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CYYACHI ACIIEKTH TA OCOBJUBOCTI 30BHIIIIHbOEKOHOMIYHOI
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AHoTamisi. Arpecis Pocii mpotn Ykpainu B OCHOBHOMY BIJIMBa€ Ha BUPOOHWYI Ta EKCIOPTHI
MOXJIMBOCTI YKpainu. HuHimHS BifiHa BHUKJIMKAae 3aHEMOKOEHHS IMOJO0 TOTO, 4d Oyae 3i0paHo
Bpoxaii. Kpim Toro, BiiiHa mpusBena 10 3aKpUTTS MOPTIB 1 omepamiil 3 ApoOJeHHS OMIHHUX
KyJbTyp, LIO BIUIMHYJO Ha €KCHOpPT. YKpaiHChKi arpapii IeMOHCTPYIOTb BHCOKY CTIHKICTH 10
HerapasiB, CIPUYUHEHUX BIHHOIO, 1 MPOJOBXKYIOTh BUPOLIYBATH POCIMHHHUIITBO Ta TBAPUHHUIBKY
IPOJYKIIiI0, KOJIH 1€ J03BOJIsIE Oe31eKa ClIIbChbKOTOCIOaPChbKUX YTi/ib.

Meta noCHiJUKEHHS CydacHi acleKTH Ta OCOOJMBOCTI 30BHIIIHbOEKOHOMIYHOI AisTbHOCTI
HiAIpUEMCTB YKpaiHU B yMOBaX BOEHHOTO 4acy.

BusnaueHno, mo OCKiNIbKM Oinbllle TOJOBMHHM MPOAYKIIi POCIMHHHITBA B YKpaiHi
eKCIIOPTYETHCS, JIOTICTUKA €KCIIOPTHOTO JIAHI[IOXKKA TTOCTABOK BiAIrpae )UTTEBO BAXIHUBY poJib. J{o
arpecii Pocii monax 90% ykpailHCBKOTO €KCHOPTY BpOXKal HILIO yepe3 MOpPTH A30BCHKOTO Ta
YopHoro MopiB. 3apa3 1i MOpTH HEAOCTYIHI Yepe3 TpUBAIUy BiiiHYy a00 pOCiiiChbKy OKynaniro. [amri
eKCIIOPTHI KaHalW — aBTOMOOINBHI, 3ali3HUYHI Ta PIYKOBI MOPTH — HE MAIOTh CIPOMOXKHOCTI
00po0sATH Taki XK 00CATH, IK MOPCHKI MOPTU. TakuM YMHOM, rajgy3eBi OLIHKH CBIYATh MPO TE, M0
MOTOYHUN EKCIMOPT CTaHOBUTH Juine Onm3bko 20% Big 3BWYaiiHOro 00csry excmopry. Ha
HaIliOHATFHOMY Ta TJI00aJbHOMY PIBHSIX MOKJIAJAIOTHCS 3YCHIISA, MO0 30UTBIIMTH TOTYXHOCTI
aTbTEPHATHUBHUX KaHATIB €KCIIOPTY Ta 3HAWTH iHII TOukHW 30yTy. [Ipore Oumhmm, HiIXK 3a3BUYAM,
o0csiTu, SKI 3aMMIIAIOTECS B CXOBHWIIAX, 1 MailOyTHiIH ypokail y depBHi-BepecHi 2022 poky
MPU3BEAYTh 10 IMBUIKOTO BUPOOHHUIITBA BEIUKUX OOCATIB, SKi TaKOX MOTPiOHO Oyme 30epiratu,
o0 yHUKHYTH 3HadHMX BTpar. Kpim Toro, Oylo MOIMKOMKEHO OESKi CKIAJAChKI Ta mepepoOHi
MOTY>KHOCTI, IO IIe OiJbIe 3aTpUMy€e Ta 0OMEXYy€e eKCIOPT CilIbChbKOTOCTOAAPCHKOI MPOMYKITi 3
Ykpainu.

[ToBHOMacmTabHe BTOprHEeHHs BIUMBae He Jyuimie Ha BBII VYkpainu, a W Ha KpaiHu-
napTHepw. [HIII KpaiHu 11e He B MOBHIM Mipi BiIYyBarOTh, alie SKIIO MOBHOMACIITaA0HE BTOPTHECHHS
MPOJOBKUTHCS, TO II€ BiJiUy€e HAceJIeHHs KpaiH-mapTHepiB udepe3 ckopoueHHs BBII na gymy
HaceleHHsA. TuM He MeHm, YKpaiHa morpeOyBatuMe Monanbmioi (piHAHCOBOT MIATPUMKH SIK Y
KOPOTKOCTPOKOBI¥ MEPCIEKTHUBI, OCKIJILKU BiliHA TPUBAE, TaK 1 B JOBFOCTPOKOBIH JJIsI BiTHOBJICHHS.
A ninnpuemctBaM YKpainu, mo 3aitmatorscst 3EJ] motpi6HO po3poOuUTH Ta BIPOBAIUTH aJalITUBHY
ctparerito 3E/] B yMoBax BOEHHOTO 4acy.

Kaw4yoBi caoBa: cydacHi acmekTH, OCOOIMBOCTI, 30BHIMIHHOEKOHOMIYHA MJiSIIbHICTH
HiJIPUEMCTB, YMOBH BOEHHOTO 4acy
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JEL knacudikarop: N70, F1
INOCTAHOBKA ITPOBJIEMHA

Bropruenns Pocii B Ykpainy Mano pyitHiBHI Hachiaku st Hapoay Y kpainu. Hacninku BiiHH
MOCTaBUJIM TiJ] 3arpo3y BiAHOBJICHHS CBITOBOT ekoHOMIKH micis nanaemii COVID -19 i 3MiHIOIOTS i
NOPYIIYIOTh T00allbHI JAHIIOKKU TOCTaBOK, LI0 Ma€ HACHiJAKK IS TPOAOBOJIbUOI Oe3meKH,
€HepreTUKH Ta IHIIUX KPUTUYHUX CEKTOpiB. BiifHa Takox mpuBepHYysa yBary A0 poJii MiANPUEMCTB,
IO IMpAIIO0Th Yy PErioHi, sKi CTUKAIOThCA 3 MiJBUINEHUMHM MpobieMamMu Yy MATPUMI
BIIMOBITAJTLHOI JiJIOBOT MOBEIHKUB yMOBAaX BHCOKOTO PU3HMKY. BiifHa MpUXOIUTH y BaXKKUH ISt
CBITOBOT €KOHOMIKHM MOMEHT. BigHOBIICHHS BiJ penecis, CIpHYMHEHA MaHIeMi€0, CIOBIIbHIOETHCS
gyepe3 TpuBatoui cnasiaxu COVID-19 ta 3MeHmIEeHHS MATPUMKH MOMITHKU. [HmAmis 3pocTtae B
O6ararbox KpaiHax, 1 3HAYHUX PO3MipiB €KOHOMIKH HiABUIIYIOTh MPOLEHTHI CTaBKH, 1100 MaHyBaTH
Hax HUMHU. 3001 y CBITOBI TOpPriBii Ta I1HBECTHIISAX CTPUMAae 3pOCTaHHI B KpaiHax, IO
PO3BUBAIOTHCS, 1 TMOCWJINTHh I[IHOBHH THCK, OCOOJMBO SKINO YPSAH 3alpOBaJIUTH TOPTOBEIbHI
oOMexeHHs, MO00 3aXUCTHTH CBOIO E€KOHOMIiKY. Ilicis HeCrpoBOKOBAaHOTO Ta HEBHIPABIAHOTO
BroprHeHHs Pocii B YkpaiHy Ta Onokaau yKpaiHCBKHX MOPCBKUX MOPTIB YKpaiHa HE MOXKe
eKCIIOPTYBaTH CBOK MNPOAYKIIIO B KpaiHM MpPU3HAYEHHS 110 BCbOMY CBITY 3BHYaHUMHU
Mapupytamu. Taka cutyallis 3arpoxye ri1o0aibHiil MpoaoBOIbYii Oe3meri.

AHAJII3 TOCJIUTKEHD 1 TYBJIKALIA

[Ipo6iemaM 30BHINTHLOCKOHOMIYHOI AiSILHOCTI MiAMPHEMCTB YKpaiHU B yMOBaxX BOEHHOTO
yacy MPUIIJIEHO 3HAaYHY yBary y IOCHIDKEHHSX TaKMX HayKoBIiB, ssk  babaunin O. [1], beGik T.
[2], Houtox C. O. [3], Imyk C. O., Ilonmsaxosa 0. B., IIpouesst O. C. [4], Kupuescbkuit O.,
[TaBnenko 1. [5], O6yx. B. [6], CkpunbkoBcrkuii P., [Iponesst O., [TaBnenuuk H., [ox C. [7],
Ckpunnuk, C., ITpouessr, O., & Boponosa, O. [8], Tacaiupkuii I'. [9] Shuhalii, A. [10].

®OPMYJIIOBAHHS HUIEM CTATTI

Hocmigutn cy4acHi acmekTH Ta OCOOJMBOCTI 30BHINITHHOCKOHOMIYHOI  isITBHOCTI
HiAIpUeEMCTB YKpaiHU B yMOBaX BOEHHOTO 4acy.

BUKJIAL OCHOBHOI'O MATEPIAJTY JOCJIIKEHHSA

[Ipuckopena rinobanizaiisi, 3 SKOK CTHKAIOTHCS KpaiHW BChOTO CBITY, CYTTE€BO BIUIMBAa€E Ha
pOJIb 30BHIMIHLOEKOHOMIYHOT MISTTBHOCTI SK OJHOTO 3 BAXXJIMBHX MaKPOCKOHOMIYHUX (hakTopiB
PO3BUTKY CydacHOi €KOHOMiKHW. [lepeBarm MiKHapOIHOI TOPTIBJII BiOMi JaBHO, BOHA CIIpHUSE
€KOHOMIYHOMY PO3BHUTKY, CTUMYJIIO€ €(EKTUBHICTD 1 Ja€ MOXKJIUBICTh OTPUMATH BUTOY BiJ ydacTi
B MDKHApOJHOMY TOMaiJi mpami. EKcmopT Ta iMIOPT € HEBiI'€MHOI YaCTHHOK MiXKHAPOIHOL
toprisii. L{i moka3aukm cyTTeBO BIuMBarOTh Ha BBII kpainu, sk B aOCOMIOTHUX BEIWYMHAX, TakK 1
Ha OJHY o0co0y, a OTXe, 1 Ha pIBEHb XHUTTA KOXHOTO HUTeNs KpaiHu. 3apa3 B YKpaiHi
B110yBalOTHCA MO11, sIK1 KapIUHAIbHO BIUIMBAIOTh HA MOKAa3HUKHU €KCIIOPTY Ta IMIOPTY, CTPYKTYPY
MDKHApOJHOI TOpriBii, 1o cyrreBo BmuuBae Ha BBII kpaimum. Kpainm €C 3anumaroThces
NOCTIHHUMU 1 OCHOBHMUMHU TMapTHEpaMu YKpaiHM Ha 30BHIIIHBOMY pPHHKY, 1 II0YaTOK
IIOBHOMACHITaOHOTO BTOPTHEHHS CYTTEBO BIUIMHYB Ha HAC 1 HAIIUX ApTHEPIB.

HaiiGinp excrnopTOBaHMMHU TOBapaMU CEpej CEKTOpIB 3aJIMINAEThCS arpo- Ta XapyoBa
NPOJYKIisl, IO CTaHOBUTH 53% Bij 3araipbHOTO eKcrmopTy ToBapiB y 2022 pomi. Takox 3HayHi
o0cArn eKCrnopTy CTaHOBIATH MeTanun — 13,6%. Tperim OyB CeKTOp MiHEpaJbHHUX NMPOIYKTIB —
9,8%. Haitbinbpm moctpakaaiumMu ceKTopamu € metanypris (-62,5%), ximis (-54,3%), minepanu (-
48,6%) ta mnamip (-48%). Anamni3 nokasye, 10 MOKa3HUKNA EKCIOPTY B OCHOBHHUX CEKTOpax
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eKOHOMIKH YKpainu 3a nepiof micist 24 motoro 2022 poky ckopotunucs Ha 39,0%. [1] Tosapna
CTPYKTypa Ta AMHAMIiKa eKCHOPTY B YKpaiHi mpeacraBlieHa Ha puc. 1

Excnopt, MITH. 1051 Excniopt
80000
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0 2000 4000 6000 2020 p. 2021 p. 2022 p.

Puc. 1 Tosapna cmpykmypa ma ounamika ekcnopmy 6 Ykpaini
Jlocepeno: yzazanbneno asmopom Ha ocHogi [11]

Vyacte VYkpaiHm B TJIO0QIbHHUX BHPOOHMYO-30yTOBHX JIAHIIO)KKAX 3HAXOIWUTHCA Ha
HaWHMXYOMY PiBHI B KpaiHax i1 gemio 3Hu3uiacs B nepiox 2009-2018 pokiB. Ykpaina BiacTae Bixg
CepeHbOro MOKa3HUKa Mo KpaiHax 1 Oepe ydyacTh B 0OMEXeHiM KiJIbKOCT1 MocTaBoK. Macumtadu
BIUIMBY BIM{HM Ha 1HIII KpaiHW, 3aJly4eHl 0 I[UX JIAHLIOKKIB CTBOPEHHS BapTOCTI, 3aJI€KaTUMYTh
Bi poii, Ky YKpaiHa Bijirpae B HHX, a00 SK BaXKJIMBHUHA IMOCTAYaIbHUK, ab0 sIK KOPHUCTyBad
pecypciB. YKpaiHChbKHI €KCIOPT BAXKIHUBUN y TPHOX CEKTOpPax 0OpOOHOT MPOMUCIOBOCTI. YKpaiHa
HE € BEJIUKUM MOCTAaYaJbHUKOM y CBITOBOMY MaciiTabi. OgHaK BOHA € BEIUKUM MOCTa4YalbHUKOM
NEeSKUX CrenupigHUX MPOIYKTIB B IIUX CEKTOPaX.

YKkpalHCBKHI €KCIOPT 3ali3HOI pyau 1 BUpOOIB 3 Hei, AesIKUX MeTaliB, HamiBhaOpUKaTiB 3
MeTaly 1 TPaHCIOPTHOTO YCTaTKyBaHHS BHAAETHCS HANOINBIN aKTyalbHUM JUIS JIAHIIOXKKIB
MOCTaBOK TOProBUX NapTHepiB Ykpainu. Jlani muaTixHoro OamaHcy YKpaiHM CBig4aTh MPO
3pocTarye 3HAYCHHsS CEKTOpa KOMI'IOTEpHHUX MOCHyr 1 ii ekcrmopty. Lli komm'torepHi mociyru
HAJal0Th pecypcu 4uciaeHHUM (ipmam 3a kopaoHoMm: ToMy nocayru IKT takoxk, moctpaxpanu B
pe3ynbTaTi BiHH.

OCHOBHMMHM TPUYMHAMHU MAJIHHS EKCHOPTY €:

1. [lopymieHHst MaTepialibHO-TEXHIYHOTO 3a0€3MeYeHHs

2. 3HUIICHHS TIANMPUEMCTB — TIOBHICTIO a00 YacCTKOBO 3HHINIEHO 422 MiANpPUEMCTBA.

3. [TopymieHHs1 BITHOCHH MK TOBapOBUPOOHHUKAMH.
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Bbinbmie monmoBuHM ykpaiHcekoro excrnopty y 2022 poui Oyno mponano go kpain €C. Uepes
BiCIM MicCsIIB TicJas MOBHOMAacmTabHOro BTOprHeHHs uacTtka €C gocsariaa 62%. Ce30HHO
CKOPHUTOBaHI MIOMIiCS4HI 00CATH €KCIOPTY-IMIIOPTY TOBApiB MPEACTAaBUUM Ha puUC. 2.
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Puc. 2 Cezonno cxopueosari womicauni obcaeu excnopmy-imnopmy mosapis 3 mpaeus 2022
p no keimens 2023 p.

Jicepeno: yzaeanvneno asmopom na ocnosi [11]

3aranom y 2022 pomi YkpaiHa ekcrnopTyBasia mpoaykumii Ha moHan $44 mupn. 3 HuX 10
€pomeiicekoro Coro3y Oyino MpoaaHo TOBapiB Ha CymMy Maiike 28 MinbsapaiB monapiB. HaiGinpmry
eKCIOPTHY BHMpYuYKy YkKpaiHa oTpumana Bix ekcnopty no Ilompmi Ha cymy 6,6 miapn
1oy, 3pocTaHHs eKCHopTy A0 €Bponu moB’si3ane 3 TuM, mo y 2022 pomi €C ckacyBaB MuUTa Ha
ToBapu 3 YKpaiHH Ta 3ampoBaguB «0e3Bi3». OCHOBHI ekcrmopTHi mapTHepu Ykpainm 3 €C
npeJscTaBieHl Ha puc. 3.

Kpainu, sxi HaWOUIBIIO MIipOr0 3alexaTh BiJl IMIOOPTY 3 YKpaiHW, 3HAXOMSITHCS B
ocHoBHOMY B LlenTpanpHiii i CxigHiii €Bponi. MongoBa € HailOlJIBII 3aJI€)KHOIO KPaiHOO, OLIbIIIe
YBEPTI CBOIO CUIBCHKOIOCIOJApChbKOr0 IMIOPTY IpuNanae Ha YKpaiHy, B Toi yac sk ['pysis
3aKyNoOBY€e Mailke H'ITy YacTUHY CBO€I ClLIbChbKOrocmnoaapcbkoi mponaykuii B Ykpaini. Tiabku
MonaoBa B 3Ha4YHINA Mipi 3aJ€KUTh Bl YKpaiHU B MOCTAaBKaX MPOMHUCIOBOI MPOIYKLIi 1 3aco0ax
BUPOOHMITBA. YKpaAiHCbKUN €KCIOPT NMPOMIXKHUX TOBapiB CTAHOBUTHh MOHAJX 5 % BiJ 30BHIIIHIX
[IOCTaBOK B M'ATh KpaiH — Mongaosy, Cenerai, ['py3sito, bitopycs 1. 3a mexamu €ponu IMnopt
TyHicy B 3Ha4HI# Mipi 3a1€XUTh BiJl YKpaiHU B IUIaHI IMIOPTY CUIBCHKOTOCIOAPCHKOI MPOIYKIIiT,
B TOH 4ac sAK neski adpuKaHCHKI Ta apabCbKi KpaiHM NOKJIaAalThCs Ha HEl B IUIaHI IMIIOPTY B
KOHKPETHHUX TOBapax.
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Puc. 3. Ocnosni excnopmmui napmuepu Yxpainu 3 €C ¢ 2022 poyi
Hocepeno: yzaeanoneno asmopom nHa ocnogi [13]

Kpainu, sxi nokinanaoTbes Ha YKpaiHy B IKOCTI €KCIIOPTHOTO HaNPsAMKY, TaKOX 3HAXOASITbCS
B ocHOBHOMY B CxiaHiit €Bpomi, [lentpanbHiit A3ii 1 Ha KaBkasi. YkpaiHa € Ipyrum 3a BeTUYHMHOIO
HaIpsIMKOM CiJbChbKOTOCHOMapchkoro excnopty I'pysii (12%), B Tol yac sk yacTka 1HIIUX KpaiH
ctaHoBuTh MeHmIe 3%. binmopyck excioptye 14 BiicOTKIB CBOET MPOMHUCIOBOT MPOAYKI ii B YKpainy,
3a Hero iayTh benin i JIuTBa - 6 BiACcOTKIB i 4 BigcoTku BiamoBigHO. 1o cTOCy€eThCS MPOMIKHHUX
ToBapiB, To binopycs excnoprye 10 BificoTKiB cBOiX ToBapiB B YKpaiHy, benin - 7 BiicOTKIB (3a
paxyHok OaBoBHHM), a I'pysis - 4 Bigcorku. HaiiGinpma puHKOBa 4YacTka YKpaiHM B €KCHOPTI
KamiTalbHUX TOBapiB mpumnanana Ha MomgoBy - 10 BimcoTkiB, AszepOaifjpkan - 9 BiACOTKIB i1
binopycs - 8 Biacorkis [11].

IMIOPT TakoX 3HAYHO CKOPOTHUBCSH 3 MOYATKy MOBHOMACIITaOHOTO BTOPTHEHHS B YCi ramysi.
Tpaguuiiino HalOLIbIII 00CSTU IMOOPTY ckianu MmiHepanbHi mpoayktu ($1,19 mupn), a came
MiHepaJllbHE NalKBO, HaTa Ta NPOAYKTH ii mepepoOku. binpmie Toro, maaiHHA IMIOPTY MajauBa
MOPIBHAHO 3 MUHYJIMM NE€PEIBOEHHUM JIMIIHEM CKJIAJIO JIMIIE KiJbKa BIJICOTKIB, OCKIJIbKY MOIUT Ha
nmanuBo 30epircs, He3Ba)KalOUM Ha po3pUB BimHOCHH 3 bimopyccro ta Pocieto, a Takox 31 30uTKaMu
UIsl yKpaiHChKUX HadTomepepoOHMX 3aBOJIB KpaiHa MOBENOCS IIYKAaTH JTOJATKOBI IOCTABKH 3
€sporneiicekoro Coto3y.

Opnak  gpyra  OoCHOBHa  KaTteropis  immopry:  «MamuHy,  oOjagHaHHA — Ta
METO/H; €JIEeKTPOTeXHIYHEe oOnajHaHHg» 3a(iKCOBAHO 3MEHIIEHHSA OOCAriB y MOpPIBHAHHI 3
aHaJOTIYHUM TIePi0JIOM MUHYJIOTO POKY Maiike BABidi [1].

Temnu 3pocTaHHs (3HMXKEHHs) eKCIOpTy/iMnopty ToBapiB (y % A0 BIANOBIAHOIO NEpiOay
MONEPEHbOT0 POKY, HAPOCTAIOUMM MiJICYMKOM) IPEICTABICHO Ha puC. 4.

VY 2022 poui exoHomika Bnaia Ha 30,4%. 3a3Buuail miJg 4ac BOEH 4M PEBOJIOLIN KpaiHU
3a3Hal0Th yuManux BTpart. [lix yac «apabcbkoi BecHu» ekoHoMiku JIiBii Ta €runty CKOpOTHIUCS
BiJlpa3y Ha JECATWIITTS, SIK 3 TOYKM 30pY pIBHSA JKUTTA, TaK 1 3 TOYKH 30pY EKOHOMIYHOTO
noxony [2].
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Hoicepeno: yzazanvneno asmopom va ocnogi [13].

OnnuMm i3 ocHOBHUX (akTopiB, o BIuBaoTh Ha BBII, € ekcnopt ta imnopT ToBapiB. Hapasi

BBII Ykpainu 3Ha4HO CKOPOTHUBCS, ajieé He HACTUIbKH, IK MOXKHA O0yJ10 MOOOIOBATHCS, BPAaXOBYIOUH
BTpAaTy NPOAYKTUBHUX TEPUTOPiH, 30WTKH BiJ BiHHH, TOPYIICHHS CKOHOMIYHHUX JIAHIIIOTIB
MoCTavyaHHs Ta nepemMimenHs monaen (puc.5). Ocranniii nepen BropraeHHsMm 2021 pik OyB myxe
YCHIIIHUM JUIsI EKOHOMIKH Y KpaiHH.

BBI,MiH.TpH.
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Puc. 5. 3minu BBII Ykpainu 6 kpuzosi nepioou 3 2005 no 2022 pp.
Iicepeno: yzazanvrueno asmopom nHa ocrogi [11]

3 ycixX BUJIIB 30BHINIHBOCKOHOMIYHOI AisSJILHOCTI HaWOuIbIn Oe3mocepeanii BriuB Ha BBII
Ma€ 30BHIIITHS TOPTiBJIsA, KIHIEBUH € EKT BiJl AKOT BU3HAYAETHCSA YUCTUM eKcropToM. DakTopaMu
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BIJIKPUTOI €KOHOMIKH € eKcropT Ta iMmopT. lle o3Hayae, MO CKOPOYECHHS EKCIOPTY Ta iIMIOPTY B
IPOIIOBOMY BHpPa3i HPHU3BOAUTH O 3HUKEHHS MMOKa3HUKIB YHUCTOTO EKCIOPTY 1, BIAMOBIAHO,
noka3HukiB BBII wamoi kpainu. 3HMKeHHs yKpaiHCbKoro ekcnopty 3meHmye BBII kpainu. Ane
70% exoHOMIiKH 3aiimae cdepa mociyr, ocobnuBo IT (45% Bim 3aradbHOrO €KCHOPTY MOCIYT
KpaiHM), sSKa MPOJOBXKyBalla MPAIIOBAaTH i 4ac BIHHM, eKCIOPTYIOYH MOCIYTH, ajie He 3MOoria ix
30inpmuTH (y 2021 p. moka3HUK y TpomoBoMy Bupasi ckiaB 37%, a 3a miacymkamu 2022 poky —
35%). Hagitp sikmo BiiiHa TpuBatume, BBII moBuicTio He Bmazge. IMmopt siBiasie co00i0 BUTpaTH
okpemux oci6 abo ¢ipM Ha TOBapu Ta MOCIYrH, BHPOOJEHI B iHMUX KpaiHax. BoHHM Takox
O3HA4yaloTh, L0 MEBHAa YacTKa HAIIMX BUTPAT Ha CIOXHUBYI Ta 1HBECTHUIINHI TOBApU 3aJIUIIAE
Vkpainy 1 poburs BHecok y BBII kpain-excmoprepiB. Tomy 3MeHImIEHHA IMIOpPTY B YKpaiHy
BruimBae He Ha BBII Hamoi kpainu, a Ha kpaiHU-ekcnopTepu (ToOTO KpaiHH, sIKI IMIOPTYIOTH J0
Hac TOBapH).

OcHOBHUH (HEMPOJOBOJBUMI) €KCHOPT, SIKMI MOXE€ BIJMHYTH HAlOCTAyaHHS 3 TOYKHU 30Dy
OKpeMHUX BHPOOHMYO-30yTOBHX JIAHIIOXKKIB. BiiiHa B YkpaiHi Mo)ke mpu3BecTH A0 HepedoiB y
MoCTadyaHHl TOBapiB, fAKi € HAWOITBIIUM EKCIMIOPTHUM TOoBapoM YKpainu. [lo HUX BITHOCATHCS:
cTaib (3aBJAKH E€KCHOPTy YKpaiHOIO 3ali3Hoi pyau, (epocumirikomMaprafiio, 4aByHY), BakKKa
MPOMUCIIOBICTh (IUTOCKWK 1 MPOKATHWA TPOKAT 31 cTaii), HaIMiBOPOBIAHWUKH (HEOHOBHH Ta3),
aBTOMOOLI1 (Kabeni 3amalioBaHHs), rajy3i, 10 BUKOPUCTOBYIOTh TUTaH, 1 IT-ingyctpis. Pecypcu
JUIsL CTalleIMBapHOI MPOMUCIOBOCTI €BpONM MOKJIAMAEThCS HAa YKpaiHy B IUIaHI pecypciB s
CTaJleIMBapHOI MPOMHMCIIOBOCTI, TaKUX SK 3ajli3Ha pyaa, GepocuiikomapraHels i 4aByH. €Bporna
3aJIeKUTH BiJ IMIOPTY 3 YKpaiHU arioMepoBaHOi 1 HearJIoOMepoBaHOi 3ali3HOI pyAu Ha piBHI 16% 1
15% BinnmoBigHo, npu pomy [lonpma i Uexis € ABOMaA BEIMKUMHU IMIIOpTEpaMu. Xo04a 1€ CBIAYUTD
PO IMOTEHIIHHE MOPYLIEHHs JaHII0)KKa II0OCTaBOK, OCKUIbKM BHpPOOM 13 3amiza Ta cTail
BUKOPHUCTOBYIOTHCSl y OararboX MPOMHUCIOBUX TOBapax, YKpaiHa HE € BEIMKUM IOCTa4aJbHUKOM
HearJoMepoBaHoi 3ali3HOI pyau y cBitoBomy wmacmrtabi (1,78% cBiTOBOTO e€Kcmopry) Ta
eKCTIOPTEPOM JPYIoTo €IIeIOHY arjioMepoBaHoi 3amizHoi pyau (7,9% CBITOBOTO eKCHOPTY €KCIOPT
y 2019 poui), mpuyomy Kijbka KpaiH, BKJIOYaO4Yu B'eTHaM, OTpUMYIOTh OCHOBHY YaCTHHY CBOTO
IMITOPTY 3 YKpaiHu.

Ho Bitiam monan 90% yKpaiHCHKOTO CITbCHKOTOCHOJAAPCHKOTO EKCIIOPTY MocTadaiocs 3
YOPHOMOPCHKUX MOPTiB KkpaiHu. IlomkomkeHHs, okymamis abo Oiokaga IUX MHOPTIB Hapasi
MepelKoKae il KoMepuiiiHii aismpHOCTI. Ilepen HemonaBHIM mianucaHHAM YOpPHOMOPCHKOTO
noroBopy MIHICTEPCTBO CLIBCBKOrO TOCHOJapcTBa YKpaiHM 3asdBisuio, mo Onms3pko 20-25
MIJTBHOHIB TOHH 3€pHa OyJI0 3aTPUMAaHO B KpaiHi, 1 CIIPOMOXKHICTh YKpaiHU NMEepeBO3UTH 1ii TOBAPH
piukoBHMH Oap’kaMH, 3aJi3HUICIO Ta BaHTa)XXiBKaMu B €Bponu abo 1o nopTiB banTiiickkoro mops,
OyJ0 1y’Ke 0OMexXeHO.

OCKUTbKM KiHI BiHHM HE BHJHO Ta 3arpo3W TOJaNbINOi eckaallii, HEeBH3HAYCHICTh
MPOJOBXKY€E BUCITH HAa PUHKAX CLIBCHKOTOCHOAApPChKOi Mpoaykuii. 3amacu oOMexkeHi. Y BCbOMY
CBITI OomiHeHI KiHMeBi 3anacu Ha 2022/23 pp. 3HaX0AAThCS Ha HailHWXYIoMYy piBHI 3 2007/08 p. mis
nmenutti Ta 2012/13 p. nnsg Kykypya3u Ta coi. 3MEHIIEHHS MOCiBiB B YKpaiHi o3Havae, M0 CBITOBI
JIOBENIETHCSI BUPOOJISITH T0IaTKOBI 3€PHOBI Ta OJIiHiHI KYyJIbTYpH, 100 TOMTOMOTITH BiJTHOBUTH 3amacu
Ta 3HU3UTH PiBEHB IIiH. Yada 3irpaina meBHY pojb y MOMAISAX; MPOTITOM POKY IiCJIsI BTOPTHEHHS
MOETHAHHS TAapHOI TOTOAM Ta TMOTY)XHOI peakilii BUPOOHHWKIB YTPHUMalO PHUHKOBI IIIHU BiJ
BIIHOBJICHHSI /10 BHCOKUX piBHIB modatky 2022 poky. HemocTtaTHi 3amacu 03HA4aTUMYTh
i IBUIIICHHS BOJATHJIBHOCTI I[iH, OCOOJMBO B TEpioaM HEBU3HAYCHOCTI, TaKi K 4Yac IMOCIBY Ta
nepionu Beretanii B [liBHiuHIM miBKy/i. TuM gacom, rogoBHu# ypok 2022 poky moJisirae B TOMY,
1o ria00aapHI PUHKYU 3arajoM IpalioBaiu 100pe, Kodu iM He MEepelKoKalu Taki mii ypsany, sk
eKCIOpTHI 0OMexxeHHs. byib-sKa 3 IMX HEeBU3HAYEHOCTEH MOXKe NPU3BECTH 10 MaiOyTHIX 3001B Ha
pUHKY a00 IHIIKUX Mpo0JeM, AKi BUMAaraioTh MOCTIHHOTO PETEIbHOT0 MOHITOPUHTY. [ 0J0BHUH ypOK
2022 poky moJssirae B TOMY, III0 CBITOBI pHHKH 3arajioM IMpairoBaiu 1o0pe, Koyiu iMm He
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I[e BiJUye HaceleHHd KpaiH-apTHepiB uepe3 ckopodeHHs BBII Ha aymy HaceneHHs.
Bropruenns Pocii B YkpaiHy Masio BeJIM4e3HUM BIIMB Ha €KOHOMIYHUH 1 (iHaHCOBUM naHImapT
VKpaiHu nepemKoaKany Taki Iii ypsaay, sK eKCIOpTHI 0OMeXeHHS.

BUCHOBKH

OTtxe, moBHOMacIITaOHEe BTOPrHeHHs BIuiMBae He juiie Ha BBII Vkpainu, a i Ha xpaiHu-
napTHepH. [HIIi KpaiHu 11ie He B MOBHIN Mipi BiA4yBarOTh, ajie SKIIO MOBHOMACIITa0HE BTOPTHEHHS
MPOJOBXKUTHCSA, TO. KpiM XKaxuBOI r'yMaHITapHOI KPHU3W Ta TEOMOJITUYHOI HECTaOUIbHOCTI, SKi
CIpUYMHMIIA BiliHAa, €KOHOMIYHY aKTHBHICTh OyJ0 3HayHO oOMexxeHo. He3Baxarouu Ha Te, 110
CUTyallisl IIBUJIKO PpO3BUBAETHCA, a KOPOTKOCTPOKOBI Ta JOBIMOCTPOKOBI MNPOTHO3M BIUIUBY
MiJUISITal0Th MEeperiasany, Kpusa, Oe3CyMHIBHO, 3MiHWJIA PUHKOBE cepeloBHIIe B YKpaiHi. Xoua
€KOHOMIYHA CUTYallis, WIBHU/AIIE 3a BCE, CTaOLII3yeThCA Ta BIIHOBUTHCS B MIpY MOJOJIaHHS KPU3H,
€po3isi BUPOOHMYMUX MOTYKHOCTEH 3alIUIIAETHCA MEPEIIKOI00 JUIsi MalOyTHBOrO 3pOCTaHHA. Y
KOPOTKOCTPOKOBIH MepCHeKTUB1 BiA0YI0CS pi3Ke CKOPOUYEHHS MPOIMO3ULii poO0U0i CHIIN, OCKIIbKH
OlbIIIe TPETMHU HACEJICHHS OyJI0 MepeMillleHO depe3 BiiHy. 3HUIICHHS CiJbChKOTOCIOIAPChKUX
yrige Ta oOmagHAaHHS TaKOXX MOJKE NEPEIIKOIUTH BiJTHOBICHHIO ICTOPHYHO TPOTYKTHBHHUX 1
OaraTux CUIBCHKOTOCIONAPCHKUX YyTrifb YKpainu. Takum unHOM, 3a omiHkamu CBITOBOTO OaHKY,
BUTPATH HA BIJHOBJICHHS Ta PEKOHCTPYKIIO YKpaiHH TicClid BifHU CTAHOBHTHMYTh MiHIMyM 349
MubsipaiB qonapiB CHIA, mo B 1,5 pa3u nepeBunrye po3mip JOBOEHHOT €EKOHOMIKH.

Hedinut 30BHIMHABOI TOPTiBII YKpaiHW ToBapamu B cidHi-uepBHI 2023 poky 3pic BABiui
MOPIBHAHO 3 aHAJOTiYHUM mepiogoM 2022 poky - no $2,468 mupna 3 $1,227 mupa, moBigoMuia
Hepxcrar. 3riIHO 3 HOro AaHUMH, €KCIOPT TOBApIB 3 YKpaiHU 3a 3BITHMI Nepio] CKOPOTHUBCS Ha
24% nopiBHsHO 3 nepuiuM miBpivdsm 2022 poky — go $22,732 mupa, immnopt — Ha 19,1%, no $25,2
mipa. B Ykpaini BiitHa He mo3Bousimiia 3i6patu 20-30% o3umux y 2021 poui ta/abo BUBE3TH iX Ha
pUHKH. Y Mipy TOro, sk KOHQUIIKT TpHUBaB, CIIPOMOXHICTb (pepMepiB BHUCAKYBATH K BECHAHUI,
Tak 1 o3uMuii ce3oH y 2022 pormi Takox Oyna cepiio3HO oOMekeHa JUIsi COHSIIHUKOBOI OJIii,
KYKypyA3u Ta mnmeHuli. byayun oaHMM 13 HalBaXIMBIIIMX TPaBIiB Ha MIXKXHAPOJAHOMY
MPOJIOBOJIBYOMY PUHKY, YKpaiHa Oyna HaWOUIBIINM €KCTIOPTEPOM COHSIIHUKOBOI OJIii, 4eTBEPTUM
32 BEJIMYMHOIO EKCHOPTEPOM SUMEHIO Ta KYKYpyA3M Ta II'SITUM 32 BEJIMYMHOIO EKCIOPTEPOM
nwennui (40%, 11,9%, 13,3%). % 1 8% BapTOCTI CBITOBOr0 €KCHOPTY LIMX TOBAPIB, BIANOBIIHO, ¥
2020 mapkeTuHroBomy poui. OUiKyeThCs, 10 Yepe3 BUCOKUN MOMMT 1 MOTaHi BpOKai MIIEHUILS
Oyne 0cobIMBO Bpa3auBolo A0 nmoTpsacidbk nponosuuii i Crnonyueni llratu Ta OOH nporuo3yiors,
110 YKPaiHCbKMI €KCHOPT 3€pHa CTPIMKO BHAJ€ MOPIBHSAHO 3 TOBOEHHUMH POKAMHU.

Mixunapoaauii BamoTHU ¢GouHny (MB®) i CpiToBHII 0aHK MalOTh CEpHO3HY ICTOPHUUYHY
MPUCYTHICTh y KpaiHi Ta CHUTHAJI3yBalld MPO CBOK MiATPUMKY MaiOyTHBOI pEKOHCTPYKIi, K i
Oararo kpaiH-noHopiB. Tum He MeHII, YKpaiHa noTpedyBaTuMe MoAanbioi GiHaHCOBOI MiATPUMKH
K y KOPOTKOCTPOKOBIM MEpCINEeKTHBI, OCKUIbKM BiiHa TpHUBa€, Tak 1 B JOBIOCTPOKOBIM s
BIIHOBJIICHHs. A mignmpueMcTBaM YKpainum, 1o 3aiimaroThes 3EJ[ moTpiOHO po3pobutm Ta
BIPOBAIUTHU aJanTuBHY cTpaterito 3E/[ B yMoBax BOEHHOTO Hacy.
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MODERN ASPECTS AND FEATURES OF FOREIGN ECONOMIC ACTIVITY OF
UKRAINIAN ENTERPRISES IN WARTIME CONDITIONS

Kulish Damir
Zaporizhzhia National University
Zaporizhia, Ukraine

Russia's aggression against Ukraine mainly affects Ukraine's production and export
capabilities. The current war raises concerns about whether the harvest will be harvested. In
addition, the war led to the closure of ports and oilseed crushing operations, which affected exports.
Ukrainian farmers show high resistance to the hardships caused by the war, and continue to grow
crop production and livestock products when the safety of agricultural land allows it. The purpose
of the study is modern aspects and features of foreign economic activity of Ukrainian enterprises in
wartime conditions. It is determined that since more than half of crop production in Ukraine is
exported, logistics of the export supply chain plays a vital role. Before Russia's aggression, more
than 90% of Ukrainian crop exports went through the ports of the Azov and Black Seas. These ports
are currently unavailable due to the ongoing war or Russian occupation. Other export channels —
road, rail, and river ports — are not capable of handling the same volumes as seaports. Thus, industry
estimates show that current exports account for only about 20% of normal exports. At the national
and global levels, efforts are being made to increase the capacity of alternative export channels and
find other outlets. However, the larger-than-usual volumes that remain in storage and the upcoming
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harvest in June-September 2022 will lead to rapid production of large volumes that will also need to
be stored to avoid significant losses. In addition, some storage and processing facilities were
damaged, which further delays and restricts the export of agricultural products from Ukraine. A
full-scale invasion affects not only Ukraine's GDP, but also its partner countries. Other countries are
not yet fully aware, but if a full-scale invasion continues, the population of partner countries will
feel it due to a reduction in GDP per capita. However, Ukraine will need further financial support
both in the short term, as the war continues, and in the long term for recovery. And Ukrainian
enterprises engaged in foreign economic activity need to develop and implement an adaptive
strategy of foreign economic activity in wartime conditions.

Keywords: modern aspects, features, foreign economic activity of enterprises, wartime
conditions
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Abstract. This study sought to ascertain the general perceptions regarding the significance
attributed to various passenger motor vehicle brands among Generation X, a demographic group
that constitutes most car purchasers. The research was carried out in the province of KwaZulu -
Natal, where data was gathered from four higher education institutions. A study was conducted
utilising a quantitative, descriptive, and cross-sectional research design. The survey method was
employed to collect data from a sample of 400 individuals affiliated with a university as either staff
or students belonging to the Generation X cohort. The data was analysed using descriptive statistics
by means of the SPSS version 23. The research examined distinct brand dimensions, specifically
focusing on factors associated with quality, value, personal and group identity, status, and family
traditions. The results of this study indicate that a significant proportion of the participants
expressed agreement with the notion that their selection of a vehicle brand was influenced by
factors such as perceived quality, value, individual and collective identity, social status, and family
traditions This study could provide valuable insights to scholars, professionals in the industry, and
motor vehicle brand manufacturers, enabling them to develop a comprehensive comprehension of
the challenges faced within the industry, academia, and consumer domain pertaining to the
perceptions surrounding various motor vehicle brands. Moreover, the results of this research can
serve as a valuable tool for identifying a more suitable marketing approach to enhance consumer
attitudes towards automotive brands.

Keywords: brand, motor vehicle, quality, preferences, generation X
JEL Classification: D21, D23.

The passenger motor vehicle industry is characterised by intense competition. Consequently,
before finalising a purchase, consumers are presented with various alternatives to evaluate and
scrutinise. In order to cater to the demands of consumers effectively, automakers must possess a
comprehensive understanding of their needs and the influences exerted by their peers. Additionally,
automakers must offer vehicles that align with the unique specifications of everyone. According to
existing literature, motor vehicle manufacturers have the potential to enhance customer or user
service through the implementation of contemporary and validated structures and procedures for
customer connectedness management. The automotive industry in South Africa plays a crucial role
in the overall economy by producing and exporting motor vehicles and their components (Mashilo
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& Moothilal, 2022). According to Barnes, Black, and Duxbury (2016), the industrial sector in South
Africa plays a crucial role in both the domestic and international economies, accounting for
approximately 10% of the country's manufacturing exports. The automotive industry, characterised
by the global distribution of goods and the oversight of prominent multinational corporations, is a
highly internationalised sector. The manufacturing sector is the most significant industry globally,
boasting a production output that rivals the economic scale of the sixth-largest national economy.
The industry sector assumes a significant role as a primary contributor to research and development
investments, influencing societal and technological advancements. According to Lamprecht and
Tolmay (2017), the industry exhibits significant intensity and technical sophistication in its
production processes and products. Gastrow (2012) asserts that the rise in industry competition has
prompted automobile companies to relocate their production bases from developed to developing
countries, aiming to capitalise on low-cost production advantages. The global distribution of car
products has become extensive, with a limited number of internationally renowned companies
exerting significant control over the market. With the increasing proliferation of vehicle models, it
has become imperative for managers to prioritise growth and cost-reduction strategies to enhance
the competitiveness and profitability of their businesses. Carrington, Neville, and Whitwell (2014)
have noted that adopting green technology and eco-friendly motor vehicles is currently debated
among scholars and practitioners. Consequently, motor companies must strategically advance,
proficiently promote eco-friendly vehicles, and allocate resources towards consumer education.
Hence, automotive manufacturers must furnish consumers with comprehensive information,
enabling them to acquire the necessary knowledge to effectively comprehend the benefits and make
informed comparisons between environmentally sustainable motor vehicles and their non-eco-
friendly counterparts. According to the report by the Department of Trade and Industry (2015),
there is a notable emphasis on the increasing complexity of vehicles. This complexity is driven by
the need to meet customer expectations for enhanced safety, fuel efficiency, overall efficiency, and
quality. The report emphasises the heightened pressure car manufacturers face to acknowledge
consumer preferences, national preferences, and emerging market segments to sell vehicles and
effectively enhance their market presence. The prospects of an entity in the industry are contingent
upon its ability to exhibit adequate flexibility to adapt to the various pressures it encounters
promptly. These trends have significant implications and are on the rise within the supply chain of
automakers. Therefore, this study aimed to ascertain vehicle brand perception among Generation X
in South Africa.

LITERATURE REVIEW

Generation X brand preferences and consumption patterns

Moore (2012) asserts that marketing firms and automobile manufacturers acknowledge the
significance of technological advancements in motor vehicles, yet they persist in falling behind in
integrating novel technologies to comprehend the preferences and behaviours of Generation X
consumers. The author additionally highlights that in contrast to Generation Y, marketers in the
motorsport industry tend to overlook and neglect the Generation X demographic. Generation X
encompasses individuals born between 1961 and 1981, constituting a demographic cohort that
exhibits comparatively smaller proportions when juxtaposed with Generation Y and the preceding
baby boomer generation.

The characteristics exhibited by individuals belonging to Generation X bear certain
resemblances to those observed among the Baby Boomers. The term "latchkey children™ refers to
the offspring of Generation X, who are currently of working age because predominantly women
from the Baby Boomer generation entered the workforce and pursued employment in various
industries. Generation X, situated amidst two prominent generations, is widely regarded as a
transitional cohort between the preceding generation that upholds traditional values and the
succeeding generation that embraces technology (Berkup, 2014). According to Varsha and Saumya
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(2012), the Generation X demographic segment is responsible for acquiring various goods and
services for household use and caring for young children. This demographic constitutes the most
significant proportion of parents within the nation, with a substantial number of them having
entered the housing market as first-time buyers during the period of the housing bubble.
Automobiles, mainly those catering to families and luxury segments, significantly influence the
market. The purchasers and proprietors of Generation X automobiles seek to comprehend the
attributes of these vehicles and the rationale behind their necessity (Varsha & Saumya, 2012).

Branding

Dlamini (2016) posits that perception can be understood as a cognitive process whereby
consumers construct and interpret mental representations, forming a comprehensive and significant
understanding. Customers' evaluation of a product or service's utility is contingent upon their prior
experiences and perceptions. According to the author, consumer perceptions are influenced by their
prior experiences, motives, and beliefs about specific products and services they have encountered.
In the study conducted by Stylidisa, Wickmana, and Soéderberga (2015), it is argued that in the
contemporary global economic landscape, automobile manufacturers must develop and manufacture
products that align with the preferences and requirements of their customer base. The magnitude of
this challenge is amplified within the premium segment of the automotive industry. Merely
adhering to a “zero defects" quality standard is inadequate within this fiercely competitive industry.
The optimal advantage will be attained when a customer possesses a comprehensive quality
comprehension. To address the dimensions of perceived quality, numerous automotive
manufacturers across various vehicle brands have prioritised comprehending customer preferences
and requirements. Brand commitment pertains to how consumers perceive and engage with brands
and the strategies employed to effectively communicate with different target generations within the
brand communication process. Brand commitment is predicated upon various dimensions of
customer behaviour, including but not limited to brand purchasing, brand usage, brand attitudes,
fulfilment, and brand image (Kim et al., 2014)

Perceived brand quality

Quality refers to the evaluation made by customers regarding the overall excellence or
superiority of a given product or service. The concept of perceived quality in the automotive
industry pertains to cognitive recognition or brand performance, predominantly influenced by the
automotive company (Polyakova & Mirza, 2015). The attainment of higher quality standards is also
associated with cultivating a positive attitude among customers, particularly when these standards
align with their preconceived expectations (Camacho et al., 2021). According to Alfakih et al.
(2022), product consistency is the primary determinant of satisfaction in the luxury motor industry.
Brand and value-added services are important factors in customer satisfaction among South African
motor vehicle buyers. There exists a positive correlation between automobiles possessing superior
brand quality and the loyalty exhibited by customers. The significance of this matter is particularly
pronounced for manufacturers, as the quality of a brand can potentially decrease the likelihood of
customers switching to a different brand of vehicle, encompassing both the core product and
associated services.

Perceived value

Perceived value can be described as the comprehensive evaluation made by consumers,
considering the benefits received and the sacrifices made concerning the usefulness of the product
(Yusiana & Widodo, 2020). Empirical research conducted in marketing and the automotive industry
has frequently embraced the utilitarian or functional perspective in assessing the value of products
in terms of their quality relative to the prices paid, commonly referred to as value for money. By
adopting this approach, companies that offer high-quality products at competitive prices can
generate value that ultimately leads to customer satisfaction. The value component holds significant
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importance within the luxury automotive industry, as it can generate optimal efficiency and
substantially impact customer satisfaction. Return on investment holds particular importance within
South Africa (Kapferer, and Valette-Florence, 2021).

The existing body of research on motor vehicles also highlights the impact of value on loyalty
intentions. The selection of a motor vehicle is heavily influenced by its value, which encompasses
both the benefits gained and the costs incurred. Value serves as a concrete measure of the vehicle's
utility in fulfilling the requirements of the service meeting (Xie and Chen, 2014). This assertion
holds relevance within the context of luxury automobile manufacturers, as the perceived value of
their products substantially influences customer loyalty and intention to engage with the brand on
social media platforms. The role of quality is crucial in shaping individuals' perceptions of value.
Within the automotive industry, the attributes of quality and reliability hold significant importance
as they directly influence the perceived value, particularly within the luxury vehicle segment.
According to Coelho, Bairrada and de Matos Coelho, (2020), more positive brand performance and
quality drivers will ultimately lead to increased customer value.

Personal identity

According to the study conducted by James, Kim, and Lee (2014), it has been observed that
products possess distinct personality images, which can be categorised into two main categories:
adult image and child image, also known as the product-age image. From a semiotic perspective,
there is a scholarly curiosity in examining the function of products as conveyors of meaning,
specifically the messages conveyed through products. Product imagery refers to the collection of
meanings an individual retains in their memory, encompassing personal and social connotations.
The term "branding" refers to the collection of meanings and associations that distinguish a product
or service from its competitors. Brand personality or character entails attributing human-like
qualities to a product or brand. It is commonly accepted that products possess a personality image
akin to that of individuals. Brand image refers to the overall composition of an object, including its
advertising, as well as the customer's disposition and the attitudinal screen through which they
perceive it (Joshi & Gargi, 2021).

Group identity

The purchasing behaviour of customers in developing countries is influenced by their group
identity. According to Bai, Wang, and Gong (2019), consumers establish distinct associations
between brands and specific connotations, which subsequently contribute to forming group
identities. Felix (2013) highlights various factors, including social history, sociological dynamics,
and psychological mechanisms, that contribute to the development of brand loyalty. The author
posits that brand loyalty can be attributed to a combination of nostalgia and a longing to recreate the
favourable conditions of one's childhood. These factors are seen as influential in fostering brand
loyalty, as they contribute to establishing family traditions associated with specific brands. The
author suggests that a shift does not primarily influence this loyalty in the perceived trustworthiness
of family members.

Wang and Li (2021) and Yang et al. (2020) assert that brands are frequently promoted within
the familial framework, communicating connotations associated with family utilisation and
customs. Certain familial connections to brands are established solely through exposure, while
others are formed due to a family's deep emotional connections to specific brands. Moreover,
scholarly investigations have provided evidence that intergenerational influence substantially
impacts the decision-making process regarding product and brand selection and the development of
brand loyalty. The researchers discovered that the presence of familiar brands originating from their
home countries played a significant role in assisting newly arrived immigrants in coping with
homesickness and addressing the challenges associated with their transition into a new environment
(Strizhakova et al., 2008).
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Family and tradition

According to Bresciani, Giacosa, and Vrontis (2016), family and tradition entail more than
simply adhering to traditional production methods. Instead, it involves utilising contemporary
techniques and equipment whenever necessary to ensure the creation of high-quality products and
the provision of exceptional services. This approach fosters customer retention and satisfaction,
enhancing overall business performance. The authors assert that companies allocate significant
technological investments to meet customer demands. They argue that innovation and tradition are
not mutually exclusive, but rather a combination of both has played a pivotal role in attaining and
sustaining a competitive advantage that is environmentally and socially responsible.

The topic of how consumers utilise brand meanings to convey aspects of product identity has
been extensively discussed by scholars. Bagozzi et al. (2021) emphasise that branded products serve
as representations of the self. The authors elucidate that brands are symbolic entities contributing to
consumers' self-perceptions and attitudes. The authors elucidate that brand personalities function as
culturally specific and culturally shared beliefs. This phenomenon underscores the intricate
interplay between individuals and their respective cultural contexts (Mao et al., 2020).

Status

The connotation and cost of branded merchandise frequently serve as indicators of social
standing. Consequently, numerous organisations establish a connection between their brands and
elevated social positions. Hence, acquiring a prestigious brand implies that the consumer also
possesses a significant social status. Studies conducted in Western markets have revealed a
significant association between conspicuous consumption and the utilisation of branded products to
display one's social status. Moreover, several studies have provided evidence suggesting that
consumers residing in developing nations prefer Western brands due to their function as indicators
of social status (Karoui, and Khemakhem, 2019; Strizhakova et al., 2008).

RESEARCH METHODOLOGY

This study employed a descriptive, quantitative, and cross-sectional research methodology.
According to Saunders, Lewis, Thornhill (2009), quantitative research encompasses data collection
techniques that support the utilisation of formally structured questioning, wherein the researcher
predetermines response choices and administers them to a substantial number of participants. A
sample size of 400 participants, consisting of both students and lecturers, was chosen through a
simple random sampling method. The researcher employed a questionnaire as a measurement
instrument due to the descriptive nature of the study and its convenience in collecting data from a
substantial number of respondents concurrently. A structured questionnaire was formulated by
drawing upon the findings of the literature review. The questionnaire was derived from a previously
validated instrument on the significance of branded products, developed initially by Strizhakova,
Coulter, and Price (2008). The researchers employed a seven-point Likert scale, as Bearden,
Netemeyer, and Haws (2011) suggested. The present study employed Cronbach's alpha model to
evaluate the reliability of the collected data. Reliability pertains to the frequency at which the
measurements obtained from a data collection instrument are devoid of random errors. The
Cronbach's alpha coefficient is computed by partitioning the items of the measurement scale into
two subsets, followed by calculating the average scores for each subset and subsequently correlating
them. This procedure is employed to assess the internal consistency of the measures. The
Cronbach's alpha coefficient values range between 0 and 1, where 0.6 and above indicate adequate
internal consistency (Hao et al., 2022). Table 1 shows that all the reliability scores were above the
acceptable threshold of 0.6.


https://doi.org/10.26661/2522-1566/2023-3/25-02

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 3 (25), 2023

Table 1
Reliability statistics
N of Items Cronbach’s Alpha
A Quality factor and Items 5 0.799
B Value factors and items 3 0.627
C Personal identity factors and ltems 5 0.832
D Group Identity factor and items 5 0.776
E Status factor and items 5 0.804
F Tradition factors 5 0.762

RESULTS AND DISCUSSION

Generation X perceptions of the quality factors and motor vehicle brands

Based on the observed level of significance presented in Table 2, the Chi-Square test results
suggest a statistically significant difference in the scoring patterns of the participants about the
statements assessing quality factors and motor vehicle brands (P < 0.05). As an illustration, a
significant proportion of the participants (88.2%) expressed concurrence with the assertion: "The
brand name serves as a crucial means of obtaining information regarding the longevity and
dependability of the automobile™ (Al). When analysing the assertion, "I can infer significant
information about a motor vehicle based on its brand name" (A2), it was found that 84.7% of
respondents agreed with this statement. Furthermore, most participants, specifically 88.9%, agreed
with the assertion, "I utilise brand name as an indicator of quality when acquiring motor vehicles"
(A3). In addition, a significant majority (88.8%) of respondents indicated that their selection of a
motor vehicle brand was influenced by the perceived quality associated with the brand (A4). In line
with this finding, most respondents (81.2%) agreed that a motor vehicle's brand name provides
substantial insights into its overall quality (A5).

Table 2
Generation X rating of the quality factors and motor vehicle brands
Entirely Mostly Somewhat Neither agree Somewhat Mostly agree  Entirely agree Chi
disagree disagree disagree nor disagree agree Square
n % n % n % n % n % n % n % p-value

Al 5 3% 9 6.3% 1 0.7% 2 1.4% 16 11.2% 54  37.8% 56  39.2% 0.000
A2 5 35% 4  2.8% 4 2.8% 9 6.3% 24 168% 49  34.3% 48  33.6% 0.000
A3 3 21% 3 2.1% 1 0.7% 9 6.3% 21 147% 40  28.0% 66  46.2% 0.000
Ad 4 2.8% 4  2.8% 2 1.4% 6 4.2% 21 14.7% 32 224% 74 51.7% 0.000

A5 3 21% 3 2.1% 7 4.9% 14 9.8% 28 19.6% 47  32.9% 41 28.7% 0.000

Generation X perceptions of value factors and motor vehicle brands

Based on the level of significance presented in Table 3, the Chi-Square test reveals a
statistically significant difference (P < 0.05) in the scoring patterns of the participants concerning
the statements that assess value factors and motor vehicle brands. The data reveals that most of the
respondents (65.8%) expressed agreement with the statement, "l select vehicle brands based on my
alignment with the values represented by the brand” (B1). In a similar vein, most of the participants
(72.1%) agreed with the assertion "I make vehicle purchases that align with my values” (B2), while
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62.3 % of the respondents concurred with the statement "The values upheld by a company influence
my decision when selecting a motor vehicle" (B3).

Table 3
Generation X rating of the value factors and motor vehicle brands
Entirely Mostly Somewhat Neither Somewhat Mostly Entirely agree Chi
disagree disagree disagree agree nor agree agree Square
disagree

n % n % n % n % n % n % N % p-value

Bl 14 98% 11 77% 6 42% 18 126 31 217 35 245 28 19.6% 0.000
% % %

B2 6 42% 13 91% 5 35% 16 112 2 147 45 315 37 259% 0.000
% % %

B3 18 126% 15 105 4  28% 17 119 20 140 37 259 32 22.4% 0.000
% % % %

Generation X perceptions of group identity and motor vehicle brands

According to the statistical significance level presented in Table 5, the Chi-Square test reveals
a significant difference in the scoring patterns of the participants about the statements that assess
group identity and motor vehicle brands (P < 0.05). The data reveals that most of the respondents
(51.8%) expressed disagreement with the statement, "Using my choice of vehicle helps me connect
with other people and social groups” (D1). Similarly, a more significant proportion (57.4%)
expressed disagreement with the assertion that they purchase a motor vehicle brand to establish
connections with individuals and social circles (D2). The discrepancy between the substantial
number of participants who expressed disagreement regarding the social motivation behind vehicle
purchases and the relatively low percentage (47.6%) who disagreed with the assertion "I feel a
connection with individuals who share the same automotive brand as me" (D3) was unexpected.
However, a significant proportion of respondents, specifically 40.6%, agreed that they experience a
sense of connection with individuals who share the same brand of motor vehicle as themselves.

Furthermore, a significant proportion of respondents (45.5%) expressed their disagreement
with the assertion that their choice of motor vehicle brand reflects their desired associations (D4),
whereas an equal percentage (45.5%) concurred with this statement. Notwithstanding this, a
majority (62.3%) of the participants disagreed that their selection of motor vehicle brand conveys
any information about the individuals they prefer to associate with (D5). Based on the account, it
can be inferred that most participants did not assign significant importance to group identity factors
when deciding on purchasing a motor vehicle brand.

Table 5
Generation X rating of group identity and motor vehicle brands
Entirely Mostly Somewhat Neitheragree ~ Somewhatagree  Mostly agree  Entirely agree
disagree disagree disagree nor disagree
n % n % n % n % n % n % N %

D1 40 28.0% 22 15.4% 12 8.4% 10 7.0% 25 17.5% 20 14.0% 14 9.8%
D2 45 315% 25 17.5% 12 8.4% 16 11.2% 16 11.2% 20 14.0% 9 6.3%
D3 36 252% 24 16.8% 8 5.6% 17 11.9% 25 17.5% 18  12.6% 15  10.5%
D4 34 238% 17 11.9% 14 9.8% 13 9.1% 28 19.6% 20 14.0% 17 11.9%
D5 55  385% 22 15.4% 12 8.4% 14 9.8% 17 11.9% 11 7.7% 12 8.4%

Chi
Square

vall-Je
0.000
0.000
0.001
0.007
0.000
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Generation X perceptions of status factors and motor vehicle brands

According to the statistical significance level presented in Table 6, the Chi-Square test
results reveal a significant difference in the scoring patterns of the participants regarding the
statements assessing status factors and motor vehicle brands (P < 0.05). The data reveals that most
of the participants, specifically 54.6%, expressed agreement with the statement that they
consciously refrain from selecting automobile brands that do not align with their perceived social
standing (E1). Similarly, nearly half of the participants (49.0%) agreed with the statement, "I utilise
motor vehicle brands as a means to convey my social standing” (E2), whereas 42.7% held a
contrary viewpoint. Similarly, 47.6% of respondents agreed, "I make choices regarding motor
vehicle brands based on their association with my social class" (E3), whereas 39.9% held a contrary
viewpoint. Moreover, a majority (63.0%) of the participants concurred that their choice of motor
vehicle brands indicates their social standing (E4). Therefore, it is comprehensible that a majority
(70.0%) of participants concurred with the notion that they "express their accomplishments through
the motor vehicle brands they utilise and possess” (E5). Based on the aforementioned information,
it can be inferred that the participants exhibited a greater consensus regarding the association
between the make of an automobile and the owner's financial status and social standing.

Table 6
Generation X rating of status factors and motor vehicle brands
Entirely Mostly Somewhat Neither Somewhat Mostly Entirely agree Chi Square
disagree disagree disagree agree nor agree agree
disagree
n % n % n % n % n % n % n % p-value
El 26 182% 15 105% 13 9.1% 11 1.7% 28 196% 25 175% 25 17.5% 0.021
E2 28 196% 21 147% 12 8.4% 12 8.4% 29 203% 21 147% 20 14.0% 0.037
E3 26 182% 23 161% 8 56% 18 126% 24 168% 23 161% 21  147% 0.100
E4 22 154% 13 9.1% 10 7.0% 8 5.6% 37 259% 28 19.6% 25 17.5% 0.000
E5 13 9.1% 6 4.2% 7 4.9% 17 119% 25 175% 33 231% 42 29.4% 0.000

Generation X perceptions of traditional factors and motor vehicle brands

This section pertains to the conventional determinants and automotive manufacturers. The
findings about the participants falling within the age range of 1964-1976, commonly called
Generation X, will be presented. According to the statistical significance level presented in Table 7,
the Chi-Square test results suggest a statistically significant difference in the scoring patterns of the
participants about the statements assessing traditional factors and motor vehicle brands (P < 0.05).

Table 7
Generation X rating of traditional factors and motor vehicle brand
Entirely Mostly Somewhat Neither agree Somewhat Mostly Entirely Chi Square
disagree disagree disagree nor disagree agree agree agree
n % n % n % n % n % n % n % p-value
F1 41  28.7% 11 7.7% 9 6.3% 23 16.1% 22 154% 21 147% 16 11.2 0.000
%
F2 50 35.0% 23 16.1% 17 11.9% 11 1.7% 15 105% 16 112% 11 7.7% 0.000
F3 35  24.5% 18 126% 19 13.3% 16 112% 19 133% 24 168% 12 84% 0.014
F4 45  31.5% 14 9.8% 11 1.7% 14 9.8% 18 126% 23 16.1% 18 12.6 0.000
%
ES 63 44.1% 21 147% 12 84% 9 6.3% 14  9.8% 12 8.4% 12 8.4% 0.000

The data reveals that most of the respondents, specifically 42.7%, expressed disagreement
with the notion that they purchase motor vehicle brands due to the significance of this practice
within their families (F1). Conversely, 41.3% of the respondents indicated agreement with this
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statement. Similarly, a more significant proportion (63.0%) of respondents’ express disagreement
with the assertion, "I utilise vehicle brands that my family has used or currently uses" (F2). In a
similar vein, most respondents, specifically 50.4%, expressed disagreement with the statement "I
purchase motor vehicle brands that evoke memories of my family" (F3), whereas 38.5% indicated
agreement. In addition to the findings, a more significant proportion (49.0%) of the participants
disagreed that their choice of motor vehicle brands indicates their social standing (F4), whereas
41.3% of respondents agreed with this statement. However, a significant majority of 67.2%
expressed disagreement with the statement, "I purchase a motor vehicle brand that my parents have
purchased or currently own" (F5). Based on the findings, it can be inferred that many participants
refrain from purchasing automobiles due to familial customs and practices.

CONCLUSIONS

The present study aimed to examine the perceptions of passenger motor vehicle brands
among individuals belonging to Generation X in the province of KwaZulu-Natal, South Africa. The
results of this study indicate that a significant proportion of the participants agreed with the notion
that their selection of a vehicle brand was influenced by factors such as perceived quality, value,
personal and collective identity, social status, and familial customs. According to the study's
findings, brand managers and marketers in the motor vehicle industry must prioritise enhancing
marketing and promotional strategies. This strategic emphasis is crucial for establishing greater
relevance and attractiveness to the intended target market, ultimately leading to a notable surge in
the sales of their respective motor vehicles. The level of competition within the motor industry
sector is highly intense. The implementation of an appropriate marketing strategy has the potential
to confer a competitive edge on motor vehicle brand enterprises. This study is anticipated to yield a
favourable outcome by contributing to developing a sound marketing strategy for manufacturers of
motor vehicle brands. Consequently, this improvement is expected to enhance the reputation of
their motor vehicle brands and elevate customer satisfaction levels.
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CIIPUMHSTTSA BPEHAIB ABTOMOBLIIB CEPEJ] IOKOJIIHHS X
Y CEKTOPI BUIIIOi OCBITH NIBAEHHOI A®PUKHU

Bright Mhlongo Steven Kayambazinthu Msosa
Department of Marketing, Mangosuthu University PhD, Department of Marketing,
of Technology, Mangosuthu University of Technology,
South Africa South Africa

Ile nocmijukeHHSs Majlo Ha MeTi 3’ACyBaTH 3arajbHe YSABJICHHS MIOJO 3HAYCHHA, SKE
MPUTTICYETHCS PI3HUM MapKaM JISTKOBUX aBTOMOOWIIB cepe MOKOJMiHHA X, AemMorpadidHoi rpymnu,
SKa CTAHOBHUTH OIJBIIICTh IOKYIMIIB aBTOMOOUTIB. JlOCHiMKEHHS TNPOBOIMIOCS B MPOBIHIIIT
KBasyny-Haran, ne nani Oynu 3i6paHi B YOTUPHOX BHUIIUX HABUAIBHUX 3akijanax. JlocmimkeHHs
Oyn0 TmpoOBEJAEHO 3 BHUKOPHCTAHHSIM KiJbKICHOTO, ONHUCOBOIO Ta IMEPEeXpPecHOro au3aiHy
JOCIiJDKeHHs . MeToJ ONUTYyBaHHsS BUKOPUCTOBYBaBcs i 300py nanHux i3 Bubipku 400 ocib,
MIOB’SI3aHUX 3 YHIBEPCUTETOM (CIIBPOOITHUKIB, CTYI€HTIB), 1110 HAJIEXKATh J10 KOTOPTH MOKOJIiHHS X.
JaHi Oynu mpoaHani3oBaHi 3a JOIOMOTOI0 OIMCOBOI CTATUCTUKM 3a nonmomororo SPSS Bepcii 23.
JlocnmiJKeHHsT BHMBYAJIO Pi3HI acleKTH OpeHay, OcoOJMBO 30Cepe/kylouuch Ha (akTopax,
OB’ SI3aHUX 3 SKICTIO, LIHHICTIO, OCOOMCTOIO Ta I'PYNOBOIO 1ICHTUYHICTIO, CTATyCOM 1 CIMEHHUMH
TpaauLmisiMU. [HAYCTpis TETKOBHUX aBTOMOOITIIB XapaKTEPU3Y€EThCA TOCTPOI0 KOHKypeHmieo. OTxe,
nepea THM, SIK 3aBEPIINTH MOKYMKY, CIOXHUBAa4Yl MNPOMOHYIOTh Pi3HI aabTEPHATHUBU JUISl OLIHKH Ta
perenpHOTO BUBYEHHsS. Jlnsg Toro, mo0 e¢deKTHUBHO 3aJ0BOJIbHUTH BHMOTH CIIOXHUBAdiB,
aBTOBUPOOHMKHM IOBMHHI BOJIOJAITH BCEOIYHUM pPO3YMIHHSAM IXHIX NOTpe® 1 BIUJIUBY, SKHI
3M1HUCHIOIOTH iXHI KoJierd. KpiM Toro, aBTOBUpOOHUKH MMOBUHHI MPOMOHYBAaTH TPAHCIOPTHI 3aco0u,
sIKI BIiJMOBial0OTh YHIKAJbHUM XapaKTEPHUCTUKAM KOXHOTO. 3TiHO 3 iICHYIOUOK JITEpaTypolo,
BUPOOHUKHM aBTOMOOULIIB MalOTh IOTEHIAa]d A MNOKpalleHHs OoOCIyroByBaHHS KJI€HTIB abo
KOPUCTYBaYiB NUJISXOM BIIPOBA/DKEHHS CYyYaCHHX Ta MiATBEPKCHUX CTPYKTYp i Mpouenyp Ais
YOpaBIiHHS MiIKIIOUYEHHSIM KIi€HTIB. Pe3ynbTaTi 11bOr0 JOCTIKEHHS CBiJ4aTh Mpo T€, 10 3HAYHA
YacTMHA YYaCHUKIB BHUCJOBHIJIA 3TOJYy 3 AYMKOIO, IO Ha BHOIp MapKH TPaHCIOPTHOIO 3aco0y
BIUIMHYJM Taki (akTopu, SK SAKICThb, IIHHICTh, 1HIMBiAyalbHAa Ta KOJEKTUBHA 1JEHTHYHICTb,
comiaJbHUK cTaryc 1 ciMeiHi Tpaauiii. Jlochmi/KeHHs AO03BOJMIO HAaJaTH LIHHY 1HQOpMaLio
HayKOBIIAM, TpodecioHanaM raigy3i Ta BUpOOHWKAM aBTOTPAHCIOPTHHUX 3aC00iB, JO3BOJIAIOUU 1M
PO3BUHYTH BCeOiYHE PO3YyMiHHS MPOOJIEM, 3 SKUMH CTHKAIOTHCSA IMPOMHUCIOBICTh, HAYKOBI KOJIa Ta
CIIOXKMBaYi, MOB’s3aHi 3 YABJICHHIMHU IIPO Pi3HI Mapku aBToM0oOUITIB. KpiM TOT0, pe3yiabTaTu mMbOTO
JNOCIIDKEHHS MOXYTh CIYTyBaTH IIIHHUM 1HCTPYMEHTOM IS BH3HAYCHHS OiJbII BiIMOBIIHOTO
MapKEeTHHIOBOT'O IiIXOY AJIS MOKPAIICHHS CTaBICHHS CII0KUBAYiB 10 aBTOMOO1TE HUX OpeH/IiB.

KurodoBi ciioBa: OpeHy, aBTOMOOWTB, SKICTh, yrnoaoOaHHs, TOKOIIHHS X.
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Abstract. The economic environment in Algeria is constantly changing, presenting
businesses with crucial challenges. To maintain their competitiveness, these businesses now
recognize the vital importance of enhancing the performance of their human resources. Measuring,
assessing, and communicating employee performance outcomes are essential steps to ensure the
success and longevity of the company. In this context, a study was conducted within an Algerian
leather company to evaluate the impact of transparent communication of assessment results on
performance improvement. The initial hypothesis suggests that non-confidential communication of
results promotes a qualitative enhancement in performance by highlighting each employee's specific
skills and areas for improvement. A methodology was established to collect and interpret data,
enabling a deeper understanding of the effects of this transparent communication on employee
motivation, engagement, and perception of evaluations. By utilizing questionnaires, we collected
essential insights from employees and pertinent managers, enabling us to gain a more
comprehensive understanding of how transparently communicating assessment results influences
their motivation, engagement, and perception of the evaluation process. Our research discovered
that employees who perceive their supervisors as just and impartial tend to experience higher job
satisfaction and greater motivation to excel in their roles. This phenomenon is attributed to the fact
that managers who uphold fairness and equity foster a positive workplace atmosphere, cultivating a
sense of worth and assistance among employees. Additionally, they establish well-defined
expectations and objectives, enabling employees to remain focused and attain their utmost potential.
The process of performance appraisal holds significant potential for enhancing both employee and
organizational performance.

Keywords: evaluation, performance, improvement, communication.
JEL Classification: M1, M12, MO.

INTRODUCTION
The shifting environment that Algerian businesses are confronting places them before pivotal

challenges. Regardless of their sector or size, they must meet escalating demands for profitability,
quality, and technological advancement. This ongoing evolution unfolds within a demanding
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competitive context, necessitating a proficient adaptation from these enterprises. (Nudurupati,
Garengo, & Bititci, 2021)

Confronting current challenges, businesses are increasingly realizing the paramount
importance of enhancing the performance of their human resources. (Lazarevic, Dobrodolac,
Svadlenka, & Stanivukovic, 2020). Indeed, material and financial resources no longer suffice as
sole factors for achieving goals and ensuring long-term viability. Now, their development and
evolution are significantly contingent on employee performance. To better grasp the level of human
resource performance, businesses need to adopt a proactive approach. (Tudor, Petre, 2021). This
involves systematically measuring and evaluating employee performances and communicating the
results to them. Employees, as vehicles of company success, play a central role in achieving
organizational objectives. (Tudor, Petre, 2021).

An organization's success is closely tied to its good performance, becoming an indispensable
condition for its survival. To improve human resource performance, a comprehensive evaluation
must be conducted by the company, aiming to identify both strengths and weaknesses. This
evaluation enables the company to possess a competent workforce capable of enhancing its
performance and productivity, enabling it to confront competition and maintain market share both
locally and internationally. (Inayat, Jahanzeb Khan, 2021). Other objectives are also associated with
this evaluation, such as recognizing the quality of work done by employees, identifying needs for
professional development and training to foster their advancement. To achieve these objectives, it is
crucial that performance evaluation is not secretive; rather, supervisors should provide constructive
feedback and openly communicate results to employees. By doing so, the company ensures the
relevance and significance of this evaluation process, thereby contributing to an overall
improvement in its performance. (Zhan, Liu, 2022).

The continuous evolution of the commercial and competitive environment in Algeria demands
a crucial adaptation from businesses. To meet growing demands for profitability, quality, and
technological progress, it is essential to recognize the vital significance of enhancing human
resource performance. This enhancement serves as a major lever for the development and evolution
of companies in a competitive environment. Measuring, assessing, and communicating employee
performance results become indispensable steps to ensure the success and sustainability of the
enterprise. (Brhane & Zewdie, 2018).

With this perspective in mind, we directed our focus to an Algerian leather company to
evaluate the impact of communication of evaluation results on performance enhancement. To guide
our study, we questioned the crucial role non-confidential evaluation plays in optimizing
organizational performance. Our initial hypothesis posits that transparent communication of results
leads to a qualitative improvement in performance by highlighting each employee's specific skills
and areas for improvement.

To delve deeper into our analysis, we established a methodological framework to collect and
interpret data. By examining evaluation results within a non-confidential context, we were able to
paint a more accurate and illuminating picture of individual and collective employee performance
within the Algerian leather company. Through questionnaires, we gathered crucial information from
employees and relevant managers. These data allowed us to better understand the impacts of
transparent communication of evaluation results on their motivation, engagement, and perception of
the evaluation.

LITERATURE REVIEW

Employee performance evaluation is a fundamental concept in human resource management.
It has evolved over time, reflecting changes in managerial thinking and labor market demands.
According to (PERETTI, 2002), the performance evaluation system must fulfill a set of key
objectives. First and foremost, it should enable the accurate measurement of each employee's
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individual contribution while promoting continuous improvement and ensuring a direct link to
appropriate compensation. By implementing a rational evaluation system, PERETTI aims to
achieve several vital goals: enhance human potential management, strengthen communication
within the workforce, capture the attention of supervisors, base personnel decisions like transfers
and promotions on objective criteria, accurately assess current and future capabilities and
performance potential, and consider factors such as effectiveness, recognitions, work methods, and
employee personality when analyzing each position.

In the early years of industrialization, evaluation focused on matching individuals to their
roles. Managers employed scientific and rigorous methods to assess employee performance. The
objective was to eliminate subjectivity in judgment and ensure that the most qualified employees
were assigned to the most important positions. In the 1940s and 1950s, the human relations
movement emphasized the importance of communication and dialogue in management. The
performance appraisal was developed as a means to create a communication moment between
managers and employees. The goal was to provide positive and constructive feedback, aiding
employees in their skill development (Mayo, 1949). In the 1960s and 1970s, the management by
objectives system was introduced. This system focuses on setting clear and measurable goals for
employees. Evaluation is then based on goal achievement. The aim is to motivate employees to
reach their objectives and contribute to company success (Latham, Yukl, 1975).

In modern times, employee performance evaluation revolves around the notion of competence
(Gravina, Nastasi, Austin, 2021). Companies must ensure that their employees possess the
necessary skills to excel in their roles. Evaluation is used to identify skills that need development
and provide feedback on progress (Jeffrey & Prasetya, 2019).

The employee performance evaluation system is not only a human resource management tool
but also a cornerstone of human resource management (Moulinier, 2005). It assists companies in
facing upcoming changes and proposes an adaptation strategy by mastering current and future jobs
and skills (Allegri, Andreassian, 2010). Its objective is to describe and analyze potential business
evolutions to meet specific needs and employee expectations. By promoting adaptation and
employee skill development, it prepares them for the company's future jobs, secures their career
paths, and triggers reflection on evolving work organizations. Employee performance evaluation
can be used as a basis for various human resource management decisions, including: (TZINER,
BARANOUSKY, 1996)

—Compensation : Employee performance evaluation can determine compensation levels.
High-performing employees may receive salary increases or promotions, while underperforming
employees may face salary reductions or layoffs.

—Training: Evaluation can identify areas where employees need to enhance their skills. This
can lead to training programs that develop skills and improve performance.

—Skill Development: Evaluation can pinpoint employees with potential for promotion or
increased responsibilities. These employees can then receive skill development to assist them in
achieving career objectives.

—Employment : Evaluation can inform decisions about employees' job status, including
promotions, transfers, suspensions, dismissals, reorientations, advancement, and development.

PAPER OBJECTIVE

The core aim of this research is to unveil the pivotal role played by sharing evaluation
outcomes in the enhancement of employee performance. Beyond just igniting measurable
enhancements, this method also forges an adept management of relational interplay among
coworkers and supervisors. These dynamics find their place in the framework of a meticulously
outlined agreement that encapsulates attained outcomes, executed accomplishments, and established
professional exchanges. In essence, this study aims to shed light on how the dissemination of
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evaluation results not only boosts performance but also shapes the intricate fabric of workplace
interactions.

METHODOLOGY

Our field study was conducted within a state-owned enterprise that has been operational since
the country's independence and specializes in the production and sale of clothing and natural leather
goods. To examine the role of publishing evaluation results in performance improvement within this
Algerian company, we adopted a triangulation approach, combining three data collection methods:
questionnaire, interview, and observation. The questionnaire was distributed to all 150 employees
holding various positions within the company, including executives, technicians, and operational
staff. The questionnaire consisted of 39 questions categorized into four distinct sections: employee
identification, performance evaluation procedure and its publication, the conduct of the evaluation
interview, and the communication of evaluation results and its impact on performance
improvement.

In addition to the questionnaire, we conducted open interviews with the company's managers.
This approach allowed us to gather information openly, enabling respondents to provide more
detailed and relevant insights, thereby enriching our analysis. Concurrently, we also conducted on-
site observations, providing us with a concrete view of the company's reality. This approach
allowed us to better comprehend the context and interactions among employees, enriching our
analysis alongside the data collected through the questionnaire and interviews.

Through this triangulation approach, we obtained comprehensive and diverse data, allowing
us to gain a holistic and in-depth understanding of the relationship between publishing evaluation
results and performance improvement within this enterprise. The various data collection methods
served to validate and strengthen our findings, offering valuable perspectives to comprehend the
challenges associated with communicating evaluation results in the specific context of this Algerian
company.

PRESENTATION OF RESULTS

e Performance Evaluation and Communication of Results within the Algerian Leather
Company:

Our findings show that 84.09% of employees have been evaluated by their supervisors, while
15.91% have been overlooked in the evaluation process. Among the evaluated employees, a
majority wish to be evaluated by their direct hierarchical superiors.

The analysis of socio-demographic profiles of recipients of performance evaluation results
publication reveals dysfunctions within the communication procedure within the company.

According to the survey results, the Human Resources Department (HRD) of the company
only communicates evaluation results to 85.59% of employees, leaving a significant percentage of
employees uninformed about their assessed performance. Furthermore, this publication of results
varies based on socio-professional category, seniority, and gender.

Regarding the socio-professional category, all company executives are systematically
informed of their evaluation results, reaching a rate of 100%, whereas only 21.13% of operational
staff receive this communication. This disparity indicates a prioritization of executives in the results
communication.

Concerning employees' seniority, it was observed that those with 21 to 30 years of experience
in the company are the most informed about their evaluation results, possibly suggesting a
preference for employees with greater seniority.
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In terms of gender, men are more informed about their results than women, with a rate of
91.76%. However, it is important to note that women express a desire to know their results,
according to the collected responses.

The survey indicates that the communication of evaluation results is perceived positively by
company employees as it enables them to understand their performance level and position
themselves relative to set objectives. Employees consider this communication as a tool promoting
their development and evolution within the organization. However, the disparities observed in result
communication raise questions about the equity and effectiveness of the publication procedure
within the company.

Table 1

The results regarding the relationship between result publication and its contribution to
performance improvement

Contribution to performance Informed by the Not informed by the Total
improvement evaluation results evaluation results
Contributes to the improvement of 85 4 89
performance 89,47% 25% 80,18%
Does not contribute to the 10 12 22
improvement of performance 10,53% 7504 19,82%
95 16 111
Total
100% 100% 100%

The results from Table No. 1 confirm the earlier assertion that result publication enhances
employee performance. Indeed, 80.18% of employees believe that the communication of evaluation
results has a positive impact on their performance level. Among them, 89.47% have been informed
of their evaluation results. However, it is observed that 19.82% of employees do not consider
publication to contribute to the improvement of their performance. Additionally, 75% of these
employees have not been informed of their evaluation results, which may explain their negative
perception regarding the publication’s impact on their performance.

e Enhancing HR Management through Performance Appraisal Interviews:

In the company, the performance appraisal interview is the most commonly used tool to
communicate employees' results. In fact, 90.53% of employees receive a performance appraisal
interview every year. Conversely, only 9.47% of employees receive a performance report.
Performance reports are reserved for the executive category.

Our survey revealed that employees who prefer the performance appraisal interview are those
who feel comfortable when their hierarchical supervisor mentions both positive and negative points.
On the other hand, the category of employees preferring performance reports often associates the
evaluation with a disciplinary approach, where negative criticisms and sanctions are present.
Moreover, upon reviewing their reports, it became evident that these employees have poor
performance within the company. Here are some conclusions that can be drawn from these
observations:

- Performance appraisal interviews are more effective than performance reports in
communicating employees' results.
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- Employees prefer performance appraisal interviews when conducted in a constructive and

participative manner.

- Employees who have low performance within the company tend to prefer performance

reports.

These conclusions suggest that it's important to conduct performance appraisal interviews in a
constructive and participative manner. It's also important to ensure that employees understand that
performance appraisal interviews are not a disciplinary procedure.

Table 2

The Relationship Between Result Publication and the Objective of Annual Evaluation According to

Employees

Obijective of evaluation according to

Informed by the

Not informed by

employees evaluation results the ?Z?Jlljtzﬁon Total
promotion and motivation 20 21.05% ! 25% > 21,62%
discipline and sanction 12 12.63% ? 56,25% % 59,46%
performance improvement & 66.33% 3 18,75% ot 18,92%
Total % 100% 10 100% H 100%

According to the data from the table, 59.46% of employees believe that evaluation enhances

their performance, and among them, 66.32% are informed of their results. On the other hand,
18.92% of employees view evaluation as a means of sanction and discipline, and among them,
56.25% are unaware of their performance result.

e Performance Evaluation as an Objective Tool

Table 3

Communication of Results and Employee's Opinion on the Evaluation Operation

The Employee's Opinion on the

Informed by the Not informed by the

Performance Evaluatlon evaluation results evaluation results TOTAL
Operation
Fair 84 4 88
88,42% 25% 79,28%
. 11 12
Unfair 11,58% 75% 20.72%
95 16 111
ol 100% 100% 100%

The implementation of a non-secret evaluation promotes a more objective, transparent, and
fair approach to the evaluation process. This approach strengthens the trust between the employee
and the organization as it demonstrates the consideration given to their efforts. This is what we have
discovered through the responses of our survey participants.

The above table highlights a strong correlation between the sense of fairness in the evaluation
process and the communication of its results. Indeed, 79.28% of employees consider performance
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evaluation to be a fair operation when they are informed of their results. On the other hand, 20.72%
of employees find it unfair as they are kept unaware of their results.

This observation suggests that the publication of performance results makes the evaluation
process fairer in the eyes of employees. When they are informed of their results after their
performance evaluation, they express higher satisfaction with the process.

According to employees, the main reason that leads supervisors to keep performance results secret
is the favoritism prevailing in the process. The table below clarifies this perception :

Table 4

Reasons for Keeping Performance Results Secret According to Employees

The Cause of Secret

0
Evaluation Total %
Lack of control over
supervisors e 82,58
Favoritism and discrimination 65 49,24
Employeeslack of interest in o 18,18
evaluation results
Total 132 100

It is noticed that 49.24% of employees believe that the reason for keeping evaluation results
secret is favoritism, leading to a decrease in the transparency of the evaluation process. In this case,
supervisors prefer to keep the results confidential to avoid confrontations with employees.

Furthermore, we have observed that the administration does not take into consideration the
appeals made by dissatisfied employees about their results, representing 78.38% of the surveyed
individuals. These employees confirmed to us that the administration views appeal as a mere
formality, without genuine consideration.

On the other hand, the lack of post-evaluation control of evaluating supervisors encourages
favoritism and discrimination within the company.

The performance appraisal is designed as a tool to measure the performance level of all
employees in the company, regardless of their hierarchical position. However, our study revealed
that this procedure only concerns a specific category of human resources, mainly the management.

DISCUSSION OF RESULTS

Evaluators often view this operation as a professional, routine, and formal practice, which
tends to turn it into a means of control over employees. Furthermore, the publication of results
encounters dysfunctions as it is exclusively reserved for the management, creating a sense of
injustice among the rest of the employees. This discrimination against supervisory and executive
categories contradicts the objective of the company's productive activity, which requires good
performance from the entire workforce, especially those in executive positions (workers).

Employees subject to evaluation and who are not informed of their results assert that the
preferential attention given to management is primarily aimed at promoting them, thus creating a
sense of frustration and inequality.

Employees with 21 to 30 years of seniority are the most informed about their evaluation
results compared to other employees. This observation can be explained by the fact that promotions
are often granted following positive evaluations for these experienced employees. Moreover, a
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subjective element comes into play, namely the respect attributed by the supervisor to employees
with long seniority.

However, within the leather company, women are rarely evaluated, and when they are, they
are the least informed about their results (17%). There seem to be obstacles hindering women's
progress within the company. Evaluators believe that it is not relevant to evaluate women as they
are not considered for technical decision-making positions, such as workshop supervisors. Some
workers express their refusal to be subordinate to a woman, leading to the exclusion of women from
evaluation operations.

Employees who are not informed of their results believe that performance evaluation is unfair.
Indeed, the equity of the evaluation relies on the feedback the employee receives regarding their
performance, which signifies a transparent management process, as confirmed by Fletcher and
Walkerl. Organizations that incorporate a policy of publishing performance results in their
management appear to face fewer difficulties.

Communicating performance results with the employee instills in them a sense of
responsibility due to the perceived fairness. The employee recognizes that their efforts and
performance are taken into consideration, leading to a sense of satisfaction and thereby fostering
increased loyalty to the organization. This organizational loyalty results in improved employee
performance.

Our research findings have highlighted that evaluated employees prefer their immediate
supervisor to conduct their evaluation. They believe that the professional proximity of their
supervisor enables them to better discern their performance levels and skills. Improving
performance is one of the essential objectives of evaluation, but if it is not followed by result
communication, it loses its significance for both the employee and the organization.

Survey respondents from the Leather Company who are not informed of their results affirm
that evaluation has no impact on improving their performance, as they lack knowledge of their
performance levels, hindering their progress. During the survey, it was observed that some
employees prefer performance appraisal interviews. These are employees who feel comfortable
during the interview, where the supervisor addresses both the positive and negative aspects of their
performance in a serene environment, free from stress and constraints.

Other employees, on the other hand, prefer to be informed through performance reports.
Indeed, their interviews are often based on negative criticism and sanctions, leading them to avoid
meeting with their supervisor. The supervisor's attitude during the performance appraisal has an
impact on employee performance, as organizational justice underscores the importance of the
relationship between the supervisor and subordinates. The supervisor must show respect and
provide explanations to employees to ensure a proper balance of organizational justice.

The communication of results influences employees' perception of the purpose of
performance evaluation. Those informed of their results believe that evaluation aims to improve
their performance. This is due to the interest generated by result publication; by receiving feedback
on their performance, identifying their weaknesses, and strengthening their strengths, employees are
more motivated to enhance their performance.

According to our survey respondents' answers, 82.58% of them state that they do not trust
their hierarchical supervisor if their results are not communicated. In this case, employees feel that
their supervisor exhibits bias, resulting in a decrease in both the quantity and quality of their work.
Therefore, it is crucial to clearly demonstrate the purpose of employees' efforts, as this enhances
their morale, self-confidence, and sense of accomplishment.

CONCLUSION

Performance evaluation is a crucial process for businesses as it allows measuring employees'
performance and making decisions about their training, mobility, and motivation. A fair and
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equitable performance evaluation is essential to foster employees' alignment with the company's
values and decisions.

Organizational justice within the evaluation process is important as it cultivates a sense of
fairness and justice among employees. This translates to improved employee performance,
increased motivation, and higher job satisfaction. The publication of performance results serves as a
criterion of justice, enabling employees to understand their strengths and weaknesses and set
improvement goals. It also serves to motivate employees and guide them in their career journey.
Performance appraisal interviews are a vital component of the performance evaluation process.
They facilitate discussions between employees and their managers about the employee's
performance, setting improvement goals, and providing feedback.

The findings of our study indicate that an employee's perception of their manager has an
impact on their performance. When employees view their manager as fair and equitable, they are
more content with their work and are motivated to give their best effort. The performance appraisal
interview is a valuable tool that can enhance employee and organizational performance. However,
it's crucial to ensure that the appraisal process is conducted fairly and equitably. This entails a
transparent evaluation process, objective evaluation criteria, and constructive feedback.

In our forthcoming studies, we will aim to investigate the new performance and competency
evaluation system, along with the impact of performance appraisal interviews on organizational
performance.
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PE3YJBTATH OIIHKHA AISJIBHOCTI: KJIIOYOBUM MOMEHT JIJISI
MPAIIBHUKIB TA KEPIBHUKIB AJIDKHPChbKHUX KOMITAHIN
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Exonomiune cepenoBumie B AJDKUPI TTOCTIHHO 3MIHIOETHCS, CTBOPIOIOYH CEPHO3HI TPoOIeMu
st O6izHecy. o6 30eperts CBOIO KOHKYPEHTOCIPOMOXKHICTh, MiANPUEMCTBA YCBIJOMIIOIOTH
BKJIMBICTH ITABUIICHHS MPOIYKTUBHOCTI BIACHUX JIIOJCHKUX pecypciB. BuMiproBaHHs, omiHKa Ta
iHQopMyBaHHS PO pe3yabTaTH POOOTH CHIBPOOITHUKIB € BAKIUBUMH KPOKAMH ISl 3a0€3TIeYeHHS
ycrixy Ta epeKTUBHOI poOOTH KOMMaHIi B JOBMOCTPOKOBIM MEPCHEKTHBI. Y IIbOMY KOHTEKCTI B
AJDKUPCHKIN MKIpsAHIN KoMMaHii 0yJI0 MPOBEACHO TOCTiIKCHHS, 00 OIIHUTH BILIUB 00’ €EKTUBHOTO
Ta TPO30POTO TMOBITOMIICHHSI PE3yJIbTATiB OIIHIOBAHHS Ha MiIBUIICHHS MPOMYKTHBHOCTI Tpari.
[TouaTkoBa rimoTe3a mpuNyckae, M0 HEKOH]iJAeHIiiHEe MOBIIOMIICHHS TPO PEe3yJbTaTH CIpPUsIE
SAKICHOMY IIOKpAIIE€HHIO NPOIYKTUBHOCTI, BUCBITIIOIOYM KOHKPETHI HABUUKHU KOKHOI'O INpalliBHUKA
Ta chepu, sKki NOoTpeOyrOTh BIOCKOHAJNEHHA. bByno cTBopeHO Merojonorito mis 30opy Ta
iHTepHpeTalii JaHUX, 10 A03BOJIA€ IIuOIIe 3pO3yMITH BIUIMB Ii€l NMPO30poi KOMYHIKalii Ha
MOTHBALII0 MPaIiBHUKIB, CIPUHHATTI HUMH OLIHOK. BukopucroByrounm aHkeTu, Oymno 3i0paHo
BAXKJIMBY 1H(GOpPMAIliIO0 BiJ CHIBPOOITHUKIB 1 BIANOBIJHUX KEPIBHUKIB, IO a0 3MOTY OTPUMATH
OUIBIII TTOBHE PO3YMIHHS TOTO, SIK IPO30pE MOBIIOMIIEHHS PE3yJbTaTiB OLIHIOBAHHS BILUIMBA€E HA X
MOTHBAII10, 3aJIy4ECHICTh 1 CIPUHHATTS MpoIlecy OLiHIOBaHHS. HaykoBe JOCIHIIKEHHsT BUABUIIO, 110
MpaliBHUKH, SIKI COPUIMAIOTh CBOiX KEPIBHUKIB K CHpPaBEUIMBUX 1 HEYNEPEIKEHUX, K MPABHIIO,
BIJUyBalOTh OiNibIlle 3aJ0BOJICHHS BiJ po0OOTH Ta OiNbIIy MOTHBAIIO JOCSATATH YCHiXiB y CBOIH
pomi. lLle sBuUIIE MNOSCHIOETbCA THUM (PAKTOM, IO KEPIBHUKHU, SIKI € CIpPaBeIJIMBUMHU Ta
00’€KTUBHUMH, CIIPUSIOTh CTBOPEHHIO MO3UTUBHOT aTMOc(hepu Ha poOOYOMY MiCll, KYJIbTHBYIOUU
MOYYyTTS I[IHHOCTI Ta JOMNOMOTM cepel mnpauiBHUKIB. KpiM TOTO, BOHM BCTaHOBIIOIOTH YITKO
BU3HAYEHI OYIKYBAaHHS Ta I, L0 J03BOJISIE€ CHIBPOOITHUKAM 3aJIMIIATUCS 30CEPEIKCHUMH Ta
MaKCHMaJbHO peajizyBaTu cBIM mnoreHuian. I[lpomec OWIHKM NPOAYKTUBHOCTI Ma€ 3HAYHUM
MOTEHITiaN JUIS MiABUIIEHHS ¢()EKTUBHOCTI K MpaIliBHUKIB, TaK 1 OpraHi3ailii B IiJIOMY.

KurouoBi cioBa: oriHka, MpoIyKTHBHICTh, BIOCKOHAJICHHS, KOMYHIKAITis.


https://doi.org/10.26661/2522-1566/2023-3/25-03
https://doi.org/10.26661/2522-1566/2023-3/25-03

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 3 (25), 2023

MANAGEMENT
RECEIVED:
21 August 2023 UDC 005.56:377(669.1)
ACCEPTED:
19 September 2023
RELEASED: - - -
o Oatobe 2023 DOI 10.26661/2522-1566/2023-3/25-04

CO-WORKER SUPPORT AND WORK ENGAGEMENT OF STAFF OF FEDERAL
COLLEGES OF EDUCATION IN NIGERIA: MODERATING ROLE OF ROLE CLARITY

Ojeleye Yinka Calvin* Abdullahi Muktar
PhD, School of Business & Entrepreneurial School of Business & Entrepreneurial
Education Education
Federal College of Education (Technical) Federal College of Education (Technical)
Gusau, Zamfara State, Nigeria Gusau, Zamfara State, Nigeria
ORCID 0000-0003-1682-8542 ORCID 0009-0004-1653-416x

Salami Olusola Akeem
School of Business & Entrepreneurial Education
Federal College of Education (Technical)

Gusau, Zamfara State, Nigeria
ORCID 0009-0003-1379-6511

Corresponding author email: calojeleye@gmail.com

Abstract. This study investigates the effect of co-worker support and role clarity on work
engagement among staff members of Federal Colleges of Education in Northern Nigeria. Drawing
upon a structural equation modelling (SEM) framework, a survey-based, cross-sectional research
technique was employed to examine these interrelated constructs. The study found significant
relationships between co-worker support and work engagement, role clarity and work engagement:
demonstrating the pivotal role of supportive work relationships and clear roles in enhancing work
engagement. Furthermore, this study explores the moderating influence of role clarity, shedding
light on how well-defined job roles can amplify or attenuate the impact of co-worker support on
work engagement. The study found that role clarity significantly moderated the relationship
between co-worker support and work engagement. These findings contribute to the growing body of
knowledge on employee well-being and organizational dynamics, offering insights that can inform
strategies for enhancing work engagement in educational institutions in Northern Nigeria and
beyond. This study underscores the importance of fostering supportive work environments and the
need for organizations to provide clear and well-defined job roles for their employees to maximize
their engagement and productivity.

Keywords: co-worker support, role clarity, work engagement, social exchange theory
JEL Classification: ML10, ML12, ML14.

INTRODUCTION

Employees have been discovered to play an important function in organisations since they
contribute to all organisational activities (Putri, Triatmanto & Setiyadi, 2018). They are sacrosanct
to the achievement of organisational goals and objectives (Aseanty, 2016). As one of the most
important assets in any organisation, their impact is far-reaching and cannot be overemphasised
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(Nanzushi, 2015). This is not far-fetched since every firm strives to remain competitive and relevant
in today's global market (Udemba, 2018), these personnel provide a competitive edge (Gabanova,
2011). According to Osborne and Hammoud (2017), businesses must have an engaged workforce to
get this advantage since engaged employees are considered to be an organization's lifeblood
(Gallup, 2012). Unquestionably, Jouany and Makipaa (2020) argued that businesses with highly
engaged employees are 21% more profitable overall.

According to study by Gallup (2022) on the state of the global workplace in 2021, work
engagement declined internationally by 2% from 22% in 2019 to 20% in 2020, which was 1%
higher than the 2020 level of 21% in 2021. Gallup (2022) also noted that the worldwide
workforce's proportion of disengaged workers continues to outweigh that of engaged workers. For
instance, just 15% of the workforce in Nigeria is engaged for three years in a row in 2019, 2020,
and 2021 (Gallup, 2021; Gallup, 2022). According to the survey, Nigeria's rate of 15% work
engagement in 2021 is shockingly low when compared to Mali, Senegal, and Guinea, which have
comparable socioeconomic conditions to Nigeria and have rates of 43%, 35%, and 28%,
respectively (Gallup, 2022). Moreover, Nigeria's engagement figure is below the global figure of
21% by 6% in 2021.

Work engagement is described as "the simultaneous expression of a person's preferred self in
task behaviours that promote connection to work and others" (Kahn, 1990). To Schaufeli, Salanova,
Gonzalez-Roma, and Bakker (2002), it is a pleasant, reassuring work-related frame of mind
distinguished by vigour, dedication, and absorption. Guaspari (2015) sees it has the degree to which
an individual is moved to use additional effort and energy in the tasks that must be completed.
Work engagement is defined by Yongxing, Du, Xie, and Lei (2017) as a high degree of energy and
excitement demonstrated by employees in the workplace towards the fulfilment of organisational
goals. Work engagement is defined in this study as positive conduct and state of mind that leads to
positive work-related outcomes.

Regrettably, Agbionu, Anyalor, and Nwali observed in 2018 that public tertiary institutions in
Nigeria had poor work engagement. Working in the public tertiary education system, according to
Oladejo, Kareem, and Ghanni (2013), is an inherently difficult profession, with long hours, big
workloads, substantial paperwork, tough students, and competing expectations. Many of these
public tertiary institutions now feature a bureaucratic organisational culture based on power
distance, authority, collectiveness, low peer support, and political influences (Bakare, 2021). It has
also been noticed that the administration of these institutions, as well as the Federal Government,
fail to assist in employee welfare, funding, and the elimination of dehumanising working
circumstances for staff of public tertiary institutions (Ardo, Ubandawaki, & Ardo, 2020).

Work engagement has been related to a variety of beneficial workplace outcomes, both on an
individual and organisational level (Anitha, 2014). According to Agbionu, Anyalor, and Nwali
(2018), it improves employee performance and retention (Olaniyan & Olaniyan, 2019), increases
employee commitment (Eghlidi & Karimi, 2016), increases job satisfaction, reduces stress, and
improves sleep management problems (Gatane, Florence, & Gaylord, 2014) at the employee
level.Work engagement, on the other hand, impacts organisational productivity, profitability, and
attrition (Nguyen, Nguyen, Ngo, & Nguyen, 2019) as well as organisational citizenship conduct
(Kasinathan & Rajee, 2019) at organisational level. Gallup's research of 112,312 businesses in 96
countries discovered a substantial correlation between engagement and performance outcomes like
retention, safety, productivity, and profitability (Gallup, 2022).

Previous studies (e.g., Heuvel, Demerouti, Schaufeli & Bakker, 2010; Bakker & Demerouti,
2014; Ojeleye, Abu-Abdissamad, Umar, & Usman, 2022) have highlighted co-worker support as a
key predictor of work engagement to understand what motivates employee work engagement in the
workplace. According to research by Consiglio, Borgogni, Tecco, Schaufeli, and Bakker &
Demerouti (2016) and significant predictors of work engagement by Kulikowski & Sedlak (2017),
Tringale (2018), and Znidarsi & Bernik 2021) and others, co-workers' support is one of the most
crucial job resources. These behaviours often involve giving co-workers the tools and social support
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they need to perform their jobs more effectively, which also enhances their mental health (Joiner,
2016). Hashigami and Tsujimoto (2020) noted that employees personify an organisation and
interpret the actions of its agents (such as co-workers) as the actions of the organisation itself. So,
according to independent assessments of care provided by co-workers on behalf of the organisation
(Hashigami & Tsujimoto, 2020; Mokhta, Ambad, Annuar & Lajuni, 2020), the perception of co-
worker support is a by-product of that. Despite the breadth of these numerous research, attention
has been focused on the direct impact of co-worker support on work engagement. As a result, the
current study deepened this line of inquiry by exploring the moderating mechanism.

Moreover, inconsistency findings have also been reported in previous studies. Studies such as
Ojeleye et al., 2022; Anitha, 2014; Cureton, 2014; Ariani, 2015; Vera, Martinez, Lorente &
Chambel, 2016; Nasurdin, Ling & Khan, 2018; Kulikowski & Sedlak, 2017; Tringale, 2018;
Mokhta et al., 2020 and Znidarsi¢ & Bernik, 2021 have documented a positive significant
relationship between co-worker support and employee engagement. Other studies by Selam, 2018;
Makera 2018 and Wright, 2009 documented a nonsignificant relationship between co-worker
support and employee engagement. Baron and Kenny (1986) posited that whenever there are
contradictions in research findings, a moderator is desirable to either strengthens, weaken or change
the direction of the relationship. Therefore, based on this literature gap, the current study introduced
role clarity as a moderator of the relationship between co-worker support and work engagement.
Moreover, there are no previous studies to the best of our knowledge that employed role clarity to
moderate the aforementioned relationships.

Vullinghs, De Hoogh, Hartog, and Boon (2020) see role clarity as the degree to which
employees believe they have clear direction regarding the tasks and actions connected with their
jobs. It is regarded as the availability of essential job information that enables an employee to carry
out his or her duty as efficiently as possible (Thangavelu & Sudhahar, 2017). It serves as a line of
necessity defining what the employer expects of a worker (Kundu, Kumar, & Lata, 2020). Since an
employee's performance and work are connected with their level of clarity, this may be used to
quickly demonstrate their proficiency (Yadav & Anil Kumar, 2017). Due to the variety of
responsibilities that employees play in each business, role clarity has therefore emerged as a key
research variable of discuss in management research. In particular, in service-based companies, role
clarity is typically considered as being more crucial and vital (Pahi et al., 2020). Hence, anytime a
worker's tasks and responsibilities are unclear or ambiguous, apathy is triggered (Zolkapli et al.,
2022). Role ambiguity lowers employee’s confidence and capacity to operate at work, causes a rise
in job stress and a loss in employee performance (Syarifah, Nadia, Wardani, & Jayanti, 2023;
Unguren & Arslan, 2021).

Meanwhile, role clarity has been employed in a plethora of studies as a moderator of several
organisational outcomes. For instance, as a moderator of the relationship between authentic
leadership and psychological empowerment (Towsen, Stander, & Van Der Vaart, 2020), leadership
styles and commitment to service quality (Pahi et al., 2020). Hence, this study posited that when
employees have a clear understanding of their roles and responsibilities, they may be more likely to
perceive co-worker support as a valuable resource that enhances their work engagement, reinforcing
the social exchange process within the organization. Therefore, on the basis aforementioned
literature gaps, the study hypothesised that:

H1: Co-worker support has a significant effect on work engagement among the staff of Federal
Colleges of Education in Northern Nigeria.

H2: Role clarity has a significant effect on work engagement among the staff of Federal
Colleges of Education in Northern Nigeria.

Hs: Role clarity significantly moderated the relationship between co-worker support and work
engagement among the staff of Federal Colleges of Education in Northern Nigeria.

Social Exchange Theory

The Social Exchange Theory (SET) serves as the foundation for this investigation. Social
exchange theory, or SET, is a concept in social psychology that focuses on how people interact with
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others as a sort of exchange or transaction (Blau, 1961). Fundamentally, according to Cropanzano,
Anthony, Daniels, and Hall (2017), SET proposes that people get into relationships and engage in
transactions with others in the hope of obtaining something worthwhile in return. In addition to
intangible incentives like emotional support or recognition, this can also include concrete rewards
like help, resources, or support (Cook, Cheshire, Rice, & Nakagawa, 2013). SET posits that
individuals assess the costs and benefits of these social exchanges and are more likely to engage in
them when they perceive that the benefits outweigh the costs (Ojeleye, Abu-Abdissamad, Umar, &
Usman, 2022; Cropanzano & Mitchell, 2005). This theory helps us understand various social
interactions, including friendships, work relationships, and even economic transactions, by
highlighting the inherent reciprocity and evaluation of gains and losses that underlie human social
behaviour (Nunkoo, 2016). The Social Exchange Theory can help us understand the dynamics of
the relationship between co-worker support, work engagement, and role clarity among staff in
Federal Colleges of Education in Northern Nigeria. In the context of this study, co-worker support
represents a form of interpersonal exchange, where employees provide assistance, cooperation, and
emotional support to their colleagues (Ojeleye et al., 2022). In return, they anticipate receiving
similar support or other valuable outcomes, such as increased work engagement. Role clarity plays
a moderating role by influencing the perceived value of co-worker support. When employees have a
clear understanding of their roles and responsibilities, they may be more likely to perceive co-
worker support as a valuable resource that enhances their work engagement, reinforcing the social
exchange process within the organization.

RESEARCH METHODOLOGY

The study adopted a quantitative methodology to collect and analyze numerical data.
Specifically, the research employed survey methods and cross-sectional research designs. Survey
research involves collecting specific information from individuals to describe, compare, and explain
their knowledge, attitudes, and behaviour, as defined by Hair, Celsi, Money, Samouel, and Page,
(2016). The choice of a survey research approach stems from the utilization of a well-structured
questionnaire to gather responses from participants. This method is advantageous due to its speed,
reduced potential for bias, and cost-effectiveness, as highlighted by Ojeleye, Bakare, Umar and
Ojeleye (2021). Moreover, since data is collected from participants at a single point in time, the
questionnaire items were distributed using a one-shot or cross-sectional research approach. The
population of the study is made up of the entire staff of three selected Federal Colleges of Education
in Northern Nigeria namely: Federal College of Education Zaria, Federal College of Education
Okene and Federal College of Education (Technical) Gombe.

Table 1
The population of the study

SIN Name of the Institutions No of Staff
1 Federal College of Education Zaria 2,525
2 Federal College of Education Okene 1,137
3 Federal College of Education (Technical) Gombe 1,352
Total 5,014

Source: Authors’ systemization
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Cluster sampling, proportional sampling, and simple random sampling were used as part of a
multi-stage sampling approach. First, since the institutions are dispersed over several geographic
locations, the researcher uses cluster sampling to attempt to group the institutions. According to
Sekaran and Bougie (2016), the cluster sampling approach also offers greater variation within
groups and greater uniformity between groups. Second, a proportional sampling strategy was used
in the study. The total sample size was calculated as the sum of all items from each cluster. The
proportion of items chosen from each cluster to the final sample size depends on the size of the
cluster (Hair et al., 2020). According to Pondent's (2017) argument, proportional sampling
techniques provide equal representativeness since they result in sample sizes that are truly
representative of the population. After determining the sample size, the institutions' sampled
workers were contacted using a simple random sampling procedure. Taro Yamane's sample size for
a finite population was used to calculate the study's sample size, which is mathematically described
below: Where n = Sample Size, N = population and = margin error (assume 5%)

~ N ~ 5,014
1N T 1+5014(10.05)]2

n

5014
"= 1112535

n =370

Israel (2013) additionally recommended raising the sample size by 10% to 30% to minimise
non-response error, which can occur when information is not obtained from several respondents
who are included in the sample and is capable of introducing bias into the study (Sekaran & Bougie,
2016). Because of this, the 370 sample size for the derived research was raised to 407 samples
(1.10*370=407). 392 in total (96%) were correctly filled out, returned, and used in the study.

Table 2
Cluster Sampling technique
S/IN Name of the Institutions No of Staff Proportional
Sampling%
1 Federal College of Education Zaria 2,525 205
2 Federal College of Education Okene 1,137 92
3 Federal College of Education (Technical) Gombe 1,352 110
Total 5,014 407

Source: Authors’ systemization

Measures

Instruments from past studies were adapted to assess the research constructs. First, co-worker
support consists of four-item adapted from O’Driscoll (2000) often employed to measure the four
types of social support provided by co-workers in the workplace. The sample item for the
instrument that was used to measure co-worker support is: My colleagues provide helpful
information about my work. The overall Cronbach’s alpha for this instrument as reported by
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O’Driscoll, Brough and Kalliath (2004) stood at 0.89, indicating that the instrument is reliable and
appropriate for the present study. For this study, the composite reliability is 0.861. Furthermore, the
item for measuring role clarity is made up of seven-item adapted from Rizzo, House and Lirtzman
(2007). A sample item that was used to measure role clarity is: | am given a clear explanation. The
overall composite reliability for this instrument as reported by Wang, Cadiz and Andy (2023)
ranges between 0.904, indicating that the instrument is reliable and appropriate for the present
study. For this study, the composite reliability is 0.882. Lastly, the item for measuring employee
engagement is made up of the short version of the Utrecht Work Engagement Scale (UWES-9)
developed by Schaufeli, Bakker and Salanova (2006). This version is called the UWES-9 and it
differs from the longer version also so that it only provides the measurement for the whole
engagement, not the dimensions separately (Schaufeli et al., 2006). Saks and Gruman (2014) noted
that UWES has been widely used in engagement research and it has been validated in various
countries. The reliability of the instrument was reported with a Cronbach alpha coefficient of 0.78.
A sample of the item for the instrument that was used to measure employee engagement is: At my
work, | feel bursting with energy. For this study, the composite reliability is 0.891

RESULTS

The study utilised a structural equation model to analyse the data collected from the
respondents. The model is comprised of measurement and structural models. While the
measurement model was employed to ascertain the model’s fit, reliability and validity of the
research instrument, the structural model was used to analyse the hypothesised relationship between
the study's constructs. Furthermore, the predictive relevance, effect size and coefficient of
determination were examined.

Assessment of Model Fit

Table 3
Model's Fit
Fit Index Recommended Value Saturated Model Estimated Model
SRMR <0.08 0.071 0.071
NFI >0.90 0.907 0.908

Source: Authors’ systemization of Smart-PLS output

The ability of a model to reproduce the data, often the variance-covariance matrix, is referred
to as fit. Since they are largely consistent with the data, well-fitting models do not necessarily need
to be respecified (Hair et al., 2021). The Standardised Root Mean Square Residual (SRMR) was
used in this study; it is defined as the difference between the observed correlation and the
correlation matrix suggested by the model (Hair, Hult, Ringle, & Sarstedt, 2022). The average size
of the discrepancies between observed and predicted correlations may therefore be used to evaluate
the (model) fit criteria (Hair, Black, Babin, & Anderson, 2019). Additionally, Bentler & Bonett's
Normed Fit Index (NFI), commonly known as the Bentler and Bonett Index (BBI), was one of the
first fit metrics to be suggested in the SEM literature. It computes the Chi-square value of the
proposed model and evaluates it against an important benchmark. Since the Chi-square value from
the proposed model does not, by itself, provide sufficient information to judge model fit, the NFI
uses the Chi-square value from the null model as a yardstick. To check model fit, the suggested
criterion for SRMR is < 0.08 and NFI is > 0.90 (Hair et al., 2022). The values of SRMR and NFI in
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the saturated model are 0.08 and >0.90, respectively, which supported the model's fit, as shown in
Table 3.

Assessment of Measurement Model

The measurement model was used to ascertain the internal consistency, convergent validity
and discriminant validity. First, the item loading was evaluated. Hair, Hult, Ringle and Sarstedt,
(2017) argued that loadings of 0.70 and above should be retained while any loading below 0.7
should be deleted. On the contrary, Hulland (1999) advocated for the retainment of loadings of 0.5
and above but the deletion of items below this threshold since they add little or no explanatory
power to the model. As a consequence, this study retained loading of 0.5 and above and deleted
those items loading below 0.5. For instance, RC4, WE4 and WE7 were deleted because they all
loaded below the 0.5 threshold (See: Figure 1 and Table 2 below). After deleting the items with low
loading scores, all the remaining indicators met the AVE criterion.

=0608
. i
0.789
0.760 —
s
= B

0.791

RC

0.277

0753 0896 0349 0600

— i e .

Figure 1. Measurement Model
Source: Smart_PLS 3.3.8 output

In addition, to determine the validity of the research instruments, first, content validity was by
five (5) experts as recommended by Lawshe (1975). All terms within the items were scrutinised for
their appropriateness to ensure the items are not ambiguous, easy and single-barrel. Meanwhile,
Fornell and Larcker (1981) proposed employing Average Variance Extracted (AVE) to assess the
convergent validity of the research instrument. In this context, Fornell and Larcker (1981) asserted
that the AVE of every latent construct ought to be greater than 0.50 to established a satisfactory
convergent validity. Table 4 below offers insight into the satisfactory justification of each
construct’s convergent validity. Second, the test for consistency within the indicator was analysed
using a composite reliability score for each of the reflective constructs. If a construct has a
composite reliability score of 0.70, they are considered reliable (Hair, Page, & Brunsveld, 2020).
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Table 4
Study(n=392): Loadings, Composite Reliability and Convergent Validity

Construct Indicators Loadings gg[?;boifils AVE

Co-worker Support Cs1 0.753 0.861 0.613
CSs2 0.896
CS3 0.849
Cs4 0.600

Role Clarity RC1 0.608 0.882 0.515
RC2 0.612
RC3 0.789
RC5 0.760
RC6 0.723
RC7 0.791

Work Engagement WE1 0.771 0.891 0.542
WE2 0.841
WE3 0.835
WES5 0.620
WE6 0.602
WES8 0.785
WE9 0.658

Source: Authors’ systemization of Smart-PLS output

Lastly, the heterotrait-monotrait correlation ratio was utilised to assess this study's
discriminant validity. Kline (2011) recommended that the correlations between variables should not
be greater than 0.85 when the constructs are conceptually different. However, Henseler et al. (2015)
advocated for a more relaxed threshold of 0.900 when the constructs are conceptually similar. As a
consequence, any value above the chosen benchmark represents a deficiency in discriminant
validity (Hair et al., 2022; Hair et al., 2021). As such, since both CS and RC are conceptual
dissimilar, the study employed Kline (2011) benchmark. In Table 5 below the correlation’s figures
are all less than 0.85 confirming the discriminant validity between the study’s constructs.

Table 5
Discriminant Validity Using Heterotrait-Monotrait Ratio (HTMT)

Constructs CS RC WE
CS
RC 0.136
WE 0.287 0.260

Source: Authors’ systemization of smart-PLS output
Assessment of Structural Model

The structural model was used to test the proposed hypotheses of the study by analysing the
path coefficients. The study followed the recommendation of Hair, Hult, Ringle, and Sarstedt
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(2014) by assessing the proposed hypotheses' strength using 5000 bootstrapping samples.
Furthermore, the moderating effect was assessed by utilising the product indicator method since all
the study's constructs are reflective indicators (Sarstedt, Hair, HaJun-Hwa, Becker, & Ringle,
2019).

1507 40101 24 763 a0

T e — =

Figure 2. Structural Model

Source: Smart_PLS 3.3.8 output
Hypotheses Testing
The test of hypotheses comprised the direct and the moderating effect.

Direct Effect

As shown in Figure 2 and Table 6 co-worker support has a positive and significant effect on
work engagement. Hence, Ho1 was supported ($=0.277, t-value=5.366, p-value<0.01). This is
interpreted as a 1% increase in CS will lead to a 28% increase in WE at a 1% significant level.
Similarly, role clarity has a positive and significant effect on work engagement. Thus, Ho, was also
supported (p=0.302, t-value=6.853, p-value<0.01). Interpreted as a percentage increase in RC will
lead to a 30% increase in WE at a 1% significant level.

Moderating effect

Figure 2 and Table 6 showed role clarity significantly moderated the relationship between co-
worker support and work engagement. (f=0.257, t-value=2.920, p-value<0.01). the positive beta
value showed that role clarity strengthen the relationship between CS and WE. Sharma (2003)
referred to this typology of moderation as a quasi-moderator. It is said to occur whenever both the
direct and indirect relationships are statistically significant. Furthermore, Gardner, Harris, Li,
Kirkman and Mathieu (2017) posited that when the coefficient of both the direct and indirect
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relationship is positive or negative (i.e., 0.277 and 0.257) then, the strengthening effect particularly
accentuating effect is said to exist between the variables. This means that RC amplifies the
relationship between CS and WE. Meanwhile, the R-squared (R?) value of 0.361 indicates that the
models including these relationships can explain approximately 36% of the variance in the
endogenous variable. Based on Chin's (1998) valuation, the R? value is moderate.

Table 6
Hypothesis Testing of Direct and Moderating Relationship

Hypotheses Relationship Beta Standard Error P- Values  Decision

Values

Ho CS->WE 0.277 0.052 5.366 0.000 Supported
Ho. RC->WE 0.302 0.044 6.853 0.000 Supported
Hos CS*WE 0.257 0.088 2.920 0.004 Supported
R*=0.361
p<0.05.
Effect Size

The effect size underscores the individual contribution of each exogenous variable and
moderator variable to the variance in the endogenous variable. Cohen (1988) suggested thresholds
for the 2 values. Cohen (1988) advocated values of 0.02, 0.15, and 0.35, to represent small,
medium, and large effects respectively. Consequently, CS and CS*RC have small effect sizes while
RC has a medium effect size variance to the endogenous variable.

Table 7
Effect Size ()

Construct 2 Effect size
CS 0.084 Small
RC 0.131 Medium
CS*RC 0.056 Small

Predictive Relevance

Predictive relevance, often referred to as Q? is a statistical measure used to assess the
predictive power or utility of a model in relation to the original data (Ojeleye, Ojeleye, Karem, &
Abdullahi, 2023). It represents the proportion of the variance in the outcome variable (dependent
variable) that is explained by the model's predictions (Hair et al., 2017). In other words, Q?
indicates how well a model's predictions align with the actual observed values, serving as an
indicator of the model's ability to accurately forecast or predict outcomes. A higher Q? value
suggests that the model's predictions are more relevant and reliable. The value of Q? of the model is
0.148 in Table 7 and Figure 3 below which is above the value of zero (0). Hence, the study
concludes that the model has predictive relevance.
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7

Figure 3. Predictive Relevance

Source: Smart_PLS 3.3.8 output
Table 8

Predictive Relevance (Q?)

Construct SSO SSE Q? (=1-SSE/SSO)

WE 2,379.000 2,566.668 0.148

DISCUSSION OF FINDINGS

Co-worker support plays a crucial role in promoting work engagement among the staff of
colleges of education in Nigeria, aligning with the principles of the social exchange theory. The
positive effects of co-worker support are undeniable, as it leads to increased job satisfaction, job
involvement, and overall well-being of employees. When individuals feel supported and valued by
their colleagues, they experience a sense of belonging and emotional support in the workplace
(Ojeleye et al., 2022). This, in turn, fosters positive relationships, collaboration, and cooperation
among colleagues (Tringale, 2018). Such supportive work environments create a positive work
culture, where employees are more likely to be motivated, energized, and committed to their work.
The social exchange theory posits that when individuals receive support and assistance, they feel
obligated to reciprocate such behaviour (Selam, 2018). Consequently, employees are more likely to
be engaged in their work, go above and beyond their job requirements, and contribute positively to
their organizations (Nasurdin, Ling, & Khan, 2018; Tirastittam, Sirikamonsi, Li, & Aun-a-nan,
2020). Therefore, co-worker support not only improves individual work engagement but also
contributes to organizational success and productivity in colleges of education in Nigeria

Role clarity has a positive and significant effect on work engagement among staff in colleges
of education in Nigeria, in alignment with the principles of the social exchange theory. When
employees have a clear understanding of their roles, responsibilities, and expectations within the
organization, they are more likely to be engaged and motivated in their work (Panari, Caricati,
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Pelosi, & Rossi, 2019). Role clarity provides individuals with a sense of purpose and direction,
allowing them to prioritize tasks, make informed decisions, and effectively contribute to the overall
goals of the institution (Alnuaimi, 2022; Bellamkonda, Santhanam, & Pattusamy, 2021). Moreover,
clear roles reduce ambiguity and job-related stress, enabling employees to focus their energy and
efforts on their core responsibilities (Hassan, 2020). The social exchange theory suggests that when
organizations invest in providing employees with clear role expectations, employees are more likely
to reciprocate by displaying higher levels of job satisfaction and commitment (Murthy, 2017;
Znidarsic, Vukovic, & Maric, 2020). Consequently, staff members in colleges of education in
Nigeria who experience role clarity are more engaged, enthusiastic, and dedicated to their work,
leading to improved performance and productivity within the organization.

The moderating role of role clarity in the relationship between co-worker support and work
engagement is significant among staff in colleges of education in Nigeria, according to the social
exchange theory. Role clarity acts as a crucial factor that enhances and strengthens the positive
effects of co-worker support on work engagement. When employees have a clear understanding of
their roles and responsibilities, they are better equipped to seek and provide support within their
work environment (Tirastittam et al., 2020). Co-worker support becomes more effective and
impactful when individuals know how their responsibilities align with those of their colleagues
(Ojeleye, et al., 2022). Role clarity enables employees to collaborate, communicate, and coordinate
their efforts more efficiently, leading to increased co-worker support and work engagement. The
social exchange theory suggests that individuals who experience both co-worker support and role
clarity are more likely to reciprocate with higher levels of engagement, commitment, and loyalty.
Therefore, the combination of co-worker support and role clarity creates a synergistic effect,
contributing to a positive and thriving work environment among staff in colleges of education in
Nigeria.

Implications

The practical implications of the positive and significant effect of co-worker support on work
engagement among staff in colleges of education in Nigeria are significant. Firstly, organizations
should foster a culture of collaboration and teamwork, encouraging employees to support one
another. This can be achieved by organizing team-building activities, promoting open
communication channels, and emphasizing the importance of collective goals. Additionally,
providing opportunities for staff to participate in training and development programs focused on
enhancing their interpersonal skills and building effective relationships can further strengthen co-
worker support. Secondly, managers should ensure that roles and responsibilities are clearly defined
and communicated to staff. This will help in reducing ambiguity and confusion, enabling employees
to understand their contributions to the organization and how they fit into the broader team. Lastly,
recognizing and acknowledging the importance of co-worker support in performance evaluations
and reward systems can reinforce the desired behaviour. This can include incorporating peer
feedback and evaluating how individuals contribute to fostering a supportive work environment. By
implementing these practical strategies, colleges of education in Nigeria can harness the power of
co-worker support, leading to increased work engagement and ultimately enhanced productivity.

The theoretical implications of the positive and significant effect of co-worker support and
role clarity on work engagement among staff in colleges of education in Nigeria align with the
social exchange theory. The social exchange theory suggests that individuals engage in a reciprocal
relationship where they exchange resources, such as support, to achieve outcomes that are
personally beneficial. In this context, employees who receive co-worker support and experience role
clarity are more likely to reciprocate with higher levels of work engagement. Co-worker support
acts as a resource that provides emotional and instrumental assistance to individuals in their work
environment, creating a sense of belonging and support. Role clarity, on the other hand, enables
employees to understand their role expectations, which in turn, facilitates effective collaboration
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and coordination with colleagues. This reciprocal exchange of support and clarity leads to increased
work engagement among staff in colleges of education in Nigeria. The underlying mechanism is
that when employees feel supported and have a clear understanding of their roles, they are more
likely to be motivated, committed, and loyal to their work, ultimately leading to higher levels of
engagement. Therefore, the social exchange theory provides a theoretical framework to understand
and explain the positive relationship between co-worker support, role clarity, and work engagement
in this context.

Additionally, the social exchange theory suggests that role clarity plays a significant
moderating role in the relationship between co-worker support and work engagement. The presence
of clear role expectations provides a framework for employees to understand their tasks,
responsibilities, and the support they can expect from their co-workers. When role clarity is high,
the positive effect of co-worker support on work engagement is amplified. Employees with clear
roles are more likely to recognize and appreciate the support they receive from their co-workers,
leading to increased levels of engagement. On the other hand, when role clarity is low, the impact of
co-worker support on work engagement may be diminished. Without clear expectations, employees
may struggle to understand how co-worker support aligns with their roles, resulting in reduced
engagement. This highlights the importance of establishing and communicating clear role
expectations to maximize the positive effect of co-worker support on work engagement among staff
in colleges of education in Nigeria.

Overall, the theoretical implications of the social exchange theory suggest that co-worker
support and role clarity have both direct and interactive effects on work engagement. College staff
in Nigeria who receive support from their co-workers and have a clear understanding of their roles
are more likely to be engaged in their work. Therefore, organizations should prioritize fostering a
supportive work environment and promoting role clarity to enhance work engagement and
ultimately improve job performance among staff in colleges of education in Nigeria.

CONCLUSION

In conclusion, this study highlights the significant influence of co-worker support and role
clarity on work engagement. The findings indicate that both factors, co-worker support and role
clarity, play crucial roles in enhancing employees' level of work engagement. The presence of
supportive colleagues and a clear understanding of one's role contribute positively to employees'
overall engagement in their tasks and responsibilities. Moreover, the study goes beyond this direct
relationship by uncovering an intriguing aspect of moderation. Role clarity has been identified as a
significant moderator in the relationship between co-worker support and work engagement. This
implies that the impact of co-worker support on work engagement is contingent upon the degree of
role clarity that an individual perceives. When employees have a clear understanding of their roles
and responsibilities, the positive effects of co-worker support on work engagement are magnified.
This underscores the importance of not only fostering supportive work relationships but also
ensuring that employees have a comprehensive understanding of their roles within the organization.
In practical terms, these findings emphasize the multifaceted nature of factors contributing to work
engagement. Organizations should not only focus on promoting co-worker support and role clarity
individually but should also recognize the dynamic interplay between these factors. By addressing
both elements in tandem, organizations can create an environment that cultivates high levels of
work engagement among their employees, ultimately leading to improved performance, job
satisfaction, and overall well-being.

LIMITATIONS AND SUGGESTIONS FOR FURTHER STUDY

While the study provides valuable insights into the effects of co-worker support and role
clarity on work engagement among staff in colleges of education in Nigeria, some limitations need
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to be acknowledged. First, the study used a cross-sectional design, which limits causal conclusions.
Future research could benefit from longitudinal or experimental designs to establish causality and
better understand the temporal relationships between variables.

Second, the study relied on self-reported measures, which may introduce common method
bias. It would be beneficial for future research to incorporate objective measures or multiple sources
of data to mitigate this bias.

Third, the study focused specifically on staff in colleges of education in Northern Nigeria.
The generalizability of the findings to other contexts or industries may be limited. Future research
could explore the relationships in different sectors or geographic regions to assess the
generalizability of the findings.

Fourth, the study only examined the direct and moderating effects of role clarity on co-worker
support on work engagement. There may be other factors or variables that could further influence
the relationship. Future research could explore additional variables, such as psychological capital,
leadership style or organizational culture, to enhance the understanding of work engagement in this
context.

Lastly, the study did not consider other potential moderators or mediators that could
contribute to the relationship between co-worker support, role clarity, and work engagement such as
supervisory support, organisational justice and work-life balance. Future research could investigate
the underlying mechanisms or boundary conditions that may affect this relationship, such as
individual differences or contextual factors.
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VY 1poMy IOCHII)KEHH]I BUBYAETHCS BIUTMB MIATPUMKH 3 OOKY KOJIer 1 4iTKOCTI pojeil Ha
3aJIy4eHICTh 10 poOOTH cepen CriBpOoOITHUKIB eaepanbHIX KOJIEIKiB OCBITH Ha miBHOYI Hirepii.
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Jns BUBYEHHsS LHMX B3a€EMOTOB'A3aHMX KOHCTPYKTIB Oyl0 3aCTOCOBAHO METOJ MEPEXPEeCcHOTO
JOCIIJDKEHHST Ha OCHOBI MOJENIOBAaHHSA CTPYKTypHUX piBHAHb (SEM), mo 06a3yerbcsa Ha
onuTyBaHHI. JOCHiUKeHHS BHUABWIIO 3HAYHI B3aEMO3B'S3KM MIiX MIATPUMKOK 3 OOKYy KoJer i
3IY4EHICTIO 0 POOOTH, YITKICTIO PO3MOAULY POJICH 1 3aly4eHICTIO 0 POOOTH, IO JEMOHCTPYE
KJIIFOYOBY DPOJIb MIATPHUMYKOYUX POOOYMX CTOCYHKIB 1 YITKOTO PO3MOJIJIY pOJIeH y TMiIBHUIIEHHI
3aJIy4EHOCTI 10 poOOoTH. BUsSBICHO, 1110 MpaIliBHUKH BiIirpal0Th BAKIUBY QP YHKIIIO B OpraHizaIlisix,
OCKIJIbKM BOHU POOJISIT BHECOK y BCIO OpraHi3aliiiHy IisJIbHICTh. BOHM € CBAIICHHUMH JUIs
JOCSATHEHHS OpTaHi3alliiHuX IJIeH 1 3aBIaHb. SIK OAWMH 3 HAWBAXKJIMBIMIMX aKTHBIB OYIb-iKOi
opraHi3zamii, iXHIi BIUIMB € JaleKOCS)KHMM 1 He Moxe Oyrtu mnepeomiHenuit. lle He €
nepeOiNbIICHHSIM, OCKUIBKM KOXHa (QipMa MparHe 3aluIIaTUCS KOHKYPEHTOCIPOMOXKHOIO Ta
aKTyaJIbHOI Ha Cy4YacHOMY TIJIO0QJIbHOMY pHHKY, caMe TepCOHan 3a0e3rneuye KOHKYPEHTHY
nepesary. Kpim Toro, 1e qoCHiiPKeHHsI BUBYAE CTPUMYIOUHMH BIUIMB YiTKOCTI pOJIeH, MpoIMBaOyYn
CBITJIO Ha Te, SIK YITKO BH3HA4yeHI po0Odi poJli MOXYTh MOCHIIOBATH abo MociabiioBaTH BIUIHB
MiITPUMKH KOJIET Ha 3ally4eHiCTh J0 poboTu. JlocmipKeHHS MoKa3aio, IO YiTKICTh BH3HAYCHHS
poJIi 3HaYHO TOM'SKIIYE 3B'S30K MiX MATPUMKOIO 3 OOKY KOJIeT i 3amydeHicTio B pobory. Lli
BUCHOBKHM CIHPUSIIOTh 3POCTAHHIO 3HaHb MPO ONaromoiydyds MpaIliBHUKIB Ta OpraizaiiiHy
JUHAMIKY, TIPOTIOHYIOYH i/1e1, IKi MOKYTh CTaTH OCHOBOIO JUISI CTPATETIH MiABUIIEHHS 3aTy9e€HOCTI
10 poOOTH B OCBITHIX ycTaHOBax Ha miBHOYI Hirepii Ta 3a ii mexamu. J{OCHiKEHHS IMiAKPECITIOE
3HAYHUW BIUIMB MiATPUMKH KOJIET Ta YITKOCTI BH3HAYCHHS pPOJIEH Ha 3aly4eHICTh O POOOTH.
Pesynbpratu cBiguaTh mNpo Te, 110 00MIBa PAaKTOPH - MIATPUMKA KOJIET 1 YITKE pO3YMIHHS CBO€T poi
- BIAITpaloOTh BHpINIANbHY POJb Y IMIJABHINCHHI PiBHS 3aJy4eHOCTI MpaIliBHUKIB 10 podortu. Lle
JOCIIJDKEHHS IiIKPECII0€ BaXKJIUBICTh CTBOPEHHS CHPHUATIMBOTO pOOOYOro CepepoBHINa, a TAKOXK
HEOOXiHICTh TOro, MO0 opraHi3amii HajgaBaJM CBOIM IpalliBHUKAM YiTKI Ta 3pO3yMiji MOCaxoBi
000B'A3KH 111 MAKCUMAITBHOTO MiIBUIEHHS IXHBOI 3aJTy4€HOCTI Ta MPOYKTUBHOCTI.

Kaw4oBi cjoBa: migTpuMKa KOJer, YiTKICTh poJi, 3aJlydeHHS 1O poOOTH, Teopis
COILlaTbHOTO OOMIHY
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Abstract. The article aimed at determination of the marketing management place and role in
the business activities of modern enterprise. Different approaches of Ukrainian and foreign
scientists to the «marketing management» term definition have been analyzed. It was determined
that enterprises’ marketing activities are aimed at establishing the current and, most importantly,
strategical goals of the firm. It is noted that effective marketing management is one of the key
factors of enterprise development, which allows business to obtain significant competitive
advantages and promptly respond to challenges of external environment.

It was determined that the effective marketing management model should be based on a
systemic approach, which involves presenting marketing as an open system, which is strongly
influenced by factors of the internal and external environment. It is noted that the modern enterprise
marketing strategy is a component of its general strategy, which is formed on the basis of the
marketing environment factors analysis.

Keywords: marketing, marketing management, systemic approach, marketing management
model, influence factors, strategical marketing.
JEL Classification: M 13, M 31.

INTRODUCTION

The modern stage of development of market relations requires the enterprise to use the most
effective marketing tools and skillful management process. Accelerating the pace of scientific,
technical and socio-economic development, as well as increasing the level of uncertainty in market
relations against the background of the crisis caused by the spread of COVID-19 and the political
and economic crisis caused by military actions on the territory of Ukraine, requires a modern
enterprise to transition from current planning of its activities to strategic planning. The insufficient
effectiveness of marketing management has a direct impact on the timeliness of responding to
changing market conditions, therefore, strategic marketing should become an integral part of the
business activities of a modern enterprise.
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LITERATURE REVIEW

Scientific research of the following domestic and foreign researchers are devoted to the
problems of marketing management and the analysis of problems of improving marketing
management in entrepreneurial activity: H. Armstrong, N. Borden, E. Dichtl, J. Evans, B. Karloff,
F. Kotler, J.-Zh. Lamben, M. Porter, H. Hershgen, E.V. Krykavskyi, L.V. Balabanova, A.V.
Vojchak, S.S. Harkavenko, V.G. Gerasimchuk, O.L. Kanishchenko, V.Ya. Kardash, N.V. Kudenko,
A.O. Starostina, I.L. Reshetnikova.

We will analyze the different approaches of domestic and foreign scientists to the
management of marketing activities in order to understand its role in achieving the strategic goals of
a modern enterprise.

According to the process approach, management of any object, process, or phenomenon is a
sequence of general management functions: motivation, planning, organization, and control
(Lavrova Yu.V. (2012). Researcher of marketing processes S.S. Harkavenko also shares this
approach and suggests considering marketing management from the perspective of management
functions: marketing planning, marketing organization, motivation of personnel involved in
marketing, as well as control of marketing activities. In conducted researches the scientist defines
marketing management as a management activity that includes analysis, planning, implementation
and control of measures aimed at the formation and intensification of demand for goods and
services, as well as increasing profits (Harkavenko S.S., 2008).

According to L.V. Balabanova, marketing management is the practical implementation of a
carefully thought-out integrated policy of the enterprise on the market, which includes analysis,
organization, planning, control and implementation of measures aimed at achieving individual goals
of the enterprise on the market. Marketing management is a set of measures that regulate the
company's position on the market with the help of marketing functions (Balabanova L.V. et al,
2012).

According to G. Assel, marketing management is a mechanism of the management process by
means of which the marketing organization interacts with the consumer, and the manager's tasks are
initiation and control of this activity. First of all, the marketing organization studies the needs of the
consumer, then develops and applies marketing strategies to satisfy them, and then monitors and
analyzes feedback in order to determine the level of satisfaction of needs (Assel H., 2001).

The American scientist F. Kotler under marketing management understands the analysis,
planning, implementation and control of activities designed to establish, strengthen and maintain
profitable exchanges with target customers in order to achieve certain tasks of the organization,
such as, in particular, obtaining profit, increasing volume sales, increase in market share (Kotler F.,
2015).

PAPER OBJECTIVE

The article aimed at studying of the peculiarities of the formation of an effective model of
management of strategic marketing activities of a modern enterprise. It is also devoted to
determination of the marketing management place and role in the business activities of modern
enterprise.

RESULTS AND DISCUSSION

In the classical sense, marketing is defined as the production and commercial activity of an
enterprise, which is aimed at identifying and satisfying the needs of consumers in its products
(goods and services) with the help of exchange for the purpose of obtaining profit. Marketing plays
an important role in the economic activity of any enterprise, because it allows establishing an
optimal relationship between the organization and its external environment (Fig. 1).
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Figure 1. The place of marketing in the logistics system of the enterprise
Source: Compiled by authors

The marketing system is in constant interaction with the organization's external environment
(Fig. 1). The central place in the marketing complex is occupied by the organization of sales of

manufactured products, because it is in the sales system that the result of all marketing activities is
concentrated. Therefore, the management of the organization's marketing and sales activities is one
of the key factors in the development of the enterprise, which allows the business to obtain
significant competitive advantages and respond promptly to the challenges of the external
environment.

The marketing activity of the enterprise is aimed at achieving the current and strategic goals
of the enterprise by forming demand and maximally satisfying the needs of the consumer. Given the
fact that marketing is focused on meeting the needs of consumers, the marketing activity of the
enterprise always begins with a comprehensive study of the current state of target markets,
prospects for their development for a specific period and own production and commercial
capabilities. On the basis of the analysis and processing of information obtained during research, the
goals of the enterprise's marketing activities are formed. Their definition is based on the selection
from the total number of consumers of the target audience for which a specific product or service is
intended and for which this or that advertisement of these products or services is intended.

Marketing goals of the enterprise represent specific qualitative and quantitative obligations of
the enterprise in terms of sales volume or profit that can be achieved in a certain period of time
(Lavrova Yu.V., 2012). Thus, depending on the planning period, marketing goals are grouped into
operational, tactical, and strategic (Table 1).
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Table 1
Classification of marketing goals by planning period
Type Term Characteristic Examples
short-term goals that involve the  achievement of specified
e development of a step-by-step volumes of product sales in
. specific time - o i
Operative . marketing program, taking into  specific market segments,
period . : . .
account all the circumstancesin  implementation of loyalty
each individual market segment  programs, etc.
identification of real and
detailing strategic goals, taking potential demand for the
into account the current enterprise's products,
. circumstances in each specific justification of the feasibility
Tactical 1 year . - . .
actica yea sales market in which the of their production and sales,
organization operates and for planning and coordination of
each specific type of product the enterprise's production,
sales and financial activities
determination of the
company's action program,
setting global tasks and building orientation of production to
2 company strateav and meet consumer needs,
Strategic 3-5 years pany gy determination and

developing a long-term
marketing plan

Source: after Lavrova Yu.V., 2012.

development of target
markets, creation of
communication and
distribution systems

The marketing activity of the enterprise is aimed at establishing current and, most
importantly, strategic goals, ways of achieving them and real sources of economic activity
resources, as well as determining the range and quality of products, their priorities, the optimal
structure of production and the desired profit based on market requests (Boychuk 1.M. et al., 2000).

Enterprise management as a whole includes management of various aspects of its activities,
including marketing.

According to the system approach, when performing management functions, the object of
management, that is, the managed subsystem, is marketing itself, and the subject, that is, the
managing subsystem, is the management of the enterprise (Fig. 2).

Marketing management at the enterprise is based on a systemic approach, which involves the
presentation of marketing as an open system, which is strongly influenced by factors of both the
internal and external environment (Fig. 2).

The set of factors influencing the process of marketing management and market development
of an enterprise is called the marketing environment.

The internal factors of influence on the management system of the marketing activities of the
enterprise include, first of all, controlled factors, which are directly involved in the enterprise, its
production, financial, personnel and economic services, divisions of material and technical supply,
and marketing structures themselves.
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Figure 2. Model of management of marketing activities of the enterprise [10]

Source: after Chaplinsky Yu., B., 2011.

The external factors influencing the marketing activities of the enterprise include factors of
the microenvironment (consumers, competitors, suppliers, contact audiences) and the
macroenvironment, which includes seven groups of factors:

1) political (government laws and acts, customs tariffs, tax system);

2) social (cultural, religious, traditional characteristics of certain groups of society);

3) economic (inflation and deflation rates, the level of employment and unemployment of the
population, production costs, etc.);

4) international (exchange rate change, political decisions of exporting countries, etc.);

5) technological (level of scientific and technical progress);

6) market (demographic conditions, market barriers, level of competition);

7) competitive (conditions dominating the market where counterparties compete).

The principles of marketing assume that the company's success directly depends on
determining the requests and needs of the target audience, as well as meeting these needs more
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effectively, compared to competing companies. The following basic principles of the enterprise's
marketing activity can be identified:

- programmatic management;

- demand orientation;

- innovative approach;

- unity of physical and informational marketing;

- logistic model of the organization;

- combination of methods of quantitative and qualitative analysis of the target market;

- priority staffing;

- total marketing management.

Itisthe principles of marketing that are designed to shape the overall direction of the
organization's marketing activities.

Methods of managing the marketing activities of a modern enterprise are divided into the
following groups:

1. Economic (planning, analysis, financing, pricing).

2. Organizational (orders, orders, operational instructions).

3. Social and psychological (planning of social development of personnel, beliefs, etc.).

The process of managing the marketing activities of the enterprise is characterized by the
passage of certain stages: planning of marketing activities, implementation of marketing activities,
implementation of control over marketing activities and analysis and evaluation of the obtained
results. Marketing planning is a management process of creating and maintaining correspondence
between the company's goals and its potential opportunities in the process of market activity.
Operational, tactical and strategic planning, as well as marketing program planning, are
distinguished in the management of marketing activities. Thus, depending on the content, the
following types of marketing planning are distinguished (Table 2).

Table 2
Types of marketing planning according to its content

Type Aim Functional duties

improving the position of
individual products of the

Operative company and increasing sales
volumes in the current
marketing year

grassroots managers,
salespeople

forecasting the functioning of
Tactical individual products or markets ~ middle management
for a period of 1 to 5 years

search for new opportunities

Strategic and products, long-term senior managers
planning for 5-10 years

Source: compiled by authors
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Marketing strategic planning is the process of creation and practical implementation of the
general program of actions of the enterprise. It is part of the strategic management of the enterprise
and requires the use of a comprehensive approach (Fig. 3).

Mission

Organizational goals

Choice of a strategy

Tactics development

Realization of plans

v

Analysis and
evaluation of results

Figure 3. A comprehensive system for planning the enterprise’'s marketing activities

Source: after Gerasy mchuk V. G., 2000; Kindrats'ka G. 1., 2000.

In the management system of the enterprise, marketing is an integrative function that unites
the efforts of various functional divisions of the enterprise by communicating the goals and
objectives of the enterprise, as well as the concept of goods and services provided by the enterprise

(Fig. 3).

The enterprise's strategic marketing system consists of target and supporting subsystems. This
is exactly how the target subsystem provides for the formation of the mission and strategic goals of
the enterprise. Mission is one of the most important concepts in the system of strategic marketing,
which has great theoretical and practical significance. The mission of the enterprise is a set of the
most general instructions and attitudes that characterize the purpose of existence (purpose) of the
enterprise and the principles of its activity (Gerasy mchuk V. G., 2000). Thus, the mission serves as
the foundation for management decision-making and helps to form the specific goals of the
enterprise. The mission of the enterprise performs the role of a strategic management tool, defines
the main orientations of the enterprise, which are important for satisfying competitive positions
(Kindrats'ka G. 1., 2000).

An important condition for the effective implementation of strategic marketing management
at the enterprise is the organization of the appropriate structural division — the marketing
department. At a marketing-oriented enterprise, all structures that are directly or indirectly involved
in the process of managing marketing activities must be consumer-oriented and work together to
meet his needs. Thus, the correct choice of the organizational structure of the marketing division
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has a direct impact on the efficiency of the entire enterprise and the achievement of its intended
strategic goals.

Strategic marketing planning should simultaneously be developed according to the principles
of both ‘top-down’, when planning activities are managed and controlled centrally, and ‘bottom-up’
— based on information provided to employees of the marketing service by other divisions of the
company. At the enterprise level, marketing strategic planning involves determining target markets,
consumer motivations, the level of demand, developing a product strategy, predicting the necessary
resources and their distribution among markets to achieve the set goals.

CONCLUSION

Summarizing the above, it can be concluded that marketing management should be of a
strategic nature and be part of the overall strategic management of the enterprise and take place in
accordance with its mission. In modern conditions, an effective model for managing the marketing
activities of an enterprise should be based on a systemic approach, which involves analyzing the
interaction of factors of the external environment and the capabilities of the enterprise.

If the marketing goals are subordinated to the general goals of a separate enterprise, then the
marketing strategy is a component of the general strategy of the enterprise, which is formed on the
basis of a strategic analysis of the factors of the marketing environment. Therefore, for the effective
organization of work on the implementation of strategic marketing at the enterprise, it is necessary
to clearly formulate the mission and strategic goals, assess the strengths and weaknesses and
opportunities of the enterprise, and analyze the connections with the external environment.
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MAPKETUHI'OBE YIIPABJIIHHS B MIINMPUEMHUIIBKIA JIAJIbHOCTTI:

CTPATET'TYHUU ACIIEKT
M umkin Bikrop OJsexcanapoBuy Onumenko Oxkcana AHaroJiiBHa
3anopizvkuil HayioHATLHUL YHI8EpcUmem 3anopizvkuil HayioHabHUL YHIgepcumem
3anopiscocsa, YVrpaina 3anopiscorcsa, YVrpaina
3eBenko /Imutpo BanepiiioBuu Binuk Onexcanap MuxaiiioBuy
3anopizpkuii HayioHanbHULL YHI6epcumem 3anopizpkuii HayioHanbHULL YHIeepcumem
3anopiscoca, Yrpaina 3anopisxcorca, Yrpaina

VY crarTi AOCHIKEHO Miclle Ta pOjb MAapKEeTUHIOBOTO YIpaBiiHHS B Oi13HEC-IisIIbHOCTI
cydacHoro mianpueMmctsa. [IpoananizoBaHo pi3HI MiAXOAU BITUM3HSIHUX Ta 3apyOiKHUX HAYKOBLIB
JI0 BU3HAYCHHS TEPMiHY «MApKETHHTOBE YIPaBIiHHI». BU3HAUYEHO, 10 MapKETHHTOBA isIbHICTh
OiJOPUEMCTBA CHpsIMOBaHa Ha, OOIPYHTOBaHE 3allUTaMU pPHHKY, BCTAHOBJICHHS MMOTOYHHX 1,
HaWroJOBHIIIE, CTPATETIYHUX I[iJIed MiANPHEMCTBA. 3a3Ha4eHO, MO €(PEeKTUBHE MapPKETUHTOBE
yOpaBIiHHS € OJHUM 13 KJIIOYOBUX (DAaKTOpIiB PO3BUTKY MiANPUEMCTBA, IO A03BOJsE Oi3HECy
OTPUMYBATH CYTTEBI KOHKYPEHTHI NEpeBaru Ta ONEPATHBHO pearyBaTH HAa BUKJIUKHU 30BHIIIHLOTO
CepeZoBHUILA. MPABIiHHSI MAapKETHUHIOM MOBUHHO MAaTH CTpaTeTiUHUN XapakTep 1 OyTH 4aCTHHOIO
3arajJibHOTO CTPATEriYHOT0 YIpaBJiHHS MiANPUEMCTBOM Ta BiAOyBaTHCS BIAMOBIIHO 10 HOTO Micii.
BusnaueHo, mo y cydacHUX yMoBaxX e(peKTHBHA MOJEJb yIPaBIiHHSI MapKETHHTOBOK TisJIbHICTIO
MiIMPUEMCTBA TTOBHMHHA 0a3yBaTHCS Ha CHCTEMHOMY IiAXOMi, SKHH mependadae aHaii3 B3aeMOJIil
(akTOpiB 30BHINIHLOIO CEPEIOBUINA Ta MOXJIUBOCTEH MiANMPHEMCTBA. SIKIIO MapKETHUHTOBI ITiJi
OiNOPAAKOBAHI 3arajJbHUM IiJSIM OKPEMOro MiANPHUEMCTBA, TO MAapKETHHIOBA CTpPATETis €
CKJIaJIOBOIO 3arajbHOI CTpaTerii MiAMPUEMCTBA, iKa GOPMYETHCS Ha OCHOBI CTPATETIYHOTO aHATI3Y
(GakTOpiB MapKETHHIOBOTO cepeaoBumia. Tomy s epeKTUBHOI opraHizamii poboTu 3
BIPOBAPKCHHS CTPATEriYHOTO MapKETHHTY Ha MiANPUEMCTBI HEOOXITHO YITKO CGHOPMYIJIIOBATH
MiCil0 Ta cTpaTeriyHi I[i1i, OIIHUTU CHJbHI Ta cJaOKi CTOPOHW i MOMJIMBOCTI HiJIMPUEMCTBA,
MpOaHalli3yBaTH 3B'I3KH 13 30BHIIIHIM cepenoBUIeM. Bu3HaueHO, 1m0 Mojenb e()eKTHUBHOrO
MapKEeTHHIOBOT'O YIpPaBJiHHSA Ma€ TIPYHTYBAaTHUCh Ha CHCTEMHOMY MiIXOoni, AKUH mependadae
MpeCTaBJICHHS MapKETHUHTY K BIJIKPUTOI CHCTEMH, Ha SIKYy BarOMUI BIUIUB 31HCHIOIOTH (hakTOpH
BHYTPIIIHHOTO 1 30BHIMIHBOTO CEPENOBUINA. 3a3HAYEHO, II0 MapKETHHIOBA CTPATETis Cy4acHOTO
HNiJIPUEMCTBA € CKJIAJHUKOM 3arajlbHOI CTpaTerii MiANpHEMCTBA, MO (GOPMYETHCS HAa OCHOBI
aHaizy ¢pakTopiB MapKETHHTOBOTO CEPEIOBHUIIA.

KaroudoBi ciioBa: MapKeTHHT, yNpaBIiHHA MapKEeTHHIOM, CHCTEMHHUU IIiJAXiZ, MOJeib
MapKETHHTOBOTO yIpaBIiHHs, ()aKTOPH BILUIUBY, CTPATETIYHNNA MapKETHHT.

69


https://doi.org/10.26661/2522-1566/2023-3/25-05

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 3 (25), 2023

MANAGEMENT
RECEIVED:
20 August 2023 UDC 338.46:614.2]:004.9
ACCEPTED:
20 September 2023
RELEASED: DOl 10.26661/2522-1566/2023-3/25-06
20 October 2023

APPLICATION OF THE eHEALTH LITERACY IN DIGITAL HEALTH MANAGEMENT

Olena Sobolieva-Tereshchenko * Zhukova Y.
Interdisciplinary Research Team on Internet Borys Grinchenko Kyiv University,
and Society Kyiv, Ukraine
Masaryk University, Czech Republic
ORCID 0000-0002-1086-1192 ORCID 0000-0001-6312-9600

*Corresponding author email: stea888stea@gmail.com

Abstract. The state policy in Ukraine regarding the informatization of the healthcare system,
as well as the introduction of the latest information technologies, is aimed at eliminating the
backlog in this area from the leading countries of the world and accelerating entry into the
information space of the international community. It is currently impossible to bring Digital Health
Management (DHM), practical medicine, medical education, and health science to the modern level
without the use of theoretical knowledge. The study provides a conceptual framework for the
development and use of eHealth literacy in DHM, as well as in national and international eHealth
management activities. The purpose of this study is to explore the application of eHealth literacy
instruments for assessment and implementation in DHM. Methodology: The study used a
systematic review and analysis of articles published (from 2006 to 2022) in PubMed, Web of
Science, and Scopus. The systematic review was conducted in accordance with PRISMA principles.
The manual search strategy was used for the study. The methodological quality of each validation
study was assessed using the COSMIN checklist and extracted data from the study. The research
findings show that most of these instruments are only for planning and evaluating the results of
medical interventions and for improving the skills of health professionals. However, existing
eHealth Literacy instruments do not contain items of digital finance that could accelerate the
integration of digital financial literacy into the health sector. Eight qualitative studies of eHealth
literacy instruments were found useful for evaluation or implementation in DHM.

Keywords: eHealth literacy, digitalization, electronic healthcare, health management.
JEL Classification: G28, 118, H51.

INTRODUCTION

Digital Health Management (DHM) is increasingly being adopted globally to address various
public health issues. Digital Health Management combines technological innovation with
transformation services to give people the support they need, when and where they require it. In
2006, Norman and Skinner introduced the eHealth literacy model, encompassing six domains of
skills and abilities (basic, health, information, scientific, media, and computer) needed to effectively
understand, process, and act on health-related information. Little is known about whether these
domains of eHealth literacy are assessed or accounted for in DHM. DHM has the administrative and
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managerial capabilities, organizational structures, and systems needed to fund and deliver health
services more effectively and equitably.

The application of eHealth literacy in digital health management plays an important role in
sector strategy for planning and evaluating the results of health interventions (World Health
Organization [WHO], 2022), in public administration for synchronization and unification of cross-
country information with an emphasis on the health sector (Hargreaves, Mates, Menon, Alderman,
Devakumar, Fawzi & Patton 2022), in digital finance to accelerate the integration of digital
financial literacy in the health sector (Gabani, Mazumdar & Suhrcke 2023), (Sobolieva-
Tereshchenko & Zharnikova 2022), in health personnel management as an effective tool for
improving the skills of health professionals (Efthymiou, Kalaitzaki & Rovithis 2023).

Studies about the application of healthcare in health management distinguish three main
groups: research on healthcare management during COVID (Lou, Montreuil, Feldman, Fried,
Lavoie-Tremblay & Bhanji, 2021) (Lokajova, A., Smahel, D. & Kvardova, N., 2023), studies on
healthcare management at the district level and the effectiveness of the healthcare system (Liu,
Desai, Fetene, Ayehu, Nadew, & Linnander 2022), (Proskurnia, O., 2018), (Yershov, S., 2018)
articles on the use of a balanced scorecard in healthcare management (Huebner & Flessa (2022),
(Amer, Hammoud, & Khatatbeh 2022), but there is few research on the implementation and
application of eHealth literacy in digital health management (Sobolieva-Tereshchenko, 2023).

LITERATURE REVIEW

A growing number of electronic resources, technologies, and an increasing number of health
literacy measurement tools show the importance of people's skills in finding, understanding, and
evaluating the health information that can be found on the Internet. However, no systematic review
of eHealth literacy found a simultaneous assessment of research quality and a comparative analysis
of eHealth literacy skills for implementation to DHM.

The eHealth Literacy Scale (eHEALS) for health management was developed by Cameron D.
Norman and Harvey A. Skinner (2006). Cameron D. Norman suggested that elements of eHEALS
can be developed that consider skills and tasks such as confidence in clear self-expression in online
social interactions, ability to synthesize professional and non-professional advice, convenience, and
ability to navigate information received through a mobile device, ability to use skills to filter
relevant and trustworthy information.

eHEALS was the first electronic health literacy assessment system that assessed Internet
users' skills in finding and applying medical knowledge online, but eHealth literacy levels were not
associated with self-reported health status and were not a significant predictor of DHM.

Among different instruments designed to measure eHealth literacy, eHEALS is the most
widely used. This eHealth literacy scale has been translated into many languages. Since 2006, the
scale has been validated in many studies conducted with the participation of various groups of
respondents: younger populations, adolescents, adults, old people, and patients with diseases. This
has prompted researchers to conduct systematic reviews of eHealth literacy.

One of the first systematic reviews of eHealth literacy was presented among college students:
with implications for eHealth education by Stellefson, M., Hanik, B., Chaney, B., Chaney, D.,
Tennant, B., and Chavarria, E. A. in 2011. The results of the survey showed that there is significant
room for improvement in the ability of college students to access and evaluate eHealth information.

One previous narrative review of eHealth literacy instruments by Karnoe, A., and Kayser, L.
(2015) simply summarized instruments rather than performing quality assessments or data
syntheses. Later, Lee, J., Lee, E. and Chae, D. (2021) conducted a systematic review of the
measurement properties of eHealth literacy tools to identify available eHealth literacy tools and
evaluate their measurement properties to generate robust evidence for researchers and clinicians.
Xie, L., Zhang, S., Xin, M., Zhu, M., Lu, W., and Mo, P. K. (2022) presented a systematic review
of electronic health literacy and health-related outcomes among older adults. Despite the increased


https://doi.org/10.26661/2522-1566/2023-3/25-06
https://doi.org/10.26661/2522-1566/2023-3/25-06

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 3 (25), 2023

number of studies in recent years, understanding of the relationships between eHealth literacy and
Digital Health management is still limited.

PAPER OBJECTIVE

The purpose of this study is the systematic review and analyze the role of eHealth Literacy
Instruments in DHM as a driver of implementation for public administration. Our systematic review
aimed to provide updated insights on eHealth Literacy Instruments by answering the following
research questions:

RQ1: What are the existing measurement instruments in eHealth Literacy for implementation
to DHM?

RQ2: What indicators are significant to evaluate studies and instruments of eHealth literacy
for estimating the level of eHealth Literacy on DHM?

Thus, our systematic review of the eHealth Literacy measurement can identify all existing
tools and provide information to determine which one is of the best quality studies for DHM.

METHODOLOGY

Our systematic review framework is based on studies of all scales, tools, questionnaires, and
instruments of eHealth Literacy since the publication of eHEALS. We searched Web of Science,
PubMed, and Scopus for published articles on the measurement properties of instruments measuring
eHealth Literacy and identified eligible articles using a standard set of selection criteria. We
assessed the methodological quality of each validation study reported using the COSMIN checklist
and extracted data from the study.

We selected eligible articles based on 3 main criteria: (1) availability of English full - text or
Open Access article, (2) measuring eHealth literacy instruments as defined in the systematic review
framework (3) use of relevant measuring instruments, and adequate description of the development
and validation of eHealth Literacy measuring instrument. Our study focused on finding measuring
instruments of eHealth Literacy (scales, toolkit, instruments, questionnaire).

This study included all original articles reporting psychometric properties of eHealth Literacy
Instruments published after eHealth Literacy Scales. Articles were identified by searching three
databases: Web of Science, PubMed, and Scopus. The databases were searched from January 2006
to January 2022. The study used a manual Search Strategy.

The search strategy was limited to eHealth literacy instruments whose psychometric
information was presented transparently and accurately. Papers were retrieved using various
combinations of the title, keywords, and abstracts of articles, including 'eHEALS’, ‘eHealth literacy
instruments, ‘e-Health literacy instruments, and 'electronic Health literacy instruments.’

Inclusion criteria were: English article published between 2006 and 2022 and Literature Free
full text or Open Access. Exclusion criteria were dissertations, books, letters to the editor, papers
presented at conferences, and abstracts of speeches. Eligibility criteria for inclusion were as
follows: the study contained the research of the instruments of eHealth Literacy; the study included
sample and formative, process, and outcome assessment of this eHealth Literacy instruments; and
the study was a reviewed paper.

The initial search yielded 1699 articles, including 551 articles on the Web of Science, 611
articles on PubMed, and 537 articles on Scopus. All potentially relevant publications were extracted
and analyzed. After the final evaluation, the necessary data were extracted and recorded. The
literature search results were reviewed, screened titles and DOI, and duplicate results were excluded
(1151), leaving 548 articles (criteria 1). So, the initial search cleared of duplicates for abstracts
resulted in 548 articles, that were reviewed for relevance to the research question.

So, the initial search cleared of duplicates for abstracts resulting in 548 articles, that were
reviewed for measuring eHealth literacy instruments as defined in the systematic review framework
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(criteria 2). The main factors for ultimately excluding many articles included the following: the
study described the models of eHealth Literacy; the study focused on Health Literacy, education
and training of healthcare staff or other subsets of Health Literacy outside the scope of the eHealth
Literacy Instruments. By the inclusion and exclusion criteria 2 from the study, the titles and
abstracts of the articles were carefully examined, resulting in 242 articles.

Then, 242 articles were reviewed, and 15 articles were selected that used relevant measuring
instruments (criteria 3). The main factors for ultimately excluding many articles included the
following: the study provided a short description of the eHealth Literacy Instruments without
providing results on the approbation. The additional factor in the final exclusion of many studies
was that the study was empirical and conducted on eHealth Literacy Instruments adapted for use in
different languages and/or in various populations.

Therefore, the 3 criteria effectively excluded papers that measure the actual results of testing
the translation of eHealth Literacy Instruments, for example, approbation eHEALS, HLS-EU-Q,
and a mix of diverse eHealth Literacy Instruments for different countries and/or various groups of
adults, adolescent, old people with chronic (non-chronic) diseases.

Measuring instruments of eHealth Literacy provide insight into individuals' eHealth literacy
skills. They can also provide a broader overview of the skills that play an important role in eHealth
interactions, including interactive skills. However, measuring instruments of eHealth Literacy or
hybrid scales are usually long, more complex, time-consuming for patients and professionals, and
may not be feasible in specific settings.

To eliminate bias, when the long version of the scale or questionnaire is compared with the
short version, and to eliminate systematic fallacy, when the large sample is compared with a small
one, we added additional conditions. We excluded articles written by a single author with a sample
of less than 100 participants. Additionally, we excluded the instruments of more than 50 items,
because usually long scales are more complex, and time-consuming for patients and professionals,
and might not be feasible in specific settings.

For example, Health LiTT is a multi-media touch screen self-test for assessing health literacy
using the Talking Touchscreen, FLIGHT & VIDAS is a computerized indicator for estimating Good
Health Today were excluded because they used a long 82 -item and long 91-item instrument in the
scale.

Computer-based and performance-based instrument to assess health literacy skills is the
computer-based multidimensional health literacy instrument, Digital Health Literacy Assessment
Tool (DHLAT) and EMHL is a test to evaluate the performance of the Mental Health Literacy on
base EspaiJove.net were excluded because they have small sample 28, 23 and 19 participants
respectively.

In total, for review of 15 full-text articles, w extracted the following data from eligible
articles: (1) basic article information (authors, title, journal name, year of publication, study
eligibility); (2) validation study details (design, objectives, setting, country); (3) description of
respondents (type, sample population, size, mean age, gender, disease status); (4) instrument details
(name, purpose, number of items, response scales, constructs purported to measure, constructs and
domains of eHealth Literacy relevant to the conceptual framework); (5) details of instrument
development (item generation, refinement procedures, administration, scoring methods, theoretical
basis, limitations); and (6) results of statistical analyses and measurement properties evaluated
(statistical methods, reported values for each measurement property). Therefore, 15 articles with an
eHealth literacy instrument were selected for the COSMIN. evaluation. Then, 15 articles with full
data extraction were independently reviewed, analyzed, and assessed by quality assessment of
studies using the COSMIN checklist on a 4-point scale. (Terwee, Mokkink, Knol, Ostelo, Bouter &
de Vet 2012). If two reviewers had doubts, the full version was analyzed and discussed together.
Finally, only 8 articles were rated as quality and good according to the COSMIN Quality
Assessment criteria. The study flowchart that details the study selection process along with the final
search results is presented in Figure 1.
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Figure 1. Flowchart of the study selection process
Source: Own compilation

The methodological quality of studies was assessed using the COSMIN checklist on a 4-point
scale. (Terwee et al. 2012). This checklist is comparable to others that assess the quality of other
types of studies included in the systematic review. The study met methodological standards for each
measurement property tested (Table 1). Therefore, we rated the study as poor, fair, good, or
excellent for each item in the respective dimension property.

After rating each item, we applied a worst-case scoring algorithm to obtain the COSMIN
checklist quality score for per measurement property examined. For example, if one item in the box
“Reliability” is scored poor, the methodological quality of the assessment of reliability in that study
is rated as poor. A poor score on any item is thus considered to represent a fatal flaw.
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Table 1

Definition of the Quality Assessment of Studies

Reported -
Measurement Property Result Definition
1 Internal noor, fair, good, The degree/extent to which items in a

(sub)scale are inter - correlated, thus measuring

consistency or excellent
the same construct

Reliabilit . . .
y . The proportion of the total variance in the
L poor, fair, good, .
2. Reliability measurements due to true differences among
or excellent .
patients
. The degree to which the content of an
4. Content poor, fair, good, . . i
- instrument is an adequate reflection of the
validity or excellent
- construct to be measured
Validity

The degree to which the scores of an instrument
are an adequate reflection of the dimensionality
of the construct to be measured

5. Structural  poor, fair, good,
validity or excellent

Guidelines for Implementing Quality Assessment of Studies (data processed by researchers).
Source: Terwee, C. B., Mokkink, L. B., Knol, D. L., Ostelo, R. W., Bouter, L. M., & de Vet, H.
C., 2012.

RESULTS AND DISCUSSION

The Quality Assessment of Studies included investigators using COSMIN with a 4 -point scale
(Terwee et al. 2012). Each study was evaluated using items in the checklist and rated as Excellent,
Good, Fair, or Poor. The lowest rating of any standard in the box was taken as the Quality of
Studies.

Regarding the evaluation of each study, Internal consistency was the first parameter to be
evaluated. Internal consistency included three requirements of design such as checking the
unidimensional scale or a subscale, performing the analysis in a sample, and estimating continuous
scores. Internal consistency was considered the most important dimension property, as the study
should reflect the quality of scale or subscale and capacity of the study sample.

Next, the reliability of the study was assessed using three design requirements. Reliability
included three design requirements, such as the adequacy of the sample size included in the
analysis, the absence of flaws in the design or study methods, and the availability of the calculations
of the intraclass correlation coefficient (ICC).

Finally, all the results for each study's properties were qualitatively summarized or
quantitatively pooled. The summarized results were rated as Excellent, Good, Fair, or Poor. The
overall rating of the quality of each study was determined by taking the lowest rating of any
standard in the box (i.e. “the worst score counts” principle).

Subsequently, the remaining properties of studies such as Content validity included three
requirements of design, and Structural validity included two requirements of design were evaluated.
Based on research Quality Assessment of Studies of 15 articles with an eHealth literacy instrument
using the COSMIN score identified eight articles rated “excellent” and “good”.

In summary, three articles Norman CD and Skinner HA (2006), Kelly, L., Ziebland, S., and
Jenkinson, C. (2015). (2015), Liu, H. X., Chow, B. C., Liang, W., Hassel, H., & Huang, Y. W.
(2021) were rated as “excellent”. Five articles of them Koopman R.J et al. (2014), Eun-Hyun Lee et
al. (2022), Van der Vaart, R., and Drossaert, C. (2017), Zhang, L., and Li, P. (2022), and Serensen,
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K., Van den Broucke, S., Pelikan, J. M., Fullam, J., Doyle, G., Slonska, Z., Kondilis, B., Stoffels,
V., Osborne, R. H., Brand, H., and HLS-EU Consortium (2013), Eun-Hyun Lee, Young Whee Lee,
Kwan-Woo Lee, Hae Jin Kim, Seongbin Hong, So Hun Kim and Eun Hee Kang (2022) were rated
as “good”. (Table 2)

Table 2
Articles rated quality and good of the Quality Assessment of COSMIN
Quality
# Name Authors Year Country oNflji?;trfg Assessment of
COSMIN

1 eHealth Literacy Scale Norman CD,

(eHEALS) Skinner HA 2006 Canada 8 Excellent
2 European Health Literacy European 2009-

Questionnaire (HLS-EU-Q16) HLSproject 2012 EU 16 Good
3 Patient Readiness to Engage in Koopman R.J

Health Internet Technology F:at al ' 2014 USA 28 Good

(PRE-HIT)
4 e-Health Impact Questionnaire Kelly Laura et 2015 UK 37 Excellent

(eHIQ) al
5 Digital Health Literacy Van der

Instrument (DHLI) Vaart, Ret al 2017 | Netherlands 28 Good
6 eHealth Literacy Scale in Web . .

3.0 contest (eHLS-Web 3.0) LiuHetal 2021 China 24 Excellent
7 Problem-Based mHealth Literacy  Zhang, L., & .

Scale (PB-mHLS) Li, P. 2022 China 33 Good
8 Condition-specific eHealth

- . Eun-Hyun

literacy scale for diabetes Leelet al 2022  South Korea 10 Good

(CeHLS-D)

Source: Own compilation

The domains and samples used when developing the identified instruments and intended use
are summarized in Table 3. All instruments were approbated on a large sample of 117 (eHIQ) to
1421 (eHLS-Web 3.0) percipients and different groups of adolescents and adults from 13 years old
(eHEALS) to 84 years old (DHLI). Three instruments were tested in 2 stages (eHIQ, DHLI, eHLS-
Web 3.0). The number of domains varied from 2 (CeHLS-D) to 8 (PRE-HIT).
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Table 3
Review of domains and samples in articles

Literacy

T1 (age 18-84)

Information searching.

# Name Year Sample Domains/Skills Area of management
Hzg;;ltl)ir;::;::teracy. Planning and evaluating
eHealth 664 Information Ii%érac the results of health
1 Literacy Scale 2006 adolescents Computer literac y interventions. Tool for
(eHEALS) (age 13-21) Scier?ce literac y improving the skills of
. Y. health professionals.
Health literacy.
European Healthcare domain. Disease Planning and evaluating
Health prevention domain. Health the results of health
Literacy 2009- 8000 promotion domain. interventions. Public
2 Questionnaire 2012 participants Access information. administration for
(HLS-EU- Understand information. synchronization and
Q16) Appraise information. unification of
Apply information. information.
Health Information Need.
Patient Computer/Internet Experience,
Readiness to 200 patients Expertise. Planning and evaluating
Encage in withF::hronic Computer Anxiety. the results of health
3 Hegltgr]] Internet 2014 conditions Preferred Mode of Interaction. interventions. Tool for
Technolog (age 18+) Relationship with Doctor. improving the skills of
(PRE-HIT)y Cell Phone Expertise. health professionals.
Internet Privacy Concerns.
No News is Good News
117 Attitudes towards online health
_ . . information. Planning and evaluating
meZiltth 2?;“;' Eaftit;g Attitudes towards sharing the results of health
4 Quistionnaire 2015 artgici ants in health experiences online. interventions. Tool for
(eHIQ) gta o g (age Confidence and identification. improving the skills of
18 Jg g Information and presentation. health professionals.
Understanding and motivation.
200 Operational skills.
Digital Health respondents at  Navigation skills. Planning and evaluating

the results of health

Instrument 2017 +67 Evaluating reliability. interventions. Tool for
(DHLI) respondentsat  Determining relevance. improving the skills of
T2 (age 18- Adding self-generated content.  health professionals.
65) Protecting privacy.
Acquisition.
111421 Verification. . .
students (age Application. Planning and evaluating the
eHealth 22;5 1é4 Searching for eHealth irrifgrl\ig{i Qﬁsltlgublic
Literacy Scale Kealth,ex erts information. administratio.n for
6 inWeb3.0 2021 (age 38 32[5 9 Communicating with service svnchronization and
contest (€HLS- yegz]irs) . ~ providers. u)r/ﬂfication of information
Web 3.0) 2/741students SBel:;Idlng personal health data Tool for improving the skills
(age21.3+14 : . of health professionals.
Self-tracking.
years)

Protecting privacy
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Table 3 continuation

Mobile health needs.
Mobile phone operational

i(c“c:tsjliring mHealth Planning and evaluating the
Probler- i formation. _results of- health -
Based 433 responses  Acquiring mHealth services. ;réts]ri\;](?gﬁgtrilcs).niz?llc
7 Ti?e?ggg Seale 2022 3223830 -60 ttépr?érstandmg of medical %?%2;?{251%}??1%?% o
(PB-mHLS) Mobile-based patient-doctor |

Tool for improving the skills

communication. of health professionals.

Evaluation of mHealth
information.
mHealth decision-making.

Condition- . .
specific 453 people Cognitive actions for internet F;ggl?énc%ir;c;ﬁ\r/‘aluatmg the
eHealth with diabetes  diabetes information. . .

8 I 2022 S . interventions. Tool for
literacy scale aged 56.8 + Abilities of digital improvina the skills of
for diabetes 10.8 year communication. heslth prc?fessionals
(CeHLS-D) :

Source: Own compilation

Most instruments can be successfully applied in planning and evaluating the results of health
interventions and health personnel management as an effective tool for improving the skills of
health professionals. Only a few instruments can be successfully applied in public administration
for synchronization and unification of cross-country information with an emphasis on the health
sector. However, digital finance accelerates the integration of digital financial literacy in the health
sector. A set of knowledge about the pension system, insurance system, and medical social support
very important area in eHealth Literacy instruments and needs included in Digital Health
management.

CONCLUSION

This is the first systematic literature review that specifically finds measurement instruments
of eHealth literacy and estimates the quality of study for DHM. We found eight unique eHealth
literacy instruments and conducted an analysis of eHealth literacy dimensions for DHM. This
review highlighted that there were more than enough instruments for measuring eHealth literacy.
Therefore, well developed instruments could be helpful if appropriately selected based on the goals
of DHM.

Study has few limitations. Only three widely used databases were used for the literature
search. In addition, the review of articles without reviews of books, letters to the editor, and
abstracts of speeches may be insufficient to reflect the results of all research, and some relevant
studies may have been removed. Literature containing limited information such as conference
abstracts, review protocols, or a note were also excluded. Finally, only English literature was
selected during the review process, which may result in an incomplete literature search. Further
research expanding the study types excluded would be worthwhile.

For 17 years, along with the development of interactive communication technologies on the
Internet, conceptual expansions of eHealth literacy have been required. This has led to the
development of a new generation of instruments to measure both the wider (e.g. PRE-HIT, eHIQ,
DHLI, eHLS-Web 3.0) and the deeper range of eHealth literacy (CeHLS-D). However, most of
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these instruments have been assessed dimensions only for planning and evaluating the results of
medical interventions and as an effective tool for improving the skills of health professionals.

In the future, studies will be required to comprehensively and in-depth study eHealth
literacy measurement in the area of unification and standardization of eHealth literacy instruments
and eHealth literacy skills. Separate attention should be paid to the inclusion of financial literacy
subscales in the eHealth instruments for use in DHM. The future of DHM should comprehensively
assess the measurement of eHealth literacy when designing or evaluating interventions to
understand how and why health interventions can be effective.
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3ACTOCYBAHHS EJIEKTPOHHOI MEJUYHOI TPAMOTHOCTI B IU®POBOMY
YIIPABJIIHHI OXOPOHOIO 310POB'A

CoboneBa-Tepemenko O.A. Kykosa FO.M.
Misxcoucyunninapua /locnionuyska I pyna Kuiecvxuii ynieepcumem imeni bopuca
Inmepnemy ma Cycninbcmea I'pinuenka, Ykpaina

Yuieepcumem imeni Macapuxa, Yexisn

JepxaBHa noyiTuka YKpaiHu 1mo10 iHpopmaTuzamii CUCTEMH OXOPOHH 3JJ0POB’s, a TaKOX
BIPOBKEHHSI HOBITHIX 1HGOpPMAIIMHUX TEXHOJIOTIM CHpsSMOBaHI Ha JIKBiJAIil0 BiJcTaBaHHS
JepKaBH B I cdepi Big mpoBinHUX KpaiH CBIiTy Ta MPUCKOPEHHS BXOJHKEHHS B iHQOpMaIiiHmi
MPOCTIp Mi>XKHApOAHOI cribHOTH. B cydacHux ymoBax [ludpose Ynpasninas OxopoHOw 310pOB's
(I1YO3), npakTuyHy MEAUIIUHY, MEIHYHY OCBITY Ta HayKy IpPO 30POB’S HEMOXKJIMBO BUBECTH Ha
CydacHUU piBeHb 03 BUKOPHCTaHHS TEOPETUYHHUX 3HaHb. JlocmijpkeHHs 3abe3meuye
KOHILIETITYalbHY OCHOBY MJIi PO3BHUTKY Ta BHKOPHCTAHHS EJEKTPOHHOI T'PAMOTHOCTI OXOPOHH
3nopos’s B IYO3, a takox miatdopMmy IUisl YOPaBIiHHSA €JIEKTPOHHOIO OXOPOHOIO 3JI0pPOB’S Ha
HallilOHATLHOMY Ta MIDKHapOJAHOMY PiBHSIX. M€eTOK LOTro JOCTIHKEHHS € BUBYCHHS 3aCTOCYBaHHS
IHCTPYMEHTIB €JIEKTPOHHOI T'PAaMOTHOCTI OXOPOHHU 3J0pOB’S Uil OLIHKKM Ta BIPOBAKEHHS B
Y O3. MeToaoJorisi: y 10CTIHKCHHI BUKOPUCTOBYBABCS CUCTEMAaTHYHHM OTJISI Ta aHAJI3 CTATeH,
onybnikoBanux (3 2006 mo 2022 pik) y PubMed, Web of Science Ta Scopus. Cucremaruynuii
OTJIsA MPOBOAUBCA BianmoBigHO a0 npuHIumB PRISMA. [Ins nociimkeHHS BHKOPHCTOBYBasacs
CTpaTeris py4yHOTO MOLIYKY. MeTOJ0JOTriYHy SIKICTh KOXKHOT'O BaJiAalifHOTO NOCTIIKEHHS Oylo
OILIIHEHO 3a JI0NoMorot KoHTpoisHoro cnucky COSMIN. Pe3yabTaTn n0CIiKeHHs MOKa3ylOTh,
10 OiIBIIICTh IHCTPYMEHTIB €JIEKTPOHHOI TPaMOTHOCTI OXOPOHH 3/10pOB’SI MPU3HAYEHI JUIIE IS
MJaHyBaHHS Ta OIIHKH pe3ylbTaTiB MEAWYHUX BTPyYaHb 1 I TiABUIICHHS KBamidikarii
MEIUYHUX MPaliBHUKIB. Pa3om 3 num, icHyr0O4i IHCTpyMEHTH €JIEKTPOHHOI I'PaMOTHOCTI OXOPOHH
3I0pPOB’Sl HE MICTATH €JIeMEHTIB (piHaHCOBOT OIIHKH iH(opMamii mpo 340pOB’ s, HOro MIATPUMKY Ta
TOITIIIIEHHS, Ki MOTJIX O MPUCKOPUTH iHTETpalito 1mudpoBoi GpiHaHCOBOI IPaMOTHOCTI B CEKTOP
OXOpPOHHU 3/J0pOB’sA. B mimcyMKy, JuImie BiciM SKiICHHX JOCITIJKEHb 1HCTPYMEHTIB €JIEKTPOHHOT
IPaMOTHOCTI OXOpPOHHU 310pOB’s OyJaW BU3HAHI NMPUUHATHUMHU Ui OLIHKA Ta BIPOBA/KCHHS B

IYyO3.

Kuaw4oBi ci1oBa: enekTpoHHA TPaMOTHICTh OXOPOHHU 3I0POB'sA, NH(POBI3allis, eIeKTPOHHA
O0XOpOHA 3/I0POB's, YIIPABIiHHSI OXOPOHO 37J0POB'S.
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AHoTamisi. MeTol0 cTarTi € BU3HAUYCHHS (DYHIaMEHTAJIbHUX OCHOB 3aCTOCYBaHHSA CMapT-
criemianizailii B perioHax Ta JOCITIIKEHHS METOAMYHUX MIAXOJIB 0 OLIHKH aKTyaJdbHOCTI CMapT-
creriama3anii TypuctuuHoi ramy3i. [ns 3abe3nedeHHs KOHIENTYaJlbHOI IIJIICHOCTI JOCHIIKCHHS
BUKOPHCTOBYBAJIMCA TaKi METOJU: TEOPETUYHOTO y3aralbHEHHs, MiaJeKTUKH, aHalli3y, CHHTE3y Ta
cUCTeMaTu3alii, TrpymyBaHHS, KaOlHETHHX IOCHIIKEeHb. [l IOCATHEHHS TIOCTABJICHOI METH:
YAOCKOHAJICHO METOIOJIOTIYHHH MiIXi 7O OI[IHKU aKTyaJIbHOCTI CMapT-crenianizamii TypuCTUIHO1
rainysi, SKUid BpaxoBYye€ Traiy3eBi 0OCOOJIMBOCTI aHOI cepu MOocayr ta 0a3yeThbCs Ha PO3PaXyHKY
koedimieHTiB (koedimieHT cremianmizamii, KoedillieHT coliaibHOl ePEeKTHBHOCTI, KOCQIIMiEHTH
010JDKETHOI Ta €KOHOMIYHOI €()EKTHBHOCTI), IKIi BU3HAYAIOTh POJb OKPEMHUX BHIIB €KOHOMIYHOL
JisJIBHOCTI TYpUCTHYHOI rany3i. KoedimieHTH, 1o nponoHyThCS T03BOJISITh IPOTECTYBATH PiBEHb
€KOHOMIYHO1, OI0/KETHOT Ta COLialbHOT 3HAYYIIOCTI ranxy3i IJIsl PETiOHY a TaKOX CTBOPUTH YMOBH
JUIE WOTO PO3BUTKY. 3anpoONOHOBAaHWUN METONMYHUN MiAXiJ BU3HAYEHHS aKTyaJlbHOCTI CMapT-
crienianizalii TYpUCTUYHOI rajgy3i y perioHi € yHiBepcajibHUM i MOXeE 3aCTOCOBYBATHUCS sl OyAb -
SAKUX rajy3eid eKOHOMIKH a TaKOX JJIS PO3PaxyHKY crelianizamnii raqy3eil Ha piBHI TEpUTOpiaTbHUX
rpomaa. IlinTpumka pO3BUTKY pETIOHIB 3a JIOMOMOTOI0 I1HCTPYMEHTIB CMapT-cremiatizarii
MiIBUNIATh KOHKYPEHTOCIIPOMOXHICTh TEPUTOPiH, y pe3yiabTaTi 4oro BiAOyIeThCS MiITPUMKa
JETIPECUBHUX TEPUTOPiH, OpI€HTOBaHA Ha PO3BUTOK VHIKAJbHUX BHPOOHWYO-IHHOBAIIHHUX
ekocucteM. IcHyroua mmatdopma cmapt-crernianizamii (S3P) mo3Bosisie  perioHam/kKpaiHam
pO3po0IIATH, BIPOBA/DKYBATH Ta TNeEperyisigaTd cBOi crpaTerii cmaprt-cmeriamizamii RIS3 i
3aCTOCOBYBATH JOCBiJ OUTHII pO3BWHEHWUX KpaiH. [IpakTWuHa 3HAYUMICTE POOOTH TOJIATAE Y
3aCTOCYBaHHI METOJMYHOTO IIAXOAYy JO OIIHKKH aKTyaJdbHOCTI CMapT-cHemiam3ami s
BUKOPUCTAHHSI B OyIb-SIKHX Taly3ed CEKOHOMIKH TpPU CKJAJOBHX Yy TIpoleci OOIpYHTYBaHHS
perioHaJbHHUX CTpaTeriil.

KurouoBi cioBa: cmapr-crienianizailis, TYpUCTHYHA Tany3b, OIliHKA, 1HHOBAIlii, cTpaTerii.
JEL kaacugikarop: R58; Z32.

MOCTAHOBKA MPOBJIEMMU.
OmHuM 13 BaXIMBHUX HampsMiB peanizalii ekoHoMmiuHoi iHTerpaunii B €C € peamizamis ixei

smart-crniemiamnizanii (RIS3). e manc eKOHOMIYHOTO POCTY PETiOHIB, SIKHI TOTPIOHO BUKOPHCTATH.
Jlns GaraTh0X Y4acCHUKIB MiAX0y cMapT-creliaiizanmii, 3aJy4eHlX B perioH, 30KpeMa MpUBaTHUX
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¢ipM 1 IPOBIJHUX YHIBEPCUTETIB, PO3BUTOK PErioHy He Oyae iX OCHOBHUM HaNpsSAMKOM. Y TOi dac
SK perioHajbHI OpraHu Jep>KaBHOI BIAJAM JIHCHO HECYTh TEPHUTOpPIalibHY BiJIIOBINAIbHICTD,
IHHOBAIlIHI JTep)KaBHI MOCIYTM BCE YacTillle HAJAAIOThCS 30BHINIHIMH OpraHizamisMu. BomHodac,
xoya 0araTo HaliOHAJBHHUX YPSIJIOBUX YCTAaHOB Ta caM E€BPOINEHWCHKHIA COI03 MPOBOMAATH HUBKY
CTpaTeriii, OpieHTOBAaHUX Ha 1HHOBAIIii, IKI HE MAIOTh YiTKOTO TEPUTOPIATBHOTO BUMIPY, I1i HIOUTO
KOCMIYHI HEHWTpaJibHI cTparerii HajalOTh BKpad HEPIBHOMIPHUH NpocTOpoBHi BILIMB. lle He
O3Hayae 3arnepeyeHHs BaXKJIMBOCTI aKTHBHOTO PETiOHANBHOr0 acleKTy iHHoBauii. HaBnakw, sk 1ist
KOPIOPAaTUBHOI CTpATErii, Tak i /Ui Iep>KaBHOI MOJITUKH PETiOH MOYKE CTATH KUBOIO J1a00paTopieto
Ui PO3pOOKM HOBHX, OiJbII CTIHKMX CHOCOOIB POOOTHM Ta KHUTTS, CIPUSIOTH JOCSTHEHHIO
MICII€BHX, HAI[lOHAJBHUX 1 €BPONEHWCHKUX MLiJed po3BUTKY. ToMy IKUTTEBO BaXXJIHBO, 100
perioHanbHa Tpyma 3 YNpaBIiHHA 3HAHHSAMH BKJIIOYajia 3allikaBlIeHI CTOPOHH, SIKi MIIOTh K 3a
MEXXaMHU pEerioHy, Tak i B HhOMY CaMOMYy. Y IIbOMY BiJHOLIEHHI YHIBEPCUTETH MOXYTh BiirpaBaTu
BUPIIIAIBHY POJTb.

Jns 3anydeHHs: piHaHCYBaHHS PEriOH MOBHHEH BUKOPUCTOBYBATH (piHAHCYBaHHS TE€XHIYHOI
JIOTIOMOTH JUIsl HAPOIIYBAaHHS MOTEHIIAy 10 BUKOPUCTAHHIO 033U 3HaHb MPO T€, IO BiI0OYyBAETHCSA
3a MEXaMH PEeTioHy, 3MIIHIOIYH 3B'SI30K perioHy 3 pemToro cBiTy. Ciij 3a3HAYUTH, 10 3HAHHAMH
HEOOXITHO MUTATHCS MIK PETiOHAJbHUMH 3aIliKaBICHUMH CTOPOHAMH, OCKUIBKH 3aHAJTO YacTo
MapTHEPChKI BIIHOCHHU 3a3HAIOTh HEBJlaul yepe3 HeJOCTaTHE pO3yMiHHA Oi3Hec-(hakTopiB OAMH
OJIHOTO.

[ToTy’)kHUM MeXaHi3MOM JOCATHEHHSI IIbOTO CHIIIBHOTO PO3YMIHHA € HAJIeKHUM YHHOM
3abe3nedeHi pecypcaMu 3aX0JH MO PErioHaJbHOMY MPOTHO3YBAHHIO Ta CIEHAPHOMY MJIAHYBaHHIO
32 y4yacTIO J€p>KaBHOTO, NPUBATHOI'O CEKTOPIB Ta BMILOI OCBITH, I'OJIOBHOIO METOI0 AKHUX Oyne
po3poOKka ajanToOBaHOI O pErioHy crTparterii cmapr-cmerianmizanii. PucyHok 1 ta pucyHok 2
MPUITYCKAIOTh, SIK [1€ MOXXHA MOKa3aTH.

JTEP)KABHHUI CEKTOP
BigcyTHICTD y3T0IKEHOCTI Mk
HAI[IOHAILHOIO Ta PETiOHATBHOIO
MICIIEBOIO MOJITHKOIO;
BiacyTHICTh MOMITHYHOTO KEPiBHUIITBA;
BigcyTHICTh MOJIITHYHOTO KEPIBHUITBA;
BifcyTHICTb CHIIBHOTO TOJIOCY Ta
0aueHHS Ha PEriOHaJIbHOMY 1 MiCLIEBOMY
PIBHSIX

MPUBATHUI CEKTOP
BincyrHicTh KOOpAMHAITIT a0o
MPEACTaBHUKA 3 SIKHM MOXXHA B3a€MOJISTH;
MoTUBOBaHUI  BY3bKHMH  OCOOMCTHMU
IHTEpecaMu Ta KOPOTKOCTPOKOBHMH
uimsiMy;  JloMiHytoTh GipMH 3 HH3BKOIO
moTpedor0 abo 3MaTHICTIO J0 OCBOEHHS,
BincyTHicTh crminbHOroO ronocy Ta GadeHHs
Ha PeriOHaJIbHOMY MiCIIEBOMY PiBH1

CEKTOP BI/IHIOi OCBITAH BE3 KOPAOHIB
PosrisifaeTses [k "B perioHi, ajne He ®okyc Ha CTOPOHI IIPOIO3MIIi,
B perioHi"; [TomiTuka Ta mpaxTuka; TPaH3aKLIHHI BTpydaHHs
B3zaemois ¢ mycKaypH3ani€ro; HeepekTMBHO  a00  HEBHYEpIHE
30cepemKeHicCTh Ha BUHATOPOI 3a IIapTHEPCTBO; Bincyrnicts

CIUILHOTO PO3YyMIHHS TIPOOJIEMH;
[Timnpuemenp; BincTopoHeHHI Bif
PETi0OHATBHOTO TUIAHYBaHHS

aKaJeMidHe JIOCIIIDKEHHS 1
BHUKJIATaHHS

Pucynox 1. Hioxnouenuii Pezion
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JEPKABHHI CEKTOP
Po3po0ka nociigoBHOI MO THKY, SIKa
MOB'SI3Y€ TEPUTOPIATTBHAIN PO3BUTOK 3
IHHOBALIIIMU Ta BUILOK OCBITOIO

AHai3 pakTHYHKX JaH

Ta PO3BiflyBAIBHOI CTBOpEHHs
iH(popManii A H}pacTpyKTy pH A
IUTaHY BaHHSI 3pOCTaHHs

ITomiTrka, 3aCHOBaHa Ha
JIoKa3ax, Mo MiATPUMYE
PO3yMHIi iHHOBAIIIT Ta
€KOHOMIYHE 3pOCTaHHS

CTBOpEHHS IHTENIEKTYaIbHOTO
JFOJICHKOTO KAIiTaITy JJIs
periony;
CEKTOP BHIIIOi OCBITH

IuBecTyBaHHs B 01eH Ta
11€i, SIK1 CIPUSITUMYTh
3pOCTaHHIO
IPUBATHUM CEKTOP

Po3BHTOK HABMYOK Ta
KOMepIiami3ariis
HAYKOBHX JIOCII/DKEHb

Pucynok 2. Biokniouenuti Pecion

Iicepeno [14]

Ha pucyHkax mnoka3aHO HacKiJbKM J00pe INOB'S3aHI KJIOYOBI perioHajlbHi CyO'€KTH fK
BCEpEUHI, TaK 1 32 MEXaMM PErioHy, 1 K CTPYKTYpHI (OHAM MOXYTh OyTH BUKOPHCTAHI IS
nojosjaHHsA Oap'epiB 1 3MILIHEHHS 3B'A3KiB BCepeUHI perioHy i 3a oro mexamu. Ciif 3a3HAYUTH,
110 OJHIEIO 3 KJIOYOBUX 3aBAaHb cMapT-crenianizamii (RIS3) € mocunenHs cuneprii Mix pisHUMHU
MoTOKaMu (piHAaHCYBaHHS Ta MOJIITHKOIO.

HociimkeHo, o perioHalbHI CTpaTeTii JOCTIHKeHb Ta iIHHOBAIK B 00JaCTi iHTEIEKTyalbHOT
cnenianizamii MOBMHHI OyTH MpUBEACH] y BIANOBIIHICTh 3 HAlIOHAJbHUMHU CTPATETIIMH 1HHOBAI[IN
Ta JOCIIJDKEHb TaM, Ji¢ BOHHM ICHYIOTh. 3aBJAHHS CMapT-clemiaiizamii, mpu po3poOii crpaTerii
RIS3 nepxaBaM-uieHaM i perioHam, MoJisirae B 0OTOBOPEHHI TOTO, K1 TUIIN ONEPAaTUBHUX MPOTpam
OyayTh IpeCcTaBieHI B MapTHEPChKOMY KOHTpakTi. KoxkeH perioH/kpaiHa MOBUHEH MPOBECTHU CBIil
BJIACHUH aHami3 moTped y (iHaHCyBaHHI 1 MOXJIHBOCTEHW misi cBoix crparerii RIS3. Ockinbku
omniero 3 mieir RIS3, e 3amydenns mpuBataux iHBecTuiiii B RTD, miaxmodaroThcs MpUBaTHI
1HBECTHIII].

Axmo Ttakuii aHamiz me He OyB posmouarui, RIS3 Hamae MoXauBicTH 3poOUTH 1€ 1
JI03BOJIUTh perioHaM Ta iX cyO'ekTaM 1HHOBAIIWHOI AISUTBHOCTI BU3HAYUTU Ta CPOPMYIIOBATH
noTpebu y ¢piHaHCYBaHHI JJIsl CBOiX CTpaTeriil.

CwmapT-cremiani3aiiss BpaxoBye reorpadiuHi ocoOiauBocTi perioHy. [lpu ii BHKOpHCTaHHI
MOTPiOHO 3aCTOCOBYBATH NMPHUHIIMITH PO3BUTKY PETiOHY:

- MANMPUEMHUALIKUN CEeKTOp Oy/e MpaIfoBaTH y KOKHOMY PETiOHI MO-pi3HOMY;

- eKOHOMIYHE 3pOCTaHHS Ta CTBOPEHHS HOBUX rally3e;

- cneniamizaiis 3a0e3neuye epeKTUBHE BUKOPUCTAHHSI 0OMEKEHUX PECYPCIB Ta CIIPHUSIE
3HIDKCHHIO IiH JJIsl CIIO’KUBAYIiB,

- MOHITOPHUHT Ta OLIHIOBAHHS, SIKI CIIPUSIOTH OIIHII «IHHOBALIHOTO KJIIMaTy» B pPErioHi Ta
rajxy3eu.

Takum YMHOM CJi BUBHAYUTH, 110 3aCTOCYBAHHS CMapT-Cleliani3aiii, € BaKJINBUM
IHCTPYMEHTOM CTPATEriYHOTO PO3BUTKY TYPUCTHUYHOI rajysi Ha perioHaJibHOMY piBHIi, IO
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CHPSIMOBAHO Ha KOHKYPEHTOCIIPOMOXXHHI PO3BUTOK TEPUTOPIH, y pe3ynbTaTi 4oro BigOyBaeThCs
OiATPUMKA JETNPECHUBHUX TEPUTOPiH, OpIEHTOBaHAa Ha PO3BHTOK YHIKaJbHUX BUPOOHHYO-
IHHOBAIlIMHUX eKocucTeM. CMmapT-cremniaii3amio JOmiJIbHO BUKOPUCTOBYBATH INpU (GOpMyBaHHI
MpOTPaM PO3BHUTKY PETiOHIB.

AHAJI3 JOCJIUTKEHD I MTYBJIKALA

JlocniPKeHHIO cMapT-clienianizamnii Ta po3BUTKY PETiOHIB NMPUCBSIYEHI YMCICHHI myOmikarii
3apyOoikaux (Panagiotakopoulos, T., Lazarinis, F., Iatrellis, O., Stefani, A. Kameas, A., Fil
Kristensen, I., Shearmur, R. & Doloreux, D., Vaiman, V., Vance, C. & Ju, L.) Ta ykpaiHChbKUX
(Marttomenko [.1O., bepesina O.1O., Cagina I'.I'., Imyk C.O., Co3aHCbKU JL.U, Artoniok A.T.,
Casina I'.I'. Ta i1.) HaykoBLiB 1 npakTukKiB. ABTOp Martiomenko [.}O. [5] Buainse enementu cmaprt-
cremianizamii, K TEHACHLII PO3BUTKY MICLEBOIO MiANPUEMHHUITBA Ta 1HHOBaBIIH, po3polOKa Ta
peanizalig TMOJITUKH PErioHaJbHOrO CTPATETIYHOTO PO3BHUTKY 3 BpaxyBaHHSIM OCOOJUBOCTEH
COLIIaJIbHO-€KOHOMIYHOI Tany3eBoi CTpyKTypH. Takuil miaxia BU3HAYa€ MPIOPUTETH 1HILIATUB Ta iX
nojansiy po3dynoBy. ABtop bepesina O.1O. [2] noBoauth, 110 cMapr-cremiaiizaiis, ssk OCHOBa
CKJIaJI0BOI cydacHOI HallloHabHOI iHHOBaIiHOT moniTuku. Cepea MPUKIIAAIB cMapT-CIIeIiam3arii,
K1 HaBOJIUTh aBTOP € poJib 1HKyOaTopiB crapramiB B PymyHii, ctBopenns «lllkonu ¢pepmepiB ta
BiBuapiB» B Icnanii, @iungauachkuil npukiag «CTparerii MecTH MICT», SKH BUKOPUCTOBYE pOOOTO
TexXHiuH1 aBTOoOycH. Takuil miaXia 3HAYHO MiJBHUIIYE KOHKYPEHTOCIIPOMOXHICTh PErioHiB/KpaiH,
peanizye HAyKOBHH 1 TYpHCTHYHUX TOTEHIIAJ JOCTIKEHHX Teputopiid. JlocmimkeHHs
EIeKTPOHHOT'O0 KYpCy, SIKHMH (POKyCyeThCcs Ha OKPEeMHX KOMIIETCHIISX, MOB’S3aHUX 3 PI3HUMH
byHKIIIMU cMapT-cremnianizamnii gocaimpkysanu Panagiotakopoulos et al.[18]. PesyabTaroM omiHku
€ BU3HAHHS, IO KYpPC BIANOBIJAae KOHIEMINI cCMapT-cIeniami3aiii Ta € KOPUCHHM Ha poOodYux
MiCLSIX JUIsl HABYaHHS Ta MPU3BOJUTH MiBUIEHHS 3arajlbHOI KOMIIETEHTHOCTI 3a BciMa mpodiisamu.
JocmimkeHHs iHIIaTHB TJI00albHUX IHHOBANIWHUX KiacTepiB Ha mnpukiaani Kawmagm 3
3aCTOCYBaHHSM  €BPONEHCHKOI  MOJITHYHOI  iHINMIATUBU  CMapT-crerianmizamii  BH3HAYHIO
HEOOXITHICTh MOCHJICHHS KOOpPAHMHAIIl MiXK PI3HUMH PIBHSIMHU 1 CEKTOpaMU PO3POOKH IMOJITHKH
[13]. Takwmit miaxig BaXJIWBUH JJIA JOCATHEHHS IiJiel iHHOBaIiiM, Tak 1 I MiCIEBOTO
€KOHOMIYHOTO PO3BHUTKY peErioHiB. BTiM 4uclIeHHI AOCHIKEHHS HE BU3HAYAIOTHh 3aCTOCYBaHHS
€IMHOTO YHIBEPCAIHHOTO METOAMYHOIO MiAXOAY 10 OIIHKHM aKTyaJbHOCTI CMapT-creniamizarii
TYPUCTHYHOI Tany3i.

®OPMYJIIOBAHHSA ILIJIEM CTATTI

MeToto JaHOTO € BU3HAaUCHHS (QyHAAMEHTAIBHUX OCHOB 3aCTOCYBaHHSI CMapT-CIieliai3allii B
perioHax Ta JOCHTIJUKEHHS METOJMYHHUX TMiJXOJIB JO OLIHKW aKTyaJbHOCTI CMapT-cIelriami3arii
TYPUCTHYHOI ramy3i

METOJOJOTISI JOCJTKEHHS

TeopeTHyHOIO Ta METOJMOJOTIYHOK OCHOBOIO JOCHIIKEHHS € (yHJAaMEeHTalbHI OCHOBH
3aCTOCYBaHHS CMapT-CIelianisamii B TYpUCTHYHINA Tany3i. s 3abe3medeHHS KOHIENTYyalbHOL
OUTICHOCT1  JTOCII/DKEHHSI BHUKOPUCTOBYBAJIMCS TaKi METOAM: TEOPETUYHOTO y3arajlbHEHHS,
JiaJeKTUKHW, aHalli3y, CHHTE3y Ta CUCTeMaTu3allii, TpyNnyBaHHs, KaOIHETHHX MOCIDKeHb. Jlis
JOCATHEHHSI TIOCTAaBJICHOI METH: YAOCKOHAJEHO METOJIWYHI MiJXOAU A0 OI[HKH aKTyalbHOCTI
cMapT-creriagizamnii TYpucTHYHOI Taiy3i, SKi BpaxOBYIOTh Tally3eBi OCOOJMBOCTI JaHOi cdepu
mociayr Ta 0a3yloThCsd Ha po3paxyHKy KoedimieHTIB (koedimieHT cmerianmizamnii, KoedimieHT
comianbHOi €(EeKTUBHOCTI, KOe]ilieHTH OMHKETHOI Ta EKOHOMIUuHOT e(EeKTHBHOCTI), SKi
BH3HAYAIOTh POJIb OKPEMHX BH/IiB €KOHOMIYHOI AisNIBHOCTI TYPHUCTUYHOI raiysi.

o0
(9}
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BUKJIAJL OCHOBHOI'O MATEPIAJY JOCJIIIKEHHSA

Mertoro cmapT-cnenianizamii € OnTUMIi3allisi BUKOPUCTAHHSA IMOTEHLIANy OKPEMHX pErioHIB
yepe3 HahOlIbIIe MPUCTOCYBAHHS MOXKIMBUX HAIPSAMIB PO3BUTKY HAyKH 1 OCBITH Yy IIUX pETioHAaX
70 iX KOHKPETHHUX COLIaJIbHO-€KOHOMIYHMX yMOB. IIpu mpomy Tpeba mam’sTaTH, 10 KOHIICTIIis
cMmapT-creliani3amii Mae cBOT HeJOJIIKHM: HeOe3neKka KOHIEHTpalii pO3BUTKY Cy4acHUX TEXHOJIOTiH
B HalipO3BUHEHIIINX pErioHax MOXKe MPU3BECTH JI0 BEIUKOI Mosipu3anii perioHis [7].

IcHytoua Ha CHOTOJIHI MI>KHApOJHA HOPMATUBHO-IIpaBOBa 0aza MICTUTh Y c00l CTPYKTypOBaHi
METOJMYHI MIAXOAM A0 OI[IHKHM CTaHy peaji3amii 3axoJiB i3 BIPOBAJKEHHS CMapT-cHeriamizanii
rocroJapChbKUX KOMIUIEKCIB Ha perioHanbHOMYy piBHI. Pa3om 3 TUM, Ha CbOTOJHI HEMa€ €IMHOTO
iaxoay 10 BUOOpy cMapT-crerianizamnii raixy3ei, a Jumie OpieHTHPH, K1 103BOIAIOTh BU3HAYUTH
iX IEepCHEeKTUBHICTh ISl PO3BUTKY €KOHOMIKH PET10HIB.

Haykosni Imyk C.O. ta Cosaucekmii JLM. y sxocti kputepiiB cMapr-creuianizamii
BUJIJISAIOTh HACTYIHI: IHHOBAILIMHICTh TUX UM 1HIIUX BUJIB €KOHOMIYHOI JISIbHOCTI, €(EKTUBHICTb,
(sxy BimoOpa)kae TMOKa3HUK pPEHTA0ENbHOCTI ONepaliiHoi MJiSIBHOCT), pPIBEHb OIUIaTH Ta
MPOAYKTUBHICT mpami [3].

[lo cTocyeThCs OLIHKHM aKTyaJdbHOCTI cMapT-cleliajiizauii Typu3My Ba)XJHUBO peajiCTUYHO
OI[IHUTH CTAaHOBHIIEC PETIOHY B MIKHAPOJIHIN MepcreKTUBl. MUHYIWHA 1 HUHINTHIA TOCBiJ perioHiB
OECP [15] moka3ye, 1o 3aJIe)kKHO BifJ X TUIY (IIEHTPU 3HaHb, 30HU MPOMHUCIIOBOTO BUPOOHHUIITBA
a0o0 perioHu, HE OPIEHTOBAaHI Ha HAYKy 1 TEXHOJIOTii) perioHaM HEOOXiJHO BIPOBAKYBATH Pi3HI
MEHIO IS TPhOX CiMeWcTB ctpareriii (Tabmuis 1): BUKOPUCTAaHHS ICHYIOYHX IepeBar (HayKOBH U
MOMTOBX BHKOPUCTAHHS TEXHOJIOTIH abo 1X TO€MIHAHHA); MIATPUMKA COIiaJbHO-eKOHOMIYHUX
nepeTBOpeHb (pekoHBepciss abo BHU3HAYEHHS HOBUX PYOEXiB); HUISX O CTBOPEHHS MOTEHIIaly,
3aCHOBAHOTO Ha 3HAHHSIX.

[HIIMM BaXXJIMBUM acHEKTOM JJIs OLIHKHU ramyseil 3 mo3uuii cmapT-crenianizaiii yacTuHa
HayKOBIIiB ITPOIIOHYE 3aCTOCOBYBATH KoedimieHTH crnerianizamii. Cremniani3amiio perioHiB aepKaBu
BH3HAYAIOTh 3a MEBHUMH IOKAa3HUKAMH, XOuYa y JITepaTypi 3 MPHUBOAY IHOTO ICHYIOTh 3HAuHI
KpuTepianbHi BiaMiHHOCTI. Halibinpmoro nmomupeHHs Ha0yJIu HACTYMHI pO3paxyHKOBI MOKa3HUKHU

(puc. 4).

Koedimient nokamnizamii
(cnenianizartii, 30cepeKeHHsT)

KoedimieHT Mi>kpalilOHHOTO BUBO3Y
npoaykii (KoedillieHT TOBAPHOCTI)

KoedimienT BupoOHHIITBA
npoxaykiii Ha 1 oco0y

MPOJAYKIIi BHIY EKOHOMIYHOL
TISTIEHOCTI, 110
BHTOTOBJISIETECS B PETiOHI.
Buay ekoHOMIYHOI IisUIBHOCTI,
0 SKUX Oi’bllla YacTHHA
MPOJIYKIIii BUBO3UTHCS 33 MEXI
KpaiHW/perioHy, HalexaTb 0
CIIELATI30BAHUX.

"

AN

€KOHOMIYHOT JUSTTBHOCTI y
BAPOOHUNTBI Kpainu. SIKmo mpu
PO3paxyHKyY Koe]irieHT
JOKayizamii piBHHHA abo OimbIne
OIWHHI, TO BHJ EKOHOMIYHOI
JUSTBHOCTI B PEriOHI BiTHOCHTHCS
JIO CIIEI[iaTli30BaHOI; SAKIIO0 MEHIIIE
OJIMHUII BiH Ma€ OOCIYrOBYIOYE
3HAYCHHSL.

Pospaxqsymm BigHomeHH;IM Busnauaerbces BiJIHOLIEHHSM BH3HAYAETBCS  BLIHOMICHHSM q@
BapToCTi  MpOAYKUii  Aaoro YaCTKH  TEBHOTO By BUPOOHHITBA npoyKuii BULLY
BUJIy €KOHOMIYHOI IisUTbHOCT, KOHOMIYHOT  jisuibHOCTI 'y eKOHOMIYHOT  AiUIBHOCTI  periony y
WO  BUBOMTLCA 33 MEXi 3araibHOMy 00cs31 BUPOOHUIITBA BUPOGHALTBI  IPOAYKWii  BiANOBigHEM
pErioHy, 10 3aralnbHOI BAPTOCTI PErioHy 10 YacTKHM TOTO K BHIY BHIOM  CKOHOMIUHOI  MisBHOCTI B

MacmTadi BCi€l KpaiHH 0 MUTOMOI Bard
YHCENFHOCTI ~ HACENICHHS  PETiOHy Y
3araibHIl YACEIBHOCTI HACEIEHHS KPaiHH.
Buay eKOHOMIYHOI MiSZTBHOCTI, IO SIKHX
KoeimieHT BUPOOHUITBA MpoAyKmii Ha 1
0co0y BHIIMH 32 OJUHUINO, HAIEXKATH 10
crerniamizoBaHux. KO X Koe]imieHTH
OiybIIe IBOX, TO II€ CBIUUTH MPO BUCOKY
TOBapHICTh JIaHOTO BHUIY EKOHOMIYHOI

)

Pucynox 4. Pospaxynkoei nokasHuxku cneyianizayii pe2ionie

Ilorcepeno [6]
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OTxe, s peanizaiii cMapT-creniaigizanii Mo)KHa BUKOPUCTATH METOAUKY OOYMCICHHS
KoedimieHTIB crenianizamii periony Ta KoedilieHTiB iIHHOBALIHHOTO PO3BUTKY raily3ei.

Tabnuys 1
Innosayitini cmpame?zii 015 pi3Hux Munie pecionis 3a1eHCHO 8i0 HAYKOEMHOCMI 8UPOOHUYOT
CMpYKmypu
OcHoBHa cTpareris
Tun periony Crumparodnch Ha [TixTpuMKa cortianpHO- Hanomy:xeHHs
MOTOYHI MepeBaru €KOHOMIYHUX BTPaYCHOr0: Ha IIJISIXY
(HayKOBHii IOIITOBX / MIEPETBOPEHHB JI0 CTBOPEHHS
OpieHTallisl Ha MIOTEHIi ATy,
TexHoJorii abo ix 3aCHOBAHOI0 Ha
TTOEHAHHS ) 3HAHHAX

Lentpu 3HaHb

HenTpu 3HaHb Ta
TEXHOJIOT1A

Haykomictki  wmicra [/
CTOJMYHI paioHU

o0
OO

30HH TPOMHUCIIOBOTO BUPOOHHIITBA
Perionu 3 iHTEHCUBHUM
HAyKOBO-TEXHIYHUM
BUPOOHHLITBOM
Perionn, mo BHMararmorh
BHCOKOT KBaiikarii
CepeHbOTEXHOJIOT1YHI
BUPOOHUKU Ta
MOCTAYaJIbHUKH ITOCITYT
Tpamguiiiiai  BupoOHMYI
perioHn

PerionanbHi cucTeMu, He 3aCHOBaHI Ha HayIIl Ta TEXHIII
Perionu, opienToBani Ha
chepy MOCITyT Ta
IPUPOJIHI pecypcu
CrpykTypHa iHepuisa abo
JeiHaycTpiaizamis
peTioHiB
Perionu 3 IHTEHCHBHHUM
PO3BUTKOM  TIEPBHHHOIO
CEKTOpY

Cpo 0 @
O ®e0p
e ® 8 0O 0O OO

OO0 0
O 00

Jlecenoa: @ conosnuil npiopumem, @ cmpamezivnuil 6UOIp; O HU3LKUL NPIOPUMEM.
Jlocepeno: [15]

3a3Ha4uMMoO, 10 B TYpPUCTHYHIA Tandy3i CTaTUCTHYHO HEMOJXJIMBO OI[IHMTH 1HHOBaIiHHHI
MOTEHIa]d, TOMY 110, Ha BIJIMiHY BiJi IPOMHUCIOBOTO CEKTOPY, iHHOBAIlil B TYpUCTUYHINA ranmysi
CTAaTUCTUYHO HE OOJIKOBYIOTHCsS. |HHOBaIliliHa AaKTUBHICTh MiAMPHEMCTB TYPUCTHYHOI Taiys3i
BUMIPIOETHCSI ITOKAa3HUKAMM SKOCTi, OCHOBAaHMMHU Ha ONUTYBAaHHI CIOXHUBauiB. OCKUIbKHU TaKkHM
MiIXiJ HEe BpaxoBye crenudiky TYpUCTHYHOI ramysi, HEOOXiTHI IHII MAXOAW IO aKTyasizailii
cMapT-crielfiaiizamii Typu3My B perioHi.

Tox, BpaxoByrO4YM HasgABHI METOJUYHI MAXOAM Ta crienudiky chepu mociyr, 3anpornoHOBaHO
METOJMYHHMH TIiAXiJ] MI0J0 OIIHKH aKTYaJbHOCTI CMapT-cHemiam3aimii TypUCTHYHOI Traiys3i.
[IpononoBaHuit miaxij nependayae HACTYNHY PO3PAXYHKOBY CHUCTEMY MOKa3HUKIB (Tabi. 2)
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Koegiuient
Koedinienr
crneniagizamii

Koediuient
couiajbHOT
e(heKTMBHOCTI

Koegiuienr
010/12KeTHOL
e()eKTUBHOCTI

Koediuient
€KOHOMIYHOI
e(heKTMBHOCTI

DopmyJia

Kysp = ((QuC) Qu)/(L5Q1 ,1/5Q))x100)/(GRP/GDP x100)
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Ta6muis 2. KoedimieHTr TypuCTHYHOT aKTUBHOCTI [6]

Jlerenma
Qi — ob6caru BupobGHUITBA TpoayKiii(mociyr) @ -i
rajysi B perioHi;
@ — BanoBi obcATM BUITYCKY HPOAYKIi (OCTYT) B

perioHi;

5@; - obcaru BUIYCKY NPOAYKIIi/MOCIYT Taly3i B

KpaiHi;

GRF - ganosuit perioHabHUi POTYKT;
GDP - panoBuii BHYTpIIIHII TIPOTYKT.

F; — uncenpHicTh 3aliHATUX MpaI[iBHUKIB y ranysi (y

TOMY YHUCITi CAMO3AHHSITHX) B PETiOHi;

F. — 3aranbHa YMCENBHICTD 3alHATHX 0Ci0 (Y TOMY

YUCITi CAMO3ANHATHX) Y perioHi;

5F; — uncenbHiCTh 3aliHATHX NPALIBHUKIB y ramysi (y

TOMY YHUCJI CAMO3aiHATHX) B KpaiHi;

SF - 3aranpHa YMCENBHICTH 3aMHATHX 0Ci6 (y TOMY

YHCITi CaMO3alHITHX ) B KpaiHi.

Ty — o6csaru TypucTHUHOTO 360py B PETiOHi;

Ty — 3aranbHa cyma MoJaTKOBMX HAaIXOMKEHb

periony;

5T; - 06csaru TypucTHUHOTO 360Dy B KpaiHi;

- 3arajibHa CyMa I10JJaTKOBUX HAJXOJPKCHB 3BCICHOIO

OromKeTy.

R;- PEHTa0EIBHICTh orepartiitHoi

MIATIPUEMCTB Tajly3i y perioHi;

IISUTBHOCTIL

Ry - cepenns omepaniiina peHTabenbHICTh chepH

TIOCITYT Y PETioHi;

5R; - peHTabenbHICTh  OmepariiHol

MiJIIPUEMCTB Tay3i y KpaiHi;

ISUTBHOCTI

SR - cepenns onepariiina peHTabenbHICTE chepu

MOCTYT y KpaiHi.
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3HaueHHsI

BigHOWIEHH MUTOMOI Baru Taysi
periony B 00Cs31  BHITyCKY
MIPOMYKIIi/OCHYyrH Tamy3l KpaiHu
JO TUTOMOI Bark TOCHOAAPCTBA
perioHy B TOCHOJAapCTBI KpaiHH.
3HavyeHHsS JaHOTO IOKa3HUKa BHIIE
1 moka3ye Ha 3HAYUMICTh TATY31 IS
€KOHOMIKH PETiOHY.

[lopiBHANBHUIT ~ TOKa3HMK, IO
BioOpaXkae BIJHOIICHHS ITHUTOMOI
Bard 3aifHATHX y Taly3i y perioHi 10
MMMTOMOI Baru 3alfHATHX y Taly3i Ha
piBHI KpaiHu. 3HadeHHA Bule |
MoKa3ye, IO JaHa Taly3b €
COMIaTBHO 3HAYYIIOO IS PETiOHY.

Bu3Hauae 3HAYUMICTh IOJATKIB,
YIPUMYBaHUX 3 MJIPUEMCTB B
ramysi IS MICILIEBUX 1
perioHaJIbHUX OIOJUKETIB.

Busnavae MOPiBHSUIbHY
peHTa0eNnbHICTh Talny3i Yy perioHi,
IO OIOCEpPEeIKOBAaHO BKa3zye Ha
YMOBH PO3BUTKY JIaHOTO Oi3Hecy B
perioHi Ta WOro 1HBECTHIIAHOT
IpHUBaOIIMBOCTI.
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TakuMm 4YMHOM, 3aNpPONOHOBAHUN METOAMYHMH MiJAXiJ BHU3HAYCHHS AKTYallbHOCTI CMapT-
criemiaiizamii TypuCTUYHOI rajy3i y perioHi € yHiBepcaJbHUM i MOX€ 3aCTOCOBYBAaTHUCS Jisi OyIb -
SKHX Tay3eid eKOHOMIKH a TaKOX JIUIA PO3paxyHKY CIeriai3alii rajay3ei Ha piBHI TepUTOpIaTbHUX
rpoman. KoediumieHTn, 1m0 HPOMOHYIOTHCS HO3BOJSIOTH MPOTECTYBaTH pPIBEHb EKOHOMIYHOI,
O10/pKeTHOI Ta COLIAJbHOI 3HAUYIIOCTI Taily3i UIsl PErioHy a TaKOoX CTBOPEHI yMOBHM Is il
po3BuTKy. CMmapr-cremianizalis Ha CbOTOJHI € BAXJIMBUM 1HCTPYMEHTOM CTPATEriyHOTO
IUIaHYBaHHS PEriOHAIBHOTO PO3BHUTKY Yy 3B’SI3KY 3 UMM, KOXKHA CTPATEris COLialbHO-€KOHOMIYHOT O
PO3BUTKY PETiOHY MICTUTh 00OB’S3KOBI KJIFOYOBI €JIEMEHTH PO3BHTKY Traily3i, BUAUICHI 3a JaHUM
HNPHUHIIUIIOM.

3a pe3ymnbTaTaMu JOCIHIJDKEHHS BH3HAYEHO, II0 po3pobiieHa B paMkax pedopmMoBaHOI
HOJIITUKHY 3TypTyBaHHS €Bporeicbkoi Kowmicii, cMapT-creniamizamis — e MiJXiJa, 3aCHOBaHWI Ha
pO3TallyBaHHI, II0 XapaKTePH3Ye€ThCS BHU3HAYEHHSAM CTpAaTeriyHUX oOjacTed [Isi BTPyYaHHS,
3aCHOBAHMX SK HA aHNi31 CHJIBHUX CTOPIH 1 MOTEHIiaJly €eKOHOMIKH, TaK 1 Ha MPOIECI BUABICHHS
MiIMPUEMITIB 3 MMUPOKUM 3aTydCHHSAM 3aIliKaBJIEHUX CTOpiH. BoHa opi€eHTOBaHaA 30BHI 1 OXOILIIOE
ITUPOKHI TIOTJISIT] HAa 1HHOBAIli, BKJIIOYAIOYH, ajie, 3BUYAHO, HE 0OOMEXYIOUHCh TEXHOJOTIYHUMH
I IXOTaMHU, TMiAKPITIICHUMHU e(pEeKTUBHUMHU ME€XaHi3MaMi MOHITOpHUHTY [12].

Bimzraunmo, 1o BIpoBaKEHHS CMapT-CIieriaizalii marpuMy€eThest B paMKax HalliOHAJIbHOI
Ta €BPOIEHCHKOI JEpKaBHOI MOJITHKHA (PIHAHCOBUMH 1HCTpYMEHTAMH (CyOBEHIIi), IHCTHTYIIHHO
(MeTomonoris, cTpaTerisi) Ta IOPUAMYHO. PErioHu CHpUSIOTH BIPOBAIKEHHIO CMAapT-pilICHHIM
3aBJIIKM CBOIM 3HAHHSIM MPO KOHKPETHI MiCLEBI MOTPeOH

['pynTyrounice Ha aHami3l €BpPONEHCHKUX perioHajJbHUX CTPATETriYHUX JOKYMEHTIB,
BH3HAYEHO, HI0 MPIOPUTETHUMHU 3aBJAHHSAMU MOTOYHOI PETiOHANBHOI MOJMITHKH €BpPONMEHChKOI
KOMicli € 3rypTyBaHHs pErioHiB, 3MEHIIEHHs BIAMIHHOCTEH 1 3abe3medyeHHs 30aJlaHCOBAHOIO
PO3BUTKY MIXX perioHaMH, a TakoX 3a0e3ledeHHs 3pOCTaHHSA IX PO3BUTKY IO BCii €Bpori.
OCKUIBKH CTPYKTYpHI (POHIIM € OJHMM 3 OCHOBHHUX 1HCTPYMEHTIB PO3BHUTKY PErioHiB, e(eKTUBHE
BUKOPUCTAaHHA iX BiJirpae BUpimaiabHUU ¢akTop Ais Oararbox perioHiB €Bponu B MOJ0JIAHHI
€KOHOMIYHOI KpHU3H1 1 3MILIHEHH] Npoliecy BiTHOBJIEHHS CTiHKMM 4UHOM. [[pOro MoxHa nocsartu 3a
PaxyHOK pO3pO0JICHUX CTpaTerii MOCHiKeHb Ta iHHOBaIl (ki cTBopeHi npotsarom 2014 — 2020
pokiB) mus crparerii cmapt-cneniamizamii (RIS3), ronmoBHOI YMOBOIO CTBOpDEHHs SKUX OyIlio
oTpuMaHHS (hiHAHCYBaHHS BiJl €BpOIEeHChbKOro (OHIY perioHadbHOro po3Butky (ERDF).

[IpeaqmeToM mpakTUYHUX pilIeHb B JaHUN Yac € iCHylo4a IutargopMa cMaprT-cherianizamii
(S3P), sxa mo3Bosisie perioHaM/KpaiHam po3pOOJSITH, BIPOBAKYBATH Ta TMEPErIsaTH CBOi
ctparerii cmapT- crerianizamnii RIS3 i 3acrocoByBatu gocBix OinbIn po3BUHEHUX KpaiH. Peamizaris
CTpaTeriii 3ajexaTb HE TIIBKM BiJ] CaMUX TEXHIYHHUX pIlI€Hb, a W BIJ 3arajJbHOTO MiAXOTY
JIEPKABHOTO YIPaBIIHHA 1 MOT0 3JaTHOCTI BHKOPUCTOBYBATH MOJKIHBOCTI PO3BHUTKY, IO
HaJIal0ThCS HOBUMM TexHoJorisiMU. OTKe, BUKOPUCTAHHS cMapT-clieniaii3amii HaaacTh BUPILIUTH
OCHOBHI COLIaNIbHI MPOOJIEMHU PETIOHIB, BU3HAYUTH HILIEBl PEriOHHU, [0 BOJOAII0OTH KOHKYPEHTHOIO
cwIoK. MyHIIIUNIAITETH 1 HaCENEHI MYHKTH HE 3aBXKJM MalOTh JOCTATHI BIacHI (JiHAHCOBI pecypcu
Il peaiizamii MpoOeKTiB po3BUTKY. Ha nomaTok 10 €BpONMEHCHKMX Ta HAIllOHAIBHHUX CYOCHJIH,
MNiITPUMKa PErioHiB Ta 3alpoNOHOBAHI perioHaldbHI CYOCHIIl TaK0X Ba)JIUBI JJS YaCTKOBUX
iHBecTuli MmyHinunaniteTiB [17]. Kpainu MOX1IuMBO MATPUMATH BIPOBAIKEHHAM CMapT-
crieriaiizaiii 3a JOMOMOTO0 Pi3HUX IpoTpaM CyOCcHIyBaHHS.

BUCHOBKH

Takum 4yumHOM, BU3HAuY€HO (yHAAMEHTAJIbHI OCHOBHM 3aCTOCYBaHHS CMapT-cleuianizanii B
perioHax, sKi € BaXJHUBUM IHCTPYMEHTOM CTpPATEridyHOro pO3BUTKY TYPUCTHYHOI raiysi.
Y 10CKOHAIeHO METOAWYHI HiAXOAM A0 OLIHKM aKTyaJbHOCTI cMapT-creuianizauii TypHUCTHYHOI
rajiysi, ki BpaxOBYIOTh T'ajly3eBi 0COOIHMBOCTI aHOI chepu Mociayr Ta 6a3yloThCsl Ha PO3PAXYHKY
koe(imieHTiB (koedimieHT cmerianizanii, KoedilieHT coIiaabHOI ePEeKTUBHOCTI, KoedilieHTH
OIOMKEeTHOI Ta €KOHOMIUHOI €(peKTHUBHOCTI), SIKi BU3HAYAIOTh POJIb OKPEMUX BUIIB €KOHOMIUHOI
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JTiSIIBHOCTI TypUCTUUHOI rany3i. KoedinieHTH, 110 NponoHyThHCS J03BOJISATh MPOTECTYBATH PiBEHD
€KOHOMIYHO1, 0I0/)KETHOI Ta COIiajJbHOI 3HAUYIIOCT] rajly3i /Uil PerioHy a TakoK CTBOPUTHU YMOBHU
JUIE OT0 PO3BUTKY. 3alpONOHOBAHUNA METOAMYHHUH MiJAXiJ] BU3HAUYCHHS aKTYaJbHOCTI CMapT-
criemiaiizamii TypuCTUYHOI rajy3i y perioHi € yHiBepcaJbHUM i MOX€ 3aCTOCOBYBAaTHUCS sl Oyb -
SKUX rajgy3eidl eKOHOMIKHU a TaKOX JUIsl PO3PaxyHKY clieniani3alii raity3eil Ha piBHI TepUTOPiaIbHUX
rpomaza. I[lixTpuMKa pO3BUTKY PETiOHIB 3a JONOMOTOK IHCTPYMEHTIB CMapT-creriatizarii
HiIBUIIATE KOHKYPEHTOCHPOMOXHICTh TEPUTOPIi, y pe3ynbTaTi 4oro BiAOYyAeThCS MiATPUMKA
JNETPECUBHUX TEPUTOPiH, Opi€eHTOBaHAa Ha PO3BUTOK VYHIKaIbHUX BHPOOHHWYO-IHHOBAIIHHUX
€KOCHCTEM.

[IpakTruHa 3HaYUMICTh POOOTHU MOJATAE Yy 3aCTOCYBAHHI METOAMYHOrO MIAXOAY JO OLIHKH
aKTyaJbHOCTI CMapT-cHemianmizamii s BUKOPHCTaHHS B OyIb-IKHX Taly3eil €KOHOMIKH MpHU
CKJIaJIOBUX Y MpOIleci OOTpyHTYBaHHS PET1OHATBHUX CTPATeTii.

CIIMCOK BUKOPUCTAHUX JIKEPEJI

1. Antontok A.I'. IlepcrieKTHBU BUKOPHUCTaHHS cMapT-cremiaiizamii y ¢opMyBaHHI IporpaMu
pO3BUTKY TypusMy BimHunbpkoi obmacti. Modern engineering and innovative technologies.
2022, 7(17), c. 96-100.

2. bepesina O.}0. Cwmapr-cnemiamizamiss JJisl MOKpalleHHS yMOB XHUTTS JOMOTOCIOAAPCTB:
eBponelicbkuii  nocBia. ExoHomika 1 opranizamis ympaeniaHg. 2018, 4(32), c. 35.
https://doi.org/10.31558-2307-2318.2018.4.4.

3. byr T.B., Ilynina T.B., 3aliueBa B.M. Punok TypucTuyHuX mociayr YKpaiHu. HaBd. IOC. JJIs
cryn. BH3. 3anopixksa: TOB PBA «IIpocgita». 2019. 280c. ISBN 978-966-653-492-0.

4.  Tmyk C.O., Cosaucekuii JI.M. Kpurepii BuGopy HampsmiB cMapT-cremiamisauii periony (ma
npukianl XapkiBcbkoi o0nacti). PerionanbHa ekoHomika, 2021, 3, c. 46-56.

5. Matromenko [.HO. Cwmapr-cneniamizamiss perioHiB —  €BpONEHCBKUH  1HCTPYMEHT

perioHaJbHOr0 MAapKeTHUHTY 1 HMiJBUIIEHHS KOHKYPEHTOCIPOMOXKHOCTI KpaiHu. MixHapoaHa
HayKOBO-TIpakT. KOH(. «KOHKYpeHTOCHpOMOXKHICTh Ta iHHOBaIii: TpoOJIeMH HayKd Ta

MIPAKTHK N 15-16.11.2018. M. XapkiB. URL:
http://repository.hneu.edu.ua./handle/123456789/20720 (nara 3sepuenns: 09.08.2023).

6. Hoxp O.JI. DopmyBaHHS cTpaTEriYHUX OPIEHTUPIB 30aJIaHCOBAHOTI'0 PETIOHATBHOTO PO3BUTKY
raxysi Typu3My Ta KypopTHO-pekpeamniiinoi cepu. ([uc. kana.ekon.Hayk). 2022. Opeca.

7. Casima ['.I' ComianbHO-€KOHOMIYHHI PO3BHTOK pETiOHAJIHLHOTrO Oi3HEC-CepeoBUIA Ha

3acajax TYPUCTHYHOTO TPIOPHUTETYy cMapT-cremianizamii  Teputopii. (KomexktuBHa
MoHorpagist).  XepcoH: ®OIl Bumemupcsknit  B.C.  2021. 327c.  URL:
http://eir.kntu.net.ua/jspui/handle/123456789/999. (nara 3Bepuenns: 09.08.2023).

8.  Tympumucpka C.O., lamuna, M.B. MeToanyHi MiIX0Au OIIHIOBAHHS CMapT-Cremiami3armii
perioHaTbHUX  TOCHOJAPCHKUX  cHUCTeM. BicHuk  XMETbHUIBKOTO  HaIliOHAIBHOTO
yHiBepcutety. 2020, Ne 2. https://doi.org/10.31891/2307-5740-2020-280-2.

9. Mmook O.C. Cmapr-cneniainizaiis po3BUTKY PETiOHY SK BaXXJIMBUN HAMPSIM MiABUILIEHHS HOTO
KOHKYPEHTOCIIPOMOXHOCTI Ta iHHOBaIiiHOi akTuBHOCTI. HaykoBwmii Bichuk ®IHTYHI'. 2018,
2(18). https://doi.org/10.31471/2409-0948-2018-2(18)-54-60.

10. Bezkhlibna A., But T., Nikonenko S. Assesment of tourism industry clustering potential.
Scintific Papers of the University of Pardubice. Series D. 44. 2018.URL:
https://hdl.handle.net/10195/71485. (nara 3Bepuenns: 07.08.2023).

11. But T., Mamotenko D., Zaytseva V. Public debt of Ukraine: dynamics, structure, management
methods. Management and entrepreneurship: trends of development, 2020. 2(12). p. 79 -90.
https://doi.org/10.26661/2522-1566/2020-2/12-117.

12. EC. Smart Specialisation Platform. What is Smart Specialisation? 2023. URL:
https://s3platform.jrc.ec.europa.eu/what-we-do. (mara 3sepuenns: 01.08.2023).

90


https://management-journal.org.ua/index.php/journal
http://repository.hneu.edu.ua./handle/123456789/20720
http://eir.kntu.net.ua/jspui/handle/123456789/999

But, T. (2023). Methodological approaches to assessing the SMART-specialization relevance to the tourism

industry. Management and Entrepreneurship: Trends of Development, 3(25), 82-93. https://doi.org/10.26661/2522-
1566/2023-3/25-07

13.

14.

15.

16.

17.

18.

20.

21.

Kristensen F., Shearmur 1., R., Doloreux D. Comparing innovation strategies: Canada's
Ocean Supercluster and Europe's Smart Specialisation initiatives. Canadian Public
Administration, 2023, 66(3), p. 285-302. https://doi.org/10.1111/capa.12539.

Guide to Research and Innovation Strategies for Smart Specialisations (RIS 3). 2012, p.116.
URL.: https://joint-research-centre.ec.europa.eu/system/files/2013-
06/RIS3_GUIDE_FINAL.pdf. (nara 3sepuenns: 09.08.2023).

OECD (2011). Regions and Innovation Policy. OECD Publishing, Paris. URL:
https://www.oecd-ilibrary.org/urban-rural-and-regional-development/regions-and-innovation-
policy_9789264097803-en. (mara 3Bepuensns: 09.08.2023).

Khendriche Trhlinova Z., Cechak P. Role of the Regions in the SMART Cities Concept
Implementation in Rural and Urban Development. 26th International Colloquium on Regional
Sciences. Conference Proceedings. Brno: Masarykova univerzita. 2023, p. 378-384.
https://doi.org/10.5817/CZ.MUNI.P280-0311-2023-45.

MMR. Smart Cities Methodology. MMR. 2018. Prague. URL: https://www.mmr.cz. (nata
3BepHeHHs: 09.08.2023).

Panagiotakopoulos T., Lazarinis F., latrellis O., Stefani A., Kameas A. A competency-based
specialization course for smart city professionals. Research and Practice in Technology
Enhanced Learning. 2023, 19. https://doi.org/10.58459/rptel.2024.19013.19.  Pulina T.,
But T., Khrystenko O., Zaytseva V. Managing the Field of Reconstruction and Preservation of
Historical and Cultural Complexes in Ukraine and Europe. Lecture Notes in Civil
Engineering 73. 2020, p. 709-720. https://doi.org/10.1007/978-3-030-42939-3_70.

Vaiman V., Vance C., Ju L. Smart Talent Management. Managing People as Knowledge
Assets. 2023, p.1-216. https://doi.org/10.4337/9781802202717..

Vasylchenko M., Khrystenko O., Rzhepishevska V., But T. The Most Promising
Innovation Solutions to Encourage a Conversion of the Existing Urban Areas into Smart
Cities. International Journal of Engineering & Technology. 2019, 7(4.8), p. 592-595.
Retrieved from: https://www.sciencepubco.com/index.php/ijet/article/view/27312.
https://doi.org/10.14419/ijet.v7i4.8.27312.

REFERENCES

Antoniuk, A.H. (2022). Perspektyvy vykorystannia smart-spetsializatsii u formuvanni
prohramy rozvytku turyzmu Vinnytskoi oblasti [Prospects of using smart specialization in the
formation of the tourism development program in Vinnitsa region]. Modern engineering and
innovative technologies. 7(17). 96-100. [in Ukrainian].

Berezina, O. (2018). Smart-spetsializatsiia dlia pokrashchennia umov zhyttia
domohospodarstv: yevropeiskyi dosvid [Smart specialization for improving household living
conditions: European experience]. Ekonomika i orhanizatsiia upravlinnia. 4(32). 35.
https://doi.org/10.31558-2307-2318.2018.4.4. [in Ukrainian].

But, T., Pulina, T. & Zajyeva V. (2019). Rynok turystychnykh posluh Ukrainy. [Travel
services market in Ukraine]. navchalnyi posibnyk dlia studentiv VNZ. Zaporizhzhia: TOV
RV A «Prosvitay. 280. ISBN 978-966-653-492-0. [in Ukrainian].

Ishchuk, S.0. & Sozansky, L.I. (2021). Kryterii vyboru napriamiv smart-spetsializatsii
rehionu (na prykladi Kharkivskoi oblasti).[Criteria for choosing areas of smart specialization
in the region (on the example of the Kharkiv region)]. Rehionalna ekonomika. 3. 46-56. [in
Ukrainian].

Matiushenko, 1.Y. (2018). Smart-spetsializatsiia rehioniv — yevropeiskyi instrument
rehionalnoho marketynhu i pidvyshchennia konkurentospromozhnosti krainy. [Smart
specialization of Regions is a European tool for regional marketing and improving the
country's competitivenesss]. Mizhnarodna naukovo-prakt. konf. « Konkurentospromozhnist ta


https://doi.org/10.26661/2522-1566/2023-3/25-07
https://doi.org/10.26661/2522-1566/2023-3/25-07
http://www.oecd-ilibrary.org/urban-rural-and-regional-development/regions-and-innovation-
http://www.oecd-ilibrary.org/urban-rural-and-regional-development/regions-and-innovation-
http://www.mmr.cz/
http://www.mmr.cz/
http://www.sciencepubco.com/index.php/ijet/article/view/27312
http://www.sciencepubco.com/index.php/ijet/article/view/27312
https://doi.org/10.14419/ijet.v7i4.8.27312

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

92

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 3 (25), 2023

innovatsii: problemy nauky ta praktyky». (Kharkiv. 15-16.11, 2018). Retrieved from:
http://repository.hneu.edu.ua./handle/123456789/20720. [in Ukrainian].

Nod, O.L. (2022). Formuvannia stratehichnykh oriientyriv zbalansovanoho rehionalnoho
rozvytku haluzi turyzmu ta kurortno-rekreatsiinoi sfery. [Formation of strategic guidelines for
balanced regional development of tourism and resort and recreational sphere]. Dys.
kand.ekon.nauk. Odessa [in Ukrainian].

Savina, G.G. (2021). Sotsialno-ekonomichnyi rozvytok rehionalnoho biznes-seredovyshcha
na zasadakh turystychnoho priorytetu smart-spetsializatsii terytorii. [Socio-economic
development of the regional business environment on the basis of tourist priority of smart
specialization of the territory]. Kherson: FOP Vyshemyrskyi V.S. 327. Retrieved
fromhttp://eir.kntu.net.ua/jspui/handle/123456789/999. [in Ukrainian].

Tulchynska, S.0. & Shashyna, M.V. (2020). Metodychni pidkhody otsiniuvannia smart-
spetsializatsii rehionalnykh hospodarskykh system. [Methodological approaches to assessing
the smart specialization of regional economic systems]. Visnyk Khmelnytskoho natsionalnoho
universytetu. 2. https://doi.org/10.31891/2307-5740-2020-280-2.

Yatsiuk, O.S. (2018). Smart-spetsializatsiia rozvytku rehionu yak vazhlyvyi napriam
pidvyshchennia yoho konkurentospromozhnosti ta innovatsiinoi aktyvnosti. [Smart
specialization of regional development as an important area of increasing its competitiveness
and innovation activity]. Naukovyi visnyk FINTUNH 2(18). https://doi.org/10.31471/2409-
0948-2018-2(18)-54-60.

Bezkhlibna, A., But, T. & Nikonenko S. (2018). Assesment of tourism industry clustering
potential. Scintific Papers of the University of Pardubice, Series D. 2018. 44. Retrieved from:
https://hdl.handle.net/10195/71485. [in English].

But, T., Mamotenko D. & Zaytseva, V. (2020) Public debt of Ukraine: dynamics, structure,
management methods. Management and entrepreneurship: trends of development, 2(12). 79—
90. https://doi.org/10.26661/2522-1566/2020-2/12-117. [in English].

EC. (2023). Smart Specialisation Platform. What is Smart Specialisation?
https://s3platform.jrc.ec.europa.eu/what-we-do. [in English].

Fil Kristensen, 1., Shearmur, R. & Doloreux, D. (2023). Comparing innovation strategies:
Canada's Ocean Supercluster and Europe's Smart Specialisation initiatives. Canadian Public
Administration, 66(3), 285-302. https://doi.org/10.1111/capa.12539. [in English].

Guide to Research and Innovation Strategies for Smart Specialisations (RIS 3) (2012).
116. Retrieved from: https://joint-research-centre.ec.europa.eu/system/files/2013-
06/RIS3_GUIDE_FINAL.pdf.

OECD (2011), Regions and Innovation Policy. OECD Publishing. Paris. Retrieved from:
https://www.oecd-ilibrary.org/urban-rural-and-regional-development/regions-and-innovation-
policy_9789264097803-en. [in English].

Khendriche Trhlinova, Z.& Cechak, P. (2023). Role of the Regions in the SMART Cities
Concept Implementation in Rural and Urban Development. 26th International Colloquium on
Regional Sciences. Conference Proceedings. Brno: Masarykova univerzita. 378-384.
https://doi.org/10.5817/CZ.MUNI.P280-0311-2023-45. [in English].

Panagiotakopoulos, T., Lazarinis, F., latrellis, O., Stefani, A. & Kameas, A. (2023). A
competency-based specialization course for smart city professionals. Research and Practice
in Technology Enhanced Learning. 1. https://doi.org/10.58459/rptel.2024.19013. [in English].

MMR, (2018). Smart Cities Methodology. MMR, Prague. Retrieved from:
https://www.mmr.cz. [in English].

Pulina, T., But, T., Khrystenko, O. & Zaytseva, V. (2020). Managing the Field of
Reconstruction and Preservation of Historical and Cultural Complexes in Ukraine and
Europe. Lecture Notes in Civil Engineering 73. 709-720. https://doi.org/10.1007/978-3-030-
42939-3 70. [in English].


https://management-journal.org.ua/index.php/journal
http://repository.hneu.edu.ua./handle/123456789/20720
http://eir.kntu.net.ua/jspui/handle/123456789/999
https://doi.org/10.31891/2307-5740-2020-280-2
https://doi.org/10.31471/2409-0948-2018-2(18)-54-60
https://doi.org/10.31471/2409-0948-2018-2(18)-54-60
https://doi.org/10.26661/2522-1566/2020-2/12-117
https://s3platform.jrc.ec.europa.eu/what-we-do
https://doi.org/10.1111/capa.12539
https://joint-research-centre.ec.europa.eu/system/files/2013-06/RIS3_GUIDE_FINAL.pdf
https://joint-research-centre.ec.europa.eu/system/files/2013-06/RIS3_GUIDE_FINAL.pdf
http://www.oecd-ilibrary.org/urban-rural-and-regional-development/regions-and-innovation-
http://www.oecd-ilibrary.org/urban-rural-and-regional-development/regions-and-innovation-
https://doi.org/10.5817/CZ.MUNI.P280-0311-2023-45
https://doi.org/10.58459/rptel.2024.19013
https://www.mmr.cz/
https://doi.org/10.1007/978-3-030-42939-3_70
https://doi.org/10.1007/978-3-030-42939-3_70

But, T. (2023). Methodological approaches to assessing the SMART-specialization relevance to the tourism

industry. Management and Entrepreneurship: Trends of Development, 3(25), 82-93. https://doi.org/10.26661/2522-
1566/2023-3/25-07

20. Vaiman, V., Vance, C. & Ju, L. (2023). Smart Talent Management. Managing People as
Knowledge Assets. 1-216. https://doi.org/10.4337/9781802202717. [in English].

21. Vasylchenko, M. Khrystenko, O. Rzhepishevska V., But, T. (2019). The Most Promising
Innovation Solutions to Encourage a Conversion of the Existing Urban Areas into Smart
Cities. International Journal of Engineering & Technology. 7(4.8), 592-595.
https://doi.org/10.14419/ijet.v7i4.8.27312. [in English].

METHODOLOGICAL APPROACHES TO ASSESSING THE SMART-SPECIALIZATION
RELEVANCE TO THE TOURISM INDUSTRY

Tetiana But
Faculty of Informatics and management,
University of Hradec Kralove, Czech Republic

Abstract. The purpose of the article is to define the fundamental principles of smart-
specialization in the regions and to study methodological approaches to assessing the relevance of
smart-specialization in the tourism industry. To ensure the conceptual integrity of the study, the
following methods were used: theoretical generalization, dialectics, analysis, synthesis and
systematization, grouping, desk research. To achieve this goal: the methodological approach to
assessing the relevance of smart-specialization of the tourism industry has been improved, which
takes into account the industry-specific features of this service sector and is based on the calculation
of coefficients (specialization coefficient, social efficiency coefficient, budgetary and economic
efficiency coefficients) that determine the role of certain types of economic activity in the tourism
industry. The proposed coefficients will allow testing the level of economic, budgetary and social
significance of the industry for the region and creating conditions for its development. The
proposed methodological approach to determining the relevance of smart-specialization of the
tourism industry in a region is universal and can be applied to any sector of the economy, as well as
to calculate the specialization of industries at the level of territorial communities. Supporting
regional development with the help of smart-specialization tools will increase the competitiveness
of territories, resulting in support for depressed areas focused on the development of unique
production and innovation ecosystems. The existing smart-specialization platform (S3P) allows
regions/countries to develop, implement and review their RIS3 smart-specialization strategies and
apply the experience of more developed countries. The practical significance of the work lies in the
application of a methodological approach to assessing the relevance of smart specialization for use
in any sector of the economy as part of the process of substantiating regional strategies.

Keywords: smart-specialization, tourism industry, evaluation, innovation, strategies.
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AHoTanisi. BusHaueHO yMOBU CTBOPEHHs Ta OOIPYHTYBAaHHS MEXaHi3My B3a€MOJil y4aCHHKIB
KJIaCTepHOTO 00’€qHAHHA MIANMPHEMCTB MamIMHOOYAiBHOI rany3i. [IpoBeaeHo OLIHIOBaHHS
KJIACTEPHOTO IMOTEHLIaly MamuHOOYAiBHOI rany3i 3amopi3bkoi 00iacTi Ha OCHOBI PO3pPaxyHKiB
KoedilmieHTiB JOKamizamii, BUpOOHHITBA Ha OJHY O0CO0y Ta cmemiamizamii. 3a pe3yJbTaTaMu
OI[IHIOBaHHS BHM3HAYE€HO YMOBH /I CTBOPEHHS MAalIMHOOYIIBHOTO KJIacTepy. 3MIMCHEHO aHai3
OpraHi3amiiHOi CTPYKTypa yMIpaBIiHHSI PETIOHAJIHHOTO MAINIMHOOYIIBHOTO KJAcTepy Ta BIUTUB
(dakTOpiB 30BHIMIHKOTO CEPENOBHINA Ha MisUIBHICTH Kiactepy. OOIpyHTOBaHa oOprasi3amiiiHa
CTPYKTypa YIpaBJiHHS KJIACTEPHOTO 00 €THAHHS, 10 3a0e3Meuye aKTHBHI TOPU30HTANbHI 3B’ SI3KU
MK y4YaCHMKaMH, KOOPAMHAIII0 pyXy pecypciB, iHpopmalii, iHHOBalii Ta IHMHUX (aKTOpPiB
BHUPOOHHUIITBA Mi’)K OCHOBHUMH CEKTOPaMH KJIACTEPy — CEKTOPOM CIemiami3aiii, cekTopoMm (piHaHCIB
Ta CTPaxoBOTO 3a0€3MEeUCHHS, CEKTOPOM HAyKH, PO3POOKH Ta BIPOBAKEHHS 1HHOBAIH, CEKTOPOM
MOCTAa4albHUKIB, CEKTOPOM CIEIiali30BaHUX IIOCIAYr, a TaKO0X KOOPJAMHATOPOM KJIAcTepy.
BuznaueHo, mo Ha (YHKIIOHYBaHHS KjacTepy 3HAYHUW BIUIMB HAJalOTh MaKpPOCKOHOMIiYHI
(dbakTOpH 30BHILIHBOTO CEPENOBUIIA, pErioHalIbHA IHPPACTPYKTYpa, 30BHIIIHI IHBECTOPH, 30BHIIIHI
MOoCTayaJbHUKH, CIIOXKHWBAydl, a TAaKOXX OpPraHM JAEp>KaBHOI BJaJau. 3alpONOHOBAHO OpTaHi3aliifHo -
€KOHOMIYHHMHM MeEXaHi3M B3a€EMOJIIi yYaCHHMKIB KJIAacTEpPHOr0 0O0’€qHaHHSA SKUH 3a0e3nedye
BCTAaHOBJICHHS Ta KOOpPJAMHALIIO pPyXy pecypciB (marepianbHux 1 (iHaHCOBHX), iH(pOpMaIii,
IHHOBAII{ Ta 1HIMUX (aKTOPiB BUPOOHUIITBA MI)K OCHOBHUMH CEKTOpPaMH KJAacTepy — CEKTOPOM
creunianizanii (macucrema GpopMyBaHHs LIHHOCTI IPOJIYKTY), CEKTOPOM (piHAHCIB Ta CTPaxoOBOTO
3a0e3MevYeHHsl, CEeKTOPOM HayKH, pO3pOOKM Ta BIPOBAHKEHHS IHHOBALIH, CEKTOPOM
MOCTAaYaJbHUKIB, CEKTOPOM CIHEIialli30BaHUX TMOCIAYr, a TaKOoX KOOPAMHATOPOM KJACTEpY.
3anpornoHOBaHa KOHIICTIISI PO3BUTKY PETiOHAIHLHOIO0 MAIMIMHOOYIIBHOTO KiacTepy y 3amopi3bKii
o0JylacTi JTO3BOJIUTH MiANpHEMCTBAM €(EKTHUBHO pealli3yBaTH BUPOOHMYMN Ta 1HHOBAIliWHUN
MOTEHIIaN, 30UIBIIUTH 4YacTKy IHHOBALIMHOT MPOIYKII Ta 3HAYHO MOKPAINIUTH COMIaIbHO-
€KOHOMIYHI MOKAa3HUKH PO3BUTKY 3amOpi3bKOi 00IacTi.
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KJIaCTepH3allii, CTpaTeris
JEL knacudikarop: L6, R1, L2, O3

INIOCTAHOBKA ITPOBJIEMH

3anopi3bka 00JaCTh BiJTHOCHTHCS 10 HAMOUIBII €KOHOMIYHO MPUBAOIUBUX PETiOHIB YKpaiHU
3aBISKM BEIIMKOMY MPOMHUCIOBOMY Ta arpapHOMY IOTEHIlialy, HasBHOCTI MPUPOJHUX OaraTcTs,
BJIACHUM EHEepropecypcaM, BHCOKOMY HAyKOBO-TEXHIYHOMY IOTEHIialy, PO3BHHEHIN TPaHCHOPTHIN
iH(ppacTpyKTypi, pO3BUHEHIN OaHKIBCHKIMl CHCTeMI Ta JOCTYNMHOCTI 10 PUHKIB YKpaiHH, AepkaB
CH/I, €Bponu ta Aszii.

3amopizbka 001acTh 1€ perioH 3 pO3BUHYTUM MamuHOOyayBaHHsM. Jlo ckiagy
MamuHOOyAiBHOT rany3i y 2020 p. Bxoauno 208 mianpuemcts. O6csar BUpoOIeHOT HUMHU MPOTYKIIiT
ctaHoBUB 194578,6 miH. rpH., abo 11,8% Bix 3aranbHOro o0cATy MPOMHCIOBOTO BUPOOHULITBA B
perioni ta 12,1% Bix o0cary npoaykuii MamnHoOyAIBHOI rany3i o Ykpaini [19].

CrtparerigyHo0 METOI0 PO3BHUTKY IiAMPHUEMCTB MAITMHOOYAIBHOI ramy3i 3amopizbkoi obmacti
€: 30epeXeHHs 1 HapOIIEHHS HAyKOBO-TEXHIYHOTO MOTEHITiaTy, pO3BHTOK BUPOOHUYOTO IMOTEHITIaTy
Ha Cy4acHOMY 1 TIEPCIEKTHBHOMY pIBHAX, OHOBJICHHS TPOIYKIi 31 30UThIICHHIM
(G yHKIIIOHATBHOCTI, IHTEIIEeKTyaIbHOT'O i HayKOBOTO 3MiCTYy, 3a0e3nedeHHs
KOHKYPEHTOCIIPOMOXKHOCTI TIPOIYKIIii 32 TEXHIYHUMH JaHU MU, [IHOIO 1 TEPMiIHAMHU TTOCTaBOK.

AHAJI3 JOCJIUTKEHD I MTYBJIKALA

B pob6oti «Mixnapoana koHkypeHuis» M. Iloprep nae mupokoBioMe BHU3HAYEHHS
knacrepa: «Kmacrep, abo mpomucioBa rpymna — 1e rpyna 0JM3bKHX, reorpadiqyHo B3a€MO3aIeXHIX
KOMIIaHIi 1 TMOB’sA3aHMX 3 HUMM OpraHi3aimiii, fSKi CIUIBHO MiIOTh Yy TNEBHOMY BHII Oi3Hecy,
XapaKTEePU3YIOTHCS CHIJIBHICTIO HANPAMKIB MiSNIBHOCTI # B3a€MOJOTOBHIOIOTH OJHH OIHOTOY
[6, c. 258].

3rizno 3 BuszHaueHHsM M.II. Bolinapenka, kiactep — 1€ «TEPUTOPIAIBHO-TATy3EBE
n00poBiTbHE 00’ € THaHHA MIANPHEMCTB, SIKI TICHO CHIBPOOITHUYAIOTH 13 HAYKOBUMH YCTAaHOBaMH Ta
OpraHaMHy MICIIE€BOi BJIaJH 3 METOIO IiABUIICHHS KOHKYPEHTOCIIPOMOYKHOCTI BJIACHOI MPOAYKIIT Ta
€KOHOMIYHOTO 3pocTaHHs periony» [1, c. 23].

CrBopeHHs edekTy cuHeprii y KkilacTepHoMy 00’ eiHaHHA mignpueMcTB Biamivae O.B. @apar:
«Knacrep» — e ¢popma opranizauii ramy3zeBoi abo )k MikKranay3eBoi Koomnepauli miaAnpUeEMCTB, sKa
nossirae B (OpMyBaHHI MOCTAayalbHUIBKO-CUPOBUHHOI, BHUPOOHMYOi, TOBapHO-30yTOBOi, Ta
00CIyroByIOUOT1 MEpeX, SKi KOOPJAUHYIOThCS MiX CO0010 1 3a0e3MeuyIoTh peasi3amito BU3HAYCHUX
miyielt 3aBasku eekty «cunaeprii» [18, c. 68].

VY mpoueci JOCHIIKEHHS BUKOPUCTaHI Taki METOAM MPOBEJCHHS €KOHOMIYHUX JOCHIIKECHb:
a0CTPaKTHO-JIOTIYHUM (IIJ7I1 TPOBEICHHS TEOPETUYHUX y3arajlbHEHb 1 (HOPMYITIOBaHHS BUCHOBKIB),
CTaTUCTUKO-EKOHOMIYHUHN (BU3HAYCHHS MOTEHITIATY KJacTepu3artii).

®OPMYJIOBAHHS IIJIEA CTATTI

MeToio craTTi € OOIPYHTYBAaHHS yMOB CTBOPEHHS Ta MeEXaHI3My B3a€MOJIi Y4YacCHUKIB
KJIACTEpHOT0 00’ €IHAHHS MiANPUEMCTB MAIIMHOOYJIBHOT ray3i.

BUKJIAJL OCHOBHOI'O MATEPIAJY JOCJIIKEHHSA

Po3riisHEMO MOJKJIMBOCTI CTBOPEHHS KJIacTepHUX 00 €HAHb B MAIIMHOOYAIBHOI ramysi
3anopi3bKOro perioHy MIJISXOM BHU3HAYEHHS IMOTEHLially KiacTepu3amii MamumHOOYIBHOI ramysi
3anopi3pbKOro periony.
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[Torenmian knacrepusalii — e HasSBHICTh KOHKYPEHTHHUX IepeBar rajiy3eu, IiImpHeMCTB,
iIHQpacTPpyKTYpHUX OpTaHi3aliid, 0I0 3HAXOIATHCA HA TEPUTOPIi PETIOHYy Ta MOXKIHUBICTD
00’eHaHHS Ta BUKOPHCTAHHS JaHWX T[epeBar JUis IMiJBHINCHHS KOHKYPEHTOCIPOMOKHOCTI
periony. Ha yaci He po3poOiieHa elMHa METOJMKa BU3HAYEHHS OLIIHKM IOTEHIady KJacTepu3aliii.
Jlns BUW3HAYCHHSA TOTEHIANy KiacTepusalii MamuHOOYAiBHOI Taiy3i 3amopi3bKoro perioHy
CKOPUCTAEMOCS METOJIUKOI [7], ska moiiarae B po3paxyHKy Koe]ilieHTiB Jokami3amii,
BHUPOOHUIITBA HA OJHY ocoOy Ta cmemiamizamii ramxy3eil MpOMHCIOBOCTI. SIKIIo po3paxoBaHi
koedimienTH OaM3bKi abo Oinble 3a OJMHUIIO 1 MAIOTh TEHJAEHIII JO 3POCTAaHHSA, OTXKE Yy LHX
rayry3siX MOXKJIMBE CTBOPEHHS KIJIaCTEPiB.

Tabnuysa 1

Ilposioni eanysi npomuciosocmi Yxpainu ma 3anopizvkoi obracmi

Poxn 2016 2017 2018 2019 2020

VKPATHA

3aranbHuil 00CsT peari3oBaHol
MIPOMHMCIIOBOT POIYKILiT, MJTH.TPH.
- METATYpPriiHOTO BUPOOHHUIITBA,
BUPOO.TOTOBUX METAICBUX 3181959 411372,3 492706,7 423533,6 395589,6
BUPOOIB MJIH. TPH.;

- XapuOBHX IPOAYKTIB, HAIOIB 1

2158030,0 2625862,7 3045201,9 3019383,1 3201913,7

. ! 462418,9 548377,9 5898545 616166,7 668061,9
THOTHOHOBHUX BI/IpO61B MJIH. I‘pH.,
- MaTUHOOYTyBaHHS MJTH. TPH.; 131351,8 168281,9 208676,4 212027,3 194578,6
TocTauanns eeKTPOCHEPTil, rasy, 580354,1 638406,6 736102,5 7288484 946810,8
HapI/I Ta KOHAUIIIXOBAHOT O IIOBITpi[
KinpkicTh TOCTIHHOTO HACEJIEHHSA
(Ha KiHelb POKY) YKpaiHH, MIIH. 427 425 424 422 419
oci0
Batosuit BHyTpitHil npoaykT (y 2385367 2983882 356059 3977198 4222026
(haKTUYHUX IiHAX), MJH. TPH.

3ATIOPI3LKA OBJIACTD
3aranbHuit 06cAr peanizosanoi 152863,2 1974953 220124.5 202575.9 200718,7
HpOMI/ICJ'IOBOI HpOJIYKIIll, MJ'IH.FpH.
- METaTyprifHOTO BUPOOHUIITBA,
BHPOG. TOTOBHX METATIEBHX 51828,7 72389,7 87117,2 71189,374 67719,8
BUPOOIB MITH. TPH.;
- MalIMHOOYIyBaHHS MJIH. TPH.; 18192,3 26378,1 284357 23163, 5 23575,0
- XapHOBUX HPO/LYKTIB, HAMO1B 1 152940,0 184256,5 26093 240643 291875
THOTHOHOBHUX BI/IpO61B MJIH. I‘pH.,
HMocrasasiris e1eKTpocetiepril, rasy, 43857,7 33361,3 45581,7 48937,3 46049 4
HapI/I Ta KOHIUIIMOBAHOI'O HOB]TpS[
YucenpHiCTh MOCTIHOTO
HaceJleHHs (CepeIHbOpiuHa), 1738,7 1722,4 1705,1 1686,6 1665,7
THC.TPH.
Bayionii perioHabHRH IPOLIYKT, 104323 130377 147076 155158 167260
MJIH. I'PH.

Howcepeno: cknadeno asmopamu na ocrnosi [2; 3; 8-13]

Busnaunmo koedimient mokamzamii (Kir) mamuaoOyaiBHOI Tamy3i 3amopi3bKoro periony.
3a qonomororo Koe(ilieHTy JoKami3anii BU3HAYA€ThHCs JTOKai3alis (KOHIEHTpallis) BUPOOHHUIITBA
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KoeimienT mokamizamii TaHOTO BUPOOHUIITBA HAa TEPUTOPIl PEriOHY € BIIHOUMICHHSAM
IUTOMOI Baru JJaHOTO CEKTOpa €KOHOMIKM B CTPYKTYpi BUPOOHMIITBA PETIOHY 10 IUTOMOi Baru
TOTO X CEKTOpa B CTPYKTypi BUpOOHUIITBA KpaiHu [3].

KoeoimienT mokamizamii MamnHOOYAIBHOT TalTy3i 3aMopi3bKOro perioHy po3paxoBy€eThCs 3a

bopmymoro:
BE
K = A *100 :

: Ilp Ikp (1)

BEARD 100

ne BEJlp — obcsar peamizoBaHol mpoaykilii MamnHOOynyBaHHs 1O 3amopi3bkiid obmacri,
MJIH. TPH.;

[1p — o6car peanizoBaHOT MPOMHUCIOBOT MPOAYKINT 0 3anmopi3bKiit 00IacTi, MIH.TPH.;

BE/JIkp — o6car peanizoBaHoi NpoayKuii MammmHOOyAyBaHHS 10 YKpaiHU, MJIH. TPH.;

[Ixp — oOcAr peanizoBaHOi NPOMUCIOBOT NPOAYKLIi YKpaiHU, MIH.IPH.

VY Tabnuni 2 HamaHo po3paxyHKU Koe(dilieHTy JoKamizanii MamuHOOYaiBHOI Tamys3i
3amopi3bKOro perioHy.
Tabruysa 2

Pospaxynox xoeghiyiecnma nokanizayii nionpuemcme mMawuno6yoieHoi npomMucio8ocmi
3anopizvkozo peciony 2016-2020 pp.

0 Poxu
ORasHHIH 2016 2017 2018 2019 2020
BEJIp /Mp 0,11 0,13 0,12 0,11 0,12
BE/Tip /TIkp 0,06 0,06 0,06 0,07 0,06
KoedimienT nokamnizanii 1,83 2,16 2 1,63 1,93

Ilrcepeno: pospobreno asmopamu na ocnosi [2;3;8-13]

3HaueHHs KoedimieHTa JIOKami3amii MANPUEMCTB MANIMHOOYAIBHOI IMPOMHCIOBOCTI
3amopi3pkoro periony 3a 2016-2020 pp. Bix 1,83 mo 1.93. Ile gqocraTHRO BHCOKHI MOKa3HUK IS
CTBOPEHHS KJIACTEPHOTO 00’ € THAHHS.

Koeoiuient BupobHuursa Ha onHy ocoOy (Kn) po3paxoByeTbcs, K BIJIHOUIEHHS MUTOMOIL
Baru BHAY EKOHOMIYHOI JiSIIbHOCTI PErioHy Yy BIAMNOBIAHIA CTPYKTYpl BUIY €KOHOMIYHOL
JisITLHOCTI KpaiHU 0 TUTOMOT Bard HaceJIeHHS PEeTiOHYy B HacellieHHI kpainu 3a Gopmyroro [3]:

Hj
K = BEAP *100: " wpg0,
' BEJxp Hxp )
ne BEJlp — oOcar peanizoBaHoi mpoaykilii MammHOOyyBaHHS MO 3amopi3bkili o0macri,

MJIH. TPH.;
BElxp — o6csr peanizoBaHoi NpoAyKIlii MamTMHOOYAyBaHHS 10 YKpaiHu, MITH. TPH.;
Hp — nacenenns periony;
Hc — HaceneHnns kpainu.

B Tabmumi 3 HamaHo po3paxyHKW Koe(illieHTy BUPOOHHIITBA Ha OJHY 0coOy B
MamuHOOYIIBHOT TPOMHUCIOBOCTI 3amOpi3bKOTO PErioHy.
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Tabnuys 3

Pospaxynok koeiyicnma eupoonuymea na 001y 0co0y nionpuemMcme Mauuno6yoienoi
npomuciogocmi 3anopisvroeo peciony 3a 2016-2020 pp.

a Poxu
ORasHITEH 2016 2017 2018 2019 2020
BEIp/BE/Ikp 0,14 0,16 0,14 0,11 0,12
Hp/Hkp 0,04 0,04 0,04 0,04 0,04
Koedimient BupoOHHUIITBA HA OTHY 0CO0Y 3,50 4,00 3,5 2,73 3,10

Ilrcepeno: pospobreno asmopamu na ocnosi [2;3;8-13]

3HavueHHs KoedillieHTa BUPOOHHIITBA HA OJHY 0COO0Yy MiAMPUEMCTB MAIIWHOOYXiBHOT
MPOMUCIIOBOCTI 3amopi3pkoro periony 3a 2016-2020 pp. Bix 3,5 mo 3.1.

KoedimienT criemianizanii (Kc) Bu3HagaeThCs K BiTHOMICHHS TUTOMOI Baru perioHy B
KpaiHi IO TaHOMY BU1y €KOHOMIUHOI AIsUIbHOCTI 10 muTOMO1 Baru periony y BBII kpaiuu [3]:

w = BEAp w100 : PP w0,

¢ BEJkp BBIT 2.3)

ne BEJIp — oOcsar peanizoBaHol NMpoayKIlii MamnHOOyAyBaHHs 1O 3amopi3bKiid obiacri,
MJIH. TPH.;

BElxkp — o0csr peanizoBaHoi MpoAyKIlii MAaTMHOOYIYBaHHS 110 YKpaiHU, MJIH. TPH.;

BPII — BanoBuii perioHanbHUi MPOIYKT;

BBII — BajioBU#i BHYTPIlIHI# TPOTYKT.

VY tabauni 4 HagaHO po3paxyHKH KoedilieHTY cremiaii3amii MammHoOy 1iBHOI ramys3i
3anopi3pbKOro periony.

Tabnuys 4

Pospaxynox koegiyicnma cneyianizayii nionpuemcme MautuHo0y0igHOi nPOMUCTIOB0CMI

3anopizvkoco peciony
Ioka3zauku Poxu
2016 2017 2018 2019 2020
BE/Ip/BE/Ixp 0,14 0,16 0,14 0,11 0,12
BPII/BBII 0,04 0,04 0,04 0,04 0,04
Koedoimient cnemiamizarmii 35 4 35 2,80 29

Ilrcepeno: pospobneno asmopamu na ocnosi [2;3;8-13]

3HaueHHs KoedilieHTa cremiami3amii Ha OJHY 0c00y WiANPUEMCTB MAIIMHOOYIiBHOI
MPOMUCIIOBOCTI 3amopi3pkoro periony 3a 2016-2020 pp. Bix 3,5 mo 2.9.

JlOIimbHICTh CTBOPEHHS 1 QYHKIIIOHYBAaHHS KjacTepa MallMHOOYAIBHOI Taiy3i OIiHEHO 3a
Koe(dirieHTaMu Ki 3aIPONOHOBAHO B po0OoTi [7]. 3HaUeHHsS pO3paxoBaHUX KOeQilli€eHTIB HaBEICHO
B Ta0I. 5.
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Tabnuys 5
Tlokasnuxku cmeopenns i QyHKYiOHY8aHHA Kiacmepa

Ne IMoxa3HNKM cTBOPEHHA i PyHKIIOHYBaHHA KJIacTepa 3HavyeHHs

1 KoeditienTn inenTrdikariii MOXXJIMBOCTI CTBOPEHHSI KIIACTEPIB (SIKIIO ITi
MOKa3HUKHU O11TbII 200 AOPiBHIOWOTH 1)
MUATOMA Bara BUPOOHUIITBA MPOAYKITIT MAITUHOOYNIBHOT IIPOMHUCIIOBOCTI Y 11,80%
CTPYKTYPi peTiOHaIbHOTO BUITYCKY TPOTYKIIi i
KOCeQIIieHT JIOKaTi3aIii 1,93
KoediieHT crieniaizarii 291
KoeQilieHT BUPOOHUIITBA HA OJIHY 0CO0Y 3,1
Y3aranpHIOMUNi KoedimieHT 2,64

2. ‘YMOBH 17151 CTBOPEHHS KJIacTepa Tak/Hi
IHCTUTYLIHHA OpraHi3awisi KjacTepa TaK
MOCTIHKHN CKJIaJT 1 PO3IIMPEHHS KiJIbKOCTI YYaCHHKIB KIlacTepa TaK

3. : € B HasABHOCTI /
YMoBH 171 QyHKIIOHYBaHHS Ta PO3BUTKY KJ1actepa HeMae
IPUPOIHI € B HasIBHOCTI
TPYyHOBi € B HasIBHOCTI
iH(ppacTpyKTypHi € B HasIBHOCTI

Jlrcepeno: pospobneno asmopamu na ocnosi [2;3;8-13]

TakuM YMHOM, MOXHa 3pOOUTH BHCHOBOK, IO MAIIMHOOYIiBHA TPOMHCIOBICTh
3anopi3bKOro periony Mae NOTEHLIal KJacTepu3anii J0CTaTHIN JUIsl CTBOPEHHS KJ1acTepiB.
dopMyBaHHS PeTiOHAIBHUX KIACTEPHUX CTPYKTYpP MEBHOKO MipOIO 3aJ€XKHUTh BiJ HasBHOCTI
3py4HOi Ta YiTKOi opradizamii 1[boro mpoiecy. B cBoio depry Taka MeTOIHWKa MAa€ CIUpATUCA Ha
METOJIOJIOTIYHUH MiAXiJ OI[IHKM MOTEHIIAIy CTBOPEHHS PErioHajJbHOTO KJacTepy Ta IUIaHyBaHHS
HOro IisJIBHOCTI 3 METOK 3abe3nedeHHs CTabUIbHOrO (YHKIIIOHYBaHHS Ta CTIMKHUX TEMIIIB
€KOHOMIYHOTO PO3BUTKY pErioHy 3 ypaxyBaHHSM KOH IOHKTYpH pPHHKY Ta TEHICHIIN #oro
pPO3BUTKY [6].
AJe 0HI€IO 13 TOJIOBHUX €KOHOMIYHUX PEriOHaIbHUX NPOOJIeM 3alUIIal0ThCA HU3bKI TEMITH
MoJepHi3alii BUPOOHHIITBA Ta CTPYKTypHOI TpaHcopmalii NPOMHCIOBOCTI, a came —
Mepepo3Mo Iy ii CTPYKTYpPH Ha KOPUCTh YaCTKHA BUCOKOTEXHOJIOTIYHUX CEKTOPIB, IO BUPOOISIOTH
MPOAYKIIIO 3 MiJIBUIIEHOIO J0/1aHOI0 BapTicTio. CaMe TOMY B CTparerii perioHaIbHOTO PO3BUTKY
3amopi3bkoi obmacti g0 2027, sika mpuiitHATa 3amopi3bK00 00JACHOIO JIeP)KaBHOIO aMiHICTpaIli€ro,
BU3HA4Y€HA OMNepaTUBHA I1Ib  «[HAYCTpiadbHO-TEXHOJOTIYHUA  PO3BUTOK CKOHOMIKH  Ha
IHHOBAIIIMHUX 3acajax». BoHa Mae miamiib, sk po3BUTOK [T — TexHOOTiH Ta iHHOBAIIH, CIPUSHHS
iX BIPOBA/KEHHIO Y BUPOOHHYI MPOLIECH, Y TOMY YHUCIIi TPOCYBaHHs TeXHOJOTIH iHaycTpii 4.0 [14].
TepuTopii perioHaTLHOT0 EKOHOMIYHOTO MTPOCTOPY, 1€ 3HAXOIATHCS BEIUKI PO iIIbHI
i IMPUEMCTBA MAITHHOOYIBHOTO KOMIUIEKCY, TPOMHCIOBOTO 1H)KHHIPUHTY, aBToMatu3amii ta [T
BUCTYIIAIOTh SK MOJIIOCH KOHIICHTpallii (hakTOpiB BUPOOHUIITBA 1 (iHAHCOBHX PECypCiB (1ap0
KJ1acTepy), o 3ade3neuye eheKTUBHY Bijnady iHBECTULIH y TpaHHISAX perioHy. B Takux ymoBax
IHTerpamis miJIpHEMCTB KJIacTepy GOopMye MOTIOCH EKOHOMIYHOTO 3pDOCTAHHS Ta CTBOPIOE YMOBHU
JUIs 1HBECTYBAaHHS KamiTaiy. biis siapa CKOHLUEHTPOBAHO CEpejiHi 1 MaJli MiJIPUEMCTBA, a TaAKOXK

NOCTaYaJIbHUKU ¥ 1HQpaACTpyKTypHI MIANPUEMCTBA, IO 3a0€3ME€UYyIOTh TEXHOJIOTIYHUIN JIAHIIFOKOK.
IlepeBarn ydacTi y ManiMHOOYIIBHOMY KJIacTepi:

— BHUKOPUCTAHHA CIIIJILHUX aKTHBIB KJIaCTepy,

— 0OMiH BaxJIMBOIO 1H(OpMaIi€r0 PO HOBI PUHKOBI MOKJIMBOCTI B paMKax perioHy 4M 3a
HOro MeXamu;

— OTpPUMAaHHS CHHEPreTUYHOro €(eKTy chmiBmpaii B po3poOii CHiJIBHUX MPOIYKTIB YU
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MIPOEKTIB;

— 3pOCTaHHA IMIJKY Ta pernyTalii, COUIbHUIN Ta 1HAUBIyalbHUHN miap;

— KpallMi JOCTYNn [0 I1HHOBAIIMHMX, JOHOPCBKMX Ta EKCIOPTHUX pecypciB Ta
MO>KJIMBOCTE;TOKpAIICHHS OpraHizaiiHol CIPOMOKHOCTI KOXKHOTO y4aCHHKA KJIACcTepy;

— IHTeTrpaiIis Ta JiJepCTBO B PETiOHAIBHI MPOrpaMu PO3BUTKY MPOMHCIOBUX XaWTEK.

lonmoBHa MeTa KIAcTepHOTO OO0’€IHAHHS MIJIPUEMCTB B MAmMHOOYIIBHOI Tramysi
3amopi3bKOro perioHy - 3pOCTaHHS €KOHOMIYHOTO MOTEHIIaly MicTa 3amopixoks Ta 3amopi3bkoi
oOnmacTi uepe3 MiABUIICHHS KOHKYPEHTOCIPOMOXKHOCTI 4YJIEHIB KJIacTepy Ta pO3BUTKY
MPOMHUCIIOBOTO KOMILIEKCY PErioHy.

OCHOBHMMM 3aX0JJaMU ISl CTAJIOTO PO3BUTKY MAIIMHOOYAIBHOI TPOMHUCIOBOCTI B 001acTi
MaloTh CTaTH:

— TojanbIlla MOJEpHi3allis MaTepiaJbHO-TEXHIYHOI 0a3u Ta 30epex eHHs BUCOKOIrO PiBHS
TEXHOJIOT13a11ii BUPOOHUIITBA;

— HapOUIYBaHHS BJIACHMUX 1HBECTHULIN rany3l Ha MIATPUMKY TEMIIB i CTAlIOro PO3BUTKY;

— MiABUIICHHS SIKOCTI MPOAYKIIiT;

— TMPOBEJCHHS MOHITOPUHTY PUHKY Ta 3/1HCHEHHS 3aXO0JiB IIOJ0 HOTo peryatOBaHHS;

— 3A1HCHEHHS 3aX0JiB COLIAJIbHOTO 3aXMCTy MpalliBHUKIB rajiysi, BUpILIEHHS MpoOiemM
TPYOBOI 3aiHATOCTI Ta MOJIMIIEHHS YMOB Ipali

OCHOBHUMH pe3yNbTaTaMH AISNIBHOCTI KjacTepa CTaHyTh:

— MIJABULICHHS KOHKYPEHTOCIPOMOXHOCTI Ta €(pEeKTUBHOCTI HiANPUEMCTB KiIacTepa Ha
OCHOBI BIIPOBADKCHHSI IHHOBAI[IHHUX TEXHOJIOTIH;

— TMO3ULIOHYBAaHHS 1 3aKPIIJICHHS MIJNPUEMCTB KJIacTepa Ha pUHKaX 3an0pi3bKOro periony
Ta YKpaiHu.

OCHOBHHMMH BIJIMIHHOCTSIMH KJIACTEPHOTO 00’ €IHAHHS BiJl KOHKYPCHTIB €:

— OWIBII HM3bKA 3arajbHa IIHOBA ITOMITHKA,

— HasABHICTb CHUCTEMHU CTUMYJIOBaHHS 30yTy 1 HagaHHA AUGEpeHIIHOBAHUX 3HMXKOK
OprasizamisiM-CroXKuBadam;

— THYYKa CUCTEMa IOCTaYaHb.

Jlo HeIoJiKiB KJIACTEPHOrO MPOEKTY Y MAIIMHOOYZiBHOI MPOMHCIOBOCTI 3amopi3zbKoro
perioHy, Ha Hally TyMKY, MOXKHA BIJITHECTH BiJICYTHICTh Ha OIIBIIOCTI MANPUEMCTB 00’ €THAHHS
HiIPUEMCTB HAYKOBUX 1 HAYKOBO-JOCIIITHUX PO3POOOK, sIKi O MO3UTUBHO BIJIMBAJIU HAa CTBOPEHHS
IHHOBALIMHOTO MIATPYHTS PO3BUTKY KjacTepiB. ToMy /0 KIaCTEpPHOTO NPOEKTY 3alydeHO
¢iHaHCOBHI, OCBITHIN Ta HAYKOBUI CEKTOPH.

OcoONMBICTIO CTPYKTYPH KJIACTEpPHOTO O0O0’€qHAaHHSA MANPUEMCTB MAaIIUHOOYAIBHOT
IIPOMHUCIIOBOCTI € HAasIBHICTh MPAMHUX Ta 3BOPOTHUX B3a€MO3B’SI3KiB Mi’K CEKTOpaMHU: BUPOOHHUIITBA 1
30yTy, (iHaHCOBOTO 3a0e3MedYeHHs, HayKOBO-IOCITIJHUIBKOTO Ta KaApOBOTO 3a0e3MedeHHs, 10
KEepYIOThCS KJIacTep-MEHEI)KMEHTOM 3a MIATPUMKHU 3 OOKY BIAAHUX CTPYKTYp Ta IPOMAJCHKOCTI.
HasBHicTh Takux 3B’A3KIB CIpus€ 30UIbIIEHHIO OOCITIB BHUPOOHULTBA Ta 30yTy; 301JIbLICHHS
YaCTKHM PHUHKY; 3HHKEHHS TPAHCAKIIHHUX BUTPAT; PO3MOBCIOKEHHS HOBUX TEXHOJOTiH, JOCBiAY
Ta 3HaHb Cepe]l YUYaCHHUKIB KJlacTepa; JIOOiF0BaHHS 1HTEpEecCiB KjacTepa B opraHax palOHHOI BIaau;
MOBHOTO  3aBAaHTAXKEHHS  BUPOOHWYUX  TOTY)KHOCTEW; BUKOPHCTAaHHS  ayTCOPCUHTY  Ta
CyOKOHTPaKTHHTY IiAMPHEMCTBAMHU KJIacTepa TOIIO.

CyTHICTh KOHIICTI[ii CTBOPEHHsS IbOr0 KJAcTepy IIOJAra€ B PO3BHTKY B3a€EMOJIl
HiIPUEMCTB KJIacTepy i3 cy0’ekTaMu, sIKi HaBEeJIeHO Ha puc.2.

[lenTpanpHe Miclme y CTPYKTypi KiacTtepy 3aiimMae cekTop cremianizarii (miacucrema
dbopmMyBaHHS I[IHHOCTI MPOAYKTY). BUpoOHMUMIT ceKTOp KiacTepa MpeACTaBIeHO MiANPUEMCTBAMU
y ckmani oO’emHanHs mianpueMctB. Jlo mpomecy 3a0e3neyeHHS BHUPOOHHUIITBA 3aydeHO
NOCTa4YaJIbHUKIB MaTepiaJbHUX PEeCypcCiB, 00aqHAHHS, EHEPTOHOCIIB TOIIO. TaKkoX MpencTaBHUKH
MOCTa4YaJIbHUKIB 3a0€3Me4yI0Th JOCTYI A0 30BHILIHIX MOCTAa4aJdbHUKIB, GOPMYIOUYH TUM CaMUM
KOOTIEpOBaHi MOCTaBKH.
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ixTpumKka 3 00Ky BJIAJHUX CTPYKTYP TAa TPOMAACBKOCTI

O6nacHuii coro3 Himenpa penepanbHa Toproeo-npomMKcioBa
3aH0p13],Ka o0OJacHa MIPOMHCIOBIIIB Ta xommanis Deutsche nanara Acorianis
JiepKaBHa aMIHICTpalis, TANpHEMCTB Gesellschaft fiir «HIPHEMCTB POMUCIOBOT
2 «IloTeHuiam ATeHTCTBO Internationale aBToMaTH3auii Ykpainm»
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OCHOBHA JislJILHICTD

dinancose 3a0e3MeUYCHHSA

Puc. 2. Opeanizayitino-exoHoMIiuHUTI MEXAHI3M 83A€MOOIT YUACHUKIG Pe2iOHANbHO20
Mawuno6yoisno20 kiacmepy (po3pooieHo agmopamu)

lNocnopapcebki 00’ €1HaHHS € JOOPOBUIBHUMH 00’ € THAHHSAMH IOPUIUYHUX OC10, IKI CTBOPEHI1
HUMH 3 METOI KOOPJHMHAIII JisIbHOCTI, 3a0€31eUYeHHs 3aXUCTY iX MpaB, NPEACTABICHHS CIUTbHUX
IHTepeCiB y JAepKaBHUX Ta IHIIMX OpraHax, a TaKOXX MIXHApPOJHUX OpraHi3amiix. MeTow Takux
00’€IHaHb € 3aXUCT 1 peani3alis IHTEPECiB IX YYaCHMKIB, KOHCOJIJAIisl 3yCHJb Y 3a0e3medeHHl
poboTu ix cTpykryp. Lle came Ta mera, 3apagu BUKOHAHHS SKOI CTBOPIOETHCS KOOpPAMHAIIHHUMA
IEHTp KJacTepy.

Opranizauii cTpykTypa yOopaBlliHHS peTiOHaJIbHUM MAaIIMHOOYIIBHUM KiacTepoMm (puc. 2)
CTBOpEHA 3a CXEMOIO «3HH3y — BBEpX», KoJIH (pOpMYBaHHS KOOPIMHALINHOTO IEHTPY KiIacTepy
BiZOyBaeThCA 3a 1HIMIATHBOIO Ta pilIeHHSIM Oe3MocepeHiX MHOTro YydYacHUKIB BUPOOHUYIUX
MiIMPUEMCTB, MajJWX Ta CEPeIHIX KOMIaHiH 3a0e3meuyroud OCHOBHHH BUPOOHWYUN TOTIK Ta
TeHepyIOUYH 1HHOBAIIi1, HOBI 3HAHHS Ta TEXHOJIOTII, a TAKOXX 1HITUX YYaCHHUKIB.

[IpencraBHUKOM HayKOBO-IOCTITHOTO CEKTOpa KjacTepa € HaliOHAIbHUN YHIBEPCUTET
3amopi3bKa MOJIITeXHIKa. Y HayKOBO-IOCIITHOMY CEKTOPI CKOHIICHTPOBaHI 3YCHJUIS YCiX WICHIB
KJIacTepy, SKi TpampioTh Yy HaykoBiid cdepi Ta 3amikaBieHI y I1HHOBAIiHHOMY pPO3BUTKY
npodTBHUX HAPSAMKIB Ta MiATPUMYIOUHX TaTy3ei AisUTbHOCTI KJIacTepy.

Jlep>kaBHO-pEryaaTOPHUN CEKTOp NMPEACTAaBICHO TAKUMHU YCTaHOBAMHU: 3arnopi3bka 06JyiacHa
IeprKaBHa aaMiHICTpalis, 3amopi3bka Micbka paja Ta 3amopi3bka o0jacHa paja.

CexkTop CHpHMSHHS CKJAJaeThecs: Acomialis «IiJOpUEMCTB NPOMHUCIOBOI aBTOMAaTH3allii
Vkpainn» (AIIITAY), 3anopizbka TOProBO-POMHUCIOBA TNanaTa, ATEHTCTBO pPEriOHAIbHOTO
po3Butky «IIpiopurer» (APP), OGnacHuii cor03 mpoMHCIOBLIB Ta mianpueMiiB «lloTeHmiam.
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BaxnmuBum etanom GpopMyBaHHS pEerioHAIBHOTO MAaTHHOOYAIBHOTO KJIACTEPY € CTBOPECHHS
e(heKTHBHOTO OpraHi3amiiHO-eKOHOMIYHOTO MEXaHI3My B3aEMOJIii YYaCHHKIB.

[linnmpuemcTBa MamMHOOYAIBHOIO KOMIUIEKCY, $IKI BXOJASTh Yy KJIACTEPHY CTPYKTYPY
MOKYTh B3a€MOJISITH OJIUH 3 OTHHM, KEPYIOUHCHh CTYIIEHEM MiKIaly3eBOr0 MepeMillleHHs 3HaHb.
Cron MOKHA BiJTHECTH:

— TEepeMIleHHS TEXHOJIOTIH, TIOB’SI3aHUX 3 BHUPOOHUIITBOM TPOMIKHOI 1 KiHIEBOL
MPOAYKILii, B3a€EMO/IIEI0 BUPOOHUKIB 1 KOPUCTYBAUIB;

— TepeMilleHHs MepcoHaldy BCEpEeIuHI KJacTepy JUIsi MOIIMPEHHS HOBUX METOJIB
YIPaBIIHHS;

— TEeXHIYHY B3a€MOJiI0 (MaTEHTYBAHHS, OCBOEHHS IIaTEHTIB, BHUKOPHCTAaHHS TEXHIYHHX
HOBUHOK Y CYMDKHHUX Tajy3sX 1 BUKOHAHHS HAYKOBO-JOCIIIHUX MPOEKTIB).

[npopmaniiinoro mnardopmoro € Internet-mopran kimactepy, SKUH 103BONsiE €(EKTUBHO
dopmyBatu iHPOpMaIiiiHI TOTOKHM SIK BCEPEIMHI KJIacTepy, Tak 1 MiX yYaCHHKaMHU KJacTepy Ta
30BHIIIHIM CEPEIOBHILEM.

BUCHOBKH

Otxe, 3a pe3yiapTaTaMM HALIOr0 aHali3y OyJo0 OOrpyHTOBAaHO YMOBHU CTBOPEHHS Ta
PO3BUTKY KJaCTEpHOTro 00’ € JHaHHS MiANPUEMCTB MAIIMHOOYI1BHOI rajy3i B 3alopi3bKOMY perioHi.
OniHoBaHHS MOTEHITAy KiacTepisallii MalmuHOOyAiBHOT Talry3i 3amopi3bKoro periony mIpoBeAcHO
Ha OCHOBI pO3paxyHKiB Koe(ili€HTIB JIOKadi3alii, BApOOHUIITBA Ha OJHY O0co0y Ta cHeuiamizaii.
3a pe3yabTaTaMU OLIHIOBAHHS BU3HAUYEHO YMOBH JJI CTBOPEHHS MAaIIMHOOYAIBHOIO KJIacTepy.

3anmponoHOBaHO OpraHi3amiiHo-eKOHOMIYHH I MEXaHi3M B3aEMOJIi  YYaCHHKIB
perioHasbHOr0 MamMUHOOYHiBHOTO KiacTepy. CmiBmpams B paMmkax Kiactepy OOyMOBIIOE
HEOOXIHICTh B3aEMOJIT OJHUX Cy0’ €KTIB MiAMPUEMCTBA 3 IHINUMHU IOPUANIHUMH 0CO0AMU 3 METOIO
KOJIEKTUBHOTO BUKOPUCTAHHS BUPOOHMYOI0, HAYKOBO-TEXHIYHOT0, iH(pOpMaLiifHOTO 1 P1HAHCOBOTO
MNOTEHI[aTy KOXKHOI'0 3 HUX JUIS JOCSTHEHHs Oi1bInoi edekTuBHOCTI. OOrpyHTOBaHA opraHizaiiiiHa
CTPYKTypa yNIpaBJiHHS KJIACTEPHOTO 00’ €qHAHHS, fAKa 3a0e31meuye akKTUBHI TOPU3OHTANIBHI 3B’ SI3KH
MK y4YacCHMKaMH, KOOPAMHAII0 pyXy pecypciB, iHpopMmamii, iHHOBaIiii Ta iHIHUX (akTopiB
BUPOOHMIITBA MI’)K OCHOBHMMH CEKTOpaMU KJIACTEpy — CEKTOPOM cHeliaiizalii, CeKTopoM ¢iHaHCIB
Ta CTPaxoBOTO 3a0€3MeYeHHs, CEKTOPOM HAyKH, po3poOKHU Ta BIPOBAIKEHHS 1HHOBAIlIH, CEKTOPOM
MOCTavalbHUKIB, CEKTOPOM CITEIiali30BaHUX TOCIYT, & TAKOX KOOPIMHATOPOM KJacTtepy. Takox
BU3HAYCHO B3AaEMOJII0 YYaCHHMKIB KjacTepy 13 (akropamu 30BHIIIHBOTO cepenoBuima. Ha
(GyHKIIOHYBaHHS KJIacTepy 3HAYHO BIUIMBAIOTh MAaKPOCKOHOMIUHI (AaKTOPHU 30BHILIHBOTO
cepelloBUIlla, perioHalbHa 1HPPACTPYKTYpa, 3O0BHIIIHI 1HBECTOPH, 30BHIIIHI NOCTaYalbHUKH,
CIIOKMBaYi, a TAKOX JIep>KaBHI OPraHu BIaJlH.
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JUSTIFICATION OF CONDITIONS FOR THE CREATION AND MECHANISM OF
INTERACTION AMONG PARTICIPANTS IN A CLUSTER ASSOCIATION OF
ENTERPRISES

Tetiana Pulina Yaroslav Maliarenko
Zaporizhzhia Polytechnic National University Zaporizhzhia Polytechnic National University
Zaporizhzhia, Ukraine Zaporizhzhia, Ukraine

Natalia Tkachova
Zaporizhzhia Polytechnic National University
Zaporizhzhia, Ukraine

The article defines the conditions for the creation and justification of a mechanism for
interaction among participants in a cluster association of enterprises in the engineering industry. An
assessment of the cluster potential of the engineering sector in the Zaporizhzhia region has been
conducted based on calculations of localization coefficients, production per capita, and
specialization. The assessment results identify the conditions for creating an engineering cluster.
The organizational structure for managing a regional engineering cluster is analyzed, along with the
influence of external environmental factors on cluster activities. The justified organizational
structure for cluster management ensures active horizontal links between participants and
coordinates the flow of resources, information, innovations, and other production factors across the
cluster’s main sectors: specialization sector, financial and insurance sector, science, development
and innovation sector, suppliers sector, specialized services sector, and the cluster coordinator. The
study finds that macroeconomic factors, regional infrastructure, external investors, external
suppliers, consumers, and government bodies have a significant impact on cluster functioning. A
proposed organizational-economic mechanism for cluster interaction establishes and coordinates the
flow of resources (material and financial), information, innovations, and other production factors
between the main sectors of the cluster, including the specialization sector (subsystem for product
value formation), financial and insurance sector, science, development and innovation sector,
suppliers sector, specialized services sector, and cluster coordinator. The proposed concept for the
development of a regional engineering cluster in the Zaporizhzhia region will allow enterprises to
effectively utilize production and innovation potential, increase the share of innovative products,
and significantly improve the socio-economic indicators of the Zaporizhzhia region's development.

Keywords: engineering cluster, enterprise, region, development, clusterization potential,
strategy
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BPAXYBAHHSA PO3BUTKY I'AJIY3EBUX PUHKIB B MEXKAX AHTUKPU30BOI'O
YIIPABJIIHHSA NIANTPUHEMCTBAMHAU
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AHoranisi. Crarts npucBsueHa (GOPMYBAHHIO HOBHX HAyKOBHX pIilIE€Hb MO0 IOLIYKY
HUIAXIB YAOCKOHAJICHHS aHTUKPHU30BOTO YIPABIiHHA Ha MiANPUEMCTBaX YKpaiHH 3 BpaxyBaHHSIM
PO3BUTKY Taly3€BUX pPHHKIB Ha SKHUX CYO0’€KTH WiANPUEMHHIITBA 3AIHMCHIOIOTh (DiIHAHCOBO -
rocrnoJapchKy Ta onepauiiHy AisUIbHICTB. JloBeqeHo, 10 B Cy4acHUX YMOBaX KPpU30BOI'O PO3BUTKY
€KOHOMIYHOI CHUCTeMHM KpaiHM BaXJIUBUM € pPO3pOoOKa Ta 3alpoOBaJUKEHHS Ha BITUU3HAHUX
HiIPUEMCTBAX aHTUKPHU30BOTO yNpaBiiHHA. MeTor cTarTi € (opMyBaHHS CYKYNHOCTI 3aXOJiB
1010 ONTHUMi3amii Po3poOKHM Ta 3ampoBaHPKEHHS AHTUKPHU30BOTO YINPABIIHHS MiJIPUEMCTBAMHU
VKpaiHu 3 BpaxyBaHHSIM OCOOJMBOCTEH Tajy3eBHUX PUHKIB (PHHKIB TOBapiB 1 pecypciB) Ha SIKHX
cy0’€KTH MIANPUEMHUITBA 3AIMCHIOIOTH (PIHAHCOBO-TOCHONAPCHKY Ta OMNEpaliiHy IisIbHICTD.
MeTo070Ti: BUKOPUCTAHO KOMIUIEKC 3arajJlbHUX Ta CHELIaJIbHUX METOJIB HAa EMIIpUYHOMY 1
TEOPETHUYHOMY DIBHAX, TAaKUX SIK: METOJ abcTparyBaHHsS aisi (OpMyBaHHS BHU3HAUYE€Hb TEPMIiHIB
«aHTHKPHU30BE YNPaBJIIHHI Ha NIAMPUEMCTBI» Ta «Taly3eBUH PUHOK (PUHOK TOBApiB Ta PECYPCiB)»;
METOJIM aHajli3y Ta CUHTE3y s (OpMYBaHHS CYKYMHOCTI 3aX0/1iB 100 ONTUMI3alil po3poOKH Ta
3alpOBAJKEHHS. aHTUKPU30BOI'O YINPABIIHHA MIANPUEMCTBAMHM YKpaiHU; METOJ MOPIBHAHHA AJIS
JeTajizalii 3aX0/1iB aHTUKPU30BOTO YNPaBIIHHS ISl pI3HUX TPyH MiANPUEMCTB (Taidy3eBui migep,
rajxy3eBui mepeciigyBau/mepeciigyBayl, Traiay3eBl IOCIIJIOBHUKH, «HIIIEBI» MIANPUEMCTBA);
METOJIM CHCTEeMaTH3allii, TpynyBaHHs 1 JIOTIYHOTO y3arajibHEHHs JUIs cUcTeMaTu3alii iHpopMaiii,
¢bopMyBaHHS BHUCHOBKIB 1 HAyKOBUX MPOMO3MIIN CcTAaTTi. Y CTAaTTi BUKOPHUCTAHO CHUCTEMHO -
GbyHKIIOHATBbHUHN, ICTOPUYHUNM Ta CHUCTEMHUM MIAXOIM Y PO3KPUTTI 1 BHUPIIIEHHI MPOOIEMATHKH
YIOCKOHAJIEHHS aHTUKPHU30BOTO YIPABIIHHA HA MiJIPUEMCTBAX YKpaiHU 3 BpaXyBaHHIM PO3BUTKY
rajxy3eBUX PHHKIB (PUHKIB TOBapiB Ta pecypciB). Pe3ymbTaTh: BHSIBICHO HampsSMU ONTHUMIi3aIii
AQHTUKPU30BOTO YNPABIIHHSA HAa MiAOPUEMCTBAX YKpaiHUM 3 BpaxyBaHHSIM PO3BHUTKY Tally3eBUX
PHHKIB Ha SKHUX Cy0’€KTH MiANMPUEMHHUIITBA 3MIHCHIOIOTh (PIHAHCOBO-TOCTIOAAPCHKY Ta ONEpaIliiHy
MISAJIBHICTD.

KiarouoBi cJjoBa: aHTUKpU30BE YIOPABJIiHHA, Taly3eBl pPHUHKHM, EKOHOMIYHA Kpu3a,
HiIPUEMCTBO, PUHKHU TOBApiB Ta PECypcCiB.
JEL kaacudikarop: D 21, L10, M21.
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IHOCTAHOBKA ITPOBJIEMHA

CydacHHIl pPO3BHTOK €KOHOMIYHOI CHCTeMU YKpaiHU CYNpPOBOIKYETHCA IMpOLIECAaMU
BIJIHOBJICHHS Micis eKOHOMIUHOT Kpu3u 2022 poky, mo Oyjia BUKJIMKaHA POCIHCHKOIO BiHICBKOBOIO
arpecieto. Tak, y 2022 poui BBII kpainu HominoBanuit y nosnapax CIIA 3uuzuBcsa Ha 19,7 % mno
3piBHsAHHIO 3 2021 poxom [1]. V 2023 poui, 3rizHo nporHosiB CsitoBoro banky, BBII Vkpainu
3pocte Ha 3,5 % [2]. ExoHoMika KpaiHM 3Ha4yHO TpaHCPOpPMyBajach MiJ BIUIMBOM BiiiCBKOBOIO
00opoThOM KpaiHM TMPOTH arpecopiB i CYNyTHIX COIiaIbHO-EKOHOMIYHUX MPOIECIB, TaKUX SK:
KPUTUYHE 3POCTAaHHS BHUTpAT OIOJKETY KpaiHM Ha BEJCHHS BiHICHKOBHX /i Ta 3a0e3medeHHs
HalllOHAJIbHOT O€3MeKH; THUMYacoBa OKYyMHalisl YaCTUHU TEPUTOPId KpaiHW; 3HAYHUN piBEHb
BHYTPIIIHBOI MIrpalii Ta emirpauii; pejokauisi BApOOHHUITB; BaTIOTHI 0OMEKEHHS; BUCOKUN PIBEHb
1H(IIIT; cyTTEBE 3HMKEHHS J10XO0J1B JOMAIIHIX TOCHOAApCTB; PO3BUTOK BOJOHTEPCHKOIO PYXY;
aKTHBHA JOTOMOTa KpaiHi MIDXKHApOJHWX 1 1HO3EMHUX ONarofidHUX opraHizamii; gedinut
TPYIOBUX pECypcCiB; MOCTiHHI BIHCHKOBI 3arpo3u A HIAOPUEMCTB Ta iX POOITHUKIB; BUXIJ 3
YKpaiHCBKOTO PUHKY YaCTHHU 1HO3EMHHMX KOMIaHi abo OOMEXEHHs 1HO3EMHHUMH KOMIIaHIIMHU
(b1HAaHCOBO-EKOHOMIYHOT Ta OMNepauiifHOl MIJIBHOCTI Yy KpaiHi; BIAKPUTTS I YKPaiHCHKHUX
BHUPOOHUKIB PHHKIB PO3BUHEHUX KPaiH.

VY cydacHHX ymMOBaxX yKpaiHCbKiI KOMIaHii MOBUHHI aKTUBHO pearyBaTH Ta aJanTyBaTHUCh JO
PUHKOBUX yMOB, IO 3MIHWJUCh 1 3ampoOBaKyBaTH AHTUKpPU30BE ympasiiHHA. [lpu npomy,
BpPaxOBYIOUH, 1110 Pi3HI PUHKH IO PI3HOMY pearyBajid Ha 3MiHU €KOHOMIKHU KpaiHu, Ipu po3pooOIli Ta
3aIpOBA/KEHHI aHTUKPHU30BOTO YIPABJIIHHA YKPaiHCBbKI Cy0’€KTH MiANPUEMHHIILKOI TisJIBHOCTI
MOBUHHI BPaxOBYBAaTH PO3BUTOK rally3eBUX PUHKIB Ha SIKMX BOHU MPAIIOIOTh.

AHAJII3 JOCJUIKEHD 1 TYBJIKAIINI

[IpobnemaTka aHTUKPHU30BOTO  YNPAaBIiHHA HA  HIANPUEMCTBAX  JOCIIKYBanach
3aKOPJAOHHUMH Ta BITYM3HAHUMH HAyKOBISIMH, CEpea SKHX CIiJl BUAUIMTH HampamroBaHHs: K.
Iapckaiite-Minsenene [3]; I'. Karamanze [4]; FO. T'ymennoi ta I. Bacsuens [5]; B. ®panuyka ta O.
Cinkina [6] Ta iH.

Po3BuTok ramyseBux puHKiB nociijkyBanu taki BueHi: C. [Tapente [7]; E. Bym-Kapkano Ta
P. Ilenabaena-Hi6nec [8]; JI. JlamGeprini [9]; Ax. Tipons [10]; O. Jlotum [11]; A. Irnatiok [12];
O. Bamikis [13] Ta iH.

Heo06xinHO 3a3HaYMTH, 110 HAsBHI HAyKOBI po3pOOKM HE B 3MO31 Yy MOBHIA Mipi BUPIMIUTH
npobiemMaTuky TpaHchopmalii aHTHKPU30BOTO YyIPaBIiHHA Ha MIANPUEMCTBI Ha OCHOBI
BpaxyBaHHS PO3BHUTKY Tally3€BUX PHUHKIB B YMOBaX BOEHHUX il B Kpaini. HaBemeHe Bumarae
MPOBENICHHS MOJANBIUX JOCHIH)KEHb Ta BHECEHHS 3MiH Y aHTUKPHU30BE YIPABIIHHS MiIIPUEMCTB
Yxpainu.

®OPMYJIOBAHHSA HUIEA CTATTI TA IOCTAHOBKA 3ABJIAHHSA

MeTor TpOBEIEHHS JOCTIKEHHS BHUCTYNMae (QOpMYyBaHHS CYKYIHOCTI 3axO0[iB MO0
ONTUMI3aIlii po3po0OKH Ta 3aNpOBAKEHHS aHTUKPU30BOTO YIIPABIIHHS MiANIPUEMCTBAMH Y KpaiHU 3
BpaxyBaHHSIM OCOOJIMBOCTEH Tay3eBHX PHWHKIB (pHHKIB TOBapiB i pPecypciB) Ha SKHX CyO’ €KTH
i IMPUEMHUIITBA 311 ICHIOIOTH (JIHAHCOBO-TOCIIOAPChKY Ta OTepalliiiHy MisUIbHICTb.

METOA0JIOT'IA
B Mexax HayKOBOTO JOCIHIKEHHS, Ui TOCATHEHHS METH CTaTTi, BUKOPUCTAHO KOMIIJIEKC
3arallbHUX Ta CHEIiaIbHUX METOAIB Ha €MIIPUYHOMY 1 TEOPETUYHOMY PiBHAX, TAKHX AK: METO]

a0OctparyBaHHs Juisi  (OpMyBaHHS BHU3HAY€Hb TEPMIHIB «AHTHUKPU30BE YNpaBIiHHI Ha
HiIPUEMCTBI» Ta «Trally3eBUH PUHOK (PUHOK TOBapiB Ta PECYpCiB)»; METOJHM aHAII3y Ta CHHTE3Y
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I GOpMyBaHHS CYKYIHOCTI 3axoOJiB MIOJO ONTHMIi3amii po3poOKH Ta 3ampoBaJiKCHHS
AHTUKPHU30BOTO YIPABIiHHS MIAMPUEMCTBAMHU YKpaiHU; METO/ MOPIBHAHHS JJIs JAeTai3alii 3aXo/1iB
AQHTUKPU30BOTO YNPABIIHHSA I PI3HUX TPYN MANPUEMCTB (Talxy3eBHH Jifep, Trary3eBHH
nepeciiyBad/mepeciiayBadi, Taly3eBi MOCTITOBHHUKH, «HIIIEBI» MIiANPUEMCTBA); METOIHU
cucreMarusamii, TpymyBaHHS 1 JIOTIYHOTO Yy3araJbHEHHs M cucTeMarusauii iHpopmarii,
dbopMyBaHHS BUCHOBKIB 1 HAYKOBUX MPOIO3HUIII# CTATTI.

MeTonomorist AOCHIKEHHS CHUPAETHCS HAa CUCTEMHO-(DYHKIIOHAJIbHUN, ICTOPUYHUN Ta
CHUCTEMHHUH MIAXOAM y PO3KPHUTTI Ta BHUPILMIEHHI MPOOJIEMAaTUKH yJIOCKOHAJIEHHS aHTHUKPU30BOIO
YyOPaBIIHHSA Ha MiANPUEMCTBAX YKpaiHM 3 BpaxyBaHHSIM DPO3BUTKY Taly3€BUX PHUHKIB (PHUHKIB
TOBApiB Ta PECypciB).

BUKJIAL OCHOBHOI'O MATEPIAJTY JOCJIIKEHHSA

Kpuzosi nposiBu B YKpaiHi 3Ha4HO 3ajie’aTh BiJ PUHKIB Ha AKHUX MPAIOIOTh BITUU3HAHI
MiIMPUEMCTBA Ta BiJl XapaKTEPUCTHK IUX PHUHKIB, IO BHUMAarae aaanTaiii aHTHKPHU30BOTO
YOpaBIiHHSA Ha BITYM3HAHHUX CyO €KTaX MiANPUEMHHIBKOI MISUTBHOCTI 0 CHENH(IKA PO3BUTKY
rajly3eBUX pHHKIB. TakoX Ba)XTUBUM € BpaxyBaHHS KOHKYPEHTHOI XapaKTEPUCTUKH AiSTBHOCTI
HiIPUEMCTBA Ha OKPEMOMY Tally3€BOMY PHHKY.

BBaxaeMo JopeyHMM HajaTH BHU3HAYEHHS TEPMiHIB «AaHTUKPH30BE YIpPaBIiHHA Ha
HiAMPUEMCTBI» Ta «Taly3eBUM PUHOK (PHHOK TOBapiB Ta pecypciB)» IJis BUKOPUCTaHHS HaBEACHUX
TEPMIiHIB y MOJATIBIIOMY JOCHIIKEHHI.

AHTUKPHU30BE yIpPaBJIiHHSA HA MIANPUEMCTBI — 1€ CYKYNHICTh YNPaBIIHCHKHUX 3aXOiB 100
nonepekeHHss abo onTUMI3allii KPU30BOI'O pO3BUTKY CYO’€KTa TOCHOJApIOBAaHHS 3 METOI0
HEJIOMylIeHHs a00 MaKCHMaJbHOI'O IOM SKIIEHHS MNPOTIKAHHS EKOHOMIYHOI KpHU3M B MeEXax
311MCHEHHS (P1HAHCOBO-TOCHOIAPCHKOI IsNIBHOCTI Cy0’€KTOM MiJIpPUEMHUIITBA.

lamy3eBuii pHHOK (PHMHOK TOBapiB Ta PECYpCiB) — II€ PUHOK JI€ BiJOYBAETHCS B3aEMOJIS MiXk
OPOJABISIMU, NOKYMNIIMH/CIIOKMBAa4aMM Ta I1HCTUTyTaMu 1HQPACTPYKTypH, y TOMY YHCII
Jep>KaBHUMU BIAJHUMHU 1HCTUTYTAMH, 100 KYHiBIi/MIPOJaXXy OJHOTHUIIHUX TOBapiB/pecypcis, 110
3aJI0BOJIbHSAIOTh OJIHAKOBI TOTPEOM TOKYIIIIB/CIIOKUBAYIB 1 SKi MarTh OJHAKOBI CIIOXHBYI
IIHHOCTI JJI TIOKYTIIiB/CTIO’)KMBAYiB.

Hapasi Moxemo BigMiTHTH, IO eKOHOMiuHa Kpu3za 2022 poKy AOCHUTH pPI3HOHAIPABICHO
BIUTMHYJIa HAa OKpPEMi Tajy3i €KOHOMiKM YKpaiHM Ta OKpeMi MiJANPUEMCTBA 3 IMX raiy3eid, 1o
noTpedye aganTalii aHTUKPU30BOTO YIPaBIiHHS MIANPUEMCTB i YMOBH, 10 3MIHUIUCH.

BBaxxaemo HeOOX1THUM BUAUIMTH YOTHPH TPYNH MiANPHUEMCTB, [0 MOXKYTh (DYHKILIOHYBATH
Ha Tally3eBUX pPHUHKAX B B3AJICKHOCTI BiJ] 1X KOHKYpPEHTHOTO BIUIMBY Ha PUHKH Ta IHIIHX
KOHKYPEHTIB: rajy3eBul Jijep — Le KIY0Be MiAMPUEMCTBO, 110 3aiiMae HaNOIIbITY YAaCTKy PUHKY
1 aKTUBHO PO3BUBA€E PUHOK B MeXax pO3MIHUpeHHs 30yTy mpoaykuii (poOiT, mocayr); raiy3eBuid
nepeciigyBay/mepeciigyBadl — e MiANPUEMCTBO (MiANPUEMCTBA), 10 3aiMalOTh 3HAYHY YacCTKy
PUHKY Ta HAMararoThCs 3alHATH MiCL€ JiJilepa BUKOPUCTOBYIOYHM HasiBHI KOHKYPEHTHI MOJIMBOCTI 1
BJIACHI KOHKYpPEHTHI IepeBaru; raixy3eBl MOCIIJOBHUKM — II€ MiANPUEMCTBA, L0 HaMaralTbCs
BIJICTOSITH CBOIO 4YacTKy pPHHKY Y KOHKYpEHTHI OOpOThOHM, IEpeBaKHO aJanTylOUYHCh I
KOHKYPEHTHHU THUCK JIiiepa, MepeciiilyBadiB Ta iHIIUX MMOCIITOBHUKIB; «HIIIEBI» IiIMPHEMCTBA —
11e MiAMPUEMCTBA, [0 3aiMar0Th OJUH a00 JIEKiJbKa HE3HAYHUX CETMEHTIB PUHKY 31 CIIeU(IYHUMHA
BUMOTaMHU CIIOKHMBaYiB, SKi HE B 3MO31 aJeKBAaTHO 3aJ0BOJILHUTH JiJep, MNepeciiayBadi Ta
nocinifoBHUKU. Ko)kHa 3 BUAIIEHUX TPYI MiANPUEMCTB MOBUHHA (HOPMYBATH BIaCHE aHTHKPU30BE
yIpaBIIiHHS 3 BpaxXyBaHHSIM PUHKIB, Ha SKUX BOHH 3A1HCHIOIOTH ONEpaliifHy JisSIbHICTb.

Takox BaXJIMBUM € NOJIIUTU Trajy3eBl pUHKH (PUHKHM TOBAapiB Ta pPecypciB) 3a NMEBHUMHU
O3HaKaMW il BHUJUICHHS YHIKQJIbHHUX OCOONMBOCTEH pPO3POOKH AaHTHKPU30BOTIO YIPAaBIIHHS
HiIPUEMCTBAMH, IO BiTHOCSTHCS O X PUHKIB:

1. 3a 3amexHICTIO BiJl 30BHIIIHBOTOPTOBEJILHOI'O BILUIMBY, MOXKEMO BHUIUIMTH TaKi ramxy3esi
pUHKH (PUHKH TOBapiB Ta pecypciB) YKpaiHH — OpIEHTOBaHI Ha €KCIIOPT, 3aJIeKHI Bif IMIOPTY, 3
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IHO3EMHHUMH JilepaMH, 3 BITYM3HAHUMHU JIiJIepaMHu, HE 3aJeKHI BiJ 30BHINIHbOTOPTOBEILHOI
TisUTBHOCTI (BITHOCHO 3aKPHUTI PUHKH).

2. 3a xapakTepoM IOTpeOM y HHUX Yy BIMCBKOBUM Yac: KPUTHYHO BaXKJIUBI; BaXKJIIUBI;
JPYTOPSITHI.

3. 3a xapakTepoM 3aJeXHOCTI BiA (a3 EKOHOMIYHOTO MLHUKIY: 3pPOCTal4i, BiJHOCHO
He3aaeKHl, 3aIeKHI.

Hanani € morpeba poO3KpUTH OCOOJMBOCTI AHTHUKPU30BOI'O YIPABIIHHA JUIsI YOTHUPHOX
BHOKPEMJICHHUX T'PYI MiMPUEMCTB Ha KOXKHOMY 3 BUJIIB PUHKIB, [0 OYyJIM BUIIJICHI BUIIIE.

OpieHTOBaHI Ha €KCIIOPT raTy3eBi PUHKH aKIIEHTYIOTh YBary Ha eKCIOPTHI MOCTa4aHHs, Y TOH
4ac, SIK BITUM3HSHUN PUHOK € OJHUM 3 0araThOX PUHKIB, KYIAW 3JIHCHIOIOTHCS MOCTadaHHs (110
TaKUX PUHKIB MOXEMO BIJIHECTHU OUIBIIICTh PUHKIB arponpoayKuii, MeTajdypriio Ta MmocTadaHHs
NpUPOAHUX pecypciB (pyaa) Ta iH.). HaBeneni puMHKHM 3HAYHO NOCTpaxJaidud BiJ BIMHU depes
JIOTICTUYHI MPOOIeMHU Ta 3017bIIEHHS IHCTUTYLIHHUX MEPEIKO.

[linmpuemcTBa Migepu TakuxX ramy3eil B MeXaX aHTUKPH30BOTO YINPABIIHHS MOBHHHI —
OyIyBaTH BJIACHI €KCIIOPTHI MapUIPyTH, aKTUBHO BIUIMBATH HA YKPATHCHKI Ta 1HO3€MH1 IHCTUTYTH B
MeXaxX CHPOLICHHsS EKCIOPTHUX NPOLENyp, BiJKPUBATH HOBI EKCIOPTHI PUHKU BPaXOBYHOUH
mocIa0JIeHHS 3aXUCTY IHO3EMHHUX PUHKIB BiJl YKpaTHCHKOT POAYKIIii (TTOCIyT, poOiT, pecypciB).

[TlianpuemcTBa-TIepeciiyBadi TAKUX Taxy3eid B MeXax aHTUKPU30BOTO YITPaBIiHHS MOBHHHI
— INyKaTHd aJbTEPHATHUBHI EKCIOPTHI MapIIpyTH, BHKOPHUCTOBYBATH EKCHOPTHI IepeBaru Ha
BIIKPUTHX 1HO3EMHHMX PHHKAX, PO3IMIMPIOBATH BIUIMB Ha HAIIOHAJIBHUX PUHKAX MPOAYKIIi (pooiT,
MOCITYT), MiABUITYBATH PiBEHb KOOTEpallii 3 iHO3eMHUMH MMapTHEPaAMU/KOHTPAareHTaMu.

[TianpremMcTBa-NMOCTITOBHUKH TaKUX Tally3ed B Me)kaX aHTUKPH30BOTO YIIPABIIIHHS IMOBUHHI
— ONTHMI3YBaTH BHUKOPHCTAHHS BiJIOMHUX EKCIOPTHUX MapUIPYyTiB, ONTHMI3yBaTH BUTPATH Ta
3MEHIIUTH HOPMY MpUOYTKY, IPOBECTH ONTHMI3alil0 OpTaHi3aliifHOI CTPYKTYpH, MPOBECTH
KOHCEpBaIlil0 YaCTHHU BUPOOHHYHX MOTYKHOCTEH.

[TignpremMcTBa-HIMIEBIKM TaKHX Taly3eld B MeKaX aHTHUKPU30BOTO YIPABIIHHSI TMOBHUHHI —
AaKTUBI3YBAaTH 3aX0JIM MO0 MiABUIIECHHS JOSIBHOCTI CIIOKUBAYiB, ONTUMI3yBaTH BUTPATH, Y TOMY
YUCIi JTOTICTUYHI, 3A1HCHUTH, 32 HEOOXITHOCTI, peJIOKaIlif0 BUPOOHHUIITBA.

3anexHi BiJl IMIOPTY Taily3eBl pUHKH YKpaiHM MOCTpaxAalu yepe3 0OMEeXeHHs IMIOPTHUX
MoCTayaHb B KpaiHy 10 Oyidu BUKJIHWKaHI pH3UKaMH O€3IMeKH, OOMEKCHHSIMH isIbHOCTI
IMIIOpPTEpPIB, J€BAIbBALIMHUMU Ta IHQIAUIMHUMUA pU3UKAMU (IO TaKUX PUHKIB MOXEMO BIJJHECTH
PUHKHU NPOAYKLII MAaIMHOOYAyBaHHS, PUHKY PUOHUX MPOAYKTIB Ta 1H.).

[linmpueMcTBa Nigepu TaKuUX raly3eil B MekaX aHTUKPH30BOTO YINPAaBIiHHS TOBHHHI —
OynyBaTH BJACHI IMIOPTHI MapHIpyTH, aKTUBHO BILIMBAaTH Ha YKpaiHChbKI Ta 1HO3EMHI IHCTUTYTH B
MeXax CIPOIICHHS IMIIOPTHUX MPOIEYP, BIIKPUBATH HOBI IMIIOPTHI PUHKH MMOCTAYaHHSI MPOTYKIIii
(poOiT, mocayT), pO3BUBATH IMIIOPTO3aMII[CHHS.

[TlignpuemcTBa-TIepeciyBadi TaKUX Taxy3eid B MeXaxX aHTHUKPU30BOTO YIPaBIiHHS MOBHUHHI
— IIyKaTW ajJbTePHATHUBHI IMIIOPTHI MapHIpyTH, MiJBUIIYBaTH PiBEHb KOOIepaiii 3 1HO3eMHUMHU
MoCcTadyajlbHUKAMH, aKTHBHO 3aMilllyBaTH IMIOPTHI MOCTaBKH BITYM3HSHUMH, y TOMY YHCII 3a
PaxyHOK HaJIaro/PKeHHs BJIACHOTO BUPOOHUIITBA.

[lignpuemMcTBa-MOCIIJOBHUKH TaKUX Taldy3eid B MeXax aHTUKPU30BOTO yIPaBIiHHS MOBUHHI
— ONTHUMI3yBaTH BUKOPHWCTAHHA BiJOMUX IMIIOPTHHX MAapHIpyTiB, ONTHMI3yBaTH BHUTpPATH Ta
3MEHIIUTH HOPMY NpHUOYTKY, MPOBECTH ONTHMI3allil0 OpPTaHi3amiiHOl CTPYKTYpH, PO3TJISHYTH
MO>KJIUBICTh 3aMiHU IMIIOPTHUX MMOCTAaYaHb BITUU3HSHUMU.

[TignpueMcTBa-HIMIEBIKM TaKMX Taly3eld B MEKaX aHTHKPU30BOTO YIPaBIIHHSI MOBUHHI —
IIYKaTH HOBHUX IMIIOPTEPIB, PO3BMBATH KOOIEpalil0 3 BITYM3HAHMMHM BUPOOHHKAMHU B MEXax
IMIIOPTO3aMIILI[€HHsI, PO3pOOJATH Ta 3anpoBaJKyBaTH I1HHOBAIIMHI JIOTICTUYHI 1 YHpPaBIIHCBKI
pillIEHHS.

lany3zeBi puHkM VYKpaiHM 3 1HO3EMHUMH JiJlepaMU MOCTpaXJalu BiJ OOMEXKECHHS
omepaniifHol JisIbHOCTI 1HO3EMHHUX JIiJIepiB depe3 Oe3MeKoBI Ta E€KOHOMIYHI PHU3HUKHU (CIOaH
BIJIHOCHMO PUHKHU XapYOBUX IPOJYKTIB, TFOTIOHOBUX BUPOOIB Ta iH.).
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[linnmpuemcTBa digepu TakuxX ranry3eil B MexaX aHTUKPHU30BOTO YIPABIIHHSA MOBUHHI —
MIiHIMI3yBaTl BTpaTH, 30UIBIIMTH KUIBKICTh 3aXOMiB IIOJO 30€peKeHHS  JIOSIBLHOCTI
MOKYIIIIB/KOHTPAreHTiB, MiABUIIUTH PiBEHb COIMIATBLHOTO0 3aXUCTy IEPCOHATY 3 METOK HOro
30epeKCHHS, BU3HAYUTH KJIIIOUOBI CETMEHTH PUHKY, SIKi Oa)kaHO 30€perTH.

[TinnmpuemMcTBa-niepeciyBadi TaKUX raixy3eil B MeXax aHTUKPH30BOTO YIPaBIiHHS MMOBHHHI
— aKTUBI3yBaTH MAapKETHUHTOBY MisJbHICTh Ta MPOLECH 3aTyYEHHS HOBHX MOKYIMIIiB/KOHTPAreHTIB,
ONTHMI3yBaTH BUTPATH Ta HOPMY NPHOYTKY, BU3HAYUTH KIIOYOBI CErMEHTH PHUHKY, AKi OakaHO
3aXOIUTH.

[TinnmpueMcTBa-MOCTi JOBHUKY TaKUX rajdy3eil B MEKax aHTUKPU30BOTO yIIPaBIiHHS MOBUHHI
— ONTHUMI3yBaTH BUPOOHHYY Ta MAPKETHUHIOBY AISUIbHICTH, 301IBIIUTH HMPOMO3HII0 BITYM3HIHUX
TOBapiB, ONTUMI3yBaTH BUTPATH Ta HOPMY IPHOYTKY.

[lignpuemcTBa-HIMIEBIKM TaKUX Taly3eld B MeKaX aHTUKPU30BOTO YMpPaBIIHHS MOBHUHHI —
aKTHBI3yBaTH 3aXUCT BJIACHUX CETMEHTIB HAa PHHKY Ta IOIIYK HOBHUX CETMEHTIB U1 BXOJKEHHS,
30UTBIIUTH KUTBKICTh 3aXOJXiB, 0[O0 HampaBlieHI Ha 30epeKCHHS/MIIBHUINCHHS JOSIBHOCTI
MOKYTITiB/KOHTPATeHTIB.

lamy3eBi pyHKY 3 BITYN3HIAHUMHU JTiIepaMH TIOCTPAKIAJIH BiJI 3MiH BITOJ00OAHb CITOKHUBAYiB Ta
3MIIIEHHS TONUTY 4Yepe3 BHYTPIIIHIO MITpallil0 HAaceJIeHHs, a TaK0X HEOOXIAHICTh 3MIHIOBATHU
omepauiiHy 1 30yTOBY HisiIbHICTh (CIOAM BIJHOCHMMO PUHKHM XapyOBHX MPOJIYKTIB, MOIITOBUX
MOCIYT Ta iH.)

[lianpuemcTBa Nijepu TaKWX Taly3ed B MeXax aHTUKPU30BOTO YIPaBIiHHSI MOBHHHI —
MIHIMI3yBaTH BTpPAaTH, pO3POOUTH 3aXOAW 3aMIIIEHHS IMIOPTHUX MPOIYKTIB, ONTHUMI3yBaTH
30yTOBY Ta MapKETUHI'OBY MOJITHUKY I10JI0 3aJyY€HHs CIIOKHUBAaYiB IMIIOPTHOI MPOIYKIIIi.

[linnpuemcTBa-nepecilyBadi TaKux raigy3eil B Mexxax aHTUKPHU30BOTO YIPaBJIiHHS [TOBUHHI
— IIYKaTH MOJKJIMBICTh 3aXOMMTH J0JATKOBI CETMEHTH PUHKY, HAPOIIYBAaTH €KCIIOPTHI MOCTavyaHHs,
ONTHMIi3yBaTH BUTPATH.

[linnpueMcTBa-NOCIIJOBHUKY TaKUX rajy3ei B MeKaX aHTUKPU30BOI'O YHPABIIHHS MOBUHHI
— ONTHUMI3yBaTH BHUPOOHMYY Ta MApKETHHIOBY MiSUIbHICTh, ONTHMI3YBaTH BHUTPAaTH Ta HOPMY
npuOyTKY, pO3pOOUTH 3aX0/AH 3 3aXUCTY BIACHOI YACTKU PUHKY.

[linnmpueMcTBa-HIMIEBIKM TAaKUX Taly3edl B MeKaX aHTHUKPU30BOT'O YIPABJIIHHS TMOBUHHI —
aKTHBI3yBaTH 3aXUCT BJIACHUX CETMEHTIB HAa PUHKY Ta IOIIYK HOBHUX CETMEHTIB U1 BXOJ/KEHHS,
301TBIIUTH KIIBKICTH 3aXO0JiB, IO HampaBieHI Ha 30€peKeHHs/MIJBUIIEHHS JOSJIbHOCTI
MOKYTI[iB/KOHTPAreHTiB, aKTUBI3yBaTH IHHOBALIWHY JiSIbHICT.

He 3amexHi BiJl 30BHINIHHOTOPTrOBENBHOI MJiSIBHOCTI (BIAHOCHO 3aKPHUTI PHUHKH),
NOCTpaXKJajyd 4Yepe3 HE MOXJIMBICTh 3aMIHMTH IMIOPTOM BITYM3HSAHY NpOAyKUi0 (pobdoTu,
MOCIYrd) B yMOBaX 3MEHIIEHHS BUIYCKY NpoAykuii (poOiT, mOCIyr) Ta BHYTpPILIHI JOTICTHUYHI 1
30yTOB1 MpoOJIeMH (10 TAKUX PUHKIB BITHOCUMO PUHKHU XJ11000YI104HUX BUPOOIB, OIIBIIICTh PUHKIB
noOYyTOBUX MOCIYT Ta pOOIT 1 1H.).

[lignpuemcTBa Nijepu TaKWX Taly3ed B MeXax aHTUKPU30BOTO YIPaBIiHHSI MOBUHHI —
OTNITUMI3yBaTH BTPATH, PO3POOUTH 1 pealizyBaTH KOMIJIEKC 3aXOiB 1100 3aXUCTY BJIACHOI YaCTKH
PHUHKY, 30LIBIIUTH KUTBKICTh 3aXO0/IiB 11010 30€peKeHHS JIOSJILHOCT TOKYIIIiB/KOHTPareHTiB.

[lignpuemcTBa-nepecigyBadi TaKux ranxy3eil B Mexax aHTUKPU30BOTO yIpPaBiIiHHS MOBUHHI
— po3poOMTH KOMIIIEKC 3aXOJiB YCYHEHHs HEraTHUBHOTO BIUIMBY KpH3H, ONTUMI3yBaTH
MapKeTHHIOBY Ta  BHUPOOHHMYY  JisUIbHICTh,  30UIBIIMTH  KUIBKICTh  3aXOMIB  IIOJO
30epe)KeHHS/I IBUIICHHS JIOSJILHOCTI TOKYIIIiB/KOHTPAreHTIB.

[TigmpueMcTBa-MOCTi JOBHUKHM TaKUX rajy3eil B MeXaxX aHTHKPU30BOTO YIIPaBIiHHS MOBUHHI
— ONTUMI3yBaTH BUTPATH Ta HOPMY MPUOYTKY, IPOBECTH PEIIOKALil0 BUPOOHUIITBA y pa3i moTpedu,
chopMyBaTH KOMILJIEKC 3aXOJiB IIOJO0 3aXHCTy BJIACHOI YaCTKM PHUHKY, ONTUMI3yBaTH poOOTYy 3
HEPCOHAIOM.

[linnmpueMcTBa-HIMIEBIKM TAaKUX Tajly3eil B MeKax aHTMKPU30BOIO YIPABIIHHS NMOBUHHI —
aKTHBI3yBaTH poOOTY 3 MOKYHIIMH, IPOBECTHU peJOKallil0 BUPOOHUITBA Yy pa3l MoTpedH,
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ONTUMI3yBaTH MapKETHHTOBY Ta 30yTOBY MisJIbHICTh, MPOAHATI3yBATH MOXJIUBICTh BUXOIy HAa HOBI
CEerMEHTH PHUHKY.

Kputnuno BakJIUBUMU y BIMICHKOBHI 4ac rajgy3eBUMH PUHKAaMU € PUHKH, 110 3a0e3MeuyI0Th
MOXJIMBICTh BEJICHHS BilichkoBHX Aili 30poiiHuMu CrmiamMu YKpaiHH Ta IHIIEMHU OE3TEKOBUMH
opranamMu KpaiHu. ['0J0BHOIO mpoOiemMoro i LHUX Talxy3eidl craja He MOXKJIUBICTh MIBUAKO
HapoCTUTH 00cArH BUPOOHHMITBA B yMoBax nediuuty (piHAHCOBUX, TPYAOBHUX Ta MaTepialibHUX
pecypciB, a TaKOK KOHKYPEHIIiS 31 CTOPOHHM iHO3€MHHUX MOCTAaYaJbHUKIB MIPOIYKIIii.

[MinmpueMcTBa Nigepu TaKuX rany3eil B MekaX aHTUKPH30BOTO YINPABIiHHS TOBHHHI —
ONTHUMI3YBaTH B3a€MOJIII0 3 KOHTPAareHTaMH, y TOMY YHUCJl Jep>KaBHUMHU OpraHaMH, MiJBUIIUTH
piBEHb 1HHOBALIMHOTO CYNPOBOKEHHS (PiHAaHCOBO-TOCTIOIAPCHKOI AISIIBHOCTI, Y TOMY YHUCJIi 1010
NOIIYKY HOBHX JiKepes (iHaHCYBaHHS, PO3BHBATH KOOIEPAIil0 3 IHIIMMH BUPOOHUKAMH, y TOMY
YUCIi IHO3EMHUMU.

[linmpuemcTBa-niepeciyBadi TaKuxX rajy3ei B MeXax aHTHKPU30BOTO YIIPaBJIiHHS MMOBUHHI
— IIyKaTW HOBI MOKJIMBOCTI ISl HAJIaro/KEHHsI BUPOOHUIITBA 1 30yTy, HApOUTyBaTH B3aEMOJIIIO 3
BOJIOHTEPCHKMMH OpTaHi3aIisiMH, Yy TOMY YHCJi 1HO3EMHHUMH, ONTHUMI3yBAaTH CTPYKTYPY DKEpes
dbiHaHCYBaHHS, y TOMY YHCII 332 paXyHOK 3aTydeHHS MHPPOBUX TEXHOJIOTIH.

[TigmpueMcTBa-MOCHiJOBHUKY TaKUX rajy3eidl B MeXaxX aHTHKPHU30BOT'O YIIPABIIHHS MOBUHHI
— HAJAro/DKyBaTH KOOTIEpAIlif0 3 i1HO3eMHUMH BUPOOHHKAMH, ONMTHMI3yBaTH I[IHOBY Ta BUTPATHY
MOJIITUKY, PO3BUBATH B3a€MO/IIFO 3 BOJIOHTEPAMH Ta TEPUTOPIAIbHUMH ITPOMAIAMH.

[TlianpuemMcTBa-HINIEBIKM TaKHX Taly3eld B MeKaxX aHTHKPHU30BOTO YIPaBJIIHHSA MOBHHHI —
ONTUMI3yBaTH BUPOOHHMYY Ta (PIHAHCOBY IisJIbHICTh, HApOILIyBAaTH PO3POOKY Ta 3alpOBaKECHHS
IHHOBALli, aKTUBI3yBaTH MOILIYK iIHBECTOPIB, Yy TOMY YHCIII 1HO3EMHHUX.

BaxnuBumu y BIMCHKOBHUIN Yac € Taly3eBi pUHKH, 110 3a0€3MeUyl0Th MPOJOBOJIbUY Oe3MeKy
Ta 3a0e3me4yloTh OTPUMAHHS HACEIEHHSAM MEAMYHMX IpenapariB 1 MOCIYyr, OoAAry Ta 3aco0iB
ririeau. BriuB eKOHOMIYHOT KPU3H Ha MiANPUEMCTBA IIMX rajly3eid MpHU3BiB 10 MpoOieM 31 30yToM,
JOTICTUYHHUX MPOoOJIeM 1 TpolIIeM H0CTyIy 10 (GiHAHCOBUX i TPYIAOBHUX PECY PCIB.

[MinmpuemMcTBa Nigepu TaKuX Tramy3eil B MeXaX aHTUKPH30BOTO YINPABIiHHS TOBHHHI —
aKTHBI3yBaTH (PiHAHCOBY Ta rOCHOJAPCHKY B3a€EMOJII0 3 JEp)KaBHUMHU OpPraHaMH, MiKHapOJHUMHU
Ta IHO3EMHUMH OpTraHizaiisMu, (GOpMyBaTH Ta PO3BUBATH BOJIOHTEPCHKI 1HIIIATHBH, IIYKATH HOBI1
MOYJIUBOCTI i iHAHCYBaHHS.

[TinnmpuemMcTBa-niepeciyBadi TaKuX raixy3eil B MeKax aHTUKPU30BOTO YIpPaBIiHHS NMOBUHHI
— ONTUMI3yBaTU BUPOOHMUUY Ta (PIHAHCOBY AIsIbHICTH, 301UIbIIYBATH 1HHOBAIll B YNpaBiIiHHI Ta
30yTi, opMyBaTH HOBI1 JIOTiICTHYHI 1 30yTOBI JIAHIIOTH, HAPOIIYBATH EKCIOPTi MOCTAYaHHS.

[TignmpueMcTBa-MOCHiJOBHUKY TaKUX raidy3edl B MeXaxX aHTUKPH30BOTO YNPaBIiHHS MMOBHHHI
— ONTHUMI3yBaTHU BUTPATH Ta HOPMY NPUOYTKY, 301JIbIIUTH 1HHOBALIMHY JiSJIbHICTh, PO3LIMPIOBATH
KOJIO KOHTPAreHTiB, Y TOMY YHCJI IIOJ0 HAJIarOHKEHHS €KCIIOPTY.

[lignpuemcTBa-HINIEBIKM TaKUX Taly3eld B MeKaX AaHTUKPU30BOTO YINPABJIHHSI MOBUHHI —
AaKTHBI3YBAaTH B3a€MOJiI0 3 BOJOHTEPAMH, Y TOMY YHCI IHO3EMHUMH, HAJAroPKyBaTH KOHTAKTH 3
TEPUTOpIaILHUMHU TpOMajJaMHu, ULIyKaTH albTEPHATHUBHI JpKepena (iHAaHCYBaHHS, IIyKaTH
MOYJIMBOCTI BUXOy Ha HOBI CETMEHTH PUHKY.

Hpyropsani y BIMCHKOBUW Yac Tally3eBl PHHKH 3HAYHO MOCTPaXJalM 4Yepe3 €KOHOMIUHY
KpH3y 4epe3 3MEHIICHHS MOMUTY, 0€3MEeKOBI Ta JIOTICTUYHI PU3UKH.

[lianpuemcTBa Nijepu TaKUX Taly3ed B MeXax aHTUKPU30BOTO YIPaBIiHHSI MOBUHHI —
3a0€31eYUTH 3aXUCT CBOIX CErMEHTIB PUHKY BiJl KOHKYPEHIlIi, ONTUMI3yBaTH BUTPATH Ta HOPMY
npuOyTKY, aKTUBI3YBAaTH 3YCHJIIA IIOAO0 €KCIOPTY MPOTYKIIii.

[linnmpuemcTBa-nepeciilyBadi Takux raigy3eil B Mexax aHTUKPHU30BOTO YIPABIJIIHHS MOBUHHI
— ONTHUMI3YBaTH BUTPATHY, LIHOBY, 30yTOBY Ta MapKETUHIOBI NOJITUKH, MiJBUIYBATH JIOSIbHICTh
HNOKYMI[IB/KOHTPAreHTIB 10 MPOAYKIii, IIYKaTH MOKJIMBOCTI I €KCIOPTY MNPOAYKI, IIyKaTH
IHBECTOPIB.

[TinnmpueMcTBa-MOCTi JOBHUKHU TaKUX rady3eil B MEKaxX aHTUKPU30BOTO yIIPaBIiHHS NMOBUHHI
— MiHIMI3yBaTH BTpaTH, ONTHMI3yBaTH BHpPOOHHMYY Ta OpraHi3amiiiHy CTPYKTypy, 3MEHIIUTH
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BUTpPAaTH Ta AaKTHUBI3YBaTH 3yCHJUIA [IOAO0 HEIONMYyIIEHHS 30UTKOBOI [isSNIBHOCTI, NIYKaTH
MOXJIMBOCTI U1 Koomepalii 3 iHO3eMHUMHU MapTHEpaMH, y TOMY 4YHCIl 3a JAaBajJbHULBKUMU
CXEMaMH.

[linnmpueMcTBa-HIMIEBIKM TAaKUX Tajly3eil B MeKaxX aHTHUKPU30BOI'O YNPABIIHHSA NOBUHHI —
IIYKaTH MOJKJIMBOCTI BUMTH Ha HOBI CEIrMEHTHM PHUHKY a00 3aKOHCEpPBYBATH YaCTHUHY/IMOBHICTIO
BUPOOHMYI HOTYXXHOCTI, aKTHUBI3yBaTH IOIIYK HOBUX BJIACHHKIB/IHBECTOpiB, Yy TOMY YHCIi 3a
PaxyHOK IHHOBAIIHHUX MIISAXIB.

3pocTamdi pUHKH, II€ pPHHKH, SKI HE 3anexarb BiA (a3u EKOHOMIYHOTO MHKIY i
JIEMOHCTPYIOTh MOCTiHHE 301/IbIIICHHS BUPOOHUITBA. [Ip00IIEMOIO TYT € IMBUIKI TEMITH 3DOCTAHHS 1
MOJKJIMBICTh PO3BUTKY Ha MiANPHEMCTBAX KPHU3U POCTY (A0 TaKMX Tally3eBUX PHUHKIB BiJJHOCHMO
PUHKH MOB’A3aH1 3 BUPOOHUIITBOM HEOOX1AHOT y BIHCHKOBUH yac nmpoaykuii, Hanpuknan BITJIA).

[linmpuemMcTBa Nigepu TakKuX Tamy3edl B MeXaX AHTUKPU30BOTO YIPABIiHHA IMOBUHHI —
IIYKaTH HOBI BUPOOHMYI Ta (iHAHCOBI MOXKIMBOCTI, PO3POOJISATH Ta 3alMpOBaKYBAaTH 1HHOBAIII, y
TOMY YHCJIi B YIpaBIiHHI, aKTUBI3yBaTH BUKOPUCTAHHS MU(POBUX TEXHOJOTIH y TOCIOMAPCHKIi i
¢biHaHCOBIH MISUIBHOCTI, MIYKATH MOXJIUBOCTI JJIs TIOTJIMHAHHSA TiAMPHEMCTB, Y TOMY YHUCJ TaKWX,
10 HE BITHOCATHCS /10 Taly3i (mepenpodiTroBaHHS).

[TlianpuemcTBa-TIepeciinyBadi TaKuX Taxy3eid B MeXaX aHTUKPU30BOTO YIPaBJIiHHS TMOBHUHHI
— OIyKaTU HOBI MOKJIMBOCTI JIJIsl 30yTY MPOAYKIii, BIAKPUBATH HOBI CETMEHTH PUHKY, aKTUBI3yBaTH
eKCHOPTHY AiSJIbHICTh, ONTUMI3yBaTH 30yTOBY Ta MapKETUHTOBY JiSIbHICTh, aKIIEHTYBAaTH yBary
Ha mia0opi 1 MiAroTOBIN MepCOHATY.

[TianpremMcTBa-NOCTITOBHUKH TaKUX Tally3ed B MeKaX aHTHKPHU30BOT'O YIPAaBIIiHHS IMOBUHHI
— aKIEeHTYBAaTH yBary Ha MPUCKOPCHHI peakiii Ha 3MiHU PUHKY, IIJBUIIHTH MIBHAKICTH 00pOOKHU
3aIUTIB CITOKWBAYiB/TIOKYIIIIB, ITYKATH MOYJIMBOCTI JIJIT BUXOAY Ha HOBI CETMEHTH PUHKY.

[TignpremMcTBa-HIMIEBIKM TaKHX Taly3eld B MeXaX aHTHUKPU30BOTO YIPABJIHHSI TMOBHUHHI —
3011BIIYBAaTH JOSUIBHICTh MOKYIIIB/CIIOKUBAYiB, OPMYBATH 3aXUCT BJIACHUX CEIMEHTIB PUHKY BiJl
IPOHUKHEHHS KOHKYPEHTIB, aKTUBI3yBaTH 1HHOBAILIIHY JISJIbHICTb.

BigHocHo He3anexHi Bif (a3 eKOHOMIUYHOIO IUKJY Tally3eBl pUHKH BUTOTOBIIAIOTH TOBapH
neproi HeoOXigHOCTI (MPOJOBOJIBYI, MEIWYHI, Tiri€HiYHI Ta iH.). BOHM J0CHTH OOMEKEHO
3aJIe’)KaTh BiJl €KOHOMIYHOI KPH3M dYepe3 3HWIKEHHS JOXOJiB MOKYINLIB Ta 3pOCTAaHHSA YacTKH
€KOHOM-TOBApiB y MpoJaxax.

[linmpueMcTBa Nigepu TaKuUX raly3eil B MekaX aHTUKPH30BOTO YINPAaBIiHHS TOBHHHI —
aKTHBI3yBaTH poOOTY 31 CNOXKMBAYaMU/MOKYMISIMA Ta BPaxOBYBAaTH 3MIHH iX BHOAOOAHb 1 piBHSA
JI0OXOM1B, ONTUMI3yBaTH BUPOOHHYY Ta 30yTOBY MONITHKY, aKTHBI3yBaTH 1HHOBAIIMHY JiSJIbHICTD,
IIYKaTH MOKJIMBOCTI JUIS1 BUXOY IPOAYKIII HAa HOBI pUHKH 30yTy, Y TOMY YHCIIi 1HO3E€MHI.

[TianpuemcTBa-nIepeciyBadi TaKUX Tanxy3eld B MeXaX aHTUKPH30BOTO YIPAaBIIIHHS MOBUHHI
— ONTHMI3yBaTH BHUPOOHHWYY, MAPKETHHTOBY Ta 30yTOBY IOJITHKY, MPUIUIHTH OCOOJIMBY yBary
BUTpaTaMu Ta GOpMYBaHHIO ITiH, ITyKATH HOBI KaHAIH 30yTy NMPOIYKIIii, aKTUBI3yBAaTH iHHOBAIIIHHY
MISTIBHICTD.

[TianpremMcTBa-IOCTIJOBHUKH TaKUX Tally3ed B MEKaX aHTUKPU30BOTO yIPaBIiHHS MOBHHHI
— 3MEHIIUTH BUTPATH Ta, 332 HEOOXIHOCTI, 3aKOHCEPBYBATH YaCTUHY BUPOOHHYHMX MOTYKHOCTEH,
HapOIyBaTH KOOIEpalliiiHi 3B’ SI3KH, y TOMY YHCII 00 POOOTH 10 JaBaIbHUIILKHM CXEMaM.

[TlianpuemMcTBa-HIMIEBIKM TaKHX Taly3eld B MeKaX aHTHUKPU30BOTO YIPABIIHHSI TMOBHUHHI —
301IbIIYBATH JIOSJBbHICTh MOKYILIB/CII0KMBa4iB, (OpMYyBaTH 3aXUCT BJACHUX CETMEHTIB PUHKY BiJl
IPOHUKHEHHS KOHKYPEHTIB, LIyKaTH MOXJIUBOCTI AJi Koollepalii, y TOMy YHCIi 3 1HO3€MHUMHU
BUPOOHUKAMH.

3anexHi Big (a3 SKOHOMIYHOTO IUKIIY Taly3€Bi PUHKH OTPUMYIOTh CYTTEBE 3HM)KCHHS
00cAriB BUpOOHUITBA 1 30yTy B MEKaX €KOHOMIYHOI Kpu3u (MamMHOOYIyBaHHs, pekpeauniiiHi
MOCITyrH, OYJAiBHUIITBO, OCBITHI MOCIYTH Ta iH.).

[linmpuemMcTBa Nigepu TakKuX ramy3eil B MeXaX aHTUKPH30BOTO YINPAaBIiHHS MOBHHHI —
3MEHIIUTH BTPATH 1 ONTUMI3yBaTH BUTPATH, IIYKATH MOXJIMBOCTI JIJIsl TOYAaTKy ab0 HapoOIlyBaHHS
€KCIOPTHOI AISIBHOCTI, IIYKaTH HOBUX IHBECTOPIB Ta PO3BUBATU KOOIEpalliliHi 3B’ I3KU.
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[TlianpuemcTBa-nIepeciiyBadi TaKUX Taxy3eid B MeXax aHTUKPU30BOTO YIIPaBJIiHHS MOBHHHI
— IIyKaTH MOXIIMBICTh 3aJy4ye€HHS HOBUX CIIOKMBAdiB/TIOKYILIB 3a paxXyHOK arpecuBHOI
MapKETHHIOBOI MOJITUKH 200 JAEMITIHTY, ONTUMI3yBaTH BUTPATH, PO3BUBATH KOOTEpALiifHi 3B’ A3KHU
Ta B3a€EMOJII10 3 iIHO3EMHUMH BUPOOHUKAMHU.

[linnpueMcTBa-NOCHIJOBHUKY TaKUX rajly3edl B MeXaX aHTUKPU30BOTO YNPaBIIHHS MOBUHHI
— 3MCHIIYBAaTH BUTPATH, HE JONMYCKaTH NOSBU 30UTKiB, B pa3i HEOOXiJHOCTI, 3aKOHCEPBYBATH
YacTHHY BUPOOHHUYUX MOTYKHOCTEH, ONTHMI3yBaTH KiJbKICTh MEPCOHANY, y MEpPIly Yepry TOI -
MEHEJKEPIB, HIYKaTH MOKJIUBICTh 00’ € HATUCH 3 PIHAHCOBO CIIPOMOKHUMH IiANPUEMCTBAMH.

[TianpuemMcTBa-HINIEBIKKM TaKWX Tajy3ed B MeXax aHTUKPU30BOTO YIpPaBIIiHHSA MOBHHHI —
3MEHIIYBATH BHUTPATH, PO3TISHYTH MOXIIHUBICTh NPHU3YNMHMHEHHsS BUPOOHHITBA ab0 CYTTEBOTO
3MEHIIECHHS #Oro po3MipiB, ONTHMI3yBaTH KUIbKICTh IEPCOHANTY, UIYKAaTH MOXJHBICTH OO
Koomepaii 3 IHMUMHA BUPOOHUKAMH, Y TOMY YHCIIi 1HO3EMHUMU.

BigznagaemMo HasBHICTh 3HAYHHX MPOOJIEM I YKPaiHCHKHUX MiANMPUEMCTB, MO TOPOJKEHI
€KOHOMIYHOI0 Kpu3oro 2022 poky Ta HEOOXIIHICTh PO3BHUBATH AHTUKPH30Be ymnpaBiiHHA. Ilpu
IbOMY AaHTHUKPHW30BE VYIPaBIiHHA Ha MIANPUEMCTBAX HEOOXigHO Oa3yBaTH Ha BpaxyBaHHI
0COOJMBOCTEN PO3BUTKY OKPEMHX Tally3eBUX PUHKIB.

BUCHOBKH

Exonomiyna kpwuza, mjo Oyna COpUYMHEHA POCIHCHKOIO BIHCHKOBOIO arpeci€elo 3Ha4yHO
3MIHWIAa YMOBH (piHAHCOBO-T'OCMOAAPCHKOI MISABHOCTI sl YKPATHChKUX MIAMPHEMCTB 1 MiABULIMIA
moTpedy y po3poOiii Ta 3anpoBaJPKEHHI aHTUKPU30BOT'0 YIIPABIiHHS Cy0’ €KTaMU IOCIIOIapIOBAHHS.
OnHak BIJIMB €KOHOMIYHOI KpHM3HM, BPAaxoBYKOYHM chelnu¢iuHi yMOBM ii HacTaHHA 1 PO3BUTKY,
IPU3BIB 710 3HAUHUX BIJIMIHHOCTEH Y PO3BUTKY OKPEMHUX rajy3eil eKOHOMIYHOI CUCTEMHU KpaiHu, 110
norpedye po3poOKM Ta 3ampoBaUKEHHS AHTUKPU30BOTO  YNPABIIHHA Ha  BITYU3HAHUX
HiJIPUEMCTBAX 3 BpPaxyBaHHSAM TaKUX OCOOJIMBOCTEH PO3BUTKY DPHUHKIB TOBapiB Ta pECypCiB
(ray3eBHUX PUHKIB).

[IpoBeneHe [MOCHIJKEHHS JO3BOJWIO BHUSBUTH KIIOYOBI OCOOJIMBOCTI pO3pOOKHM Ta
3ampoOBaJDKEHHS aHTHKPU30BOTO YINPABIIHHSA HA MiANPUEMCTBAX PI3HUX BHUIB (Taly3eBUi Jijep,
rajyly3eBUi TepeciiTyBay/mepeciiayBadi, rajxy3eBi MOCIiIOBHUKH, «HILIEBI» MiANPHEMCTBA), L0
IPAIOI0Th Ha PI3HUX Tay3€BUX PUHKAX.

[IpakTuuHe BHOPOBAKEHHS MPOMO3WINIA 1 BHCHOBKIB JaHOI CTaTTi CHiJ PO3TILAaTH B
KOHTEKCT1 IX BaXJIMBOCTI I MiJBHUINEHHS CTIHKOCTI YKpPAiHCBKUX MIANPHEMCTB KPU30BUM
IpOsBaM B MEKax PO3BUTKY HalllOHAJIBHOI €KOHOMIKH Ta I OKPEMUX Traiy3ei.

[lepcnexTuBY MOoAaNbIINX JOCTIKEHb Ha OCHOBI 1 3 BUKOPUCTAHHAM HayKOBHUX PE3yJIbTaTiB
MPOBEICHOTO JIOCIIIPKCHHS MOJSTAI0Th Y pO3p0o0IIi aHTUKPU30BOI MOJMITHKH JIJIS TaTy3€BUM JTiIepiB,
rajy3eBUX TepeciiayBadiB, Tay3eBi MOCIiTOBHUKIB, «HIMIEBUX» MiIMPUEMCTB, IO MPAIOIOTh Ha
OKpEeMHX PHHKaX TOBApiB Ta PECYPCiB.
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CONSIDERATION OF INDUSTRY MARKETS DEVELOPMENT WITHIN ENTERPRISE
ANTI-CRISIS MANAGEMENT

Maxim Khatser
Zaporizhzhia National University
Zaporizhzhia, Ukraine

The article is dedicated to forming new scientific solutions for improving anti-crisis
management at Ukrainian enterprises, considering the development of industry markets, where
business entities carry out financial, economic, and operational activities. It has been proven that in
the contemporary economic landscape of our country, the development and implementation of anti -
crisis management within domestic enterprises is essential. The article aims to create a set of
measures to optimize the development and implementation of anti-crisis management at enterprises
in Ukraine, considering the features of industry markets (markets of goods and resources) in which
business entities carry out financial, economic, and operational activities. Methodology: a set of
general and special methods has been used at the empirical and theoretical levels, such as the
abstraction method for shaping terms definition “anti-crisis management at an enterprise,” “industry
market (the market of goods and resources”)”; methods of analysis and synthesis to build a set of
activities to optimize development and implementation of anti-crisis management at Ukrainian
enterprises; a comparison method for specification of anti-crisis management measures for different
groups of enterprises (industry leader, industry pursuer/persecutors, industry followers, and “niche”
enterprises); methods of systematization, grouping and logical generalization for information
systematization, formation of conclusions and scientific proposals of the article. The article uses
system and functional, historical, and systemic approaches in revealing and solving the problems of
improving anti-crisis management at enterprises of Ukraine, taking into account the development of
industry markets (markets of goods and resources). Results: directions for optimizing anti-crisis
management at Ukrainian enterprises have been identified, considering the development of industry
markets in which business entities carry out financial, economic, and operational activities.

Keywords: anti-crisis management, industry markets, economic crisis, enterprise, markets of
goods and resources.
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AHotanig. CTaTTs HpPUCBAYYETbCS NMpoOJIeMi PO3BUTKY KaJpoOBOrO IOTEHIialy, ska HaOyna
HaJ3BUYANHOI aKTyanbHOCTI mia vac ta micysa manaemii COVID-19, nacamnepen depes i HeraTUBHUUN
BILJIMB Ha IICUXIYHE 3/10pOB’s HaceseHHs. [IpeameToM MOCHiIKEeHHS € MIABUILICHHS PIBHSA €MOLIHHOIO
IHTEJIEKTY K BaXJIMBOI «M’SIKOI» HaBUYKH, 110 3a0€3Meuy€eThCs Yepe3 BUKOPUCTAHHS KapT eMOLIHHOro
IHTEJIEKTY, pPO3pO0JICHUX aBTOPaMHU 3 JOTPUMAHHSAM IpaB IHTENEKTyaIbHOI BiacHocTi. KapTu npuaatHi
JI0 BXUTKY K Y BeO-Bepcii, Tak 1 y BUIVIAJI HaJIPYKOBAHOI KOJIOJIU, KA CKJIAJaeTbes 3 5 OJI0KiB: 2 — 3
BUpa3aMu o0JMyYs, 2 — 3 Ha3BaMu 0a30BMX €MOLill Ta iXHIX pi3HOBUIIB, 1 — 3 meii3axamu Ta
abcrpakuisMu. Po3risii TakuxX KapT, BpaXOBYIOUHM BIUIMB 3aCaJHUYMX TEOPETUYHUX HANpAIlOBaHb B
cdepi eMoIiifHOro iHTENeKTy, 30Kkpema okpemux ifeit J[. ['oynmana (po3mmpeHuil mepemik eMorrii),
JIx. Maiiepa ta I1. CanoBes (Moznenb eMOLIIHHOTO iHTEIEKTY), 00paHO METOIO i€l cTaTTi. MeTomomoris
IPYHTYETHCS Ha COLIOJIOTIYHOMY ONMUTYBaHHI, IIPOBEIEHOMY SIK aHKETyBaHHA y (popmaTi OHJAWH JJIs
y3arajJbHEHHS pe3ysibTaTiB BH3HAUCHHA eMolliii Ha ¢oTorpadisx pecrnonaeHtamu. s qocsrHeHHS
METH TaKOXX MPOBOAMIUCH (OKYC-TpymH 3 OOTOBOPEHHSIM TPYIHOILIIB MpH BUOOpI eMoliil miJ dac
aHKETyBaHHs, JOAATKOBMX 3aco0iB JUIs pO3Mi3HABaHHA eMOLiNd Tomo. Pe3yibratu IOCHiKEHHS
MOSICHIOIOTH MOPSAOK CTBOPEHHSI KapT, a TAKOXK PO3KPUBAIOThH MEPCIIEKTUBU iIXHHOT'O BUKOPUCTAHHS IS
HaBYaHHS IE€pCOHATy. ABTOpaMU BHOKPEMIIEHO MPUHIUIN POOOTH 3 KapTaMH €MOLIMHOIO IHTENIEKTY,
HaIpUKIaJd, IHAUBIAYaJbHOI I1HTEpHperalli, HEBUKIIOYHOCTI BepOamizalii, Higd0py aKkTUBHOCTEN
BIJIMOBIJTHO /10 €TaIy HaBYAJIbHOI'O 3aXOJ/ly Ta PIBHS CKJIATHOCTI Ta 1H. [IpakTnyHe 3Ha4YeHHS I11€1 CTATTI
[OJsira€ B IPEJACTaBICHHI HOBOIO IHCTPYMEHTY [JIsI NPOBEIEHHS TPEHIHIIB Ta IHIIUX 3aXOJIB
KaJpOBOro MeHEeKMEHTY. KpiM TOro, BUCHOBKM MOXYTh OyTH L[IHHMMH JUIS PO3IIMPEHHS HAayKOBUX
3HaHb MPO CIIPUUHSITTS EMOIIIMH.

Kaw4yoBi cioBa: xapTu eMOIIKHOTO 1HTEIEKTY, PO3BUTOK KaJpOBOTO MOTEHIIANY, IHCTPYMEHTH
HaBYaHHS TEPCOHANTYy, EMOIIMHUM I1HTEIEKT, CIPUUHITTI €MOIlii, po3mi3HAaBaHHSA eMoIil, 0a30Bi
eMolii.

JEL knacugikarop: 1310, M120.

INOCTAHOBKA INPOBJIEMH

Brmuue nangemii COVID-19 Ha ncuxiyHe 370pOB’S ICTOTHO MOTIPUIMB SKICTh XUTTS JIIOJEH,
30KpeMa BHACIHIJIOK YacTOr0 MEpPEeKUBAHHSI HENPUEMHUX EMOIIIMHUX CTaHiB. 3a Takux oOcTaBHH
3pOCIIO 3HAYEHHS «M’SIKHUX» HaBUYOK (soft skills), siki cnpudoTs OinbII €()EKTUBHOMY YIPaBIIIHHIO
co0o10, cepes HUX — eMmoliifHoro iHTenekTy. [ligxoam n0 HOro po3yMiHHS € PI3HHUMH: BiJ HaOOpy
3A10HOCTENH 110 BUOKPEMIICHHS SK ocoOucTicHOi pucu. BojmHodac, KOXXEH 3 OCHOBHHUX IiJXOJiB

BiJ0OpaXeHUH y BIJMOBIIHIN METOAUII OI[IHKY — BiANPaBHii TOYIll Y BUOOPI iIHCTPYMEHTIB JJIs1
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i ABUIIECHHS PiBHS €MOILIMHOTO 1HTENEKTY.

B ocHOBiI 1mi€i cTaTTi JEXHTH iles KapT EMOIIHHOTO IHTENEKTy SK IHCTPYMCHTY HaBUYaHHS
MEepPCOHAIy, po3p0o0JIEHOr0 aBTOPAMHU 3 BpPaXyBaHHIM HAyKOBHMX HaIpallOBaHb y MpeaMETHIN chepi
Ta BJOCKOHAJICHOTO EKCICPUMEHTAIBHUM MNUIAXOM. Po0OoTa BHKOHaHa B MEXax IMPOEKTY, IO
dinancyetbes HamioHanbHUM ¢GoOHIOM nociijpkeHb YKpainu: «OIliHKa HACHiAKIB BIUTUBY MaHAEMIi
COVID-19 na xaapoBuil moTeHuiag YKpaiHM Ta BU3HA4YEHHS ILIAXIB iX MOAOJAHHA» (peecTpaiiiHui
Homep: 2021.01/0433).

AHAJ3 JOCJIKEHD 1 MYBJIIKAILIA

[lopymiena y crarti mpobyieMa pO3BUTKY KaJpOBOrO IMOTEHIialy JOCIIKyBajlach B YKpaiHCBHKIN
Hayli TakuMu BueHuMH sK. ['aBkamoBoro H., I'ontiok B., I'puasoBoro B., Jamko 1., duckinowo A.,
Kypeninom B., [Tucapescrkoro I'., Pynkoscbkoro JI., CumopoBoto A. Ta Oaratbma iHmmMMH. B cucremi
COpusTIUBUX (GaAKTOPIB sl PO3MIMPEHHIO MOXKJIMBOCTEH Ta TMiIBHINCHHS €QEKTUBHOCTI KaJpiB
BUJUIAIOTH SIKICHUH KaJpOBUN MEHEIKMEHT, 3aBJISKH SIKOMY 3aJI0BOJIbHAETHCS MOTpeda OpraHy BIAIHM,
YCTaHOBH YU HIANPUEMCTBA y Ipal[IBHUKAX.

B namomy nomni 30py nepeOyBae Takuil aclekT MpoOJIEMH SIK IHCTPYMEHTU HaBUYaHHS IEPCOHANY Y
chepi «M’SIKHX HABUYOK», HacaMmIlepel, EMOLIMHOro IHTEIeKTy, sKi TNOpsJ 3 BIOCKOHAJEHHSAM
npodeciiHoi KOMIETEHTHOCTI MaroTh BaroMuil BIUIMB Ha ()OPMYBaHHS SIKICHOIO KaJpOBOIO CKJIATy.
PiBeHb Ta 3Ha4YeHHs E€MOLIITHOIO IHTENEKTY B KOHTEKCTI Ka[pOBOTO MEHEIKMEHTY BUBYAIMCS, 30KpeMa,
1O. bpeyc, T. dpabuyk, C. dyb6oBuk, JI. 3arpaii, B. 3apunskoto, A. Kaum, M. Kopman, O. Hosak, H.
[{urunuk, B TOMY 4MCI 4epe3 MpU3My BUAUIEHHS PI3HUX KaTEropii MpamiBHUKIB (KEpIBHUKIB 3aKJIaJiB
cepenuboi oceitu [1], meHnemkepis [2; 3], 6i3uec-nigepis [4], nenaroris [5]).

Bonnouac, 10 1pOro 4acy 3ajMINAETHCS MAJIOBHUBYEHUM IHMTAHHS, SIKUMH METOJaMM Ta 3aco0amu
KOPUCTYBAaTHUCh JUJIA HAaBYaHHS EMOLIMHOMY IHTEJIEKTY KaJpiB NpU IMPOBEACHHI TPEHIHTIB Ta IHIIMX
PO3BHMBAILHUX 3aX0/1iB (BiA3HAYMMO MiapydHuK MaTiiikiB I. « TpeHiHr eMOomiiHOT KOMIETECHTHOCTI» [6]).
Came TOMY (hOKyC HAIIOrOo JOCIHIIKEHHS 30CEPEPKEHO Ha MOpPsSAKY CTBOPEHHSI KapT eMOLiHOro
IHTEJIEKTy SIK aBTOPCHKOI PO3POOKH, MPHU3HAUEHOI I PO3BUTKY KaJpOBOrO IMOTEHLIaly, a TaKOX
NEepCHEeKTUBAX iX 3aCTOCYBAHHS.

®OPMYJIOBAHHS IIJIEA CTATTI

Mera crarTi mosArae B poO3MVILAl KapT, pO3pOOJEHMX aBTOpaMHM Ha OCHOBI TEOPETHYHHUX
HaIpaloBaHb B chepl eMOLIHHOr0 IHTENEKTY Ta Pe3yNbTaTiB COILIOJIOTIYHOTO ONMUTYBaHHA. Taki KapTH
HiIATal0Th OE3KOIITOBHOMY BHKOPUCTAHHIO (32 YMOBHM JOTPHUMAaHHS IOJIOKEHb 3aKOHOJABCTBA) SIK Y
BeO-Bepcii, Tak 1 y BUIISAI HAJAPYKOBAHOI KOJOMHM I JICKIId, TPEHIHTIB, KOHCYJIbTAIlil Ta IHIIUX
HaBYAJIIbHUX 3aXO0JiB KaJPOBOTO MEHEKMEHTY. [Ipu 1XHii mAToTOBIi OyJIO B3STO 1O yBaru HETaTHBHI
Hacninku nangemii COVID -19 na mcuxiuyHe 310pOB’sS HaceleHHS, HacaMIlepes 4acTi TEepeXKHUBaHHS
CTpaxy, a TakKOX TPHUBOXXHO-ICHPECUBHI pO3JaAu. Y CTAaTTI TaKOX NPEICTABICHO NPUHIUIN
BUKOPUCTAaHHS KapT €MOLIMHOro IHTENeKTy, 10 (OpMYyBaJIHMCh BPaxOBYIOYHM HampaloBaHHS (OKycC-
I'pyI, 3 KOHKPETU3alll€l0 OKPEMUX BIIPaB.

Jlis TOCATHEHHs MOCTaBICHOI METH BUIUISIEMO I'OJIOBHI 3aBJaHHA: OOIPYHTYBAaTH KOHIIENTYaJIbHO
KapTH HAYKOBUMU MOJIOKEHHSMH (TEOPETUYHOI0 KOHCTPYKIII€I0 eMouiifHoro iHTenekty k. Maiiepa Ta
I1. Canoses, a Takox Kiacudikamiero 6a30BuX emoliil Ta ixHix pizHoBuaiB Jl. ['oynmana); 3rpymyBaTu
KapTH, 30KpeMa BUXOJISYU 3 TOTO, HACKUIBKM BHpa3HUMHU OylHM BiJ3HA4Y€HI PECHOHJEHTAMM €MOLii;
HNOSICHUTH NPUHIUIN BUKOPUCTAHHS KapT JUId PO3BUTKY KaJpOBOTO IMOTEHLIally, BKJIIOYAOYU ONHCU
OKpPEMUX PEKOMEHOBAHUX aKTUBHOCTEH.

METOAOJIOTI'TA JOCILIKEHHA

Oco0nuBe 3HAYCHHS ISl TOCSTHEHHS METH BiJirpaBaly METOAM COLIOJIOTIYHOTO ONMHUTYBAHHS Ta
¢doxyc-rpynu. Couionoriuae onuTyBaHHs OyJio MPOBEAECHUM y (OpPMi aHOHIMHOTO aHKETYBaHHs OHJIAH
3 BukopucTtanHiM Google-popm (6e3 30epekeHHsI eNeKTPOHHUX aJipec). YUacTh B ONUTYBaHHI B350 152
ocobu BikoM Biz 16 10 67 pokiB, cepell HUX 3a CTATTIO: )KiHOK — 127
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(83,6%), uonosikie — 25 (16,4%). Bono ckiagamoch 3 29 muraHb, aOCOJIOTHA OUIBLIICTh SKHX
noJjArajga y BU3HAUYCHHI eMollii, sIKy IepexuBae JoauHa Ha (ororpadii (KIIpKICTh BapiaHTIB A
BHOOpY He oOMexyBasiach). Y mepeniky HaBeneHo 40 mepekuBaHb, BKIOYa04M 0a30Bi eMoIlii Ta
ixHi pisHOBUIMU. KpiM TOTO, pecrmoHIeHT MIlI HajJaTH CBIA BapiaHT BiANOBiAi. [HINI mUTaHHA
CTOCYBAJIUCh BiKY, CTaTTi, OLIHKU BJIACHOTO PIBHA €MOLIMHOTrO IHTENEKTY (necsiTubanabHa IIKaja).
Yac Ha aHKeTyBaHHS He OyB 0OMEXXEHUM.

dotorpadito 3 pi3HUMH TEPEKUBAHHAMH B3ATO 3 KATEeropii «ICHXIYHUWA CTaH» Yy
MyabTUMeiHIM 6a3i Adobe Stock Ha ymoBax cranmapTHOi mineHsii (Ha3Ba — «BUPA3U OOTUTUSIY).
Bona BigoOpaxkae 25 pi3HUX BHpa3iB 00JMYYS Ta )KECTIB, Ki TEMOHCTPYE OJHA i Ta caMa JXiHKa
(pucynok 1). IIpu npomy emorii He Oynu Ha3BaHi. Koxen 3 25 moka3zyBaBcs OKpeMoO JUIsl TOTO, 100
PECHOHACHTH 11eHTU(DIKYBaIH BiAMOBIIHI IEPEKUBAHHS.

Pucynox 1. Bupasu obauuusi ma scecmu, XxapakmepHi OJisl PI3HUX NepedCUBaHb
Jocepeno: myrnomumeditina 6asa Adobe Stock (cmanoapmmua niyenysis)

3aranbpHI pe3yibTaTH aHKETYBaHHS BUBYAINMCH Ha MIJCTaBl Bidyasizamii JaHUX 3a JOTIOMOIOO
Google-hopm, a Takox MmiaaArand aHaji3y micias nepeHeceHHs y Microsoft Excel. 3aBasku mpomy
BHJIJICHO TEHJEHINI CTOCOBHO pO3IMi3HABAaHHA €MOIlid cepex ociO, sKi OIMIHIOTh CBi piBEHB
E€MOIIIITHOTO 1HTENIEKTY BUCOKUM (EKCTEpTHA YacTHWHA). Takok 3IiHCHIOBABCS IMiPaxyHOK €MOIIiH,
MO3HAYEHUX JUISI KOXKHOI 3 poTorpadiii 3a TOTOMOT0I0 OHJIAHH -KAIBKYISATOPA.

Y4acHUKIB COII0JIOTIYHOTO OMUTYBaHHS, 00’eqHaHuX y 4 ¢GoKyc-rpynu ducenbHicTiO Big 10
1o 15 oci0, 3anmporreHo 10 00TOBOPEHHS MEPCTEKTUB BUKOPUCTAHHA KapT €MOIIMHOTO 1HTEIEKTY. 3 -
MOMDK NMHTaHb, SIKi MOPYIIyBaB MOJEpPaTop, OyJau HACTYMHi: 00I3HAHICTh 3 MOHATTSIM EMOIIIHHOTO
IHTEJIEKTY, BaXKJIMBICTh BMIHHS CIpPUUMATH Ta PO3Mi3HABATH €MOLIi, TPyAHOII Mpu BUOOPi eMoIii
Ta MOYYTTIB IiJl Yac aHKETyBaHHs, JOJATKOBI 3aco0M I pO3IMi3HABaHHS €MOIIH, pojb MO0 HUX
KapT Y PO3BUTKY PiBHS €MOIIHOTO 1HTEJIEKTY.

BUKJIAZL OCHOBHOI'O MATEPIAJTY JOCJ/IIIXEHHSA

Xoya MOHATTS €MOLIMHOr0 IHTENEKTYy YBIMIIIO 10 BXKUTKY B HAYKOBiM Ta MOMyJApHii iiTeparypi
HAIIIOr0 Yacy HANpPHKIHII MUHYJIOTO CTOJITTS, ChOT'OJHI OTr0 CyTh Ma€ pi3Hi iHTeprperalii. IcHyl0Th
TpU MiAXOAH 10 Horo po3yminHs. [lo-mepiie, B HbOMY BOaUarOTh 0COOJMBI 3110HOCTI, MOB’s13aHi 31
cheporo emortiit, siki posBIIsie M0MHA HAa poboTi B Tomy uuci [7]. [To-npyre, okpemy pucy,
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CIOpIJTHEHY 31 CTPECOCTIMKICTIO, CaMOMOTHBAIII€I0, OMTHUMI3MOM, IIIJIECIIPSAMOBAHICTIO TOIIO,

0e3yMOBHO 3aJIeKHHUX Bia emoriiHoro HacTpow [8]. ITo-Tpere, icHye 3MiMIaHMM MiaXia, B MEKax
SIKOr'0 eMOLIIMHUN 1HTEIEKT PO3TIAAa€ThCsA B HAHIIMPIIiK iHTeprnpeTamii [9].

Bigznaunmo, mo npobiiemMaruka JOCHIIKEHb y IPEeIMEeTHIH cepl nopyurye, KpiM po3yMiHHS
MOHSATTS, 1€ JBAa BaXKJIMBI Ta B3a€MOMOB’ 13aHi acrekTH: ik BumipoBatu EQ (EQ — e tepmiH, mo
BXKMBAa€ThCs 1Mo aHaiorii 3 1Q) Ta HACKIIBKM [OCTOBIPHUMHU € HasBHI METOAMKH. Monenb
emoniiiHoro intenekty J[lx. Maiiepa Ta II. CanoBes € omHi€l0 3 HaAWHOINBII AaBTOPUTETHUX
TEOPETUUYHUX KOHCTPYKIIHN IS MOSCHEHHS HOTo CyTi sk Habopy 3ai0HocTeil. Came BOHA JIEKUTh B
ocHoBi MSCEIT — cTaHaIapTH30BaHOrO TECTY 3 €MOLIHHOTO IHTEIEKTY 3a 4 MiJKOMIIOHCHTAMU:
CIIPUUHSATTS €MOI[il, BAKOPUCTAHHS Y MUCIICHHI, PO3YMiHHS €MOIIili Ta YIpaBIiHHSI HUMHU.

[TiTKOMTIOHEHT CIIPUUHATTS €MOII BiAmoBigae 3a Taki 3mi0HOCTI: (1) BU3HAYATH OMaHIIMBI
a00 Hemwupi MPOSBU eMOIii; (2) pO3pi3HATH TOYHE Ta HETOUHE BUPaKECHHS eMolii; (3) po3ymiTw,
SK B1AOOpaKkaroThCsl €MOLIT 3aJIe)KHO BiJ KOHTEKCTY Ta KyJnbTypH; (4) BUpakaTu eMOLii TOYHO,
KoM 1e moTpibHo; (5) copuiiMaTtv eMoIlliiiHe HAMOBHEHHS HABKOJHIIHLOTO CEPEOBHINA,
00pa30TBOPUOro MUCTELTBA Ta My3UKH; (6) cipuiiMaTu eMouii 1HIIUX JI0JAed uepe3 IXHi roja0coBi
CUTHAJH, BUpa3 001uY4si, MOBY Ta MOBEIHKY; (7) BU3HAYaTH eMOLii y Bi1acHOMY (pi3MUHOMY CTaHi,
noyyTTax 1 gymkax [10, c¢. 159]. [Hmi Tpu niIKOMIOHEHTH SIBJIAIOTH COO0I0 BHILI PiBHI i€papxii.

Came posmizHaBaHHA €MOINH 1HIIOT JIOAWHH dYepe3 BHpa3 OOMHYUS BBAXKAETHCS
OCHOBOIIOJIO)KHOK HABHYKOK EMOLIWHOTO 1HTENEeKTy, OCOOJMBO JJis KaapoBOTO CKJIALy,
MepeyMOBOIO OiNbIl €(EKTHBHOTO YIpPaBIiHHSA CO00I0 Ta €(pEeKTUBHOTO CIIJIKYBAaHHS 3 IHIIUMH.
3ayBaXuMo, 10 HE MEHII IIHHOI B ymoBax nii HacmiakiB mangemii COVID-19 Ha ncuxiune
3JI0pOB’S HACEJICHHsI € HaBWYKA i1MeHTU(]IKyBaTH BIaCHI €MONIiNHI CTaHW, JJIS SKOI JIJAKMYCOBUM
MamipieM € BMiHHS OMidaTH eMoIliliHe HallOBHEHHs ¢oTorpadiii mekzaxiB Ta aOCTpaKIiii.

[Tpu po3pobui kapT Mu Bukopuctanu okxpemi imei meroguku MSCEIT: 3patHicTs 10
CHPUMHSTTS €MOILI ICTOTHUM YWHOM BigoOpaka€ BMIHHS PO3IMI3HABATH BUPA3u OOJMYYS JIFOJUHH
Ha Qororpadii, a omKe yepe3 I 3JaTHICTh CEMOIIMHOMY IHTEJIEKTY MO)KHA HaBYaTH KaJpu,
CHIBIAJIIHHS OILIIHKK OUIBIIOCTI Y MUTaHHAX, sKI MMOB’s3aHI 3 JEMOHCTpAIi€l0 eMolliid, HabyBae
eTaJIoHHOTO xapakTepy. KpiM Toro, BpaxoBaHO CaMOOIIHIOBUIBHMMA MiAXiJ 10 BUMIPIOBaHHS
eMOLIHHOr0 1HTENEKTy SIK PHUCH OCOOMCTOCTI, XapaKTEepHUU MJI METOJUK-ONUTYBaJIbHUKIB
(HampuKIam, TMOMYJSIPHOTO Cepel YKPaiHChKUX BYEHUX TECTy CTOCOBHO BHU3HAYEHHS PIBHSA
eMorriitHoro intenekry H. XoJa, sikuii Mae psi cuiibHEX cTopiH [11]).

[nme nutaHHA — 0a30Bi emolii Ta iXHI pi3HOBHAM — HAOYJO aKTyaJbHOCTI B TpoIeci
pPO3pOOKH KapT uepe3 BIACYTHICTh 3arajibHOBH3HAHOTO Iepeniky. 3 omHoro 6oky, B MSCEIT
HaBeJIeHO TaKi eMoIlii JJ1s1 BUOOpYy — pajdicTh, CyM, CTpax, T'HIB, Bipas3a, 3TUBYBaHHS, XBIIFOBAHHS
(TyT 1 jmami — aBTOPCHKWH Tmepekiam). 3 iHmoOro OOKy, sl Toro, Imo0 BuOip OyB OiibId
OOTpYHTOBaHMM, MU 3BEPHYJHCH J0 PO3LIMPEHOro mneperniky, HaBeaenoro /. ['oynmanom [12, c.
331-332]. Bin 00’enHaB emoriii y 8 cimeil, 10 iCTOTHO BiIPI3HSIOTHCS MiXK COOOI0 3a KiJIBKICTO
pi3HOBUAIB: THIB — 15, cym — 10, cTtpax — 14, panicts — 17, 1100608 — 9, 3n1uByBaHHs — 4, Bigpasza — 7,
copom — 8. Ilicias ompauoBaHHA TMEPENiKy MU 3aJUIIWIA 1O 4 1XHI PI3HOBHIU, KEPYIOUHCh
JIHTBICTHYHUMU Ta KYJIBTYPHUMHU (haKTOpaMHu.

Came 6a3oBi emorii Ta iXHi pI3HOBHAM TOKJIAJICHI B OCHOBY MEPIIUX & KapT, SAKI MOXYTh
03HAMOMUTH YYaCHUKIB HaBYAJIBHHUX 3aXO0JIB 3 MOHSATTSIM €MOLIil Ta 103BOJUTH OOrOBOPUTHU IXHIO
poib y KHTTI. 300pakeHHs NEePCOHaXy, 10 epedyBae y BiAMOBIIHOMY €MOILIHHOMY CTaHi, 0yJO
B3ATUM 3 (ororpadii y mynprumeniiHii 06a3i Adobe Stock Ha ymoBax cranmapTHOI JineH3ii
(pucyHOK 2).
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THIB CYM /o608
CTPAX PALICTb 3AUBYBAHHA BIAPA3A COPOM
¥ ! a ? :\i i rﬁ/\‘
PO3APATYRAHHS HKypba 3AHENOKOEHHS A Tb Mopve Henpusss Buwa
3nicte Mpurhidenicts Hacropienicts Haconopa Nobpora Mpuronomwenicts nepara 36eHTExHEHHA
0BypeHHs Tope Tpueora 3axonnexn Dosipa Lok MpeaupcTso Kans

Tiots Poanay Mepenx Eiiopia BippaicTy MoTpacinxa Oruga KastTs

Pucynox 2. Kapmu 3 mnaseamu 6a306ux emoyitl ma IXHIMU PIZHOSUOAMU
IDicepeno: énacni nanpayiosanns (3 ukopucmanusim myaromumeditinoi 6azu Adobe Stock)

Cnucok 3 MynbTuBHOOpOM BKItouaB 40 BapiaHTIB Ta OMIli0 «iHIIE» (y pecnoHAEHTIB Oyia
MOXJIUBICT JUII KOXKHOI 3 ¢oTorpadiii oOpatn Ta Ha3BaTH iHIIE MEPEKUBAHHS, HE 3 TMEPEITIKY).
[Tpu o3HaliOMIJICHHI 3 pe3yJbTaTaMU aHKETYBAHHS MU BUSBHWIH, IO CTYHIHb BHPAXKEHOCTI MEBHUX
eMOIIif Ta MOYYTTIB HA KiTbKOX GoTorpadisx OyB myke BUCOKHUM (BiI3HAYeHHH OuIBUIICTIO Y 3/5
pecnoHaeHTiB): panictb — 96%, crpax — 66%, Bigpaza — 64%, THiB - 61%, 3nuByBaHHI — 65%.
BoHu Oynu BUKOPHCTaHI I CTBOPEHHS 5 KapT 0a30BUX €MOIIiil 3 BUpazaMu 00uy4s (pPUCYHOK 3).

1 L : J 3 < : - ¢ 1

Pucynox 3. Kapmu 3 0obpe eupadsceHumu 6a308umu emoyisimu
Jicepeno: enacni nanpayrosanms (3 euxopucmanuam myabmumeditinoi 6asu Adobe Stock)

Bonnrouac, mu momitwim, mo 4 6a30Bi eMoIIii peCIOHEHTH PO3Ii3HAIHN K HalOLIBIIT BUpa3Hi
(3a THM BapiaHTOM BiANOBII, SIKMI 0OpaHWi YacTimie 3a iHmi) OUTBII, HIX Ha OMHIA GoToTpadii:
3IMBYBaHHS Ta paaicTb — Ha 5, THIB — 4, cTpax — 2. Y 3B’A3KY 3 MM, BUHUKJIO MPUIYIIEHHS, 110
OibII TOYHE PO3MI3HABAHHS €MOLIM Ha OOJIMYYl XapaKTepHE U JIFOJeH, SKi OIIHIOITH CBii
piBEHb €MOIIIHHOTO IHTEJIEKTY BUCOKUM. 3 OJHOTO OOKY, CAMOOILIHIOBaHHS 1 CIpaBii MOXKE MaTH
Ccy0’€KTUBHUM XapakTep, a OTXKe Kpallle HajJaTu mepeBary OUIbII TOYHUM 00 €KTUBHUM TECTaM Yy
dopmi 3aBaaHp. 3 iHIIOTO OOKY, CTaldW AY>KE MOIIMPEHHUMHU OMUTYBAJIbHUKH, IO CKJIAJAIOTHCS 3
MUTaHb 10 PECIIOHJICHTA HAa IIPEAMET TOTO, SIKUMH BiH 0a4uTh CBOI 310HOCTI, OB’ s13aH1 31 cheporo
eMoliil. IXHS CHUIbHA CTOPOHA MOJATAE y BiJICYTHOCTI HEOOXiJHOCTI BCTAHOBIEHHS ETAIOHIB IS
oTpuMaHHs pe3ynbTatiB [13, c. 280-282; 14, c. 421-423]. Buxonsuu 3 11b0r0, OyJ10 BUOKPEMIIEHO
pe3ynbTaTu Ti€l YACTUHH PECTIOHIEHTIB, SKi BUCOKO OI[IHWIHM CBiii pIB€Hb €MOIIMHOTO 1HTEIEKTY
M 9ac 3arajpbHOTO OomUTyBaHHS («9» Ta «10» 3a mecaTnOanbHOIO MIKAIO0I0), Ta MEPEHECEHO IIi
BijlomMocTi y Microsoft Excel 3 MeTOr0 mogaipuioro anaiizy (pucyHok 4).
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Pucynok 4. Kinvkicme pecnonoenmis, ki oyiH08aIU C8ill piBeHb eMOYIUH020 IHMeNleKmYy
IDicepeno: pesynomamu onumysanns (nooyoosa oiacpamu y Microsoft Word)

3aranoM MH BHSBWIHM, [0 Biamosigi 23 pecnonaeHTiB (15%), ski BBaxawTh cebe
BUCOKOKOMIIETEHTHUMH B c(epi eMOIIHHOTrOo IHTENeKTy, B OiibIIOCTI BHUMAJAKIB CHIiBHAJAIH 3
NOTEPEeHIMU pe3ylbTaTaMd 3 MPUBOJY BHU3HAUEHHS HailOunmpm BupasHoi emouii (20 3 25
dororpadiii — 80%). BusHaueHuid pesyiabTaTaMu aHKETYyBaHHS YCiX PECIOHJCHTIB IMPOBIIHHIMA
eMOILIIHUN CTaH CIHiBMaAaB 3 TOUYKOIO 30py Ti€l YaCTHHHU, AKY MU PO3IJILAAIH B IKOCT1 €KCIEPTHOI,
1 Ha HaCTYNMHUX QoTorpadisax (pUCYHOK 5).
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Pucynok 5. Kapmu 3 00bpe supasicenumu pisHoguoamu eHigy, 8iopasu, cymy ma paoocmi
IDicepeno: énacni nanpayiosanns (3 sukopucmanuam myabmumeoiunoi 6azu Adobe Stock)

JlyMKa eKCHepTHOI YaCTUHHM CTOCOBHO poO3Mi3HaBaHHA (oTorpadiif, Ha SKUX HaHWOIIbII
BHPA3HO MPOSIBISIINCH 3rajiani Bumie 4 6a30Bi eMollii, B OIIBIIOCTI BUMIAIKIB OyJia TaKOK CaMO0, SIK
yCiX pEeCNOHJACHTIB (3AMBYBaHHA — Ha 5, panicTb — Ha 3, THiB — 3, cTpax — 2). JlomarkoBo 1o
HABEJICHUX BHINE KApT 3 Ha3BaMH, CTBOPEHUX HA OCHOBI HaWOUIbII BUPAXKEHUX €MOLIIHUX CTaHiB,
MU BUSBUJIM HACTymHi crhiBmamiHHs (Tabmums 1). Tak camMo HaBOOUMO MEPENiKH JOCTaTHBO
NOMITHUX €MOIIHUX CTaHiB Ha KOXKHI# 3 poTorpadiii 3a 4aCTOTOIO PO3IMi3HABAHHS.
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Jlobpe supasiceni 6azosi emoyii

®otorpadis

poBinHuii cran Ta iHmi
MEHII BUpPa3Hi
[IpoBigHuUH eMOITIHHUHN CTaH
— 3IMBYBaHHS:
3arajniom — 65%; ekciepT —
61%.
a1 MeHIT Bupa3Hi eMoLii:
TIO/INB, TIPATOJIOMIIICHICTb,
JPYKeTOOHICTh, 3aXOIIICHHS,
IIOK, PaJIiCTh Ta iH.

[IpoBimHuit emoIiiHUN CTaH
— cTpax:
3aranom — 40%; excniepTa —
39%.

[HI11 MeHIT BUpa3Hi eMorlii Ta
MOYYTTS: MIEPEIIsK, LIOK,
COpOM, 3AMBYBaHHS,
MOTPSCIHHS,
MPUTOJIOMILIEHICTH Ta iH.

[IpoBimgHUH eMOITIHHUHN CTaH
— THIB:
3arayiom — 45%; excniepTa —
43%.

[HIT1 MeHIIT BUpa3Hi eMo1lii Ta
MOYYTTS: 3JIICTh, O0YPEHHS,
PO3apaTyBaHHs, HEMPHUA3HE,

MPE3UPCTBO, BiZjpasa Ta iH.

[IpoBimHuit emoIiiHUI CTaH
— 3)II/IByBaHHH:
3aranom — 52%; excrieptu —
65%.

IH1Ti MeHII BUpa3Hi eMorii:
IMOJINB, 3aHEITOKOCHICTh,
CTPUBOXKEHICTB,
30€HTEKEHHS],
MIPUTOJIOMIIICHICTh,
3aXOIUJIEHHS Ta iH.

[IpoBimHUIT eMOIIHHII CTaH
— 3/IMBYBAHHS:
3aranom — 52%; excriepTHa
gactrHa — 57%.

[HIIi MeHIIT BEpa3Hi eMoITii Ta
MOYYTTS: IOK,
MIPUTOJIOMIIICHICTB,
MIOTPSCIHHS, ITOAUB, CTpax,
MepeIIsiK, 30CHTS)KSHHS Ta 1H.

doTtorpadis

Tabauys 1

IIpoBinHuii cran Ta iHmi
MEeHII BHpPAa3Hi
[IpoBigHUH eMOIIHNYT CTaH —
3IUBYBAHHS:
3araniom — 55%; excriepTa —
50%.

IHmmi MeHII BUpasHi emouii Ta
MOYYTTS: 3aHEIOKOEHICTD,
CTPUBOKEHICTh, TPUBOTA,
HO/IUB, IEPETISIK, 30CHTEKEHHS
Ta iH.

[IpoBimHuit emoriitHU# cTaH —
pamicTs:
3aranom — 44%; ekcriepT —
43%.

Inmni MeHtr BUpasHi eMorrii Ta
MOYYTTSL: 33]JOBOJICHHS,
HACOJIOJIA, IPYKEMOOHICTS,
nI00poTa, 3aXOMIeHHs, erdopis
T4 iH.

[IpoBiaHMi eMoIi AN CTaH —
THiB:
3aranom — 61%; ekciepraa
gactrHa — 57%.

[HIIi MeHIIT BUpa3Hi eMotIii Ta
MOYYTTS: 3JICTh, 00YPEHHS,
PO3apaTyBaHHsI, JIFOTh,
HEMNPUSI3Hb, IPE3UPCTBO Ta 1H.

IIpoBimHuit emomiifHu#H cTaH —
pamdicTs:
3aranom — 89%; excrieprHa
yactuHa — 78%.

Inmmi MeHtT BUpasHi eMorii Ta
HOYYTTSI: 33]JOBOJICHHS,
HACOJIOJIA, IPYKEIMOOHICTb,
n00poTa, 3aXOMIeHHs, e dopis
Ta iH.
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Pa3zom 3 Tum, Aeski BiAMOBIIl BiAPI3HSAIUCH, IO JTO3BOJWJIO YAaCTKOBO MIATBEPIUTH HAIle
npunyueHada. Ha tppox Qortorpadisx 3-momix Tux, gxi 3amummiuck (5 3 25 — 20%), 3amicTth
0a30BUX eMoIliid (pamicTh Ta THIB), Ha3WBAJIKWCh: NOOpOTAa Ta 3aJOBOJICHHS, a TaKOX TIope
BiamoBigHo. LlikaBuMm ¢akToM cTano Te, 1m0 me oAgHa Oyla oXapakTepu3OBaHa 3a pe3yibTaraMu
eKCIepTHOI Tpymnu SK Taka, mo BigoOpaxkae 6a30oBy emolliro pagocti. Boanoudac, Ha mincrasi
3arajJbHOTr0 ONUTYBAHHA — 1i PI3HOBUA (IPYKETIOOHICTD).

[TopiBHANBHI pe3yabTaTH JO3BOJISIOTH MPUUTH JO BUCHOBKY, 10 BHUIIeHaBeeHI ¢oTorpadii
BiZoOpakaroTh emollii 7oopoTtu (ycepennenuii pe3yiabratr — 43%, Takox Oysio po3mi3HaHO PaIicTh,
JOBIpYy, IpYXeIOOHICTh, 3aXOIUIEHHA, JI000B), napyxkemtoOHocTi (24% — pazaicts, AoOpoTa,
eiiopist, mnpe3upcTBO) 3aHenokoeHOCTI (34% — CTPUBOXKEHICTh, MPUTHIYEHICTh, TPHUBOTA),
3anoBosicHHs (33% — pamicTh, IpykentoOHICTh, 100poTa). BogHouac, kapra, ssiky MU MiaNuCaIN
«Tope», MOXe PO3IIIAAAaTHCh 1 AK MPOSIB THIBY, aJDKe y3arajbHEHI pe3yJIbTaTH € BUIIUMH, HIXK
TpPeTHUHA PECHIOH/IEHTIB (PUCYHOK 6).

y
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LOBPOTA OPY>XXENMIOBHICTH [l SAHEMOKOEHICTb 3ALOBOJIEHHSA “

Pucynok 6. Kapmu 3 pisnumu oyinkamu wo0o npogioH020 eMoyiiHo20 CMmaHy
Jocepeno: enacni nanpayrosanns (3 suxopucmanusm myremumeoiunoi 6asu Adobe Stock)

[lin yac aHkKeTyBaHHS PECHOHACHTH MaJld MOXJIMBICTh BKa3aTH IHIIY €MOI[il0, HIX Ti, L0
HaBeJIeHI B PO3LIMPEHOMY Meperiky. 3aBIsSKH BIAKPUTOMY BapiaHTy BIAMOBIAI MU JOMOBHHIH
KapTH 3 Ha3BaMHW eMoOIliii — 8 0a30BHX Ta IXHIX pI3HOBHAIB — IIe 3, J¢ BKa3yHOThCS 3a3HauyeHI
y4acHHUKaMM ONUTYBAHHS JOJATKOBI JI0 MEpeNiuyeHuX y CnHucKy emollii Ha ¢oTorpadisx (pUCyHOK
7).

HE3ANLOBOJIEHICTH 3HEBIPA BE3TYPBOTHICTH
HE3PO3YMINICTL MPIA/IMBICTDL
NMNOPOMHEYA

CTYPBOBAHICTb
OBPA3A SANOYMTUBICTH

3OCEPEJDKEHICTD

OBYPEHHSA .
BAVAY>KICTb

HYOLIA CPOKYCOBAHICTb
LIKABICTbH

Pucynox 7. Kapmu 3 nazeéamu 000amkosux emoyii

Joicepeno: enacni nanpayrosanns (3 sukopucmanmam myremumeoiunoi 6asu Adobe Stock)
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Jlo KoJIoau KapT €MOLIWHOro IHTENEKTY MM TaK0X BKIIOYWIM 34 KapTu 3 neilzaxamu Ta
abcTpakLisMM U1 Kpalloro pO3yMiHHS BJIACHUX €MOLiil Ta mnepexuBaHb. BOHH MOXYTb

BHKOPHUCTOBYBATHCh Ha ITiJICTaBl MPHUHITUIIB, IO CHOPMYBAIKUCH I MeTa)OPUIHUX aCOIIaTUBHUX
kapt [15].

Pucynox 8. Ilpuxnaou xapm 3 neuzadcamu ma adCmpaxyiamu

IDicepeno: énachi nanpayiosants (3 GUKOPUCMAHHAM Myabmumeditnoi bazu Pexels)

PexoMmeHnoBaHa akTUBHICTh. YYacCHHUKU BUTATYIOTH HAOCTIN OJHY 3 KapT (SKIIO TPEHIHT
IPOBOJUTHCA OHJIAMH, TO BOHU Y BUIAJKOBOMY IMOPSAKY PO3MOIUIAIOTBCA TpeHepom). Toxai im
MOTPIOHO OMHCaTH TOW EMOIWHWN CTaH, 3 SKUM KapTa acomitoerhcs. Ilim gac ommcy MOXYTh
BHKOPUCTOBYBATHUCh TaKi CJIOBA, SIK MPUTHIYCHICTh, amaris, CTymop, 0aapbopicTh, CHEPTiHHICTh Ta
1H., a TAKOXX PO3Mi3HABATUCH BJIACHI OYYTTS («KOJH S TUBIIOCH Ha II0 KapTy, TO MEHI CTPAIITHOY).
BigmoBigi ydyacHUKIB HEe OOMEXYIOTHCS JKOJHUMH TEPEIiKaMU Ta HE MiISATal0Th KPUTUIHOMY
aHai3y. Yci BOHU y3arajlbHIOOThCS Ha (QurimyapTi K MIHHUKA MaTepiai Iy BUKOHAHHS I101aJTbIIHX
aKTUBHOCTEH (200 B OKpEMOMY JTOKYMEHTI OHJIAlH).

Pecnonnentn, sxi Oynu 3ampolmieHi A0 ydacTi y (Gokyc-rpymax, 3asBWIH IO Te, M0 g00pe
00i3HaHI 3 TOHATTSAM €MOIIIHOTO iHTeNeKTy. Pa3om 3 TUM, BOHM HE 3MOTJIH MOSCHUTH CYTh LIBOTO
MOHATTS, X04Ya W BiI3HAYUJIM, IO BiMOBIIHI BMIHHS Ha Cy4acHOMY €TaIli TOBHHHI OyTH HassBHUMH,
B TOMY 4YHCII JJs «pO3yMiHHS ceOe Ta Kpalloro 3HaHHA CBITY». [ligkpeciioBanack HEOOXiTHICTh
pPO3BHMBATH €MOILIMHUN 1HTEIEKT Yepe3 Te, I10 JIIJU 4acTO HPUXOBYIOTh CBOI CIPaBXHI eMOIl Ta
MOYYTTS, & TAKOX MOJEKYIU BUHUKAIOTh TPYJHOIN1 Y B3a€MOJII 3 IHITUMH.

YyacHuku (OKyc-Tpyn MOTOAWINCH 3 THM, IO aKTUBHICTH 3 PO3MI3HABAHHS €MOIH y BHpa3i
0o0MYYs Ta KecTax OJHO3HAYHO BJOCKOHANIOE eMOUiiHui iHTenekT. Ha ixHIO AyMmMKy, Oiibin
e(peKTUBHUMU Il 0COOMCTOr0 pocTy OyayTh KapTu O€3 MiANUCAaHUX Ha3B, aJ’)Ke BOHU CWIbHIIIE
aKTUBI3YIOTh Mi3HABAJIbHI MPOLECH.

Cepen oCHOBHHX Ipo0OIieM, 1110 TPOSIBUIIMCH IPH BUOOPI €MOLIi# miJ yac aHKeTyBaHHA, 0yJ0
Ha3BaHO:

- HENPHUPOJHE BUPAXKCHHS €MOIIN Ha Neskux Qororpadisx, BOHU BUTIANAIOTH pajlie SK
IIOCTAaHOBOYHI;

- BIICYTHICTh MOJIMBOCTI PO3JMBUTHCH OYi, SKIIO Ha ¢oTorpadii BOHU 3aKpPHUTi, a OTKE
pO3Mi3HATH EMOLIHHUN CTaH YU MOYYTTH, SIKE JIIOAMHA TIEPEKUBAE, TYKE BAKKO;

- IPOTUPIYYS MIXK TUM, SIKYy €MOIIII0 3apa3 JIIOJWHA X04Ye MMOKa3aTH, Ta Ky BOHA MEPEKUBAE
HaCTIpaB/li;

- HECIPOMOXKHICTh BepOai3yBaTH MOTPiOHE MEPEKUBAHHS, BOJHOYAC, 3’ SIBISIETHCS BIMUYTTS
CHiBIIEPE)KMBAHHS;

- NpPEeACTaBJICHHs 3aHAJTO IIMPOKO CIEKTPY BapiaHTIB uid BUOOpPY, SIKUH BUKJIHKAaB B
OKpPEMUX YYaCHHUKIB QOKyC-Tpynu AUCKOMGOPT.

B Toii jxe yac, ydacCHUKH BIJI3HAYMWIN KiJbKa (AKTOPIB, SIK1 J03BOJIATH BIOCKOHAIUTH KapTH
K 1HCTPYMEHT HaBYaHHsS IMEPCOHANy, a TAaKOX CHPHUATUMYTh OUIBII TOYHOMY PO3Mi3HABAHHIO.
Bonnouac, 1i QakTopu, MOJETMIYIOYM BUKOHAHHS 3aBIaHHS pO3MI3HATH E€MOIliI0, 1HKOIH
NEePEIIKO/KATUMYTh TUIAKTHYHUM IISIM:
- miaroroska (otorpadiii pi3HUX MoJeH, a He OJHIEl JIOIWHU, SKI MepeOyBaloTh y PI3HUX
XKUTTEBUX CUTYAIlIsX;
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- 3aMiHa 300pa)eHb, I SAKUX XapaKTepHa CTaTHYHA MiMiKa, Ha BiJle0, MO0 JEMOHCTPYIOTh
€MOILIi}0 B TUHAMIII;

- [IOUIYK 1HIIUX PaKypciB, 3aBJISKHU SIKUM MOKHA MOOAYUTH HE TUIbKM OOMMYYs, a M J)KeCTH Ta
MOBY TiJa;

- TOTIOBHEHHS Bi3yasibHOI iHGOpMAIlii ayaiaJbHOK, TOOTO 3aIIMCOM TOHY T'OJIOCY Ta IHTOHAI 1
JMOIMHU Ha pororpadii.

[Tpu BUKOpHUCTAHHI KapT €MOMLII{HOTO 1HTEJIEKTY JUIsl TPEHIHTIB Ta 1HIIUX HAaBUAJIbHUX 3aXO0iB
PEKOMEHIYEMO JOTPUMYBATHCH HACTYITHUX MPUHIIHIIIB.

[To-nepie, iHTEpHpeTanii KOKHOT KapTH 3ajeXkaTh BiJ BJIACHOI'O JOCBIAY Ta IHAMBIIyaJIbHOTO
cupuiiaaTTa. [linmucani Ha3zBu abo Ti eMorii, sIKi Ma€MO Ha yBa3i SK BUPa3Hi JUIsl HEMiAMUCAHUX
KapT, € BCHOTO JIUII y3araJiIbHEHWMH OIlIHKaMHU OIBIIOCTI, a HE ICTUHOI B OCTaHHIM 1HCTaHIIII.
AbconoTHa OLTBIIICTE YYACHUKIB (DOKYC-TPYH CTBEP/KYBaja, IO MPAaBUIbHUX BIANOBieH OyTH HE
MOXe€, a/JKe CIPUUHATTS €MOLIM € YaCTHHOIO 1HAMBIAYyalbHOCTI JMOAWHHU. Pazom 3 TuM, yciM iMm
Oyno 1mikaBo, SIKUMU OyIyTh 3arajibHi pe3yibTaTH.

[To-npyre, BepOamizallis emMoIlii He € €JUHUM CITOCOOOM 1i po3yMiHHs. [HKOIM eMOIIifo Jeriie
BIIUyTH caMOMy, HD)K NpaBWIbHO ii Ha3BaTH. Take CIOCTEpeXEeHHs, BiJ3HAUEHE CepeJ OCHOBHUX
npo0JieM, MATBEPIKYE TOUKY 30pYy, IO IHTEJNEKT B TpPaAuLIMHOMY PO3yMiHHI, I BUMIPIOBaHHS
AKOTO po3pobisnuck Tectu 1Q, Moxe OyTH He3JaTHUM JOOpe poO3Mi3HABAaTHU €MOIIil 3a JOMOMOTOIO0
CJiB, a OTXKE TPOSIBIATHCH Y BUCOKOPO3BHHEHOMY €MOIIIHHOMY iHTeNekTi. Uepes 1e cimijg qonyckaTu
IHII criocoOM BU3HAYEHHS e€MOIlii, HiK BepOaizallilo.

[To-TpeTe, poboTa 3 KapTaMu €MOIIHHOTO IHTEIEKTY Nependadae HeoOXiTHUN piBEHb 3HAHb Ta
HaBUYOK y TpeHepa abo 1HIIOI JIOJWHH, sKa IPOBOJAWTh HAaBYAIBHUN 3axin. SIKImo BHCOKA
kBamiikarmis B ramysi ICHXOJOTII € BIJICYTHHOIO, TO PEKOMEHAYyeEMO OyTH OOI3HAHMM B TaKHX
MUATAHHAX: MOHATTS, Kiacudikaiis Ta GyHKIT eMOIliid, poJib eMOIIii B )KUTTI JIFOJUHH, BIUIUB €MOIIi i
Ha TOBEIIHKY, BHUTICHEHHS 5K MEXaHi3M ICHUXOJIOTIYHOI'O0 3aXHCTY, CIOCOOM KOHCTPYKTHBHOTO
BUKOPUCTAHHS HETaTUBHHUX €MOIlil, BUAM EMOI[IWHHUX MepekXuBaHb (e€MOLii, MOYyTTs, HACTPOI,
a(eKTH), TPUBOXKHI CTaHW, IaHIYHI aTaKW, MEPEKMUBAHHSA CTpaxy, Jenpecii, TUIECHUH I1HTENEeKT,
PO3yMIHHS €MOLiN, yIpaBlIiHHI eMoLisIMuU, po¢eciiiHe BUTOpaHHS, MOTHUBAIIis, CTPECOCTINKICTb.

[To-yeTBepTe, KOMOAA AK IHCTPYMEHT HaBYAHHS NEPCOHANY CKJIAMAETHCS 3 PI3HUX THIIB KapT,
KOXEH 3 SIKHX Mae CBO€ Npu3HaueHHs. KapTtu 3 Ha3Boro 06a30BOi eMoOIlii Ta mepetikoM ii OKpeMHx
PI3HOBHIB € IIHHUMHM JAJIi PO3YMIHHSA IPHUPOAM €MOIi Ta PO3MIMPEHHS YABJICHb MIPO MO3UTHUBHUM
BIJINB HETaTHBHUX IMepexuBaHb. KapTu 3 o0nnydsim, Ha SKUX MiJNMCAHO HAaWOIIbII BUPA3HI €MOIlii,
JI03BOJISIIOTh BUPA3UTU CBOI MEPEKMBAHHS U100 OCHOBHUX MpoOJieM, sKi 3’ SIBUIHCH y mpodeciiiHiii
JUSITLHOCTI SIK HACHIIKW KapaHTUHHUX 00OMEXEHb, a TAKOXK BUKJIMKATH CAMOTIPE3EHTAIliiH1 acoIiallii.
KapTu 3 Ha3Bamu J101aTKOBHUX MEpPEKUBaHb, sIKi OyJIM HaBeJAEHI pecOHJEHTaMH no3a nepenikom Jl.
l'oynManoMm, 3a0X04yIOTh 10 HOIIYKY B3a€MO3B’SI3KIB MK PI3HUMHU eMoliiHUMU cTaHamu. Kaptu 3
00IMYYAM, Ha SIKMX HE BKa3aHO €MOIlil, MiJIAraloTh BUKOPUCTAHHIO JJI 3arajbHOi OI[IHKM BMIHHS
pO3Mi3HaBaTU €MOllii, a KapTH 3 Neh3akaMu Ta aO0CTpaKLisiMH CIPHUAIOTH YCBITOMJIIEHHIO CTIHKUX
HETraTHUBHUX EMOIIIHUX CTaHIB, 3yMOBJICHHUX MepeKUBaHHAMH Mmija yac nanaemii COVID-19.

[To-m’sATe, kKapTH €MOLIWHOro IHTEJEKTY MOXYTh BUKOPUCTOBYBATHUCH JJISI BIIPaB PI3HUX DPIBHIB
CKJIQJIHOCTI, @ TAKOXK — Ha PI3HUX eTanax TPEeHIHTry (4d IHIIOro HaBYaJIbHOTO 3axony). Hanpuknaz, kaptu
3 mei3a)kaMu Ta a0CTpakUisiMU Jal0Th MOXIIMBICTB 3pO3yMITH CBill CTaH Ha MOYATKY Ta HANPUKIHI, fAK i
o0paTu KapTy, IO AEMOHCTpYE OakaHWii cTaH (HU3bKHI piBeHb CKIaNHOCTi). CBOE 4eprorw KapT 3
Ha3BaMu 0a30BUX €MOII Ta mepelikaMHu IXHIX OKPEMHUX Pi3HOBUAIB CIPHUAIOTH KPAIIOMY 3aCBOEHHIO
TEOPETHYHOTO MaTepially mpo MOHATTS, BUAU Ta QPYHKIIT eMoliil (cepeaHiii). BogHovac, pi3Hi TUIIH KapT
JOIIIFHO TIOEAHYBAaTH 3a HEOoOXimHicTio. Tak, MOIIyK B3aEMO3B’S3KIB MiX PI3HUMH EMOLIHHUMU
CTaHaMH 3iIICHIOETBCS Yepe3 CIIBCTABJICHHSA KapT 3 Ha3BaMH JIOJIATKOBUX IMEPEKHUBAHb Ta KapT 3
MiMMCaMy HaWO1IbII BUPA3HUX eMOI[ii (BUCOKHIA).

BUCHOBKH

Po3pobiieHi aBTopaMu 1i€i CTaTTi KapTH EMOIIITHOTO IHTENEK Ty MPU3HAYEeH] ISl BMOCKOHAJ EHHS
3ni0HOCTEll eMOI[IfHOro IHTEJEeKTy Hacammepel CTOCOBHO CHPUUHATTS emouid. [lpuHnmmnm
BUKOPUCTaHHS KapT PO3MIMPIOIOTH IMEPEeTiK METOAIB Ta 3ac00iB HaBYAHHS EMOI[IHHOMY I1HTEIEKTY
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KaJpiB MiJ Yac OCOOMCTICHHX TPEHIHTIB Ta IHIIMX PO3BUBAJIBHHUX 3aXONiB. 3aCTOCYBaHHS KapT y
KaJIPOBOMY MEHE/DKMEHTI JIO3BOJIMTh MiJBHUIIUTH PiBEHb 0013HAHOCTI 3 EMOIliISIMU Ta IXHIM BILUIMBOM
Ha TOBEAIHKY JIIOJMHHU, Kpalle YCBIIOMJIIOBAaTH CBOI €MOLIHHI CTaHU, a TaKOX OUIbII TOYHO
po3Mi3HaBaTH ab0 HaBITh CHIBIEPEKHUBATH TY €MOILi0, Ky B JaHUH MOMEHT BIAYYBA€ 1HIIA JIFOJUHA.
3aBAsku OifbII MMOBHOMY PO3YMIHHIO CBOIX Ta YYXHX NEPEXKHBaHb, a TaKOXK O3HANHOMIICHHIO 3i
crocobaMy ympaBliHHS HUMH €(QEeKTHBHICTh TPAI[iBHUKIB 3pOCTaTHUME, a HEraTWBHHUI BIUIMB
Hacniakis nanaemii COVID-19 Gyne cnaGummm.

Kaptu emouiiiHoro iHTenaekTy Oynu po3po0iieHl 3 BpaXyBaHHSM aBTOPHUTETHHUX TECOPETHUHUX
HaIpaloBaHb y cepi eMOIIIHOro IHTEIEKTY, 110 PO3KPUBAIOTH HOro CyTh K Habopy 31i0HOCTEH, a
TaKO’K KOHKPETU3YIOTh HIMPOKY MAaJITPy JIIOJCHKUX €MOLil. APryMeHTOBAaHICTh BUOOPY MiJIMUCIB
JUISL KapT, 110 JIEMOHCTPYIOTh €TallOHHI BUpa3u o0auuus A1 6a30BUX €MOIIii Ta IXHIX PI3HOBHIIB,
MOSICHIOETBCA ~ pe3yJbTaTaMHM  COIIIOJIOTIYHOI'O  ONMUTYBAHHA SK  METOJOJIOTIYHOI  OCHOBOIO
nociipkeHHs. [Ipu BHKOpHCTaHHI KapT $K I1HCTPYMEHTY MiJ 4Yac TMpPOBEIEHHS TPEHIHTIB
0COOMCTICHOTO POCTY Ta IHIIMX HaBYAJIBHUX 3aXOMAIB 3 EMOIIITHOrO IHTEIEKTY Ta «M SIKHX» HAaBUYOK
(soft skills) cmim moTpuMyBaTHCh Psly MPHHIMIIB: 1HAMBIAYAIbHOI 1HTEpPIIPETallii, HEBUKIIOYHOCTI
BepOatizallii, KOMIETEHTHOCTI TpeHepa (UM 1HII0i 0co0H, KA YIpaBiisie poOOTOI0 3 KapTaMu), MOALTY
KapT Ha TUIH, N1A00pY aKTUBHOCTEN BIAMOBIAHO A0 €TaIly TPEHIHTY Ta PiBHS CKJIa/H OCTI.
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EMOTIONAL INTELLIGENCE CARDS
FOR THE DEVELOPMENT OF EMPLOYEE POTENTIAL

Andrii Hachkevych Mariia Vesolovska
Lviv Polytechnic National University Lviv Polytechnic National University
Lviv, Ukraine Lviv, Ukraine

This article is devoted to the problem of the development of employee potential. It has
become extremely relevant since the beginning of the COVID-19 pandemic primarily due to its
negative impact on the mental health of the population. The subject of the study is to increase the
level of emotional intelligence as highly demanded soft skill at the present time through the use of
emotional intelligence cards. The latter were developed by the authors in compliance with
intellectual property rights. These cards might be used both in the web version and in a form of a
printed deck consisting of 5 blocks (facial expressions — 2, basic emotions and their manifestations
— 2, landscapes and abstract pictures — 1). The main objective of this article is to describe the cards
taking into account the influence of fundamental theoretical provisions in the field of emotional
intelligence (D. Goleman, J. Mayer, and P. Salovey). The methodology is based on a sociological
survey conducted within an online questionnaire to summarize the outcomes of facial recognition
by the respondents. To achieve the goal, focus groups were held to discuss difficulties in choosing
emotions and feelings during the questionnaire, additional tools for recognizing emotions, etc. The
results of the study explain both the procedure for creating cards and the prospects of using them for
staff learning. The authors provide a list of the principles of working with cards of emotional
intelligence such as individual interpretation, non-exclusive nature of verbalization, considering a
stage of a training event and a level of complexity when selecting the activities, etc. The practical
significance of this article is to present a new tool for conducting trainings and other personnel
management activities. In addition, the findings might be valuable for expanding scientific
knowledge about the perception of emotions.

Keywords: cards of emotional intelligence, development of employee potential, staff learning
tools, emotional intelligence, perception of emotions, recognition of emotions, basic emotions,
training for personal growth.
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Anoranisi. EdexkTtuBHe ymnpapiiHHS nyONidHOIO oOpraHizamiero, 0 3AIHCHIOE HaJaHHS
MOCIIYT, XapaKTepH3YEThCS HAJ3BUYAWHO BHCOKUM CTYINEHEM CKJIAJHOCTI, JIUHAMI3My Ta
HEBH3HAYEHOCTI. 3/aTHICTh CBO€YACHO MPHCTOCOBYBATHCS [0 3MiH, IO CIPUYUHAIOTH (paKTopH
BIUIMUBY - OCHOBHa YMOBa €()EKTHBHOI MisUIBHOCTI OpraHisalii Ta BUCOKOI sSKOCTi ix mocayr. Came
TOMY JOCJIDKCHHS BIUTUBY BHYTPIIIHHOTO CEepeOBHINA Ha €()EKTUBHICTh YIPABIIHHS ITyOIiYHOO
oprasi3zairi€ro HabyBa€e 0COOJIMBOI aKTyalbHOCTI. /|1 aHaNIi3y BHYTPINIHIX CYy0’ €EKTUBHHUX (PaKTOPIB,
10 BIUIMBAIOTh Ha €EKTUBHICTh POOOTH MMyOIiYHOI OopraHi3ariii, y JaHiii poOOTI HAMH BiJTHECEHO:
oprasi3zairito poOOTH opraHy nmyOJIiYHOI BJIau, iIHAUBIAyadbHI SKOCTI IEpCOHAY, a TAKOXK CTYICHb
ix mpodeciiiHol KOMIETeHTHOCTI. Y CTaTTi JOCHIKEHO OpraHi3alilo po0odoro yacy B OpraHax
nyOJsigHOT Biagu. PoOouunii yac y KoKHIN opraHi3aiii € HaJ3BHYaiiHO Ba)KJIMBHM PECypCOM, TOMY
piBeHb 1 SAKICTb HOTO BUKOPUCTAHHS MOTPEOYIOTh CHUCTEMATHYHOTO JOCHIKEHHA. Po3ymiHHsA
CTPYKTYpH poOOYOro yacy B MyOJIiYHIM OpraHizarii J03BOJIS€ BCTAHOBUTH HACKITBKU €PEKTHUBHO
BOHA HAJa€ MOCIYrd. AHaji3 pe3yiabTaTiB JOCTIIHKEHHsS CBIIYUTH, IO OCHOBHI 3aTpaTu poOOYoro
qacy NepaBHUX CIYXOOBIIIB MMOB’si3aHI 3 APYrOpsAHOI poOOTOM0, sika 3a0e3nedye BHUKOHAHHS
MOKJIAJICHUX Ha OPTaHi3allilo OCHOBHUX 3aB/aHb.

OnmHuUM 13 MOKa3HUKIB €PEeKTUBHOI pOOOTH MyOigHOT OpraHizaiii € piBeHb CPOPMOBAHOCTI
MICUXOJIOTIYHOTO KJIIMATy Ta 0COOMCTHX SIKOCTEH mepcoHany. ABTOpOM MOKa3aHa 3aJie’KHICTh PiBHS
eexTuBHOI poOOTH MyOIIYHUX OpraHi3alliid BiJl ICUXOJIOTIYHOT aTMoc(hepr B cepelli opranizaiii, a
TaKO0Xk BIUTUBY OCOOMCTICHUX SIKOCTEH i1 CIIiBpOOI THUKIB.

PiBenp mpodeciiiHOi KOMIIETEHTHOCTI TEpCOHANy - 1€ WOro 3HAaHHS, BMIHHS Ta OCOOHMCTHH
IoCBia. ByTn koMIeTeHTHUM O03Hadae OyTH 3JaTHUM MOOUTI3yBaTH Ha MyOJiYHIA cyX01 B IeBHIN
cuTyalii oTpuMaHi 3HaHHS W OCBiJA. ABTOPOM OOIpyHTOBaHO, IO MpodeciiiHy KOMIETCHTHICTh
MOTPIOHO MOCTIWHO PO3BUBATH U YIOCKOHAIIOBATH.

Ha ocHoBi cucremaTusanii BHYTpPIIIHIX (AKTOPIiB BUIIJICHO AaKTyalbHI HampsMKH, SKI
BIUIMBAIOTh Ha €(PEKTUBHICTD MisJIbHOCTI MyOJIIYHOT OpraHi3ariii.

KuarwouoBi ciaoBa: edexTuBHiCTh nyOnaiuyHOI oOpraHizauii; opraHu MyOJi4HOI BiIaAM;
opranizaimiss po0Oo4oro wyacy; OCOOHCTICHI SAKOCTI CHIBpOOITHHKA; IyONiuHI IOCIYrH; SKICTb
nyOIiYHUX TOCTYT.

JEL kmacugikatop: H79, J20, M10.

128


https://management-journal.org.ua/index.php/journal
https://doi.org/10.26661/2522-1566/2023-3/25-11
https://orcid.org/0009-0008-6137-9401
mailto:krasnykov_evgen@ukr.net

Krasnykov, Ye. (2023). Organization of working time in public authorities and influence of personal qualities of

employees on organizational efficiency. Management and Entrepreneurship: Trends of Development, 3(25), 128-139.
https://doi.org/10.26661/2522-1566/2023-3/25-11

INOCTAHOBKA NNPOBJIEMH

VY cydacHuUX yMOBax 0co0JMBOI aKTyalbHOCTI HaOyBa€e NMUTaHHS €()EKTUBHOIO BUKOPUCTAHHS
poboUyoro yacy B opraHax MmyOJIi4HOI BiIaJu Ta BIUIMB OCOOMCTICHUX SIKOCTEH CHMiBPOOITHHKIB Ha
opraHizamiiiHy e(eKTHUBHICTb. SIK nepkaBHI IHCTUTYLII Tak 1 CHOXXMBa4l MyOJIYHHUX MOCIYT
3aIlikaBJ€HI y pallioHaJbHOMY BUKOPHCTaHHI po0OOYOTO Hacy, 110, CBOEK YEProo, A€ 3MOTY
30UTBIIHUTH OOCATH Ta MiABUINUTH SKICTh HAJaHHS MOCTYr. BUKOpHUCTaHHS HOBHX TEXHOJIOTIH Ta
3pocTaHHs MOTpPeO CMOXKMBAYiB BUMAraroTh BiJl MyOIIYHUX OpraHi3aliid MOCTIHHOTO JOCIIIKSHHS
BUTpPAT poOOUYOTO Yacy, aHali3y MPUYMH YTpaT poOOYOro yacy, HOro pamioHaJIbHOTO PO3MOILTY
Ta BIPOBAKEHHS HAaMO1IbII €()EeKTUBHUX 1HCTPYMEHTIB BUKOPUCTAHHS poO0OYOro yacy.

Ha edexTuBHy poOoTy K0KHOT myOIiuyHO1 opraHizaiii Ta SKicTh ii mocayr Mae 6e3nocepeaHin
BILUIUB OCOOMCTICHI SIKOCTI ii crmiBpoOITHUKIB. JlochmieHHs piBHS BILUIMBY OCOOUCTICHUX SIKOCTEH
CIiBpOOITHUKIB Ha poOOTy MyOJiYHMX OpraHi3auiil HaJJacTh 3MOT'y KE€piBHUKAM LIMX OpraHizamii
CBOE€YACHO BXXKHMBATH BIAIIOBIIHI 3aX00H.

AHAJI3 JOCJTKEHD I MTYBJIIKALA

[TutanHAM OIIHKK e€(PEeKTUBHOCTI MiSIBHOCTI OpraHiB MMyOJiYHOI BJIAJW MPHUCBIYEHO Ipalli
0araThb0X BITUM3HSHUX JOCIITHUKIB, 30Kkpema B. ABep’snoBa, O. ba6inosa [1], O. bobpoBchkoro
[2], H. boptauxk [3], B. d3tonazoka [4,5], A. Hertsapsa, J. Kapamumesa, O. KpuBopyuko [8], 1.
JleBumpkoi [11], FO. Mamkaposa [12], 1. Oniliauka [15] ta immux. [IpoGnemamu mociiTKeHHS
MOKa3HMKIB €()EeKTUBHOCTI OpTaHiB MyOJIYHOI BiIaau 3aiMaMCh Taki 3apyOikHiI HayKoBIli, sAK: II.
Hpyxkep, . Jlinace#, E. Jloyron [19], T. Ilerepc [20], A. CamniBan, I'. Caiimon, E. ®epni [17], H.
Oninn [18] Ta iHmi. JlocmigpkeHHIO NHUTaHb IUIAHYBaHHS 1 BHUKOPHCTaHHS po0OOYOro wyacy
NPUCBSAYCHO Mpani 3apyOiKHUX Ta BITUM3HSHHUX y4deHUX, cepen sikux — @. Teitnop, A. Pode, O.
I'pimuaoBa, JI. boruns, B. /lantok, JI. bama6anosa, A. KonoT Ta iH. BIuimB 0COOMCTICHUX SKOCTEH
KEepiBHUKA Ha Oprasizauiiiny edextuBHicTh onucana B poborax C. Onerosoi, JI. I[Ipokonenka, C.
Ceprorina , T. Cokonooi, I. Cypaii Ta iHIIMX HAayKOBIIiB, Kl PO3IJIAIAI0Th YIPaBIIHCHKI (QyHKIIII,
pOJib, @ TAKOK OCHOBHI HaBUKHW KEPiIBHHKA, 1[0 HEOOXiTHI MpHU BUKOHAHHI MOCAJOBUX 000B’S3KiB.
OnHak JoCHiPKeHHA oOprasizamii pobGoyoro dvacy B opraHax nyOJgiuHOI Biagud Ta BIUIMB
O0COOHMCTICHHUX AKOCTEH CIiBpOOITHUKIB HA 1X OpraHi3auiiHy e(peKTUBHICTh I MiABUIEHHS SIKOCTI
MOCITYT 3aTUIIAI0THCA HEJOCTAaTHRO BUBYCHUMHU, IO i BU3HAYMUIIO METY JTAHOTO JTOCIIHKEHHS.

®OPMYJIIOBAHHSA ILIJIEM CTATTI

OCHOBHOI0O METOI0 pOOOTH € BHU3HAUCHHS HANpPsAMIB palioHAIbLHOrO Ta €(EeKTUBHOTO
BUKOPUCTAaHHS poOOYOro uacy B oOpraHax MmyOJiuyHOi BJaAM Ta BU3HAYEHHS pPIBHSA BIUJIUBY
0COOMCTICHHUX SIKOCTEH 1X CIiBpOOITHUKIB Ha OpraHizauiifHy e()eKTUBHICTb JJIs MiABUIIEHHS SIKOCTI
nyOJIIYHUX TOCIYT.

BUKJIAJL OCHOBHOI'O MATEPIAJY JOCJIIKEHHSA

OaHUM 13 TOJIOBHUX 3aBJIaHb MPOBEACHOTO JOCIIKEHHS € aHajli3 BHYTPIIIHIX Cy0’ €KTUBHHUX
¢dakTOpiB, 1[0 BIUIMBAIOTh HAa €QEKTUBHICTh poboTH myOniyHOi opraHizamii. Jlo 3a3HavYeHUX
(dakTOpiB HaMHU BiJHECEHO: TO-TEpIIe, OpraHi3aimilo poOOTH OpraHy MyOJiYyHOI BIIaJHW, a came
po3moni pobo4Yoro Yacy MiX OKPEeMHUMH BHAaMH poOOIT cepex CHiBpOOITHHKIB;, TO-IpyTe,
HasBHICTh YM BIJCYTHICTh Y KEPIBHHKIB 1 PANOBUX CHIBPOOITHHKIB OpraHi3amii TUX YH 1HIIHX
IHIUBIIyaIbHUX SKOCTEH, IO CHPHUSIOTh a00 HABMaKW 3aBa)kaloTb €PEKTHBHIA PoOOTi, a TaKOXK
BILUTUBAIOTh Ha TCHUXOJIOT1YHY aTMOchepy B KOJIEKTHBI; MO-TPETE, HASBHICTh Yy CHiBPOOITHUKIB
opranizaiii He0OXiIHUX 3HaHb, BMiHb 1 HABUYOK JUII BUKOHAHHS CBOEI poOOTH, TOOTO CTYHiHb iX
npodeciiiHOl KOMIIETEeHTHOCTI.
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3 MeTol0 OIIHKM opraHizalii po6o4oro gyacy B opranax myOJidHOi BIagy Ta PiBHIO BILUIHBY
OCOOHMCTICHMX SIKOCTEH CHiBpOOITHMKIB Ha OpraHi3aliiiHy e(peKTHBHICTh HaMu OyJIO NPOBEIEHO
aHali3 pe3yJjbTaTiB JBOX COLIOJIOTIYHUX AociimkeHb, nposeaenux HHI «lnctutyr nepsxaBHOro
yopaBlliHHS» XapKiBChKOTO HallloHaTLHOTO yHiBepcuTeTy iMeHi B.H. Kapazina: 1). gocimimkeHHs
3a TeMo10: « DyHKIIIOHATLHUHN aHaI3 MisJIbHOCTI MiCIIEeBMX OpraHiB Biaaan» (motuii -0epesens 2021
p.); 2). nmocmigxeHHsA 3a TeMoio: «JlocBig epeKTHBHOI MISIBHOCTI MICLIEBHUX OpPTaHiB BIIAJN»
(Bepecenb-xoBTeHb 2021 p.). 3aranbHi BIZIOMOCTI MPO 3a3HAYEHI BUIE COIIOJIOTIYHI JOCITiKEHHS
HaBeJeHO y Tabnuii 1.

Tabruys 1.
3acanvHi gidomocmi npo OOCHIONCEHHS 3 NUMAHb ePEKMUBHOCMI OISLIbHOCMI NYONIUHUX
opeauizayiti
Tema
«@DyHKUIiOHATBLHU aHAJI3 NiIBLHOCTI «JlocBin edekTUBHOI AiATBLHOCTI MicueBHX
MiclleBUX OpraHiB BJIau» OoprasiB BiIaam»
EnemenTn
0 Hepocratrictes iH(OpMaIii momo eQeKTHBHOTO
CHOBHA . . CoE .
Ipo6IeMA. 110 Henocrarubo eektrBHa podoTa JOCBIZy JisSUTBHOCTI MICIIEBUX OpTaHiB BIaId B
PO . MiCLEBHX OPraHiB BIajH. VkpaiHi Ta 4iTKO BH3HA4YE€HHX KPHUTEPiiB iXHBOI
JIOCITIIKyBaIach .
e(EKTHBHOCTI.
BusiBienus BHyTpiIlIHiX (baKTOpiB, 10 BusBieHHsT  €IEMEHTIB e(beKTI/IBHOFO I[OCBi,Z[y
Merta IOCHIKEHHS  CTPUMYIOTH I IBUIICHHS e(DEeKTUBHOCTI JMUATBHOCTI OpraHiB JEpXKaBHOI BUKOHABYOI BiajH
JUSUTBHOCTI MICIICBUX OPTaHiB BIIaJIH. Ta MICLICBOI'0 CaMOBPATyBaHHA.
- BUSIBJIICHHSI 1 aHali3 YUHHUKIB e(eKTHBHOI
po0oTH MicIIeBIX OpraHiB BIaJX B3araii, i Ha piBHI
iXHIX OKpeMHX MigPO3OUIiB Ta IPAliBHUKIB
30KpeMa;
s - BHU3HAYEHHSI OCHOBHHX IPOOJIEM B MisSUTHHOCTI
—  BHU3HAYCHHS Cy0 €KTHBHHX . . .
, . . MICIICBUX OpPraHiB BJaJH, IO BIUTUBAIOTH HA IXHIO
po0JIeM, TTOB’I3aHUX 13 IPAIliBHUKAMH . . .
R eeKTUBHICT, Ta  MOXJIHMBHX  [UIAXIB  1X
oprasisariii, 10 BIUTMBAIOTh Ha
. Lo .. . IO OJTAHHST;
3agaui e(eKTHBHICTh TXHBOT AISIIBHOCTI Ta .
. ; . NS - BH3HAYECHHS LIJIIXIB KaJ[pOBOTO
JIOCITIJKEHHS JUSTBHICTE OpTaHi3allii B I[iJIOMY; . .
. A 3a0e3reueHHs]  MICIIEBUX OpraHiB  BIaJd  Ta
—  aHaNi3 CTPyKTYpH OpraHizarii 3 o . . -
A . mpodeciitHoT miAroTOBKH IXHIX MPaIlliBHUKIB,
MOTJIS Y B3aEMOJIT i IPO3/IiTiB . .
. N - BHSIBIICHHS HAIpPSIMKiB I ABUIIIEHHS
ycepenHi opraHizaiii. . .. . R
30BHIITHBOT €()EeKTUBHOCTI [ISUTBHOCTI MiCIIEBUX
OpraHiB BIIAJIH;
- aHalli3  opraHizamii B3aeMOIii  MiCIIEBUX
OpraHiB BIAQAd 3 HACEICHHSIM  BiJIIOBiTHUX
TEPUTOPIH.
06’ €eKT Mi . R Opranu  JepkaBHOI ~ BHKOHABYOI  BIaAM  Ta
A —— iCIIeBi OpTaHU MyOIiYHOI BIIA/IH. MiCIIEBOTO CAMOBDSI/TYBAHESL.
Mpeamer BHyTpinHI YMHHUKH, IO CTPUMYIOTh EdexTuBHMIA TOCBI TisITHHOCTI OPTaHiB AepKaBHOI
JOCIIDKEHHS T IBUIIICHHS e(beKTI/IBHOCTi JISUTBHOCTI BUKOHABYOI BIagd Ta MICLIEBOTO CaMOBpsAyBaHHS.
MICIIEBUX OPTaHiB BIIAJIH.
. . . [patiBHUKYM OpraHiB Jep:KaBHOT BAKOHABYOT BIIa
I'enepansHa [pariBHUKN MiCIIEBUX OpPTaHiB .
. - . . . Ta OPTaHiB MiCI[EBOT'O CAMOBPSITyBaHHS
CYKYITHICTb myO1iuHOT Bi1aau XapKiBChbKoi 001acTi. . . . . .
IonTaBcekoi, Cymcbkoi i XapKiBcbkoi o0OnmacTeii.
Bubipka JIBoctymiHuara, IpocTa, IMOBIpHICHa, JIBocTymiHYara, mpocTa, iMOBIPHICHA, CepiifHa.
cepiiiHa.
KinbkicTs
317 393
OIATAHUX
[epion
IIPOBEJICHHA JIrorunii-6epesens 2021 p. Bepecenb-xoBTens 2021 p.
OTUTYBAHHS
Iicepeno:  Cghopmosano Ha ocmogi  coyionociunux — Oocnioxcens HHI  «Ilncmumym

Odepaicasno2o Ynpasiinuay XapKiecbko2o HayionaibHoz2o yrigepcumemy imeni B.H. Kapa3zina
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HesBakaroun Ha Te, 110 JOCITIKEHHS 3IIHCHIOBAJIMCS Y MICIIEBUX opraHax Biaau [liBHIYHO -
CxigHoro perioHy YKpaiHM, OTpUMaHI pe3yJbTaTH 3 BHUCOKHUM CTYINEHEM IMOBIPHOCTI MOXHa
EKCTpamnoJIIOBaTH Ha BCi MICIIEB1 OpTaHU BJajau B Y KpaiHi.

Ilin vyac aHani3y MM BHKOPHCTOBYBAJIM METOJUYHHUHN MiAXiJ 10 OLIHIOBaHHA €()EeKTHBHOCTI
JiSIBHOCTI OpraHiB My0JIi4HOI BJIaH, 3anponoHoBany B. J[3ona310k0M Yy [5].

EdextuBHa opramizamisi po6odoro dacy B opraHax NyOJiuHOi BIaJAW € OJHIEI0 3 YMOB
SAKICHOTO HaJaHHS MyOJiuHMX mochyr. Bona Bkiouae B cebe palioHalbHE MOEAHAHHS POOOYOTO
yacy 1 4Yacy /uid BIATIOYMHKY NEPCOHANy, MOBHOLIHHE BHUKOPHUCTaHHS 3Mi0HOCTEH KOXKHOTO
cremiaiicta A0 MPOAYKTHBHOI Mpali, opraHizamii poOOYMX MiCIb, a TaKOXX BMIHHS CBOEYACHO
BH3HAYaTH YE€ProBiCTh iICHYIOUUX 3aBJaHb.

ko ysBUTH poOOUHii yac ciBpoOITHUKA SIK CXO/AH, A€ HAa HUXKHIX CXOJMHKAX pO3TalloBaHi
BUJW JisJIBHOCTI, IO 3aliMalOTh HAWOUIBIIY YAaCTUHY HOTO POOOYOTO Hacy, a Ha BEpPXHIX —
HallMEeHIy, TO CTPYKTypa poO0YOTo yacy npauiBHUKIB OpraHiB my0yi4HOT BJIaau, 0 Opaliu y4yacTb
B ONIUTYBaHHI, MATUME TaKUW BUTJIS], SIK BU3HAYCHO Ha puc. 1.

m Oprani3aiis i MpOBEICHHS MaCOBHX 3aXO0/IB

B YyacTb y Hapazax, 30opax
[epeBipka, KOHTPOJIb, IHCTPYKTYBAHHS PALliBHUKIB
BuxopuctaHHs KOMII IOTEPHOT TEXHIKH

m [TnanyBaHHA 1 opranizamist poooTH

B BukopuctaHHs 3ac0o0iB 3B 13Ky

B [puiiom BinBimyBauiB

B B3aemonis ycepeauHi opratizauisiMu

W B3aemopis 3 iHmmMMU oprasi3armii
306ip i anani3 iHGopmamii

B Benennst qokyMmeHTarii

50

Puc. 1. Cmpyxmypa po3nodiny pobouoco uacy npayisHuxié opearnis nyoniunoi enaou (y % oo
6cix)

Ihicepeno: Cucmemamu3sosano, y3azaibHeHO Ma 32PYNOGAHO 3a OAHUMU [coyiono2iunux
oocnioocenv  HHI  «lucmumym  Oepoicasnozo  ynpasainusy  Xapxiecbko2o HAYiOHANbHO20
yuigepcumemy imeni B.H. Kapa3zina]

Sk BUIHO, HAWOITBITY YaCTHHY B CTPYKTYpi poOOYOro Hacy ONMUTAHUX 3aiiMae TaKUH BHUI
pobotu sk BeneHHs aokyMmeHtamii (37% poGouoro uacy), Ha Apyromy Micui - 30ip 1 anami3
iH(popmMmauii (25%), a Ha TpeTbOMY — B3a€MOJIiS 3 IHIIMMHU opraHizauisimu (24%).

PsinoBi ciiBpoOITHUKY MOPIBHSAHO 3 KEPIBHUKAMH BEPXHBOI JIAHKH O1JIbIIIE Yacy BUTPAYAIOTh
Ha BeJeHHs paokyMmeHtamii (40% mnporu 25%), Ouiblie BHUKOPUCTOBYIOTH Yy CBOill poOOTI
KOMIT'IOTepHY TexHIKY (21% mnpotu 5%), ane MeHIIe 3aiiMalOTbCid OpraHi3alli€lo 1 NPOBEACHHIM
MacoBuX 3ax0/iB (7% nporu 17%), nepeBipkoio, KOHTPOJIEM 1 IHCTPYKTYBaHHSIM NpauiBHUKIB (8%
npotu 23%), i MmeHmie OepyTh ydacTsh y Hapaaax, 36opax (8% mpotu 21%). KepiBHuKH % cepeaHbOl
1 HIDKHBOI JTaHKW (HAYaJbHUKHU YMPaBJIiHb, BIIIUIIB 1 CEKTOPiB) MOEAHYIOTh Y CTPYKTYpPi CBOTO
pobo4oro yacy pucH, BIAaCTUBI SIK PAJOBUM CHIBpOOITHHUKAM, TaK 1 KEpIBHMKAM BEPXHBOI JAHKH.
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CtpykTypy poOOUYOro 4acy 3a3HauCHHUX KaTeropid CriBpOOITHUKIB HABEIECHO Ha pHC. 2.

45
40
35
30
25
20
15
10
5
O .
Psi10Bi criiBpoOI THUKM KepiBHrKY cepetHbOi 1 HIXKHBOT KepiBHUKH BepXHBOT JIAHKA
JIAaHKHU
B BeneHHS JOKyMEHTAMii B [IpwuifoMm BinBigyBa4iB
306ip ianani3 indopmaii B Bsaemopiss ycepenuHi opratizamii
H B3aemoJis 3 IHIIMMU OpraHi3aissMu BuxopucraHHs 3aC00iB KOMIT I0OTEPHOT TEXHIKH
B BukopucTtaHHs 3ac00iB 3B SI3Ky B [TnanyBaHHA 1oprasizamis poboTH
B [TepeBipka, KOHTPOJIb, IHCTPYKTYBaHHS IMPALiBHHUKIB B Vyacte y Hapagax, 300pax

B Oprani3ariis i NpoOBEACHHS MacCOBHX 3aXOiB

Puc. 2. Ilopisusanvna diacpama cmpykmypu po3nooiny poboyo2o 4acy 8 npayi@HUKi6 opeanis
sukonasyoi enaou (v % 00 npedcmagHuKié KONICHOI 3 epyn)

Ihicepeno: Cucmemamu3o8ano, y3a2aibHeHO MA 32PYNOGAHO 34 OAHUMU [coyionociunux
odocnioocenv  HHI  «lucmumym  Oepoicasnoco  ynpaeininHay XapKiBCbko2o HAYIOHAILHOZO
yuigepcumemy imeni B.H. Kapa3zina]

Icnye meBHa po301kKHICTh MK (AKTUUHUM PO3MOALIOM Yacy PECHOHJEHTIB Ha Ti YW 1HIII
BHIM pOOOTH Ta IXHIMH YSBICHHSMH MIPO TE, AKUM IIeH pO3TOAIT TOBUHEH OyTH IS 3a0e3nedeHHs
He TUIbKHU CBOET epeKkTUBHOI poOOTH, ajne 1 €hEeKTUBHOCTI JiIBHOCTI OpraHi3alii B LIJIOMY.

Sk 3Hauyml ciij 3a3HAYUTH Taki po30ikKHOCTI. PsaoBi cHiBpOOITHUKHM y CBOiX BIJINOBIAAX
yKa3ald, o Oiibuie 9acy HeoOXiTHO BUTpAvYaTH Ha BUKOPUCTAHHS iH(pOopMaIiiHO-KOMYHIKaIi HHUX
texHousorii (33% mnpotu 21%, mo BUTpayvaeTbcsa 3apas), 1 MeHuie Yacy Mae HTH Ha BEICHHS
nokymenTauii (40% mnpotu 33%). 3aranpHui po3MOALT BiAMOBIACH PANOBUX CHIBPOOITHUKIB 1010
peanbHOro 1 He0OX1JTHOTO Yacy Ha BUKOHAHHS OKPEMHX BHUAIB pOOIT HaBeIE€HO Ha puc. 3.
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Puc. 3. Cnissionowenns paxmuunozo i He0OXiOH020 YaACy HA BUKOHAHHS NEeGHUX BUAI8 POOIm
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Licepeno: Cucmemamu3zogano, y3acanvHeHo ma 32pynoeano 3a Oanumu [coyiono2iyHux
odocnioxwcens HHI  «lncmumym  Oepoicasnozo  ynpaeninnay  Xapkiecbkoco  HAYIOHANbHO20
yuigepcumemy imeni B.H. Kapa3sinal

IIpencraBHUKYM cepenHbOI 1 HUKHBOI KepyHUol JJaHKH TaKOX BBaXKaIOTh, 110 IM MeHue Jacy
noTpiOHO MPUIUIATH BeleHHIO AokyMeHTalii (24% mnpotu 34%), ane Oinvuie BUKOPUCTOBYBATH y
CBOiM po0OoTi iH(pOpMaLiHHO-KOMYHIKaLiiHI TexHonoril (25% mnpotu 9%). 3aranbHuil po3moai
BIINIOBiIel KEPIBHUKIB CEPE/IHBOI 1 HMKHBOI JJaHKW HABEJICHO Ha puc. 4.
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Puc. 4. Cnissionowenus paxmuunoeo i HeoOXiOHO20 4acy Ha 6UKOHAHHS NEBHUX U8 poOim
y cmpykmypi po6ouo2o uacy cepedHvboi i HUJNCHbOI JAHKU KepiBH020 CKIAdy Op2anié 8UKOHABHOT
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enaou (y % 0o npedcmasnuxis yiei epynu)

Iicepeno: Cucmemamu3o8ano, y3a2aibHeHO ma 32pYNO8AHO 3d OAHUMU [coyiono2iuHux
docnioncens HHI  «lncmumym  OepoicagHoco  ynpaguinHa» — XapKigcbKo2o HAYiOHAIbHO20
yuigepcumemy imeni B.H. Kapa3sinal

Takum unMHOM, A BCIX KaTEropiii pecroHeHTIB MOKHA KOHCTATyBaTH OLIbII-MEHII 3HAaYHY
PO30KHICTh Yy (DaKTHYHIH Ta ieabHIi CTPYKTYpi poOOYOro vacy, 1o He KpaliuM YHHOM BIIJIMBAE
Ha e(EeKTUBHICTh isTIBHOCTI PO3MISAHYTUX opranizamiii. st Toro, 1mo0 HAOJM3UTH peabHy
CTPYKTYpY poOOUYOro yacy /10 Ti€l, IKOI BOHA TOBUHHA, HA TyMKY OMUTAHUX, OYTH, y TIEPIIY Yepry
HEOOXI/THO MiJBUINUTH PiBEHb BOJIOJIHHSA CHIBPOOITHHUKIB yCiX PiBHIB KOMIT IOTEPHOIO TEXHIKOIO,
110, B CBOIO Yepry, CKOPOTHTH Yac, SKUW BUTPAYAETHCS HA BEJICHHS JOKYMEHTAIIil.

BinbmiicTh pecnmoHIEHTIB, 3a pe3yJbTaTaMu AOCIHIJDKEHHS, pajlie 3aJ0BOJICHI XapaKTepoMm
cBo€i poboTu (iHAEKC 3amoBoiieHoCcTI gopiBHIOE 0,74 3a mkanoto Bix (-2) mo (2), ne (-2) o3Havae
MOBHY HE3aJ0BOJICHICTb, (-1) — paaiie He3amoBoeHICTh, (0) — yTpyaHeHHs B oliHI, (1) — paame
3aJI0BOJICHICTh, (2) — MOBHY 3aJ0BOJIEHICTh). [Ipuuomy, mpeacTaBHUKHM KaTeropii KepiBHHUKIB
BEPXHBOI JIAHKH BiTIyBalOTh cebe Ha poOOYOMY MICIli 3HAYHO KpaIle, HiXk psI0BI CIIIBPOOITHUKH
(0,93 mpotu 0,69).

[IpencraBHUKY X BEpXHBOI KEPiBHOI JAaHKU BBaXKAIOTh, IO MEHIIIE Yacy MOTPIOHO MPUIIIATH
BeJleHHIO JokyMeHTanii (16% npotu 25%) Ta yuacti B Hapazaax i 36opax (13% mpotu 21%), ane
OisbIIe BUKOPUCTOBYBATH Yy CBOill poOoTi iH(opmaniiiHo-KoMyHiKamiiiHI TexHomorii (28% mnpotu
5%). 3aranpHUI pO3MOIiT BiAMOBIIeH KEPIBHUKIB BEpXHBOI JIAHKH HABEIEHO Ha pHC. 5.
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Puc. 5. Cniggionowenns haxmuunozo i Heo6XioHo20 Yacy Ha UKOHAHHS NeBHUX BUDI8 poOim
Y cmpyKmypi po604020 yacy npeocmagHuKie 86epxXHb020 Kepienozo nanku (y % 00 npedcmagHuxie
yiei epynu)

Iicepeno: Cucmemamu3zogano, y3a2anbHeHO ma 32pYyno8aHo 3a OAHUMU [coyiono2iunux
Odocnioxceno HHI  «lncmumym  Oepowcasnoco  ynpaéninusay  XapKiecbko20 HAYIOHANbHO20

yuigepcumemy imeni B.H. Kapaszina]

OpaHuM 13 MOKa3HUKIB epeKTUBHOI poOOTH MyOniuHOI oprani3auii € piBeHb CPOPMOBAHOCTI
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MCUXOJIOTIYHOTO KiiMary. IIcMXoJIOTiYHMEI KJiMAaT KOJEKTUBY - SAKICHUHW OiK CTOCYHKIB, IO
BUSBJISIETBCS Y BUIJIAJI CYKYNHOCTI IICUXOJIOTIYHMX YMOB, KI CHPHSIOTH a00 MEepelKOoIKalTh
MPOAYKTUBHIN CITIIBHIA MISTBHOCTI Ta BCEOIYHOMY PO3BUTKY ocoOucTocTi B rpymi [12].

OUiHIOKYY TICUXOJIOTIYHY aTMocdepy y CBOEMY KOJEKTHBi, ONMHUTaHI BiJ3HAYAIOTh, IO B
OCHOBHOMY BOHa HOpMalbHa, poboua (65% Bim ycix). Ilpuuomy, cHmiBpoOITHUKH
BUCOKOE()EKTUBHUX OpTaHi3aliil OiJbII MO3UTHUBHI B CBOIX OLIHKAX (pHuc. 6).

100
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0
Hyxe nobpa Hopmansna, po6oua 3anexuTh Bif Hanpy»xena [y>xe norana
oOcTaBUH
¥ B cepeaHboMy No Macwvsy ¥ BucokoedeKTmBHI Hun3bkoedekTUBHI

Puc. 6. Po3nodin gionogioeu pecnoHoenmis Ha 3anumanua: «Ax Bu oyinoeme ncuxono2iuny
0O0cmano8Ky 6 Konekmugi, 6 akomy npayroeme?» (y % 00 onumanux 8 KOXCHil epyni)

Iicepeno: Cucmemamuszosano, y3azaibHeHO mMa 32PYNOGAHO 3ad OAHUMU [coyiono2iunux
odocnioxceno HHI  «lncmumym  Oepowcasnoco  ynpagninusay  XapKiecbko20 HAYIOHATLHO20
yuigepcumemy imeni B.H. Kapa3zinal

Onnak, 62% pecroHneHTiB (75% TUX, XTO MpaIioe Ha AEpKaBHIA cIy)k01 MEHIIE OJHOTO
POKY) BHCIIOBUJIN HEBIIEBHEHICTh y TOMY, 10, IKOM iM 3alpONOHYBaIM MEpPEeHTH Ha iHIIY poOOTY,
aHAIOTIYHY 32 M0Ca0I0 1 3ap0o0ITHOIO TUIATOIO, aJIe 1HIIY 33 XapaKTepoM, BOHH O BiIMOBMIIUCS BiJ
takoi mpomo3uuii. Ili maHi MOXyTh CBIIYMTH Tpo Te, IO abo TCUXOJOTiuHAa aTrMmochepa B
KOJIEKTHBI1, 00 XapakTep poOOTH, [0 BUKOHYETHCS, HE 30BCIM X 3aJ0BOJIbHSIIOTH.

Oco06auBuii BIiiMB Ha epeKTUBHICTh MyO0JI1YHOT oprani3aillii Biairpae ii kepiBHuk. KepiBHUKOM
nyOsigHO1 opradizaimii € mpodecioHan, SKH BHUKOHYE (GYHKINI ympaBiiHHS, peaizaiilo SKuX
BTUTIOE B yXBaJ€HHI KOHKPETHOTO VYIPaBIIHCHKOTO pINICHHS Ta HECe BIIMOBIJAIBHICTh 3a
pe3yabTaTu MiSJIBHOCTI MIANOPSAKOBAHOTO HOMY KOJEKTHUBY, Mipa $KO1 3aJeXUThb BiJ piBHA
myOsrigHOT oprani3arii. UneHn KOJIEKTHBY, MiANOPSIAKOBAHOTO KEPIBHUKOBI, TIEI0 UM 1HIIOK MipOIO
NPUUMAIOTh Y9acTh y MpoIeci po3poOKH Ta peanizallii ympaBiaiHCHKOTO pillIeHHS, MPH bOMY HOTO
YXBaJICHHs 3QJIMIIAETHCA TIJAbKU 32 KepiBHUKOM. OIHHUM 13 HAWTOJOBHIIIUX 3aBJlaHb KEpIBHHUKA —
CTBOPUTHU B OpraHizallii CpUsTINBY aTMochepy Aiig epeKTUBHOT poOOTH.

Pecnongentam O0yo 3anpornoHOBAaHO BU3HAYMTH Tl AKOCTI, AKi HEOOXITHO MaTH KEpPiBHUKAM 1
BCIM IyOJIITYHMM CJIy’KO0BIISIM B3araii, /i 3a0e3nedeHHst e(eKTUBHOI poOOTH opraHiB my0J14HOT
BiIaau B YkpaiHi. Ha nymKy onuTaHuX, KepiBHUKY, HacaMmIepel, HEOOXiJHO MaTH TaKl SKOCTi:
BiANOBiAanbHicTh (72% ONMWUTAaHUX BiA3HAYMIIM 1[I0 SKiCTh), KoMIeTeHTHICTh (60%) i
opranizaropcbki 3mi0HOCTi (54%). Takok BaXJIMBUMHU [JIs1 KEpiBHUKA 3HAYHOKIO KIiJIBKICTIO
OINMTAaHHUX BU3HAIOTHCS TaKi IKOCTI K BMIHHS MUCIIUTH CUCTEMHO U aHanmiTuyHo (35%) i moBara a0
migernux (34%). Cinijx 3a3HaYUTH, 1[0 PECIIOHICHTH BUAUISIOTH TOJIOBHUM YHHOM JiJIOBI SKOCTI, a
He ocoOucrticHi. Taki sikocti sk 4decHicth (17%), pimrydicts (16%), inTenirentHicts (12%) He

()]
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BB2)KAIOTHCSl OMUTAHUMU 3HAYYLIUMHU JJIsl KePIBHUKA.

SIKI10 MOpIBHATH HasiBHI SIKOCTI KEPIBHUKIB 3 TUMH, sIKi iM, Ha TyMKY ONHUTaHUX, MOTPIOHO
Matu Ui €(EeKTUBHOTO BUPINIEHHSA 3aBJaHb oOpraHizamii, TO BHIHO, IO HEOOXiAHI SKOCTI
IpUTaMaHHI ChOTOJHIIIHBOMY KEPIBHOMY CKJaJy OpraHiB BMKOHABYOI BIaJy, ajle «HAasBHI»
BIJICOTKH JI€IIO MEHII 3a «HeoOximHi». HalOinpuie xapakTepu3yloTh KEpPIBHHUKIB ChOTOAHI, Ha
JYMKY PECHOHJICHTIB, Taki pucH: BiamoBinaimbHicTh (58%), opranizatopcwki 31i6HOCTI (45%) 1
KOMIIETEHTHICTbH (43%).

Toit xe camuii Habip AKOCTEH € HEOOXITHMM, Ha TOTJISA] PECHOHICHTIB, 1 JUIsl YCHIIITHOL
Kap’€pu JEpKaBHOTO CIYXOOBIA, a came: BiamoBiganbHICTh (62%), kKommereHTHICTh (58%),
Oopranizaropcbki 3710H0CTI (42%). Alle 10 UX IKOCTEH OMUTAaHUMU OJAIOTHCS IIIe TPAIlbOBUTICTh
(42%) 1 BmiHHS MHCIUTH cucteMHO ¥ aHamituaHo (38%). LlikaBum € Toi ¢akrt, mo 32%
PECHOH/ICHTIB BiI3HAYMIN HasBHICTh BUTIJTHUX 3B SA3KIB K OJIMH 3 TOJIOBHHUX (DAKTOPIB, IO CIIPHUSIE
YCHINIHIN Kap’e€pi 1epKaBHOTO CIyKOOBIIS CHOTOTHI.

[IpauboBuricts (44%) 1 BMIHHA MHCIUTH CHUCTEMHO U aHamiTU4HO (42%) BU3HAIOTHCS
PECIOHJICHTAaMHU 1 K OJHI 3 TOJIOBHUX SIKOCTEH, HEOOXITHUX MyOIIYHOMY CIIYKOOBIIO ChOTOJIHI
115 3a0e3nedeHHs e(heKTUBHOT poOOTH opraniB Biagu. KpiM HEX, HEOOXiJHUMH BU3HAIOTHCS TaKi
SIKOCTI, SIK BiANOBiAanbHICTh (67%), KOMIeTeHTHICTD (56%) 1 opranizaTopchbki 3116H0CTI (40%).

Jlnst mopiBHSAHHS HEOOXITHUX 1 HASIBHHUX SIKOCTEH MpaIiBHUKIB OPTaHiB BJIAJIH, PECIIOHICHTAM
OyJI0 3alMpONOHOBAHO JATH TICUXOJIOTIYHY CaMOOIIIHKY, BU3HAYUTH Ti OCOOWCTICHI SKOCTI, IO iM
HaiOuIbI BiacTuBi. PAa0B1 cniBpOOITHUKM BUIAUIWIM HAasBHICTH Y €001, y Hepuly 4yepry, Takux
SKOCTel: BianoBigansHicTh (69%), npanposuTticts (50%), nopsauicts (43%). [Ipu ubomy Gararbom
psAoOBUM CHiBpOOITHHKAaM Opakye xomnemenmmuocmi (Tinbku 28% omnutaHux y Imid kareropii
BBaXXAlOTh, 10 MAIOTh L0 SIKICTh), 10 € HAWBAXKIIUBIIIOK Cepe JIITOBUX IKOCTEH.

KepiBHUKM BEpXHbOi JIAHKM HAAUIAIOTH cebe, Hacammepel, TaKUMU SKOCTAMH, SK
BinnmosinaneHicTh  (70%), mnpaunpoBuTicTh (52%), opranizaTopcbki 3miOHOCTI  (48%) i
KOMIIETeHTHICTbh (48%). BimzHaunmo, 1mo HasiBHICTB y c001 TaKkoi pUCH, K BMIHHS CIIyXaTH IHIIUX
BiJI3HAYMIIM TUTbKU 22% MpEeCTaBHUKIB KaTeropii KepiBHUKIB BEPXHBOI JIAHKH, 10 TIEBHUM YHHOM
CBIIYUTH MPO MPUXMIBHICTH O ABTOPUTAPHOTO CTHIISI KEPiBHHUIITBA.

KepiBHuKH X cepeqHbOl i HUKHBOT JIAHOK BBAXKAIOTh, 110 MAlOTh, HACAMIEPed, TaKi SIKOCTi:
BianoBinaneHicTh (72%), mpanpoButicth (54%), nopsansicts (44%), xommereHTHICTh (42%).
[Tpudomy, Tinbku 28% mpencTaBHUKIB 1€l TPYNH ONMUTAHMX BIA3HAYMIIM HAsABHICTH y cebe Takoi
SKOCTI SIK OPraHi3aToOPChKi 3710HOCTI, [0 MOXE CBIIYUTH PO MEBHI HEJOJIIKH B KaAPOBOMY 1000pi
naHoi kareropii cmiBpoOiTHuMKiIB. lle Ta i1HIOII YMHHHUKM aKTyali3ylOTh MUTAHHSA SKICHOTO
KaJpOBOTO 3a0e3MeUYeHHs] MICIIeBHX OpTaHiB BIaaW s 3a0e3MeueHHs] BHCOKOI €()EeKTHBHOCTI
iXHBOI MISUTBHOCTI Ta HAAAHHS SKICHUX MyOJIYHUX MOCIYT, IO PO3TIISAIAETHCS Mai.

BUCHOBKH

CtpykTypa opraHizauif, y skux OyJI0 TpoBeJeHE JOCIiJKEHHS, BHUMArae IeBHOIO
YAOCKOHAJIEHHS, OCOOJMBO CTOCOBHO  MIJBUIIEHHS  YITKOCTI CTPYKTYpHU  BHYTPILIHBOL
i IMOPSI IKOBAHOCTI 1 MOJIMIIEHAS CTPYKTYPH BHYTPINIHIX iHQOpMaiiHUX MOTOKIB. Takox Mo)kKHA
KOHCTaTyBaTH HEBIAMOBITHICTH MK HAasABHOK CTPYKTYpol pobodoro dacy OaraTtbox
CIiBpOOITHUKIB MICIIEBUX OpraHiB BIAIH 1 Ti€l0, KOTpa HEOOXiMHA I 3a0e3neueHHs e()eKTHBHOT
poboTu mux opranizanii. OCHOBHUN HEAOJIK MOJISITa€ B TOMY, IO 3aHAATO Oarato yacy iiae Ha
BEJICHHS JIOKYMEHTAIlll, Ha «IamnepoBy» poOOTy i 10 HEAOCTaTHbO BUKOPUCTOBYIOTHCS Cy4acHi
MOXJITUBOCTI 1H()OpMAIiHHO-KOMYHIKAIIHTHUX TEXHOJIOTIMH.

3HayHa KIJIBKICTh NMPaLliBHUKIB MICIIEBUX OpPraHiB BIaJM HE MOB’S3y€ MICII0 CBO€I opraHizamii
Oe3mocepeIHbO 3 TPOMAJITHAMHM, HE PO3TIIAIAI0YH 1X SK KII€HTIB, IO MOKE HETaTUBHO BILIUBATH HA
e(eKTUBHICTh MISNIBHOCTI JaHMX OpraHi3aliif, Ha BHKOHAHHS mpodeciiHuX O00O0B’jI3KIB iX
npaniBHuKaMu. [Ipu 1mpomy OaraTboM CHiBpOOITHMKAM MiICII€BHX OpTaHiB BIIaJld HE BUCTAYaE
3HaHb, YMiHb 1 HABUYOK, HEOOXIIHUX y iXHIM mMpakTH4HiIi poOoTi. Haitbinmpmum npodeciiHum
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HEJIOJIIKOM € HU3bKHI PiBEHb BOJIOJIHHS BMIHHSAM KOPHCTYBAaTHCS KOMIT IOTEPHOIO TEXHIKOIO i
BOJIOJIIHHS Cy4aCHUMU iH(GOPMaLiHHUMHU TEXHOJIOTISIMH.
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ORGANIZATION OF WORKING TIME IN PUBLIC AUTHORITIES AND
INFLUENCE OF PERSONAL QUALITIES OF EMPLOYEES ON ORGANIZATIONAL
EFFICIENCY

Yevgen Krasnykov
PhD in Public Administration,
Deputy Chief of the 155th Military Representation of the Ministry of Defense of Ukraine,
Kharkiv, Ukraine

Effective management of a public service organization is characterized by an extremely high
degree of complexity, dynamism and uncertainty. The ability to adapt in a timely manner to
changes that cause factors of influence is the main condition for the effective operation of the
organization and the high quality of their services. That is why the study of the influence of the
internal environment on the effectiveness of managing a public organization is of particular
relevance. To analyze the internal subjective factors affecting the efficiency of a public
organization, in this work we include: the organization of the work of a public authority, the
individual qualities of personnel, as well as the degrees of their professional competence.

The article studies the organization of working time in public authorities. Working time in
each organization is an extremely important resource, so the level and quality of its use require
systematic research. Understanding the structure of working time in a public organization allows
you to establish how effectively it provides services. Analysis of the results of the study shows that
the main costs of working hours of civil servants are associated with secondary work, which ensures
the fulfillment of the main tasks assigned to the organization.

One of the indicators of the effective work of a public organization is the level of formation of
the psychological climate and personal qualities of the staff. The author shows the dependence of
the level of effective work of public organizations on the psychological atmosphere in the
organization, as well as the influence of the personal qualities of its employees.

The level of professional competence of personnel is his knowledge, skills and personal
experience. Being competent means being able to mobilize in public service in a certain situation
the knowledge and experience gained. The author substantiated that professional competence
should be constantly developed and improved.

On the basis of systematization of internal factors, current directions that affect the efficiency
of the public organization are allocated.

Keywords: efficiency of public organization; public authorities; organization of working
time; personal qualities of the employee; public services; quality of public services.
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