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Abstract. The study of social entrepreneurship and the assessment of its necessity caused by
socio-economic problems like low level of household purchasing power and state failure to solve is
relevant. The need to introduce and develop social entrepreneurship requires favourable
environment in the country, determined by state support, public acceptance and availability of
potential investors. The phenomenon of social entrepreneurship in the economy has dual nature: it
contributes to full satisfaction of households™ basic needs and ensures social entrepreneur’s self-
realization. Social enterprise provides both non-commercial and commercial activity. A non-profit
component is a key one in the European model of social entrepreneurship. Assessment of nature and
opportunities of social enterprises development allows to reach the principle of “need-opportunity”
balance aimed at effective management decision-making regarding the expediency to introduce the
form of business in the country. If there is a need for social entrepreneurship national economy
demands building favourable environment for its functioning and development. The study purpose
is to propose the assessment method of social entrepreneurship nature and its development and the
necessity of its application around the world, to single out conditions for its development to solve
socio-economic problems and move towards the economy with a human face. The study object is
scientific and practical basis of social entrepreneurship development in the context of the necessity
of its implementation and operating environment. Methodology: comprehensive assessment
approach has been used in the study. It comprises different methods, namely: the index method (to
calculate sub-indices and the overall index, to make single system design to facilitate comparison);
the matrix method (grouping of countries according to their changing need for social
entrepreneurship); multiplicative model (analytical toolkit to determine overall index to estimate the
contribution of each indicator simultaneously). The study result is the assessment method of social
entrepreneurship nature and development implemented in the EU. Conclusions: it has been
determined that during 2016 and 2019, with a lag of three years, a third of European countries have
changed their attitude towards social entrepreneurship. Some countries have increased their need for
social enterprises, but favourable conditions for their development have not been built. Other
countries have been improving environment for social enterprise activities, but their demand has
been diminishing. The growing need for social enterprises in one third of the countries has been
accompanied by favourable environment for their activity and development. Scientific and
practical relevance is the possibility to apply the proposed method for any country or group of
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countries with similar level of economic development to prove the relevance of social
entrepreneurship implementation as innovation form of business, to identify the terms of its
advantageous development in the long period and to build the strategy of social enterprises
operations and their management.

Keywords: social entrepreneurship, index, EU countries, development, need for social
entrepreneurship, business environment with a human face.
JEL Classification: L31, O11, O15.

INTRODUCTION

The current stage of entrepreneurial activity is characterized by plunging spending power of
population, significant differentiation of income distribution, higher poverty and unemployment
rate, which will require new balanced mechanisms for the development of national economies, and
as a result harmonization of the world development. According to the World Bank statistics, about
46% of the world’s population is living on less than $ 5.5 a day (World Bank, 2018). The average
unemployment rate in the world has reached 5.6% (International Labour Organization, 2018).
According to ILO experts, the tendency for significant increase in the number of unemployed and
resource base contraction of national economies is displayed in many regions of the world.

The need to solve common problems of entrepreneurship produces the demand for effective
ways of controlled development of the world economy in general and individual national economies
in particular. Interdependence and level of economic openness, the need to solve common problems
form single system and develop successes and failures globally.

Traditional managerial methods have proved their ineffectiveness when meeting needs of
population, satisfaction of personal and public interests. One of the necessary hard factors is
introduction and development of social entrepreneurship as one of the advanced forms of economic
activity to ensure socio-economic development. In this case, the innovative form of business can not
completely offset existing problems, but can minimize their negative impact by successful
combination of creative business model with market-based management methods. The duality of
social enterprises lies not only in combination of commercial and non-commercial goals, but also in
the balance between public (solving socio-economic problems) and personal development of an
entrepreneur (vigor, self-realization, self-improvement, social consciousness).

Within the study's framework, we formulate several hypotheses regarding the nature and
further development of social entrepreneurship:

Hypothesis 1 (H1): higher unemployment rate requires enhancing development of social
entrepreneurship.

Hypothesis 2 (H2): higher income levels reduce the need for social entrepreneurship.

Hypothesis 3 (H3): the more favourable environment for social entrepreneurship a country
has, the less is need for it.

LITERATURE REVIEW

The issue of theoretical research of social enterprises and its relevance amid limited financial
resources make it impossible to meet primary human needs at the state level. Practical studies pay
special attention to the importance of social entrepreneurship when solving different economic level
issues.

Social entrepreneurship is a constant study object of foreign and Ukrainian scholars.
I.l. Bereznyak (2014), Z.I. Galushka (2013), O.B. Kireeva (2011), V.I. Udodova,
V.1. Shapoval (2013) and other Ukrainian scientists have been studying both theoretical and
practical aspects of functioning and development of social enterprises. Typically, scholars analyze
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and complement the concept of "social entrepreneurship”, demonstrate relevance of its functioning
and development in order to reduce the degree of uncertainty and risk in the context of growing
impact of global trends.

Monica Nandan, Tricia B. Bent-Goodley and Gokul Mandayam (2019) conducted thorough
analysis of social entrepreneurship and features of the portfolio of social values formation.
Scientists study the tendencies of social entrepreneurship development at the current stage of
economic development; determine peculiarities of this business form organization by building
innovative strategies to solve complex social issues. Foreign authors develop concepts, principles,
skills and practical examples of successful functioning of social enterprises in different countries
around the world. Scholars say that social entrepreneurs are agents of change who try to challenge
the hypothetical assumption of contradiction between social goods and entrepreneurship. This idea
is confirmed by the study of Byungchae Jin (2019), who found out the correlation between the
direct impact of social entrepreneurs™ intellectual abilities and the effectiveness in management to
combine social and economic goals. Besides, Grimes M., Vogus T. J., McMullen J. S. and Miller T.
L. (2013) emphasize that nowadays a social entrepreneur is usually a "built-in agent”, a highly
motivated person willing to take on this role.

Dahiya V.S. (2019) considers a social enterprise as an alternative way to solve social issues
by means of efficient business models and market economy in case the state cannot provide full
satisfaction of all human needs. This can be achieved, according to Battilana J. and Lee M. (2014)
by the combination of organizational forms of business and charity. This makes social enterprises
the ideal type of a hybrid organization.

The need for widespread of social entrepreneurship is proved by Corner P.D. and
Kearins K. (2018), who confirmed direct correlation between the number of social enterprises and
social problems that got solved.

Dacin T., Dacin M. and Tracey P. (2011) studied controversial aspects of social enterprises
functioning, analyzing advantages and disadvantages of this form of business and determining the
future prospects for its development.

Chandra Y. (2017) devoted his research to psychological impact of social entrepreneurship.
The scientist argued that social entrepreneurship is able to create self-confidence, avoid certain
ideological constraints, but also to form new life purpose, new social roles and connections that
provide the platform for shaping a new future. This is important, because social entrepreneurship, as
a form of business organization, provides autonomy focused on profitability and a high level of
emancipation for both entrepreneurs and those they serve.

Analysis of theoretical and practical studies of social entrepreneurship proves the importance
of the form of business organization amid plunging spending power of households and sustainably
high economic uncertainty. The need for social entrepreneurship allows the country to justify the
relevance of the form of economic activity's support depending on economic characteristics and its
internal environment, to assess social entrepreneurship impact on households™ topical socio-
economic issues. Positive decisions concerning formation and step-up of social enterprises requires
governments to build appropriate environment and favourable conditions for doing business. Our
assumptions confirm the relevance of the study and act as motivation for it.

PAPER OBJECTIVE

In the context of growing impact of global challenges and inability to fully take into account
socio-economic outcomes for national economies, the issue arises to find and implement alternative
options for maintaining standard of living and quality of life. Social entrepreneurship is an effective
tool to address this issue, taking into consideration the scarcity of material and intangible resources.
It helps to meet needs of people to optimize the cost of resources and fulfill their opportunities. The
purpose of the article is to assess the nature and development of social entrepreneurship at the
national level and to provide comparative analysis of the long-term benefits of this business form.
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METHODOLOGY

Quantitative and qualitative methods have been applied for a more complete analysis of social
entrepreneurship as there is the need for its introduction and formation of favourable environment
for its further development. The integrated approach is determined by the peculiarities of national
development, internal business environment, the nature of current issues, as well as by set
development priorities. In the article we consider the assessment of social entrepreneurship’s nature
and development: the case of the EU countries. Let us note that this toolkit can be extended to any
country or groups of countries having approximately the same level of economic development. The
algorithm of social entrepreneurship’s nature and development assessment involves the following
stages:

1) to identify indicators that determine the need for social entrepreneurship, i.e to recognize
problems (weaknesses) that can be solved as the result of formation and development of
social enterprises. We propose to distinguish two indicators: unemployment rate and per
capita income;

2) normalization, calculation of sub-indices and overall index on the basis of multiplicative

model;

3) comparison of the need for social entrepreneurship with its socio-economic environment in
European countries on the basis of the matrix method;

4) the comparative analysis of the EU countries™ trends regarding the development of social
entrepreneurship.

To calculate the sub-indices of the need for social entrepreneurship indicators and to
determine the overall indicator, we have used the index method. It is easy to apply it to make single
system design to facilitate comparison. To determine the Social Entrepreneurship Need Index for a
particular country, we have used the multiplicative model to objectively assess the contribution of
each indicator in the overall result. The matrix method allowed to group countries® economic
indicators on the basis of their comparison, to make comparative analysis of the change of
countries” ranking over time regarding their need for social entrepreneurship and, accordingly, to
build the environment for its successful development.

RESULT AND DISCUSSION

Now the development of society faces lower households™ standard of living and quality of
life, the number of unemployed increases, which automatically leads to the growing number of
unresolved socio-economic problems that cause social tension. Social entrepreneurship is an
effective tool to avoid the situation or reduce its negative effects. Due to its activities, it is able to
meet basic needs and partially solve the problem of unemployment. This stipulates the necessity to
test hypotheses (H1, H2, H3).

Let us remind that to study the country's need for social entrepreneurship, we considered two
indicators: the unemployment rate and per capita income (Fig. 1).
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*higher unemployment rate requires

Unemployment rate to set up social entrepreneurship

+higher income per capita reduces the

Income per capita need for social entrepreneurship

Figure 1. Indicators of assessment of the need for social entrepreneurship
Source: Own compilation

Figure 1 demonstrates analysis of the demand for social entrepreneurship development aimed
to solve the following issues:

— to contract the unemployment rate. Launching new social enterprises induces lager
number of jobs and thus causes lower unemployment rate;

— income per capita is tangible indicator which proves positive or negative trends of
households’ living standards.

Based on the mentioned above indices we propose the calculation methodology of Social
Entrepreneurship Need Index.

Calculation methodology of Social Entrepreneurship Need Index includes the next stages:

— to build statistical data base: indicators of unemployment rate and income per capita
with a lag of three years: 2013, 2016, 2019 to analyze the dynamic pattern;

— to normalize indices to make single system design;

— to calculate the Social Entrepreneurship Need Index.

Calculations based on the proposed methodology are studied as case of the EU countries.

The social entrepreneurship model of the vast majority of European countries is geared
towards non-commercial goals, so amid the decline of Ukrainian households™ spending power, it
could be optimal pattern of business organization and socio-economic problems solution.

The indicators for calculating the Social Entrepreneurship Need Index are grouped in Table 1.

It should be noted that the unemployment rate in Ukraine in 2013 stood for 7.7%, in 2016 —
9.7%, in 2019 — 9.1%. That is, since 2016, the official unemployment rate in Ukraine has exceeded
the EU mean value by 0.9 percentage points, and in 2019 by 2.8 percentage points. According to
per capita income, Ukraine is far behind the EU countries: in 2013 — 2989.6 euros, in 2016 — 2317.6
euros, in 2019 — 3638.1 euros. Per capita income in Ukraine is 5 times less than the EU minimum.
Based on these statistics, it can be concluded that there is a significant demand of the national
economy to introduce social entrepreneurship and form favourable environment for its
development. To obtain the objective result and taking into account significant economic lag of
Ukraine, the methodology will be tested on the example of the EU countries.
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Table 1

Indicators for calculating the Social Entrepreneurship Need Index for the EU countries
in 2013, 2016 and 2019

No Country Unemployment rate, % Income per capita, €

2013 2016 2019 2013 2016 2019
1 | Austria 5,4 6,0 4,5 34600 35600 38600
2 | Belgium 8,4 75 5,4 31600 33500 35100
3 | Bulgaria 13,8 7,6 4,2 12000 13800 15200
4 | Greece 27,5 23,6 17,3 18800 19300 20600
5 | Denmark 7.4 6,0 5,8 33700 35900 38300
6 | Estonia 8,6 6,8 4,5 19800 21900 24700
7 | lreland 13,8 8.4 5,0 34600 50300 56800
8 | Spain 26,1 19,6 14,1 23500 26000 27700
9 | ltaly 12,1 11,7 10,0 15900 27600 28900
10 | Cyprus 15,9 13,0 7.1 22100 23800 26300
11 | Latvia 11,9 9,6 6,3 16400 18300 21300
12 | Lithuania 11,8 7,9 6,3 19200 21400 24500
13 | Luxembourg 5,9 6,3 5,6 68700 74100 77100
14 | Malta 6,1 47 3,4 22400 27100 29700
15 | the Netherlands 7.3 6,0 3,4 35500 36300 39100
16 | Germany 52 4,1 3,2 32600 35300 37400
17 | Poland 10,3 6,2 3,3 17600 19400 21500
18 | Portugal 16,4 16,2 11,5 20100 22000 23000
19 | Romania 7.1 5,9 3,9 14300 16900 19600
20 | Slovakia 14,2 9,7 5,8 20100 21900 23600
21 | Slovenia 10,1 8,0 4,6 21500 23500 26500
22 | Hungary 10,2 51 3,4 17600 19000 21300
23 | Finland 8,2 8,8 6,7 29800 30900 33500
24 | France 10,3 10,0 8,5 28500 29700 31500
25 | Croatia 17,4 13,4 6,8 15700 17400 19100
26 | Czechia 7,0 4,0 2,0 22000 24900 27500
27 | Sweden 8,0 6,9 6,8 33000 34700 36700

Ukraine 7,7 9,7 9,1 2989,6 2317,6 3638,1
Mean value by the EU countries 11,3 9,0 6,3 25244 4 28166,7 30559,3

*euro exchange operations made at the average annual rate for each current year

Source: Adapted from Eurostat, Total unemployment rate, 2020; Eurostat, Purchasing power
adjusted GDP per capita, 2020; Ministry of Finance of Ukraine, Unemployment rate 2020;
Ministry of Finance of Ukraine, Gross Domestic Product, GDP, 2020

The next stage of the methodology algorithm is to normalize indicators to make single system

by the formula:

where I,,,,-m — normalized indicator;

Zgqce — actual (fact) value;
Z max — Maximum value;
Zmin — Minimum value.
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The results of unemployment rate and income per capita indicators™ normalizing in 2013,
2016 and 2019 are illustrated in Table 2.

The Social Entrepreneurship Need Index (Iggy;) consists of two sib-indices: the
Unemployment Rate Index (Iyygmp)and Per Capita Index (I;pc). To calculate The Social
Entrepreneurship Need Index we apply the multiplicative model, which eliminates the possibility to
offset low values of indicators at the expense of higher values of other indicators.

Table 2

Unemployment rate and income per capita indicators’ normalizing in 2013, 2016 and 2019

No Country Unemployment rate index Income per capita index
2013 2016 2019 2013 2016 2019
1 | Austria 0,009 0,102 0,163 0,399 0,362 0,378
2 | Belgium 0,143 0,179 0,222 0,346 0,327 0,321
3 | Bulgaria 0,386 0,184 0,144 0,000 0,000 0,000
4 | Greece 1,000 1,000 1,000 0,120 0,091 0,087
5 | Denmark 0,099 0,102 0,248 0,383 0,367 0,373
6 | Estonia 0,152 0,143 0,163 0,138 0,134 0,153
7 | Ireland 0,386 0,224 0,196 0,399 0,605 0,672
8 | Spain 0,937 0,796 0,791 0,203 0,202 0,202
9 | ltaly 0,309 0,393 0,523 0,069 0,229 0,221
10 | Cyprus 0,480 0,459 0,333 0,178 0,166 0,179
11 | Latvia 0,300 0,286 0,281 0,078 0,075 0,099
12 | Lithuania 0,296 0,199 0,281 0,127 0,126 0,150
13 | Luxembourg 0,031 0,117 0,235 1,000 1,000 1,000
14 | Malta 0,040 0,036 0,092 0,183 0,221 0,234
15 | the Netherlands 0,094 0,102 0,092 0,414 0,373 0,386
16 | Germany 0,000 0,005 0,078 0,363 0,357 0,359
17 | Poland 0,229 0,112 0,085 0,099 0,093 0,102
18 | Portugal 0,502 0,622 0,621 0,143 0,136 0,126
19 | Romania 0,085 0,097 0,124 0,041 0,051 0,071
20 | Slovakia 0,404 0,291 0,248 0,143 0,134 0,136
21 | Slovenia 0,220 0,204 0,170 0,168 0,161 0,183
22 | Hungary 0,224 0,056 0,092 0,099 0,086 0,099
23 | Finland 0,135 0,245 0,307 0,314 0,284 0,296
24 | France 0,229 0,306 0,425 0,291 0,264 0,263
25 | Croatia 0,547 0,480 0,314 0,065 0,060 0,063
26 | Czechia 0,081 0,000 0,000 0,176 0,184 0,199
27 | Sweden 0,126 0,148 0,314 0,370 0,347 0,347
Mean value by the EU countries 0,276 0,255 0,279 0,234 0,238 0,248

Source: Own calculations

The Social Entrepreneurship Needs Index for a particular country is calculated by the
formula:

Isgny = i/IUNEMP X Iipc (2

where Isgy; — The Social Entrepreneurship Need Index;
Iynemp — the Unemployment Rate Index;
I;pc — Per Capita Index.
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The relevance of multiplicative model application is proved by the fact that social
entrepreneurship is seen as the way to reduce unemployment rate and raise per capita income at the
same time.

Let us calculate the Social Entrepreneurship Need Index according to the multiplicative model
for the EU countries (Table 3).

The Social Entrepreneurship Need Index (Table 3) shows that for the vast majority of the EU
countries, the issue of social entrepreneurship introduction to solve the problem of unemployment
(hypothesis H1) to ensure sufficient standard of living and quality of life (hypothesis H2) is
relevant. Only Ireland, Spain, Cyprus, Poland, Slovakia, Slovenia and Croatia have steady tendency
to reduce the need for social entrepreneurship. These countries amount for only 25% of the total
number of the EU countries. Thus, it may be stated that there is an increasing need to form and
develop such business form as social entrepreneurship.

Table 3

The Social Entrepreneurship Need Index of the EU countries in 2013, 2016 and 2019

No Country Social Entrepreneurship Demand Index
2013 2016 2019
1 Austria 0,060 0,192 0,249
2 Belgium 0,223 0,242 0,267
3 Bulgaria 0,000* 0,000* 0,000*
4 Greece 0,346 0,302 0,295
5 Denmark 0,194 0,193 0,304
6 Estonia 0,145 0,139 0,158
7 Ireland 0,392 0,369 0,363
8 Spain 0,436 0,401 0,400
9 Italy 0,146 0,300 0,340
10 | Cyprus 0,292 0,276 0,244
11 | Latvia 0,153 0,146 0,166
12 | Lithuania 0,194 0,158 0,205
13 Luxembourg 0,177 0,343 0,485
14 | Malta 0,086 0,089 0,146
15 | the Netherlands 0,198 0,195 0,188
16 | Germany 0,000 0,043 0,168
17 | Poland 0,150 0,102 0,093
18 | Portugal 0,268 0,291 0,280
19 | Romania 0,059 0,071 0,094
20 | Slovakia 0,240 0,198 0,184
21 | Slovenia 0,192 0,181 0,176
22 | Hungary 0,149 0,070 0,095
23 | Finland 0,206 0,264 0,301
24 | France 0,258 0,284 0,334
25 | Croatia 0,189 0,169 0,141
26 | Czechia 0,119 0,000* 0,000*
27 | Sweden 0,216 0,226 0,330
Mean value by the EU countries 0,198 0,203 0,232

Note: *value of indicator «0» for countries characterized by the minimum value of

corresponding indicator

Source: Own calculations
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Important indicator is countries ranking by favourable conditions for the development of
social entrepreneurship, among which the key are: government policy support, highly qualified staff
with required skills attraction, general public understanding, and chance to "earn" for life,
improvement and development, access to investment resources. The value of the indicator for the
EU countries is given in Table 4.

Table 4

Index of favourable conditions for the development of social entrepreneurship
in the EU countries year-wise

Index of favourable conditions for the Index .O.f favourable
development of social entrepreneurship q COII'IdItIOI‘IS for the_
Ne Country year-wise, % evelopment i somal_
entrepreneurship year-wise
(normalized)
2016 2019 2016 2019

1 Austria 445 50,5 0,445 0,505
2 Belgium 54,8 61,7 0,548 0,617
3 Greece 42,4 50,4 0,424 0,504
4 Denmark 52,2 59,6 0,522 0,596
5 Ireland 35,1 43,8 0,351 0,438
6 Spain 46,9 48,7 0,469 0,487
7 Italy 55,9 54,0 0,559 0,540
8 the Netherlands 51,1 59,0 0,511 0,590
9 Germany 55,9 52,9 0,559 0,529
10 Poland 53,0 45,0 0,530 0,450
11 Finland 51,8 58,6 0,518 0,586
12 France 58,0 71,9 0,580 0,719
13 Sweden 51,9 54,6 0,519 0,546
Mean value by the EU countries 50,3 54,7 0,503 0,547

Source: Thomson Reuters Foundation, 2016; 2019.

In our opinion, comparison of the demand to start social enterprises and develop them with
the conditions created in a certain country confirms the need and possibility of social
entrepreneurship strategy implementation.

Let us compare the calculated Social Entrepreneurship Need Index with the ranking of the
best countries for the development of social entrepreneurship in 2016 and 2019 (Table 5).

Table 5

Comparative analysis of the EU countries™ dynamic pattern for social entrepreneurship

Index of favourable
The Social Entrepreneurship Need conditions for the
Index year-wise development of social
Ne Country . .
entrepreneurship year-wise
(normalized)
2016 2019 2016 2019
1 2 3 4 5 6
1 Austria 0,192 0,249 0,445 0,505
2 Belgium 0,242 0,267 0,548 0,617

Table 5 continuation on the next page
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Table 5 continuation

1 2 3 4 5 6
3 Greece 0,302 0,295 0,424 0,504
4 Denmark 0,193 0,304 0,522 0,596
5 Ireland 0,369 0,363 0,351 0,438
6 Spain 0,401 0,400 0,469 0,487
7 Italy 0,300 0,340 0,559 0,540
8 the Netherlands 0,195 0,188 0,511 0,590
9 Germany 0,043 0,168 0,559 0,529
10 Poland 0,102 0,093 0,530 0,450
11 Finland 0,264 0,301 0,518 0,586
12 France 0,284 0,334 0,580 0,719
13 Sweden 0,247 0,263 0,519 0,546
Mean value by the EU countries 0,241 0,274 0,503 0,547

was represented in %.

Source: own calculations

Data are grouped in Table 5 for 13 EU countries as the study objective. We should note that
the survey covered 46 countries in 2016 and only 43 countries in 2019. Therefore, we have selected
those EU countries, which have the determined rate of favourable environmental for social
entrepreneurship development. To provide the analysis, the indicator was normalized since its value

Homologous series of the EU countries' indicators by the Social Entrepreneurship Need Index
and the Index of Favourable Conditions for Social Entrepreneurship Development (fig.2 and fig. 3)
were built to demonstrate and compare the EU countries ‘indicators with the mean value.
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Conditions for Social Entrepreneurship Development with the mean value, 2016
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Figure 3. The comparison of the Social Entrepreneurship Need Index and the Index of Favourable
Conditions for Social Entrepreneurship Development with the mean value, 2019

Source: Own compilation

Fig. 2 illustrates that in 2016 the Social Entrepreneurship Needs Index exceeded the mean
value for 6 EU countries, while the Index of Favourable Conditions for Social Entrepreneurship
Development exceeded the mean value for 7 European countries. The situation changed in 2019
(fig. 3): the Social Entrepreneurship Needs Index exceeded the mean value for 7 European countries
and the Index of Favourable Conditions for Social Entrepreneurship Development exceeded the
mean value for 5 European countries.

Based on the obtained calculations, we make a matrix (Table 6), which consists of four
quadrants:

the first quadrant: the Social Entrepreneurship Needs Index is below the mean value and the
Index of Favourable Conditions for Social Entrepreneurship Development is higher than the mean
value;

second quadrant: The Social Entrepreneurship Needs Index is below the mean value and the
Index of Favourable Conditions for Social Entrepreneurship Development is below the mean value;

third quadrant: the Social Entrepreneurship Needs Index is higher than the mean value and the
Index of Favourable Conditions for Social Entrepreneurship Development is higher the mean value;

fourth quadrant: The Social Entrepreneurship Needs Index is higher than the mean value and
the Index of Favourable Conditions for Social Entrepreneurship Development is below the mean
value.
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Table 6

Matrix of comparison of countries™ economies according to the Social Entrepreneurship Need
Index and Index of Favourable Conditions for Social Entrepreneurship Development

in 2016 and 2019

2016 2019
the Index of the Index of the Index of the Index of
Favourable Favourable Favourable Favourable
Conditions for Conditions for Conditions for Conditions for
Index Social Social Social Social
Entrepreneurship Entrepreneurship Entrepreneurship Entrepreneurship
Development is Development is Development is Development is
higher than the below the mean higher than the below the mean
mean value value mean value value
The Social I quadrant 1 quadi"ant I quadrant 11 quad_rant
. Denmark, Austria - Austria,
Entrepreneurship
; Italy, Greece,
Needs Index is
the Netherlands, Ireland,
below the mean .
Germany, Spain
value
Poland
1V quadrant IIT quadrant 1V quadrant III quadrant
the Social Belgium, Greece, Belgium, Germany,
Entrepreneurship Finland, Ireland, Denmark, Poland
Needs Index is France, Spain Italy,
higher than the Sweden the Netherlands,
mean value Finland,
France

Source: Own compilation

The Matrix of Countries” Economic Comparison (Table 6) shows that five EU countries faced
the need of social entrepreneurship and created favourable conditions for it in 2016, namely
Denmark, Italy, the Netherlands, Germany and Poland. The opposite was the case in 2019.
However, many European countries had favourable conditions for the development of social
entrepreneurship in 2019. Austria, Greece, Ireland, and Spain were added to Austria. Advantageous
situation in 2019 is characterized by larger number of countries in need of social entrepreneurship
development, which created favourable environment for it, namely Belgium, Denmark, Italy, the
Netherlands, Finland and France.

In order to analyze the changing trends in social entrepreneurship, we build the matrix of the
EU countries’ ranking shift in 2016 and 2019 with a lag of three year.
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Table 7

Matrix of the EU countries’ ranking shift by calculated indices in 2016 and 2019
with a lag of three years

2016—2019

Indices

the Index of Favourable
Conditions for Social
Entrepreneurship Development is

the Index of Favourable
Conditions for Social
Entrepreneurship Development is

higher than the mean value below the mean value

I quadrant 1I quadrant
The Social Entrepreneurship | | Germany, Poland 2016 Spain, Greece, Ireland | 2019
Needs Index is below the mean | pepnmark, the \
value Netherland, Italy 2016 |\
1V quadrant \ 111 quadrant
The Social Entrepreneurship v 2016 | Spain, Greece, Ireland
Needs Index is higher than the Denmark, the \
mean value Netherland, Italy 2019 \ '
4 Germany, Poland | 2019

Source: Own compilation

Analysis of the countries”™ dynamics pattern shows the next shifts:

1. Germany and Poland shifted the Ist quadrant in 2016 to the IIld quadrant in 2019. It
indicates the growing demand for social entrepreneurship development without
appropriate favourable conditions;

2. Denmark, the Netherland and Italy moved from the Ist quadrant in 2016 to the IV
quadrant in 2019. The countries face growing need for the formation and development of
social entrepreneurship. They simultaneously form advantageous conditions for these
business entities activity;

3. Spain, Greece and Ireland moved from the IIId quadrant in 2016 to the IInd quadrant in
2019. The need for social entrepreneurship development was contracting. The countries
did not pay attention for the environment of business with a human face.

Other EU countries did not change their policy as for the social entrepreneurship development

and, thus, remained in the same quadrants of the matrix.

The proposed methodology application to assess nature and development of social
entrepreneurship allowed identifying the growing role and importance of social entrepreneurship for
the economies of the most of the EU countries and the world economy as a whole. Two issues were
studied as they can be solved by creating social enterprise system: the ways of unemployment rate
reduction and per capita income growth were proposed. The results of the study showed that the EU
countries with high unemployment rate and low per capita income need additional number of social
enterprises, but they do not always have favourable conditions for their functioning and further
development. The number of issues and understanding of their content, possibilities of their solution
at the expense of social enterprises are controversial and form the basis for the further research.

Particular value of our research inheres in the opportunity for the national economy to choose
European model of social entrepreneurship, characterized by the dominance of non-commercial
goals over commercial ones, relevance of their optimal correlation and countries’ increased
economic sustainability in the face of global challenges.
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CONCLUSION

A new method to assessing nature and development of social entrepreneurship, as well as
perspectives of its further progress, determined by the creation of favourable environment for
business with a human face have been proposed in the article. Assessment methodology has been
tested on the example of the EU countries as a group of countries with a similar model of social
entrepreneurship placing a much higher importance on non-profit achievements. The results
obtained allowed us to demonstrate differences between countries, despite belonging to one
business model of social entrepreneurship.

To implement the proposed assessment method, we identified a clear sequence of actions in
the form of a science-based algorithm that can be used as a universal tool for more indicators
related to the study issues and could be solved by social enterprises. The Social Entrepreneurship
Needs Index was calculated with a lag of three years for 2013, 2016 and 2019.

The Matrix of comparison of countries” economies according to the Social Entrepreneurship
Need Index and Index of Favourable Conditions for Social Entrepreneurship Development in 2016
and 2019 indicated that a third of European economies have changed their attitude to social
entrepreneurship. The results show that some countries’ need for social enterprises has increased,
but they do not have favourable conditions for their development (Germany, Poland). Spain, Greece
and Ireland are improving environment for the innovative business form, but at the same time, the
need for it is being diminished. In response to the growing need for social enterprises, Denmark, the
Netherlands and Italy are creating an advantageous environment for social enterprises™ activity and
development, in particular, they are shaping their social economies.

As a result of our study the proposed hypotheses have been confirmed: H1 — higher
unemployment rate requires enhancing development of social entrepreneurship, H2 — higher income
levels reduce the need for social entrepreneurship, H3 — the more favourable environment for social
entrepreneurship a country has, the less is need for it. The first two hypotheses were confirmed by
the analysis of statistics on unemployment rate and per capita income in the EU countries. The third
hypothesis has been partially confirmed, since the pattern characterizes most of the EU countries,
but there are exceptions depend on country's particularities and its domestic policy. Further
research inheres in the increased number of indicators for the analysis that determine the possibility
of solving a particular social issue, taking into account national peculiarities, strategic trends of
national development and rising welfare.
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METO/ OOIHKH CTAHY TA PO3BUTKY COHIAJIBHOI'O HIAIIPUEMHUIITBA

IlepeBep3eBa Anna BacuiiBHa Bouikos Borogumup IlerpoBuy
3anopizvruti HAYIOHANLHUL YHIgepCUmem 3anopizvkuti HayioHANLHUL YHIgepcUmem
M. 3anopixcocs, Ykpaina M. 3anopixcacs, Vipaina

AKTyanbpHICTh JOCHTIJDKCHHS COLIAIbHOTO MiANPUEMHHIITBA Ta OIIHKK TOTPEOM B HBHOMY
00yMOBJIEHa 3arOCTPEHHSAM COI[iaIbHO-€KOHOMIYHUX MpOoOJeM, MOB’S3aHUX 13 3HIKEHHSM DPIBHS
TUTATOCIIPOMOKHOCTI HACEJICHHST Ta HEMOJXJIMBICTIO iX BHpIIIEHHS Ha JEp)KaBHOMY PiBHI.
HeoOxiaHicTh BNPOBAIKEHHS Ta PO3BUTKY COLIAJBHOTO MiAIPUEMHUITBA MOTPeOye CTBOPEHHS
CIPUSTIMBAX YMOB Yy KpaiHi, mo nepexdadae BpaxyBaHHS TaKUX UYWHHHUKIB SK Jep)KaBHA
MIATPUMKA, CIPUUHATTS CYCIHIJIBCTBOM Ta HASBHICTh MOTEHIIMHUX 1HBECTOpPIB. [CHYBaHHS Takoro
(eHOMEeHY B €KOHOMIlll SIK COLiaNbHE MiANMPUEMHUITBO Ma€ AyallbHY NMPUPOAY: CIPHUSIE TTOBHOMY
3aJIOBOJIEHHIO 0a30BUX MOTpeOd HaceleHHs Ta 3a0e3nedye caMmopeani3alilo  COLIaJbHOIo
nignpuemis. CouiaiabHe MIANPUEMCTBO OpIEHTYETHCS B CBOIM JISUIBHOCTI Ha peani3aliio
HEKOMEpLIMHUX Ta KOMepUiMHMX wijge. OcCOOMUBICTIO €BpPONMENHCHKOI MOJENl COLIaJbHOIO
MIJIPUEMHUITBA € JOMIHYBaHHS HEKOMEpLIHHOI ckianoBoi. OIiHKa CTaHy Ta MOXJIMBOCTEH
(GYHKLIOHYBAaHHS ¥ PpO3BUTKY COLIAJIbHUX MIANPHUEMCTB J03BOJISIE JIOCATAaTH  HPUHIUITY
30a71aHCOBAHOCT] «IIOTPEOU-MOXKIMBOCTI» 3 METOI NPUUHATTA €QEKTUBHUX YIPABIIHCHKUX
pillleHb 11010 JIOLIJIBHOCTI 3alpoBa/LKEHHS Takoi (OPMH TroclojapioBaHHsA B KpaiHi. SIkmo €
norpeda B COLIAJIbHOMY HIANPUEMHULTBI, TO, BIANOBIAHO, MEpe] €KOHOMIKOI KpaiHH IMOCTae
NUTaHHS (OPMYBaHHS CIIPUSTIMBOIO CEPEeIOBUINA s HOTO (PYHKIIIOHYBaHHS Ta PO3BUTKY.

MeTor0 NOCHIKEHHSI € 3alpONOHYBaTH CIOCIO OLIHKM CTaHy Ta PO3BUTKY COLIaJIbHOTO
HiANPUEMHUITBA, HEOOXITHOCTI HOro 3ampoBajKeHHs B KpaiHaX Ta BUOKPEMJIEHHS YMOB s
PO3BUTKY, IO JO3BOJISI€ BUPIIIMTU COLIAJIbHO-€KOHOMIUHI MpOOJIEMH Ta pyXaTUCS B HampsMi
100yJJOBU €KOHOMIKH 3 «JTFOICBKUM OOINYUSAM.

[IpenmMeTroM JOCHIIKEHHS € HAyKoBl Ta MPAaKTUYHI OCHOBM PO3BUTKY COILIAJIbHOTO
HiANPUEMHUIITBA B KOHTEKCTI CIIBBIIHOIIEHHS HEOOXIJHOCTI HOro 3ampoBa/PKEHHS Ta YMOB
(GyHKI[IOHYBaHHSI.

MeTto0m0ris: y AOCHIKEHHI OyB BUKOPUCTAHUNA KOMIUIEKCHUN MiIXiA A0 OIIHKH, KOTPUI
nependadae 3aCTOCYBaHHS pI3HMX METOJIB, a caMme: IHAEKCHUH MeTol (A7 pO3paxyHKY
CyOIHJIEKCIB Ta 3arajbHOTO i1HAEKCY 1 NPHUBENEHHS JaHUX 10 €JUHOI CUCTEMM JUIS 3PY4YHOCTI
MOPIBHSIHHS); MAaTPUYHUI MeTO/ (TPYyIyBaHHS KpaiH 3aJIeKHO BiJl 3MIHM MO3UIIT 111010 TOTpeOu B
COLIIAIbHOMY MiIIPUEMHMIITBI); MYJBTHUIUIIKATUBHA MOJENb (aHATITUYHUHA 1HCTpyMEHTapiil 1uis
BU3HAYCHHS 3aTajlbHOTO 1HJIEKCY, 110 TO3BOJISIE OMIIHUTH BHECOK KOXKHOTO IHAMKATOPA OJJHOYACHO).
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PesynpTaTtoM JOCHIIKEHHS € CHOCI0O OIIHKM CTaHy Ta YMOB PO3BUTKY COILabHOTO
MIIMTPUEMHUIITBA, IKUH MPaKTUYHO peali3oBaHuid Ha mpukiIaai kpain €C.

BucHoBku: Bu3HaueHo, mo 3a mepiog 2016, 2019 pp. i3 TpuUpiYHUM JIarOM TpPETUHA
€BPOMNEHCHKUX KpaiH 3MIHWJIM CBO€ CTAaBJIICHHA 1O COIIAJIBHOTO MHiANPUEMHHITBA. I AESIKUX
KpaiH 3pociia moTpeda B COLIaJbHUX HiANPHEMCTBAX, ajié HE CTBOPEHI CIPHUATIMBI YMOBH iX
PO3BHUTKY; 1HII KpaiHW MOKPAIIYIOTh YMOBHU JUIsl JisUTBHOCTI COIIaJbHUX MIAMPUEMCTB, aje MpH
I[bOMY 3MEHIIYETHCS MOTpeda B HUX; 3pOCTAHHS MOTPEOH B COLiAIbHUX MiMPUEMCTBAX Y TPETUHI
KpaiH CYIPOBOIKYETHCSI CTBOPEHHSIM CIIPUSATIIMBOIO CEPEOBUILA AT IX IISIIbHOCTI Ta PO3BUTKY.

HayxoBa Ta mpakTHuyHa 3HAYYIIICTh TOJSTAE€ B MOXKJIMBOCTI BUKOPUCTAHHSI 3aIIPOITIOHOBAHOTO
METOAY OIIHKM JUIsi Oy/b-sIKOT KpaiHU CBITY a00 Ipynu KpaiH i3 NMPUOJM3HO OAHAKOBHUM PIBHUM
PO3BHUTKY €KOHOMIKH JUII OOTPYHTYBAaHHS JOLIIBHOCTI 3alPOBAKEHHS TaKol IHHOBALIHOI popmu
TOCIIOIAPIOBAHHS SIK COIlialbHE TANMPUEMHMIITBO, 1, BIIMOBIIHO, BUBHAYECHHS YMOB, KOTP1 MOTPiIOHO
CTBOPHUTHU JJIsi HOTO CHPUSATIMBOTO PO3BUTKY B JIOBFOCTPOKOBIH MEPCIEKTHBI, PO3POOKHU CcTparterii
(YHKIIIOHYBaHHSI COIIAJILHUX TIPUEMCTB Ta YIPaBIiHHS HUMH.

KuarouoBi cioBa: comiaapHe MiIIPHEMHUITBO, 1HAEKC, KpaiHu €C, po3BUTOK, morpeda B
COLIIaTbHOMY MiANPUEMHHUIITBI, cepeloBuIlle QyHKIIOHYBaHHS Oi3HECY 3 «JTIOJACHKUM OOIHUYSIM.

METO/Z OHEHKH COCTOAHUSA U PAZBUTHUSA COLNUAJIBHOI'O
NPEANTPUHUMATEJIbBCTBA

IlepeBep3eBa Anna BacuibeBHa Boukos Biaagumup IlerpoBuy
3anopoorcckuii HaYUOHANbHYILL YHUGEPCUMEM, 3anopoosrcckuii HaYUOHATbHBIL YHUGEPCUMEM,
2. 3anopoorcve, Yrpauna 2. 3anopooicve, Yrpauna

AKXTYaJIbHOCTh MCCIICIOBaHUS COLIMATBHOTO MPEANPHHUMATENILCTBA U OLICHKH IMOTPEOHOCTH B
HEeM 00YCIJIOBJIEHa 00OCTPEHNEM COIHATIbHO-3KOHOMUYECKUX MPOOIeM, CBI3aHHBIX CO CHHKEHUEM
YPOBHS IUIATEKECIOCOOHOCTH HACEJICHUSI U HEBO3MOXHOCTBIO MX PEIICHHS Ha TOCYIApCTBEHHOM
ypoBHe. HeoO0XoauMoCTh BHENPEHUS U Pa3BUTHUS COLMAIBHOIO MPEAINpPUHHUMATENbCTBA TPeOyeT
CO3JIaHMsl OJArompHUsTHBIX YCIOBMHA B CTpaHe, YTO MpeanojaraeT ydyeT Takux (aKkToOpoB, Kak
rocyaapCTtB€HHas MOAACPIKKA, BOCHIPUATUC O6HICCTBOM U HaJIMYUC NOTCHIOUAJIBbHBIX WHBCCTOPOB.
CymiecTBoBaHME Takoro ()eHoMeHa B SKOHOMMKE KaK COLHAIbHOE MPEeANPHUHUMATENECTBO UMEET
AyalbHYIO IPUPOJTY: CHOCOOCTBYET MOJTHOMY YAOBJIETBOPEHUIO 0a30BBIX MOTPEOHOCTEH HACENCHUS
u obecreunBaeT caMopealu3aliio COLHMaIbHOro npeanpuHuMatens. ConuanbHOe MNpearnpHUsITHe
OPHUCHTHPYCTCA B cBOEH ACATCIIBHOCTH Ha pCaIN3allui0 HCKOMMCEPUYCCKUX U KOMMECPUYCCKUX ueneﬁ.
OCOOEHHOCTBIO ~ €BpPONEHCKOW  MOAETM  COLHUAIBHOIO  IMPEANPUHUMATENIbCTBA  SIBIISAETCS
JOMUHHPOBAaHWE HEKOMMeEpYeCKOoi cocraBistomeld. OIleHKa COCTOSHUS W BO3MOXKHOCTEH
(YHKIIMOHMPOBAHUS M Pa3BUTHs COLMAIBHBIX NPEINPUATHH IMO3BOJSET JOCTUraTh NPHUHIIMIA
cOanaHCUPOBAHHOCTU  «IOTPEOHOCTU-BO3MOKHOCTH» C  LENbl0  NPUHATHS  d()PEKTUBHBIX
YIPaBJIEHYECKUX PELICHUH OTHOCUTEIbHO LEJIeCOO0pa3HOCTH BBEJIEHHUS Takol  (OpMbI
XO3SMCTBOBAHUS B CTpaHe. Ecmm ectb HOTpe6HOCTB B COMAJIbHOM MNpCANPUHUMATEIILCTBE, TO,
COOTBETCTBEHHO, Mepe]l SKOHOMHUKON CTpaHbl CTOUT BOIIPOC (POPMHUPOBAHUS OIArONPHUATHON Cpe/ibl
U1 €ro (PYHKIMOHUPOBAHUS U Pa3BUTHUS.

Llenbto uccrnenoBaHUs SBISETCS MPEUIOKUTh CIIOCOO0 OIEHKH COCTOSHHUS W Pa3BUTHUSA
COMMAJIBHOTO NPECANTPUHHUMATCIILCTBA, HeO6XO)II/IMOCTI/I €Tr0 BBCACHUA B CTpaHax MW BBIACICHUA
YCIOBUH U1l Pa3BUTHA, YTO TO3BOJISIET PEIIUTh COLMAIBHO-DKOHOMUYECKHE MpoOIeMbl U
JBUTATHCS B HATIPABJICHUH TIOCTPOCHUS SKOHOMUKH C «9€JIOBEYECKHM JTHIIOM).

[IpenmeroM wuccileOBaHUS SBISAIOTCA HAy4YHble M MPAKTUYECKHE OCHOBBI Pa3BUTHUS
COUAJIBHOTO MPCANIPUHUMATECIBCTBA B KOHTCKCTC COOTHOIICHHA HCO6XO,ZII/IMOCTI/I €ro BBCIACHUA U
yCI0BUN (PYHKIIMOHUPOBAHUSI.

Metopmonorusi: B UCCIETOBAaHUH OBUT MCTIOIH30BaH KOMILIEKCHBIN TTOAXO]T K OIIEHKE, KOTOPBIN
IpeaycMaTpuBaeT MpUMEHEHHE pa3IMYHbIX METOJOB, & UMEHHO: MHJCKCHBIA MeToj (Ui pacyera
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CYOMHJEKCOB W OOINEro HMHJEKCAa M MpPHUBEJCHHME MAHHBIX K €IMHON cucreme Ui ynoOcTBa
CpPaBHEHHS); MaTPUUYHBIM MeToja (IPYyHIHPOBKA CTpaH B 3aBUCHMOCTH OT W3MEHEHUS MO3UIUU
OTHOCHUTEJIEHO MOTPEOHOCTH B COLMAIBHOM HPEANPUHUMATEIBLCTBE); MYIbTHILTUKATHBHAS MOJIENb
(aHaTUTUYECKU MHCTPYMEHTapuil JJIs onpeaesieHuss oOLIero MHAEKCa, YTO MO3BOJSET OLIEHUTh
BKJIAJ] KQX/10I'0 MHAUKATOPa OJAHOBPEMEHHO).

Pesynbrarom wuccnenoBaHus SABISETCS CHOCOO OICHKM COCTOSIHHSI M YCIIOBUM pPa3BUTHS
COLIMAJIbHOTO MPEANIPUHUMATEILCTBA, KOTOPBII MPAaKTUYECKU peaan30BaH Ha pumepe crpad EC.

BriBoabl: ompeaeneno, yto 3a nepuon 2016, 2019 rr. ¢ TpexJIETHUM JIaroM TPETh
€BPOIEHCKUX CTpaH W3MEHUIIM CBOE OTHOILEHUE K COLHUAJIbHOMY IpeAlpUHUMATENbCTBY. s
HEKOTOPBIX CTpaH BO3pocia MOTPEOHOCTh B COLMAIBHBIX MNPEANPUITHSIX, HO HE CO3JIaHBbI
ONarompusATHBIC YCIOBUS UX PA3BUTHS; APYIHE CTPAHbl YIYYIIAIOT YCIOBUS Ui JESATEIHHOCTH
COLIMAJIbHBIX MPEANPUATUH, HO TIPU STOM YMEHBIIAETCS MOTPEOHOCTh B HUX; POCT MOTPEOHOCTH B
COLIMAJIbHBIX NPEIIPUATHUAX B TPETU CTpPaH CONPOBOXKIAETCS CO3/JaHHUEM OJaronpusTHON cpeibl
JUIS UX JI€ATENbHOCTH U Pa3BUTHSL.

Hayunas u mnpakTuueckas 3HAYMMOCTh 3aKJIIOYaeTcs B BO3MOXKHOCTH HCHOJIb30BaHUS
MPEJIOKEHHOTO METOJla OLEHKU JJisi JII00OM CTpaHbl MUpa WIM TPYMIBI CTPaH C MPUMEPHO
OJIMHAKOBBIM YPOBHEM pa3BHUTHSI AKOHOMHKH JUIsI OOOCHOBaHHS I€JIeCO00pa3HOCTH BHEIPECHHUS
TakOW HMHHOBAIMOHHON (DOPMBI XO3AHUCTBOBaHMS KaK COIHMAIbHOE MPEIIPUHUMATENbCTBO, U,
COOTBETCTBEHHO, OIPENEIICHUSI YCIOBUH, HYXHO CO3JaTh JUIsl €ro OJarompusiTHOTO Pa3BUTHS B
JONTOCPOYHOM  MEpPCHEeKTHBE, pa3padOTKu  cTpaTerud  (PYHKUMOHHPOBAHUS  COIUAIBHBIX
NPEINPUATHA U YIPABICHUS UMH.

KiroueBble cioBa: couuaibHOE MpeANpUHUMATEIbCTBO, WHAEKC, cTpanbl EC, pasButue,
NoTpeOHOCTP B COIMAIBHOM TPEANPUHUMATENBCTBE, cpena (YHKIMOHUpOBaHHMS OW3Heca C
«YEJIOBEYECKUM JIULIOM.
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