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Abstract. The transformation of economy and society of Ukraine especially in conditions of
European integration makes goods and services consumption safety to become one of the
prerequisites of state economic security. This is due to the intensification of intra-systemic threats
from socio-economic and political crisis, the low purchasing power of the population, the saturation
of the internal market with dangerous goods and services and their negative impact on the
environment. In this case, the theoretical and methodological basis of consumption safety is
imperfect. It is necessary to investigate the change of the essence of the concept of “consumption”
in time and space and its relationship with safety category. The aim of research is to determine the
features of ensuring safety of consumption as an object of study of various sciences. Methodology:
theoretical and methodological basis of the study are the fundamental basics of security studies,
economics, global science, philosophy, ecology, political science, consumption. To ensure the
conceptual integrity of the study, the following methods have been used: theoretical generalization,
comparison, dialectics, analysis and systematization; institutional analysis; brainstorming, office
research. The scientific importance of the work is that the essential characteristics of the
“consumption safety” category have been determined as: the structure, needs, nature of their
satisfaction and interests, rationality and value orientation, connection with production and its
purpose in economic terms; motivational factors, behavioral patterns, social conditions, mass
culture and culture of consumption in sociological terms; features of consumer behavior, their
individual selection criteria, form and models of consumption, methods of evaluation of goods in
psychological terms; “green consumption”, “balance between man and nature”, “survival of man as
a species” in ecological terms; the concept of “philosophy of security of consumption”, the society
of consumption and consumerism, as its extreme form, which opposes the society of development
in philosophical terms; the need to improve the institutional framework in political and legal terms.
The value of the research is that it is increasingly necessary to overcome the threats of consumption
safety as for individuals, so for states in sustainable development terms.
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INTRODUCTION

Today the problem of meeting basic needs is increasingly exacerbated due to resource
depletion and the risk of anthropogenic environmental impacts. The relevance of this area of
research is confirmed by the interest in it from the world scientific community: for example,
members of the Roman Club emphasize the need for the world to undergo rapid and fundamental
transformation of production and consumption systems in order to achieve the goals of the Paris
Agreement (Weizsaecker and Wijkman, 2018) international and transnational corporations,
supranational, global organizations. Sustainable consumption and production was identified as one
of the seventeen UN Global Sustainable Development Goals (United Nations Ukraine, 2017).

In Ukraine the problem of ensuring consumption safety is complicated by the impact of
endogenous factors, which necessitates the importance of paying close attention to this issue. If we
consider safety as a state of any object, for which it does not threaten anything and a priori consider
it a normal desire of every subject of market relations, then it is necessary to investigate the change
of the essence of the concept of “consumption” in time and space and its relationship with security
category.

LITERATURE REVIEW

Consumption of goods (services) remains an interdisciplinary field of research for
economists, philosophers, psychologists, sociologists, ecologists based on the use of specific
scientific tools. In developed countries there are being actively investigated the problem of
responsible, rational, sustainable consumption and production (J. Gonteles, T. Jackson, F. Capra, L.
Mikaelis, D. Fedrigo), sociological and psycho-emotional factors of consumption (E. Dunn, M.
Norton, S. Lubomirski). Significant contribution to the research was made by domestic scientists
(A. Grishnova, A. Kotenko, A. Kolot, O. Melnichenko, L. Pogorila, T. Saltevskaya). Ukrainian
scientists pay attention to consumer behavior and consumer culture, national security principles and
the “art of living” in a society of risk (O. Dzoban, V. Gorlinsky, O. Khilko, N. Lisitsa, N.
Stepanenko, G. Sorokina, L. Shipilova). Despite the considerable amount of scientific research, the
polystructural nature of the consumption category as a key determinant of sustainable development,
its interdisciplinary nature causes a blurry interpretation of its nature, in particular with regard to
consumption safety.

PAPER OBJECTIVE

The purpose of the article is to determine the features of ensuring consumption safety as an
object of study of various sciences.

RESULT AND DISCUSSION

In the beginning consumption was considered only by economic science as a prerequisite for
achieving production goals. Later the foundations of a sociological approach to individual
consumption were laid. The close interconnection and interdependence of both the categorical
apparatus and the scientific schools that study them, lead to the assignment by different scholars of
the works of certain authors to different directions of scientific thought (for example, thematic
works by K. Marx, T. Veblen, J. Bodyard and others refer to political economy, sociology,
philosophy).

The consumption process, in particular the personal one, has always been the focus of
research of political economy and economic theory. In this aspect, it can be regarded as the final
stage of social reproduction associated with the destruction or reprocessing of a product, as well as
the satisfaction of an existing and emerging need (Saltevska, 2009). In some domestic and most
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English-language publications, the importance of consumption is disclosed without reference to the
goal to meet needs (Business Dictionary, 2020; My Accounting Course, 2020). In our view, this
somewhat narrows the essence of the concept, distinguishing between production and consumption,
and thus contributing to the emergence of new or exacerbation of existing contradictions. Ukrainian
researchers, in particular V. Marcin (Marcin, 2006), state that “the problem of the consumer as a
whole, his place in market relations, protection of his rights has at the same time economic, social

and political aspect” (Figure 1).
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Figure 1. Essential characteristics of the poly-scientific category of “consumption safety”

Source: compiled by the author

According to T. Saltevska consumption “forms the socio-economic basis of creating human
potential, creative personality” (Saltevska, 2009), generates motivation for work, improves the
standard and quality of life. In general, while agreeing on the importance of the relationship
“consumption — production”, we should note that for security of consumption at the current stage of
society and consumption development exchange plays a decisive role, namely as for the influence
on choice through communication.

Consumption research, depending on the nature of needs (production and non-production),
proves that the most vulnerable and, therefore, threatening, is personal consumption, since the
decision-making processes in industrial and public consumption are more regulated and rational,
and therefore better organized and controlled. In addition, for any type of consumption, the final
decision is made by a particular person (group of persons), thus, to some extent, personal
consumption can be considered primary in relation to others, and its goals — the basis of any

economic activity.
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Nowadays, when one seeks to determine the main moments of consumption considering no
longer the natural but artificially created environment, we are talking about the transition from the
primary needs related to the physical state to the intellectual and spiritual (Delyagin,2003, p. 196;
Vasilchuk, 2001, p. 14; Inozemtsev, 2000, p. 42; Tyutyunnikova and Saltevska, 2009, p. 25). S.
Tyutyunnikova and T. Saltevska hypothesize that personal consumption changes occur both on a
global scale and within a transformational economy (Tyutyunnikova and Saltevska, 2009, p. 26).
We can agree that consumption “.. has its own characteristics at every historical stage of
development. In society, not only the goals of personal consumption change, but also the nature of
its interaction with needs and production. During the development, the link between them is
weakening, as a result of the crises of overproduction, hunger, restriction of consumption in favor of
savings” (Saltevska, 2009, p. 34).

Considering the safety of consumption in the context of meeting the needs of a person
according to his or her cultural level, we support V. Marcin (Marcin, 2006), who refers safety to the
basic factors of consumer choice. However, we cannot agree with the statement of M. Butko, A.
Nezhivenko, T. Pepa that security is first and foremost a peace of mind that brings a service or
product that can be relied upon; durability, reliability, guarantees of product lifetime (Butko,
Nezhivenko and Pepa, 2016). Today, the consumer should not dwell solely on the safety of a
product or service, but must also take into account the safety of consumption in general, on the
criterion of health, environment, future development.

The sociology of consumption allows us to understand the transformational processes in
cultural and economic consciousness and behavior of both the individual and the whole society on
the basis of systematic knowledge. At the present stage, it develops in two directions: one based on
economic principles, the other examines consumption, using semiotic, historical, ethnographic
analysis to study the symbolic nature of consumption (Shkonda, 2015, p. 35). The object of the
study of economic sociology is not the process of technological (industrial) consumption, but the
consumption of individuals, in which the act of purchase and the act of consumption are viewed in
terms of stereotypes of consumer behavior as a whole (Matveyev and Lysota, 2006, p. 14).

The definition of behavioral styles in the consumption process is the task of both sociology
and psychology. New forms and patterns of consumption, based more on individual motivational
factors, also depend on the external social conditions (socio-economic, cultural, political) that
dominate the society. Thus, in the US and Western Europe, producers' interest in the psychology of
consumer behavior, their methods of assessing goods and selection procedures arose in the face of
increased competition, the saturation of markets with identical goods due to the widespread use of
mass marketing (Kovalisko and Dombrovskaya, 2012, p. 38). Consequently, psychology considers
consumption within the framework of tools and mechanisms of influence on consumer behavior
(choice according to certain characteristics of the goods: color, shape, size, smell, etc.; the influence
of advertising) (Vansink, 2004).

Consumption in the context of impact on environment is explored by ecology. The concept of
“greening consumption” means the process of ecologically improving the consumption of products
and services with ecologically oriented demand as the key factor (Melnik, 2006).

According to (Saltevskaya, 2008), the wastefulness in Western society of consumption, which
is spreading due to globalization, has led to increased anthropogenic load on the environment,
bringing humanity to disaster: the ecological balance is destroyed and irreversible processes occur
(Moiseev, 1994, p. 131). lllustrative in this aspect is the use of the concept of footprint that
demonstrates the scale and impact of human activity on the environment. With the escalation of the
ecological crisis, the survival of human as a species, including both basic needs and development,
as essential to human survival and a high level of human science, culture and consciousness, must
be the primary goal of consumption for the necessary transformations for ensuring the balance of
nature and man (Tyutyunnikova and Saltevska, 2009, p. 26). According to I. Efimchuk, the source
of development is the conflict between nature and the human environment, but now this
development is carried out under the influence “not from the outside, but from inside, generated by
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the will and activity of man, as well as by functioning of the institutes of society that he created”
(Efimchuk, 2005, p. 145).

The problem of consumption has an important place in the philosophical search, and
regulation of the process of consumption requires the study of the theoretical and methodological
foundations of consumer mechanisms as a social phenomenon and an independent scientific
problem within the philosophy of consumption safety. Together with the increase in the supply of
high-tech goods (services), the risks and threats of mismatch between technical parameters and the
harmful effects on human and environment are increasing. According to O. Dobriden, consumption
transformations in Ukraine have gone into a stage of “irreversibility”, since, on the one hand, they
are connected with private interests, and, on the other, with the standardization of consumer culture
and the disappearance of interest in the critical analysis of the basic principles of being in the
ordinary citizens (Dobriden, 2011, pp. 158-159). Such a statement raises concerns about security
threats not only to consumption but also to national security in general, however, in our view, more
research is needed. It is expedient to agree with the author's thesis that a system of consumption
based solely on economic and political grounds is extremely negative for the individual, and the
imperfection of the institutional base of consumption for taking into account the impact of new
technologies leads only to a formal inspection of this process (Dobriden, 2011, p. 165; Baudriyar,
2004, p. 130). It is also pertinent to consider the author's remark that the basic elements of the
consumption process should be considered in the context of influencing human biophysiology and
psychology (Dobriden, 2012, p. 84), however, in our opinion, the proposed aspects of consumer
activity (outlook-symbolic, religious, cultural, demographic, food, medical, environmental,
household, electrical, construction) should be generalized in order to solve modern problems in
complex as this one to ensure consumption safety.

Consumption research has been updated with the development and expansion of a
consumption society that transforms a person into a consumer who does not think about the need to
ensure sustainable development and preserve life on the planet. The crisis phenomena of personal
consumption are manifested in the disintegration of the established links between needs, production
and consumption, in deep institutionalization and transformation of consumption into an important
factor of economic growth, which is the logical consequence of the formation of permanently unmet
consumer demand (Saltevska, 2009, p. 49). Among the negative characteristics of the consumption
society, the most significant impact on consumption safety is made by such facts: (1) the consumer
is dependent on advertising and consumer society norms; (2) consumption society leads to
increased environmental degradation; (3) consumers are manipulated and artificially generated (in
particular by TNCs), which may or may not be appropriate for each country; (4) giving excess value
to consumption leads to its becoming the ultimate goal and meaning of existence, the sphere of self-
expression (Saltevskaya, 2008; Thomas, 1997, p. 56).

Concerning the positive aspects of consumption society, identified in the work of T. Saltevska
(Saltevska, 2009, p. 57), in view of the importance of consumption safety, it can be said that: (1) on
the basis of high social standards, consumers demand for environmental friendliness is increasing;
(b) as a mature stage of market economy development, consumption has a developed legal basis.
However, such a logic of thinking is contradictory, especially in the conditions of our country with
its permanently unstable political, economic and social situation. The same author points out that a
socially responsible consumption society characterized by limited, rational consumption with the
motive of responsibility for future generations should become an alternative to the consumption
society. In Tyutyunnikova and Saltevska (2009, p. 26) contrast to the last one, a new model — value
and rational consumption — is proposed. It aims at satisfying reasonable needs and, at the same time,
reflects the values of a single holistic organism — human and nature and which can be formed in a
social market economy. This approach should be recognized as unrealistic, since in the conditions
of our country as more probable, we consider the gradual provision of the mentioned features
(Tyutyunnikova and Saltevska, 2009), which will facilitate its formation. It is also difficult to agree
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with the proposed statements, since consumption remains a key category in the process of human
life and development. In addition, the concept of “responsibility” implies external constraints,
frameworks, the need to respond, which is not always perceived as an incentive for development.
Instead, consumption in a sustainable development environment may be seen as a desire to improve
living conditions for consumers themselves and future generations.

D. Fredrigo and J. Gonteles emphasize that “the transition to sustainable consumption and
production schemes should mean more than simply allowing consumers to buy products that are a
little more sustainable. The “madness of growth” as characteristic of the material consumer
economy, of course, obscures any sustainability, the advantage of such “sustainable consumer
purchases”. So we return to discussions about the positive growth, the relevance and the need to
pursue a policy of promoting a “degrowth” or “steady-state” economy to replace the volatile
assumptions that have been built, honed and secured over the last 200 years (namely, consumption
promoting as a mean of stimulating the economy and supporting production) to find promising
solutions for the 21st century and beyond” (Fedrigo and Hontelez, 2010, p. 11; Tukker et al.,
2010, p. 2).

It should be noted that in the work of T. Saltevska (2009, p. 14) it is proved that in modern
conditions for the humanity the problem of security is complicated by the background of instability,
increasing number and variety of threats in the life of society. At the same time, in the hierarchy of
human needs, meeting basic needs becomes an integral part of the security of the consumption
process, a significant component of which is food security. Food consumption is increasing risks
and the importance of security is being updated due to the scarcity of food resources, the spread of
diseases caused by food poisoning and substandard products. Not only the consumption of food
increases the risks for humans, but also the consumption of information, entertainment and tourism
services through threats of manipulation of people's consciousness, growing instability and
terrorism.

CONCLUSION

The essential characteristics of the “consumption safety” category have been determined as:
the structure, needs, nature of their satisfaction and interests, rationality and value orientation,
connection with production and its purpose in economic terms; motivational factors, behavioral
patterns, social conditions, mass culture and culture of consumption in sociological terms; features
of consumer behavior, their individual selection criteria, form and models of consumption, methods
of evaluation of goods in psychological terms; — “greening consumption”, “balance between man
and nature”, “survival of man as a species” in ecological terms; the concept of “philosophy of
security of consumption”, the society of consumption and consumerism, as its extreme form, which
opposes the society of development in philosophical terms; the need to improve the institutional
framework in political and legal terms.
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MOJIIHAYKOBA CYTHICTB KATEI'OPIi «CITIOKUBAHHS»
YEPE3 IPU3MY ii BE3IIEKHA

AntoHwok Karepuna IBaniBHa
Hayionanvnuii ynisepcumem «3anopizbka noaimexmika»
3anopixcocs, Ykpaina

Tpancdopmarlliss €eKOHOMIKM Ta CYCHUIbCTBA YKpaiHU, OCOOJMBO B yMOBaX €BPONEHCHKOT
iHTerpanii, poOuTh Oe3neKy CIOXUBaHHS TOBapiB 1 MOCIYr OAHIEIO 3 MEPEIyMOB €KOHOMIUHOT
Oe3neku naepkaBu. lle MOB'A3aHO 3 MOCHJICHHSM BHYTPIIIHBOCHCTEMHHMX 3arpo3 Bifl COLIAJbHO-
€KOHOMIYHOI Ta TOJITUYHOI KpPHU3M, HHU3BKOIO KYIIBEIbHOIO CIIPOMOXKHICTIO HaceJIeHHS,
HAaCHYEHICTIO BHYTPIIIHBOIO PHHKY HEOE3NMEeYHHMMM TOBapaMH Ta MOCIyraMu Ta iX HEraTHMBHUM
BIUTMBOM Ha HABKOJMINHE CEPENOBHINE. Y I[bOMY BHIAJKy TEOPETUKO-METOIOJIOTiYHa OCHOBA
0e3MeKH CIOXKHMBAHHSA € HEIOCKOHano. HeoOXigHO JOCHiAWTH 3MiHY CYTHOCTI MOHSTTS
«CTIOKUBAHHS» Y Yacl Ta MPOCTOPI Ta MOTO 3B’SA30K 13 KaTeropicro 0e3meku. MeTor JOCIiKEHHS €
BU3HAYEHHS 0COOIMBOCTEH 3a0e3meueHHs 0e3MeKn CIOKHUBAHHSA K 00’ €KTa BUBYEHHS PI3HUX HayK.
MeToaom0risi: TeOPETHUKO-METO0JIOTIYHOI0 OCHOBOKO JTOCHIKEHHS € (PyHIaMeHTadbHI OCHOBH
JOCTIKeHb O€3MEeKO3HABCTBA, EKOHOMIKM, TioOamicTuku, (imocodii, exonorii, MOIITONOrI,
cnokuBaHHs. /{7151 3a0e3neYeHHsT KOHIENTYaIbHOT MITICHOCTI JOCIIKEHHs OyJIi BUKOPUCTaHI TaKi
METOAM: TEOPETUYHE Yy3arajdbHEHHs, MOPIBHAHHS, AiaJieKTHKa, aHali3 Ta CUCTeMaTHu3allis;
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IHCTUTYLIHHUI aHasi3; MO3KOBHU IITypM, KaOiHeTHI focmijkeHHs. HaykoBe 3HaueHHS poOOTH
MOJIsiTa€ B TOMY, IO CYTHICHI XapaKTEPUCTHUKHU KaTeropii «Oe3meka CIOKHBAaHHS» BU3HAYAIOTHCS
AK: CTPYKTypa, MOTpeOu Ta IHTEpecH, XapakTep iX 3aJ0BOJICHHS, PAIliOHAIbHICTh Ta I[IHHICHA
Opi€HTaIlisl, 3B’S30K 13 BUPOOHUIITBOM Ta WOro IPU3HAYEHHSIM B EKOHOMIYHOMY ILIaHi;
MOTHBAIIIIHI (aKTOpH, MOBEIIHKOBI MOJENI, COIlialbHI YMOBH, MacoBa KyJbTypa Ta KYyJIbTypa
CIIO)KMBAHHS B  COIIIOJIOTIYHOMY  BIJHOIICHHI; OCOOJMBOCTI TOBEAIHKM CIIOKHBadiB, IX
iHAMBITyanbHI KpHUTepii Bimbopy, ¢opma Ta MoOJeN CHOXHBAHHSA, METOIU OIIHKH TOBapiB Yy
TICUXOJIOTIYHOMY IIJIaHi; «EKOJIOTIYHE CIIO)KMBAHHS», «0ajaHC MK JIIOJUHOK Ta IPUPOJIOION,
«BWKMBAHHA JIIOJMHU SIK BHIY» B €KOJOTIYHOMY BiJHOLICHHI; KOHUeNuii «pinocodii Ge3nexu
CIIOKMBAHHS», CYCIUILCTBA CIIOKMBAHHS Ta CIIOKUBaHHS sIK 11 KpailHbOT OpMH, sIKa MMPOTUCTOITH
CYCIIBCTBY PO3BHUTKY y (hitocochbKOMY TUTaH1; HEOOXITHICTh BJOCKOHAJICHHS IHCTUTYIIOHAILHOT
0a3y B TOJITHYHOMY Ta IMPaBOBOMY acrekTax. L[iHHICTh AOCHIIHKEHHS MOJSATaE B akTyaizarii
HEOOXiTHOCTI MOIOJIAaHHS 3arpo3 Oe3Mel CIOXUBAHHSA SIK JUIS JTI0JIEH, TaK 1 s Iep)KaB B yMOBax
CTaJIOTO PO3BUTKY.

KuarouoBi cioBa: crnokuBanHsS ToBapiB (mociyr), Oe3leka CIOXHWBaHHS, CYCIUIBCTBO
CIIOKMBAHHSI, 3€JICHE CIIOYKUBAHHSI.

INOJIMHAYYHASA CYIMHOCTDb KATEI'OPUHA «IIOTPEBJIEHHUE»
YEPE3 IPU3MY EE BE3OITACHOCTHU

AnTOoHIOK Exarepuna IBanoBHa
Hayuonanvnoii ynusepcumem «3anopodtcckas noIumexHukay
3anopooicve, Yrpauna

Tpanchopmans 3KOHOMUKH M OOIIeCTBa YKpauHbl, OCOOCHHO B YCIIOBHUSX E€BPOICHCKOMN
UHTETpaluy, aenaer Oe30MacHOCTb MOTPEOJCHHUS TOBAPOB M YCIAYr OJHOM W3 MPEANOCHUIOK
PKOHOMMYECKOI 0€30I1acCHOCTU rocyaapcTBa. JTO CBS3aHO C YCHJIEHHEM BHYTPUCUCTEMHBIX YIpoO3
OT CONUAIbHO-DKOHOMHYECKOTO M  TMOJUTHYECKOTO KpU3MCA, HHU3KOW  IMOKYMATEIbHON
CIIOCOOHOCTBIO HACEJICHHS, HACBHIIIEHHOCThIO BHYTPEHHErO0 pHIHKA OMACHBIMH TOBapamMu u
ycllyraMd M MX HETaTHBHBIM BIIMSHMEM Ha OKpYXalollyr cpeay. B 3ToM ciyuyae TeopeTuko-
METOJI0JIOTUYECKasi OCHOBA O€30MacHOCTH NOTpebiieHns HecoBepuieHHa. HeoOxonumo uccienoBaTh
W3MEHEHHE CYIIHOCTH TMOHITHS «IOTpeOJieHHe» BO BpPEMEHU U TMPOCTPAHCTBE U €ro CBS3b C
Kareropueit Oe3omacHocTu. llenbro wucciaenoBaHMs SBISETCA OMNpPEACIICHHE OCOOCHHOCTEH
obecrniedueHnss 0€30MACHOCTH TMOTpPEOJIeHUsT B KadyecTBe OOBEKTAa HM3yUEHUS Pa3IUYHBIX HayK.
MeTtononorus: TEOPETUKO-METOA0JI0THUECKON OCHOBOI1 HCCIIEIOBAHUS SIBJISTFOTCS
(dyHIaMeHTalIbHbIE OCHOBBI HCCIEIOBAaHUS HAyKHM O 0€30MacHOCTH, SKOHOMHKH, TIIOOATMCTHKH,
¢unocopumn, HKOJIOTHUH, MOJUTOJIOTUH, TMOTpednenusd. [l oOecnedyeHus KOHIENTYaJlbHON
I[EJIOCTHOCTH MCCIIEZIOBaHUA OBLTM  HCIOJNB30BAHBI  CIEAYIOIIME METOJbl: TEOpEeTUYEeCcKoe
0000111eHNEe, CpaBHEHUE, TUATCKTHUKA, aHAIN3 M CHUCTEMATH3alls; WHCTUTYIIMOHAIBHBIN aHAIHU3;
MO3TOBOHM IITypM, KaOWHETHBIE uccienoBanus. HaydyHoe 3HaueHue pabOThl COCTOMT B TOM, YTO
CYIIHOCTHBIE XapaKTEPUCTUKH KaTETOPUU «OE€30MaCHOCTh MOTPEOICHHUS» OIMPENeNSIIOTC Kak:
CTPYKTypa, MOTPEOHOCTH W MHTEPECHl, XapaKTep WX YAOBIETBOPEHUS, PAIMOHATBHOCTD U
IIEHHOCTHAsI OPUEHTAIUs, CBSI3b C MPOM3BOJCTBOM U €T0 HAa3HAYCHHEM B DKOHOMHUYECKOM ILJIAHE;
MOTHBAIIOHHBIE (DAKTOPBI, TOBEJACHYECKUE MOJICIH, COI[MAIBHBIE YCIOBUS, MAacCcoBasi KyJlIbTypa U
KyJIbTypa MOTPEOJICHHs] B COIIMOJIOTHYECKOM OTHOIICHHH; OCOOCHHOCTH MOBEICHUS TTOTPEOUTENEH,
WX UHJIUBUIYyaTbHBIE KPUTEPUU 0TOOpa, PopMa U MOAETH MOTPEOICHHSI, METOIbI OIIEHKH TOBapOB B
MICUXOJOTMYECKOM IUIaHE; «IKOJIOTUYECKOE MOTpedyieHue», «OallaHC MEXIy 4YEJIOBEKOM H
MPUPOJIOI», «BBDKMBAHUE YEJIOBEKAa Kak BHUAA» B HKOJOTMYECKOM OTHOIICHHH; KOHLEMLHUU
«pumnocopun Oe3zomacHOCTH TOTpeOIEHUsT», O00ImecTBa MOTPeOJICHUST W TMOTPEeOJIeHUs Kak ee
KpaitHeil (hopMbl, TPOTHBOCTOSIIIEH OOIIECTBY pa3BUTHs B (puiiocockoM IaHe; HEOOXOAUMOCTh
COBEPIIICHCTBOBAHMS MHCTUTYIIMOHAILHON 0a3bl B TOJIMTUYECKOM M MPABOBOM acrekTax. L{eHHocTh


https://doi.org/10.26661/2522-1566/2020-2/12-04

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 2 (12), 2020

MCCIICIOBAHMSI 3aKJII0YAeTCsl B aKTyaJH3allil HEOOXOJMMOCTH MPEO0ICHUsT Yyrpo3 0e30macHOCTH
noTpeOIICHNUs KaK JJIs JIFOJICH, TaK U JUIs TOCYAapCTB B YCIOBUSAX YCTOHYHMBOTO Pa3BUTHSL.

KiroueBble ciioBa: motpedieHne ToBapoB (yciyr), 6e30macHOCTh MOTpeOIeH s, 00IIECTBO
noTpeOeHus, 3eJIeHOe TIOTPEOJICHHE.

58


https://management-journal.org.ua/index.php/journal

