Garmash, S. and Pererva, P. (2020), “New challenges of modernity for Ukrainian tourist industry (compliance
program within the framework of logistics management in the conditions of crisis)”, Management and
entrepreneurship: trends of development, Vol. 1, Issue 11, pp. 41-52, DOI: https://doi.org/10.26661/2522-1566/2020-
1/11-03

MANAGEMENT
RECEIVED:
18 March 2020 UDC 338.48
ACCEPTED:
18 April 2020
RELEASED: DOI 10.26661/2522-1566/2020-1/11-03
20 April 2020

NEW CHALLENGES OF MODERNITY FOR UKRAINIAN TOURIST INDUSTRY
(COMPLIANCE PROGRAM WITHIN THE FRAMEWORK OF LOGISTICS
MANAGEMENT IN THE CONDITIONS OF CRISIS)

Sergii Garmash Petro Pererva
National Technical University National Technical University
“Kharkiv Polytechnic Institute” “Kharkiv Polytechnic Institute”
Kharkiv, Ukraine Kharkiv, Ukraine
ORCID ID: 0000-0002-5471-379X ORCID ID: 0000-0002-6256-9329

*Corresponding author email: sv_garmash@ukr.net

Abstract. It should be noted that the global financial crisis of 2008, which affected all spheres
of people’s livelihoods, pushed the development of the tourist industry. Governments in many
countries have begun to pay more attention to this market segment, as it is this segment that is able
to restore its position and profit in a relatively short time. Another situation is with the COVID-19
pandemic. When “deferred opportunities” turn into “lost opportunities”. The aim of the research is
summarizing the experience of travel companies in overcoming the negative consequences of crisis
situations; tracking the typical trends of the behavior of travel companies in the market for the
provision of travel services in such situations and development of practical recommendations for
the possible use of a compliance program at a travel company as a part of logistics management.
Methodology: while working at the article, the following methods of scientific knowledge were
used: the method of unity of analysis and synthesis, method of expert assessments, comparative
analysis and systemic approach. Scientific novelty: the implementation of a compliance program at
a travel company organically fits into the logistics management system. Practical value: the effects
of the global economic crisis due to COVID-19 pandemic and the quarantine have yet to be
understood. Many domestic travel companies, referring to force majeure, impose penalties on their
customers. In order to prevent corruption in such crisis conditions, it is necessary to introduce
compliance programs within the travel industry in the framework of logistics management. This
will help to meet the needs of the client as well as the development of the travel company even in
times of crisis.

Key words: logistics management, compliance program, travel companies, force majeure,
systemic crisis.

JEL Classification: E20, L83, M21.

INTRODUCTION

Throughout its existence, humanity is constantly faced with challenges of a different nature.

Different social and economic formations in different historical conditions have their own
distinctive features and ways of overcoming crisis situations. Crisis is a solution; turning point —
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“...a coup, a transitional state, a turning point, a state in which existing means of achieving goals
become inadequate, resulting in unpredictable situations” (N. D. Tvorogova, 2007; O. G. Danil'jan,
2013).

The situation that has developed in Ukraine during its independence can be described as a
systemic crisis.

The systemic crisis, which has become a peculiar phenomenon in all spheres of life of
Ukrainian society since the declaration of independence, did not arise by itself, it was preceded by
certain processes (S. V. Garmash, 2014, p. 317), namely:

1) systemic problems of social development of Ukraine (social and political contradictions,
loss of social legitimacy by the institutions of power, systematic ignoring of the humanitarian
component in state policy and dehumanization of Ukrainian society, unformed nationwide
humanitarian space, destructive external influences on the humanitarian space of Ukraine,
vulnerability of the information sphere, modern features of the public consciousness);

2) the problems of ensuring national security and defense (critical weakening of the security
sector, crisis situation of the state defense sector, crisis of the law enforcement system);

3) economic and social contradictions (sharp exacerbation of the institutional crisis,
deformation of economic policy, exacerbation of contradictions of public finances, destruction of
business climate and investment attractiveness, chronically low level of energy security, social
policy incapacity, contradictions between the Center and regions);

4) the problems of the foreign policy sphere (crisis of the international security system,
growing global and regional threats) (Ya. A. Zhalilo et al., 2014).

PAPER OBJECTIVE

The aim of the research is summarizing the experience of travel agencies in overcoming the
negative consequences of crisis situations; tracking the typical trends of the behavior of travel
companies in the market for the provision of travel services in such situations and development of
practical recommendations for the possible use of a compliance program at a travel company as a
part of logistics management.

METHODOLODY

While working at the article, the following methods of scientific knowledge were used: the
method of unity of analysis and synthesis, method of expert assessments, comparative analysis and
systemic approach.

LITERATURE REVIEW

In order to survive in the system of modern market relations and to increase the competitive
advantages for domestic enterprises, it is necessary not only to optimize the use of own resources,
limited by the situation of the systemic crisis in the country, but also to introduce a logistic
approach in the enterprise management system. The issues of logistic management of the enterprise
as a whole, its separate subsystems are given great attention by modern domestic and foreign
scientists and practitioners (S. V. Garmash, 2018, p. 103-104).

The works of Krykavs’kyi E. V. (2005), Aucklander M. A. (1997), Frolova L. V. (2011),
Sergeev V. I. (2010), Kobeleva T. O. (2019), Pererva P. G. (2019), Stok D. (1998) and other
researchers are considered different approaches to interpreting the term “logistics management”.

Nowadays the first publications only begin to appear based on the analysis of statistics and
expert opinions regarding the current situation due to the coronavirus pandemic: Anatoly Amelin
(2020), Yana Lavrik (2020), Daniil Monin (2020), Maria Brovinskaya (2020).
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RESULTS AND DISCUSSION

Experts of the Ukrainian Institute of the Future have made preliminary estimates of losses of
the Ukrainian economy and citizens from the crisis and quarantine. The global economy, and with it
the economy of Ukraine, have losses from the pandemic and quarantine, freezing of international
economic relations, as well as from the critical decline in business activity. Ukraine is a country
dependent on raw materials export and shocks in foreign markets. It is characterized by low labor
productivity and high cost of credit for business and citizens. Small and medium-sized businesses
are in a non-competitive conditions compared to large companies, and most citizens do not have a
financial airbag and live from paycheck to paycheck (A. Amelin, Ya. Lavrik and D. Monin, 2020).

For the domestic travel business, the experience of work of Russian travel companies in crisis
situations is interesting, for example, in the conditions of default of 1998 and in the conditions of
the global financial crisis of 2008. Representatives of different travel companies shared their
experiences during the correspondence seminar “Survival School or How to Survive a Crisis?”
(S. Dementiev, 2008).

Based on the analysis of the experience of these companies, we can draw the following
conclusions of practical interest to Ukrainian representatives of the travel industry:

1. The causes of the crisis in the activities of the travel company (internal and external):

a) internal: difficult financial situation due to the unsatisfactory value of a number of
indicators (coefficients) of the company's activities: solvency, profitability, turnover, financial
stability, etc.;

b) external: external factors affecting the travel business are quite diverse: this is the global
financial crisis, “bird flu”, natural disasters, terrorist attacks, and the epidemiological situation in
resorts; weather and natural disasters, political instability, oil prices and, accordingly, fuel for
aircraft, technical and administrative capabilities of airlines for flights from certain cities, technical
condition and diversity of their fleet, paying capacity of the population and much more. Such
factors often lead to problems and sometimes crises in the whole directions.

The crisis related to external causes is more dangerous. The cause of crisis phenomena within
the company is nothing but management problem. Therefore, with sufficiently perfect management,
crisis risks can be either reduced to zero or minimized without bringing the situation to crisis. Quite
different is the influence of external factors. Of course, many of them can be predicted, but mostly
the external factors look like force majeure. Terrorist attacks, high-profile political statements,
military conflicts, financial and banking crises, etc. This is something that cannot be influenced and
that can literally paralyze a travel company. In some cases, protection against the crisis can serve as
a multidisciplinary company.

2. Hints for travel companies:

a) if we talk about a stable reputation as a serious capital, then it can be increased, fulfilling
all its obligations in any, including crisis, conditions. Companies should be more attentive to their
clients and critically analyze the offers of low-cost operators; carefully study the target audience of
your company, paying special attention to those categories of customers who are least likely to
suffer from crisis phenomena (the pharmaceutical business, for example, the crisis is unlikely to
threaten).

b) not to panic; optimize costs, value staff, regular clients and agencies; free time should be
used to enhance skills and accumulate knowledge.

¢) to maintain your socially oriented mission.

3. In a crisis, the following should first and foremost:

a) to keep common sense, to act on the basis of analysis of information, not rumors, to remain
primarily professionals. Be optimists;

b) strengthen the moral climate in the team;
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c) to keep the good name of the travel company, the main backbone of the team
(S. Dementiev, 2008).

However, if in 2008 it was a matter of “deferred opportunities”, then in 2020 it is already a
question of “lost opportunities”.

According to the Mind.UA (2020), by the end of March 2020, 14% of Ukrainians lost their
jobs due to a pandemic, 60% felt lost, and 16% of Ukrainians lost their jobs completely because of a
coronavirus.

“According to the All-Ukrainian poll of Info Sapiens research agency, conducted on March
25-29, 60% of Ukrainians named at least one type of financial losses, in particular 38% of
Ukrainians reported a decrease in regular family income due to the epidemic, 16% — a complete loss
of income, 14% — a loss of employment , 10% — financial losses (non-refundable tickets, etc.). This
is stated in a report published by the agency (Mind.UA, 2020). The survey sample is 809
respondents. It was conducted by CATI (computer-assisted telephone interviews) based on a
random sampling of mobile telephone numbers”.

In this regard, it is of interest to forecast two scenarios for the development of the quarantine
situation made by experts of the Ukrainian Institute of the Future (UIF).

Preliminary estimates of the losses of the Ukrainian economy and citizens from the crisis and
quarantine (assumptions of UIF experts):

“Scenario No. 1 (basic), quarantine: April — May.

1. The global economy in 2020E is declining. The fall is 1-1.5% year-on-year, according to
Goldman Sachs and McKinsey (a negative scenario).

2. The peak incidence in Ukraine occurs at the end of April — beginning of May 2020.

3. Quarantine is extended until the end of May (in May — a more free regime).

4. The quarantine exit period is a month (following the example of Wuhan).

5. Sowing takes place according to the plan, on time.

6. A state of emergency is not introduced in Ukraine.

7. The expected reduction in employment in the second quarter of 2020 in the travel industry
is 28%.

Scenario No. 2 (moderately pessimistic), quarantine: April — May, July — August.

1. The global economy is declining in 2020. The fall is 1.5% year-on-year, — estimates
Goldman Sachs and McKinsey (a negative scenario).

2. There will be a second wave of morbidity, quarantine will not work (we will not pass the
peak), mass diseases will occur in June-July.

3. The quarantine exit period is more than a month.

4. Sowing takes place according to the plan, on time.

5. A state of emergency is not introduced in Ukraine.

6. The expected reduction in employment in the second quarter of 2020 in the travel industry
is 28%.

Evaluation results for both scenarios:

Scenario No. 1 (basic):

1. The fall in employment (official) for the second quarter of 2020E:

- 860 thousand people — in just a quarter;

- 14 thousand people — per quarantine day (in terms of the quarantine duration of 60 days).

2. The fall in the real GDP:

- 14.6% — for the second quarter of 2020 (to the quarter of the previous year);

- 6.4% — according to the results of 2020.

3. Losses of the economy during the quarantine in the second quarter of 2020E:

- 2.5 billion UAH per day (lost value added).

4. Budget losses, based on the fall in employment, are estimated at a single social
contribution and personal income tax in April at the level of 1.5-2 billion UAH. Instead of 23-24
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billion UAH. per month, fees are expected to be at the level of 21.5-22 billion. Losses in May
during the extension of the quarantine will amount to 3-4 billion UAH.

Scenario No. 2 (moderately pessimistic)

The fall in employment (official).

In the second quarter of 2020:

- 862 thousand people — in just a quarter;

- 14 thousand people — per day of the quarantine.

In the third quarter of 2020:

- 845 thousand people — just for the quarter;

- 14 thousand people — per day of the quarantine.

Thus, over two quarters, 1.7 million people will be left without a source of income. For
comparison: in the crisis year of 2008, 1.1 million Ukrainians lost their jobs.

2. The fall in the real GDP:

- 14.6% — for the second quarter of 2020 (to the quarter of the previous year);

- 23.5% — for the third quarter of 2020;

- 10.3% — according to the results of 2020.

3. Losses of the economy during the quarantine:

- 2.5 billion UAH per day in the second quarter of 2020 (lost value added);

- 4.7 billion UAH per day in the third quarter of 2020.

4. Losses of the budget for the second wave of the quarantine, based on the fall in
employment, are estimated in July-August at the level of 5-7 billion UAH. per month” (A. Amelin,
Ya. Lavrik and D. Monin, 2020).

Coronavirus continues to cause damage to the global economy. One of the main victims is
tourism. Bloomberg estimates that the global travel industry will lose $ 1.7 trillion in 2020. Airlines
are already being predicted bankruptcy. Ukraine is no an exception. Since March 17, Ukraine has
canceled all international passenger services. Tourists are massively trying to refuse tickets and
abandon tours, hoteliers go into forced downtime (M. Brovinskaya, 2020).

Based on forecasts of economic losses in the country, we consider the current situation in the
travel industry in Ukraine and the behavior of the main players in the travel industry in force
majeure. Many travel companies have widely announced the return of their tourists from foreign
resorts, but many tourists had to buy tickets at their own expense at inflated prices. By any possible
means, Ukrainian travel companies are trying to avoid bankruptcy by refusing to return money to
the tourists for the refused tours, making reference to so-called penalties and force majeure. For
example, the company “Join Up”.

“The tour operator is ready to return 100% of the cost of tours to its clients who bought tours
on quarantine dates. At least that is how the company writes on its website. Besides, Join UP
offered tourists a new type of insurance — from coronavirus, which allows returning money for the
tour if it is impossible to fly to the country where the epidemic is declared, as well as if the tourist
himself has coronavirus. Refunds are also available for early booking tours.

This option is valid for almost all tours available for booking if tourists apply at least 30 days
before the departure date. If the booking is made at an irreversible rate or during the May holidays,
then in case of cancellation, a refund is not possible,” — noted LIGA.net press service
(M. Brovinskaya, 2020).

The question arises of the legality of some decisions, for example, regarding the refusal to
return money for tours on May holidays at the request of tourists a month before the start of the
tour.

In order to avoid dishonest behavior of travel companies in relation to their customers in this
situation, it is offered to implement compliance programs at tourist enterprises (travel companies).

Improvement of compliance of actions of the travel company and its employees with the legal
norms in modern conditions has a great influence on the development of the tourist enterprise and
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its systems, which results in a positive image of the firm, qualitatively implemented innovative
projects, whose main purpose is to improve the efficiency of the tourist enterprise (travel company)
as a whole.

In order to solve this problem in recent years, an effective tool for preventing negative
manifestations in the company is recommended - a compliance program.

With regard to the practice of the tourist enterprise (a travel company) in the field of
intellectual-innovation activity, the goals of the compliance program can be combined to the
following items:

- to control, enforce laws, regulations, professional standards and internal rules, expectations
and expected negative consequences of the innovative activity of this tourist enterprise, as well as to
solve problems arising from it;

- ensuring transparency of operations, efficient use of resources and consumption of the
results of innovation activities of the tourist enterprise;

- creation of conditions for ethical corporate operations, prevention of corruption risks in all
directions of tourist enterprise (T. O., Kobeleva, O. O. Nosyrev, and S. V. Garmash, 2019, p. 66).

The implementation of a compliance program at a travel company organically fits into the
logistics management system, because its main principles are:

“... 1) systematicity; 2) complexity; 3) coordination of actions of all sections of the logistic
system; 4) integration communication; 5) introduction of an effective information base (modern
information technologies); 6) adaptability (the ability of the system to adapt to changes in the
changing environment)” (S. V. Garmash, 2018, p. 105).

CONCLUSION

It should be noted that the global financial crisis of 2008, which affected all spheres of human
life, has pushed the development of the travel industry. Governments of many countries have begun
to pay more attention to this segment of the market, as it is this segment that is able to restore its
position and profit in a relatively short time (S. V. Garmash, 2019, p. 425). Another thing with the
COVID-19 pandemic that the effects of the global economic crisis due to the quarantine have yet to
be understood. Many domestic travel companies, referring to force majeure, impose penalties on
their customers. In order to prevent corruption in such a crisis conditions, it is necessary to
introduce compliance programs within the travel industry in the framework of logistics
management.
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HOBI BUKJIMKHA CYYACHOCTI IJI51 YKPATHCBKOI IHIYCTPII TYPU3MY
(KOMIIVTAEHC-ITPOI'PAMA B PAMKAX JIOT'ICTUYHOI'O MEHE/UKMEHTY

B YMOBAX KPU3N)

I'apmam Cepriiit BotogumupoBu4 Ilepepsa IleTpo I'puroposuyu
Hayionanenuti mexuiynuil ynisepcumem Hayionanvnuti mexuiunuii ynisepcumem
«XapKiecoKuul NOAIMEXHIYHUL THCIMUMYM » «XapxiecoKuul NOAIMEXHIYHUL THCIMUMYM »
m. Xapxie, Ykpaina M. Xapxie, Vkpaina

Cnin 3a3HaunTH, MO cBiToBa (iHancoBa kKpu3za 2008 poky, sika TOpKHYy’Hacs ycix cdep
KUTTEAISIIBHOCTI JIIOJIEH, MiIITOBXHYJa PO3BUTOK TYPUCTHYHOI ramysi. Ypsaum OaraTbox KpaiH
MoYa Iy IPUILIATH OUIbIIE YBard IbOMY CETMEHTY PUHKY, OCKIJIBKH caMe 1Iel CErMEHT 3JaTHHIl 3a
BITHOCHO KOPOTKH yac BIIHOBUTHU CBOi MO3MIII{ Ta MPUHOCUTH MpUOYTOK. [HIIIa cuTyanis ckianacs
3 mappeMmieto COVID-19, komm «BiAKmIageHi MOXIIHMBOCTI» TEPETBOPIOIOTHCS HAa «BTpPAYCHI
MOXIMBOCTI». LU0 1BOTO JMOCHIKEHHS € Yy3arajlbHEHHS JAOCBiAy TYPUCTHYHUX (ipM Yy
MI0/I0JIaHH1 HETaTUBHUX HACIHIJIKIB Y KPU30BHX CHUTYAIIsIX; MPOCTEKYBAaHHS TEHJECHIIN Yy MOBEIIHII
TypoIlepaTopiB Ha PHUHKY HaJaHHS TYPUCTUYHUX IOCIAYr y TakKuUX CHUTyalisiX Ta po3poOka
MPAaKTUYHUX PEKOMEHJIAIii MOXKJIMBOTO BUKOPUCTAHHS KOMIUTA€HC-TIPOTPAaMH Ha TYPHCTUYHOMY
HiANPUEMCTBI Y paMKax JIOTICTUYHOTO MEHEDKMEHTY ISl 3armobiraHHs KOpYIIi 1 HECyMJIIHHOTO
BIIHOIIIEHHS /10 KIJIIEHTIB y KPU30BiM cuTyarii. Meroaosoris: mijg yac poOOTH HaJ CTaTTero OYso
BUKOPHUCTaHO HACTYIHI METOAM HAYKOBOT'O IMI3HAHHS: METOJl €HOCTI aHaji3y Ta CHHTE3y, METOJ
EKCIIEPTHUX OIIHOK, TIOPIBHSJIBHUN aHami3 Ta CHCTeMHHH miaxia. HaykoBa HoBu3HA:
BIIPOBA/PKEHHSI KOMIUTA€HC-TIPOrpaMH Ha TYPUCTUYHOMY ITIIIPUEMCTBI OPraHiuyHO BIUCYETHCS Y
CUCTEMY JIOTICTUYHOTO MeHeKMeHTY. [lpakTuyHe 3Ha4YeHHS: HACIIAKM E€KOHOMIYHOI CBITOBOI
kpusu BHachigok nanaemii COVID-19 Tta kapanTtuny mie ciuif Oyae ocsartu. barato BITYM3HSHHX
TYPUCTUYHHMX KOMIAaHIM, MOCWIAaIounch Ha (opc-Ma)xkop, BBOAATH IITpadHl CAaHKII AJS CBOIX
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KJieHTiB. [y 3amo6iraHHst KOpyMIii B TAKMX KPU30BHX YMOBaxX Ha MiANPHEMCTBAX TYPUCTUYHOI
IHTyCTpii Cif 3ampoBaMTH KOMILIAE€HC-TIPOTPaMHU Yy PaMKax JIOTICTHYHOTO MEHEMKMeEHTy. lle
CIPUSTHME SK 33JJOBOJICHHIO MOTpPe0 caMoro KIi€HTa, TaK 1 PO3BUTKY AISUIBHOCTI TyPHUCTUYHOT
KOMITaHi1 HaBITh Y KPU30BI1 YacH.

Kiro4oBi cjioBa: noricTHYHMI MEHEHKMEHT, KOMIUIA€HC-IpOTrpaMa, TYPUCTHYHI KOMIIaHii,
bopc-Maxop, CUCTEMHa KpH3a.

HOBBIE BbI30BbI COBPEMEHHOCTH JIJISI YKPAUHCKOM UWHIAYCTPUA
TYPU3MA (KOMIVIAEHC-ITPOI'PAMMA B PAMKAX JIOT'THCTUYECKOI'O
MEHE/UKMEHTA B YCJIOBUAX KPU3UCA)

I'apmam Cepreii BaagumupoBu4 Ilepepsa IléTp I'puropreBnq
Hayuonanvuwiii mexnuyeckuii ynuseepcumem Hayuonanvnuiii mexuuyeckuii ynusepcumem
«XapvKoBCKULl NOAUMEXHUYECKULL YHUBEPCUMEN) «XapbKOBCKULL NOAUMEXHUYECKUL YHUBEPCUMEM »
2. Xapvros, Ykpauna 2. Xapwvros, Ykpauna

Craemyer OTMETHTB, YTO MHPOBOH (rHaHCOBBIN Kpu3nuc 2008 roma, KOTOPHIA KOCHYIICS BCEX
cdep KU3HEASATETbHOCTH JIFOEH, TOATOIKHYJI pa3BUTHE TypuUCcTUUYecKol oTpacnu. [IpaButenscTBa
MHOTHX CTpaH HadalM yJEeNATh OOJibllle BHUMAHHUSA ATOMY CETMEHTY PBIHKA, ITOCKOJIBKY MMEHHO
3TOT CETrMEHT CHOCOOEH 3a OTHOCUTENBHO KOPOTKOE BpEMs BOCCTAHOBUTb CBOM IMO3UIMU U
NpUHOCUTH TpHOBLTL. Jlpyrast cutyamms ckiagsiBaeTcs ¢ mangemuein COVID-19, xorma
«OTJIOKEHHbIE BO3MOXKHOCTH» IPEBPALIAIOTCA B «IOTEPSHHBbIE BO3MOXHOCTH». Llenpio 3Toro
WCCIICIOBAHMSI SIBJIACTCSI 00OOIIEHUE OIBITa TYPUCTUYECKUX (UPM B NPEOJOJICHUU HETAaTHBHBIX
MOCJEJCTBUM B KPU3UCHBIX CHUTYallUsAX; IPOCICKUBAHUE XAPAKTEPHBIX TEHJEHLMH MOBEAECHUS
TypOIIEpaTOPOB HA PBIHKE TPEAOCTABICHUS TYPHUCTUYECKUX YCIYr B TaKUX CHTYyalUAX U
IPEJCTaBICHUE MPAKTHUECKUX PEKOMEHJAIMi BO3MOXHOIO HCIOJb30BAHUS  KOMILIAEHC-
IporpaMMbl Ha TYPUCTUYECKOM NPEANPHUSATHA B PaMKax JIOTHUCTHYECKOTO MEHEIKMEHTAa IS
NPEJOTBPALLICHUS KOPPYILMH U HEJOOPOCOBECTHOTO OTHOIIEHUS K KIHMEHTaM B KpPU3UCHOM
cuTyanud. MeTomonorusi: BO BpeMs paOOThl HaJ CTaThEW OBLIM HCIOJIB30BAHBI CIEAYIOIINE
METO/bl HAYYHOTO MO3HAHMS: METOJ| €JUHCTBA aHaJIM3a M CHUHTE3a, METOJ JKCIEPTHBIX OICHOK,
CPABHUTEIBHBIM aHAJIM3 W CUCTEMHBIM noaxoxa. Hayunas HOBH3HA: BHEIPEHHE KOMILIACHC-
IporpaMMbl Ha TYPUCTHUECKOM TMPEANPHUITHM OPraHMYEeCKH BIIMCHIBAETCS B  CUCTEMY
JOTHCTUYECKOTO MeHe/KMeHTa. [IpakThdyeckoe 3HauYeHHWE: TIOCHEACTBHS JKOHOMHYECKOTO
MHUpPOBOro Kpusuca u3-3a napaemMuu COVID-19 u kapanTuHa emé cieayeT OCMBICIUTb. MHOro
OTEYECTBEHHBIX TYPUCTHYECKUX KOMITAHWH, CCBUIAsACh Ha (OPC-MaKop, BBOAAT IMTpadHBIC
CaHKIIMM CBOMM KJIMEHTaM. [y mpenoTBpalleHusi KOPPYILUUU B TaKMX KPU3HUCHBIX YCIOBUSAX Ha
NPEINPUATHIX TYPUCTHYECKOW HWHIYCTPUH CIEIyeT BHEAPSATh KOMIUIACHC-TIPOTPAMMBI B paMKax
JIOTHCTUYECKOTO MEHEPKMEHTa. DTO Oy/leT crocoOCTBOBAaTh KaK YIOBJIETBOPEHHIO MOTpeOHOCTEN
CaMoTO KJIMEHTA, TaK W JJIS PAa3BUTHUS JEATEILHOCTH TYPUCTHYECKONH KOMITAHUH JJa)kKe BO BpeMeHa
Kpu3uca.

KiroueBble cjI0Ba: JOTHCTHYECKHN MEHEHKMEHT, KOMIUIAGHC-TIPOrpaMMa, TypUCTUYECKHE
KOMIIaHUH, (popc-Makop, CUCTEMHBII KpU3HC.
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