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Abstract. The paper is aimed at elucidating the components of entrepreneurial potential and

considering hospitality as a constituent of the modern entrepreneur’s personal resource in
tourism industry. In the study, the following methods were used: a method of theoretical
analysis, comparative analysis, diagnostic techniques, in particular the technique of
“Investigation of the person’s entrepreneurial potential”, quantitative methods of data
processing, qualitative analysis of the results obtained. Based on the approach developed by the
G.S. Kostiuk Institute of Psychology of the National Academy of Educational Sciences of
Ukraine, the personality components of entrepreneurial potential are as follows: orientation to
entrepreneurial activity, certain intellectual, emotional and volitional, communicative, business
qualities as well as internality. Hospitality as a personality component of entrepreneurial
potential represents a characteristic feature of a successful entrepreneur in the service sector of
Ukraine. A comparative analysis of entrepreneurial and managerial potentials’ components
revealed a need for developing business as well as emotional and volitional qualities of
entrepreneurs. Development of entrepreneurs’ business qualities requires conducting behavioral
and communicative trainings and attending classes at the School of Leadership. As a coclusion,
the paper clearly defines hospitality as a personality component of entrepreneurial potential for
successful performance in the service sector. Such knowledge will assist in developing the
Ukrainian tourism industry in line with the global trends, given the national and mental features
of the hospitality of Ukrainians.
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economy
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INTRODUCTION

Implementation of modern tourism policy requires solving multiple problems, in particular

renewal of the tourism infrastructure in accordance with the international hospitality standards,
introduction of innovative technologies for recreation and tourism management, consideration of
the unique national anthropogenic resource, updating of the legal framework in compliance with the
market economy requirements, expansion of the tourist and recreational range of services and
improvement of the additional services quality, promotion of the entrepreneurial potential
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development of the Ukrainian tourism industry. Innovative development of the tourism sector in the
region is impossible without highly educated staff capable of generating innovative ideas and
implementing them into practice. Creation of the conditions for understanding and forming the
constituents of tourist staff entrepreneurial potential represents an innovative approach to solving
the problem of hospitality development in the tourism industry in each region of Ukraine.

LITERATURE REVIEW

The problem of hospitality in tourism is actively developed in foreign and domestic studies,
most of which are aimed at researching the totality of various components of the phenomenon.

The issue of staffing of innovative activities, namely “innovative quality” of human resources
was investigated by L. Semiv, R. Semiv, S. Shults (2009). The importance of innovative culture
formation for the regional space innovative development was the focus of V. Tokareva’s research
(2005). The studies conducted by domestic scholars, namely N. Bielska, O. Liubchuk, S.
Povazhnyi, V. Tsap (2007), were dedicated to the strategic principles for entrepreneurship
development in Ukraine based on revealing and developing entrepreneurial potential. The analysis
of the problem of management resource as an entrepreneurial one in the context of strategic public
administration (in particular, internality) was conducted in the works by O. Vikhanskyi (2002). 1.
Ansoff researched the issue in terms of management formation of an entrepreneurial type, strategy
of social responsibility, managerial potential (1989), N. Martynenko — in the context of
management and entrepreneurship (2007).

Consequently, the need for fundamental rethinking of the hospitality component as a constituent
of the modern entrepreneur’s personal resource in tourism industry actualizes the research topic.

PAPER OBJECTIVE

The present paper is aimed at elucidating the components of entrepreneurial potential for
tourism industry as a sector of experience economy and considering hospitality as a constituent of
the modern entrepreneur’s personal resource.

RESULT AND DISCUSSION

According to the 2015 data of the World Travel and Tourism Council, tourism contributed USD
7.2 trillion to the world economy, which accounts for 9.8% of the global GDP. The tourism sector
employs approximately 284 million people (each 11th workplace) (Ryabova, 2016). The dynamics
of tourism development maintained a growth trend even in times of the global economic recessions;
therefore, its role in the modern post-industrial society is constantly increasing. At the same time,
the state of national tourism can be referred to as a major indicator of the population’s standard of
living (Morozov, 2014). A main service for those traveling extensively is provision of different
types of accommodation to stay and rest (hotels, hostels, boarding houses, etc.). Modern economic
conditions of the global hospitality sector are characterized by increased competition, which in turn
is stipulated by an extensive introduction of innovative technologies into business strategies of
tourism and hospitality companies (Dedok, 2016).

Establishment and development of post-industrial society is characterized by emergence of a
new type of production, where the person is a “carrier of universal productive forces”, by a constant
transition from a goods economy through a money economy to an economy of human capabilities,
“human capital” as a set of professional skills, knowledge and talents of individuals, since success
of production activities will depend on people whose training can be long and costly. All these have
resulted in the trend towards mass higher education, which is becoming typical of the developed
countries.
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In conditions of post-industrial development of the advanced countries, innovative human,
entrepreneurial, managerial and personality resources represent main strategic resources. For these
resources to exert a major influence on a country’s socio-economic development, the changes in the
system of training for a new generation of entrepreneurs should be made, especially in tourism
industry as a leading economy sector.

Entrepreneurial potential is understood as a set of personality characteristics which determine
business success. The structural components of the person’s entrepreneurial potential include
professional orientation, intellectual qualities (nonverbal and verbal); emotional and volitional
qualities (psycho-emotional tone and volitional perseverance); communicative qualities (sociability,
organizational and leadership potential, flexibility); business qualities; internality. Independence,
enterprise as an innovative potential and enterprise as practical implementation are considered to be
an entreprencur’s business qualities (Povazhniy and Lyubchuk, 2007). The development level and
qualitative manifestation of the above stated components are indicators of their development.

We believe that in the context of increased competition in the tourism sector, researches
involving analysis and systematization of unique tourist resources of each region and the country as
a whole with the view of planning the development of tourist centers for domestic and international
tourism are promissory. Hospitality is one of these promissory resources.

Different theoretical approaches provide different interpretations of the hospitality essence. In
particular, in the study by A. Martiienko and O. Dyshkantiuk (2017) it is considered as an economic
category. The authors pointed out that in many scientific papers hospitality is interpreted as a
quality of communication and experience in the process of meeting various needs in society, an
ethical norm of interpersonal communication between people. Meanwhile, in business it is
interpreted as a manifestation of technologies for thoughtful guest service, ability to understand
customer needs and meet them, which has resulted in development of hospitality industry. Positive
experience of the services obtained raise the mood, create a certain cultural, moral and ethical
climate in society, which promotes the living standard. This service should have a material support
in the form of special facilities, which helps to improve the population’s living standard through
provision of hospitality services.

Entrepreneurs are considered apart of logistics links, which provide positive experiences of the
entire hospitality and synergetic effect within its diverse areas and components that form this
concept. That is, hospitality industry includes various sectors of economy, including service sector.

Hospitality industry combines tourism, hotel and restaurant business, catering, recreation and
entertainment, organization of conferences and meetings (Walker, 1999).

The hypothesis of this study lies in the assumption that hospitality is a necessary personality
component of entrepreneurial potential for the tourism industry in Ukraine in conditions of the
transition to an experience economy.

Therefore, we believe that according to the global trends in the development of tourism industry
as a sector of an experience economy, the personal resource of tourist staff’s entrepreneurial
potential should include entrepreneurial orientation, which not only involves personal needs,
incentives, interests, values, ideals but also “professional” motivational foundations, in particular
hospitality motivation with consideration of uniqueness and inimitableness of the national, mental
component of the region or country as a whole. Thus, a peculiar feature of the Ukrainian mentality
is hospitality, which is reflected in the mode of life, life conditions, worldview, folk arts, traditions,
customs and beliefs.

The main characteristics of the entrepreneur's intelligence include knowledge of vocabulary, an
ability to identify analogies and establish logical connections, combine knowledge from different
areas, flexibility and switching speed, capability of finding the most accurate solution among the
approximate ones, intelligence, pace and performance of mathematical (as well as financial and
economic) analysis, aptitude for practical thinking.
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The entrepreneur’s organizational and leadership potential is viewed as a set of personal
faculties and qualities: confidence, dominance, a desire and ability to lead a team in order to solve
the problems faced by them, to organize joint activities; willingness to take personal responsibility
for the results of team performance; a desire to gain credibility and status growth. Independence as
a business quality of the entrepreneur is considered as a desire and ability to act in an autonomous
mode, focus on his own vision, non-suggestibility, independence in forming his own opinion,
decisions and strategies as well as life or professional concepts.

Enterprise as an innovative potential involves the following components: innovation; an ability
to generate or select new ideas, approaches and projects, identify promissory investment areas;
critical attitude to clichés and stereotypes, conceptuality in approaches and a desire for maximum
awareness in business; initiative, inclination for reform and experimentation; tolerance for
uncertainty. Enterprise as practical implementation includes the following: vigor, determination,
activity; an ability to implement ideas and projects; realism and practicality in setting goals and
determining the means to achieve them; pragmatic orientation of experiments and initiatives, their
“associating” with solution of the current and future economic issues; tolerance for counteraction,
competitiveness.

Psycho-emotional tone is manifested through emotional stability and overall balance; self-
confidence and positive self-esteem; optimism, a lack of fear of failure; stress resistance in
complicated situations, an ability to withstand a significant neuropsychiatric stress; an ability to
make responsible decisions under a lack of time and information or those associated with risk.
Commitment, an ability to systematically implement the planned strategies in spite of difficulties
and obstacles, volitional inclinations, resistance to external influence are referred to as the
components of the entrepreneur’s volitional perseverance.

Manifestation of peculiar features of the formation level of entrepreneurial potential components
was elucidated based on the technique of “Investigation of the person’s entrepreneurial potential”,
which is a standardized study of the manifestation level of the customer's orientation to business. A
comparative analysis of the entrepreneurial and managerial potential components showed that
training of entrepreneurs should focus on formation of the entreprencur’s business as well as
emotional and volitional qualities. According to the study results, 65% of the respondents have
medium and low levels of the psycho-emotional tone development, which is manifested in the
behavior as unbalanced state, emotional instability, and inability to withstand a significant neuro-
mental stress in non-standard, stressful situations.

It was found that 50% of the respondents have medium and low levels of independence
development; 45% of the respondents have an average level of enterprise as an innovative potential;
36% of the respondents possess a sufficient level of communication skills; 52% of the respondents
— a sufficient level of the organizational and leadership qualities development. Consequently, in
order to develop the entrepreneur’s business qualities, 50% of the respondents should take special
behavioral trainings for these qualities development; 54% of the respondents need communicative
trainings; 52% of the respondents — classes at the School of Leadership.

The monitoring of entrepreneurial potential for the tourism sector enabled identifying three
groups of respondents based on the data obtained, depending on the level of development of the
qualities necessary for business success. Thus, the first group of respondents is defined as “ready
for entrepreneurial activity in terms of personality” — they are characterized by sufficiently high
levels of professional orientation to entrepreneurial activity and other necessary components of
entrepreneurial potential; the second group is referred to as “potentially ready to start their own
business” — they are characterized by fairly high levels of professional orientation to
entrepreneurship, but low and average levels of development of communication, business and other
components of entrepreneurial potential (various subgroups by the quantitative and qualitative
characteristics of the necessary components formation); the third group is the “unwilling” ones,
whose motivational professional orientation is within the limits of becoming a professional in
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tourism industry, or who have insufficient formation levels of the entrepreneurial potential
components, in particular intellectual abilities, etc.

CONCLUSION

The innovative development of the tourism industry in the region is impossible without highly
educated staff capable of generating innovative ideas and implementing them into activities of
travel and recreation companies. In modern conditions of the market economy development, the
success of entrepreneurial activity depends on many factors, among which a major one is its
personality component.

The study proved that the level of personal entrepreneurial potential may be different, which
will reduce or hinder the achievement of success in tourism business. In addition, the development
of the personal resource of tourist staff’s entrepreneurial potential should include entrepreneurial
orientation, which involves knowledge, understanding and mastery of hospitality techniques,
methods, and technologies with consideration of uniqueness and inimitableness of the national,
mental component of the region or country as a whole.

Currently, the regional higher education system is faced with the problem of training and
developing such a professional and entrepreneurial potential of the personnel for tourism industry,
which will become a determining factor in the innovative regional development based on creation
of the conditions for the development of its personality component, given the global trends in the
development of tourism industry as a sector of experience economy and national, mental uniqueness
of anthropogenic tourism resources of a particular region and the entire country.
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0 NPOBJIEMU PO3BUTKY 'OCTUHHOCTI SAK (-,“KJIAI[OBOi. )
NIAINPUEMHULBKOI'O HIOTEHUIAJY JJA TYPUCTUYHOI IHAYCTPII YKPAIHHU

JIIOBYYK OJIbI'A KOCTAHTHUHIBHA, ooxkmop nayk 3 oepoicasnozo ynpasninns, npogecop,
3asioyeau xagheopu mypusmy, /[BH3 «llpuazoscokuii Oeporcagnuti mexnHiyvHuil yHigepcumemy, M.
Mapiynons.

APYEHKO IOJIISA BITAJIIBHA, xanouoam icmopuunux nayk, ooyenm, Ooyenm Kagpeopu
mypusmy, AIBH3 «Ilpuazoscvruii deparcasHutl mexHivHuli yHieepcumemy», M. Mapiynono.

AKTyalbHICTh JIOCHIJI)KYBaHOT TE€MH 3YMOBJIEHA CTAHOBJIEHHSM TYPUCTHYHOI I1HAYCTpii SK
MPOBITHOTO CEKTOPY EKOHOMIKM OaratboX KpaiH cBiTY. BigmoBiHO J0 CBITOBUX TEHJIEHIIN
CydacHa €KOHOMIKa CTa€ E€KOHOMIKOI «BpaX€Hb». 3MIHHM B MOTpebdax Cy4acHHX CIOXKHUBadiB
TYPUCTUYHMX IOCIYr OOYMOBIIOIOTH BUMOIHM A0 MiJNPUEMHHUIBKOIO MOTEHIIANy B TYPUCTUYHIN
cdepi. MeToro 1aHOTO JOCTIIKEHHS € 3’SICYBaHHS CKJIAIOBUX MiJMPUEMHUIIBKOTO TMOTEHIIATY Ta
PO3IIISIT  «TOCTUHHOCTI» K CKJIAZIOBOI OCOOMCTICHOIO pPECypcy CydacHOTrO —MiANpUEMIIS
TypucTu4HOi 1HIycTpii. IlpenMerom HaAyKOBOro MOCHIIPKEHHS € «TOCTHUHHICTBY» $K CKJIaJ0Ba
O0COOUCTICHOTO pecypcy Cy4acHUX MIANPUEMIIB TYpHUCTUYHOI 1HIycTpii YKpaiHM B yMoOBax
MepPeXoy 10 EKOHOMIKH «BPaKEHb». {151 JOCATHEHHS TOCTABJICHOI METH OyJIM BUKOPUCTAHI Taki
METO/M, SIK: METOJI TEOPETUYHOTO aHaJli3y, METOJ MOPIBHSIBHOTO aHalli3y, JIarHOCTUYHUN METO/,
30KpeMa MeTOoAuKa «J{OCHDKeHHsT MANPUEMHUIIBKOTO TOTEHIIaly OCOOUCTOCTI», KIIBKICHI
METOAM OOpOOKM JaHMX, SKICHUH aHali3 OTPUMAaHUX pPE3YJIbTaTiB. limoTe3or0 maHoro
JOCIIJDKEHHSI € TIPUITYIIEHHS, M0 «TOCTUHHICTBY» € HEOOXITHOK OCOOHMCTICHOI CKJIAJ0BOIO
HiANPUEMHUIIBKOTO TMOTEHLIANy Ui TYPUCTMYHOI 1HAYCTpii YKpaiHM B yMOBax IHepexoay a0
€KOHOMIKH «BpaX€HHs». Pe3ynpTath Ta BHCHOBKM. Ha OCHOBI MigXomy, MO PO3POOJISIBCS B
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Iacruryri mncuxomorii imeHi [.C.Koctioka HAIIH Vkpaian, 0COOHCTICHUMHU CKJIaJOBUMHU
MIIMPUEMHUIIBKOTO MMOTEHIIaly ~ KOHCTATOBaHI Taki: CIPSMOBAHICTh Ha MiJNPUEMHHUIIBKY
JiSUTBHICTh, TICBHI IHTENEKTyallbHI, €MOI[IHHO-BOIbOBI, KOMYHIKaTHBHI Ta JUIOBI SIKOCTI,
IHTepHANBHICTh. OCOONMBICTIO YCIIIHOTO CYYacHOTO MiAmpHeMI cdepu oOCTyroByBaHHS B
VYKpaiHi € «rOCTUHHICTB)» SIK OCOOMCTICHA CKJIaJI0Ba MiANPUEMHHUIIBKOTO MoTeHuiany. [IpoBenennii
MOPIBHSAJBHUNA aHAMI3 CKJIAJOBUX MIJMPUEMHHUIIKOTO Ta YIPABIIHCHKOTO TOTEHIIIANIB BUSBHB
HEOOXIJHICTh PO3BUTKY IUIOBHUX Ta €MOLIHHO-BOJILOBHX SIKOCTEH mignpuemuiB. [yis po3BUTKY
JJIOBUX SIKOCTEH MIAMPHEMIIB HEOOXITHUM € TMPOBEJACHHS ITOBEIIHKOBUX Ta KOMYHIKAaTHUBHHUX
TpeHiHriB, 3aHATTs B «llKkomni migepcTBa». HaykoBa 3HauymiicTs poOOTH MOJSTAaE B aKIEHTYBaHHI
yBaru Ha «TOCTHHHOCTI» SK OCOOMCTICHOI CKJIQJIOBOi MiANPHEMHUIIBKOTO TOTCHIIANY JUIs
JOCATHEHHS ycmixy B cdepi obcmyroByBanHs. [IpakTUdHe 3HAYEHHs MOJSITa€ B HEOOXITHOCTI
BpaxyBaHHs HalliOHAJILHUX, MEHTAIBHUX OCOOJMBOCTEH «TOCTHHHOCTI» YKpAiHIIIB JJISI PO3BUTKY
TYPUCTUYHOI 1HAYCTPii BIAMOBIIHO IO CBITOBUX TEHACHIIH.

KirouoBi ci10Ba: TOCTHMHHICTB, OCOOWCTICHMHA pecypc, MiANPUEMHUIBKUN TTOTEHITIAM,
TYPUCTUYHA IHAYCTPisl, ECKOHOMIKA «BPAKECHBY.

K ITIPOBJIEME PA3ZBUTUSA TOCTEIITPUMMCTBA KAK COCTABJIS[IOI.[[]%I‘/JI
HPEAINNPUHUMATEJIBCKOI'O IOTEHHHUAJIA JJA TYPUCTUYECKOU
NHAYCTPUU YKPAUHBI

JIOBYYK OJIbI'A KOHCTAHTUHOBHA, ooxmop nayk no 2ocyoapcmeenHomy YnpasieHuro,
npogeccop, 3asedyiowuti xageopou mypusma, [ABH3 «llpuasosckuii 2ocyoapcmeenHulil
mexHu4eckuu ynusepcumemy, 2. Mapuynons.

APYEHKO KOJIUA BUTAJIBEBHA, xawouoam ucmopuueckux Hayk, ooyenwm, OoyeHm
kagheopvr mypusma, [{BH3 «llpuazoeckuti 2ocyoapcmeenHvlli mexHUYeCcKull YHUBepCumenty, 2.
Mapuynono.

AKTyanbHOCTb HCCIIEAYEeMOM TeMbl OOYCIOBJIEHAa CTAaHOBJIECHHEM TYPUCTHYECKOM HHAYCTPHH
KaK BeIYyILEro CEeKTopa SKOHOMHKM MHOTMX CTpaH MHpa. B CcOOTBETCTBUHM C MHUPOBBIMU
TEHJCHIMSIMH COBPEMEHHAsl DKOHOMHUKA CTAaHOBHUTCS SKOHOMMKOW «BIEeYaTIeHMID». VI3MEHEeHUs B
MOTPEOHOCTAX COBPEMEHHBIX MOTPEOUTENECH TYpPUCTUUECKUX YCIYr 00YCIOBINMBAIOT TPeOOBAaHUS K
NpeANpPUHIMATENbCKOMY MOTEHLMANy B TypucTHuUeckoi cdepe. Llenbio maHHOro HcciaenoBaHUs
SBJIIETCS BBIICHEHUE COCTABIIAIOIIMX MPEINPUHUMATEIbCKOIO IOTEHIMAla W PacCMOTPEHHE
«TOCTENPUUMCTBA» KaK COCTAaBJISIOIIEH JMYHOCTHOTO PECYpca COBPEMEHHOIO IMPEANPUHUMATENSA
TypucTUdeckod MHAYycTpuu. lIpenmeTroM HaydHOro HMCClI€JOBaHMS SBISETCS «TOCTEIPUUMCTBO»
KAaK COCTaBJAIOLIAs JMYHOCTHOIO pecypca COBPEMEHHBIX MpPEANPHUHUMATENEH TYpPUCTUYECKOU
UHAYCTpUU YKpauHbl B YCIOBUSX IE€peXo/Ja K SKOHOMUKE «BIeuyaTIeHU». Jlisg mocTHkeHus
MIOCTaBJIEHHOW 1€/ ObUTM MCIIOJB30BaHbl TaKME METO/bl, KaK: METOJl TEOPEeTHUECKOro aHallu3a,
METO/]I CPAaBHUTEIHLHOTO aHAJIN3a, IMarHOCTUYECKUI METO, B YaCTHOCTH MeTonuKa «lccrnenoBanue
NPEANPUHUMATENBCKOTO MOTEHIMANA JIUYHOCTHY», KOJIWYECTBEHHBIE METO/bl 00pabOTKH JaHHBIX,
KAueCTBEHHBI aHaIU3 MOJYYEHHBIX Pe3yJabTaToB. [ MIOTE30M JAHHOTrO HCCIENOBAaHUS SIBIISETCS
MPEINOI0KEHNEe, YTO «TOCTEIIPUUMCTBO» SIBIISIETCS HEOOXOAMMOW JIMYHOCTHOW COCTaBISIOIIEH
MpeNNPUHUMATEIbCKOTO TOTEHIMAaNa s TYPUCTUYECKOW HWHAYCTPUU YKpauHbl B YCIOBHUAX
Iepexosia K SKOHOMHUKE «BIEYATIEHUI». Pe3ynbrarel u BbIBoAbl. Ha ocHOBE moaxozna, KOTOpBIH
paspabateiBasics B WMHctutryTe mcuxonorun umeHu Koctioka AIIH VYkpawHbl, JTUYHOCTHBIMH
COCTaBJISIOLUIMMU NPEAIPUHUMATENIBCKOTO TOTEHIINAANA SIBJISIFOTCS CIEAYIONME: HAIIPAaBIEHHOCTD Ha
MPEeNNPUHUMATEIbCKYIO  JESTeNbHOCTh, ONPEICIEHHbIE WMHTEUIEKTYallbHbIE, 3MOIMOHAIBHO-
BOJIEBbIe, KOMMYHUKATHBHbBIE M JIEJOBbIE KauecTBa, HHTEPHAIBHOCTh. OCOOCHHOCTHIO YCIIEUIHOTO
COBPEMEHHOT0 IMpeArnpuHUMaress cgepbl 00CTyKUBaHUs B YKpauHe SIBISIETCS «TOCTEIPUUMCTBO»
KaK JIMYHOCTHAs  COCTABJIAIOINAs  INPEANPUHUMATENBCKOrO  noTeHuuana. lIpoBeneHHbIN
CPaBHMUTEJbHBIA  aHAIU3  COCTABISIIOIIMX  MPEANPUHUMATENHCKOIO U YIPaBJIEHYECKOTO
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MOTEHIMAJIOB BBIABUI HEOOXOJUMOCTh DPA3BUTHS JEIOBBIX M HMOIMOHAIBHO-BOJIEBBIX Ka4yeCTB
npennpuHumareneii. g  pa3BUTHS  JENOBBIX KadecTB MpeANpUHUMATENel HEeoO0XOoAUMO
IIPOBEJICHUE TOBEJEHYECKMX U KOMMYHMKATHUBHBIX TPEHUHIOB, 3aHsTHUs B «lllkone nmaepcrBay.
Hayunast 3HauuMOCTh pabOThI 3aKIIOYAETCSl B AKIIEHTUPOBAHUM BHUMAHUS HA «TOCTEIIPUUMCTBE
KaK JINYHOCTHOM COCTaBJISIOIIEH MPEeANPUHUMATEIBCKOTO MOTEHIMANA Ul JTOCTUKEHUS ycliexa B
cdepe obcayxuBanus. [IpakTuueckoe 3HaUEHUE COCTOUT B HEOOXOAMMOCTH Y4eTa HAl[MOHAJIbHBIX
U MEHTAJIBHBIX OCOOCHHOCTEH «TOCTEPUMMCTBA» YKPAWHIIEB /IS Pa3BUTUS TYPUCTHUYECKOU
UHIYCTPUU B COOTBETCTBUU C MUPOBBIMU TEHACHLIUSIMHU.

KiroueBble cjI0Ba: TOCTENPUMMCTBO, JIMYHOCTHBIM — pecypc, MpEeANpPUHUMATENIbCKUM
MOTEHIIUaJ, TYPUCTUYECKAsi MHIYCTPUS, SKOHOMHUKA «BIICYATICHUN.
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