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Abstract. Today, globalization and integration processes in the economy have a significant
impact on the industrial development of cities and regions. The purpose of the article is to analyze
and substantiate the directions of industry development in the Kharkiv region in the context of
integration and globalization processes based on a competitive approach.

The article, based on the study of leading scientific publications and content analysis of
statistical information, reveals the peculiarities of the development of the region's industry.

The research used a set of general and special methods at the empirical and theoretical levels,
such as methods of analysis and synthesis to assess trends in the development of the economy of the
Kharkiv region, comparison to determine the priorities of the development of industries in the
region, systematization and generalization for systematization information, formation of
conclusions and scientific proposals of the paper. To identify threats and opportunities, advantages
and disadvantages of the industrial development of the Kharkiv region, the method of SWOT
analysis was used, due to which the matrix of strategic alternatives for the development of industrial
enterprises of the Kharkiv region was proposed.

As a result of the study, a methodical approach to justifying the choice of the development
strategy of industrial enterprises of the Kharkiv region was formed, which allows obtaining
competitive advantages on the market in the conditions of integration changes. The scientific
novelty of the study consists in determining the prospects for the development of the industry of the
Kharkiv region in the conditions of globalization and integration processes, as well as in the
justification of strategic directions of development based on the identification of three types of
strategies for the development of industrial enterprises in the region.

Keywords: industrial development, Kharkiv region, industry, globalization and integration
processes, industrial potential.

JEL Classification: F15, 018, R11
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INTRODUCTION

Today, globalization and integration processes in the world have a significant impact on the
industrial development of cities and regions. Due to the intensification of cooperation with partners
from around the world, it is necessary to substantiate the volume of production and sales of
industrial products, as well as to identify the feasibility of redistribution in the structure of export
and import activities.

In addition, the development of industrial, innovative and high-tech clusters, which is
implemented in the Kharkiv region, is a very current trend in the implementation of strategic
priorities of Ukraine in the context of integration processes. The priorities of industrial development
of the Kharkiv region are export orientation, innovation, implementation of investment projects,
smart specialization.

Thus, the analysis of industrial development trends in the Kharkiv region in the context of
globalization and integration processes will identify priority areas and landmarks of industrial
enterprises, which is a very important issue. Defining strategic directions for the development of
industrial enterprises in the Kharkiv region will promote the establishment of industrial relations
between industrial enterprises, increase production and sales of manufactured industrial products,
development of export and scientific and technical potential, expansion of foreign economic activity
and more.

The concept of industrial development of Kharkiv region is defined in the Development
Strategy of Kharkiv region for 2021-2027 (2020), Development Strategy of Kharkiv region for the
period up to 2020 (2015), Action plan for 2021-2023 to implement the development strategy of
Kharkiv region for 2021-2027 (2020), Program of development of investment activity of the
Kharkiv region for 2021-2024 (2021) and Program of economic and social development of Kharkiv
region for 2022 (2021) in the context of creating a competitive industrial complex capable of
integration and globalization to solve the main problems of socio-economic development of
Ukraine.

LITERATURE REVIEW

Scientists paid attention to the study of industrial development of countries, individual regions
and cities, ensuring the competitiveness of industrial enterprises. Researchers' research is mainly
interdisciplinary in nature, combining geographical, economic and sociological components. Thus,
Coenen, L., Moodysson, J. & Martin, H. (2015) explored ways of renewal in the old industrial
regions in terms of opportunities and limitations of regional innovation policy. Rypestol, J.O.
(2017) analyzed regional industrial development. Getzner, M. & Moroz, S. (2020) characterized
regional development and foreign direct investment on the example of the regions of Ukraine.
Amani, G. Rweyendela & Godlisten G. Kombe (2021) identified factors influencing environmental
and industrial development in Africa based on a SWOT analysis of Tanzania's industrial park.
Natsuda, K. et al. (2020) conducted a comparative analysis of the industrial policy of Thailand and
the Czech Republic. Restrepo, D. E. et al. (2021) formed the optimal directions of development of
the region on the basis of diversification of industries. Kim, S. (2019) connected urban development
with landscape change in the Yangtze River Delta region in China. Memis, E. & Ozay, O. (2019)
determined the level of changes in the structure of exports and the complexity of products in the
region of East and Southeast Asia in the context of industrial development of the region. Clark, J. &
Sudharsan, S. (2020) formed firm strategies in the context of the new economic geography.
Zeibote,Z. et al. (2019) conducted research on the impact of globalization on regional development
and competitiveness on the example of regions. Loncar, J. & Marinkovi¢, V. (2015) prepared
analysis of indicators in context of regional development in case of Eastern Croatia. Parkhomenko,
N. & Otenko, 1. (2018) proposed the mechanism of determining comperatitive advantages of region
in global environment. Deineko, L. & Tsyplitska, O. (2020) considered the issues of industrial


https://doi.org/https:/doi.org/10.26661/2522-1566/2023-1/23-01

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 1 (23), 2023

development and industrial potential of regions in the conditions of deindustrialization. Priadko, I.
(2019) revealed the peculiarities of industrial development in the Black Sea region of Ukraine.
However, the issue of industrial development of the Kharkiv region in the context of globalization
and integration processes is insufficiently studied.

PAPER OBJECTIVE

The aim of the article is to analyze and substantiate the directions of industrial development of
the Kharkiv region in the context of integration and globalization processes based on a competitive
approach. Analyzing scientific literature sources, statistical information, the analysis of a condition
and tendencies of industrial development of the Kharkiv region is carried out. The SWOT-analysis
method is used to identify threats and opportunities, advantages and disadvantages of industrial
development of the Kharkiv region, due to which a matrix of strategic alternatives for the
development of industrial enterprises of the Kharkiv region is proposed.

DATA AND STUDY AREA

The industrial potential of the Kharkiv region is provided by the activities of enterprises in
high-tech industries, namely the aerospace industry, agricultural, energy and transport engineering,
radio electronics, electrical industry, instrumentation. Products of enterprises of high-tech industries
of Kharkiv region, namely turbines, tractors, aircraft, generators of nuclear power plants, etc. are
exported to Europe, Asia and Africa.

A study of the industrial structure of the Kharkiv region shows that it is quite progressive
compared to other regions of Ukraine. The largest share belongs to the branches of processing
industries, the total share of which was about 65% in 2020 (Fig. 1). In the processing industry of the
Kharkiv region in 2020, the largest volumes of sold products belonged to the production of food,
beverages and tobacco products (about 38%); mechanical engineering, except for repair and
installation of machinery and equipment (about 14%); production of rubber and plastic products,
other non-metallic mineral products (about 8%) (Fig. 2).

® Mining and quarrying

2%

16%

m Processing industry

Supply of electricity, gas, steam and air
conditioning

65% m Water supply; sewerage, waste
management

Figure 1. The structure of sales of industrial products of the Kharkiv region in 2020
Source: Compiled by the author based on Statistical information of Kharkiv region (2021)
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14%

5%
2%

8% 5%

3% 2% 4%

m production of food, beverages and tobacco products
m textile production, production of clothing, leather, leather products and other materials
m manufacture of wood products, paper production and printing
m production of coke and refined petroleum products
m production of chemical products
m production of pharmaceuticals
m production of rubber and plastic products, other non-metallic mineral products
m metallurgical production, manufacture of fabricated metal products, except machinery and equipment
engineering
m manufacture of computers, electronic and optical products
m production of electrical equipment
manufacture of machinery and equipment nec
manufacture of motor vehicles, trailers and semi-trailers and other vehicles
production of furniture and other products; repair and installation of machines and equipment

Figure 2. The structure of sales of industrial products of the processing industry of the
Kharkiv region in 2020
Source: Compiled by the author based on Statistical information of Kharkiv region (2021)

Regarding the dynamics of sales of industrial products of the Kharkiv region during 2015-
2020 (Fig. 3), it should be noted that sales of food, beverages and tobacco products increased
approximately 2 times in 2020 compared to 2015; in terms of mechanical engineering products, the
largest sales volumes were in 2018, in 2019-2020 there was a slight decline; production of rubber
and plastic products in 2020 was the maximum. Regarding the dynamics of sales of industrial
products of the Kharkiv region during 2015-2020 (Fig. 3), it should be noted that sales of food,
beverages and tobacco products increased approximately 2 times in 2020 compared to 2015; in
terms of mechanical engineering products, the largest sales volumes were in 2018, in 2019-2020
there was a slight decline; production of rubber and plastic products in 2020 was the maximum.

There are currently more than 2,500 industrial enterprises in the region, employing about
148,000 people. Achieved sales volumes of the Kharkiv region were provided by leading
enterprises, which accounted for more than 40% of industrial sales, namely the Kharkiv branch of
PJSC "AbinBev Efes Ukraine”, JSC "Ukrenergomashiny”, "Plant of Malyshev”, Svitlo Shakhtar
JSC, Pivdenkabel Plant PJSC, Kharkiv Biscuit Factory PJSC, Philip Morris Ukraine PJSC,
Kharkivkoblenergo JSC, Zdorodya LLC, Kharkiv Tile Plant PJSC , PJSC "Kupyansk Dairy
Canning Plant".

The functioning of these enterprises, the expansion of markets, foreign economic activity in
the period of integration processes ensure the achievement of positive dynamics of industrial

11
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development of the region. If we focus on the indices of industrial production of the Kharkiv region
by type of activity in 2013-2020 (Fig. 3), the most favorable for the growth and increase of
prodction and sales were 2016-2018. In 2019, there was a negative trend in all industries, except for
the production of chemicals and chemical products and the supply of electricity, gas, steam and air
conditioning. In 2020, in addition to the positive trend in production in 2019, the production of
food, beverages and tobacco products, as well as the production of rubber and plastic products and
other non-metallic mineral products are added. All other industries, unfortunately, reduced
production and sales. In terms of foreign investment in the development of industry in the Kharkiv
region, the largest investors are Cyprus, Great Britain, the Netherlands, the United States and
Poland.

Supply of electricity, gas, steam and air conditioning
engineering

metallurgical production, production of finished metal products
production of rubber and plastic products, non-metallic products
production of pharmaceutical products and preparations
production of chemical products

production of coke and refined petroleum products

wood products, paper and printing

textile production, production of clothes, leather goods

Areas of activity

production of food, beverages and tobacco products
Processing industry
Mining and quarrying

Mining and processing industry

Industry

0 50 100 150

Indices of industrial production of the Kharkiv region by type of activity in 2013-2020, percent to the previous
year

2020 2019 m=2018 wm2017 m2016 m=2015 m2014 w2013

Figure 3. Indices of industrial production of the Kharkiv region by type of activity
in 2013-2020, percent to the previous year
Source: Compiled by the author based on Statistical information of Kharkiv region (2021)

Regarding the foreign economic activity of enterprises in the Kharkiv region in 2019-2020
(Fig. 4), in 2020 there is a simultaneous increase in exports by 4% and imports by 3%, while the
foreign trade balance is negative. In 2020, exports of organic compounds increased significantly (by
60%); paper and cardboard (by 42.7%); footwear (by 36.7%); pharmaceutical products (by 22.2%).
Regarding the import of industrial products of the Kharkiv region in 2020, the import of umbrellas
increased significantly (208.1%); natural and artificial fur (196.1%); dairy products (136.3%), etc.

Thus, the Kharkiv region has significant export potential in various industries. The priority
sectors remain food production, as well as the machine-building industry, but given the trends of
globalization and integration processes, export preferences in other industries should be increased.
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Figure 4. Commodity structure of foreign trade of Kharkiv region in 2020
Source: Compiled by the author based on Statistical information of Kharkiv region (2021)

Of particular interest are the opportunities that can be gained by industrial producers as a
result of the world trade wars, offering their own industrial products, such as metal products,
pharmaceuticals, food and more. Given the potential for export expansion, the existing threats and
barriers that depend on the innovation and competitiveness of industrial enterprises should also be
anticipated. In addition, the Kharkiv region has significant potential for import substitution,
providing domestic enterprises with their own products. The regions of Ukraine import significant
volumes of plastic products, printing products, machinery and equipment, certain volumes in the
range of products can provide enterprises in the Kharkiv region.

Based on these trends, it should be noted that the production of food, beverages and tobacco is
the basis for the development of the industrial complex of the Kharkiv region, its share in industrial
sales is 28.4% and exports is more than 20%. According to the results of 2020, the industrial
production index was 100.5%. An important place in the region is occupied by industrial enterprises
in the field of food production, which meet the needs of meat and dairy products, bakery and pasta.
In 2021, compared to 2020, the production volumes of such enterprises as the Kharkiv branch of
PJSC "AbinBev EfesUkraine”, PJSC "Philip Morris Ukraine", PJSC "Kupyansk Dairy and Canning
Plant", LLC "Equator Fish Cannery", branch of Golden Cross Kurgan Broiler LLC, Vovchansky
Oil Extraction Plant PJSC, Novopokrovsky Bakery Plant, and increased production volumes of
Technocom LLC, Kharkiv Biscuit Factory PJSC, Saltovsky Meat Processing Plant LLC, Ukrainian-
Slovenian Enterprise "Kulinichivsky Bakery Complex”, LLC "Roma", LLC "Bohodukhiv
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Molzavod"”, PJSC "Confectionery Factory” Kharkivyanka", LLC" Kharkiv Dairy Plant ", LLC
"Prime "

With regard to mechanical engineering in the Kharkiv region, machine-building enterprises
produced 11.3% of the country's machine-building products, in terms of sales of mechanical
engineering products ranks second among the regions of Ukraine. In 2021, the enterprises of Svitlo
Shakhtar JSC, Pivdenkabel Plant PJSC, Frunze Plant PJSC, FED PJSC, Kharkiv Bearing Plant
PJSC, Vovchansky Aggregate Plant JSC, Kommunar Association ; Lozova Forging and Mechanical
Plant LLC; JSC Ukpostach; Promelectro Kharkiv LLC; JSC Kharkiv Tractor Plant increased
production volumes.

In the Kharkiv region, the building materials industry is quite developed. These industrial
enterprises produce cement, slabs, ceramic tiles, concrete mortars, etc. The share of production of
rubber and plastic products, other non-metallic mineral products in the total sales of industrial
products in the region was 6.3% in 2020. The leading enterprise in this branch is PJSC Kharkiv Tile
Plant.

The chemical and petrochemical industry of the Kharkiv region is represented by
pharmaceutical production, production of chemical plant protection products, as well as production
of consumer goods, namely plastic products, household chemicals, enamels, paints. The leading
production enterprises of the chemical, petrochemical and pharmaceutical industries of the Kharkiv
region are PJSC Khimpharmzavod Chervona Zirka, PJSC Pharmaceutical Company Zdorovya,
PJSC Kharkiv Pharmaceutical Enterprise Zdorovya Narodu, JSC Stoma, JSC Lekhim-Kharkiv,
LLC "HADO-technology", JSC "Biolik" and others.

The pulp and paper industry and publishing also play an important role in the Kharkiv region.
The leading enterprises in this industry are Private Enterprise "Color Printing Company Ukraine-
Yun-Chen", LLC "Folio Plus", Private Enterprise "Publishing House" Golden Pages”, LLC"Factor-
Print", JSC"Kharkiv Book Factory "Globus" etc.

As for the light industry of the Kharkiv region, it is represented by enterprises of textile,
knitwear, clothing, footwear and other industries that have a strong industrial potential and produce
a wide range of consumer goods and industrial goods. The leading enterprises of light industry of
the Kharkiv region include Ukrainian Awning Company LLC, PJSC Tinyakov Factory PJSC,
Mongoose LTD Firm, Theater Props Factory LLC etc.

As for the regional industrial specialization of the districts of Kharkiv region, they are mostly
focused on the development of agro-industrial complex, but there are also industrial enterprises,
which are mostly focused on the food industry. The districts of Kharkiv region are dominated by the
food industry and mechanical engineering. Only Kharkiv district is represented by the production of
a wide range of various industrial goods, which emphasizes the disproportionate nature of industrial
development.

Thus, in Bohodukhiv district of Kharkiv region a significant part of industrial enterprises are
enterprises of food industry and processing of agricultural products JSC "Bogodukhiv Meat Plant",
LLC "Bogodukhiv Mall Plant", LLC Joint venture "Bogodukhiv Fodder Plant”, LLC "Bogodukhiv
Bakery Api-plus, Bohodukhiv Fish Farm LLC, Bohodukhiv Food Products Plant LLC etc.

Industrial enterprises of food, processing, electric power, pharmaceutical, construction and
other branches of production operate on the territory of Chuguiv district. The largest producers of
food are PRIME Distillery LLC, Chuguiv Dairy Plant PJSC, Chuguiv Meat Plant LLC, Chuguiv
Dairy Plant LLC, Slobozhansky Food Plant LLC, Chuguiv Mineral Water Plant Private Enterprise,
Golden Cross branch of Kurgan Broiler LLC, Vovchansky Oil Extraction Plant PJSC,
Novopokrovsky Bakery Plant. They systematically expand the range of manufactured products,
dynamically develop, upgrade equipment, increase production space, and improve quality. The
electric power industry of the region is a branch of "Teploelectrocentral* LLC "Oil and Gas
Company". The manufacturer of non-metallic products LLC "Malinovsky Glassworks™ in addition
to selling products on the domestic market is actively working for export. The pharmaceutical
industry is characterized by the production of premixes and veterinary drugs LLC "Zooveterinary
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Center". Also, the district is positioned by manufacturers of products for the construction industry
Chuguiv Aviation Technological Plant, LLC Chuguiv Plant of Metal Structures and the enterprise
in the field of machine-building LLC Chuguiv Fuel Equipment Plant. In the context of
globalization, companies are increasing their presence in foreign markets, exporting manufactured
products to Irag, South Korea, Armenia, Oman, Kazakhstan, Georgia, Azerbaijan and other partner
countries.

Kupyansk district in the field of industrial goods, represented by sugar, dairy, machine-
building plants, as well as a plant of reinforced concrete structures. Important enterprises of the
district are Kupyansky Meat Processing Plant LLC, Bel-Ger Company LLC (malt production),
Metiz Plant LLC, Kupyansk Machine-Building Plant PJSC (production of machines and equipment
for food production), JV "Ukrainian Eastern Fish Company”, LLC "Kupyanskaya Printing House",
LLC "Kupyansky Silicate Plant" (production of concrete construction products), PJSC "Kupyansk
Dairy Cannery”, Private Enterprise "Artan-color” (factory for the production of Christmas
decorations). Promising in the area is the development of small business in the areas of food
production, furniture, leather industry.

Izyum district is represented by the machine-building industry of LLC Izyum Locomotive
Repair Plant, Subsidiary Enterprise Izyum Instrument-Making Plant, LLC Izyum Plant of Railway
Transport Components, production of optical devices and photo equipment of Private Enterprise
Izyum Optical-Mechanical Plant Ltd, LLC" Izium bakery "Kulinichi", JSC "DPZKU" and others.

The activity of Krasnograd district is related to the food industry and production of animal
feed LLC "Krasnograd Mill*, PJSC "Promin" (production of meat, milk, oil and fats, flour and
cereals, pasta, bakery products, sugar, feed for animals), PJSC "Zorya™ (production of products of
the flour and cereals industry), the company Private Enterprise "Yukon Agro" (production of oil
and fats), industrial production in the gas industry Branch drilling department Ukrburgaz JSC
"Ukrgazvydobuvannya"; production of building materials LLC "Alma-bud".

Production activity of Loziv district is focused on food production of Lozovsky Foodstuffs
Plant LLC, Lozovsky Agropromtechservice LLC, Lozovsky Elevator LLC, Lozovsky Cannery
Private Enterprise, machine-tanning of Lozovsky Traktorodetal PJSC, Lozovsky Car Repair Plant
JSC Loziv Forging and Mechanical Plant LLC, metallurgy Ukrainian Foundry Company LLC, etc.

METHODOLOGY

The situation at the production enterprises of the Kharkiv region directly affects the
performance of the entire industrial complex. Demand for industrial products is mostly formed by
the domestic market with a gradual entry into foreign markets. Industrial enterprises are trying to
increase trade, innovation, investment activity, expand the range of manufactured products, to
establish an uninterrupted system of sales activities. Industrial enterprises of the Kharkiv region are
focused on attracting investment resources, intensifying innovation, saving resources and creating a
positive business image of Kharkiv region.

SWOT-analysis is an effective tool that allows to comprehensively assess the industrial
development of the region, to systematize information on the features and specifics of territorial
development, to carry out strategic planning and make management decisions on further
development trajectory (Table 1).
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Table 1

SWOT-analysis of industrial development of Kharkiv region

Strengths

1. High level of quality of labor resources and
significant scientific potential for industrial
development.
2. Innovative potential of the region's IT
industry.
3. High level of urbanization.
4. High development of transport infrastructure
and availability of logistics centers.
5. The presence of a powerful industrial sector
developed processing industry, mechanical
engineering, pharmacy.
6. High level of export diversification.
7. Investment attractiveness of some production
areas.

Opportunities
1. Ensuring the competitiveness of the region
through the development of science, education,
IT industry.
2. Diversification of industrial exports in the
EU, USA, China, Africa and the Middle East.
3. Modernization and development of the latest
technologies in the field of industry for the
formation of a competitive industry.
4. Growing global demand for food.
5. Expanding state support for industrial
development, as well as small and medium-
sized businesses.
6. Improving the investment and business
climate.
7. Integration of enterprises in the region into
global value chains.

Source: Compiled by the author

RESULT AND DISCUSSION

Weaknesses
1. Territorial disparities in the development of the
region, its monocentric organization.
2. High level of depreciation of fixed assets of
industrial enterprises.
3. Insufficient level of capacity utilization.
4. Low level of export orientation.
5. Low level of development in the industrial sector
of small and medium business.
6. Significant number of unprofitable
manufacturing enterprises.
7. Low level of innovation activity of industrial
enterprises and insufficiently developed innovation
and investment infrastructure.

large

Threats
1. Loss of competitive position in some industries
due to failure of timely innovation, non-compliance
with international quality standards.
2. Existence of risks related to activities in new
international markets.
3. Imperfect state regulatory policy.
4. Decrease in foreign investment.
5. Crisis phenomena in the economy.
6. Falling prices in world markets for exports of the
region.
7. Restrictions by innovative countries on the
transfer of new technologies to developing
countries.

The results of the SWOT-analysis allow to identify the directions of industrial development of

the Kharkiv region, minimizing threats and ensuring full use of existing opportunities, taking into
account strengths and weaknesses. Thus, given the available opportunities, industrial enterprises
have the opportunity to strengthen their competitive advantage. Determining the interdependence
and interrelation of influencing factors, the assessment of risks and benefits is carried out, which is
the basis for the choice of strategic alternatives and, accordingly, short- and long-term goals of
regional development.

We will form a matrix for choosing the type of industrial development strategy, taking into
account the intensity of the impact of certain factors of influence (Table 2).
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Table 2

Matrix for choosing the strategy of industrial enterprise development

Growth of activities,
supporting the impact
of opportunities,
strong positions

Stabilization of
activities, lack of
support opportunities,
neutral position

The trajectory of
development of
the industrial
enterprise of the
region

Reduction of activity
volumes, identification
of threats to
development, weak
positions

Source: Compiled by the author

Type of development strategy of the production

Fast growth
strategy

Development
strategy (offensive)

Development
strategy (offensive)

Strategy aimed at
ensuring the
stabilization of
activities (neutral)

Strategy aimed at
ensuring the
stabilization of
activities (protective)

Strategy aimed at
ensuring the
stabilization of
activities (protective)

enterprise
Strategy of
stabilization or
moderate growth
Development
strategy (offensive)

Strategy
aimed at ensuring
the stabilization of
activities (neutral)

Strategy aimed at
ensuring the
stabilization of
activities
(protective)
Strategy aimed at
ensuring the
stabilization of
activities
(protective)
Strategy aimed at
reducing activity
(closure)

Reduction or
folding strategy

Strategy aimed at
ensuring the
stabilization of
activities (neutral)

Strategy
aimed at ensuring
the stabilization of

activities
(protective)
Strategy aimed at
ensuring the
stabilization of
activities
(protective)
Strategy aimed at
reducing activity
(closure)

Strategy aimed at
reducing activity
(closure)

Thus, taking into account the development trends of the production enterprise, the existing
external threats and opportunities, production potential, it is possible to segment the development
strategies of the production enterprise. Building a matrix of choice of development strategy of an
industrial enterprise allows, combining factors of influence, to form the direction of future
development.

Strategies for the development of machine-building enterprises in the Kharkiv region are
determined on the basis of reporting information on the results of activities on the information of
corporate sites, taking into account the conditions of the global environment.

Thus, machine-building enterprises of Kharkiv region can be grouped by types of
development strategies as follows: rapid growth strategy, which is focused on ensuring the
development of industrial enterprises through offensive actions implemented by PJSC "Kharkiv
Bearing Plant", PJSC "Pivdenkabel™; the strategy of moderate growth and stabilization, determined
by stable development indicators, availability of necessary resources, which is focused on saving
and expanding markets, innovation and product renewal is implemented by JSC "Turboatom", PJSC
"Electromashina”, PJSC "Pivdenkabel”, PJSC "Turbogaz"; the strategy of curtailment or reduction,
which is determined by negative trends due to reduced profitability, changes in consumer
preferences, reduction of assets, reorientation to other markets is implemented by PJSC "Kupyansk
Machine-Building Plant"”, which is in the process of liquidation.
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CONCLUSION

Significant advantages and potential directions of development of the Kharkiv region are the
development of the service sector of the economy, namely the market of educational services, IT
sector, trade, providing industrial development. To strengthen the position in this area, it is
advisable to develop international cooperation, form joint ventures, create production partnerships
and alliances that will provide access to missing resources. The innovative potential of the Kharkiv
region allows us to focus on the development and development of new types of industrial products
in the fields of mechanical engineering, metalworking, chemical, pharmaceutical, light, food
industries, etc. Diversification of industry in the Kharkiv region provides investment attractiveness,
forms a more capacious market, promotes infrastructure development. Given the strengths and
weaknesses of the Kharkiv region, the priority of industrial development is the localization of high-
tech engineering products in the region. A significant threat is the decline in the competitiveness of
some sectors of production, as well as the strategic gap between the level of industrial development
of the city and the region.

The main task of development of industrial enterprises of the Kharkiv region is to increase
production and sales of industrial products. Solving this problem requires individual specific
measures for each enterprise. The development of certain enterprises is associated with obtaining a
state order for the manufacture of products, and therefore state support for the development of
domestic enterprises will intensify their activities. For some companies, increasing production is
associated with increasing the competitiveness of products, compliance with international quality
standards, ie priority for them is innovation, constant innovation, intensification of innovation and
investment activities, the search for competitive advantages over other industries. In the context of
integration processes, an important tool for the development of industry in the region is the focus of
manufacturing enterprises on export activities and the constant diversification of international
markets. It is also advisable for manufacturing enterprises to focus on import substitution for certain
types of products, taking into account their own development opportunities. The positive dynamics
of development of industrial enterprises in the Kharkiv region will create a positive image and help
attract investment. A significant task of industrial enterprises in the context of rising energy costs is
to save resources, take care to minimize costs and increase energy efficiency of production. Given
the educational, scientific and IT capabilities of the Kharkiv region, to strengthen industrial
advantages, it is advisable to form scientific-industrial and technological parks and clusters that will
strengthen the industrial potential of enterprises and the region’s reputation in international markets.
Despite the difficult military and political situation in 2022, the region remains a major industrial
center.

As a result of the research, a methodical approach to substantiating the choice of development
strategy of industrial enterprises of the Kharkiv region is formed, which allows to obtain
competitive advantages in the market in the conditions of integration changes.

The scientific novelty of the study is to determine the prospects of industrial development of
Kharkiv region in the context of globalization and integration processes, as well as substantiation of
strategic directions of development based on identifying three types of development strategies of
industrial enterprises in the region.
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HPOMHCJ[OBHFI PO3BUTOK PEI'TOHY B KOHTEKCTI FJIQBAJIBAHIFIHHX_TA
IHTEI'PAIHIMHUX ITPOLECIB (HA ITPUKJIAJII XAPKIBCBKOI OBJIACTI YKPAIHHN)

Haranisa ITapxomenko
00KMOP eKOHOMIYHUX HAVK, OOYEeHMm
npogecop Kaghedpu MidcHapOOHUX eKOHOMIYHUX 8I0HOCUH
Xapxkiecokuu HayionanvHu exonomiynutl ynieepcumem imeni Cemena Kysneys

CporoyieHHi TyI00aTi3aIiiiHi Ta iIHTErpaliiHi TPolecH B eKOHOMIII MalOTh 3HAYHUN BIUIMB Ha
MIPOMUCIIOBHIA PO3BUTOK MICT 1 PETiOHIB.

Metoro craTTi € aHami3 Ta OOIPYHTYBaHHS HANpPsIMKIB PO3BUTKY IPOMHUCIOBOCTI
XapKiBCBKOTO pErioHy B YMOBaX IHTETpaliMHUX Ta TioOami3aliiHUX TPOIECiB Ha OCHOBI
KOHKYPEHTHOTO MiIXO0.Y.

VY craTti Ha OCHOBI BUBYEHHS IPOBIIHMX HAYKOBHX IYyOJNiKaliii Ta KOHTEHT-aHAJI3y
CTaTUCTUYHOI iH(OpMAaIlil PO3KPUBAIOTHCS 0COOIUBOCTI PO3BUTKY MPOMHUCIOBOCTI PETIOHY.

VY nocnipkeHHI BUKOPUCTAHO KOMILUIEKC 3arajibHUX Ta CHENiaJbHUX METO/IB eMITIPHYHOTO Ta
TEOPETUYHOTO PIBHIB, TAKHX SK METOAU aHANI3y Ta CHHTE3y — IS OLIHKH TEHACHIIH PO3BUTKY
E€KOHOMIKH XapKiBChbKOI1 00JIacTi, IOPIBHSIHHS — ISl BU3HAYCHHS NPIOPUTETIB PO3BUTKY Tally3ei
MIPOMHUCIIOBOCTI PETiOHY, CHCTeMaTu3allisi Ta y3araJlbHeHHA — JUId cucTeMaTu3alii iHdopmariii,
(hopmyBaHHS BUCHOBKIB 1 HAYKOBUX MPOMO3UIIIA cTaTTi. /(s BUSHAYEHHS 3arpo3 1 MOXKIJIMBOCTEH,
nepeBar i He/loJIIKIB IPOMMCIIOBOTO PO3BUTKY XapKiBChKoi o6sacti BuKopuctano meroxg SWOT-
aHaji3y, 3a JIOTIOMOTOI0 SKOTO 3allPONOHOBAHO MATPUIIO CTPATETIYHUX AbTEPHATHB PO3BHTKY
MIPOMUCIIOBUX MiIIPUEMCTB XapKiBCbKOi 001aCTi.

VY pe3ynbrari AOCHIIKEHHS CPOPMOBAHO METOJUYHMN MIAXIJA 10 OOTPYHTYBaHHS BUOODPY
cTpaTerii po3BUTKY HPOMMCIOBHUX MiJIPUEMCTB XapKiBCbKOi 00jacTi, 1O J03BOJISIE OTPUMATH
KOHKYPEHTHI IlepeBaru Ha pUHKY B yMOBax iHTerpauiiiHux 3mid. HaykoBa HOBH3HA AOCHTIIKEHHS
MOJISiTa€ 'y BHU3HAUEHHI MEPCIEKTUB PO3BUTKY IMPOMHUCIOBOCTI XapKiBChbKOi 00JIacTi B yMoOBax
rii00amizalifHuX Ta IHTErpaliiHUX MPOLECIB, @ TAKOXK B OOIPYHTYBAHHI CTPATETIYHUX HANpPSMKIB
PO3BHUTKY Ha OCHOBI BU3HAUCHHSI TPHOX THUIIIB CTPATET1M.

KiarouoBi ciaoBa: mnpomucioBUif  pO3BUTOK, XapKiBcbka 007acTh, IPOMHUCIIOBICTb,
riio0anizaiiifHi Ta IHTerpauiiti npouecu, MPOMHUCIOBUIN MOTEHIIA.
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Abstract. In developing economies like South Africa, the informal traders account for more
than half of the Gross Domestic Product (GDP) and over 70% of the employment. The primary
objective of this conceptual paper is to establish the extent to which the socio-economic aspects of
informal food traders have been impacted by the COVID-19 pandemic with special attention given
to South Africa. Desktop research was adopted as the methodological approach in the form of
literature review taking lens of qualitative-interpretative research paradigm. The study demonstrates
that COVID-19 pandemic had huge adverse impact on informal food traders. Hence, this study
plays an integral role to inform government about the integrated responses from the informal traders
in respect of the pandemic and policies implemented. The study also provides amicable insights and
recommendations regarding disruptions aligned to incomes, food demand, food trade and supply
chains of food particularly among vulnerable and poor fragments of the South African population,
posed by future pandemic of the same or similar nature.

Key words: COVID-19, informal food traders, loss of income, deterioration of health, South
Africa
JEL Classification: M31, M38, M30

INTRODUCTION

As of 2020 over 68% of the informal traders in African economies were in deleterious state
due to coronavirus (United Nations Conference on Trade and Development (UNCTAD), 2019). The
trade of food products, that includes the raw, semi and finished products, is crucial in that it ensures
proper livelihoods and food security in the South Africa and in Africa at large. Informal food
traders play a key role in the food system of South Africa, particularly those traders encompass
hawkers and stall owners supplying the informal settlements and inhabitants of high-density
dwellings (Petersen & Charman, 2018). In times of crisis of high unemployment, bulk of people
goes to this industry for income. However, there is modicum of theoretical studies that specifically
provide the overall report regarding the impact of COVID-19 on informal food traders. Hence, this
study sought to fill the gap by conducting a study on the impact of COVID-19 on informal food
traders with particular attention given to South Africa. Although the South African government
unveiled economic and social relief of R500 billion, it did little to explicitly address the informal
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food traders’ predicaments (Skinner & Watson, 2020). Of particular concern is also the policies of
government to avert the coronavirus which took a firm stance on blocking the operation of the
informal traders. Hence, the study focuses on informal food traders that were involved in the selling
of food products with the primary objective of establishing the degree to which their socio-
economic aspects have been impacted by the COVID-19 pandemic. This dramatic change of
activities needs theoretical research to determine the degree to which Coronavirus pandemic
affected informal food traders in South Africa.

It was noticed that the Southern African region’s economic growth has been attributed to the
sale of commodities by the businesses that function in informal industry. Approximately 35% of the
African population were severely stroked by poverty which has since been exacerbated by the
emergence of COVID-19 (Wegerif, 2020). However, the COVID-19 pandemic outbreak disturbed
the trends of economic growth and becomes a key threat to African countries’ sustainability. In this
regard, according to African Development Bank (2020), the most vulnerable sector emerges to be
the informal sector. Informal trading relates to the economic activities that are insufficiently or
wholly not supported by formal provisions both in practice and law. According to UNCTAD
(2020), the sector accounts for 89,2% of the economy of the region and a totality of 85.5% in
employment. The informal sector has taken a centre stage for most populace of South Africa region
to sustain and hustle to earn a living and stems from poor access to social and economic privileges.
Informal sector becomes a space to the most populace of KwaMashu Suburb to thrive in (Ntaka,
2018). The sector emerges to be on top of sectors under severe threat as South Africa implemented
tough measures to reduce the spread of the pandemic.

LITERATURE REVIEW

Informal food trading has become the foundation of employment in the South Africa.
Informal trading plays a key role for generation of income for the sustenance of the livelihoods of
South Africa, particularly from the high-density suburbs and informal dwellers (Chauke &
Chinyakata, 2020). A large population of South Africa lives in this city characterised by crowded
conditions and informal settlements, which trigger difficulties in maintaining social distancing,
these areas became the haven for Covid 19 pandemic. Due to a surge in unemployment rate,
inhabitants of suburb who were formerly employed turn to informal trading to eke a living. Over
50% of the people of economically active population living in South Africa are employed in the
informal sector, most of them operate in the streets and other areas (Petersen & Charman, 2018).

The aspect of informal food trading

The term ‘trade’ refers to the general movement of commodities from one person to another,
between cities, rural areas and neighbouring countries (UNCTAD, 2019). Informality entails the
traders’ status which is usually unregistered, this does not define trade itself. These informal trading
incorporates tuckshops, street vending, flea markets and urban food agriculture. Informal trading is
predominantly characterised with movements of both buyers and sellers (traders) and severe threat
has been invoked by the emergence of COVID-19 pandemic which prompted the need for critical
situation analysis (Doss, Njuki & Mika, 2020). The Covid 19 severely affected the socio-economic
wellbeing of the majority of informal traders, its intensity is felt by informal food traders whose
stock is susceptible to expiry. However, the emergence of COVID-19 becomes a major boost for
some food traders whose products believed to be pandemic cure such as lemons, garlic, among
others. According to Parry and Gordon (2021), the food products sold by informal traders have
livelihood and nutritional consequences. Although food supply industry is seen as essential function
that must be kept operational, the business of informal traders was at brink due to the outbreak of
the COVID 19 pandemic. Not only that, many jobs of those who work in the informal trading were
at immense risk.

COVID-19 and informal trading

In the view of Legalist theory, it is believed that the government decisions to contain the
disease were harsh to the informal traders. The harshness of the steps taken by government goes to
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the extent of posing a threat to the survival of various informal traders (Shumba, Nyamaruze,
Nyambuya, & Meyer-Weitz, 2020). However, some informal traders vow to face arrest than to die
of hunger staying indoors. Therefore, some informal traders engaged in illegal functions during the
lockdown in order to make a living. This is because the fear of starvation and hunger is more
threating than fear of contracting COVID-19 itself. Some informal traders engage in illegal trading
outside the lockdown. Informal traders were forced to choose between starvation that may kill them
and risk of being infected which also result in their death.

Usually the business of informal food traders is hand to mouth hence without trade there is no
income at all. Those informal traders carrying their business on the privately owned market were
compelled to pay their monthly rentals despite not be in a position conduct their normal business
activities during lockdown (Montalvao & Van-de-Velde, 2020). In case of failure to pay the rentals,
the owners of the flea market revoked their lease and give the place to someone else. During the
initial phase, many informal traders used the money meant for business to purchase their home food
stuffs. Most informal food traders who survive on hiring at birthday parties, traditional weddings,
school functions and other special events affected by the lockdowns. Hard lockdowns affected them
immensely as no gatherings was allowed at all and restriction of movement was enforced on its full
scale. Complete lockdown forced the informal food traders to completely shut down their business
as they were not considered under the essential services. For them to travel during hard down they
were required to have letter of permission letters which was only spared for essential workers. At
this time, public transport was in short supply and available ones only allowed essential services of
which informal traders were not accommodated. This means getting to CBD to replenish the
depleted stock becomes extremely difficult (Babalola, Mcata & Maila, 2020). Even when the hard
lockdown was partially relaxed, most informal traders only have limited stock which means their
earnings also diminish. Although the initial lifting of the hard lockdown paves way for business, the
business remains very slow as majority of the clients could not travel around. Informal food traders
who focus on fresh produce incur a huge loss during the lockdown as the stock got rotten. Total
lock down does not allow human movement not even to leave home for any reason other emergence
such as attending medical check-ups at hospital. In some cases, due to lockdown, informal food
traders turn to their business stock and eat it. Even the lock down eases, many of them find it
difficult to resume their trading.

Theoretical Framework

The informal economy is composed of four primary schools of thought which are, namely
voluntarist, legalist, structuralist and dualist theories. This study focuses on the theory of legalist.
Legalists states that people take the chance to move into informal sector primarily as way of
evading the high taxes and tight strict regulations in the formal sector (Benhabib & Linden-Retek,
2018). In a bid to contain the coronavirus transmission rate, South Africa government implemented
policies such as lockdown and closure of borders which directly affects the informal traders. The
government made those policies as a chance to curb widespread of COVID-19. Due to poor
preventative measures and gross negligence associated with informal traders in dealing with this
pandemic, the government find it necessary to make sure that total lockdown is also extended to
them (Alon, Kim, Lagakos & VanVuren, 2020). South Africa has been grappling with high trading
of informal nature. In relation to legalist theory, it is the policies of the government in response to
COVID 19 that compromise the general operation of the informal businesses. This has a detrimental
effect to the survival ways in which through lockdown nothing seems to materialise. The legalists
view that any policy made by the government that seem detrimental to informal economy is a threat
to informal traders. These key government policies include lockdown and closure of borders.

METHODOLOGY

This paper used a conceptual approach which was rooted in the COVID-19 and informal
traders’ literature. For the sake of answering the research question, content analysis from the
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literature review was conducted encompassing a literature survey and document analysis. This
methodology was utilised to analyse the impact of COVID-29 with the following expression

‘closure of informal food business”, ‘erosion of income of informal food traders’, ‘deterioration of
health of informal traders’ and the period considered was between March 2020 and December 2021.

RESULT AND DISCUSSION

The situation was worrisome as there were uncertainties about the effects and the general
length of the pandemic, and it is unknown whether another COVID-19 can emerge in forthcoming
years. The dramatic decrease in the number of customers due to lockdown affected the demand and
daily sales of traders’ commodities. There was a huge drop in the number of customers in the
informal trading. The impact became dire to the demand of perishable goods of which the decrease
in demand was seen as blow as it counted as a loss. This is because food products with short life
span go bad quickly hence a fall in the sale of those products translate to unsurmountable loss. Not
only that, even those consumer products with a reasonable life span could not be spared as the
lockdown kept on extended. Even when sometimes the lockdown was relaxed, the demand for food
products diminished as the quantities bought by customers decreased which result in low sales. A
decline in sells per shopping trip by customers across all food products was noticed by informal
food traders since the outbreak of coronavirus. In other words, the volume of food stuffs bought by
customers tremendously fall. Amid pandemic wave and general lockdown, majority of informal
traders experienced a spontaneous increase in the operating costs. For this reason, some traders
increased the prices of their products. This was also triggered by shortage of local supplies.
Logistics for moving the food products from one place to another was disturbed by closure of roads
and quarantines. This negatively affected small and informal intermediaries who specialise in
distribution of the products. The entire events brought by emergence of COVID 19 pandemic
inevitably hurt the still growing informal food traders. A major outcry came when schools and
universities were closed, learners constitute the biggest chunk of customers who purchase food
products. The reduction in the demand of food products consequently had an adverse effect to the
demand for agricultural labour. Some schools have programmes of school feeding and they sourced
the service from local informal traders, hence the outbreak of the pandemic becomes a major
stumbling block to this operation. Even when the lockdown was lifted some informal traders found
it difficult to observe the containment coronavirus measures.

The activities of marketing the products of informal food traders faced constant disruptions
which results in them losing their source of earnings. Due to low market participation, there was
great wastage of food and revenue loss. As a result of poor market participation, informal traders
were sometimes forced to give away stock prior to its expiry. In some instances, stock wasted
because of failure to trade and poor customer’s base. This implies that many traders became
susceptible to food insecurity and poverty, hence increased the need for food relief assistance. A
halt in the supply of products from one city to another, as part lockdown measures, had not only
severely affected the scarce commodities the market has but eroded the income for people who
wholly depended on informal trading to make their living. An attempt to find other means for
survival become fruitless as informal trading was regarded as the last resort in the society. This
means after fail to secure a formal job, people engaged informal trading. The spread of the virus
took place so abrupt which result in a quick lockdown such that most informal traders could not
have adequate opportunity to make preparations for the oncoming economic turmoil. The informal
traders doing their business on flea markets owned by city council could be able to pay monthly
rent since the outbreak of the coronavirus. In addition, household’s demands also ransacked their
shallow pockets, as well as their limited savings as they tried to meet their day-to-day household
needs. The informal traders diverted money initially earmarked for making orders to household
needs. However, informal traders’ inadequate savings could not last them longer than anticipated
time resulting in them breaching the lockdown rules. The financial situation worsened as the prices
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of ordering new stock in the aftermath of the lockdown escalated, leaving them in a quagmire
stance in which they could not avert the hard-pressed situation. Basic household commitments such
as service payments and rental became the most life threating condition.

The immense loss of income by traders and substantial decrease of sales in the market had
negative multiplier effect not only on them but also to the communities, business collaborators and
suppliers. Various economic activities in South Africa were disrupted since the initial impositions
of restrictions to counter the wave of the COVID-19 pandemic. These restrictions affected the
functions of both the informal and formal activities. However, the informal traders were subjected
to a high tough situation. The measures of lockdown would only allow the movement of people
who had special permits. This interrupted the overall business of the informal traders as they
struggled to source of food items. Although food industry is seen as crucial, it has been observed to
lack clarification on whether the informal traders would get permits particularly during the hard
lockdown. Furthermore, the high rate of infection disrupted the distribution of food, and a worse
scenario took a form of total closure of fresh produce markets. This poses a huge challenge to those
who source their products from the market. A decline of 33% was recorded to the general purchase
of food items.

Most informal traders were exposed to vulnerability and risks of contracting COVID-19 as
they meet thousands of buyers and potential daily. Since the COVID 19 pandemic emerged in South
Africa, majority of the traders conducted their businesses with extreme fear that any time they
would contract disease. Not only the lives of informal traders were at stake, but also their families
as these diseases spread through touch and openings that people use for inhaling in particular nose
and mouth. Most informal traders in high-density suburbs were ignorant when it comes to take the
preventative measures, which made susceptible to great risk as they did not have knowledge of the
health status of all the customers that they attend every day. The key reason for their negligence to
take appropriate protection is attributed to lack of education. Most informal traders were high
school dropouts who did not initially understood the severity of the consequences of not taking
preventative measures. However, taking into consideration the legalism theory perspective, the
government institute policies which would find a person getting a jail sentence for not wearing
mask in public. In the eyes of informal traders, they regarded this policy as baseless and senseless
as they sought to revert to their usual normal life where they were not compelled to wear masks.
This becomes so dangerous to their lives and that of their families as the transmission of the
pandemic is so sporadic. Most informal traders in high density because of their low educational
levels they tend to have a different perception even when provided with relevant information in
respect of COVID 19 preventative measures. Catastrophic consequences of such actions did not end
to the people who are directly involved in informal trading but also families and friends become the
victims.

Many informal traders struggled to cope with the COVID-19 situation. Although some
informal traders’ resorted to defy the lockdowns, majority of them abode by the lockdown
regulations, as well as COVID 19 protocols. However, if the informal traders caught breaching the
lockdown, metro police harassed and confiscated the stock which affects the business. During this
time, informal traders bought few stock to avoid loss in case the figures of infections would rise and
hard lockdown could be executed again. To be more specific, orders of stock aligned to perishable
products such tomatoes and vegetables were lowered since they could last long. Some informal
traders were doing a thorough market research where they checked number of customers who came
to purchase their food products every day. In doing so, this kept them in tandem with customer’s
needs, as well as not to be caught unaware by the dramatic changes taking place in COVID 19
protocol. On the other hand, other informal traders went door-to-door selling their food products as
they fear to get arrested for breaching lock down regulations. This increased their daily sales as
some inhabitants of the area were forced to buy out of shy and through a feeling of pity. After
several lockdowns, different formal sectors resumed their operations with huge investment to adapt
with the current environment. The informal sector was mired with poor financial injection hence
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faced difficulties in adapting with the COVID 19. However, informal traders appeared to follow
protocols as a way of adapting with COVID 19. These protocols included the social distancing at
the workplace, always wearing masks and having sanitiser all the time. Most NGOs confirmed that
vulnerable people who benefit from them differ from those who they previously used to help before
the COVID 19 emerges. The new beneficiaries extended to include the informal food traders whose
lives have been heavily compromised and put on edge. The emergence of COVID 19 put income
into a halt and household commodity provisions who entirely relies on the informal trading to
survive.

Implications for the government

Agro-food system of South Africa’s weaknesses, particularly the informal food trade sector,
has been exposed considering the crucial role it plays in the local society and worldwide at large.
Informal food traders must be provided with adequate support for the industry to become
maintainable. This can make the food sector of South Africa better and responsive to survive the
uncertainties in the future, in particular at grassroots level in which the industry is largely controlled
by the informal food traders. Although the government attempted to provide rescue funds, it is still
not adequate to cater for most of the population particularly those that depend on informal sector
only. However, due to the informal nature of the informal traders, usually there were no records for
work performed which becomes difficult to prove and obtain support from the government.

CONCLUSION

The COVID-19 had great adverse effect on informal food traders in South Africa, especially
on their overall income and health. The loss of income is the prominent issue that hit hard the
informal traders, they resorted to detrimental coping strategies which include engage in predatory
loans from scrupulous money lenders and a worse situation took a form of distress sale of
household assets. The government of South Africa seemed to exert its weight in supporting
informal sector with the mouth but in reality, nothing materialised. The government of South Africa
fail to fund the present informal traders to revive their survival after the lockdown was lifted. The
informal traders demand provision of short-term low interest loans, micro credit payments and debt
payments.
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BIACTEXXEHHS TA AHAJII3 BIIVIMBY COVID-19 HA HE®OPMAJIbHUX TOPTI'IBIIX
MPOAOBOJIBYUMMU ITPOAYKTAMMU B INIBAEHHIN A®PUILI

Siyabonga Lloyd Duma Reward Utete
Department of Tourism and Hospitality Department of Business Management
Durban University of Technology University of Zululand

Durban, South Africa Richards Bay, South Africa

VY Takux KpaiHax, 110 po3BUBaIOThecA, sK IliBaeHHa Adpuka, Ha Heo(IUIMHUX TOPrOBIIIB
npumnaaae OuIbIIe MOJOBUHU BajJOBOro BHYTpilIHboro npoaykry (BBII) 1 monax 70% poGounx
Miciib. OCHOBHA MeTa CTATTi MOJIATAE B TOMY, 00 BU3HAYUTH, sKor0 Mipoto nmauaemis COVID-19
BIUIMHYJIAa Ha COL[1aIbHO-€KOHOMIYHI aclieKTH He(opMalbHUX TOPIOBILIB MPOAYKTAMH XapyyBaHHS,
npuauisitoun  ocodnuBy yBary IliBaennit  Adpuui. JlocmijkeHHs Oyino NpUHHATO 5K
METOAOJNOTIYHUM Miaxin y ¢opmi Oy JTepaTypd 3 OINIAY Ha SKICHO-IHTepHpeTauiiHy
napagurmy jgociimpkeHHs. Jlocmimkenns geMonctpye, mo manaeMis COVID-19 mana Benuuesnnit
HEraTUBHUH BIUIMB Ha HEPOPMAJIbHUX TOPIOBLIB MPOJYKTaMU XapyyBaHHSA. TakuM YUHOM, L€
JOCTIPKEHHSI BIJIITPa€ BaXJIMBY pOJb A 1HQOPMYBaHHSA ypsAdy MNpPO KOMIUIEKCHI BIAMOBIJI
HeOo(IIIfHMX TOPrOBIIB MO0 MaHAEMIil Ta BIPOBAKEHOI MOMITHKHU. JIOCTIIKEHHS TaKOX Haaae
Jpy>KH1 BUCHOBKH Ta peKoMeHalii 11010 nepedoiB y 10XoAax, MOMUTI Ha IPOAYKTH Xap4dyBaHHS,
TOPTiBJIl IPOAYKTAMU XapuyBaHHS Ta JIAHIFOTaX MOCTaBOK MPOJYKTIB XapuyBaHHs, OCOOJIMBO cepell
ypa3nuBux 1 OigHuX BepcTB HaceneHHs [liBneHHoi Adpuku, copuUuMHEHUX MailOyTHBOIO
MaHAEMI€I0 TaKOTO X UM TOIIOHOTO XapaKTepy.

Karouosi caosa: COVID-19, nHeodimiifHi TOProBIli MPOAYKTaMH XapdyBaHHS, BTpara
J0X0]1y, TIOTipIIeHHs 310poB’s, [TAP
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Abstract. In this era of globalization, human capital as human capital is a determining factor
in ensuring social and cultural progress. Human capital is able to develop itself and contribute to
understanding the problems that exist in science and high technology, social, and modern economy.
In creating quality education, it is determined by the role of human capital, namely the teacher as a
role holder in the world of education who has the ability of intellectual capital to transfer
knowledge. The quality of human capital will determine the quality of the transfer of knowledge.
This study uses qualitative research so that it will produce descriptive data. This study was carried
out in a Junior High School in the Malang district. 67% of human capital has carried out skills
development in the form of online learning media training, 50% participated in training
dissemination from teachers who had attended training, and as many as 33% had never participated
in scientific activities. This shows that the quality and motivation of teachers as human capital in
self-development is quite high.

Keywords: human capital, motivation, human resource
JEL Classification: J24, E22, M12, M14.

INTRODUCTION

In the current era of globalization, education has a very important role in the modern era of
life. Moreover, in the world of work, human resources are required to be qualified and qualified.
Therefore, the world of education must become a means of infrastructure and even a place of
training to create skilled human resources. Human resources commonly known as human resources
have shifted to become human capital. Several large companies also have a human capital
development division as an effort to develop the human resources division. Literally, human capital
can be interpreted that human is human, capital is capital. So it can be concluded that human capital
is an effort to make humans as capital to innovate, build development, and respond to changing
times because humans are assets that are intangible but valuable for the company.

In its development, human capital assists in human development which aims to improve
organizational quality as a means of nation building. Humans as human capital are part of a non-
physical investment that is far more valuable than other investments. In this era of globalization,
human capital as human capital is a determining factor in ensuring social and cultural progress.
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Human capital is able to develop itself and contribute to understanding the problems that exist in
science and high technology, social, and modern economy.

Education as a means for the growth of a country emphasizes improving the quality and
quality of human resources through training in skills, skills and knowledge to create highly
competitive, competent, creative spirit, integrity and broad-mindedness in various business and
industrial sectors. . In addition, education is also a means of creating human resources for a
company that wants to have continuous sustainability. In dealing with human resources, it is
necessary to develop a corporate culture to support the application of innovation and flexibility as a
strategic effort in business organizations. Therefore, expertise in dealing with labor competition is
also influenced by the extent of each individual's education in improving abilities. In creating
quality education, it is determined by the role of human capital, namely the teacher as a role holder
in the world of education who has the ability of intellectual capital to transfer knowledge. The
quality of human capital will determine the quality of the transfer of knowledge. This study aims to
explain the role and motivation of human capital in the post-pandemic era.

LITERATURE REVIEW

Moeheriono (2012: 305) defines human capital as follows: "Human capital is knowledge,
skills, and competencies that reflect the company's collective ability to produce the best solutions
based on the knowledge possessed by the people in the company.” Christian (2015: 44) adds that
Human capital is the stock of competences, knowledge and personality attributes embodied in the
ability to perform (labor) so as to produce economic value. It is the attribute gained by an individual
through education and experience. Pashan (2016: 250) Human capital plays an important role in
people's development, improving life and income, increasing knowledge, skills, and product
capacities, economic growth and reducing poverty. Human capital is therefore considered the most
vital resource of the organization with the ability to increase the performance of an organization in
the current business environment (Narayan, 2010; Wickramasinghe & Fonseka, 2012).

In the explanations of Kucharcikova (2011) economists seek to highlight and draw attention
to the abilities of workers to work with machines and the same design to enable humans to cope
with hard work in the world of work. According to Kucharcikova (2011), the new theories of
economic growth characterize the human capital as the sum of the individual's congenital and
acquired skills, knowledge, and experiences of individuals. Often writers omit "commitment™” in
their listing of the characteristics of human capital such as knowledge, skills, experience, which
may appear to them very important.

Many organizations are increasingly aware of the value of their Human Capital in improving
organizational performance (Lajili, 2015). Human capital refers to the knowledge, skills, and
abilities to produce a certain set of results (Hitt, Bierman, Shimizu, & Kochhar, 2001). Human
capital investment decisions are related to business success and ultimately to the possibility of
survival (Wyatt & Frick, 2010). Slow investment in human capital can affect sustainable
development in these countries (Pelinescu, 2015). The characteristics refer to the components of
“The human capital in the organization”, as follows: Professional training and skills, Experience
and expertise, and Creativeness and innovation (Zlate & Enache, 2015). Meyer, et al (2015:7) stated
that a review of the literature on risk suggests that one finds general business risks in these areas are
compliance with legislation, understanding trends in the business environment, people and
corporate culture, implementing business strategy, carrying out operations. Human resource risks
are no different, one ends them in the same areas, the sections that follow discuss each of these
Human Resource risk areas in more detail. According to Ndinguri, Prieto, Machtes, (2012) the goal
of human capital approach sought to improve values, team work, consciousness among individual
employees and overall collective performance.

An organization is a collection of resources, which can be grouped into several categories,
namely financial resources, physical resources, human resources, organizational knowledge and
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learning, and general organizational resources. A successful organization is a vision and mission
organization in the long term that is effectively able to provide, develop, and manage its resources
and capabilities as a competitive advantage (Suhairi, et al, 2020:34). Suhariri et al also explained
that the success of an organization adds value to the capability of the organization to transform
internal and external environmental changes, act quickly and remain oriented towards stakeholders,
continue to innovate while maintaining efficiency, and optimize the talents of its employees.

Rehman et al. (2011) defined human capital as the skill and creativity of employees that can
be further encouraged by investing more in their training programs. Human Capital is the
experience and expertise of employees which increases the efficiency of organizations. (Soetrisno
& Lina, 2014: 127). Human Capital is defined as the knowledge, qualifications and skills of
employees and the fact that companies cannot own or prevent those employees from going home at
night (Zeghal and Maaloul, 2010). The ability of an individual to apply information and expertise
can enhance behavioral skills, personal growth, and is a crucial component of plan implementation.
Suhairi, et al (2020:37) drawn strategic alignment of human resources.

HR Operating Model

. Sourcing
Human Capital What activities are done
Strategy HR function by whom and where?
strate
il 9y Infrastructure
. How will we What capabilities are
Business secure, manage, How will HR needed to fulfill HR’s
SUEIC and motivate a deliver expected ST
workforce that value and Technology
can execute contribution to -
. eople Organisation
business the company?
strategy? Governance
How will our HR lead
the function and manage
related investments

Performance monitoring and

Figure 1. Strategic Alignment of Human Resource

Gaol (2014) argued that the first stage in looking at human capital in the financial aspect is
to improve or change the results of traditional measures per employee. However, this equation is no
longer used (using). Djarwanto (2011) said that in an organizational climate, changing according to
market demands, organizations employ human resources in several ways, namely the result of work
per working time (including full time, part time and unitary working hours), with full-time work
being a substitute for the total working hours invested. The quality of human capital added by
Sartono (2001) is influenced by various factors, including recruitment policies to attract new talents,
competency development, and how companies align strategies, motivate workers, and reward
performance.

Afiouni (2013), given after a thorough review of literature on human capital definitions,
explains human capital as a combination of cognitive component (knowledge, skills and abilities)
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behavioural component (willingness and capability to install knowledge, skills and abilities), fit
component (alignment of cognitive and behavioural components with strategic imperatives),
flexibility component (capability to acclimatise to various business strategies) and measurement
component (assessing human capital’s contribution to value creation).

Although some challenges emerged on the measurement of human capital (and intangible
assets in general as mentioned earlier), the prominence of human capital as a key source of
sustainable competitive advantage is still growing (Campbell, Saxton & Banerjee, 2014; Duarte-
Alonso & Bressan, 2016; Ordenez de Pablos & Edvinsson, 2015; Wright, et al., 1994). Human
capital is also reflected as an important asset that drives profit generation in organisations (Crook et
al.,, 2011; Stewart, 1997; Sveiby, 1997). Supporting the link between human capital and
organisational performance, other researchers argue that there is a positive relationship between
human capital disclosure and the profitability of the organisation (Lin, Huang, Du & Lin, 2012;
Skoog, 2003).

PAPER OBJECTIVE

The purpose of this study is to analyze the role of human capital, namely teachers as role
holders in the world of education who have the ability of intellectual capital to transfer knowledge.
In addition, through this research to analyze the role, motivation, and quality of human capital
which will determine the quality of the transfer of knowledge in the post-pandemic era.

METHODOLOGY

This study used qualitative research so that it produced descriptive data. Through this
research, information and phenomena will be collected on a subject that you want to examine in
depth. This study used interview techniques in the process of collecting data and information. Since
the research subject is well defined in order to obtain the necessary data, qualitative descriptive
research is performed. This study was carried out in a Junior High School in the Malang district,
which is a place of learning. English teachers are the study's subjects and objects. Researchers
employed the variables they are studying as instruments and data collectors in the data collection
process. The goal of the data analysis method utilized was to analyze the motivation of teachers as
human capital. Five interconnected parts make up the data analysis component: data gathering,
reduction, data display, conclusion drawing, and verification.

RESULT AND DISCUSSION

This research was conducted on human capital informants, namely English teachers at junior
high schools in Malang with a working period of more than 1 year. The interview results can be
explained from several aspects, namely:

a. The Role of Human Capital

The role of the teacher as human capital in transferring knowledge during the teaching and
learning process. The ability of human capital is shown by the knowledge, skills and work
experience of a teacher in educating his students. This ability can be reflected in the completion of
the teacher's work as human capital in the learning process.

The quality of education and learning is determined by the teacher's role in improving the
competence and quality of his skills. However, during the Covid 19 pandemic and the post-Covid
19 pandemic, the learning system has changed, from offline to online and is now starting to use the
hybrid learning method.

This learning will be effective if the teacher as human capital is able to adapt to technology
and its sophistication because in virtual and hybrid learning what plays an important role is the use
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of digital media as a learning tool. The role of human capital can be measured through several
things, namely:

1. Knowledge

Through the ability of human capital, knowledge plays a role in teaching because it is
intellectually centered. Mastery of technology is needed in this global era. Therefore, as human
capital must continue to be able to hone knowledge in improving their abilities.

2. Skills

This skill is related to aspects of the teacher's ability to transfer knowledge and motivate
students in carrying out learning activities.

3. Experience

Experience is a factor that influences a person's performance and will have an impact on
teaching and learning activities including experience in handling classroom conditions and
experience in mastering technology.

b. Motivation

Motivation is something that encourages and triggers other people to do something better
and achieve certain goals. High motivation in human capital will create good work performance or
performance, and vice versa if human capital motivation is low then work performance and
performance will also be low. This motivation will determine the quality of the work completed.

C. Ability or quality of Human Capital

This ability is defined as the ability to carry out the duties and obligations of a human
capital. Capability must be accompanied by professional, pedagogic, and social competence. If
human capital has the ability to be educated and well trained then human capital will have good
quality.

The Role of Human Capital in Transferring Knowledge

Human Capital is the ability that is reflected in a person in solving everyday problems. The
formation of human capital is analyzed based on the role of human capital (level of knowledge,
skills and experience), motivation, and the ability or quality of human capital itself. Based on these
indicators, the role of human capital or teachers in the transfer of knowledge is strongly influenced
by the level of education and experience because there has been a change, from which activities
were initially carried out offline to online and now they are hybrid. This hybrid is an activity that is
not completely offline but still collaborates between offline and online. This changing era requires
human capital skills to continue to develop itself through training activities, seminars or training to
improve the quality of capabilities. As a human capital, he must continue to learn in the midst of the
demands of the times because teachers as human capital need to develop their teaching skills and
develop their knowledge so that the transfer of knowledge goes well.

In improving the quality of his ability can not be separated from motivation. Motivation is
something that encourages and triggers other people to do something better and achieve certain
goals. High motivation in human capital will create work performance or good performance.
Training and motivation are important factors in developing human resources. Through this,
resources not only increase knowledge, but also improve work skills so that work productivity also
increases.

This research was conducted on 30 human capital people, namely teachers who teach
English in junior high schools in Malang, of the 30 teachers who have a Bachelor's degree
qualification. In developing skills in the form of online learning media training, 20 teachers have
carried out, namely 67%, 15 teachers participated in training dissemination from teachers who had
attended training by 50%, and as many as 10 teachers had never participated in scientific activities
or by 33 %. This shows that the quality and motivation of teachers as human capital in self-
development is quite high.

Changes in the learning process from face-to-face to online and/or even hybrid learning
using information technology have an impact on teachers as human capital, students, and even
students’ parents. One of the impacts that occurs on the teacher is the difficulty in giving value to
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student work, students also feel that their interest in learning is lacking, causing indifference to the
assignments given by the teacher. Parents also feel the impact, namely if students experience
difficulties, parents do not have the ability to explain the material being taught and students are
more likely to use gadgets to play than to do assignments. Because there are several obstacles when
conducting online learning, the principal has the initiative to facilitate various kinds of training on
using online applications for learning to teachers as human capital to be applied to students. After
participating in the training, many changes occurred in teachers, namely teachers began to
understand the use of information technology, teachers were able to use learning applications,
teachers could make learning videos, teachers were able to make student attendance and
assessments online, and through training teachers became motivated to develop themselves. The
role of the teacher as human capital in transferring knowledge to students continues to be developed
through training so that the ability and enthusiasm for achievement motivation in teaching will
increase and students will feel more enthusiastic about learning online.

Motivation

Distance learning in Indonesia. The result was that 59.19% of respondents were unhappy
when doing distance learning. For teachers as human capital, the main obstacle is the lack of
interaction between students and teachers. This was acknowledged by 88.28% of the teachers
involved in the survey. Furthermore, 47.59% considered too much material to be conveyed. 40.69%
then answered less supporting equipment. Then, 26.21% of respondents felt a lack of creativity and
15.86% did not understand how to teach remotely. Lack of interaction was also the main complaint
of students in the survey. 79% admit to a lack of interaction in class, both with the teacher and with
other students.

Obstacles Faced by Teachers as Human Capital

Less Interaction
Too Much Material
Lack of Equipment

Lack of Creativity

Don't Understand
How to Distance

Inappropriate Honor
Tired & Lack of Rest
Less Support Signal

There isn't any

0 25 50 75 100

Figure 2. Obstacles Faced by Teachers as Human Capital
Source : Databoks

Motivation is something that encourages and triggers other people to do something
better and achieve certain goals without being constrained by anything. High motivation in human
capital will create good work performance or performance, and vice versa if human capital
motivation is low then work performance and performance will also be low. This motivation will
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determine the quality of the work completed. The results of the research show that teachers as
human capital in junior high schools have the motivation to adapt to the new learning system, but
there are some teachers who still have problems with the ability to use information technology.
These obstacles will affect the quality of human capital in transferring knowledge during this post-
pandemic period. To overcome these obstacles, school principals took steps to provide skills
training to teachers. Various kinds of efforts have been made by school principals to motivate
teachers, namely providing incentive quotas or pulses to support online learning, involving teachers
in training, and inviting speakers for seminars to schools.

Ability

This ability is defined as the ability to carry out the duties and obligations of a human
capital. Capability must be accompanied by professional, pedagogic, and social competence. If
human capital has the ability to be educated and well trained then human capital will have good
quality. Changes in the pandemic era have forced teachers as human capital to become learners
because the interactions between teachers and students have changed from offline to online. The
learning teacher means the teacher as a person who continuously learns, updates knowledge, and is
able to master competence to the fullest. Therefore, a learning teacher must continue to improve his
abilities and skills as a form of professional responsibility.

The pandemic has changed the learning process so that there are not a few obstacles faced
by teachers as human capital, namely some teachers are still unable to master the use of information
technology, teachers must be able to master learning technology quickly because learning cannot be
stopped. After the training was held, teachers increasingly had creative abilities in designing and
designing online learning, making presentation slides, using applications and animations. The
learning process will be more successful if the teacher as human capital is willing to hone his skills
in adapting to information technology because teaching is not only a transfer of knowledge but is
able to ensure that any knowledge imparted to students can be well absorbed and useful for
students' lives.

CONCLUSION

There are various supporting factors and obstacles for teachers as human capital in
transferring knowledge. The supporting factors are that the teacher has the ability and good will in
improving abilities, the principal facilitates and motivates in improving abilities. Various activities
are carried out to facilitate teachers as human capital, training is a systematic activity that changes
the behavior of human capital for the better in order to improve organizational goals, provide skills
according to their responsibilities, increase expertise and knowledge specifically.

The forms of training that have been carried out by teachers as human capital during the
pandemic are training on self-development motivation, training on developing teaching skills,
training on mastering information technology, and training on online learning designs. Through this
training, human capital has a role as an online learning application user who is able to understand
and understand how to design creative learning. Apart from training, school principals also provide
motivation by providing incentive quotas or pulses to support teaching. Therefore, efforts and
programs are needed to create superior and high-quality human resources to face international
competition.
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AHAJII3 POJII TA MOTUBALII JIFOJCbKOT'O KAMITAJTY B HOCTIAHJAEMIVHUIA
MEPIOJI COVID-19

Widya Adhariyanty Rahayu Adriani Kala’lembang
Institut Teknologi dan Bisnis Asia Malang Institut Teknologi dan Bisnis Asia Malang
Indonesia Indonesia

B enoxy rmoOamizamii JTIOACHKMIA KamiTan € BU3HA4YaJIbHUM (DakTOpoM Yy 3abe3nedeHHi
COIIIAJIBHOTO Ta KYJIbTYPHOTO mporpecy. JIFAChKU KamiTal 31aTHUI CaMOPO3BUBATHCS Ta CIIPHSTH
PO3YMIHHIO MPOOJEM, SIKi ICHYIOTh y HAayIll Ta BHUCOKHX TEXHOJIOTISIX, COI[IaJIbHIM Ta CydacHId
€KOHOMIlll. ¥ CTBOPEHHI SIKICHOT OCBITH BOHA BHU3HAYA€THCS POJUIIO JIOACHKOTO KalliTamy, a came
BUHMTENSI K YYaCHUKA POJi y CBITI OCBITH, SIKMHA Ma€ 3JaTHICTh IHTEJEKTYaJbHOTO KariTamry
nepeiaBaTi 3HaHHS. SIKICTh JIFOJICBKOTO KariTajdy BU3HA4aTUME SIKICTh Tiepe/iadi 3HaHb. Y LbOMY
JOCTIPKEHHI BHKOPUCTOBYIOTHCS SIKICHI JTOCIHI/PKCHHS, o0 oTpuMatd omnwcoBi npaHi. Lle
JOCTIKEeHHsT OYyJ0 MPOBEIEHO B CEpe/Hii 1mKom B paiioni Mamanr. 67% mTIOACHKOTO KariTaty
3IIACHUIIN PO3BUTOK HABUYOK Yy ()OpMi OHJIaiH-HAaBYAIBHUX MeJia-TpeHinriB, 50% Opanu yyacts y
PO3MOBCIO/PKEHH1 TPEHIHTIB B BUKJIaAadyiB, K1 BiIBiAyBaau HaB4YaHHs, a 33% Hikonu He Opanu
y4acTi B HayKOBi# JisutbHOCTI. Lle cBiquuTh NpO Te, 110 AKICTh 1 MOTHUBAIISl BYUTEINIB K JIFOJCHKOTO
KaIliTaJly B CAMOPO3BHUTKY JIOCUTh BHCOKA.

KurouoBi ciioBa: 1mo/IcbKHii KamiTal, MOTUBAILLIS, JIFOJCEKHI pecypc.
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AnoTtanis. CratTs npucBsueHa (OPMYBAHHIO HOBHX HAayKOBHX pIllIeHb MO0 BHU3HAYCHHS
CYTHOCTI Ta HaJlaHHsS TEOPETHUYHOI XapaKTePUCTUKU KOHKYPEHIIii, y TOMY YMCIi MO0 MPOIYKIIT
TBapUHHULTBA. J[0oBeeHO, 1110 B yMOBaX Iepexoay IO HNOCTIHAYCTPIaIbHOTO THITY €KOHOMIKH IS
VYkpaiHu BaxJIMBUM € 3a0€3MEYUTH KOHKYPEHTOCIPOMOXHICTh KIFOYOBUX CEKTOPIB €KOHOMIKH, a
caMe arpapHoro, i OKpeMHX HOro CKJIaJ0OBHX, OCOOJMBO THX, WI0 MalpTh MpoOIeMH Yy
KOHKYPEHTOCTIPOMOKHOCTI, TAKHX SIK TBAPUHHHUIITBO.

MeTtoro cTaTTi € BHU3HAUEHHS CYTHOCTI TEPMIHIB «KOHKYPEHLIS», «KOHKYpEHLIs Yy
arpoceKTopi», «KOHKYpPEHIliSi y TBapHHHHUITBY Ta HAJaHHS TEOPETHYHOI XapaKTEPUCTHKH
KOHKYpEHIii, Y TOMY 4YMCJIi y TBAapMHHULTBI, HA OCHOBI KOMIIAPaTHBHOI OLIHKH HAayKOBHX
HampaiioBaHb 3aKOPJOHHMUX Ta BITYM3HSIHHX BUEHHX, a TaKOX 3aKOHOJABYO-HOPMATUBHUX
JOKYMEHTIB YKpaiHH.

MeTo10510Tis: BUKOPUCTAHO KOMILJIEKC 3arajbHUX Ta CHELlalbHUX METO/AIB Ha eMIIPUYHOMY
1 TEOpeTUYHOMY pIBHSX, TakuX SK: METOAM JITEpaTypHOrO aHalizy Ta BHKOPHUCTAHHS
CEMaHTUYHOro TpUKyTHUKa ®dpere i1 BU3HAYEHHS CYTHOCTI TEPMIHIB «KOHKYPEHLIS»,
«KOHKYpEHIIisl Y arpocekTopi», «KOHKYpPEHIisl y TBapMHHHUITBI», «KOHKYpPEHTHa IIepeBaray;
KOMITIapaTUBHOI OI[IHKHU JUIsl 1€HTHU(]IKAL[lT TOJJOBHUX O3HAK KOHKYPEHIIil, IK HAyKOBOi KaTeropii ta
€KOHOMIYHOIr0 sBHIIA (IPOILECy); METOAM JIOTIUHOTO y3araJlbHEHHS Ta HAyKoOBOi aOcTpakuii s
BU3HAYCHHS CKJIQJIOBUX TEOPETHYHOI XapaKTEPUCTUKN KOHKYPEHIIii; METOIM CHCTEMHOTO aHawi3y i
CHHTE3Y Ui (POPMYBaHHS 1€pAapXi4HOI CYKYITHOCTI piBHIB KOHKYpPEHIIii; METOJU CHUCTeMaTH3allil,
IpYIMYBaHHA 1 JIOTIYHOTO y3arajbHEHHS JUIsl cucTemMarusaiii iHpopmariii, GopMyBaHHsS BUCHOBKIB 1
HAYKOBUX IMPONO3MLIN CTAaTTi. Y CTaTTi BUKOPUCTAHO CUCTEMHO-(DYHKI[IOHAIBbHUHN, ICTOPUYHUH Ta
CUCTEeMHUH MIJIXOIU y PO3KPHUTTI Ta BHUPILICHHI MPOOJEeMAaTUKU BU3HAYEHHSI CYTHOCTI Ta HaJaHHS
TEOPETUYHOI XapaKTePUCTHKU KOHKYpeHLIi Yy TBapMHHUUTBI. Pe3ynbTaT: HaJlaHe aBTOPCHKe
BU3HAUEHHS TEPMIHIB «KOHKYPEHIIS», «KOHKYPEHLIS Y arpocekTopi», «KOHKYpEHLIs Yy
TBApUHHUIITBI», @ TaKOX PO3KPUTO TPU CKJIAJOBI KOHKYpPEHIi, Y TOMY YMCIi B TBapUHHMIITBI:
€KOHOMIYH1 Cy0’€KTH, pIBHI KOHKYpEHIIli, KOHKYPEHTHI IlepeBart.
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IMOCTAHOBKA ITPOBJIEMHU

[lutanns 3a0e3reueHHs KOHKYpEHIli € KIIYOBMM Ha BCIX PIBHIX (QYHKI[IOHYBaHHS
€KOHOMIYHUX CHCTEM BiJI CBITOBOi JO E€KOHOMIKM JIOMAIIHROTO rocrmogapcTBa. [lpu mpomy
TpaHnchopMalliiiHi IpouecH, sKi BiIOYBa€ThCS Y PUHKOBUX €KOHOMIKaxX B MeXaxX IEPEeXoay Bif
1HAYCTPIaIbHOTO THUIY 0 MOCTIHIYCTPiaJbHOTO THUITY PO3BHTKY 3HAYHO MMiJBUINMIA 3HAYUMICTD
came KoHkypeHiii. 3rimHo pochimkeHHs C. [apemwm, npoctuit 3amutr y Google crmoBa
«KOHKYpEHIIis» Jnae Oinpmie 35 MIIH. MOCWIaHb, IO BKa3ye Ha BaXJIMBICTH IIi€i CKIIAJOBOI
CKOHOMIYHHUX IPOIIECIB I CyO €KTIB eKOHOMIUHUX cucTeM [1].

3HayHMil 1HTEpeC [0 NUTaHb KOHKYPEHIil MpH3BIB 0 HAYKOBOi JAMCKYCil BiTHOCHO
BU3HAYEHHS CYTHOCTI TEpPMiHY Ta HaJaHHS TEOPETHYHOI XapaKTEPUCTUKH €KOHOMIUHHUM SIBUIIIAM
(mporecam). OcobmuBoro  3Ha4YeHHs y  IUX  yMmMoBax  HaOyBae  3a0e3mneueHHs
KOHKYPEHTOCIIPOMOKHOCTI HalllOHAJIbHUX €KOHOMIYHMX CHUCTEM Ta iX CKJIQJAOBUX Ui KpaiH, L0
PO3BHBAIOTHCSA 00 MAIOTh TPAH3UTHBHY €KOHOMIKY, /10 IKMX MH BiTHOCUMO 1 YKpaiHy.

CyuacHi TpaHchopMalliliHi TpoIecu 3 Mepexoay A0 MOCTIHAYCTPIaJbHOTO THUIY €KOHOMIKH
HA/IAl0Th JOJATKOBI IIAHCH ISl KpaiH, IO PO3BHBAIOTHCA 200 MAalOTh TPAH3UTHBHY EKOHOMIKY
H1ABUILUTH piBEHb KOHKYPEHTOCIIPOMOKHOCT1 Ta 3a0e31euuTH JIOBFOCTPOKOBY
KOHKYPEHTOCTIPOMOKHICTh, SK HAaI[lOHAIHHUX EKOHOMIK B3arami, TaK 1 OKpEMHX IX CEKTOpIB
(ranyseit). na Ykpainu, y mux ymoBax € norpeba y 3a0e3lnedeHHI KOHKYPEHTOCHPOMOXHOCTI
KITIOYOBUX CEKTOPIB €KOHOMIKH, & CaM€ arpapHOTo0, 1 OKPEMHX HOTO CKJIQJI0OBUX, OCOOJIMBO TUX, L0
MarTh MPOOJEMH Yy KOHKYPEHTOCHPOMOXHOCTI, TaKMX SK TBapUHHHULTBO. ToMy Hapasi mocrae
BaXXJIUBE TEOPETHKO-TIPAKTUYHE MUTAHHS 3a0e3MeueHHs] KOHKYPEHTOCTIPOMOKHOCTI TBAPUHHHIITBA
3 BUKOPUCTaHHSAM HOTEHI1aly arpapHOro CEKTOPY €KOHOMIKH KpaiHu.

3abe3nedeHHs] KOHKYPEHTOCIIPOMOKHOCTI TBapUHHHIITBA B YKpaiHi MOBUHHO CIUPATHCHh HA
TEOpETUYHE MIATPYHTS, [€ BaXJIMBUM € PO3KPUTH CYTHICTH TEPMIHIB «KOHKYPEHIIis»,
«KOHKYPEHIIISl y arpoCeKTOp1» Ta «KOHKYPEHIIsl Y TBapUHHUIITBI», a TaK0X CKJIaJOB1 MPOIECIB
3a0e3neueHHs] KOHKYPEHTOCIIPOMOXKHOCTI y TBAapUHHULTBI Ha PI3HUX PIBHAX (YHKIIOHYBaHHS
€KOHOMIYHUX CHUCTEM.

AHAJII3 JOCJLIKEHD I MYBJIKALI

IcTropuuHo ckilanach CyKymHICTb MiIXOJIB IO MOSICHEHHSI CYTHOCTI TEPMIHY «KOHKYPEHIIS»,
10 J03BOJIsi€ CPOPMYBATH ICTOPUUYHY XPOHOJIOTiIO (puc. 1) Ha OcHOBI naHuX 3 Tabmumi 1.

HarosomyeMo Ha HasiBHOCTI 3HAYHMX BIJIMIHHOCTEW I0JI0 BM3HAYEHHS CYTHOCTI TEPMIHY
«KOHKYpEHIIis» Ta PpO3BUTKY HAyKOBUX MIJXOAIB B MeXaX €BOJIOLII PHHKOBUX BIJIHOCHH.
BaxnuBuUM acmekToM 100 JOCHIIKEHHS CYTHOCTI TEPMIHY «KOHKYPEHI[S» Yy 1CTOpUYHIN
NEePCHEeKTUB] € 3MIIIEHHS Horo (OpMyIIIOBaHHS 3 MAaKpOpiBHA (CBITOBA, HalllOHAJbHA €KOHOMIUHI
CUCTEMHU) 10 MIKPOpPiBHA (OKpeMi Cy0’€KTH TOCHOJAaPChKOi AISNIBHOCTI, MEPEBAXKHO MiIMPHUEMCTBA),
a TaKoXX PO3IIMPEHHS 3 OJHOrO PiBHA (IIEPEBaXXHO MAaKpOpPiBEHb) O TPbOX (Makpo-, Me30-,
MIKpPOPIBHI).
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Tabnuys 1
Komnapamuena oyinka naykogux po3po6ok ujo0o KOHKYpeHyii ma KOHKYPEHMOCHPOMONCHOCII HA
PIBHUX PIBHAX (DYHKYIOHYBAHHS eKOHOMIYHUX CUCTEM

BigHoureHHs 10 Tigxig oo PiBenp Kiro490Bi moka3HUKH 3acTtocyBaH

KOHKYPEHIIii Ta KOHKY MOSICHEHHS BUBYCHHS Hsl y TBapUH
PEHTOCIIPOMOKHOCTI HUIITBI

Jlo 1osIBY peraaMeHTOBaHUX Emmiprannit Bincyrtni Ha piBHi
Teopil (XO KamiTamizmy) MIKpOpiBEHb OKpeMoi
JIFOTMHU
Kanownictu He BaxxnuBa - He BuBuanu BincyrHi Bincyrhe
MepKaHTHIiCTH BaxuBa TloBeniHKOBHI Makpo Bincyrtni Bincythe
diziokpaTn Baxuusa TloBeninkoBuit Maxkpo BincyrHi Bincyrre
Konnemnis abcomoTHIX Kpurmuno BaxmmBa  IToBeminkoBuit Makpo, Mikpo [JocTym 1o pecypciB, BuTpati Ha  BincyrtHe
nepeBar A. Cmita BHUPOOHHUIITBO
Konuenist BinHOCHHX Kpurnuno BaxxnuBa | I[loBemiHKOBHiA Makpo  VHikanbHi nepeBaru s kpainu, — BigcyTtHe
nepesar /[. Pikapno nparis
MopepHi3oBaHa Teopist Kpuruuno BaxxnuBa  [loBemiHKOBHiA Makpo  VHikanbHI mepeBaru s kpainy,  BigcyTHe
BiZTHOCHHX TepeBar JIx. Hpars, MaTepialibHi pecypcu
Minst
Mopens Xexmepa-Oiina Kpurmuno BaxnmmBa | [ToBemiHKoBHiA Makpo Tpyx Ta xamiTan Bincyrne
ComiamicTHuH1 €eKOHOMIYH1 He BaxxmuBa TloBeninkoBuit Makpo, Mikpo Bincyrni Bincyrhe
imei
KetincianctBo Kputnuno Baxnua | CTpyKTypHHI Maxkpo Jlep>kaBHE peryIIOBaHHS, ObmexeHe
MICHXOJIOTI4HI
Teopist A. Mapmamia Kpurmuno BaxnmmBa  [loBeminkoBuii  Me3o, MiKpo [Momnwut, npomno3uitist Moxuse
Teopist x.M. Knapka Kputnuno BaxmuBa | CTpykTypHHUH Mixkpo IHHOBamiT Moxuse
Teopisa U. Lllymnerepa Kputnyno BaxnuBa = PyHKIiOHAIB Mikpo Apanamnis 10 30BHIIIHIX 3MiH,  MoxiuBe
HUN 1HHOBAI{, T ANPUEMHUIBKAN
XHCT
Teopist B. Onpepcona Kputnuno Baxnusa OyHKIIOHATb Mixkpo [licTs MapKETHHTOBHX Moxuse
HUM MOKA3HHKIB
Teopis JI. pon Mizeca Kputnyno BaxnuBa | [ToBemiHKOBHIA Mikpo BinnoBigHiCTh pUHKOBHM Mosxnuse
BHUMOTaM
Teopis @.-A. ¢on 'aeka Kputnuno Baxnusa | PyHKIiOHATH Mikpo Hogi 3nanHs, TOBapH - MoxuBe
HHN 3aMiHHUKA
[HCTHTYLIOHATIZM Kpurnuno BaxnmuBa  [HcTuTymioHans Makpo, Me3o, Ilupoka cykymHicTs ¢akTopiB =~ Mosknuse
HUI MIKpO
Teopist M.E. ITopTepa T'onosuuit paxrop IMoBeninkoBuit Me3o, Mikpo IT’Th 1 KOHKYpeHIii Moxuuse
Teopis I1.P. Kpyrmana Kputnuno BaxnuBa | CTpyKTypHHH Makpo  [IpoaykTuBHiCTh Ipani Ta piBeHb MokinBe
PO3BUTKY KpaiHU
‘HrycTpianeHa Teopis k. K. Baxumsa [HCcTUTYHiOHAaNe Makpo, Me30, LliHW, BUTpaTH, KOHTPOJIb 32 ObmexeHe
T'enGpetita HUH MiKpo CHOXHBaYaMHU
Teopis moacekoro Kamitany  Kputnuao BaxnuBa | [loBemiHKOBHIA Mixkpo TaBecTHmii y po3BUTOK MoxnBe
I'. bexkepa MepcoHany
PecypcHa Teopis Kputnano Baxmisa Pecypcauit  Maxkpo, Me30, | YHIKaJIbHI BHYTPIIIHI pecypcH, = Moxinse
MiKpo 3HaHHS, iHPopMaIlis, iHHOBaLii
Ta KOMYHIKaIii 31 CHO)KHBa4aMH
EBomromiiina Teopist Kpurnano Baxnua = EBomouiitanit Mixkpo «PyTiam» MoxnBe
«Crpareris OJaKUTHOTO — 3acrapimi TloBeninkoBuit  Maxkpo, Me30, [HHOBaLIHA HiSATBHICTD, MoxuBe
YepBOHOTO OKeaHy» Y. UaH MiKpo BiJIKPUTTS HOBUX PHHKIB,
Kima ta P. MoGopHa PUHKOBUX Hilll

IDicepeno: cucmemamuzogarno aemopom 3a oanumu [2, c. 514, 3, c. 95, 4, c. 244]
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Hinxin (icTopuaHAl CyTHICTh BU3HAYCHHS Haykogi mkonu (teopii,
nepion) TEPMIHY BYCHI)

MepkanTenicty, iziokpary,

|  ToBeninkosuit _J, KonkypeHTHa roBeziHKa Ha

v

(XV-XXIcr.) PUHKY BUKJIMKAHA IIIIMH Té IIKOJIa KJIACHYHOT TOITUYHOT
3aBIaHHAMH CY0O €KTY €KOHOMI1, MAapKCHCTH,
KOHKYDEHTHOIT 60DOTHOHU NIPEACTaBHUKY HEOKIACUYHUX.

HaykoBux mkit, M.E. IToptep.
k. Crirnep, I'. bekkep, Ix.
®. Myp, V. Yan Kim ta P.

MobGopH
|
Konkypenuist Bu3Haya Keitucianctso (JIx. M. Keitnc)
€TBCSI CTPYKTYPOIO PUHKY E.Uembeprrin, [Ix.PobiHcoH,

| Crpykrypnuit
1 (XX-XXIer.)

y

Ta piBHEM BILIMBY BEJIMKUX
HiANPUEMCTB (MOHOIIOIH,

A 4

JLx M. Knapk, I1.P. Kpyrman

OJIITOTIONI) Ha PHHOK
1 1
DyHKITiOHAT HHT KonkypeHuis Bu3Ha4a . Illymnerep, B. Onnepcon,
K - > (XX-XXI cr.) > €ThCs MOPIBHSIBHOIO Ta > @.-A. pon lNaex
OHKYPCHIIA et CEJICKTUBHUMH (YHKIISIMHA
| |
KonkypeHnuist popmyeTbest [IpeacraBunku
IacTuTynionans Ha OCHOBI B3a€MOAii 1 | incTuTynioHamisMa (Jx.
> HU —5  PO3BUTKY BiJIOBITHIX "|Tenopeiir, P. Xeitnoponnep, /1
(XX-XXI cT.) IHCTHTYTIB Ha MakKpo-, Hoprt, A. Andisn)
Me30-, MIKPOPIBHAX
| |
N KonkypeHuist popmyeTbest b. Bepuepdernsr, E.
Pecypcuuit BM
N €XaX BUKOPUCTAHHS _ | Ilentpoys, P.M. I'panr, C.
”| (apyra momoBuHa = KOMIUIEKCY YHIKaJIbHHUX ~ | Mowntromepi, P. Pament, K.K.
XX-XXlIcr.) BHYTPIIIHIX pecypcis Ipaxanan, P. Xamen
KOMTIaHii
1 1
EBoutorifiHuii Kommasii y cBofiii P. Henwcown, C. Bintep
"| (npyra nomoBuHa | | AisNIBHOCTI (OPMYIOTH ”
XX-XXI ct.) KOHKYPCHTHY MOBE/IIHKY Ha

OCHOBI «PYTiHHY», TOOTO
CYKYITHOCTI MpaBHJI, 3HAHb,
HOPM Ta IPUHOMIB, sKi
CKITAITVCh DaHile

Puc. 1.1. Icmopuuna xpononozis po36umky nioxooié 00 8UHAUEHHs CYMHOCMI MePMiHy
«KOHKYDeHYisLy
IDicepeno: cucmemamuzogano agmopom 3a oanumu [2, c. 514, 3, c. 95; 4, c. 244, 5, 6, 7; 8;
9; 10; 11; 12; 13; 14; 15; 16; 17; 18; 19; 20].

CyyacHa KOHICMINS «KOHKYpPEHII» Oepe IMOoYaToK 3 COIlaJbHOTO JapBiHI3MY Ta €
YHIBEpCAJIbHUM MOHATTAM, SIK€ MOXKJIMBO BHUKOPHUCTOBYBATH Yy PI3HHX cdepax >KUTTETISIBHOCTI
TmouHA a00 PYHKITIOHYBaHHS cycniibeTBa [21, ¢. 9]. PO3BUTOK HAYKOBHX IMiJIXO/IIB 10 BUSHAYCHHS
CYTHOCTI TEpMIHY «KOHKYPEHIS» Ta TEOPETUYHOI XapaKTePUCTUKH EKOHOMIYHOTO SIBHILA
(mportecy) HEpPO3PUBHO TIOB'SI3aHMKM 3  CBOJIIOIIEID EKOHOMIYHHUX CHCTEM Ta YMOB iX
¢byHkuioHyBaHHS (po3BUTKY). OCHOBOIO Ta BIANPABHOIO TOYKOK IIOJO BHU3HAYEHHS CYTHOCTI
TEPMiHY «KOHKYPEHIIis» € HOTO MO3HAYCHHS Ha JIATHHCHKIA MOBI — concurere, TOOTO 3iIITOBXYIOCH
[22, c. 49].
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He 3Bakaroum Ha 3HAYHWUN HAyKOBUH JOPOOOK IMOJO BHPIMICHHS MPOOJEM IOCIITKEHHS
KOHKYpeHIii B3araji Ta KOHKYpEHLIi y TBapHHHHUITBI, Y TOMYy 4YHCIi B YKpaiHi, HOBI yMOBHU
3MIMCHEHHST (hiHAHCOBO-TOCIOMAPCHKOI 1 KOMEPIIHHOT MisUIBHOCTI, SIKI TMOPOKEHI CYKYIHICTIO
€KOHOMIYHUX BUKJIHMKIB JUISl Tally3l TBapHMHHHIITBA HA MaKpO-, ME€30-, MIKPOPIBHSAX MOTPEOYIOTh
MPOBEJICHHS HOBUX HAayKOBHUX JIOCII/PKEHb, BHU3HAYCHHS CYTHOCTI TEPMIHIB «KOHKYpEHIIis,
«KOHKYpEHIIiSl Y arpoceKTopi», «KOHKYpPEHIIisl Yy TBapUHHHITBI» Ta HAJaHHS BiANOBIAHOT
TEOPETUYHOI XapaKTEPUCTUKH.

®OPMYJIIOBAHHS IIVIEM CTATTI TA IOCTAHOBKA 3ABJAHHSI

MeTo10 poBeIeHHS JOCIIKEHHSI BUCTYIIA€ BU3HAYCHHS CYTHOCT1 TEPMiHIB «KOHKYPEHIIS,
«KOHKYpEHIIiSI y arpoceKkTopi», «KOHKYpPEHIIisl y TBapMHHHUITBI» Ta HaJaHHSI TEOPETUYHOI
XapaKTePUCTHKH KOHKYPEHIIii, y TOMY YHUCIi Y TBapUHHUIITBI, HA OCHOBI KOMITAPAaTHBHOI OI[IHKH
HAYKOBUX HANpaIlOBaHb 3aKOPAOHHMX Ta BITYM3HSIHHUX BUCHHMX, a TaKOX 3aKOHOAABYO-
HOPMATHUBHUX JIOKYMEHTIB Y KpaiHH.

METOAOJIOI'TA

B Mmexax HayKOBOTO JOCIIJKEHHs, /Ul JAOCSTHEHHS METH CTaTTi, BUKOPUCTAHO KOMIUIEKC
3arajibHUX Ta CIELiaTbHUX METOJIB Ha EMIIIPUYHOMY 1 TEOPETUUHOMY PIBHIX, TAKUX SK: METOIU
JITepaTypHOro aHajii3y Ta BUKOPUCTAHHS CEMAHTUYHOTO TpUKyTHHKAa Dpere A BU3HAYECHHS
CYTHOCTI TEpPMIHIB «KOHKYPEHIIS», «KOHKYPEHIsI Yy arpoCceKTopi», «KOHKYpPEeHILIS Yy
TBAapUHHUIITBI», «KOHKYpPEHTHA IMepeBara»; KOMIapaTUBHOI OLIHKH IS 1AeHTU(IKAIil TOJIOBHUX
O3HaK KOHKYpEHIIii, IK HayKOBOi KaTeropii Ta eKOHOMIYHOTO SBUIIA (IIPOIIECY); METOIU JIOTIYHOTO
y3arajbHEHHS Ta HayKOBOiI aOCTpAaKIil A BU3HAYEHHS CKJIAJOBUX TEOPETUYHOI XapaKTEPUCTUKU
KOHKYPEHIIi{; METOJM CHCTEMHOTO aHali3y i CHHTEe3y [Uis (pOpMyBaHHS i€papXidyHOi CyKYITHOCTI
piBHIB KOHKYpEHIIi{, METOAM CHUCTeMaTu3allii, TpyHmyBaHHA 1 JIOTIYHOTO Y3araJlbHEHHS MJis
cucremaru3anii iHpopmarii, GopMyBaHHSI BUCHOBKIB 1 HAYKOBUX MTPONO3HIIIN CTATTI.

Metozonoris JIOCHiI)KEHHs] CHHUPAETbC HAa CUCTEMHO-(QYHKIIOHAJIBHUH, ICTOPUYHUM Ta
CUCTEMHUH MIJIXOIU y PO3KPHUTTI Ta BUPILIEHHI NMPOOJEMaTUKU BU3HAYEHHSI CYTHOCTI Ta HaJaHHS
TEOPETUYHOI XapaKTePUCTUKN KOHKYPEHLIi y TBApUHHUIITBI.

BUKJIAJLI OCHOBHOI'O MATEPIAJIY JOCJIKEHHA

Po3kpuBaroun CyTHICTh TEpPMIHY «KOHKYpPEHLIsS» HEOOXIAHO 3a3HAYUTH HACTYIIHE:
KOHKYpPEHLI € CKJIaJOBOIO (YHKIIIOHYBaHHS NPUPOIU Ta JIIOJWHU Yy B3a€EMOBIIHOCHMHAX 3
MPUPOIOI0 Ta 3 IHIIMMHU JIIOJBMU Yy COIlaNbHUX a00 EKOHOMIYHMX BiJHOCHHAX; HaHOiIbII
PO3LIUPEHOI0 CTOPOHOKO KOHKYPEHIli € KOHKYPEHIliI Yy €KOHOMIYHHMX CHCTeMaX, TOOTO
«EKOHOMIYHAa KOHKYpEHIis»; MUTaHHA EKOHOMIYHOI KOHKYypeHLii Ta ii mpoOieMaTuky CTaju
aKTUBHO JIOCJIIJKYBAaTUCh MOYMHAIOYM 3 3apOJUKEHHSI 1 PO3BUTKY KaIllTaTICTUUHUX (PUHKOBUX)
BiTHOCUH. BpaxoByroun HaBesieHe, JOCTIKEHHS C(POKYCYyeEMO Ha BU3HAYEHHI CYTHOCTI Ta HaJlaHHI
TEOPETUYHOI XapaKTEePUCTUKH «EKOHOMIUHOI KOHKYPEHLii», aje JUIsl CTUCIOCTI OyJaeMo HaJaBaTh
Ha3BY «KOHKYPEHIIIs».

HIupoxuil Aiana3oH BUKOPUCTAHHS TEPMIHY «KOHKYPEHILIsS» Yy €KOHOMIYHHMX BiJIHOCHHAX, a
TaKOX HAasBHICTh IIECTH MIJXOJIB J0 MOro mosicHeHHs (puc. 1) mpu3BiB 0 3HAYHOI HAYKOBOI
JIMCKYCIl BIZIHOCHO BH3HAY€HHA CYTHOCTI TEpMiHYy, J€ HayKOBII (Jep>KaBHI yCTaHOBH)
BHOKPEMJIFOIOTh Pi3Hi TOJIOBHI O3HAKH TepMiHY (TabI1. 2).

BpaxoByroun BHSABIEHHI O3HAaKd MOXeMO C(OpPMYBaTH BH3HAYEHHS CYTHOCTI TEpPMIiHY
«KOHKYpEeHIIisl (€eKOHOMIYHA KOHKYPEHIs)» - 1€ B3a€MOIS MIX €KOHOMIYHMMHU Cy0’€KTaMu Ha
PHHKaX pi3HOTO piBHSA, y TOMY YHCII 3MaraHHs MK HUMH, SKa JI03BOJISIE JOCSATTH €KOHOMIYHUM
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Cy0’eKTaM CTpaTeriuHUX IUIe PO3BUTKY B MeEXaxX 3IIMCHEHHS YIPABIIHHS Ta BUKOPUCTAHHS
BJIACHUX II€peBar.
Tabauys 2
TonosHi 03naxu KOHKYpeHyii, K HayKo8oi Kame2opii ma ekoHOMIUHO20 Asuwa (npoyecy)

Haykosmi 3maranns Amdtaronic Curyanis /[unamiuanii Cnonykan Bigbip Bsaemomis 3
(mepxaBHi Ha OCHOBI TUYHA  HA PUHKY TpOLEC, N0 HA A0 Aid HalKpa METOI0 IOCATTH

YCTaHOBH)/ BHKOpPUCTaH OOpoThOa noTpedye MUX  CTPaTETiYHUX
['omoBHI 0O3HAKM  HI IEpeBar TIPaBJIIHHS Ten
MepkaHTHUIICTH + +

diziokparu

Kiracnuna mxomna
MOJII THYHOT + +
E€KOHOMIi
K. Mapxkc +
Jx.M. Keitnc + + +
A. Mapmamn
E.Yembepmin -
JIx.PobiHcoH
Jx. M. Kiapk +
M. Illymmerep
B. Ongepcon
JI. pon Misec
®.-A. pon Naex

. Hopt

M.E. IToptep
IL.P. Kpyrman
k. Crirnep +
k. K. I'enOpeiit +
I'. bekkep +
b. Bepuepdernsr,
E. IlenTpoys,
P.M. I'panr, C.
Mowntromepi, P. + + + + +
Pament, K.K.
[Ipaxanan, P.
Xamein
P. Henbcon i C.
Binrep
x. ©. Myp i o + +
VY. Yan Kim 1a P.
MobGopH
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IDicepeno: cucmemamuzogano agmopom 3a oanumu [2, c. 514, 3, c. 95, 4, c. 244, 5, 6, 7; 8;
9; 10; 11; 12; 13; 14; 15; 16; 17; 18; 19].
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BBakaeMO HOpEYHMM NPEACTABUTH TEPMIH «KOHKYPEHILIS» Yy BHIJISAI CEMaHTHYHOTO
TpukyTHHUKa Dpere (puc. 2).

BCTAHOBIIOE 3HAYCHHS CraH eKOHOMIYHOTO CY0’€KTa, IKHU JTO03BOJISE JTOCSTTH
€KOHOMIYHUM Cy0’€KTaM CTpaTETIYHMX LIJICH PO3BUTKY B
(Jlenorar) MesKax 371ilCHEHHS yIpaBIliHHS Ta BUKOPHCTAHHS
BJIACHUX TIepeBar
Xapakrepusye
Konkypenuis

dopmye 3MicT

(xoHI1IETIT)
B3aemoist Mk €EKOHOMIYHUME Cy0’€KTaMM Ha pUHKAX
PI3HOTO PiBHS, Y TOMY YHCIIi 3MaraHHs Mi>k HUMU

Puc. 2. Cemanmuunuii mpuxymuux @pece mepmiHy «KOHKYPEHYIsLy
IDicepeno: cucmemamuszosano asmopom 3a oanumu [23, c. 156].

Po3kpuBaroun CyTHICTh TEPMiHY «KOHKYPEHI[Is» HEOOXiHO OUTBII I€TAIEHO BU3HAYUTH TPU
HOro CKJIa0Bi: eKOHOMIYHI CY0’ €KTH, PiBHI KOHKYPEHIIil, KOHKYPEHTHI IepPEeBary.

[lin exkoHOMIYHMMH CyO €KTaM Yy JIOCHI/DKeHHI OyaZeMO pO3yMITH BCi CTOPOHH, IO
3IIACHIOIOTH YIPABIIHCHKHM BIJIMB HA KOHTPAreHTIB Ta HAMAratoThCs JOCAITH CTPATEriyHUX Iiien
3a paxyHOK BUKOPMCTAHHS BJIACHHX IIEPEBAr, a caMe: eKOHOMIYHI CHCTEMH KpaiH; OKpeMi CEeKTOpHU
eKOHOMIK KpaiH; OKpeMi Taiy3i eKOHOMIK KpaiH; OKpeMi pPHMHKH; OKpeMi pErioHH; OKpemi
MICLEBOCTI; OKpeMI TEpHUTOpii; OKpemi CyO €KTH MiANPUEMHULIBKOI isiIbHOCTI (00’€HaHHS
Cy0’€KTIB MiAMPUEMHHIIBKOI TITLHOCTI), OKpEMi JJOMAIIIHI FOCIIOAapCTRa.

BBaxkxaeMo TOpeYHHM B MeXKaxX TOCIHIKEHHsS KOHKYPEHIIlI BUOKPEMUTH CYKYIHICTh PIBHIB
(puc. 3). CykymHICTh pIBHIB KOHKYpEHIIi € 1€papXiyHO, KOJM KOXEH HACTyNHUH piBEHb
CKJIQ/Ia€ThCS 3 CYKYMHOCTI MONEPEIHIX PIBHIB HMXKYOrOo MOpSAKY. Bcl BHOKpeMieHH1 piBHI
KOHKYpEHIIii MOKJIMBO MOEHATH Y TPU I'PYIIH: MaKpO-; ME€30-; MIKPOPiBEHb.

TepMiH «KOHKYpEeHTHa IepeBara» € CKJIaJ0BOI0 Yy pO3IJIAAlI KOHKYPEHIIl 1 Mae 3HaYHYy
KUTBKICTh TPaKTYBaHb.

M. Ioprep posrisigac KOHKYPEHTHY IMepeBary 3 TOYKW 30py MiAMPUEMCTBA 1 BKa3ye, IO IIe
pecypcu MiNpUEMCTBA, K1 JO3BOJSAIOTh HOMY MEPEMOrTH y KOHKYPEHTHiH OopoTh0i (3MaraHHi)
[17].

O.B. Illebanina Ta I'.C.®enoceeBa pO3KpUBAIOTh CYTHICTh KOHKYPEHTHHX IiepeBar Ha
MIKpPOPIBHI Ta BKa3ylOTh, 110 1I€ CYKYIHICTh YMHHHKIB, 110 (OPMYIOTH (PIHAHCOBO-TOCTIOJAPCHKY
JISUTBHICTH mignpuemctsa [24, c. 260].

B.I'. lllunkapenko ta A.C. boHIapeHKO BKa3ylOTh, 110 KOHKYpPEHTHA MepeBara - 1€ BUIIA,
MOPIBHSHO 3 KOHKYPEHTaMH KOMIIETEHTHICTh Y MeBHiil cdepi [25, c. 21].

ILb. AuiB ta C.0.fuiB HarojJomryrooTh, MO0 KOHKYPEHTHA IepeBara — II€ Kpamuid BiJ
KOHKYPEHTIB TEeBHMHA YMHHHK, IO JIO3BOJIIE BUTPATH KOHKYPEHTHY OOpOTBOY 1 pO3IJsAaioTh
KOHKYpPEHTHI TIepeBaru BiTHOCHO (DyHKIIIOHYBaHHsI mianpuemcts [26, c. 280].

Kputnuna orinka TpakTyBaHb TEPMiHY «KOHKYPEHTHA IepeBaray J103BOJIsi€ BUBHAUUTHU: HOTO
BUKOPUCTAHHS TMEPEBAKHO BIJIHOCHO JISUIBHOCTI MIANPUEMCTB; AaKLUEHT Ha TOPIBHAHHA 3
KOHKYpPEHTaMH; BUSBJICHHS MEBHUX pecypciB (KOMIETEHIiH, XapaKTepUCTHK), 110 Kpalle HiX Y
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KOHKYpEHTIB. BBaxkaeMo JOpeuyHHM, BpaxOBYIOUM HAJaHE AaBTOPChKE BU3HAYEHHS TEPMiHY
KOHKYPEHIIisl» Ta BU3HAYCHHS BHUJIB C€KOHOMIYHHMX CYO’€KTiB i pIBHIB KOHKypeHIli (puc. 3),
HAQ/JIaTH TaKe BHU3HAYCHHS TEPMiHY «KOHKYpEHTHa IIepeBara» - 1€ CYKYIHICTh YHIKaJlbHHX
XapaKTepUCTHK EKOHOMIYHOrO cy0’e€KTa, sKi BiH OTpUMaB Miag 4ac (opmyBaHHS (IacHUBHE
OTpPUMaHHS) 1 PO3BUTKY (AaKTUBHE OTPUMAHHs), Ta SKa IMOCTIMHO 3MIHIOIOTHCS MiJl BIUIMBOM 3MiH Y
30BHIIIHBOMY Ta BHYTPILIIHBOMY CEpPEAOBHUILI €KOHOMIYHOrO Cy0’€KTa, L0 J03BOJISE HOMY MaTu
nepeBary Iepe] IHIIMMH CKOHOMIYHUMH Cy0’ekTamMu ab0 MiJBHUILYE IHTEpeC A0 LbOTO
€KOHOMIYHOTO Cy0’€KTa 100 B3a€MOJII BiJ IHIIMX €KOHOMIYHUX CYO’€KTiB B MEXKax JIOCSATHECHHSI
CTpaTeTiYHuX LiJei HOro PO3BUTKY.

KonkypeHuis Ha CBITOBOMY piBHi (CBIiTOBI \
PUHKH MPOJYKIii, poOiT, MOCIyT).

ﬁ

Konkypenuis Ha Mi>KHapOJHOMY piBHI
(MI>KHApOJIH1 PUHKHU (PUHKH PETiOHIB CBITY, MakpopiBeHb KOHKYpEHLIi
CYKYITHOCTI KpaiH) MpoayKuii, poOiT, mociyr).

ﬁ

KonkypeHiis Ha HalllOHATBHOMY PiBHI
(HaioHaIbHI PUHKU MPOAYKIIii, poOiT,
MOCJIYT).

ﬁ

KonkypeHiist Ha perioHaJIbHOMY PiBHI (PHHKH
IPOAYKLIi, poOiT, MOCIYT PEriOHIB KpaiHU abo
CEKTOpPIB HallIOHAJILHOT EKOHOMIKH).

i | : Mes3opiBeHb KOHKYpEHIIiT

KonkypeHnuist Ha MiclieBOMY piBHI (pUHKH
MPOYKIIii, poOIT, TOCIYT OKPEMUX /\
TEPUTOpiAIbHUX YTBOPEHb KpaiHu abo
rajry3ei HallloHaJIbHOT €KOHOMIKH).

ﬁ

KoHkypeH11is Ha TOKaJIbHOMY PiBHI (PUHKH
IPOAYKIIii, pOOiT, MOCTYT OKPEMHUX
JIOKAJIbHUX TEPUTOPiH (paifloH micTa, ByIHuL, >_ MikpopiBeHb KOHKYpEHIIii
reorpadiyHa TOYKa) B MEKax HaIllOHATHHOL
€KOHOMIKH) a00 KOHKYPEHIIisl MK OKPEMUMHU
HiIPUEMCTB (IOMAIIHIMU TOCTIOIAPCTBAMH).

\

J

e

Puc. 3. lepapxiuna cyxynuicmo pienie KOHKypenyii
Iicepeno: enaci 00cnioHncenHs.
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BpaxoByroun HaBeneHE BaXJIUBUM € PO3KPUTH CYTHICTh TEPMIHIB «KOHKYPCHINS ¥y
arpoceKTOpi» Ta «KOHKYPEHLlis y TBapUHHHUITBI», TOOTO HA Me30piBHI (quB. puc. 3). Ilpu upomy,
ITiJT arPOCEKTOPOM KpaiHu OyJeMO PO3YMITH CYKYITHICTh Tally3eil EKOHOMIYHOT CUCTEMHU KpaiHH, 110
MOB’sI3aHI 3 BUPOOHUIITBOM, OOpPOOKOIO, TPOCYBAHHSM TPOAYKIli CUIBCHKOTOCIIOAAPCHKOTO
MPU3HAYCHHS 10 CIIOXKHMBAYiB, a TAKOXK IOCTAYaHHIM MPHUPOJHOI CHPOBHHU y TIPOMHCIIOBICTD JIJIS
nojanbiioi nepepodku [27]. Ilix TBapuHHUITBOM OyIeMO PO3YMITH — OAHY 3 Tay3el arpapHoro
CEKTOpY KpaiHH, IO 3a0e3leuye CIOKUBAYiB MPOAYKTAMU XapuyyBaHHS, HPOMHCIOBICT —
CHPOBHMHOIO, a 3€MJIEPOOCTBO — OpraHiYHUMH J00pHBamMH Ta (HOpPMYye EKOHOMIUYHHHA MOTEHIIial
arpoCceKTOPy JEpKaBH i € 6a3MCOM €KOHOMIYHOI Ta HaI[ioHANBHOI Oe3meku [28, c. 27].

BpaxoByroun HagaHi aBTOPChKI BU3HAYEHHS TEPMIHY «KOHKYPEHIIis», MOXXeMO chopMyBaTu
BH3HAYCHHS TEPMIiHIB «KOHKYPEHIIIS Y arpOCEKTOPI» Ta «KOHKYPEHIIISl Y TBAPUHHHIITBI»:

1) KOHKYpEHIIisl y arpoCeKTopi — Lie B3aEMOJIisl MK €eKOHOMIYHUMHU cy0’ekTamu (Cy0’eKTaMu
M MTPUEMHUIIBKOT JTISTTLHOCTI) Y arpapHOMY CEKTOPi €eKOHOMIYHOI CUCTEMHU Pi3HOTO PIBHS, Y TOMY
YHCIl 3MaraHHs MK HUMH, SIKQ JIO3BOJISIE TOCATTH €KOHOMIYHUM CyO’ €KTaM CTpaTeTidHHMX LiTen
PO3BHUTKY B MeXax 3/IICHEHHS YIPaBJIiHHS Ta BAKOPUCTAHHS BJIACHUX KOHKYPEHTHHX IIepPEBar;

2) KOHKYpEHIIis y TBapUHHHITBI — II€ B3AEMOMIA MDK EKOHOMIYHHUMH Cy0’ €KTaMu
(cy0’ekTaMu MIANPUEMHUIIBKOI AiSUTBHOCTI) Y raidy3i TBAPUHHULITBA €EKOHOMIYHOI CUCTEMU Pi3HOTO
piBHS, y TOMY 4YHCIi 3MaraHHs MiK HUMH, SKa JIO3BOJISIE€ TOCATTH EKOHOMIUYHUM CyO’€KTaMm
CTpATeriYHUX IUJICH PO3BUTKY B MeEXKax 3IMCHEHHS YIpPaBIiHHS Ta BUKOPUCTAHHS BJIACHUX
KOHKYPEHTHHUX IepeBar.

HaromomyeMo Ha KJIIOYOBOMY 3HA4€HHI BU3HAYCHHS KOHKYPEHINT JUIS JOCIIJKCHHS
KOHKYPEHTOCIIPOMOKHOCTI MPOAYKIii TBapMHHHULTBA Ta (OPMYBaHHS NUISXIB IIiJABUIICHHS
KOHKYPEHTOCIIPOMOXKHOCTI ~ MPOJYKIi TBAapUHHMIITBA Ui YKPAilHCBKMX BHPOOHHMKIB Ha
HaI[IOHAJILHOMY 1 eKCIIOPTHUX PUHKAX 30yTy MPOAYKIIii.

BUCHOBKHA

KoHKypeHI1is € 0/IHI€I0 3 TOJIOBHUX XapaKTEPUCTUK (YHKIIOHYBaHHS €KOHOMIYHHX CHCTEM
PI3HOTO PIBHS Ta €KOHOMIUYHUX CY0’ €KTiB. BUBUEHHS KOHKYpEHIIii J03BOJISIE€ BUSBUTH MOXJIUBOCTI
JUIs TIABUIIEHHS KOHKYPEHTOCIIPOMOXHOCTI Ha MAakpo-, Me30-, MikpopiBHAX. Haenene e
BXJIUBUM JUISL TPOAYKIIIT TBAPUHHUIITBA YKPATHCHKHX BUPOOHUKIB.

[IpoBenaeHe AOCHITKEHHS JIO3BOJMJIO BHU3HAUUTU CYTHICTh TEPMIHIB «KOHKYPEHIIIS,
«KOHKYpEHIIisl Yy arpoceKTopi», «KOHKYpEHIis Yy TBapUHHHUIITBI», «KOHKYpEHTHa IepeBara» Ta
HA/IaTH TEOPETHYHY XapaKTEPUCTUKY KOHKYPEHIIil, Y TOMY YMCIIi HIOA0 MPOIYKIIii TBAPHHHHUIITBA.

[IpakTuHe BIPOBAIKEHHsSI MPOIMO3UIIIA 1 BHCHOBKIB JaHOI CTaTTi CHiA pO3TIsSAaTd B
KOHTEKCTI iX Ba)JIMBOCTI JJIS MIJBULIEHHS KOHKYPEHTOCIPOMOXKHOCTI MPOIYKIIT YKpaiHChKUX
HiANPUEMCTB Taly3i TBAPUHHUIITBA, SIK HA BITYM3HSAHOMY, TaK 1 HA IHO3EMHUX pUHKaX 30yTYy.

[lepcriekTHBY MOAANBUINX JOCHIKEHb Ha OCHOBI 1 3 BUKOPUCTAaHHSIM HAayKOBUX PE3yJIbTaTiB
IIPOBEJEHOTO JOCITIJKEHHS, MOJIATAIOTh y po3po0Iri IIISAXIB (bopmyBaHH:
KOHKYPEHTOCIIPOMOXKHOCTI MPOAYKIi TBApUHHUITBA YKpPAiHCHBKUX BHUPOOHUKIB B YMOBax
Ha/I3BUYAiHUX BUKJIMKIB.
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THE ESSENCE AND THEORETICAL CHARACTERISTICS OF COMPETITION IN
LIVESTOCK

Perehuda Yuliia
The National University of Life and Environmental Sciences of Ukraine
Kyiv, Ukraine

Annotation. The article is dedicated to forming new scientific solutions regarding defining
the essence and providing theoretical characteristics of competition, including livestock products. It
has been proven that under conditions of the transition to a post-industrial type of economy, it is
essential for Ukraine to ensure the competitiveness of the critical sectors of the economy, namely
the agricultural sector, and its components, especially those that have problems in competitiveness,
such as livestock. The article aims to define the essence of the terms “"competition,” “"competition
in the agricultural sector,”" and "competition in livestock™ and provide a theoretical description of
the competition, including one in livestock, based on a comparative assessment of the foreign and
domestic scientists scientific achievements and legislative and regulatory documents of
Ukraine. Methodology: a set of general and special methods has been used at the empirical and
theoretical levels, such as methods of literary analysis and the use of Frege's semantic triangle to
determine the essence of the terms "competition,” "competition in the agricultural sector,"
"competition in livestock," "competitive advantage"; comparative assessment to identify the main
features of competition regarded as a scientific category and economic phenomenon (process);
methods of logical generalization and scientific abstraction to determine the components of the
theoretical characteristics of competition; methods of system analysis and synthesis to form a
hierarchical set of competition levels; methods of systematization, grouping and logical
generalization for information systematization, drawing conclusions and scientific proposals of the
article. The article uses system and functional, historical, and systemic approaches in revealing and
solving the problem of defining the essence and providing a theoretical characterization of
competition in livestock. Results: the author's definition of the terms "competition,” "competition
in the agricultural sector,” and "competition in livestock™ has been provided, and three components
of competition, including that in livestock, have been revealed: economic entities, competition
levels, and competitive advantages.

Keywords: competitive advantages, competitiveness, competitiveness in the agrosector,
competition in livestock, theoretical characteristic of competition.
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POJAUH Y BOEHHUU TA IOCTBOECHHHUU YAC

Xanep Makcum BosiogumupoBuy
K.e.H., 00yeHm
3anopizbKuii HAYiOHALHUL YHI8EepCUmen
M. 3anopixcocs, Ykpaina
ORCID ID : 0000-0003-0080-3578

* Email asmopa ons auemyesanns: max.kh@ukr.net

Anoranig. CrarTs npucBsueHa (OpPMYBaHHIO HOBUX HAyKOBUX pillleHb MIOJ0 MOLIYKY
NUISXIB  MiABUIICHHS €(EKTUBHOCTI, pE3yJIbTaTHBHOCTI Ta 1HKIIIO3MBHOCTI COIaJbHOI Ta
€KOHOMIYHO{ JIONMOMOTH ISl BINCBKOBUX Ta WIEHIB iX POJMH Y BOEHHUH Ta NOCT BOEHHUH MEpiof.
JloBeieHO, IO KIIFOYOBOIO MPOOJEMOI0 Ta BUKIMKOM, HI0 OyA€ CYNpPOBOKYBATH PO3BHTOK
HAI[IOHAJILHOT COIIaJIbHO-€KOHOMIYHOI CHCTeMHM Yy HaHOmMxk4i JecaTupiyus € eKOHOMIYHa
ajanTamis Ta ColliaJbHA JOTIOMOTra BiMICBKOBHM 1 WjeHaM iX poauH. MeToro ctarTi € po3poOka
CYKYITHOCT1 3aXO[iB Ta IHCTPYMEHTIB COI[iaJIbHO-€KOHOMIYHOI MIATPUMKH 1 aanTamii BiliCbKOBHX
Ta WICHIB iX pOXWH miJ 4Yac BiifHM YKpaiHM mpoTu pocii 1 micas ii 3akiHueHHs. MeToposoris:
BUKOPHUCTAaHO KOMIUIEKC 3arajlHUX Ta CIeI[iaIbHUX METOJIB Ha EMIIIPUYHOMY 1 TEOPETUYHOMY
PIBHSAX, TAKUX SK: METOJ abcTparyBaHHs JUid BiI0OpY HANpsMIB HaJIaHHS JOITOMOTH BIHCbKOBUM Ta
YjieHaM 1X POAMH; METOAM aHajli3y Ta CHHTE3y JJIs MOOYA0BU MaTpHULli 3a0€3MEeUeHHs COLIaTbHOI0
Ta €eKOHOMIYHOIO JTOTIOMOTOI0 PI3HMX KaTEeTropii BIMCHKOBMX 1 YJIEHIB iX CIMEH; METO/ MOPIBHSIHHS
JUI BU3HAYEHHS CyO’€KTiB, SKUX MOJIHMBO 3Iy4YUTH 10 HAJaHHS COLIaIbHOI /200 €KOHOMIYHOI
JIOTIOMOTH BIMCHKOBMM Ta WIEHHU iX CIMEH; METOIM CHUCTeMaTH3allii, TPyMmyBaHHS 1 JIOT1YHOTO
y3arajlbHEHHs JUIsl cucteMaTu3anii iHgopmarlii, ¢opMyBaHHS BHCHOBKIB 1 HayKOBHX IPOIMO3MLIN
CTaTTi. ¥ CTAaTTI BUKOPUCTAHO CUCTEMHO-(YHKIIOHAJIbHUHN, ICTOPUYHUN Ta CUCTEMHUHN MIAXOAU Y
PO3KPUTTI 1 BUpIMIECHHI MPOOJIEMaTHKN HaJaHHsS JONOMOTH BIHCHKOBMM Ta 4jeHaM iX POAMH Y
BOEHHMM 1 TOCTBOEHHMH Yac B YKpaiHi. Pe3yJbraTH: BHUSBICHO KJIIOYOBI MOKIMBOCTI
3a0e3MeueHHs! COLlaIbHOI Ta €eKOHOMIYHOT JJOMOMOTH BIMCHKOBHUM 1 YJI€HaM iX POJAMH y BOEHHHMH Ta
MICISIBOEHHUN 4Yac 3 BpaxXyBaHHSIM 00’ €KTUBHUX CKJIQJHOLIIB JIepKaBU 1 MICIIEBUX OpPTaHIB BJIaJu
Ha/1aBaTH TaKy JIOTIOMOTY.

KirouoBi cioBa: BIMiCBKOBI Ta 4YjieHHM X POJMH, BOEHHMH Yac, €KOHOMIYHa JOIOMOra,
MMOCTBOEHHUH TIEP10/I, pOCiiiCbKa BINCHKOBA arpecis, coIfiajgbHa JOIMoMOTa.

JEL Classification: H80, O15.

MOCTAHOBKA IMPOBJIEMH

BiiicbkoBa arpecist pocii npotu YKpaiHM BUKIIMKaja 3HaYH1 3MiHU B YKpaiHCHKil COIllaJIbHO-

eKOHOMIUHIN cdepi Ta mpu3Besia O MOSBM KPUTUYHUX BUKJIMKIB HIOZ0 PO3BUTKY €KOHOMIUHOI
CHCTEMH Ta COIIIAJILHOTO 3axXWCTy HaceneHHs. Hapa3i VYkpaiHa cTUKHynach 31 3HaYHUM
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3meHmeHHssM BBII, 3pocTanHsM 6e3p00ITTsI, BEIMKOKO KUIBKICTIO BHYTPIITHBO MEPEMIIIEHUX 0Ci0
Ta ocib, 1mo BUixanu 3a Mexi kpainu. HaBeneni npoGiiemu OyayTh akTyaJbHUMHU ITiJ] Yac BEACHHS
BOEHHUX [l Ta y TOCT BOEHHUW TEpioJ, MmO BUMarae pedopMyBaHHS COIIaTbHO-EKOHOMIYHOT
chepu kpaiau. OHAK, KIFOYOBOIO MPOOIEMOIO Ta BUKIMKOM, 110 OYAe CYNPOBOKYBATH PO3BUTOK
HaIllOHAJBHOI COIIAJIbHO-EKOHOMIYHOI CHCTeMH Yy HaHOMMKYl JACCATHPIYYS € EeKOHOMIYHA
aJiarnTailis Ta coliagbHa JOMOMOra BiiCbKOBHUM 1 WiEHAM 1X POJUH.

ExoHoMiuHa ajmanTallis Ta coliajibHa JOIMOMOTa BIHCHKOBUM Ta 4WiI€HAM iX POJIUH MOTpeOye
PO3pOOKH YHIKaJBbHUX MEXaHi3MiB Ta IHCTPYMEHTIB, SIKi BIACYTHI y Cy4acHOMY LHUBIJTI30BaHOMY
cBiTi. BpaxoByroun npo6ieMu po3BUTKY Ta BIJIHOBJICHHS HAI[lOHAJIBHOI €KOHOMIKH Y BOEHHUH Ta
MOCT BOEHHMI Yac, 3HaYHI MOTEHIII{HI BUTPATH JIEp’KaBH HA KOMIICHCALII0 TPOMAsIHAM BTpaT BiJl
BIMCHKOBOI arpecii poCiiChbKUX OKYMaHTIB, a TAKOX HU3bKY €(EKTHBHICTh JCPKABHUX 1HCTUTYTIB 1
KOPYIIlitf0 B YKpaiHi, HE MOXXHAa BUPIMIUTH MPOOJIEMH EKOHOMIYHOI ajamTamii Ta COIMialbHOL
JIOTIOMOTH BIMCHKOBHUM Ta WIEHAM iX POJAMH TUIbKU Yepe3 MeXaHI3MH JEp>KaBHOI MIATPUMKHU IO
MPUKIIQTY €KOHOMIUYHO PO3BUHYTHX KpaiH, Hacammepen CLLA, ockinpku ix Oyne HeIOCTaTHBO Ta
BOHU OyayTh He epeKTUBHUMHU. Y TOH ke 4ac, YKpaiHa Ta yKpaiHChKE CYCHUIbCTBO HE MAarOTh
MOPaJIHHOTO MpaBa MOJIHIIUTH BiICHKOBHX Ta WICHIB 1X ciMel Ha caMOTi 3 1X mpobiemMamu. Y Takux
YMOBAax MOCTa€ KPUTHYHE Al YKpaiHU MpPaKTHUYHE Ta TEOPETUYHE MUTAHHS PO3TJISAY COLIaIbHO-
€KOHOMIYHHUX aCHEKTIiB JONOMOTH BIHCHKOBHM 1 WiE€HAM iX POJAWH y BOEHHUH Ta MOCTBOEHHUH Yac i
HEOOX1HICTh 3all0YaTKyBaHHS 3arallbHOHAIIOHATBHOI AUCKYCIT AJIsl BUPILIEHHS [IbOTO HAraJabHOTO
JUTA KpalH! TIUTaHHS.

AHAJII3 JOCJILPKEHD I MYBJIKALI

[TpobnemaTnka eKOHOMIYHOT a/IaNTalii Ta COMiaJbHOTO 3aXMCTy BOEHHHUX Ta WICHIB iX pOAWH
3Haxonuiach y (Pokyci yKpaiHCHKMX HAYKOBLIB 3 4YaciB 3J00yTTS KpaiHOIO HE3aJeKHOCTI 1
OTpHMaja JOJATKOBOTO TOIITOBXY JUIS BUBUYEHHS 1 BHPIIICHHS IICIS MOYATKy MPOTUAIl KpaiHU
pociiicbkiii BilicbkoBiit arpecii y 2014 pomi. [lo HayKoBIiB, IIO PO3TMsSAalvd y CBOIX Mparsx
COIiaJIbHI Ta €KOHOMIYHI MPOOJIeMH BIMCHKOBUX Ta WieHIB iX poxuH cmin Bignectu: JI.B. L{rokano
[1]; A. Beiikyna Ta A. Knauko [2]; AJIL Taniksu [3]; JI.M. HoBak-Kansey [4]; B. JIykidosa, B.
ApnaytoBy, T. Hikitioka Ta C. Ky4epenka [5] Ta iHIINX BUSHUX.

Takox mpoOsieMaTHKy BUPILIEHHS COLIAJbHUX Ta €KOHOMIUYHUX MpoOjeM BIMCHKOBUX Ta
YIIEHIB X POJMH HaMararoThCs PO3KPHUTH Ta 3aIpPOIIOHYBATH [UISIXH PO3B’SI3aHHS BUCHI, 0 TIOYAITN
OCMHUCIIIOBATU pE3yJbTaTH 1 HACHAKM BIMHM YKpaiHM MHpOTH pOCIi, /1€ MOXKEMO BHUAUIUTH
nanpamoBanus: [.B. KonapareeBoi ta O.B. Komeminoi [6]; €.B. Bypsk, K.IO. Penbko,
A.O.Yopuogo:ia ta O.B. Opnenko [7]; O. [Mumyninoi, B. FOpuunmmua, K. Mapkeuy, M. MirieHka,
J1. JTo6poBosnbcskoro [8] Ta iHImuX.

HeoOxigHo 3a3HauuTH, 1110 HAsBHI HayKOBI pO3pOOKM HE B 3MO31 y MOBHIN Mipl BUPIIIUTH
poOJIEeMAaTUKY COLIaJbHO-€KOHOMIYHMX AaCHEKTIB JOMOMOIM BIHCHKOBMM 1 WieHaM iX POJAMH Yy
BOCHHUI Ta IOCTBOEHHMH YaC, OCKUIBKH TIEPEBAKHO CTOCYIOTHCS COIAIbHOTO 3a0e3NedeHHs
BOEHHUX a00 PO3IIIAA0Th COLiaJIbHO-€KOHOMIYHY JOMOMOTY BOEHHUM Ta WieHaM iX pOJUH yepe3
npu3My BiIiHM YKpaiHu Ta pocii, He TOCIIPKYIOUN CUTYallil0 y MallOyTHbOMY, Y TOMY YHCII MICHS
3aKiHUEHHsI BICHKOBHX i Ha TepUTOpii yKpaiHCbKOi nepkaBu. HaBeneHe BuMarae mpoBeICHHS
JOCIIHKEHD Ta BUSBJIIEHHS COILIAJILHO-€KOHOMIYHMX ACIEKTIB JOIIOMOTH BIMCHKOBHUM 1 WiIEHAM IX
POJMH Y BOEHHUH Ta MOCTBOEHHUII yac.

®OPMYJIIOBAHHSA IIJIEM CTATTI TA IOCTAHOBKA 3ABIAHHSA

Mertoro npoBeIeHHs! JJOCIJKEHHsI BUCTYIAa€ po3poOKa CyKYMHOCTI 3aXO0/1iB Ta 1IHCTPYMEHTIB
COIIIaTbHO-€KOHOMIYHO1 MIATPUMKH 1 ajmanTailli BIHCHKOBHX Ta WICHIB iX POJWH MiJ Yac BIAHU
VYkpainu npoTu pocii 1 micins 11 3aKiHYeHHS.
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METOAOJIOI'TA

B Mexax HayKOBOTO JTOCIHIKCHHS, JUIS JOCSATHEHHS METH CTaTTi, BUKOPUCTAHO KOMILICKC
3araJbHUX Ta CHELiadbHUX METOIB Ha €MIIIPUYHOMY 1 TEOPETUYHOMY PIBHSIX, TaKHX SIK: METOJ]
aOcTparyBaHHs 1Js BigOOpy HampsMiB HaJaHHS JONOMOTM BIHCHKOBMM Ta Yi€HaM iX PpOJIUH;
METOAM aHaJi3y Ta CHHTE3Yy JUIsl MOOYJOBH MATpHIll 3a0€3MEUCHHsI COIIaIbHOK Ta €KOHOMIYHOIO
JIOTIOMOTOF0 Pi3HUX KaTeropiil BIHCHKOBUX 1 WICHIB 1X CiMEH; METOJ TOPIBHSHHS JJisi BU3HAYCHHS
Cy0’€KTIB, SIKHX MOJJIMBO 3aJly4yuTH J0 HaJaHHS COIMIaJIbHOI 1/a00 E€KOHOMIYHOi JOIOMOTH
BICPKOBUM Ta WICHM X CiMEH; METOJIU CHUCTeMaTH3allil, TPyIMyBaHHS 1 JIOTIYHOTO y3arajJbHEHHS
JUTsl cUcTeMaTH3allii iHdopmaiii, opMyBaHHsI BUCHOBKIB 1 HAYKOBUX TPOIO3HUIIIA CTATTI.

Metomonoris JIOCHiPKEHHSI CHHPAETbCA HAa CUCTEMHO-(QYHKIIOHAJIbHHUH, ICTOPHUYHHUHI Ta
CUCTEMHHUN MIAXOAW y PO3KPHUTTI Ta BHPIMICHHI MPOOJIEMATUKN HAJaHHS JIONMOMOTH BIHCHKOBHUM 1
YJIeHaM 1X POJIMH y BOEHHH Ta TIOCTBOEHHHI Yac B YKpaiHi.

BUKJIAJI OCHOBHOI'O MATEPIAJY JOCJIIKEHHA

PiBeHb 1 0OCSTH E€KOHOMIYHMX Ta COLIAIBHUX IMPOOJIEM Mia Yac BIMHU MPOTH POCIHCHKUX
OKYIIaHTIB Ta y TIOCTBOEHHHI mepioa BHUMarae Big YKpaiHu pedopMmyBaHHS HalliOHAJIBHOT
COIIAIbHO-€KOHOMIYHOI CHCTEMH, /i€ KIIOYOBHM 3aBIaHHSIM Oynae 3a0e3leueHHs TO0CTaTHHOI,
e(heKTUBHOI Ta 1HKJIFO3WBHOI COIIaJIbHOT 1 EKOHOMIYHOI IOMMOMOTH BIHCHKOBUM Ta WICHAM 1X POJIHH.
Hapasi B Ykpaini icHye 3akoHOJaBUYO-HOpPMaTHBHA 0a3a, IO pErJaMeHTYe JOMOMOTY Ta IpaBa
BiliCbKOBUX, Kymau ciif BigHectn: Koncrurymito Ykpainu (Bim 28 uepBHs 1996 poky); 3akoH
VYkpainu «[Ipo BilicbkoBHIT 00OB’SI30K 1 BIHCBKOBY CIy:kOy» (25 Oepesns 1992 poky); 3akoH
Vkpainu «IIpo corianpHuid i TpaBOBUN 3aXUCT BiCHKOBOCIYXOOBIIIB Ta wieHiB ix cimei» (20
rpyass 1991 poky); 3akon Ykpaiuu «IIpo couianbhi mociayru» (19 yepBus 2003 poky); 3akoH
Vipainu «I[Ipo 36poitai Cunu Ykpaian» (6 rpynas 1991); 3akon Ykpainu «IIpo cBoGoay coBicTi
Ta peniriiiHi opranizamii» (23 kBitHs 1991 poky); Hducuumrutinapuuii Cratyt (24 Oepesns 1999
poky); CtaTyT BHYTpilIHbOI Ci1y)0u (24 6epesns 1999 poky); 3akon Ykpainu «IIpo 3abe3neueHHs
PIBHHX TIpaB Ta MOXIIHUBOCTEH KiHOK 1 4osoBikiB» (8 BepecHs 2005 poky); 3akon Ykpaiau «IIpo
3acaju 3amo0iraHHs Ta MpOTU il AUCKpuMiHalii B Ykpaini» (6 Bepecus 2012 poky); 3akoH Ykpainu
«IIpo Bimmyctkuy» (15 mucromana 1996 poky); Cimeitnuii kogexce Ykpainu (10 ciunst 2002 poky) [1;
2, c. 93]. BiiicbkoBi B YKpaiHi MarOTh HACTYIHI MpaBa: COLIAIBHOTO i MPABOBOTO 3aXHCTy; Ha
IPOMAaJICbKYy Ta MOJITHYHY JISUIbHICTH; HA CIIOBIIYBAaHHS OY/b-sIKOI1 penirii abo He CHOBIAYBaHHS
KOIHOI; Ha BUOIp Micld NPOXKMBAaHHSA Ta BHi3J 3a KOPJOH; HAa OTPUMAHHSA TI'POIIOBOTO
3a0e3neueHHs; Ha MPOJIOBOJIBYE TA PEUOBE 3a0€3MeUeHHs; Ha OTPUMAHHS ITiTHOMHOI JJOTIOMOTH Ta
71000BUX MPH Mepei3l Ha HOBE MicCIle CIyOu; Ha BU3HAYEHHS TPUBAJIOCTI cIyk00BOI0 4acy 1 yacy
BIJIMOYMHKY; Ha BIANYCTKH; HAa OXOpPOHY 3/J0pOB’S Ta MEIUYHY JOMOMOrYy; Ha 3a0e3NedeHHs
KUJIUMH TPUMIILIEHHSAMH; Ha OCBITY; Ha O€30IUIaTHMH MpOi3J; Ha BIJIIKOAYBaHHS BHUTpaT Ha
BIIPSA/DKEHHS; Ha TIEpPIIOYEProBe BCTAHOBJICHHS KBAapTUPHOTO Tele(OHY Ta MEpIIoYeproBe
BCTaHOBJICHHSI KBAPTHUPHOI OXOPOHHOT CUTHAI3allii; Ha 3BUIbHEHHS Bi IITpadHUX CAHKIIHN Ta MeHi
3a HEBUKOHAHHS 3000B’s3aHb; Ha IMEHCINiHE 3a0e3Me4YeHHs; Ha OTPUMAaHHS OJHOPa30BOi IPOLIOBOI
JONOMOTH TiJA dYac 3BUIBHEHHS; HA OTPHUMAaHHS TIpPOIIOBOi JONOMOTM Ha O3J0pOBJEHHS Ta
JIepKaBHOI JIOMOMOTM CIM’SIM 3 JITbMH; Ha OTPUMAaHHS OJHOPA30BOi T'POIIOBOi JOMOMOTH; Ha
BIJIIIKOAYBaHHs 3aMOisSHOI IIKO/M; HAa OCKap»KEHHs HEMPaBOMIPHUX PIllleHb Ta [iii; HA IPaBOBY
JOTIOMOTY; Ha TPaIllo; Ha OTPUMAHHS CTAaTyCy yJacHHKa OOWOBHX Jii; Ha JOTJISA 33 TUTHHOIO; Ha
piBHI IIpaBa Ta MOXJIMBOCTI JKIHOK 1 YOJIOBIKIB y COLIaJIbHO-€KOHOMIUHIN c(epi; Ha OCKap>KEHHS
JMCKpUMIHAIIT 3a 03HaKo0 cTaTi [5, ¢. 3-4]. OnHak HaBeJeHE TOPKAETHCS MEPEBAKHO COI[IAILHOTO
3axXHCTy BIHCHKOBHX, IO NepedyBaioTh y JaBax 30poitHux Cun YkpaiHM 1 IIbOTO KPUTHYHO
HEZ0CTaTHBO JIJISl BUPIIIEHHS COLIaIbHUX 1 eKOHOMIYHHUX MpoOJeM BIHCHKOBUX Ta WIEHIB iX pOJUH
y BOCHHHM Ta IIOCTBOEHHUH 4ac.
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Hapasi HeoOXimHO po3poOHUTH CYKYMHICTH 3aXOJIB COIlaJbHOI Ta €KOHOMIYHOI JOTIOMOTH
(amamrarii) BiiCPKOBHM Ta 4IEHAM iX CiMel y BOEHHUH Ta MOCT BOEHHUI Yac 3 BUKOPUCTAHHSIM
BCIX JDKEpes 3alydyeHHs JOIOMOTH, a He TUIbKM AepkaBu. [Ipu 1boMy HEOOXiHUM € PO3KPUTH
Kareropii BIHCHKOBUX Ta YICHIB iX CiMEH, MOKJIMBI BHJIU COIIAJIbHOT 1 EKOHOMIYHOI JIOTIOMOTH, SIKi
iM MOXXJIMBO 3alpONOHYBaTH, CyO’ €KTIB, IO MOXXYTb OyTH 3ajlyuyeHli 10 HaJaHHA JIOIIOMOIH, a
TaKOX IPUHIUIN HAIaHHS TIOTIOMOTH.

MOJIMBO BUAUIMTH TaKH KaTeropii BIHCHKOBUX Ta WICHIB iX CiIMEH Y KOHTEKCT1 HaIaHHSI HUM
COLIIAJIBHOT aT €eKOHOMIYHOi JOIOMOTH:

1. BiiicbroBocmyx00BIi 30poiinnx Cwil YKpaiHu Ta 1HIIMX MiAPO3LIiB, M0 3a0e31MeqyoTh
0€3MeKOBY CKJIaI0BY KpaiHH.

2. BiiicpkoBocmyx00B1i 30poitHux Cuyl YKpaiHu Ta 1HIIUX IMiJPO3ILUTIB, 10 3a0e3MeuyroTh
0e31eKOBY CKJIaI0BYy KpaiHH, SIKi 3BUTbHEHI y 3arac.

3. BiiicekoBocmyx00B1i 30poiinnx Cuil YKpaiHu Ta 1HIIUX MiAPO3JIIiB, MO 3a0€31MedyoTh
0e31eKOBY CKJIaI0BY KpaiHH, sIKi OTpUMaId OPAHEHHS.

4. BilicekoBociyx00B11i 30poitHux Cun YKpaiHu Ta IHIIMX MiIPO3ILTiB, M0 3a0e3MeuyioTh
0e31eKOBY CKJIaIOBY KpaiHH, SIKi 3BUTbHEHI y 3aI1ac i OTpUMAaITH IIOPaHHS.

5. BiiicbkoBocmysx60B1i 30poiinux Cun YkpaiHu Ta 1HIIMX MiIpO3UTIB, 10 3a0€3MeuyloTh
O€3NeKOBY CKIAJOBY KpaiHHW, SIKI 3BUIBHEHI y 3amac 1 OTpPHMalld TOpaHHS, IO 3aBaKae iM
CaMOCTIHHO 311 CHIOBATH €KOHOMIYHY 1HTETPAIlil0 Y CYCIIIbCTBO.

6. Unenn poauH BiicbKOBOCTYX 00BIiB 30poiiHnx Cui YKpaiHu Ta iHIIMX HiAPO3ILTIB, 110
3a0e31euyroTh Oe31eKOBY CKJIaJ0BY KpaiHH.

7. Unenu poauH BiiCbKOBOCTYXO00BIIB 30poitnnx Cun YKpaiHu Ta iHIIMX ITiIPO3/iTiB, 110
3a0e3neuyroTh 0e3MeKOBY CKIIaIOBY KpaiHu, K1 3BUIbHEHI Y 3amac.

8. Unenn poauH BiiicbKOBOCTYXO0BIIB 30poiiHnx Cun YKpaiHu Ta iHIIMX HiAPO3ILUTIB, IO
3a0e31euyroTh Oe31eKOBY CKJIaI0BY KpaiHH, SIKI OTpUMAaJIU IOPaHEHHS.

9. Ynenn poauH BiiicbKOBOCTYXO00BIIB 30poiiHnx Cui YKpaiHu Ta iHIIMX MiAPO3ILUTIB, IO
3a0e3neuyroTh 0€3MeKOBY CKIIaIOBY KpaiHH, SIKi 3BUIbHEHI y 3amac i OTpUMAIH MOPAHHS.

10. Ynenu poauH BilichKOBOCITY:K00BLIB 30poitHnx Cun YKpaiHu Ta iHIIUX MiAPO3/iTIB, 110
3a0e3neuyroTh OEe3MEKOBY CKIJIAZOBY KpaiHHW, sIKI 3BUIBHEH1 y 3amac 1 OTPUMAaiHM IOpPaHHS, LIO0
3aBaka€e IM CAaMOCTINHO 3/11HCHIOBaTH €KOHOMIUHY 1HTETPALlil0 Y CYCHIIbCTBO.

11. Ynenu poauH BiliCbKOBOCITYX00BLIB 30poitHux Cun YkpaiHu Ta 1HIIUX MiAPO3UTIB, 1110
3a0e3neuyloTh O€3MEKOBY CKJIaJ0BY KpaiHH, sIKI 3arMHYJIM 1] Yac BEIEHHS BIMCHKOBUX 1 MPOTH
POCIMCHKUX OKYIIAHTIB.

JIo MOXXJIMBHMX BHJIB COLIAJIbHOI 1 E€KOHOMIYHOI [JOMOMOIH, SKY MOXYTb OTPUMYBATH
BIMCHKOBI Ta WIEHH 1X CIMEH CIIiJl BITHECTHU:

1. MenuuHy OOMOMOry, Yy TOMY 4YMCIl NPOTE3yBaHHA, Iepecajika OpraHiB Ta IMOCIYTH 3
IJIACTUYHOT X1pyprii.

2. IlcuxonoriuHy JOMOMOTY.

3. KoncynpTaliiiny J0MOMOTY, y TOMY YHCJ1 BIJIHOCHO MO>KJIMBOCTI OTPUMATH IHIII BHUIH
JIOTIOMOTH, a TaKOX IIOJAO0 OTPUMAHHS MEAMYHUX, pealimiTaliifHuX, MCHXOJIOTIYHUX, OCBITHIX,
IOPUANYHUX, IHQOPMALIHUX, EKOHOMIYHHUX MOCIYT.

4. TndopmMyBaHHS 3 HPUBOAY MOXJIMBOCTI OTPUMATH PI3HI BUAMU JIONIOMOTM Ta HEOOXiaHI
KPOKHM JJIsl I[bOTO, Y TOMY YMCI1 BIJHOCHO IMAKeTy JOKYMEHTIB AJisi OTPUMaHHS PI3HUX BUIIB
JIOTIOMOTH.

5. O3m0poBuYy JAOMOMOTY, Y TOMY YHCII B Mexkax peaOumiTamii miCas TMOpaHeHb Ta
TICUXOJIOTIYHHUX CTPECIB.

6. diHaHCOBY OMOMOTY, Ky/IM HEOOX1JHO BIHECTH: BUILIATH VISl BIMCHKOBOCITYKOOBIIIB, 1110
3HaxoAAThes y naBax 3CY Ta iHIIMX MiAPO3ALIIB, AKi 3a0€3MeuyioTh O€3MEKOBY CKJIaI0BY KpaiHu;
BUILJIATH JUIsl BIICHKOBOCITY>KOOBIIIB, 1110 3BUTLHMIINCH Y 3aMlac; BUIUIATHU I BICHKOBOCTYKOOBIIIB,
0 OTpPUMANM TOPAaHEHHS; BUIUIATH JUIsI CiMell BiliCBKOBOCTYXOOBIIIB, 110 3ardHYIM TMiJ dYac
00pOTHOM 3 pOCIMCHKOIO arpeci€ro; BUILIATH Ha BUPIMIEHHS MPOOJIEM 3 XKUTJIOM, y TOMY YHUCIHI
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KYIIBJIIO HOBOTO KUTJIA; BUILJIATU JUJIsl IOTIOMOTHY BifiICBKOBOCITYKOOBIISIM Ta WiEHAM iX POAMH, L0
ONMMHWIKNCH Y CKJIQJHMX JXUTTEBUX OOCTaBWHAX; (iHAHCYBAaHHA MEIUYHUX, peaOUTITalliiHUX,
MICUXOJIOTIYHUX, OCBITHIX, IOPUAMYHUX, KOHCYJIbTAIIMHUX, 1H(QOpMAIITHUX, €EKOHOMIYHUX MOTPEO
BIMICHKOBOCTY>KOOBITIB Ta WICHIB iX pOAMH; (piHAHCYBaHHS BIJKPHUTTS Ta PO3BUTKY BIJIACHOTO
0i3Hecy; (piHaHCYBaHHS TBOPYUX Ta KPEaTHMBHUX MOTPEO.

7. OCBITHI MOCTYTH, Y TOMY YHCJIi B MEXax afanTallii 7o 3MiH Ha PUHKY TIpalli 1 BIAKPHUTTS
BJIACHOI CIIPaBH.

8. IOpunuuHy nomnomory, y TOMy YHCI1 3 NPUBOLY OTPUMAaHHS JI€P’KaBHOI Ta IHIIMX BUJIB
JIOTIOMOTH y TIOBHOMY O0CSI31.

9. ComianbHy JOTIOMOTY, IO BKIIFOYA€ B ceO€ BIAMOBIIHY CYKYITHICTh COIlIabHUX MOCITYT Ta
COLIIAJIbHUX BWIUIAT, y TOMY 4YHCIi TNeHCiiHe 3a0e3neueHHs Ta (HOpPMyBaHHS 1HKIIO3MBHOI
CYKYITHOCTI ITiJIBT.

10. EKOHOMIYHY AONOMOTY, IO BKJIIOYA€ Pi3HI CKJIAaJ0BI €KOHOMIUHOI MiITPUMKH, SK TO:
Ha/JlaHHS 3€MENIbHOI JIUISIHKM  (CUIBCBKOIOCIOAAPCHKOr0 a0 HE  CUIbChKOTOCIOAApPChbKOI0
MPU3HAYCHHS) y OPEHYy a00 y BJIACHICTh; OTPUMAaHHS KOMEPIIHHOT HEPYXOMOCTI Y OpeHIy abo y
BJIACHICTh; OTPUMAaHHS TPAHCIIOPTHUX 3ac001B y OpeHAy a00 y BIACHICTh; CHPOILEHY IPoLenypy Ta
MJIBTH MPH CIUIATI 3arajlbHOJCPKABHUX a00 MICIICBUX MOJATKIB Ta IHIIMX BHIIIB 300DPiB; CIIPOIICHY
MpoLEAYypy Ta MUIbTU MpU 3I1HCHEHH] €KCIOPTHO-IMIIOPTHUX OIeparliif; miasru ado 0e3KOIITOBHE
OTPUMAaHHS 3araJbHOJEPKABHUX TOCIYyr abo TOCHYr, SKi HaJaloTh MiICLEBI OpraHu BIau;
3ay4yeHHs MIAMPUEMCTB, 10 3HAXOASITHCS Y BIACHOCTI BIHCHKOBHUX, SIKI 3BUIBHWIIMCH Y 3amac abo
YJICHIB POJMH BIHCHKOBHUX, Y TOMY YHCII THX, SKI 3arMHYJIM WiJ 4Yac BIWHU 3 POCIHCHKUMH
OKYIIaHTaMH, 710 TeHJEpiB IHCTUTYTIB JEpXKaBHOI BJIAJHM Ta MICLIEBOIO CaMOBPsAYBaHH; MIIbIU Ta
CIPOIICHY MPOILEaypy NMPH OTPUMaHHI OAHKIBCBKHX IOCIYT, y TOMY YHCII KPETUTIB; TapaHTii
JepKaBy 11010 (iHAHCOBO-TOCHOIAPCHKOI MISIBHOCTI MiAMPUEMCTB, 110 3HAXOASITHCS Y BIACHOCTI
BIICPKOBUX, SIKi 3BUIBHWJIMCH Y 3amac ab0 WIEHIB pOAWH BIHCHKOBHX, Y TOMY YHCII THX, SKi
3aruHyJIM MiJ Yac BiHU 3 pOCIMCHKUMHU OKYHMaHTaMH, Y TOMY YHUCIHI MPH IX €KCIOPTHO-IMIOPTHIH
IISLIIBHOCTI.

11. CrpaxoBy MIATPUMKY BIMCBKOBHX Ta WIEHIB iX CIMeH, y TOMy 4YHCIi B MexXax
TPAHCIOPTHOTO 1 MEAMYHOTO CTPAXyBaHHS, & TAKOK CTPaXyBaHHS KHUTTSI.

J1o cy0’€KTiB, SKMX MOKIJIMBO 3aJTy4UTH 10 HAIaHHS COIIabHOI 1/a00 eKOHOMIYHOI JOTIOMOTH
BIMICHKOBHM Ta YJIEHU iX CIMEH CIiJ] BIAHECTHU:

1. MixHapoHi opraHizauii pi3HOro piBHs, BiJ 3aranpHocBiTOBUX (OOH, I'pyma CBiToBOrO
0ank, MB® Ta iH.) 10 By3bKocIerianizoBanux Omaromiiiaux (Save the Children, Commission on
Urgent Relief and Equipment, UNICEF ta i.).

2. JlepkaBH1 IHCTUTYTH IHIIMX KpaiH CBITy abo0 BiANOBiAHI (OHIU, 1O (HIHAHCYIOTHCS
AepxkaBHUMHU iHcTHTyTamMu iHmmx kpain ceity (National Endowment for Democracy, Friedrich
Naumann fuer die Freiheit, Westminster Foundation for Democracy Ta in.).

3. Opranu aeprkaBHO{ BJIali 1HO3eMHUX KpaiH a00 iHO3eMHI MOJITUYHI opraHizauii (mapTii).

4. Opranu MIiCLIEBOTO CaMOBPSIyBaHHS 1HO3EMHUX KpaiH.

5. KomepuiiiHi Ta HEKOMEpIIiiiHiI 1HO3eMHI oprasizauii, y Tomy umciai Onaroniitni (Gate to
Ukraine, Foundation to Promote Open Society, Bloomberg Philanthropies ta in.) [9].

6. Opranu nep>kaBHOI BiIaanu Y KpaiHu.

7. Opranu MiCIIeBOTO CaMOBPsIIyBaHHSI Y KpaiHH.

8. IHo3emHI KOMepuUilHI MiANPUEMCTBA, Yy TMeEpUly 4Yepry TpaHCHAIIOHAJIbHI Ta
OaraToHalllOHaJIbHI KOPIOpalii.

9. HauioHanpHi KOMepLilHI MAMPUEMCTBA, Y TOMY YHCI1 JIepKaBHI MiIPUEMCTBA.

10. Hamionanbni OnaropiitHi ¢onau (matdopMu), y TOMY 4YHCHI, SKI OpraHi3oBaHi
Jep>KaBHUMH (MYHILUIIATbHUMH) IHCTUTYTaMHU.

11. OpranizoBaHi Tpynu Ta OKpeMi T'POMaJsSHU 3 1HIIMX KpaiH CBITY, Y TOMY YHUCII 4epes3
BUKOPUCTaHHA KpayA]aHIuHTY.
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12. OpranizoBaHi rpynu Ta OKpeMi rpoMasiHu YKpaiHu, y TOMY YUCII 4epe3 BUKOPHUCTAHHS
KpayaQaHIuHTy.

13. ITomiTr4Hi mapTii Ta OKpeMi MOJIITUKH (JemyTaTH) YKpaiHu.

14. Bigomi ocobu, 610repu Ta aKTUBICTH, K 3 IHIIUX KpaiH, Tak i 3 YKpaiHu.

HaromomryemMo Ha HEOOXiTHOCTI YTBOPEHHSI €IMHOTO MH(PPOBOTO MPOCTOPY Ta IudpoBizamii
MPOILIECiB B3a€MOIii BIHCHKOBUX Ta WICHIB IX CIMEH 3 HaBEJICHHMH BHUIIEC Cy0’€KTaMH 3 MPUBOAY
HaJIaHHS/OTPUMaHHS BIJIMOBIIHOI CYKYITHOCTI BH/IIB IOMOMOTH. YKpaiHa, sika Ma€ 3HaYHUH JOCBiJ
y nudposizamii rep)kaBHUX MOCITYT Ta 3HAYHUHM MOTEeHIIad HU(POBOTO CYMPOBOHKEHHS MPOIECIB
B3a€MOJII JIep:KaBU Ta TPOMAJIsTH, Ma€ MOXJIMBICTh cPOPMYBATU €AMHUN CAMT JUIS BCIX YYACHHKIB
Iporiecy MiATPUMKHU BICHKOBUX Ta WIEHIB iX pOJIWH, IO 3MEHIIUTHh BUTPATH, y TOMY YHCII 4acy,
JUIsl HaJaBayiB Ta OTPUMYBAdiB JOTMOMOTH 1 JO3BOJINTh HAJaroJuUTH MDK HUMH €(QEKTHUBHY
KOMYHIKAI[i10. 3BepTaEMO yBary Ha MOXJIMBICTh BUKOPUCTAHHS TEXHOJIOTIH POOOKOHCYJIBTAHTIB Ta
MITYYHOTO 1HTEJEKTY JJIsl 3MEHIIICHHSI BUTPAT HA YTPUMaHHS CalTy 1 MiABUIICHHS €(EKTHBHOCTI
fioro (hyHKIIOHYBaHHS, Y TOMY YHCII IIOJ0 HAJaHHS KOHCYJbTaLil 1 HeoOXiaHOT iHpOpMarii s
Ha/laBaviB/oTpuMyBauiB jgonomoru. OkpeMmy yBary ciifi OpUIUIMTH (OPMYBAHHIO, PO3BUTKY Ta
MPOCYBaHHIO CAWTy MIOMO 3alydeHHS (IHAHCYBaHHS JJIs HAJaHHS PI3HUX BHJIB JOIIOMOTH
BIICBKOBHM Ta 4iI€HaM iX ciMel 3a TeXHOJori€ro KpayadaHIUHTY, L0 J03BOJIUTH 30UIBLINTH
IHKITIO3MBHICTH JIOTIOMOTH Ta TMepeBecTH 4acThHy 3 Hel y Mexi C2C, a TakoX CYTTEBO 3MCHIIUTH
(iHaHCOBE HaBaHTAXXECHHS Ha 3arajbHOHAIIOHAILHUHN Ta MicueBi OrokeTH. OKpeMo 3a3Ha4aeMo Ha
MOJJIMBICTh cOpMyBaTH IUPPOBY IuIaThopMy KpayadaHIWHTY IS BICPKOBHM Ta WIEHAM iX
ciMeill Ha OCHOBI MYIBTHOJIIOKOBOCTi, TOOTO y miaTdopmi OyayTh MOE€IHAHHS: OJOK 3amydyeHHS
(iHaHCOBOI JOMOMOTH BIMCHKOBHMH Ta WICHAMH iX CiMed Ha pi3HI MOTpeOM, y TOMY HHCII
BIJIKpUTTS BIIACHOI cpaBH (KIIOYOBUU ONOK miaatdopmu); OJIOK MOUIYKY HaJaBadyaMH JOIMOMOTH
BIMICBKOBHX Ta WIEHIB X CiMed; OCBITHIH OJIOK IIOJ0 HAJaHHS MUBUILHUX NpodeciiHux abo
TBOPUYMX KOMIIETEHI[IM BIIICHKOBUM Ta Wi€HAM iX CiMeil; KOHCYNbTaliiHUN OJOK 7S BiABiAYyBadiB
wiatdopmu; iHGopmMariitamii 6110k [Tt BinBigyBaviB miardopmu; 610k PR, mo Oyzae BucBiToBaTH
pe3ynbratd podotu TuatdhopMu Ta icTopii ycmixiB 1wuiatrgopmu 1 11 ydacHukiB. I[lutanns
(dbopMyBaHHS €IMHOTO ITU(POBOTO MPOCTOPY HATAHHS TOTIOMOTH BIICHKOBUM Ta WiICHAM iX CiMEH B
VkpaiHi, y TOMYy 4HCIl B MeXax 3aJlydeHHs (IHAHCIB uepe3 Kpaya(paHAUHT TOTPEOYIOTH
JETATLHOTO MPUTIPAIFOBAHHS Ta MIPOBEJICHHS OKPEMUX HAYKOBUX JTOCIIKCHb.

Jlo TmpUHLMIIB HaJaHHS JOTIOMOTH BIMCHKOBMM Ta 4Wi€HaM iX CiMel CIiJg BIJHECTH Taki
NPUHLMIINA: CBOOOAM BHOOPY JONOMOIM BIMCHKOBUMHM Ta 4WIEHAMH IX CIMEH, a TaKoxX
HEJCpKAaBHUMHU  HaJaBadyaMH BHJIB JOIMOMOTH Ta KaTeropii OTPUMYBadiB JOIOMOTH;
IHKITIO3UBHOCTI, 111010 BUPIIIEHHS COLIaIbHUX Ta/a00 eKOHOMIYHUX MPOOJIeM BiiIChKOBUX Ta YJICHIB
iX ciMel; apecHOCT! Y HaJjaHH1 colliajibHOT Ta/ab0 €KOHOMIYHOI JIOMOMOTH BIHCHKOBUM Ta YJ€HAM
ix cimeil; eQeKTUBHOCTI y HaJlaHHI COLIaTbHOI Ta/ab0 E€KOHOMIYHOI JOMOMOTH BiMCHKOBUM Ta
YIeHaM iX CIMeW; pe3yJbTaTUBHOCTI Yy HAJaHHI COILIAJBbHOI Ta/ab0 E€KOHOMIYHOI JOTOMOTH
BiIICBKOBHM Ta YJ€HaM iX CiMel; KOHTPOIIO 3a HAJaHHSM JOMOMOTH 31 CTOPOHU BiMCHKOBHX Ta
YJIeHIB iX CIMEW, Ha/JaBayiB JOMOMOIH 1 CTOPOHHIX CIOCTEpIrayiB; 3BOPOTHOIO 3B’A3KYy MIXK
BiICHKOBHM Ta YJIEHaM iX ciMed 1 HaJaBayaMH JOTOMOTH; U(POBOTO CYMPOBOKEHHS B3a€MO/IIi
MDK BINCHKOBHMM Ta WiIEHaM iX ciMel 1 HaJlaBayaMy JOIIOMOTH.

BaxxnuBuM € moeqHATH HaBEAEHI KaTeropii BiiCHKOBHX Ta WIEHIB iX CiMel, MOXJIHBI BUIU
COIaIbHOT 1 €KOHOMIYHOI JTOMOMOTH, SIKi iIM MOJJIMBO 3allpOTIOHYBAaTH, a TaKOX CYO’ €KTiB, IIO
MOXYTh OYyTH 3aly4eHi 10 HaJaHHS JOMOMOTH Yy €IWHE IIiJie, a caMe MAaTPHINO, 10 CIPOCTUTH
PO3yMIHHSI MOXKJIMBOCTEH 110/10 HaJaHHs gonoMory (tadai. 1).
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Y marpwuiii, s CIIPOIIECHHS CIPUIHATTS 1H(POpMAIlii Ta HAOYHOCTI, BC1 KaTeropii BiiChKOBHX
Ta WIEHIB iX CiMel, MOXIIMBI BUJIU JOIIOMOTH, a TAKOX CyO’ €KTiB, [0 MOXYTh OyTH 3alydeHi J0
Ha/IaHHS JONIOMOTH OY/IEeMO MPEICTABIATH y BUIISAII UQPP 32 SKUMH BOHH HABOIMIINCH Yy CTATTI
(muB. Buie). Ilpu nboMy 1Mo rOpU30HTAII HABEAEMO KaTeropii BiICBKOBUX Ta WIEHIB iX CiMeid, 1o
BEpTUKAJII HAaBEJIEMO CYO’€KTIB, IO MOXYTh OyTH 3aydeHl 0 HaJaHHS JOIOMOTH, & Y MaTpPHIIl
OyzeMo ToJaBaTH BUAM COLIAIBHOI Ta/ab0 E€KOHOMIYHOI JOMOMOTH, SKI MOXYThb 3a0€3MeunuTH
Cy0’€KTH BIATIOBIAHUM KaTEropisiM OTPUMYBAYiB JOTIOMOTH.

BiiicekoBa arpecis pocii mpotu VYkpainu chopmyBaa HOBY CYKYIHICTH COILIaJIbHO-
E€KOHOMIYHUX MPOOJIeM JUIsl YKPaiHCHKOTO CYCIIBCTBA, JI€ OJHIEI0 3 TOJIOBHHUX € 3a0e3Me4YeHHs
e(EeKTHBHOI COIiaJIbHOI Ta EKOHOMIYHOI JOTMOMOTH BiMCBKOBUM 1 wieHaMm iX poauH. Kpaina
notpedye 00’€THAHHS 3YCHJIb JEPKABHUX 1 HEIEpP)KaBHUX, HaIllOHAJIBHUX, MDKHApPOJHHUX Ta
1HO3eMHUX IHCTUTYTIB 1 OKpEMHUX 0Ci0 /sl BUPIIICHHS 1i€1 HAralIbHOT MPOOIEMH.

BUCHOBKUA

B Vkpaini nocrana npobiema po3poOKy MUISIXiB 3a0€3MeUeHHS COIIAIbHOIO Ta €KOHOMIYHOIO
JIOTIOMOTOI0 BilfiCHKOBOCITY>KOOBIIIB Ta WICHIB iX POJMH y BOEHHUH Ta Micis BOeHHMI yac. Hapasi €
HEOOXIiTHICTh ifeHTU(IKalii: KaTeropid BIHCHKOBHX Ta WIEHIB iX pOIWH, L0 MNOTPeOyIOThH
JIONIOMOTHY; BUIB JIOIIOMOTH; CY0’€KTIB, 1110 MOXKYTh HaJaTH TaKy JONOMOTY. ['0JI0BHUM 3aBAaHHAM
PO3BUTKY YKpAiHCBKOI  COI[IaJIbHO-€KOHOMIUHOi cucTeMu € (opMyBaHHS €(EKTUBHOTO
B3a€MO3B 3Ky MK oco0aMu, 110 MOTPEOYIOTh JOMOMOTH Ta Cy0’€KTamH, sIKi TOTOBI ii HajgaTH.
HaBenene poOWTh MOLIIBHMM Ta HEOOXIIHUM TPOBEIEHHS HAYKOBHX OCHIKEHb Y LBOMY
HanpsMKY.

[IpoBeneHe MOCHIKCHHS JIO3BOJIMJIO BHSIBUTH KJIFOYOBI  MOXKIIMBOCTI  3a0€3TeUeHHs
COLIIAJIbHOT Ta €EKOHOMIYHOT JOMIOMOTH BiICBKOBHMM 1 WiIE€HAaM iX POAMH Y BOEHHMH Ta MIiCISBOEHHUI
9ac 3 BpaxyBaHHSAM 00’ €KTHBHHMX CKJIQJHOILIB JEP)KaBU 1 MICIIEBUX OPTaHiB BJIAJHW HA/JaBaTH TaKy
nornomory. Y poboti Oyna chopMoBaHa MATpHUIl 3a0€3MEYEHHS] COIAIBHOI0 Ta €KOHOMIYHOIO
JOTIOMOT OO PI3HUX KaTeropii BIHCHKOBHX 1 WICHIB iX CIMEH.

[IpakTuHe BIPOBAKEHHsSI MPOIMO3UIIA 1 BHCHOBKIB JaHOi CTaTTi CHiA pPO3TJsAaTH B
KOHTEKCTI X Ba)KJIMBOCTI JUISl MIJBUIICHHS €(QEKTUBHOCTI, pe3ylbTaTUBHOCTI Ta IHKJIFO3UBHOCTI
COLIAJIBHOT 1 €KOHOMIYHOI JONOMOTHY BiMCHKOBUM Ta WiI€HaM iX pOJUH Y BOEHHUH 1 MiCISIBOEHHUI
yac B YKpaiHi.

[lepcriekTHBY MOAANBUINX AOCHIIKEHb Ha OCHOBI 1 3 BUKOPUCTAHHSIM HAayKOBUX PE3yJIbTaTiB
MIPOBEICHOTO JTOCIIIKEHHS MOJIATal0Th Y po3poodlli €JMHOTO H(POBOTro mpocTopy Ta nudposizamii
MPOIIECiB B3a€MOJIT BIMCHKOBUX 1 WIEHIB iX CiMeH 3 BIAMOBIAHMUMH CyO’€KTaMH, IO MOXYTh
Ha/1aBaTH JIOTIOMOT'Y, 3 IPUBOY Ha/IaHH/OTPUMAaHHS CYKYIHOCTI BUIB COLIIAIbHOT T4 €KOHOMIYHO1
JOTIOMOTH.
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SOCIO-ECONOMIC ASPECTS OF ASSISTANCE TO THE MILITARY AND THEIR
FAMILY MEMBERS IN WAR AND POST-WAR TIME

Khatser Maxim
Zaporizhzhia National University
Zaporizhzhia, Ukraine

Annotation. The article is dedicated to the formation of new scientific solutions for finding
ways to increase the efficiency, effectiveness and inclusiveness of social and economic assistance
for the military and their family members in the war and post-war period. It has been proven that
the critical problem and challenge that will accompany the development of the national socio-
economic system in the coming decades is economic adaptation and social assistance to the military
and members of their families. The aim of the article is to develop a set of measures and tools for
socio-economic support and adaptation of military personnel and their family members during
Ukraine's war against russia and after its end. Methodology: a set of general and special methods
has been used at the empirical and theoretical levels, such as the abstraction method for selecting
areas of assistance to the military and their family members; methods of analysis and synthesis to
build a matrix of providing social and economic assistance to various categories of the military and
their family members; a comparison method for determining subjects which can be involved in
delivering social and/or economic assistance to the military and their family members; methods of
systematization, grouping, and logical generalization for systematization of information, formation
of conclusions and scientific proposals of the article. The article uses system-functional, historical,
and systemic approaches in revealing and solving the problems of providing assistance to the
military and members of their families during the war and post-war period in Ukraine. Results: key
opportunities for delivering social and economic assistance to the military and their family members
in the war and post-war time, taking into account the objective difficulties of the state and local
authorities to provide such assistance, have been identified.

Keywords: the military and members of their families, war time, economic assistance, post-
war time, russian military aggression, social assistance.
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AHoTanig. OcCTaHHIM 4YacoM HEMOXJHUBO YSIBUTH PO3BUTOK KpaiH, TepuTopiil Ta
CYCHIbCTBA B IiJIoMy Oe3 HOBiTHIX iH(opMariitHux TexHoxoriid. ChoromHi 6arato KpaiH CBITY, B
TOMY 4YMCIl KpaiHM €BpOIM, KOPUCTYIOTbCS TaKOK (OPMOIO JEepKABHOTO YIPABIIHHS SK
CJIEKTPOHHE YPSAYBaHHS, K€ CTa€ BAXIMBUM IHCTPYMEHTOM B3a€MOJIii IEHTPAIBHOI 1 MicueBOl
Blaau, Oi3HECy Ta CyCHUIbCTBA. 3 METOK JOCATHEHHS BHMCOKOIO PIBHS JIEMOKpaTii, a TakoX B
yMOBax JEMOKPAaTUYHOTO CYCHUIbCTBA 3alpOBAKCHHS EJICKTPOHHOTO ypSAYBaHHS CTae
HeoOXimHicTIO. Ile came To, 4oro mparHe Haima KpaiHa, sKa Ma€ BHUCOKHMHA TOTEHINaJ Ta BCI
MOJKJIMBOCTI JUIS BIIPOBA/DKEHHSI €JIEKTPOHHOTO YpSAYBaHHS Ta Tepeaadl MaikKe BCIX ITOCIYT,
0COOIMBO aIMIHICTPAaTUBHUX, B €JEKTpOHHUHN Qopmar. EnekTpoHHe ypsayBaHHS € OJHUM i3
MPIOPUTETHUX HAMPSAMKIB MOJIEpHIi3allii Aep»aBHOro ynpasiiHHA B kpaiHax €C. Hayka ny6mniuHoro
yIpaBliHHSA IepedyBae B MOCTIHHOMY pO3BUTKY 1 MOIIYKY OUIbII e(QeKTHMBHMX 1 aJeKBaTHI
Cy4aCHHM yMOBaM 1 oTpedaM MeTO/1B, IPUHIUIIB Ta 3aco01B MyOIIyHOro ynpaBiiHHA. Teopis Ta
METO0JIOTSI €JIEKTPOHHOTO YpsAyBaHHS 3a KUIbKAa OCTAaHHIX POKIB 3aMIHIOETHCS OLIBII CyYaCHUMH.
B Vkpaini e-ypsinyBaHHs pO3BHBAETHCS Yepe3 peasizailito MPOEKTIB Ta CHIBIPAII0 BCIX JEpKaBHI
OpraHiB Ta OpPraHiB MiCIIEBOIO CaMOBPsIyBaHHS 3a MiATPUMKH MDKHApOIHUX HapTHepiB. daxiBii B
raixysi iHQOopMalifHIX TEXHOJOT1 BBAXKAIOTh, 110 €JIEKTPOHHE YPSAYBaHHS € KItoUeM 10 pedopM
B YKpaiHi, TOMY III0 JOCSTTH BUCOKHMX MOKa3HMKIB TpaHc(opmallii 6e3 3armpoBakeHHs HHU(ppoBOro
TEXHOJIOTIN y KOXHIA cdepi HemoxumBo. Ha mganomy erami HaWMoOMMpEHINOw cdeporo €
€JIEKTPOHHI MOCIYTH y chepi eIeKTPOHHOTO YpPSIyBaHHS, OCKIJIBKM BOHU CTOCYIOTHCS KOXKHOTO
rpoMaJisiHUHA KpaiHU.

KiouoBi cjioBa: eneKTpoHHE YpsiIyBaHHS, PO3BHUTOK, JEMOKpaTisi, CYCHLIbCTBO,
€BPOMNENHCHKUN JOCBI/I.
JEL rkaacugikarop: H56, 010, O40.

INOCTAHOBKA INPOBJIEMH

Y cydacHHX yMOBax CYyCHUIBHOTO PO3BUTKY 3 SBHUJIOCH YCBIJIOMJIEHHS HEOOXITHOCTI
TpaHcOpMyBaTH BCIO CHCTEMY IyOJiYHOrO aamiHicTpyBaHHs. Lle, B mepiry uepry, moB'sizaHo 3
MepexoI0oM BiJ 1H()OPMAIIIHHOTO CYCHUIBCTBA IO CYCIIIBCTBA 3HAHB, SKE PAIUKAIBHO 3MIHIOE BCI
KOMYHIKAIIil y CYyCITIJIbCTBI Ta BUCYBAa€ HOBI BUMOTH JI0 SIKOCTI TIOCTYT, 110 HAJAIOTHCS JePKAaBHUMU
cy00BIsIMU. ENEKTpoHHE ypsIyBaHHS CTa€ CKIAIOBOIO MPOIECY MOJEpHI3aIlli CYCHIJIbCTBA,
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CUCTEMH aJMIHICTPYBaHHS, SKa BKJIIOUYAE 3a0€3MEUEHHS SKICHUMH TOCITYraMH SIK JUIsl TPOMAJIsH,
Tak 1 Juis Oi3Hecy, CTBOPEHHsS HOBITHIX KaHaJIB 3B'A3Ky MIDK BJIaJ0I0 1 TPOMAASHCHKUM
cycriyibctBoM. KopinHs nparnenHs Ykpainu o nudpoBoi Tpanchopmaiii € riaudbokumu. 3 2012
pPOKy B KpaiHi mpaioe AkaaeMis €JIEKTPOHHOTO YpsAyBaHHS, sKa criBOpamoe 3 JlepxkaBHUM
areHTCTBOM 3 IIUTaHb EJICKTPOHHOTO YPSIYBaHHS Yy MMIATOTOBII Horo po3BuTKy. Y 2016 porri
1HHOBAIIil B JIep)KaBHOMY CEKTOpi HaOpaiau o0epTiB OLIbII pillyde 3aBISKH BEIHKiN €BpONEHCHKIi
nporpami miaTpuMku 3ycwib Hamii — U-LEAD 3 €pomoro. YV 2019 pomi Hamip #WTH 110
1udpoBizallii cCTaB CUIBHIIINM 1 YITKIITUM, CTaBIIU MPIOPUTETHUM. PO3BUTOK €IEKTPOHHOTO YPSITY
CHOPUSAJIO TPArHEHHIO MiJBULIUTH IPO30PICTh, MIJI3BITHICTH 1 ONEPATUBHICTH JEP>KaBHOTO
ympasminns [1].

AHAJII3 JOCJILPKEHD I MYBJIKALII

[TpobnemaMu 3ampoBaKEHHS E€IEKTPOHHOTO YpsAyBaHHS B YKpaiHi 3aiiMaioThCs pi3HI
BUCHI, fIKI MPOBOJSATH aHANi3 3aCTOCYBAHHS EJIEKTPOHHHX TEXHOJOTiH y cdepi aep:kaBHOTO
yrnpaBimiHHA B KpaiHax €C, AOCHIIKYIOTh CTBOpPEHY 0a3y eNeKTPOHHOTO YpsAyBaHHS B
€BpOIEHChKUX KpaiHax, a came: A. Cemenuenko, O. IN'ony6orpkuii, C. Uykyt [5], I. Knumenko, B.
Oypames, JI. Jlaane, [. [lyoosa, C. JI3106a, C. Kiidt i M. Boysc.

®OPMYJIOBAHHSA IIJIEM CTATTI

Mertoro cTaTTi € 03HaHOMJICHHSI 3 OCHOBHHMH NPHHIUIIAMHU Ta HAMKPAIIMMHU MPAKTUKAMU
€JIEKTPOHHOTO YpsAyBaHHS SIK B KpaiHax €Bpomnu, Tak i B YKpaiHi.

BHUKJIA/I OCHOBHOI'O MATEPIAJIY JOCJI/KEHHA

Enextponne ypsityBanHs e dopma nepkaBHOI OpraHizauii ymnpaBliHHS, sKa Hl,[[BI/IIJ.lye
e(eKTHBHICTh, BIAKPUTICTH 1 MPO30PICTh MiSTIBHOCTI OpraHiB JAEp)KaBHOI BIaaud Ta OpraHiB
MICIIEBOI'O CaMOBPSIyBaHHSA. a TaK0XX 3 BUKOPHUCTaHHSM 1H(OpPMAIiMHUX 1 TelIeKOMYHIKallliHIX
TEXHOJIOTI (OPMYBaHHS HOBOTO THITY JEpXaBH, SKE HacaMmIlepel] CIPSIMOBAaHE 3a/I0BOJICHHS
noTped rpoMaIsH.

€Bporneiicbki KpaiHU BXKe JaBHO OepyTh Oe3nocepeAHbO ydacThb y HaJaHHI JAeprKaBHHUX
MoCIyT uepe3 [HTepHeT, YCHIIHO CIiBIPAIOIOTh B IIbOMY HANPSIMKY, 3a7Ty4al0Th Ta KOOPIUHYIOTh
CBOIX rpoMajisiH OpaTH yyacTb y NPUHHATTI MOJITUYHUX PillIEHb Ta X BIPOBAKEHHI.

[Mudposuii ypsa craB 3HauHUM IpioputeToM uisi €C MpoTAroM OCTaHHBOIO JECATHUIITTS
YacTKOBO dYepe3 poJib, SKy LU(POBI JAep)KaBHI MOCIAYTM BIJIrpaloThb y CIPHSIHHI €IMHOMY
uuppoBoMy puHKy. Lle BinOyBaeTbCs Ha TJII 3pOCTAaHHS 3aHENOKOEHHS W00 €BPONEHCHKOTO
udpoBoro cyBepeHiTery. HoBi TexHOMOTIi, po3po0ieHi TEXHOIOTTYHUMH KOMITaHISIMH 32 MEKaMU
€C, crpuiiMarOThCsl SIK 3arpo3a KOHTpoJito rpomaasH €C Hajg CBOIMH OCOOMCTUMH JaHUMH. Y
3B’SI3KY 3 THM, 0 I ¢ipmu 3-3a Mexx €C TakoX BBaXKAIOTHCS MOTEHIIIHHUM OOMEKEHHSM IS
3pOCTaHHS TEXHOJIOTTYHUX KomnaHiii €C y pe3ynbTaTi arpeCUBHUX MOTJIMHAHb, €BPONENHCHKUMA
napjaMeHT Ta iHmi perynstopu €C HaMararoTbCs OLIHUTU IOTJIMHAHHS 3a JOIMOMOI'OI0 HOBHX
iHcTpyMeHTiB. Once-Only Principle (OOP), 3amymennii y 2023 pori, Bumarae 3B’sI3yBaHHS
0a30BUX PEECTPIB MIXK ypsJIaMH Ta KpaiHaMmu, aje 06arato KpaiH BiJCTalOTh BiJ KIHLIEBOTO TEpMiHY
BripoBakeHHs B €C. Heszpaxkarouu Ha Te, 110 Aesiki kpainu €C ta €Bpomneiicbka acoluiallis BUIbHOI
toprieii (EABT) (3okpema, ABctpisi, Ecronis, Icnannis, Yopnoropis, Hinepnanau ta Hopseris)
MaloTh BHUCOKHH CTYMIHb Y3TOJDKEHOCTI 31 cTpaTerisiMu Tta pamkamu €C, mporpec BiJCTae SK Ha
HaI[lOHAIBHOMY, TaK 1 Ha MicueBoMy piBHAX. Lludpose mocigueHHs B €Bporli Maiike 3arajibHe
BIIPOBA/DKEHHSI, XOYa TPAHCKOPIOHHUH JOCTYN JO JEepKaBHHUX IMOCIAYT 13 BUKOPUCTAHHSIM
1 POBOTrO MOCBITUEHHS A0CI OOMeKeHH. €BporneichKi JepKaBHi CIyKOU MalOTh MPOWTH JOBIUH
NUBSIX, 00 3anmpoBaguTH NU(POBI HABUYKKA 21-TO CTOMITTS cepea CBOIX chiBpoOiTHUKIB. Y 2021
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potti smiie 35 BiICOTKIB OpraHizauiii Aep>kaBHOTO CEKTOPY MM 3arajbHOOpraHi3aliiHy mporpamy
U(GPOBUX HABHUOK.

[crutynii €C € ueHTpaJbHUMH Ui 3yCHIiIb 13 nu(poBi3alii B €BpPONEHCHKUX KpaiHax.
€Bporelicbkka KOMICisl BCTAHOBJIIOE CTpaTerii Ta BU3HA4Yae I, 3a0e3reuye BIPOBAKCHHS 3MiH
Yyepe3 IUPEKTHUBH, PErJaMEHTH Ta pPIIIeHHS, 3a0X04Yy€e CIIBIPAII0 Ta 3a0XOYY€E BIPOBAHKEHHS
yepe3 nporpaMu (piHaHCYBaHHs, HAJAal0uu 3arajibHi CTAaHJApTH Ta paMKH ynpaBiiHHs. bararo 3 mux
iHimiatuB crtocytotbess 30HM €ABT 1 kpain-kanguaatiB Ha Bcryn o €C, po3MHMpIOIOYH X
OXOIUICHHS 3a MeXi aepkaB-wieHiB €C. Paga miHicTpiB (pa3oM 3 €BpONEHCHKUM IMapIaMEHTOM)
CXBaJIOE a0 BIAXWIIsIE 3aKOHOJaBYi aKTH, 3alPOIIOHOBAH1 KOMICi€l0, 1 3a0e31euye npeicTaBHUITBO
nepskaB-uieHiB Ha piBHI €C. Paja Moxe 10/1aTKOBO BIUIMBATH HA KOMICII0, BAKOPUCTOBYIOUHN 3asBU
MIHICTpiB2, sIKi BHM3HA4YalOTh Y3TO/DKEHI il [UIs KOXXKHOI Kpainu-uiena. [lpuBatHuii cextop,
BKJIFOYaO4Yu (piHAHCOBI YCTAaHOBH, 3irpaB BOKJIMBY POJIb Y po3po0Iili mu(poBUX CTpaTerii 1 IiaHiB
nii. BoHu me Ounble CHOPUSIIM TOUIMPEHHIO ACSAKHX I1HCTPYMEHTIB IIHM(POBOrO YpsIyBaHHS,
ocobmmBo 1MdpoBuX ineHTH(IKATOpiB. J[BOCTOPOHHE Ta 6araTOCTOPOHHE MAPTHEPCTBO MIiX
nep>xaBamu-wieHamMu €C EcTonis miarpumye mu@poBi3amiio iHIIUX KpaiH yepe3 CBOI0 AKaleMiio
€JIEKTPOHHOTO YpSIAIyBaHHSI Ta €KCHOpTyBaja CBOIO iHGpacTpykrypy «X-Road» (piBeHb 00OMiHY
naHuMH Mixk iHQopMamiiHuMu cucremamu) a0 Dinnsumaii, Jawnii, [lamectuan Ta AsepOaiikany.
Hinepmanjacbka KoHIemiis criBmpami mig Ha3zBow «Koamimis Oakarouumx» — II€ iHINIATHBA,
OpieHTOBaHa Ha Jii, B paMKax $KOi KpaiHU-WIEHH MOXYTh 00 €THATHCS, HI00 MOKPAIIUTH
PO3YMIHHS Ta MOALTUTHCS JIOCBIAOM y cdepax HupoBOro ypsayBaHHs. ITamis BUKOpuUCTala CBOE
rooByBanHsA y G20 y 2020 pomi, mo0 30cepeauTUCs Ha IITyYHOMY IHTEJEKTI B JEpKaBHOMY
cekTopi, UG poBii ineHTU(IKALl] Ta THYYKOMY PETYyIIOBaHHI.

PosrnsinemMo 10CBif €BporeHChKUX KpaiH Ounbn AetanbHo. Tak Oenbrificbkuii penepanbauit
ypsAI BOPOBADKYE CEPBIC-OPIEHTOBAHI MOCITYTH, OCKUIbKM OENbriiIli XOUyTh CTBOPHUTH €IHMHHIMA
IPOMAJICBKHI MPOCTIp Ta IHTETPYBATH €ICKTPOHHI OCIYTH JJIS 33/I0BOJICHHS iX IOJCHHUX MOTPED.
Enextponne YPSULyBaHHS  BH3HAHO e(pEeKTUBHUM 1HCTPYMEHTOM JJIsi NPOBALKEHHSA pedopM y
nepkaBHOMY cektopi. OcobnuBicTe benbrii B ToMy, o BoHa € OaraToHalliOHaJIbHA KpalHa
HaceJIeHHs $KOi pO3/iieHe Ha /Bl YMOBHI Ipymnu: ¢aMaHAall, SKi HaceJsAlTh MIBHIY 1 LIEHTP, 1
BAJUIOHU, SKi TPOXWBAIOTH Yy MIBACHHUX MpOBIHIIAX. [IIBUAKMIA pPO3BHTOK EINEKTPOHHOTO
ypsaayBanHs B benbris posnodanocs y 2001 poui. Ypsan bensrii € Bce yacTiiie BUKOPUCTOBYIOTh
uu(ppoBl TEXHOJOTIl s 3a0€3MEeUeHHs CYYaCHUX €JEeKTPOHHMX Ta MOOUIBHHUX MOCIYT,
CIIPSIMOBAHUX Ha 3a0e3MeueHHsI epeBar 1 3py4yHOCTeH i BCiX cBOiX rpoMajsiH. CHoCTepiraeThes
30UIbIIEHHS HAJ@HHA TaKUX TIOCIAYr y BCIX CEKTOpax, Xxo4ya ¥ pizHOw Mipow [6]. T'onoBHa
TEH/ICHII — 3pOCTaHHs 3aCTOCYBaHHS MOOIIBHOTO 3B’A3Ky Ta TexHojorid. lle BinkpuBae HOBI
MOXJIMBOCTI PO3BUTKY Ta CTHUMYJIIOE 1HIIIATUBU IIOJ0 HOBHUX CMOCOO0IB HajaHHS mochyr. Takum
yuHOM, EnexTpoHHe ypsayBaHHs B benbrii sk ycmimHa MOAeIb BIPOBAHKEHHS 1HQOpMALIHHUX
TEXHOJIOTI B YIpPAaBIIHHA — KOPUCHUHM JOCBIN JUIsl YKpaiHM, OCKUIBKM TaKUMl MIAXIJ CIHpHsE
MOKPAIIEHHIO SKOCTI MOCIYT, 110 HaJalThCs TPOMAJSHAM, Ja€ 3MOTY MPUCKOPUTH Ta CIPOCTUTH
IpoLec X HaJaHHs, IHTErpyBaTH CyCIUIbCTBO B €IMHUN 1HPOpMaLiHUI POCTIp.

IlikaBuii Takoxx nocBi ECTOHIT B mpolieci BIPOBAIKEHHsS EJIEKTPOHHOIO YpsAyBaHHS.
Ectonis € onmHiero 3 kpaiH, sika MepeTBOpUiIacs B MOTYXHY HUGPOBY JepKaBy, sfKa JIMCHO Mae
J€BY €NIEKTPOHHY JAEMOKpATIIO, a caMe y eJIeKTpOHHOMY Burisai. Kpaina Bkiana Bearue3Hi KOIITH
y BJIaCHUX PO3POOHMKIB, 3a0€3MEUMBILIN NPU I[bOMY J10JaTKOBI poOoul MicIs Ta Habysaa BaroMoro
JOCBIY, IKHH 3apa3 MOXHA BXKe KalliTali3yBaTH.

Ha pisai €C Buninsiotees ABa pyuni nudposoro ypsay. Ilo-nepue, nudposi aep:kaBHI
MOCTYTH BBAKAIOTHCSI KPUTUYHO BAKIMBUMHU IS CTBOPEHHSI €JUHOTO HU(PPOBOTO PUHKY, OCKUIBKU
BOHH JIO3BOJISIIOTH JIIOJSIM HAIIHHO Ta IMIBUAKO OTPUMYBATH TOCTYI IO TOCTYT, TOBAapiB 1 JaHHUX
yepe3 kopaoHu. Jliicno, Ilman niii enexktpoHHoro ypsnayBanHa Ha 2016-2020 poxu Oyio
po3pobiieHo sk yactuHy Ctpaterii 1u(poBOro €AMHOTO PUHKY.

[To-npyre, 3aHEMOKOEHHS 1010 €BPONEUCHKOTO IIU(PPOBOIO CYBEPEHITETY, 0COOIMBO 1010
HOBUX TEXHOJIOT1H, TaKOXX BUMILIM Ha nepmuid miaH. BiamoBigHo ao crparterii «@opMyBaHHS
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nudpoBoro mMaiOyTHporo B €Bpomi» Ta cBOro 0adeHHs U(POBOTO NECATUIITTA, €Bpomeichka
koMicis onmpwronauia «udposuit kommac 2030», y skomy mudpoBizaiis JepKaBHUX MOCITYT
BH3HAY€HA 5K OJIHA 3 YOTHUPHOX KIHOYOBUX TOUYOK LH(ppoBoro aecaThIiTTst €C 1 BCTAHOBIIOETHCS
it i ix qocaraenns. [Iporpama momituku 10 2030 poky Oyna npuiiHsaTa y BepecHi 2021 poky Ta
BH3Havyae 1UGPOBI I, Bepiie mpeacraBieHi B [ludpoBomy kommaci mjis nepkaB-wiICHIB, a
TaKOXX PaMKH YIPaBIIHHS A HOCATHeHHA 1ux 1ited. [lonax 150 MingbspaiB €Bpo, CIPSIMOBAHUX
Ha Pi3HI Iporpamu, BKIOYHO 3 DOHI0M BiAHOBIICHHS Ta CTIHKOCTI, Oyio BuauieHo €C s miyien
nuposizallii, 3HaYHA YACTUHA SIKUX OyJe BUTPavYCHA HA [IUPPOBUN ypsIL.

Covid-19 Takox npuckopus nudpoBy TpanchopMariiro B €Bpori, i maHaeMis cTaia MepIm
IIMPOKOMACIITAOHUM JIOCBIZIOM YPSAIB IOJO0 TMOJITUKH Ta MPUHHSATTS pIilIEHb Ha OCHOBI JaHUX.
OpnHak He BCl OpraHu BiIaJy IPUCKOPWIN MEpEXi] Ha OHJaiH-ociyrd. Po3BUTOK 1H(pacTpykTypu
Tpoxu 6inbie 90 BiZCOTKIB MOCIYT, SIKi MPOTIOHYIOTHCS B 36 €BPONEHCHKUX KpaiHaX, MOTPEOYIOTH
neBHOi (opmu ineHTHdikamii Ta aBTeHTU(DIKaIii oHyaitH abo odumaitH. [{udposi inenTHdikaTopu
Oynu mpuitHATI Maiixe noBciogHo B €C, 1 nume nBi kpainu-unenn (bonrapis ta Kinp) ne mamu
HamioHaapHOI cucteMu LudposBoro igeHTUdikamii B 2021 pomi. He3pakaroun Ha Take IIMPOKE
BIIPOBAKEHHSI, Jumie 64 BiACOTKH JepKaBHUX MOCIYT, IO MPOMOHYIOTHCS OHJIAMH, MPHUIMAIOTh
odimiitai HaionanbHi UQpoBi igeHTudikaTopu. e 9 BincoTkiB MOTPEOYIOTH IHIIOTO EP>KaBHOTO
MeXaHi3My (HaIlpHKJIaJa, MOJATKOBHI HOMEp), a | BiICOTOK 103BOJIsIE MU(POBI iMEeHTH(IKATOPH
MPUBATHOTO CEKTOPA, TaKi SIK TOKEHW EJIEKTPOHHOro OaHKiHTY. MeHmie 44 BiJICOTKIB IOCIYT,
JIOCTYIHUX B IHTEpHETI, MO3BOJSAIOTH €JUHHUN BXiJ, 1[0 BHMAarae MOBTOPHOI aBTEHTUQIKaIii B
pI3HHUX Jep)KaBHUX ycTaHoBax. Manbta, Icnmanmis, Ecronis, ®innsunis, [lanis ta Hopseris
nigupytots y €C ta €ABT i3 BuKopucTanHs nuppoBUX MOCBIIYEHB, TpYoMy ToHaA 90 BiJICOTKIB
JepXKABHUX MOCIIYT JO3BOJLSIFOTH 1X BUKOpHCTOBYBatH [15].

Kpim Ttoro, €Bpomelicbka KOMicis 3alponoHyBajia CTPYKTypy Lu(poBoi ineHTHiKarmii,
MIJKPIIUIEHY 3aKOHOAABCTBOM, 3TIAHO 3 SIKUM HHU(POBI raMaHIll MOB’S3yBaTUMYTh HAaIllOHAJbHI
1 dpoBi iMeHTH(IKATOPH 3 TOKA3aMU OCOOMCTUX XapaKTEPUCTHK, TAKUMH SIK BOJIKMCHKI TTpaBa, sKi
BUKOPHUCTOBYIOTHCS ISl TOCTYIY /0 OHJIAMH-CEpBICiB, 0e3 MmKoau ad0 BUMaraHHs HEMOTPiOHOTO
oOMmiHy ocobuctumu gaHuMmMu. Permament €C momo aBTeHTH(iKamii Ta TOBIPYMX IMOCITYT
enekTpoHHOi igeHTudikauii (eIDAS) po3pobuB ocHOBY ansi 3a0e3nedyeHHs TPaHCKOPAOHHOIO
BUKOPHUCTAHHS HAaLlIOHAJIBHUX LHU(PPOBUX 1IEHTU(IKATOPIB, L0 JO3BOJIIE OTPUMATH JOCTYH 110
Jep>KaBHUX Mocayr B iHmuX KpaiHax €C. He3Baxaroun Ha NeBHUI IMporpec, MOTpiOHO 3poOUTH
O1sIb1Ie, OCOOJIMBO IIOAO «IIPOMYCKHOI 3/aTHOCTI MEpPECUSIaHHM»: 3pOOUTH HaIllOHAJIbHI HU(PPOBI
1IEHTU(IKATOPU CYMICHUMH 4Yepe3 KOpJIOHM depe3 TexHiuHl By3nu. Y 2021 pomi npubiusno 43
BIJICOTKM MOCIYI 3MOXYTh OTPHUMATH JOCTYN HeAoMalHi KopucTyBaui B IlpoananizoBano 36
€BPONEHCHKUX KpaiH, 1 JMIIE€ YBEpTh JAEpKaBHUX Hocayr (24 BIACOTKH) HaJae AOCTYN 3a
JOMOMOT 010 IM(POBUX 11EHTU(DIKATOPIB 3 KIJIBKOX €BPONEHCHKUX KpaiH.

VY mopaneioMy po3mojiiai TPaHCKOPIAOHHOI CyMICHOCTI MO)KHa cKazaTtu, 1mo 67 BiJICOTKIB
€C-27 Ma0Th BUPOOHHUI MMOTYKHOCTI JUIS IEIKUX KpaiH-4JIeHIB, Y TOH Yac sk 18 BiICOTKIB Bce IIe
MIPOBOJATh BUIPOOYBaHHA, a 15 BIJCOTKIB HE NMPOBOJATH OJHUX BUIPOOYBaHb. 3 TOUKHU 30DpY
MOTY>KHOCTI HaJCHJIaHHs, 37 BIACOTKIB 3HAXOAATHCS Y BUPOOHUITBI, 21 BIZICOTOK TECTYIOTh, a 42
BIJICOTKH B3arajii He MarOTh.

EcroHcbka cuctema nu¢poBoi ifeHTH}IKALil € OJAHUM 13 TPhOX CTOBHIB JJIsi HaJaHHS
JiepKaBHUX IOCIYT MO BCIM KpaiHi, HOps 3 Mepexero 1HPPaCTPYKTypHu NaHUX, BIJOMOIO K X-
Road, i goctynoM 1m0 piBHS MOCIyr 4epe3 Aep)KaBHUN MopTai eesti.ee. 3pOCTaHHS IMOIIMPEHHS
uudpoBux ineHTH(iIKaTopiB B ECTOHIT Oy10 3yMOBJIeHE KaMIIaHI€l0, TPOBEIEHOIO ABOMA BETUKUMHU
6ankamu. L{i 6aHKM BUKOPUCTOBYBAJIM TaKi CTUMYJIH, IK OOMEKEHHS CyMHU T'pOIleH, SKUMU MOXKHA
OyJ1o orepyBatu yepes crapy cucremy [16].

VY BignoBinp Ha maHAeMmito IcmaHis MOKpamuiIa CBOI MOCIYTH MiX YpSIOM 1 Oi3HecoM.
[Topagu s 6i3Hecy Ta miaTpuMKa Maiux 1 cepenHix mignpueMct (MCII) y ixHIX 3ycHiuiax i3
nudpoBizalii 3HA4HO MOCTpaKAaidu Bia kKapantuHy. 1106 Bupimmtu 1o npobGiemy, Icmanis
3amycTuiia nporpamy Acelera Pyme y Gepesni 2022 poky, 1100 HagaBaTH Ha1liHy iHQOpMaIlio Ipo
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HaI[IOHAJIbHI 3aX0/U Ta Karajor 1udpoBux pimeHb. Y TpaHi 2020 poky #oro 0yino po3mupeHo,
mo0 HaJaBaTH KOHCYJIbTAIlll Ta HABYaHHS, 3aIPOBA/PKYBAaTH 3aXOAMU IS MIATPUMKH HOBHX
TEXHOJIOTIYHUX PIlIeHb 1 MponoHyBaTH (iHaHCOBY miaTpuMKy. Ycranosu OOP, 3anymieni y 2023
polll, € HEeBIJ €MHOI0 YaCTHMHOIO €AMHOro mu@posoro nuioly €C, mo 103BOJIE epKaBHUM
YCTaHOBaM y BChOMY pETiOHI Ta Ha BCIX aaMIHICTPAaTUBHUX PIBHSIX OOMIHIOBATHCS JaHUMU
IrpOMaJiiH OJWH 3 OJHUM, MO0 Ti, XTO IIyKae JAep)KaBHI CIy)KOW TOBUHHI BBOJHWTH CBOIO
iHpopmaniro iuiie oauH pa3. Bin Brnepiie 3’sBuBcs B ManbMcebkiil aexnapartii 2009 poky, a notim
y Tamnminachkii nekapariii 2017 poky Tta OyB KIFOYOBOK 4YacTHHOIO [lmaHy paiii €1eKTpOHHOTO
ypanyBanHs Ha 20162020 poku.

OuikyeThces, o a0 rpyaHs 2023 poxy crneriaabHa TeXHIYHA cucTeMa 00’ enHae 21 oHailiH-
nporec, BaXIUBUI uia rpoMazsH i Oi3necy. Lli mporecu maroTh OyTH 3ampoBaKEHI B KOXKHIN
JepKaBi-uiieHi 3 JpKepeslaMu JaHUX, PO3MOBCIOPKEHUMH 1o Bcbomy €C.

[Tpoenenuii y 2020 poui anamiz B3aemonin OOP mix ypsaom i1 Oi3HECOM IMOKa3aB, IO
iHppacTpykTypa, sika 3ade3neuye OOP, icaye y 22 i3 30 kpain. [Ipore mpoaktuBHU# ypsig OyB
Haifripmum nokazHukoM B IHnmekci mudposoro ypsagy OECP 3a 2019 pik, a BmauB OOP Oys
oOMexxeHHi BHUOpaHMMHU TpymaMu THochayr abo peectpiB. TakoxK cCHOCTEpIiraeTbcsi OOMEKEHUt
nporpec y BrpoBamkeHHI OOP Ha wmicnieBoMy piBHI. EcTOHISI BH3HANa HE3aKOHHHUM CTBOPCHHS
okpeMux 0a3 JaHux 3a Mexamu iHppacTpykTypu X-Road. Lle o3Hauae, mo nepcoHanbHi JgaHi
HIKOJIW HE JTyOJIIOIOTHCS, 1 JTO3BOJISIE BCIM aJMIHICTPAaTUBHUM OpraHaM OTPUMYBAaTH Oe3neyHui
JOoCTyM 10 iH(OopMaIlii 3a 3roJJ0r0 rpOMajTHUHA.

JIroxcemOypr BuIepepKae OUTBIIICTh €BPONEHCHKUX KpaiH Yy MOCATHEHHI HMPOAKTHBHOTO
ypsany. 3apa3 BiH Hajae 18 BiICOTKIB CBOiX MOCTYT MPOAKTUBHO (IHIIUMU CIIOBaMH, 0e3 MoJaHHS
3asBkH). Ilporpama 6a3oBux manmx JlaHii cmpsiMOBaHAa Ha CTBOPEHHS CIUIBHOTO PEECTPY IS
PO3MOBCIO/DKEHHSI JaHMX Yy PI3HOMAHITHUX KOHTeKcTax. [licis 3aBaHTa)KeHHS JaHUX JIep’KaBHI
OpraHu TOBMHHI OoTpuMatu ix i3 camoi cucremu. [Iporpama Oyna po3pobiena y cmiBmpami 3
MICIIEBOIO BIAJOI0 (acoIlialielo MyHIIUMAIITETiB), TOMY JaHi OOMIHIOIOTBCS MK pPI3HUMHU
anMiHicTpaTUBHUMHU piBHAMH. OdikyeThbes, mo B 2023 pomi nporpama 3aomaants 100 MinbiioHIB
€BPO HA PIK.

Peectp wmepesunentiB Hinepnanaie (RNI) mo3Bosise oOMiHIOBAaTHCS JaHUMH —MIXK
Jep>KaBHUMHU opraHamu. lle eKOHOMHUTb Yac 3aBASKM 3MEHIIEHHIO KUIBKOCTI TpaH3aKIIiH,
MOB’si3aHUX 31 300poM Ta KepyBaHHAM naHuMH. Kopucrysaui, 3apeectpoBanHi B RNI, moBuHHI
MOBIIOMJISITH CBOI JIaH1 JiepKaBHUM OpraHam Juiue oauH pa3. IloBimomiserscs, mo RNI npussena
10 50-BIICOTKOBOTO 3MEHIICHHS MOTEHLIMHUX TpaH3aKLii MIX KOPUCTYBayaMH Ta JAEpKaBHUMU
opraHamM Ta MpuHecia BUroay B po3Mipi 112 minbiioHiB €Bpo. Xoua Ha piBHI €C iCHYIOTh JesKi
IHILIATUBU 7S MIATPUMKH PO3BUTKY HaBHUYOK poOouoi cmiu, onuryBaHHS 2021 poky B cemu
€BPOMNENCHKUX KpaiHaX MoKa3ao, 1o Juie 35 BiJICOTKIB opraHi3aliil JepKaBHOTO CEKTOPY MarOTh
3araJbHOOpraHi3aliiiHy nporpamy po3BUTKY LH(poBUX HaBU4YOK. [leski 3 iHimiatuB Ha piBHI €C
BKJIIOYAIOTh MAaCOBHH BIAKPUTUI OHJIAMH-Kypc KoHcopuiymy npoekTy Gov3.0 3 ocHOB LU(pOBOI
Tpanchopmariii ypsagay. Akamemis cymicHocTi Takox oTpumana 500 000 eBpo IHBECTHINH Bij
nporpamu ISA2 [14].

Himeuunna wamaramacss TIIBUIIMTH KBamidikaiito cBo€i pobouoi cuiu, a uudpona
KOMIIETEHTHICTh HE pO3Tisfanacs IOPUIAYHO YU B MyONiyHUX AeOarax. Y BiANOBIAs Ha TUIaH
KpaiHu 3 JeB’STH NYyHKTIB Uil uudpoBoi Himeuunnu, omyOmikoBanuit y 2020 pomi, Oyna
po3pobnieHa JepkaBHa IMdpoBa akaaeMis JUIS MiABUIICHHS KBajiidikamii MpamiBHUKIB
(dbenepalbHOTO ypsiy B TEXHIYHUX HAaBUYKAX, TAKUX SK IITYYHHH 1HTEJIEKT 1 BEIUKI J1aHi, a TAKOX
3allpOBa/KEHHS] HOBHX CIOCOOIB poOOTH, BKJIIOYAIOYM THYYKE VYIPABIIHHA MPOEKTaMH.
BukopucToByroun  KUIbKICHE TMPOTHO3YBaHHS, Taly3eBl JOCHIIPKEHHS Ta  ONUTYBaHHA
poOOTOMaBIIB, TpAIiBHUKIB 1 BUNYCKHUKIB, JlaHis mepexabadae, IO aBTOMATH3AIlis Ta
uugposizalis HaWiMOBIpHIIIE 3a3HAIOTh HETaTUBHOrO BIUIMBY Ha mnpodecii. IIpaniBHuKam
JIep>KaBHOTO CEKTOPY, SKI MepedyBaroTh y Ipyli pU3UKY, HAJA€TbCS MIATPUMKA Ta pEeKOMEHAALi
oo nepekBaiigikaiii. [lepcnekTHBHUX CHIBPOOITHUKIB MOKHA BIIIPABUTH B KOPOTKOCTPOKOBY
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OTUTavyBaHy BIIYCTKY JJIsl 3aBEPIICHH TiepekBaiidikaiiii B 001acTi AeinuTy HABUYOK, TEPII HIXK
iM 3aIIpONIOHYIOTH HOBY ITOCATy.

Skmo npoaHanizyBatu 0ap’epu B PO3BUTKY €JIEKTPOHHOIO YpsiAYBaHHS, TO CIiJ 3BEpPHYTH
yBary Ha IOTaHy B3a€MOJII0 3 MOCIyraMH IU(PPOBOrO YPSJYBaHHSA: XOdYa 3aJIy4eHHS SK 0
IaTepuery, Tak i 1o udpoBoro ypsaay 3pocio Ha 18 BigcotkiB mixk 2011 Ta 2020 pokamu, po3puB y
NPUKAHATTI NEKTPOHHOT KOMEPIIil Ta eNEKTPOHHOTO ypsiy Cepesl KOpHCTyBauiB 30epiraerbes Ha 27
MPOIICHTHUX MYHKTIB. Llel po3puB 301IbIIYyEThCA 1 BigoOpaxkae PI3HUIIO MDK HHQPOBI3aIli€lo
ICHYIOYHX TpOLEeCiB 1 HM()POBUMHU MOCIyraMu, OpiI€HTOBAHUMHU Ha KOPHCTyBaya.

Ile omauM Gap’epoM MOKE CTaTH HEBIAMOBIIHICT MK yrpaBaiHHAM €C 1 1isIMU Ha PIBHAX
MICIICBOTO CaMOBpSIyBaHHs: He3Bakatoud Ha crpodu €C CTBOPUTH JOCTYI J0 TPAHCKOPAOHHHUX
HOCIYT €JIEKTPOHHOrO ypsiay, juiue 43 BiACOTKH HaILllOHAJIbHUX MOCIYI MOXYThb OYyTH JOCTYIIHI
OHJIAWH JUISI TPAHCKOPAOHHHMX KOPUCTYBadiB (TOPIBHSAHO 3 81 BiICOTKOM MAJIsi TPAHCKOPIOHHHX
KOPHUCTYBayiB). HallioHadbHI KopuctyBadi). Jocmimkenus 2017 poky mokaszano, mo y 26 i3 28
nepkap-wieHiB €C piBeHb Y3roKEHOCTI 31 CTaporo Bepciero €BpOnenchkoi paMKOBOI CyMiCHOCTI
(EIF) cranoBuB 75%, xoua B benbrii ta [lopryramnii piBeHb Y3roJ»eHOCTI cTaHOBUB MeHIe 50%.
Ha wmicrieBomMy piBHI y3ro/KCHICTh 3HAYHO Ta/1a€, OCKUIBKU MiChbKa Biiaga O0OpeThCs 3 MOBUTLHUM
PO3MOBCIO/DKEHHSIM ~ TEXHOJNOTIH, CcHaOKUMHU  CTparerisiMu  iHpoOpMaIiiiHO-KOMYHIKAIIHHUX
texnousoriii (IKT), a Y4MHOBHUKM HaMararoThCs KEpyBaTH HECYMICHMMH 0a3aMu JaHUX. 3TiIHO 3
HOBMMHU paMKaMM, KpaiHM Hamarajucsi BUKOHATH BHUMOrM BeO-noctynHocTi ([upextuBa €C
2016/2102) i 6araToOMOBHOCT!.

Tperiii Oap’ep- mudpoBe BiACTaBaHHSI MOXE 3arpokyBaTd LudpoBum ambéimism €C:
BIJICYTHICTb KOOpJAMHAIII MK KpaiHaMH B iXHIX 3ycWUIAX i3 nu(poBizallii MOXe MPHU3BECTU 0
3aJIeKHOCTI BiJl 3aCTapuIMX 3aKpUTUX CUCTEM 1 MepelmkoauTH ydyacHukam €C BUKOPHCTOBYBATH
BECh TOTEHIIaJ €JMHOrO PUHKY 3a paXyHOK €KOHOMii Ha macmrabi. BimmoBimno mo Inmekcy
MDKHApOAHOI IH(POBOI eKoHOMIKU Ta cycminbcTBa €C, «uerBipka migepiB €C» nabpana 80,5
BIJICOTKa 3a IOKa3HUKOM LU(PPOBUX AEpKaBHUX Mociyr, Tpoxu Biacratoun Big CIIA (81,4
Bimcotka) 1 [liBgenHoi Kopei (85,3 BigcoTka), Toxai sik €C ocTaHHI YOTUPH 3alHSIN OCTAaHHE MiCIIe
3 pesyiabTatoM 34,1 BijcoTka.6 Haiiripmn mratd MarTh 0e3i1i9 mpobdiieM, Xo4a BCi BOHH MalOTh
HIDKUYMM 3a cepeiHil piBeHb HU(POBI3alii mocayr A1 TpoMajsH 1 6i3Hecy. Hampuxinaz, y PymyHnii
oueBugHa Hecraua [T-cucrem, cneuianicTiB, edexTuBHOI Ta edektuBHOI [T-apxiTekTypu,
3aKOHOJaB4oi Ta mporenypHoi Oazu. Y I'pewii ta XopBartii morpeba y CHpOIIEHHI JAep:KaBHUX
MOCIYT 1 3a0€e3MeueHH] B3aeEMO/Il MK CclTy>)kK0aMH Ta JTaHUMU € CEpHO3HUMU ITpoOIeMaMu, TO1 K B
VYropmuHi norpeba B 1udposizamii AepKaBHUX MOCIYT 1 BIACYTHICTh BIOKPUTHX JaHHUX
BUKJIMKAIOTh 3aHETIOKOEHHS.

UYerBeptuii Oap’ep- koopauHalis LU(GPOBOrO YypsiAy Ha MICIEBOMY piBHI: 3araioMm &5
BIJICOTKIB MOCJIYT LIEHTPAJIbHOIO Ypsy HajaBaiucsa oHnaiH y 2021 pori mopiBHAHO 3 jnuiie 59
BIJICOTKAMHM MICIIEBUX MOCAyr. Ll HEBIAMOBIAHICT, y HaJaHHI TMOCIYT, a TaKOX BIJICYTHICTh
KOOpJAMHAIT MK PI3HUMHU PIBHSAMHU BJIaJU MOXYTb OyTH CYTTEBOIO MEPEIIKOAOI0 s LIH(PPOBOro
ypanyBanHs. Hanpuxnan, y HiMeuunHi BUKOPUCTaHHS PI3HUX, HECYMICHUX CHCTEM BIJCTEKEHHS
KOHTAKTIB MK JIep’)KaBHUMH Ta (eiepallbHUMH ypsilaMH MEPENIKo/HKaI0 3yCHIUIAM 1o 60poThOi 3
Covid-19. Oanak € fesiki BUHATKA. Y TakuX Kpainax, sk ABctpis, Ectonis, Icnanmis, YopHoropis,
Hinepnanaun ta Hopseris, icHye Oe3goraHHa iHTerpauis BCIX TpPbOX PpIBHIB YIPaBIiHHS.
[Mudposizalii opraHiB MIiCIIEBOI0 CaMOBPSAYBaHHS 3aBaXka€ HU3Ka (aKTOpiB, 30KpeMa BIJICYTHICTh
HaBUYOK Yy TEXHOJIOTIAX Ta YIpaBliHHI MPOEKTaMH, HEJOBipa MK MICIEBHM 1 HaIllOHAJIbHUM
pPIBHAMH, OCOOJMBO KOJMM WIEThCA NPO HANpsSMKH 3MiH, $KI BIPOBAKYIOTHCS HOBHMH
aJIMiHICTpAIlisIMU, CIPUHHSATTS aBTOHOMIi BiJl IIEHTPAJIBHOTO YPALY SIK BUOOPIB. MIEPEMOKIEM ISt
MICLIEBUX MOJITHKIB, @ TAKOXK MPOOJIEMH 3acCTapiiiNX JaHUX, CHCTEM, IIPOIIECIB 1 BUTPAT.

[T’ satuit 6ap’ep- Jlroacekuil KamiTan: po30yaoBa KaapoBOro MOTEHIaNy /i 3a0e3neueHHs
ycmimHoi 1udpoBoi TpaHchopmarlii € MOCTIHHOI MPOOJIEMOI0, OCKUIBKA Ha MICIIEBOMY piBHI
Opakye TeXHIYHMX HAaBHYOK 1 HaBUYOK ympaBiiHHsS mpoektamu. Kpim Toro, y 2021 poui kpainu-
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YJIEHH PO3IIAJANN MiATOTOBKY MEpPCOHANY U BKJIIOYEHHS METOMIB YIPABIIHHA 3alliKaBJICHUMHU
CTOpPOHAMH B PO3pOOKY, BIPOBAKCHHS Ta HAJaHHS TIOCIIYT K KPUTUYHY IPOOIIEMY.

I ocranwiii, opraunizauiitnuii 6ap'ep: OO0'eqHaHMN JOCTIAHULIBKUAN LIEHTP MONEpPEIKaE, IO
oprasizariiiHi Ta OHPOKpPAaTUYHI IMEPEHIKOAN 3MEHINYIOTh BHUKOPHUCTAHHS HOBHX TEXHOJOTIH Yy
Jep>KaBHOMY CeKkTopi. BukopucTanHi0O I1HCTpYMEHTIB iHTerpamii, TakuX sK iHTepdeiicu
nporpamyBaHHs pUKIagHuX mporpam (API), Takox Moxke 3aBauTH MEPEKOHAHHS OpraHi3arlii, mo
BOHM TPUHOCATh KOPHUCTH JIMIIE 30BHIIIHIM cTOpoHaM. Taka *x mpobiema iCHye AJisi BiIKPUTOTO
ypsiAy, OCKIIbKM HAWIIHHINI JaHi (HapHuKiIad, TEOMpPOCTOPOBI aApECHI JIaH1) € HKEPEIOM JT0XO01y
ISl areHTCTB.

B tabnumi 1 HaBeneHo cucremaru3aniio iH(oOpMallii Ta OCHOBHI XapaKTEPUCTHKU PI3ZHUX
3apyOiKHUX MOJIETIeH, TX TepeBaru Ta HeOIKH.

Tabnuys 1
Ocno6Hi xapakmepucmuku mooenell e1eKmpoHHO20 YPA0Y8aHHs

KonTunenraabHa - HasIBHICTH HagHAIOHANEHUX Hanoimsn 30ajlaHcOBaHa,
€Bporneiicbka MOJIETb CTPYKTYD (€Bpormelicbkii TOMy [0 BpaxoBye 3HauHI
[TapnameHT, €BpOKOMICisl, BIIMIHHOCTI B €KOHOMIYHOMY,
€Bponelicbkuil Cyn €C), NONITUYHOMY, KYJIbTYPHOMY

Ta TEXHIYHOMY TIOTEHIlIATiB
Kkpain-wieHiB €C

pexoMeHaalii siki € 000B’SI3KOBHUMH
Ui Beix kpaid €C;

- BHCOKMH  CTYImiHb  PO3BHUTKY
€BPONENUCHKUX KpaiH 1 HapoJIiB
IHTeTparis;
- YiTKE 3aKOHOJABCTBO, K€ PETYJIIOE
iHpopMariiini BiTHOCHHH B
€BpOINEHCBEKOMY  1H(OpMaliiiHOMY
POCTOPi
AHTITI0aMepUKaHChKA - po3mmMpeHHs crnekTpy nocnyr, mo Y CIHIA ocHOBHUI aKIEeHT
MOJEIIb HAJaloThCS BIAJAOK0 TpOMaJsiHaM 1 poOWUTbCA Ha  BIIKPUTOCTI,
Oi3Hecy; - 30UIBLIEHHS JEp>KaBHUX MPO30POCTI 1 BiAMOBIIATBbHICTh
MTOBHOBQ)KEHB; ypsAAy Tepeln TpoMaJsHAMH.
- OTIEPaTHUBHICTb; Ile BigoOpaxeHO B OCTaHHIN
- CTBOPEHHS TEXHIYHUX Ta MDKHApOAHIN 1HIIIATUBI Ypsia
HaBYaJIBHUX yMOB Juis 1noBHoro CHIA nig Ha3BOIO
OXOIUICHHS rpOMaJIsiH aamin | "[laptHepcTBO"
MOCTYTaMH.
AsziaTcpka MOJIENh —  BpaxyBaHHi  ocoOmmBocTel Y I MOJeni  OCHOBHI
KOHKPETHOTO ~ CTHJIKO  YIPAaBIiHHS. 3YyCHIUIA  CIOpAMOBaHI  Ha
A3iaTcbkuii TN ~ KOPIOPATHBHOI ~BIPOBA/KCHHS Cy4acHOI
KyIbTypu  Ta  OararopiBesoro iHdopmamii  Ta 3B'A3KY

JIEPYKaBHOTO YIPABIIIHHS CUCTEMA.

Horcepeno: cknadeno aemopom na ocrosi [13,14].

I[Cp)KaBI/I-LIJ'ICHI/I MOXYTb BHUKOPHUCTOBYBATHU KiJbKa

TEXHOJIOTIT B rajy3l OCBITH 1
KYJIbTYpH.

IHCTpYMEHTIB A 30UIbIICHHS

BUKOpPHUCTaHHS LU(poBuX ineHTH(}ikaTopiB. Ha HamioHanibHOMY ypsSOBOMY pIBHI BOHH MOXYTh
KOHTPOJIIOBAaTH BIPOBALKEHHS MOCIYT, MOOY10BaHUX Ha 0a30BUX HU(PPOBUX IHHOBALIAX (TAaKUX 5K
nudpoBe MOCBITYCHHS 0COOM), 1 rapaHTyBaTH, IO TOB’SA3aHI 3 HUMH IOCIYTH OPIEHTOBaHI Ha
KOpHCTyBaya Ta 3a0e3mneuyroTh MiA3BITHICTh. Ha piBHI MiclieBOro ypsiiy HaJaHHS OopraHaM BiaJIu
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BJIACHOTO areHTCTBA, 3000B’s13aHOTO YITKO BHU3HAYMTH YacOB1 paMKH IS peajizaiii HallloHaTbHOT
MOJIITHKH, MOXKE CTUMYJIIOBATH OUIBIIY y3roJUKEeHICTh. ITamiiicbkuid Tpupiunuii miad po3BuTky IKT
y JepKaBHOMY YIpaBiIiHHI IependadaB BUMOTY JO0 MICIIEBHX OpPraHiB BJIaJy I10JIaBaTH BJIACHI
IUIAaHW TPUOYTTS 10 BCTAaHOBJICHOTO MICHS TPU3HAYEHHS 3 MOMIIMBICTIO TPUITUHEHHS
(hiHaHCYBaHHS I MICIICBUX aJIMIHICTpAIIiH, sIK1 HE BiIMOBIIAIOTH IIISIM.

Ha Gi3Hec-piBHI ypsau MOXYTb BIAJATH MPIOPUTET THUM KOMIIAHISAM, SKi BIIPOBAJIIN
nudposi inmeHtudikaropu. Takui MiaXiJA BUKOPHCTOBYBABCS IS BU3HAYCHHS MPIOPUTETHOCTI
cXBaJIeHHs1 3amuTiB nudpoBoro 6i3Hecy B Jlarsii. HapemTi, ansi mokpamieHHs HaIaHHS IMOCITYT
ypsAy TpOMajsiHaM, KOOpAHMHAIlisA 3 OaHKaMH Ta IHIIMMU (iHAHCOBUMH YCTaHOBaMH, IO MalOTh
HaOIbIIe 3HAYEHHS [UIA OJKUTTS TPOMAJASH, MOXKE 30UIBIINTH BHKOPHCTAHHS IHU(PPOBUX
MOCBIIUEHb, K i€ BUIAHO B EcTOHII.

[Tizxomu, opieHTOBaHI Ha KOPUCTYBa4a, 3 HOBUMHU TEXHOJIOTISIMH, 110 PO3BUBAIOTHCA: Y PAIU
MMOYMHAIOTh 3aCTOCOBYBAaTH HOBI1 TEXHOJOTIi B JEp)KaBHOMY YIpaBJIiHHI, ajié BOHH ITOBHUHHI
BUKOPHUCTOBYBATH IIi/IXi/, OPIEHTOBAHMI HAa KOPHCTyBaya Ta IPOMAJSHUHA. 3 YpaxyBaHHSIM HOBHX
TEXHOJIOTi! MOKHA PO3poOUTH Halip IHCTPYMEHTIB 200 €AMHUI Mara3uH IS 3ay4eHHs TPOMaJIH
1 IepeIoBOIo JI0CBITY, OPIEHTOBAHOTO Ha KopucTyBaya [17].

Tpanckopnonna cymicHicts ganux: OOIl-cuctema €C 3abe3neuye TpaHCKOPIOHHHUI 0OMiH
JaHUMHU MDK ypsIamMH Ha BCiX afMiHicTpatuBHUX piBHsAX. 1100 momermmuTu 1ie, 100pe KepoBaHi
naHl B 0a30BUX PEECTpax € Ba)UIMBUMHU JUIS PO3POOKU IHCTPYMEHTIB iHTerpaiii, Takux sk APL
Ockinbku ButpaTd Ha OOP € moYaTKOBUMU, @ BUTOU HABPST YU OyIyTh IMOBHICTIO peali30BaHi JI0
CEpEIHhOCTPOKOBOTO Ta JOBIOCTPOKOBOTO TIEpiOay, VYCIIIIHE BIPOBA/PKCHHS TOTpEOye
JOBIOCTPOKOBOI TOJNITHYHOI y4yacTi Ha BCiX piBHAX Biaau. €C TOBHHEH 30CEpeAMTHCS Ha
CTBOpPEHHI KYJbTYpH, siIka Moxe miarpumyBaTu posmmpeHHs OOIIl Ha Bcix piBHSAX yNpaBiiHHS B
JOBrOCTPOKOBIi# nepcrnekTuBi. TparckopaoHHi mociyru: €C Mae MOKIMBICT 301IBIIATH KUTBKICT
TPAHCKOPJOHHUX TOCIYT, JOCTYIHHUX JUIS TPOMAJSH 1 MiANPHEMCTB. PO3IMIMpEHHS BUKOPUCTAHHS
1 poBuX ineHTH(IKATOPIB 1 po3ropraHHs peryntoBanHs eIDAS gonoMoske po3mMpUTH JOCTYI 10
TPAHCKOPJOHHUX JepxkaBHUX mochyr. Tak camo cucrema OOP moxe rapantyBaTH, IO JOIIM i
MIIPUEMCTBAM HE JIOBEJCTHCSI MOBTOPHO HAJABATH Ty caMmy iHPOPMAIIIO KITHKOM YCTaHOBaM Y
pizHux kpaiHax €C. Takoxx MOKyTh OYTH MOKJIMBOCTI JIJIsl aKTUBHUX TPAHCKOPJOHHUX JACPHKABHUX
MOCITYT JIJIsl TPOMAJISH 1 TITPUEMCTB.

BUCHOBKHA

Jlis cTBOpeHHs SIKICHOI, sIKa BIJAINOBiJA€ BUMOTaM CYYacCHOCTI, CHCTEMH €JIeKTPOHHOIO
BpSAyBaHHS MOTPIOHO BpaxoBYBaTH Ta NepelMaTH HalKpallll CBITOBI MOJEN PO3BUTKY. Sk Oyno
JOCIIJKEHO B po0Oo0Ti Ha A0cBiAl kpaiH €C 3 po3BUTKY €NEeKTPOHHOIO BpsAYBaHHs, YKpaiHi TpeOa
OpIEHTYBaTHCA Ha iX JOCBiJ Ta BUKOPUCTOBYBAaTH Hailkpamii HaabOaHHs. Hes3Baxarounm Ha
NoBHOMAcIITaOHy BiifHy, YKpaiHa IeMOHCTpye OJUH 13 HaWIMHAMIYHIIIUX MpoleciB nudpoBoi
TpaHcopmarliii B ycbomy cBiTi. Komanna Minuugpu VYkpainu Oyaye HalzpyuHimly uudpoBy
Jiep>KaBy Yy CBITI 3 TOUKM 30py OTpUMaHHs nociyr. OjHa 3 TroJOBHUX Lijiel — nudpoBizyBaTu
100% nepxaBuux mociyr. €C 3amyctuB npoekt «l{udpoBa Ttpanchopmartis mns YipaiHuy,
(DT4UA) ronoBHMM 3aBAaHHSM SIKOTO € TIOMid Ui YKpaiHM B TPOIECi 3ampoBaKEHHS
e(PEeKTHUBHHX, JTOCTYITHUX Ta OE3MEYHHX JEp>KaBHUX MOCIYT, a TaKoX MIBHAKOTO pearyBaHHS Ha
BUKJIIMKU BiifHM. €BpOCOI03 BU3HAUMB 4 HaNpsMH, Ha SIKI COpsMOBaHE (iHAHCYBaHHS: PO3BHTOK
nu(@poBUX MOCIYr Ta 3acToCyHKY Jlisfi; BIOCKOHalleHHS OOMIHY JaHMMHM MDK pEeecTpaMu Ta
Jep)KyCTaHOBaMM; PO3BUTOK 1H(QPACTPYKTYpH €JEKTPOHHOI ineHTU(iKalii BIAMOBIAHO 10
pernamenty eIDAS; po3BUTOK CHUCTEMH €JIEKTPOHHOIO YIPAaBIiHHSA, IO JO3BOJIUTH IPO30PO
PO3IIISIATH KPUMIHAJIBHI CIIPABH.
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EUROPEAN EXPERIENCE IN IMPLEMENTATION OF ELECTRONIC
GOVERNMENT

Reshetova Hanna
Mariupol State University,
Kyiv, Ukraine

Recently, it is impossible to imagine the development of countries, territories and society as a
whole without the latest information technologies. Today, many countries of the world, including
European countries, use such a form of public administration as e-government, which is becoming
an important tool for interaction between central and local authorities, business and society. In order
to achieve a high level of democracy, as well as in the conditions of a democratic society, the
introduction of electronic governance becomes a necessity. This is exactly what our country, which
has a high potential and all the possibilities for the introduction of electronic governance and the
transfer of almost all services, especially administrative ones, to an electronic format, strives for.
Electronic governance is one of the priority areas of modernization of public administration in the
EU countries. The science of public administration is in constant development and the search for
more effective methods, principles and means of public administration that are adequate to modern
conditions and needs. In recent years, the theory and methodology of e-government has been
replaced by more modern ones. In Ukraine, e-government is developing through the implementation
of projects and the cooperation of all state and local self-government bodies with the support of
international partners. Specialists in the field of information technologies believe that e-government
is the key to reforms in Ukraine, because it is impossible to achieve high rates of transformation
without the introduction of digital technologies in every sphere. At this stage, the most common
area is electronic services in the field of e-government, since they concern every citizen of the
country.

Keywords: electronic governance, development, democracy, society, european experience.

70


https://management-journal.org.ua/index.php/journal
http://web.worldbank.org/archive/website01537/WEB/IMAGES/ANALYZIN.PDF
https://publicadministration.un.org/egovkb/Portals/egovkb/Documents/un/2020-Survey/2020%20UN%20E-Government%20Survey%20(Full%20Report).pdf
https://publicadministration.un.org/egovkb/Portals/egovkb/Documents/un/2020-Survey/2020%20UN%20E-Government%20Survey%20(Full%20Report).pdf

Boukhedimi, C., Ahmed, A., Atas, M., & Barbakadze, T. (2023). Analysis of impact of demographic factors on
the consumption of organic foods in green marketing perspective: an international survey-based study. Management and
Entrepreneurship: Trends of Development, 1(23), 71-83. https://doi.org/https://doi.org/10.26661/2522-1566/2023-1/23-
07

MARKETING
RECEIVED:
01 February 2023 UDC 339.138:631.147]:366.1]:314
ACCEPTED:
20 February 2023
RELEASED: DOI 10.26661/2522-1566/2023-1/23-07

20 March 2023

ANALYSIS OF IMPACT OF DEMOGRAPHIC FACTORS ON THE
CONSUMPTION OF ORGANIC FOODS IN GREEN MARKETING PERSPECTIVE: AN
INTERNATIONAL SURVEY-BASED STUDY

Chems Eddine Boukhedimi* Abdal Ahmed
Department of commerce studies University Shri Guru Ram Rai University, Dehradun,
of Tizi Ouzo, Algeria Uttara-khand, India
ORCID ID: 0000-0003-1728-1809 ORCID ID: 0000-0002-5515-3800
Mevliide Feyza Atas Tamar Barbakadze
Gender and Woman Studies, Ankara Thilisi State University, Economic and Business,
University, Turkey Business Administration, Thilisi, Georgia
ORCID ID: 0000-0002-9872-401X ORCID ID: 0000-0002-6563-9070

*Corresponding author email: chemsrko@gmail.com

Abstract. This paper aims to identify the factors which affect the consumption of organic
foods such as natural milk and olive oil on an international scale. It should be mentioned that the
factors examined are gender, age, nationality, educational level, and occupation of consumers. The
study was explored through an online survey between January-November 2022 among 155
respondents from 14 countries; most of them are from Turkey, Algeria, Pakistan, Georgia, and
India. Then, the results were analysed through SPSS software VV26. As results, the independence
between the consumption of organic food and the demographics variables is confirmed. It means
that all corposants of each variable are related to the consumption of organic product. Indeed, the
limit of this study is in the number of sampled population (155), besides, some countries such as
Libya, France, Mali; Italy; and Ethiopia are represented by one participant for each country.
Consequently, the result obtained can’t be generatedd all worldwide. The same observation for
some occupations (Judge, Nurse, Pharmacist and dentist), are not fully sufficient to be analysed
further.

Keywords: consumer behaviour, green marketing, organic foods, chi square test,
international survey

JEL classification: M30, M31

INTRODUCTION

Green marketing is one of the most addressed matters in the business of this era
(BOUKHEDIMI C.E & al, 2023). In fact, one of the most critical matters in the world is the rising
death caused by cancer, high blood pressure and diabetes which are impacted by the consumption of
unhealthy food. Therefore, it is important to tackle the unsafe food and moving to organic food or
green food. The largest portion of environmental effect is generally attributed to one of the three
consumption domains: food (ABDAL. A, et al., 2022 a). The term ‘organic’ was first used in the
book entitled ‘Look to the Land’, edited by NORTHBOURNE in 1940 in study about organic farm.
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In this subject, (NOURTHBOURNE, 2003) defined organic farming as ‘an ecological production
management system that promotes and enhances biodiversity, biological cycles and soil biological
activity’. The growth of organic food consumption can also be attributed to the rising levels of
concern for environmental and ecological welfare surrounding the use of chemical, synthetic and
genetically modified means of conventional food production (H. WILLER et al, 2020).

According to (LEA E, WORSLEY T, 2005) and (VAN DOORN J, VERHOEF PC, 2011),
younger household and women consider organic food more important and include it in their
purchase. Similarly, past studies have also found that women are more interested in organic food
than men (WANDEL M, BUGGE A, 1997). These past studies are also supported by (KOIVISTO
HU, MAGNUSSON MK, 2003) who noted that a higher proportion of women holds positive
attitudes towards organic foods and consumes organic foods (STORSTAD, O et al, 2003). Besides,
(JOLLY, DA, NORRIS,K, 1991) mentioned that most organic food buyers tend to be more youthful
than non-buyers. Furthermore, (FOTOPOULOQS, C. & KRYSTALLIS, A., 2002) reveal that young
people are more environmentally aware but less willing to pay more due to their lower purchasing
power. In contrast, older people are more health conscious and willing to pay an additional price for
organic food. Instead, this finding can’t be confirmed

Indeed, the issue of organic food does not belong to a special country without others. In this
sense (LAMONACA, Emilia, et al, 2022) present a study about consumer perception of attributes
of organic food in Italy among 672 respondents. Additionally, in the Asian continent, (SHALINI,
TALWAR et al., 2021) investigated the reasons which compel the willingness to purchase organic
food among 928 Japanese consumers.

According to the data present in (statista, 2022a), the United States holds the leadership in
the global organic food sales in 2020 with a market share of 41%, followed by Germany (12%),
France (11%), China (08%), Canada (4%). While the rest of the world represents 24%. In the same
logic, the value of organic food worldwide market in 2021 is achieved at 227.2 million U.S.D
(statista, 2022b).

Table 1

Retail sales share of organic food worldwide in 2020, by country

Country USA Germany France China Canada Other
Share % 41 12 11 08 04 24

(G. MIGLIOREI, et al, 2020) Highlight that attitudes towards healthy food and the
environment are totally associated with a higher willingness to pay for organic products, the latter
being also influenced by consumers' socio-demographic aspects In fact, we can say that the last idea
confirms that organic food is more expensive than ordinary eating because the raw materials are
rare compared to the population which is accumulated around the globe as the table (2) indicates:

Table 2
Evolution of population in worldwide between 1955-2022
Years 1955 2010 2020 2022
Population in 2.77 6.96 7.79 8

Billion

In this perceptive, the pertinence of the present study is generated from a questionnaire
which is conducted with an online survey about the consumption of organic products among 155
respondents in 14 countries, during 2022. Then, the results were analysed through SPSS software
version 26. Thus, the question which needs to be answered through this study is as follows:

What are the demographic factors which drive consumers to purchase organic food in the
globe?
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HYPOTHESIS

To make our research easier, we suggest testing further the following hypothesis which
represent the demographics variables:

H;. The consumption of organic food is impacted by the type of gender.

H,. The consumption of organic food is impacted by the type of generation.

Hs. The consumption of organic food is impacted by the type of occupation.

H4: The consumption of organic food is impacted by the educational level of respondents.

Hs. The consumption of organic food is impacted by the nationality of respondents.

LITERATURE REVIEW:

1. Green Marketing: The literature contains various definitions of Green Marketing. The
American Marketing Association (AMA) was the first one to present obviously the ecological
marketing in the earliest 1970s as the study of positive and negative aspects of marketing activities
on pollution, energy depletion, and non-energy resources depletion (HENION, Karl. KINNEAR, T,
1976, p. 1).

It should be stated that the term of green marketing describes attempts by marketers to
develop strategies that target environmental consumers (McDaniel, S. W., & Rylander, D. H., 1993,
p. 4). Additionally, this concept is a holistic and responsible management process that identifies,
anticipates, satisfies and fulfils stakeholder requirements, for a reasonable reward, that does not
adversely affect human or natural environmental wellbeing (CHARTER, 1992, p. 394)

Green marketing, also alternatively known as environmental marketing and sustainable
marketing, refers to an organization's efforts at designing, promoting, pricing and distributing
products that will not harm the environment.(Pride and Ferrell, 1993) Green marketing is identified
also as any marketing activity, related to a certain organization, aims at creating negative influence
or removing negative influence for a certain product on environment (Stanton, William et al, 1997,
p. 612).

In addition, both (CHARTER, Martin & POLONSKY, Michael Jay, 1999) Suggested the
following definition: The marketing or promotion of a product based on its environmental
performance or an improvement thereof. Moreover, Green Marketing was identified as the
movement which is directed towards organizations production of products responsible
environmentally (KOTLER, Phillipe & Armstrong, Gary, 1999, p. 716).

Green marketing, also called environmental marketing and responsible marketing, is the
integration of value-creating change into the natural environment as well as consumers and society
(Polonsky, 2011, p. 1311). Then, (BOUKHEDIMI, 2021 , p. 2) proposed that Green Marketing is
the promotion of health and safety products obtained by the honest practices of factories in order to
protect both ecological environment and well-being of citizens (consumers, employers of factories
and the rest of the society). Basically, Green Marketing is about the incitation to use safe products
which aren’t harmful for the environment and well-being of humans in order to achieve sustainable
development.

Ultimately,"Green Marketing" refers to holistic marketing concept wherein the production,
marketing consumption disposal of products and services happen in a manner that is less harmful to
the environment or not at all harmful (Abdal, Ahmed et al, 2023, p. 19).

2. Green product:

The green product is one of the most important elements of the green marketing mix. It is
called too eco-friendly product and an environmental product. In business, the term green product is
generally used to describe those efforts to protect or enhance the natural environment by conserving
energy and/or resources and by reducing or eliminating the use of harmful agents, pollution and
waste (PARSOYA, 2021). A green product can be defined as a product that will not pollute the
environment or waste natural resources in excess and can be recycled or conserved, in other words,
a green product is a product that incorporates recycling strategies or contains some recycled
content, packaging that use natural or less toxic materials to reduce the impact on the environment,
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in general a green product can be characterized as an ecological or environmentally friendly product
(SANTANA, 2021). To specify this kind of product, OTTMAN (1994) stated that an
environmentally or green product should have the following characteristics:

- Must be manufactured with a minimum amount of raw materials and with recyclable raw
material;

- Must be manufactured with the utmost energy efficiency and with the least use of water;

- Must be packed in lighter packaging;

- Must provide higher durability and serve multiple purposes;

- Is reusable;

- Is biodegradable. So here green products refer to those which are eco-friendly and usage of
green products does not harm the environment.

According to (BOUKHEDIMI C. E., 2022) the research among the green marketing will be
more interesting in the future. While, green products are more costly than ordinary products; the
growth of green consumers will contribute to the decrease of safe product prices.

3. Green consumers: (ELKINGTON, 1994, p. 93) defines green consumer as one who
avoids products that are likely to endanger the health of the consumer or others; cause significant
damage to the environment during manufacture, use or disposal; consume a disproportionate
amount of energy; cause unnecessary waste; use materials derived from threatened species or
environments; involve unnecessary use of, or cruelty to animals; adversely affect other countries.

Green consumerism, often known as green consumerism is, a form of environmentally
responsible consumption that has emerged as a result of increased environmental preservation
awareness (MOISANDR, 2007). Consumer environmentalism is growing in popularity around the
world as a result of consumers; increased attention to the expansion of environmental protection
initiatives and the effects of pollution (MCINTOSH, 1991). Customers are more inclined to buy
environmentally friendly, organic items as a result (ABDAL, A, et al., 2022b). More consumers are
looking for greener products as they become more popular on the market (NIMSE P, VIJAYAN A,
KUMAR A, VARADARAJAN C, 2007).

Additionally, (GINSBERG, Jill Meredith. & BLOOM, Paul N. , 2004) Showed that there
exist 5 classes as Roper Starch worldwide identifies in their survey. However, (BOUKHEDIMI,
2021 , p. 4) (BOUKHEDIMI & SEDIKI, 2021) were added another class per a recent survey
concerning inexperienced clients in Algeria.

3.1 True Blue-Green: This status is perfect, particularly with their high interest in
environmental and healthcare matters. They still donate to a wide range of pro-environmental
movements, like following environmental conferences, providing a contribution to keep the
ecological environment, similarly, they hold high socio-economic levels (Education: ‘’Masters &
Ph.D.”, Economic: High-income level and professional level). Then, most of them are managers,
doctors, engineers. They avoid shopping for products that aren’t made by environmentally friendly
enterprises.

3.2 Greenback Greens: They share the same qualities of True blue Greens (high-income
level, attention about green products) but they are less conscious of environmental causes compared
to the first class, it signifies they do not donate directly to the awareness of others. While, they
sponsor associations and organizations that care of healthcare and ecological problems.

3.3 Sprouts: They are less conscious than the Greenback Greens and True Blue Greens and
they do not like to purchase green products despite their high-income group, so the instruction level
is the main aspect for this type. For example, they just have some awareness such as support on
environmental meetings or buy occasionally green products.

3.4 Grousers: These persons are not interested in pro-environmental behaviours and events
in general, because they believe that they are not involved by the ecological matters, and it is the
responsibility of enterprises and governments, especially, their income class is down (most of them
are workers and retirees). They participate only in the recycling function by participating in the
collection of emptied bottles, only to evade the penalties set by the authorities.
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3.5 Basic Browns: This group avoids categorically being interested in environmental
concerns, and they do not condemn other individuals for environmental problems as pollution,
briefly, they do anything to protect their environment. It is true that they have a low-income level,
but they haven’t skipped that environmental effect momentarily or later in their well-being.

3.6 Anti- Green Customer: It must be noted that a new class of green consumers was
added which contain a high-income status, but they don't prefer to buy these safe products. More,
they do not care about ecological and healthcare topics at all, that’s why (BOUKHEDIMI &
SEDIKI, 2021) choose to call them an anti-green customer.

Table 3.
Attributes of consumers in green marketing approach

Ability to purchase of a Awareness of ecological

green product and healthcare issues
Income Levels: From 0 to 2 Levels: From 0 to 3
level
Green Customer
Segment 0 1 2 0 1 2 3
Less More Less Less More
Low High 0% than than 0% than than than
50% 50% 33% 66% 66%
True blue-greens V4 V4 v
Green back greens V4 v v
Sprout N4 N4 N4
Grousers V4 V4 V4
Basic browns V4 V4 V4
Anti-green v V4 V4
consumers

Source: (BOUKHEDIMI C. E., 2021)

PAPER OBJECTIVE:

1. To emphasize the relationship between the Organic Food and Green Marketing;

2. To assess the intention of customers to purchase Organic Food in 14 different
Countries;

3. To measure the impact of demographic factors on the consumption of organic foods
among 14 countries;

4. To know the awareness level toward Organic Food in different Countries;

5. To generate the data related to the consumption level of consumers of Organic Food

in 14 countries.
METHODOLOGY:

We precede two types’ methods. The first one is based on qualitative data which aims to
shed light on several conceptual terms such as green marketing, green consumer, and organic food.
Furthermore, the second method is deeply quantitative, through it, the results issued from the
questionnaire are analysed in a statistically descriptive view followed by a specific statistical test
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which is the Chi Square test. It should be noted that a questionnaire about the consumption of
organic food was addressed to 155 persons, during 2022 at an international level illustrated by 14
countries.

RESULTS AND DISCUSSION:

1. Reliability test

The first part of the study result belongs to its reliability. In this sense (WAHYUDI, 2016)
stated that when the value of Cronbach alpha is between 0.6 and 0.8, it is considered reliable.
However, a value which is superior to 0.5 is also acceptable (ZAIGHAM, 2021). The Cronbach
alpha value obtained in this study is 0.658 for 11 items, which confirm the reliability of the survey.

2. Descriptive Statistic

In this part, the practical research of this study covers the statistics descriptive which aims to
reveal the demographic characteristics of the sampled population.

2.1 Gender

Table 4 below illustrates the first demographic variable which is the gender of respondents,
which is dominated by 94 women (60.4 %) and 61 men (39.4 %). This result confirms that women
are more interested to appear in our study and affirms the dispersion of the sample (See Standard
deviation = 0.49).

It should be noted that in economic research, it is appropriate to use the term (Man/Women)
to replace the term (Male/Female) because the last one is appropriate to biological and physical
aspects (BOUKHEDIMI C. E., 2022).

Table.4
Gender of respondents

Frequency Percentage = Mean SD
Gender Man 61 39.4 1.61 0.49
Woman 94 60.6
Total - 155 100 - -

2.2 Ages’ category
As it is shown in table 5, it has been found 134 respondents from generation Y which
illustrate 86.5% of the total. However, 17 persons from generation X (11%) and 4 from generation
Z (2.6%) present the rest of the sample study. Therefore the small value of standard deviation (0.36)
is impacted by the number of generation Y participants.
Table 5
Age of respondents
Frequency Percentage Mean SD

Generation X 17 11
Age Generation Y 134 86.5 3.92 0.36
GenerationZ 4 2.6

Total - 155 100 - -
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2.3 Occupation

Occupation

Total

Table 6

Occupational level of respondents

Lecturer
Teacher
Unemployed
Accountant
Employee
Manager
Engineer
Business owner
Designer
Judge
Lawyer
Consultant
Nurse
Doctor
Psychologies
Dentist
Pharmacist

Translator

Frequency Percentage Mean SD

18

20
52

O &
[op}

I\JI—‘I—‘OOI\JI—‘I:I\JH N o1 Ol

155

11.6
12.9
33.5
2.6
10.3
5.8
3.2
3.2
1.3

0.6 53 4.461
1.3

7.1
0.6
1.3
1.9
0.6
0.6
1.3
100 . .

Table 6 indicates the occupational status of participants; most of them are unemployed
(33.5%), teachers (12.9%), lecturers (11.6%), and employees (10.3%). Nevertheless, the rest are
divided between consultants (7.1%), managers (5.8%), engineers, and business owners (3.2%).
Besides, the other status such as accountant, dentist, lawyer, psychologist, pharmacist, nurse, judge,
designer, doctor, dentist, and translator are less appeared in the survey.

2.4 Educational level

In table 7, below, 66.5 % of participants are ungraduated, which is why the value of the
standard deviation is small (0.474).

Educational

level
Total

Table 7

Educational level of respondents

Frequency

Undergraduate 103

Postgraduate

52
155

Percentage Mean SD
66.5 1.34 0.474
335

100 - -

As is noted in the table.8 below, 45 respondents are from Turkey, followed by 36 Algerians,
24 Pakistani, 22 Georgians, and 14 Indians. However, few participants are from other countries
such as Iraq (4), and Egypt (3), and only 1 participant from France, the same statement for Libya,
Mali, Czech, Nepal, Italy, and Ethiopia.
2.5 Nationality of respondents
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Table 8
Nationality of respondents
Frequency Percentage = Mean SD
Algerian 36 23.2
Turkish 45 29
Indian 14 9
Pakistani 24 15.5
Georgian 22 14.2
French 1 0.6
Egyptian 3 1.9
Libyan 1 0.6 3.26 240
Iraqi 4 2.6
Malian 1 0.6
Czech 1 0.6
Nepali 1 0.6
Italian 1 0.6
Ethiopian 1 0.6
Total - 155 100 - -

3. Chi square tests:

In order to know the relationship between the demographic factors and if the respondents
consume organic food, it was important to explore the Chi square test. Thus, the result illustrated in
the table.9 shows that the null hypothesis of each variable (Gender, age’s category, educational
level, occupation and nationality) is confirmed. On the other hand, the independence relation is
demonstrated because all the values are superior to the significant level (p = 0.05).

Table 9
Chi-square test & hypothesis results
Variables P-value Result Hypothesis
X2 Ho H1
Gender 0,966 Independence Affirmed  Rejected
Age 0,763 Independence Affirmed  Rejected
Occupation 0,877 Independence Affirmed  Rejected
Educational level 0,298 Independence Affirmed  Rejected
Nationality 0,235 Independence Affirmed  Rejected

Finally, the participants in this survey were been classed according to their social and
behavioural characteristics. In this sense, it has been found that the majority (87.09 %) are green
consumers (70.32 % green back greens and 16.77 % true blue greens), the others are less observed
(sprout 3.87 %), grousers (5.81 %); basic browns (1.94 %) and anti-green consumers (1.29 %). The
results show that 87.09 % of respondents are aware of organic food consumption.

It should be stated that the persons who are undergraduates could be considered green
consumers because they could be impacted by their family, friends, etc. Furthered, away to
professions that generate high income, the other professions owner (employed, unemployed) could
receive funds from their family.


https://management-journal.org.ua/index.php/journal

Boukhedimi, C., Ahmed, A., Atas, M., & Barbakadze, T. (2023). Analysis of impact of demographic factors on
the consumption of organic foods in green marketing perspective: an international survey-based study. Management and
Entrepreneurship: Trends of Development, 1(23), 71-83. https://doi.org/https://doi.org/10.26661/2522-1566/2023-1/23-
07

E—|
[

Anti-green consumers 1,20 %

Basic browns || 1,04 %

Grousers - 5,821 %

Sprout | 3,87 %
Green sack Greens I 70,52 %
True blue greens J_ 16,77 %

Figurel. Classes of survey respondents

CONCLUSION

This study has suggested the measurement of consumer awareness toward organic products
under a green marketing perspective. To do that, we launched an online survey in 2022 and we
received 155 responses from 14 countries, most of them women (60.6%), under-graduated (66.5%),
and aged between1986-2022 with 86.5%. Also, 29 % of the total is from Turkey, 23.2 % (Algeria),
and 15.5 % from Pakistan.

After checking the nexus between the consumption of organic products and the
demographics characteristics of respondents, it is ensured that these variables don’t effect on our
sample attitude. In the other words, all sub-characteristics are included in the consumption of green
eating as the table available in the appendices indicates, so all hypothesis of this study are rejected.

It should be noted that the survey of this study doesn’t cover all countries (14/195).
Moreover, several countries appeared in this research, are less representative such as: France, Italy,
Nepal, Mali, Iraq, Libya and Egypt. In addition, regardless to frequent occupations seen in this
research (Lecturer, teacher and unemployed), the other professions are less viewed.

79
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Table 10

Yes No
Men 45 7
Women 83 11
Generation X 15 2
Generation Y 118 16
Generation Z 4 -
Lecturer 17 1
Teacher 18 1
Unemployed 45 7
Accountant 4 -
Employee 12 4
Manager 8 1
Engineer 4 1
Business owner 5 -
Designer 2 -
Judge 1 -
Lawyer 2 -
Consultant 8 3
Nurse 1 -
Doctor 2 -
Psychologies 31 -
Dentist 1 -
Pharmacist 1 -
Translator 2 -
Undergraduate 93 10
Postgraduate 44 8
Algerian 32 4
Turkish 43 2
Indian 14 -
Pakistani 20 4
Georgian 15 7
French 1 -
Egyptian 2 1
Libyan 1 -
Iraqi 4 -
Malian 1 -
Czech 1 -
Nepali 1 -
Italian 1 -
Ethiopian 1 -
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AHAJII3 BIUVIUBY JEMOI'PA®IYHUX ®PAKTOPIB HA CITOKUBAHHSA
OPI'AHIYHUX ITPOAYKTIB 3 OI'JIA 1Y 3AT'AJIbHOI IEPCIEKTUBU 3EJJEHOI'O
MAPKETHUHI'Y: MIZKHAPOJIHE JOCJII>KEHHS HA OCHOBI OIITUTYBAHHS

Chems Eddine Boukhedimi Abdal Ahmed

Department of commerce studies University Shri Guru Ram Rai University,
of Tizi Ouzou. Dehradun, Uttara-khand. India
Algeria
Mevliide Feyza Atas Tamar Barbakadze
Gender and Woman Studies. Ankara Thilisi State University, Economic

University. Turkey and Business, Business Administration,

Thilisi, Georgia.

CraTTs cripsiMOBaHa Ha BH3HAueHHs (aKTOPIB, sIKi BIUIMBAIOTH HA CHOXXHBAHHS OPTaHIYHUX
IPOAYKTIB, TAKUX SIK HaTypajlbHE MOJIOKO Ta OJIMBKOBA OJisl, y MbKHapogHoMy MmacmTabi. Ciia
3a3HAYMTH, IO JOCHTIHKYBaHUMHU (DaKTOpaMH € CTaTh, BiK, HAI[IOHAIBHICTB, PIBEHb OCBITH Ta il
TiSUTbHOCTI crokuBaviB. JlocmimkeHHs: Oyi0 MOCIIHKEHO 3a JIOMOMOTOI0 OHJIAWH-OMUTYBaHHS B
niepion 3 ciuns mo aucronan 2022 poky cepen 155 pecnioneHTiB i3 14 kpaiH; OLIBIICTD 13 HUX — 3
Typeuunnu, Amxupy, [lakuctany, ['py3ii Ta [uaii. [ToTim pe3ynbraTtu aHamizyBaiu 3a JTOTOMOTOIO
nporpamHoro 3abesmneuenHs SPSS V26. B pe3ynbpTari MiATBEpKEHO HE3AJIECKHICTh MK
CIOKMBAHHSM OpPraHiuyHOi ki Ta aeMmorpadgiyHumMu 3MiHHUMU. Lle o3Hadae, 1m0 BCi KOPIIOCAHTH
KOXKHOI 3MIHHOI TIOB’si3aHI 31 CIOKUBaHHSAM oOpraHigyHoi mpoxykmii. JliiicHO, Mexa IbOoro
JOCITIJDKEHHS TIOJIATAE B KUIBKOCTI BigiOpaHoro HaceneHHs (155), kpiM Toro, Aeski KpaiHu, Taki K
JliBisi, ®@pannis, Maui; Itamis; Ta Edionito mpeacTaBisioTh MO OJHOMY YYaCHUKY BiJl KOXHOI
kpainu. OTxe, OTpUMaHUN pe3yiabTaT HE MoOXe OyTH OTpUMaHMi y BcboMy CBiTI. Te came
CTIOCTEpEKEHHS s IesskuX mpodeciit (cymas, Mmenacectpa, hapMameBT i TaHTHCT) HEJOCTATHBO JIJIS
MOJJAJIBLIOTO aHaMi3y.

KirouoBi cioBa: moBesiHKa CIIOKMBAyiB, 3€JI€HUH MAapKETHHI, OpraHiuyHi NpPOIyKTH
Xap4yyBaHHS, TECT X1 KBaJpaT, MKHAPOJAHE OIMUTYBaHHS.
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Abstract. The article aimed at research of various scientific approaches to «marketing»
concept essence defining, defines the main functions and main specific characteristics of
marketing activity. The main factors of influence on the marketing activities organization at the
tourism enterprise have been determined in view of the tourism product complex nature and the
tourism interdisciplinary nature. The impact of the main external and internal factors that prevent
the effective development of the industry and the realization of the Ukraine regions tourism
potential has been analyzed and quantified. The state and prospects for the national tourism
industry development have been studied, and the key tasks of tourist enterprise marketing
activities organizing in post-war recovery period have been determined.

Keywords: marketing, service sector, tourism product, industry potential, influencing
factors, infrastructure, tourist flows, post-war recovery.
JEL Classification: A13, M14, M19, M30.

INTRODUCTION

The formation and development of the tourism industry in Ukraine since the declaration of
independence of our state is characterized by constant reorganization processes associated with the
influence of unfavorable global economic, political, environmental and other factors. The difficult
economic and political situation in the country, military operations, quarantine restrictions due to
the COVID-19 pandemic led to the collapse of the tourism industry.

Despite the presence of favorable natural and recreational conditions and various resources,
Ukraine lags significantly behind the leading countries in the world in terms of the quality of
relevant services and the development of tourist infrastructure, which prevents the full realization of
its own tourist potential. Due to armed actions taking place on the territory of Ukraine, international
logistics routes passing through the territory of our state are not functioning now. A significant
increase in the price of fuel and oil, the complication of logistics and the destruction of traditional
tourist routes are just some of the risks faced by the tourist business in connection with the war.
Therefore, the successful functioning and sustainable development of a modern enterprise in the
tourism industry requires the organization of effective marketing activities and the application of
innovative approaches to the development of marketing strategies.
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LITERATURE REVIEW

Such researchers as: L. Fedulova, 1. Bezugliy, V. Danylchuk, V. Kyfyak, D. Stechenko, A.
Aleksandrova, M. Dolishniy, P. Gaman, I. Balabanov, O. Akhmedova and others made a significant
contribution to the study of the problems and features of marketing activity in the tourism sector.

However, certain aspects of revealing the potential of the tourism industry of Ukraine in the
conditions of modern challenges require analysis and the search for new marketing solutions.

PAPER OBJECTIVE

The purpose of the article is to research the current state of development of the tourism
industry in Ukraine and analyze innovative approaches to the organization of marketing activities in
the tourism sector during the post-war reconstruction period.

RESULTS AND DISCUSSION

In the economic literature, there are more than 2,000 different definitions of the concept of
“marketing”, which can be classified into eight areas (Figure 1):

Activity
(human,
entrepreneurial)

Philosophy

Instrument
Process

(creation,
planning
etc)

Directions of
interpretation of
the term
“marketing”

A war where
competitors are
enemies

Form of exchange

Difficult
complex
concept

Type of
management

Figure 1. Basic approaches to defining marketing

Source: after Pavlenko, I. and Dashevs'ka, T. (2015).
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On the one hand, marketing represents the philosophy of the enterprise, which unites various
types of activities and functions of the organization and defines the goal of each of its employees -
the most complete satisfaction of consumer needs. Satisfied consumers are considered as the only
source of profit of the enterprise, which ensures its continuous development and economic security
(Senyshin, O., 2020).

According to J. Steiner, marketing, being the entire planning system as a whole, is
characterized by a number of aspects, not the least of which is philosophical, at the same time, the
scientist considers marketing a type of business management.

On the other hand, marketing can be considered as a management task in the field of
strategic planning and regulation of the company's activities in order to implement profit-making
programs. Proponents of the view on marketing as a type of management are J.R. Evans, B.
Berman, who noted in their textbooks that “marketing is the prediction, management of the
economy and satisfaction of demand for goods, services, organizations, people, territories and ideas
in the form of exchange”.

The definition of the American Marketing Association proposes to consider marketing as a
process of planning and implementation of the plan for pricing, promotion and implementation of
ideas, goods and services through an exchange that satisfies the goals of individuals and
organizations.

Today, the organization adopted the following definition of marketing: “marketing is the
prediction, management of the economy, and satisfaction of demand for goods, services,
organizations, people, territories, and ideas in the form of exchange” (American Marketing
Association). Another scientist — Sh. Hunt, believed that marketing is a science of exchange
processes. A similar view on the essence of marketing is shared by Maffert J., who notes that
marketing is identified with any form of exchange between two participants in an agreement. D.
Trout, E. Rice first reflected a different position regarding the view of “marketing” and noted that
“marketing is a war where competitors are enemies, and your goal is to defeat them” (Trout, D. &
Rice, E., 2019).

On the other hand, marketing is a type of enterprise activity, which in most cases determines
the functioning of all other spheres. Among the supporters of this approach to the definition of
marketing is F. Kotler, who believes that “marketing is a type of human activity aimed at meeting
needs through exchange” (Kotler, F., 2019).

Another economist, T. Levit, noted that “marketing is an activity aimed at the firm
obtaining information about the buyer's needs so that the firm can develop and offer the necessary
goods and services to the consumer”. J. Lamben believed that marketing is a social process aimed at
satisfying the needs and desires of individuals and organizations by creating a free competitive
exchange of goods and services that create value for the buyer (Lambin, J., 2007).

Marketing as a functional sphere of activity is aimed at satisfying the needs of consumers
and involves the performance of such basic functions (Figure. 2).

Marketing activity can be both main and auxiliary, depending on the market orientation of
the company. In the modern world, marketing mainly acts as a method of business activity and a
specific approach to conducting business under market conditions. The main feature of marketing is
that its activities are focused on the needs of consumers, who are the main object of attention of
producers of goods and services. It is through meeting the needs of consumers that manufacturers
realize their ultimate goal — making a profit. And as a means to achieve it, marketing offers not
individual efforts, but a whole set of measures (Oleksenko, R., Kraskova, Polishchuk, M., 2011).
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Marketing functions |-

Analytical | =

Analysis of the external and internal market environment

Consumer research

Research of the product structure of the market

Competitor research

Analysis of enterprise’s production and resource capabilities

Analysis of the effectiveness of the marketing complex

Organization of production of new goods and services

Production

Organization of material and technical support

Quality and competitiveness management

Organization of the goods movement system

Implementation of targeted product policy

Sales

Organization of the customer service system

Distribution of goods

Planning of marketing activities

Organization of marketing activities

Manageme

Information support

Control of marketing activities

Source: Compiled by authors

Depending on the specifics of the company's activity, different types of marketing are used

(Table 1):
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Table 1

Classification of marketing into types based on different characteristics

- product-oriented marketing;

- consumer-oriented marketing;
- mixed marketing;

- commercial;

- hon-commercial;

- consumer marketing (marketing of goods, consumer
use);

- industrial marketing;

- trade marketing;

- innovative marketing;

- investment marketing;

- bank marketing;

- marketing of services.

- strategic;

- tactical,

- operative.

- conversion;

- stimulating;

- remarketing;

- synchromarketing;

- developing (creative);

- demarketing;

- supportive;

- opposing

- integrated,;

- non-integrated.

- marketing of goods;

- marketing of services.

- global;

- differentiated;

- narrowly targeted marketing;
- individual marketing.

- internal marketing;

- international marketing.

Source: After Karpova, S., 2019.

Marketing of the service sector deserves special attention. Marketing of services is a type of
activity of the firm, aimed at meeting the needs of consumers in intangible types of goods or in a
useful effect in order to obtain a profit for the firm (Zabaldina Yu., 2002). Marketing of the service
sector has the following features:

- immateriality (services exist only in the process of their provision);

- impossibility of storage (provision and consumption of the service occur simultaneously);

- inseparability of the service from the provider or the surrounding conditions;

- uniqueness (services are not standardized, unlike goods).
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Despite the fact that the methods, principles and techniques of marketing are common to
various types of production activity, specific markets still have their own specific characteristics.
So, for example, the market of means of consumption differs from the market of means of
production, and the market of material goods differs from the market of services.

Moreover, specific markets are influenced by a number of factors, in particular, natural and
ecological, social and political, which leads to the fact that on the basis of the unity of theory and
practice, under the influence of various factors, the concept of marketing has developed in various
branches of the national economy (industrial, innovative, insurance, agricultural, banking
marketing, etc.). One of such subtheories of marketing is the marketing of tourist services, the cause
of which was the active development of tourism itself, which in many countries is an important
branch of the national economy, and in some — the main source of the formation of the state budget.

After analyzing the works of modern scientists, it was determined that there is no single
approach to the definition of tourism marketing, and the most comprehensive from the point of view
of management is the definition proposed by the Swiss specialist E. Krippendorff: tourism
marketing is systematic changes and coordination of the activities of tourism enterprises, as well as
private and public policy in the field of tourism, which is carried out according to regional, national
or international plans.

The purpose of such changes is to satisfy the needs of certain groups of consumers as fully
as possible, taking into account the possibility of obtaining the appropriate profit (Kyfyak V., 2003).
The scientist proposed to consider this concept as a systematic and coordinated targeting of the
entrepreneurial policy of tourist enterprises, as well as private and state tourism policy at the local,
regional, national and international levels, on certain groups of consumers with the aim of obtaining
profit (Dorosh. 1., 2017).

The development of tourism marketing was not autonomous — its theory and practice were
largely adopted from the experience of trade and industry. Considering the fact that the tourism
business does not have fundamental differences from other forms of economic activity, the main
provisions of the theory of modern marketing can be fully used in tourism. The specificity of the
tourism business is that tourism combines trade in goods and services (75% services and 25%
goods).

The key difference between a tourist product and a tourist service is that the tourist product
can be purchased at the place of residence, and consumed only at the place of provision of tourist
services. Thus, when buying a travel ticket, the consumer does not receive the services themselves,
but only guarantees of their receipt, although the money has already been paid.

An important task of organizers of tourist services and manufacturers of tourist products is
to include in the tour only the necessary services, sufficient for the client to agree to carry out the
corresponding transport costs. The tourist product includes three main elements: a tour, additional
tourist and excursion services and goods (Figure 3):


https://doi.org/https:/doi.org/10.26661/2522-1566/2023-1/23-08

90

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 1 (23), 2023

Tourist product

Tour Additional tourist Goods

and excursion

services

Tourist center

Non-specific

Tour package Transport

Hospitality services Specific

Transfer

Complex of
services on the

Figure 3. Integral structure of the tourist product
Source: After Kiptenko V., 2010.

The complex nature of the tourist product and non-economic demand factors have a strong
influence on the organization of marketing in the tourism sector, in particular, the duration of the
inactive period, significant economic vulnerability, the need to take into account the seasonality of
tourist traffic, the ratio of fixed and working capital. The listed factors influence the choice of target
markets, the formation of promotion channels and planning of the life cycle of a tourist product,
market segmentation, pricing policy, popularization.

It should also be taken into account that the tourism industry, which is a strategic sphere of
activity, because it contributes to the economic development of the country and its individual
regions, attracts investments and provides jobs to the local population, in addition to this, it is
connected with the emotional coloring of human perception of the surrounding world and causes
pleasant impressions and feeling, the epistemic urge of the individual to learn everything new and
causes keen interest and direct involvement in the consumption of the tourist product (Bolila S.Yu.
& Kirichenko N.V. (2021).

In addition, tourism is a field of an interdisciplinary nature, in which a significant number of
interrelated subjects of the tourism market are involved: tour operators, travel agents, marketing
intermediaries, infrastructure facilities and logistics of the tourism industry, the coordinated
functioning of which has a synergistic effect and provides competitive advantages to regions .

Individual elements of the tourist services market cannot function in isolation. Demand,
price and supply form a dynamic relationship that ensures the functioning of the market mechanism.
Thus, the mechanism of functioning of the tourist market is a system of economic levers to balance
the demand and supply of the tourist product in a certain place and at a certain time (Figure 4):
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Tour operators and travel

Tour operators and travel

Tour operators and travel

A

Tour operators and travel

Figure 4. Scheme of functioning of the tourist market

The function of organizing the process of bringing the tourist product to the consumer is
carried out through the creation of a network of tourist operators and agencies for its
implementation.

Unlike the market of material goods, the market of tourist services is characterized by a
number of specific features that arise from the properties of the subject of exchange and tourist
demand. In view of this, the tourism enterprise, when dividing the market for the application of its
own marketing strategy, is guided by the following main classification criteria:

1) income level of consumers of tourist services (youth, family tourism, elderly people, etc.);

2) the purpose of the trip (rest, rehabilitation, study, solving official affairs, meeting cultural
and religious needs);

3) territorial feature (domestic and foreign tourism market).

Recently, the demand for tourist services has significantly transformed and is characterized
by the following trends:

1) individualization and specialization of demand;

2) increasing interest in active and thematic types of tourism;

3) demand for satisfaction and changing impressions;

4) increased attention to the process, rather than the object of pleasure;

5) increasing interest in self-service technologies that minimize the interaction of the
consumer with another person, which is important in the conditions of the pandemic;

6) expansion of outbound tourism;

7) growth of the category of persons of the older generation in the general population of
travelers;

8) increasing environmental and social responsibility of consumers;

9) increase in frequency while minimizing travel time;

10) increasing the consumer's requirements for the level of quality of the provision of tourist
Services.

Taking into account the fact that the purpose of tourism marketing is to offer tourist
services, which must necessarily focus on the consumer, marketing in tourism is characterized by
the following specific features:

- focus on the effective solution of the problems of specific consumers.
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- targeting a specific commercial result, which for a travel firm means gradual acquisition of
a certain share of the market in accordance with the organization's strategic plan;

- the use of a systematic approach in achieving the company's goals, since success is ensured
by a set of interrelated marketing tools.

- activity, initiative, offensiveness, which ensure prompt and effective response to the
changing external environment of the organization (Malska M. & Hudo V., 2007).

Ukraine has significant potential for the development of inbound tourism. Favorable
recreational and natural conditions, historical, architectural and cultural heritage and landscape
diversity of the regions of our country provide opportunities for the development of medical and
health, religious, cultural and educational, business, event, rural, sports, gastronomic, extreme,
“green” and many others types of tourism. However, the potential of the tourism industry, which
can potentially be a driver of economic development, is not fully realized due to a number of
external and internal negative factors.

27976681
29345897

26437413

14229642
14342290
13709562
14728780

11250000

3400000
4271991

2017 2018 2019 2020 2021
Entry of foreigners and stateless persons to the territory of Ukraine

Departure of citizens of Ukraine abroad

Figure 5. Inbound and outbound tourist flows in 2017-2021 in Ukraine (persons)

Source: After World Tourism Organization «UNWTO», National Tourism Organization of
Ukraine & State Border Service of Ukraine

In 2020-2021, the number of tourist flows in Ukraine was significantly affected by the global
crisis caused by the spread of the COVID-19 pandemic and the introduction of quarantine
restrictions. According to the calculations of the World Tourism Organization, due to quarantine
restrictions caused by the COVID-19 pandemic, the number of international trips in 2020 decreased
by 74% for the year, and in Ukraine — by 88%. The trend continues in 2021: the number of
incoming tourists to Ukraine decreased by 9% (3 million versus 13.7 million in 2019). Due to the
COVID-19 pandemic, the tourism industry of Ukraine suffered losses in the amount of 60 billion
hryvnias in 2021 (National Tourism Organization of Ukraine).
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As a result of the armed actions on the territory of Ukraine in 2022, revenues to the state
budget of Ukraine from the tourism industry fell by 25.7%, and if the active phase of the armed
conflict continues, the recession will continue (Delo.ua, 2022). Both inbound and outbound tourism
suffered from armed aggression. The main obstacles to the development of inbound tourism at the
current stage of development are as follows:

1) danger to the lives of tourists and the entire population of Ukraine, especially in places of
occupation and active hostilities;

2) loss of a large part of tourist and recreational resources due to their complete or partial
destruction as a result of hostilities;

3) complete or partial destruction of the tourist infrastructure (accommodation, food and
entertainment facilities) in the areas of hostilities;

4) disruption or complete suspension of domestic and international logistics routes due to the
destruction of communication routes or the deployment of troops on them;

5) loss of labor resources due to departure of personnel abroad, internal displacement to other
regions of Ukraine or involvement in hostilities;

6) deployment of troops in those territories that are tourist centers.

However, even before the start of hostilities, a significant number of attractive tourist sites
remain practically inaccessible to tourists due to the lack of appropriate marketing measures to draw
the attention of tourists to such sites, as well as the lack of proper connections or low-quality
transport infrastructure. In addition, many objects of cultural heritage need to attract funds from the
state budget for their reconstruction and restoration. The main barriers to the effective development
of the industry for our country today remain:

- insufficient state support for the tourism industry;

- lack of preferential taxation and crediting of business entities in the field of tourism;

- low solvency demand of a significant part of the population due to a rapid increase in the
level of expenses in the conditions of war, which requires orientation towards the development of
the so-called "budget rest";

- low level of development of tourist infrastructure facilities;

- insufficient development of the entertainment sector of the tourist industry;

- environmental factor;

- border closures due to quarantine restrictions caused by the COVID-19 pandemic;

- destruction and closure of traditional international logistics routes due to armed actions on
the territory of Ukraine;

- suspension of tourist activities in active combat zones.

In connection with the listed factors, the organization of marketing activities at a modern
tourist enterprise should focus on the following main tasks:

- conducting surveys and marketing analytics in order to take into account the changes that
have occurred in the attitudes, priorities, values and behavior of the consumer;

- creation of a new type of tourist product offer (themed travel, ecotourism, virtual tourism)
and behavioral innovations in customer service processes, taking into account quarantine
restrictions and threats that deepen the process of individualization of service provision;

- diversification of innovative technologies in areas related to tourism;

- use of resource-saving and ecologically safe technologies;

- introduction of organizational innovations in the management structure, personnel policy,
reorganization and absorption of competing firms;

- modification of transport, hotel and service services;

- popularization of national historical and cultural values, using modern effective means of
advertising (placing billboards, booklets, newsletters, presentations, videos, press conferences,
seminars, festivals, fairs and other events that can effectively influence the emotional state
consumer);

- creation of a creative space for image and brand programs, reference and information sites;
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- formation of consumer commitment to brand perception of regions, using modern tools of
Internet marketing, content marketing, event marketing, neuromarketing (Bolila S., 2021).

Today, marketing activities in the tourism industry are focused on the development of
domestic tourism, the development of bus tours abroad, and the search for the optimal format of
work during the post-war recovery period. The primary task that will be faced by national tour
operators in the post-war period is the formation of a primary basis for receiving tourists and the
start of work on restoring the functioning of the tourism industry in the regions of Ukraine that were
least affected by the war. Investment flows should move from the West to the South and to the East
- from Lviv to Odesa and Kyiv, and then to other regions after the restoration of all destroyed
infrastructure and demining of territories. All projects that will cover Ukrainian cities should, first
of all, become a component of memorial tourism of Ukraine, which should be actively popularized
in the international environment.

CONCLUSION

Therefore, a key component of the effective functioning and development of a modern
tourist enterprise in the period of post-war recovery is its ability to optimally ensure the effective
interaction of all elements of the marketing system, to determine the most effective and efficient
types of marketing. Thus, the main tasks of the organization of marketing activities in the tourism
sector during the period are to ensure the appropriate level of service to tourists (convenient
accommodation, available high-quality transport infrastructure, entertainment, quality service at
every point of contact with the tourist), the organization of marketing campaigns and forums to
stimulate demand for inbound tourism , complex application of offline and online marketing tools
to strengthen the communication impact on consumers of the tourist product, implementation of
large-scale image projects for focal destinations, popularization of memorial tourism and our state
in the world, and promotion of quality national tourist products in the global information space.
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OPT'AHI3AIIA MéPKETI’IHI‘OBOi ABLJIBHOCTI B
TYPUCTUYIHIA COEPI: CYHACHUMU HIAXIL

HInmkin BikTop OnexcanapoBuy Onnmenko Oxkcana AHaToJIiiBHA
3anopi3bKuil HAI[IOHATBHUHN YHIBEPCUTET 3anopi3bKuil HAIliOHATBHUN YHIBEPCUTET
3amopixoks, YKpaina 3anopixoks, YKpaina

VY craTTi JAOCHIIKEHO pi3HI HAyKOBI MIAXOAM JO0 BHU3HAUEHHS CYTHOCTI MOHSTTA

«MapKETUHI», BU3HAUEHO OCHOBHI (DYHKIIi Ta OCHOBHI BMJIOBI XapaKTEPUCTHKU MapKETHHTOBOI
AisuibHOCTI. BU3Ha4eHO OCHOBHI (haKTOpHM BIUIMBY Ha OpraHi3allil0 MapKeTHMHIOBOI JiSUIBHOCTI Ha
MIMPUEMCTBI TYPUCTHYHOTO Oi3HECY 3 OMISIIY Ha KOMIUIGKCHHM XapakTep TYPHpPOAYKTY Ta
MDKTaJly3eBUHl XapakTep Typu3My sK cdepu eKOHOMIYHOi misuibHOcTi. [IpoanamizoBaHo Ta
KUIBKICHO BU3HAYEHO BIIJIMB OCHOBHUX 30BHIIIHIX Ta BHYTPIIIHIX ()aKTOPIB, 110 MEPEIIKOKAIOTh
e(pEeKTUBHOMY PpO3BUTKY Tajy3l Ta peati3alii TypUCTUYHOIO IOTEHLIaTy perioHiB YKpaiHu.
JlocikeHo CTaH Ta MEPCIEeKTHBH PO3BUTKY HALIOHAIBHOI TYPUCTUYHOI rajly3l Ta BH3HA4Y€HO
KJIIOYOBI 3aBJaHHs Oprasi3alii MapKeTMHIOBOI AISJIBHOCTI TYPUCTHYHOTO MiJNPUEMCTBA B POKU
MICIABOCHHOIO BITHOBJICHHS.

KarouoBi cioBa: mapkeTunr, chepa mociyr, TYpUCTUYHUNA NMPOJYKT, MOTEHLIaN ramysi,
(akTopu BIIUBY, 1HQPACTPYKTypa, TYPUCTUUHI IOTOKH, MICIIBOEHHE B1THOBJICHHS.
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